AITANTHZXEIX XTHN AZEIOAOT'HXH TOY IPOTPAMMATOX METAIITYXIAKO
XTHN OPOOIIAIAIKH EINNIXTHMH KAI AITIOKATAXTAXH TOY
HANEHNIXTHMIOY AEYKQXIAX

Ov vevOovor Tov mpoypappatog kot to I[MavemoTipuio AEVKMGINS EVYAPLOTOVY TNV
opnada oaforhoynong yw. TNV Odikain, owEodwkn ko ypiown ofoidéynen Tov
RETORTVLOKOV TPoypdppatog otnv OpOomarduky Emotipn ko Amoxatdotooy).
TN UELOVOVUE TO TOAD KOAUKEVTIKA KOTUAMKTIKG Y0 TO POYPOppnd pog, oyxéiwa tng
EMTPOTIG.

«To 10yvpd oTOLYEIO. TOV TPOYPOUUOTOS ETVOL

- Hvlixo-teyvikn vmodous (ktipia, epyoaotipia, PifflioOnkn, kth) eivou o apiloto exinedo.

- H pépyva kor n xkaboonynon, exikorvovio, Kol EVRUEPWGH TWV POITHTOV EIVAL 0€ TOLD
DYHAO ETITEDO.

- O1 unyaviouoi ovoyvapion TS A0YOKAOTHS Kol 01 UNYOVIGUOT OLOYEIPIOHS TOPATOVDV GAAG
KO TO UEVTOPIVYK TWV QOITHTOV EIVAL GE DYHAO ETITEDO.

- O1 gYKOTOOTATEIS KOI O EPYATTHPLOKOS ECOTAOUOS VIO TO TEPIOTOTEPA HodnuaTo. eival
ETOPKNG

- To gpyoatipio minpopopixng koi n Pifliobnkn keldmrovv amdlvto TIC AmOITHOEIS TOD

TPOYPOUHOTOS
- O1 yeVIKOTEPES KTIPLAKES DITOOOUES EIVOL DYHAOD ETITEOOVY

To maplév £yypa@o amoTeLEl AMAVINGY GTIG TPOTACELS TNG ORGOOS aSloAdYNOoNG KoL
ocOvoyn Tov dpaccv mov wpotifetal va avardfer to Iavemotiuo Asvkooiag yio ™
PBeitimon Tov TPOYPANNATOS CORPOVE KOl IE TIS VTOOEIEES TG opadag aroroynons. H
anmavinon opyovadnke ava enueio pe ) oepd wov avtd epeavifovrar oty ékBeon g
opddag a&loroynonc. Apyikd avaQépeTar o€ E16AYMYIKA N TpdTaoy/ mapaTipnon g
onaoag aSlohdynong Kat 6t cuvéyela okoAov0ei n atdvrioen 1 6pdon wov a.Popd 10 KAOE
onpeio.

INNELDOTE:

«Tov mpocdoxkopevo aplOpdé Komprov kol 0irodoamd@dv @oTNTAOV 6T0 7POYPUPUC
onovd®v. H emtpom) npoteiver 30.»

O uénorog opiuoc portniov kobopileton omo wm {tnon. Méyiorog apiBuos portnrov 30
onuaiver 15 ava katevBovoy. To Havemotiuio Acvkwoias Oewpel ot umopet va. ornpicel 25
POITNTES Ava KotedBvvon onlodn uéyraro apibuo 50 ovvolika yio to mpoypauua.

«ATO TOLEG YMDPES UVUUEVETOL 0 PEYUAVTEPOS GPLONOS POLTNTAOV. ATONTEITAL AVOAVTIKI
neprypagn aStorhoynong (Tpémov) Yo kKOs pddnpo.»

O ueyaldtepog apiuog poitntav aveuévetar oxo v Korpo. Oa vmapyovy kol QoitnTég omo
Elléoo olra Bo eivar uikpotepos AOyw KOOTOVUS UETOKIVHONG VIO TIGC OUVAVIHOEIS TWV



epyaotnpiok@y ualnudtowv. O tpomog alloloynong oty Jlapkelo, Tov eCounvov  Eival
nAextpovikd, Kovi{, nAektpovikes epyacies (Yportés o€ word) koi péow e onuiovpyiog wiki
(ovVveloPopa oty onpIovpYio VEWY aelidwv i oty avafabuion matiov cediowv). H aliodoynon
at0 télog Tov eCaunvov mepiloufaver yporry eCétacn n omoio avtiotoiyel oo 60% Tov
ovvolikov Pabuod kar yiveton ue @ovoiky mopovoio oto [lovemiotiuio. Xto uobnuote wov
TEPLAUBAVOVY EPYOTTNPIONO KOUUATL DTGPYEL KOL TPOPOPIKY ECETOOH O GEVAPIO.

«Tov péywoto mpoypoppoticpévo oplpds @ortnTOV KOTad pddnpe. Amorrsitol
ATOCAPIVIG].»

AedouEVOD 0TI 01 TEPIGOOTEPOL POITHTES EIVOL ETOLYYEAUATIEG LUE TTEPIOPIGUEVO YPOVO O UEVITTOS
ap10uos ava uabnua dev Ba Eemepva tovg 50. Avtos o ap16uds vmoloyiletor oe mipy avamroln
TOV TPOYPOUUOTOS KOL LE TV UEPLTTH EIGOOXH POITHTWOV avd, kotedBovan (25) Znv mpdln G
eivar opxeta Ayotepog. I'ia mapaoetyuo aro. podnuata 10tkotnog oev Ba Cemepva tovg 25. Xta
Hoabnuata emiroyng Bo. eivar amo 25-40 kou oo korva uabnuoto uéypt 50 1o uéyioro.

«IIpoteiveTar n avENON TOV GEPVAPIOV TPUKTIKIG AGKN GG GE 6 VTOYPEMTIKA.)

To ocuivopio Tpaktikng eivor 1on wavw omxo 6. Movo oty mepiodo e e101KOTHTAS €IVOL 5
(ovumepiiopfovousvns e tedixng eéétaong). 2ro mpwro eéounvo givor 3 (+1 n tedixn eééroon)
Ko oo tpito eéounvo omo 3-5 (+1 n welixy eéroon) ovaloya e to uobnuoro emdoyns. Exiong
Ovuilovue o6t vmapyovv kor emmAéov 60 WpPeg KMVIKNG EMITHPHONG UETA TO TéAOS TOD 2°°
eCounvov (€1dixevon) Omov 0 QOITNTHS TWPEmEL Vo, pépel Pefoiwon mopaxolovbnons amo
ELOIKEDUEVODS PVOIKOOEPATEVTEG- UEVTOPES, UOLT LUE THYV YPOTTH TEKUNPIWGH TV KAIVIK®OV
wepioTaTIKAY 0V (portfolio).

«Amatteital peyoAUTePoG apLlBHOG ELSKWV OXETIKWY HLE TOUG OKOTIOUG KOl TO QVTLKEIHEVO.»

H xatedGvvon s opBomedikng ematiuns mov givor koi n katevGovon e 1ovg Ayotepong
ELOIKOVG KO TOVS TEPIOTOTEPOVS ECWTEPIKODS TOVEPYATES KOTOPVELTAL.

Avtiy ™y oryun vwapyel avoiKty Tpoknpouln uoviuns Géang yio. 010GoKovTo, te O100KTOPIKO Kol
e1dikevon oty Mvookeletikn  AG Ty @voikobeporeio.

Eriong 1o loavemortiuio Acvkwoiag Ppioketal oto mAAIoI0, GOVEPYOTIAS LE KAONYNTES OO T
Elnvika TEI yio vo, eurAovtioet t0 mpoommixo 1o ue véovg kalnyntés Evieiktixa,
avagpépovtar o1 Ap. Zaffasc Mavpouovaoroxos kor n Ap. Baoidikn Zoxelldpn oro ta TEI
Ocooatovikns kou Aauiog avtiororyo. TéAog decuedetar vo Ipoorafict vEéovs uoviuovg
KaOnyntes epocov 1 EXITOYIO TOD TPOYPOUUATOS TO ENITPETEL.

«O XZvuvrovioTig €ivol emapknNS Yo PEPOS TOV TPOYPAUUROTOS GTOVOMV KOl TOV
poOnook@y otéyov. I'a 6TL TpoTeiveTal pe ekradgopévoug INatpovg givar amapaitntn

n 7tomoBétnon ldtpov ¢ ovvrovietod. Ov dwwoKaGieES 7OV  TOEPOVOLAGTNKAY

drac@arilovv ToL6TNTA, VIO TNV TPOVTOOEST TPOTOMOINGNS TOV TPOYPALNOTOS.»



To mpoypopo. 1£0ete OpBomardixd I'iatpd ovvroviary yio v koredGoven e OpBomoiding
Emotiunc o omoiog nrav vrevbovog ko yio tyy onuiovpyia twv syllabi s katedBoverng, o
omoiog uetaxivibnke oto Hovemotijuio Korpov (Anuooio) éva unva mpiv v exiokeyn e
emponng. A0yw TS OVOKOALOGS THS JLayElplonNS TS KaTeDOVVONG AVTHS KOl THS KPITIKNG THG
emTpornng ac10l0ynons to lovemotiuio Aevkwaoiog amroPpacioe Vo, OVaoTEL e/ KaTapYRoeL THY
razevBvvon e Opboroudikng Emoriung.

«A&0A0YN 0N O100OKOVTOV OO POLTNTESH

«Meg paon o Tpoc0eTO CUUTANPOUATIKA 6TOLYELN TOV £000N GOV 6TV EMITpOT] (Student
Intranet- Student Questionnaire), ot o10dIKAOGIES AVATPOPOOOTNONG TOV OOUKTIKOD
£PYOV TOV H100.0KOVTMV U0 TOVS POLTNTES PUIVETUL VO EQUPROLETAL GE P11] IKOVOTOUTIKG
PaBpé, xaBog ov epoTHGES &ivol PAALOV TEPLGGOTEPO TPOGUVUTOMOUEVES GTNV
ovupaTiKi] EKTOidEVGT).

Zopfoviy: Kpivetar arorvtog arapaitnty n feitiooon Tov epotnpatoroyiov mpog 60
Paocukég katevBHvoers.

1. No gotidogl ot 0moTipNo KOl O)l YEVIKG TNG EKTOLOELTIKNG Ol0oKaGiag
npéoceno pe TPécOTo (0TS draPaiveTar 0o To EPOTNNATOLIYI0 TOV €660 TNV
emTpomni]) 0ALG otV nefodoroyia TNG €€ UMOCTACEMS EKTAIOEVONG KL

2. H opydvoon tov kpurnpiov (spoTi)ccwv) oe dfoves, KOODS 6TO0 VOLOTANEVO
EPAOTNRATOLOYIO VTTAPYOVY HOVO EPAOTICELS

Evocwtiko [Mopaderypo:

A&ovag 1: ASEIOAOTHXZH TOY KAGHIT'HTH QX IMTPOX THN ENIKOINQNIA petago
TOV TNAEOLUCKEYEQY

Kpirmipro 1: Zvyvotnto emkovoviog

Kpimipro 2: Aéyepon evora@épovtog

Kpuripuo 3: evBappuvon - Yrokivion

Kpuripuo 4:...

Afovag 2 : AEIOAOT'HXH TOY KAGHI'HTH KATA THN AIAPKEIA TQN
Tniedrookéyev

Kpvmipwo 1.

Kpurijpuo 2...»

To epwTnUOTOLOYIO TV POITHTWV Yio. THYV 0L10A0YRon TOV UoONUaTOS TEepiloufiavetal aTo
Hapaptnuo 5.



«Empuépemon 01006KOVTOVH

«Zopeove pe to owbioyno cToyyEio, Eival GaQEg OTL TUPEYETAL EMPOPYOGT] GTOVG
010 6KOVTES TPOKELPNEVOV VO DTOGTIPISOVV TNV EKTOLOEVTIKT d10dKaGid. Opmg dev givar
ATOADTMG GOPES AV 1] ETLTPOTI] TOV O10UGKOVTMV givar OcopoBeTnpévn.

To xvprotepo O<pa givar 6T | empuopewon @aivetor va €oTialel 6 EPYULELOKE OSpaTa
oyeTikd pe v EEAE (yeipropdc mhat@oppog, yE1piopnos cuoTinatos TNAEOLGOKEYS KTA)
YEYOVOG TOV £XEL GNIUOVTIKI] EMITTMOGT] TOGO GTIV HLOPOPPMG TOV EKTULOEVTIKOD DALKOD
060 Kol 6TV VTOSTIPIEN] TOV QOLTITOV U0 TOVG O10ACKOVTES.

Zopfovin: H empdpemon 0o tpémer va £oTId0EL 6TV TOdOY®YIKI d1doTaon TG EEAE
, TNV pebodoroyia SLOPNOPP®ONG EKTAULOEVLTIKOD VAMKOV pe TNV pébodo tg EEAE o
0épota vrooTPIENGS KL GLUUPOVAEVTIKY] TOV POITNTAV K.0.»

To Havemothuio coUPOVEL LE TRV TOPOTAVED DTOOEICH KAl §ON EXEL OPYIOEL GEIPG GEUIVOPIWV
wavew oe Béuata ekmoloevon TV OlO0CKOVTIWY 0Tl ONULovpYio. JIOOKTIKOD VAIKOD yio, &
OTOOTAGEWS EKTALOEVaN. EVieciktia mopatifevial o1 Tapokrdtw 10T00eAIOES, e VEQ TeUIVAPLA,
70 OTTO10, EUTAOVTILOVTAL GOVEXWG.

http.//dlitblog.unic.ac.cy/training-videos/moodle-training-accessible-videos/

http.//dlitblog.unic.ac.cy/training-videos/

O1 Topamovew geAides TEPILAUPAVODY GEIPC, OO EKTOIOEVTIKG, PIVIEO GYETIKG. LUE TH ONUIOVPYIO,
o10oxtiKod vAikod yio e£ amootdoews pabnuoto tooo oto. EAAnvike oo ko ota Ayylixa. Exiong
TEPLLOUPAVOVY EKTOLOEVTIKG, PIVIEO KOL VIO, POITHTES TOV YPHOYLOTOLODV THY TAGTYOPUA KAL TO
vAiro. To Géuaro avta Kar yevikd n eKTaidevon 010 OTHOWO TV € OTOOTAOEWS UAONUATOV
TPOTPEPETOL KOl 010, (OONS OTOVS OLOGOKOVIES OTIC EYKOTOOTA0EIS Tov [lavematnuiov oty
Kbmpo ko oc AOnva, Ocaoalovikn xor Kpntn. Télog tooo ta exmondevtikd Pivieo 000 kai 1o,
010 {OONS UAORUOTA OVOVEDVOVTOL KO EUTAOVTICOVTOL GOVEXWG.

«H avaAUTIKN KoL OUOLOOTIKE avatpododOTnon TwV YPANTWV EPYACLWV 0o Tov S18AcKovVTa 0To
S1800KONEVO. Z€ AUTO TO oNpEio StamotwOnke nMwg Sev UNtApP)XEL kAmola BecpoBeTnuévn
Stadikacia Kabwe oL avatpodoSoTAoEL; TWV SLEACKOVIWVY §EV ATV EVIAYHEVEG HEOO OE £Val
GUVOALKO TTAalicLo.»

H avazpopoddthon twv nlextpovikwv kovil eivar owtouoty. H owary amaviyon divetor
nlextpovika oe Kabe epdnon ue onueio. mov Bo. éxpene vo. mpooeyBodv. EmmAéov vmapyel
OVVOAIKT] QVOTPOPOSOTHON OVAAOYa UE TO E0POG TOV TedIKoD Loabuod tov Kovil oe ayéon ko ue
7006 HoBnoLaKxois ardyovg Kai ) cvovoiiky alloddynon tov uobnuoros (m.y « To edpog Tov
Sabuod cov eivar opioxd wavw and v foon oy eéétaon ovth. Oo mpérel va gpoowadnoeis
TEPIOTOTEPO TTH GOVEXELL TOV UOBNIOTOS V1o, va avefaoels To fabuo oov. [lpérel va dwoelg
paon ora pabiuaza ...... ... Omov Kol glyeg TG meploootepes Aabog amavtioels. Eidika npénel
vo. CexaBopioeis ... ..... »). 2TUC YPOTTES EPYOCIES 1 OVATPOPOIOTHON OIVETOL UE TYOAI0, KO
amooeiels ato Keluevo Kai oovolixd oe 6ln v epyacia. (ue T fonbeio tov track changes,



review-comments tov Word). 2Ti¢ ypoantés eCETATEIS 1 avaTpoPodoTHGH JIVETAL GTO YPOTTO
uéow treovvoraoreyns (Skype) e kobe portnty.

«H kaBodnynon péow tng tnAedidokePng: Sev nrav cadrg o TPOMOG e TOV OToio Ol SL8ACKOVTES
Oa aflonotjoouV Tig TNAESLOUOKEYELG TPOKELMEVOU Va uTtooTtnpi§ouv Toug pottntég toug. H
€vVTUNWON ToU 800nKe ATav MW 0 KABE SL8GCKOVTAG XPNOLUOTOLOUOE TO EPYAAELO HE TA SLKA TOU
KPLTNPLO, TA OTtOLaL SEV TAV EVTIAYHEVA OE €va KOO BeopoBetnpévo mAaiclo.»

O1 01060K0VTES GIYOVPO OLATHPODY ODTOVOUIN TOGO TV K0BOOHYNoH 0G0 Kol OTHV
ovoTPOPOOOTHON TWV POITNTWV. Tlapoia avTa VIAPYOVY CUYKEKPIUEVES 0ONYIES VIO, THV
xaBodnynon. I'ia wopddeyuo vrapyovy ooyva. fivieo (1 audio) ue 00RYies Yo GUYKEKPIUEVES
OTOITHOELS TOV UAONUATOS .Y epyacics. Ymapyovv dokiuaotiikd Kovil yia
TPOETOIUATIO/EEOIKELWON TWV POITHTMOV VLA TO. KOVOVIKG KOVI(. YIApyovy ouadikés Ka
OTOUIKES THAEDIOOKEWEIS Y10, KOBOONYNON KAl 1] ETMIKOIVOVIO UEGW NAEKTPOVIKOD TOYVIPOUEIOD.
Ernionc vrapyer to course outline (dideton amd v mpoTn UEPQR) TOL TEPIYPAPEL AVALVTIKG
7000 TOVS TPOTOVS OCIOAOYNONG OGO KoL TNV J1a00XH TWV JlaAéLewV Kal To,
rpotervouevo/omoitovueva Pipiio.

«AWOKTIKO YIKO»

«Ta gyyerpiown, emotTnpovikd teplodikd kKo o1 fAcELg 6€d0PUEVOVY TANPOVY ATOALVTOGS TIS
npodaypapéc wov TpoPrémel n pedodoroyia TG €€ AMOGTAGEMG EKTAIOEVO KO QUIVETOL
OTL ETKALPOTOLOVVTAL GE TUKTA YPOVIK( SLUGTINOTA.

Opog, 10 fookd SOUKTIKO VAMIKO O£V QUIVETOL VO OVTATOKPIvETAL 6TV peBodoroyia Tng
EEAE cvpgova pe ta owedviy mpotvra (OUK, HOU, etc). Emiong, 10 vré dwopdpomon
eKT. YMKO 7oV TTPocPEPETOL 6TO € OTOGTACEMS TPOYPURNO OEV QUIVETOL VO EYEL
010Popég 06 AVTO TOV TPOGPEPETAL GTO OLY. LAGNS TPOY PO

Jopeove pe T owedv Pifloypagio oty €€ amooTdoEMS EKTOIOELON, O POLTNTIG
KOoAgITOL VO, pereTGEL, £(0VTOG OG PaoIKO gpyareio pEAETNG TO EKTAIOEVTIKO VKO, [
avTo TOoV Adyo givor avaykaio, va yvopilel avolvTiKG 0o TO TPOPE 6TAON TG PEAETNG
TOV TL TPEMEL VA KAVEL, Y10.TL TO KAVEL, TAOG VA TO KAVEL KOL TEAOG OV TO £KOVE GOGTA.

YopPovin: To ekmardevTIKG VKO pe TNV péB0d0 TG €€ amooTdoemg 0o Tpémel
» Ko0odnysi 10 omovdoocthy 6t perétn Tov

» IIpodyer Tv oAANAETIOPAGT) TOV GTOVOUGTI| LE TO EKTAULIEVTIKO VAIKO

» Enenyei dvokora onueio ko vvoleg,

» A&10MoYEL TO 6TOVOAGTI] KOL KOL TOV EVI|LEPAOVEL VLU TNV TPO0DO TOV

» Epyoyovel kot evOappivel To 6movdooTi)

» Tov emrpémel vo emAEYEL TOV TOTTO, TOV TPOTO KOL TO pLOUO TS pELETNG

» No onuovpyodv cuvOnkeg TOG0 Yoo TNV £Pyacio 68 PIKPEG OpadEg 660 Ko TN

OLVEPYUTIKI padnon.



1 Oa npéner va evioyvlel n radayoyiki) owastaon tng DL UNIT, npoxkeipévov va
vrootnpigel kKpiolueg TapapéTPovs TNG €€ OMOCTACEMS EKTAIOEVLONC,

2 IIpokeipévov KATL TETOL0 VO, Yivel EQkTO, 00 propovoe vao efetaocOel n cvoTOoN
ROVASUS T YMYIKOD GYEOLOGLOD TPOYPUUNATOV €€ AMTOOTACEMS EKTAIdEVONC.

3 ZXg éva elLearning mpdéypappoe éva amé to onpovrikétepo otovyeio givar 1
ONUIOVPYIL EKTULIEVTIKOD VAIKOV pe TN pé00d0 TG £§ 0m06TACEMG EKTAIOEVOTC.
Kétt tét010 08v KOAOTTTEL EMOPKAOS KoL O TPEMEL 1] POVADO TOV TOLOAYOYIKOD
oyeoopoy va  avordafer T omapaitnteg mpoTOfoviies mPog GuvTH TNV
Katev0uven kol cOpQ@va pe Ta o1e0vi) TpoTvTTa.

4 Emriong, onuovtiko onueio evog €€ amootdocmg mpoypdupatog sivor 1o 0épato g
avVOTPOPOOOTNGNG TAOV QPOLTNTOV GE GYECY HE TIS YPORTES EPYUGIES KOL TIG
aliniemiopaong vyevikotepa. H  modoyoywky) povade oyediacpod  Tov
TPOYPOUNATOV TNG £ OMOGTACEMGS EKTAidEVONGS O pTopovee va cupfdiel o€ avti
NV KoTEVOUVoN TOGO GTO £MIMESO GYEOLUGHUOD 0G0 KOl TG EMPUOPPMOONS TOV
010 UGKOVTMV 0€ 0VTA To OépaTa.

5 Téhog, 00 mpémel va, oyeoraoTel £va ohokAnpopéve mhaicro afloidynong wov Oa

gival goTwoopévo otn pedoodoroyio TG €€ 0mT00TAGCEMS EKTAIOEVONC.»

Me v éyrpion Tov TPOYPAUUOTOS OTTO TOV POPEN KAL TPLY THY TPWTH EICAYWYVY POITHTDV
OTO TPOYPOLLO. OAOL 01 LOCOKOVTES QoL TPETEL VO TPOCAPUOGODY TO DAIKO TOD GOUSBATIKOD
TPOYPOLUUOTOS TTO. FEOOUEVA THGS £C ATOTTOGENS EKTaLOcVoNS. Evietktikd ta course
outlines Go. dropoppwBodv ue foaon tic 0dnyies ko o template tov mopopTiuoTos 1.
Ernionc mapariBetou oro [apaptnuo. 2 vmoderyua o€ €Ak uopen omo aALo mpoypaa.
2o mopdptiue 3 wepiioufavetar o 0onyog alloAoynons tov io1ov uabnuoTog-
DITOJEIYUATOC Kol 0TO TopapThua 4 o Tpomos Tov Ba supoviletar to uabnuo otny
rhatpopua. Oda o pobnuata tov mpoypduiatos Go TpocapooTtody ae avTiHy TV
pebodoloyia.

To Tunuo EE arootaocews Exraidsvons tov [oavemotnuiov givai Etoyio vo. Topacyel thv
OTOPOITNTY EKTALOEVTN TV LOOCKOVIWY TTHY TPOTOPUOYY TOD DAIKOD.

EIXHI'HXEIX:

«To mpoypappa omoudwv, 6To 6UVOAO TOU, MAPEXEL KUPLWG TN BEWPNTIKK EMLOTNHOVLIKA
KOTAPTLON 6TOUG POLTNTEG, WOTE VOL KATAWVOOUV THV KALVIKHA ovtotnta thG MUOOKEAETIKAG Kal
ABANTIKNA G pucikoBepaneiag kat MONO. AEN meplAappAavel, ORwG, TNV QOPALTNTN KoL EMAPKN
O€ TEPLEXOLEVO TIPAKTLKI) AGKNON, KOL TIPOTELVETAL ) OUCLOOTIK EVIGXUON TNG OTLG TTOAU
a&LoAoyeg utoSopEG Tou Stabétel To Navenotpio. O e§onAlodg Tou puoikoBepansutnpiov Oa



UnopoUoe va eEUNNPETHOEL TRV KateUBuvon ¢ “ Aokatactaocn AOAnTIikwv Kakwoswv” i thv “
ABAnTkR DuoikoBeparneia”. TGoo o TtitAog 600 Kot To HéPog Tou MM oV EMIXELPEL va ELOAYEL
ToVv 6po OpBomnatdikr) Emotipn mpokalei oUyXuon JLE CUYKEKPLUEVA AVTLIKELEVA TNG lOTPLKAG Kot
Oa Snuoupynost peAAovTIKA totkida poPAfata othv EMAYYEARATIKN Goknon Twv arodoitwy,
aAAa, mpwta anod oAa, otnv nepibaAyPn kat tnv acdpaleia twv acbevwv, oL onoiot tou MM —Mn
lotpd. OewpPOUpE OTL AUTO TO MPAYPAHA CTIOUSWV XPrIEL TPOTIOMOLCEWV TOU TITAOU Kall TOU
TLEPLEXOMEVOU, WOTE va anodeuxOel auTo To EVEEXOUEVO. »

Tovilovue o1t T0 TPOYPOLUO. OV PIAOOOLET VO EKTOLOEDTEL PUGIKOOEPOTEVTES OE KOUIO, 1OTPIKY
e101KOTHTO. KO TOAD TEpLaootepo oty OpBoraidikn. H mopatipnon ovth Eyive ko o1 (oS
amo ™V emtponn ko1 oxovtiinke. Ilpopovag dev Eyrve KOTOVONTO OTL ] EIOIKOTHTO. THG
OpBoraudikng Emotiung arxevdoverar uovo oe lotpovs. EmmAéov, n katedBoven g
OpBoraudikng Emotiung mov 1060 kataxpiOnke amo v emtpony avaotédietar. To
Tpoypauua uetovoudletal oe « Metomtoyiaro atny Qvoikolepameio kor AToxataotoon» e
ovo karevfivoeig otny Mvookeletixny kou atnv AOAntikn voikobeparneio.

H exraidevon oro mpoxtio kouuadtt eival oto. exineda twv Havemotnuionv e Avotpaliog kat
¢ Ayyriag. [1ovBevd, aTov KOGLO OEV YIVETOL TPOKTIKI O€ UETOTTOYLOKO ETUITEIO TAVQW OE
000eVelS pio kai 0401 aveCalpeTws o1 YOITHTES eIval Epyolouevol kK vikol ko Bewpeitol Ot
KAVOUOY THYV KAIVIKI] TPOKTIKY oty epyacio Tovg. H kAviki ekmaidsvon ivor ayedov oimAdoio
amo to. ovtiororya uetomroyiaxa otyv EALddo mov Epovv Bewpeio kou mpaxtiky oc éva 2K to
unva (covolo 3 to eéaunvo). To mopov petomtoyioxo Exet povo v mpoxtiky oe 3-5 2K o
elounvo wa kot n Gewpia wopodioetar nlextpovikd. Emmiéov vrmapyovv 60 wpeg
TERUNPIOUEVNS KAVIKNG TPOKTIKNG e KaO0ONYNan ato TEA0S TS E101KOTHTOG.

Emrléov apkerol e0clovies aobeveic mopovaidlovior (eéétaon kai Oeparmeio) oty O16pKeELD, TV
gpyaotnploxmv/mpoxtik@y podnuatwy. Or acbeveis avtol eivai 1060 HVOTKEAETIKOT
(Oopvalyieg, avyevika oOvopouo, ktl) oo kai ue adintikes kaxwmoels (BAdoeig, pnleig
ovvoéouwv, Kth) kat mopovaoialoviol Ceywpiota oe kabe xatedBovoy. O elomliouog mov kata.
OUOAOYIO. THG ETITPOTNS EIVOL GPIGTOS EIVOL KOIVOG Y10, TIG OOANTIKES KOKWOTELS KO TIG
Hvookeleticég maboloyies. Apa 1 kpitikh 6Tt 0 eComAouog kat 1 exkmaidsvon eEoTnPETODY
Koplws v AOAntikn Pvoixobeporeio. eivor udAilov aotkog.

«I auto movu ovopalel «OpBomedikr) EMOTARN »- VEOAOYLONO TTOU MPWTOOTATHOAHE OGTO
OUYKEKPLLEVO Mpdypappa — AEN rtapExeton Kataption, Kabwe Sev £xel cadr opLopo tou
YVWOTIKOU OVTIKELHEVOU, SEV £XEL TPOCSLOPLOUEVO AKASNHUATKO TIEPLEXOMEVO KOIL ETLOLYYEALOLTLKES
edpappoyég. Ta 6oa meplypAdeL TO TPOYPOULA TTOU pag S0ONKE ELoaydyouv otolxeia
«UTIOKOTAOTACNG POAOU» TIOU KAAUTTEL N laTpikr el8kOTATA TG OpSoTatdikig XELPOUPYLIKNG yLa
TIEPLOCOTEPO AO SUOMLOL ALWVEG. Agv TapEXEL oUTE 6TOoV AVELSIKEUTO yLATPO TNV anapaitntn
YVWON TwV BOCLKWV EMLOTNKWY TTOU AIALToUVTOL yia TRV Katavonon ths MAGOAOTIAZ kat Tou
TPAYMATOZ tou MuoockeAetikoU Zuotipatog, SnAadn tng e§etdikeuong otnv OPOONAIAIKH ,n
omnoia arattel touAdytotov 6 xpovia latptkng eldikotntag. H tpotewvopevn Sidaktéa UAN otnv
OpBonatdikr neptAapBavel UAN MOU KAAUTITEL A6 pokpd Stdaokalia Kot KALVIKK) ACKNOoN oto
TPOYPALLATA OTIOUSWV TWV laTtplkwv ZX0AWV, yLa TV Katavonon thg onoiag npoindbeon sival
n gupeia KatApTLon OTIG BACLKEG EMLOTHLEG, Avartopiag, lotoloyiag, BloAoyiag, Boxnueiag,
NoBoAoykg AVATOLKAG, EUBLOMNXAVIKAG KTA. »



To mpoypouuo. dev priodolovoe mote va exmardevoerl atny OpBomoidikn lotpikn obte Tovg
T0tpois ovte T0V¢ PLOIKOOEPATEVTES POITNTES. 2TNV TPOKEIUEVH] TEPITTWOH OPOD N
ratevBvvon e Opborondixng Emarnunc ovaotélleton ko 1o mpoypouuo. oAlaler ovouo.
(Metamtoyioxo oty @Pvoikobeporeio kol AToKaTaoTaon) n TOPATHPNGH QVTH IKOVOTOIEITAL.
«Ewsnynon: Na napain@0ci n cvykekpipuévn katevbuoven amd to Tpdypoppa.y

H eionynon wcavoroinOnxe.

«To peramtoyloké apoypappa, exionc, AEN KalORTEL TV KATOKOTAGTAGT GTO GVVOALO
TOV EVPUTUTOV OKAONUOIKOD ,KAIVIKOD KOl ETOYYEAROTIKOD 7ESiOV, KAO®G Ogv
ocopuneprioufdver TNV OTOKATACTOGY] VONTIKAV, KOPOL0- OVUTVEVGTIKAV, VELPO-
00 NOLOYIKAOV LOTAPAYDV K.0.»

«Ewnynon: No mopaineOsi 1 ovykekpypuévn kotedOvven oné tov Titho TOUL
npoypappotos. O mpotewvépevog Tithog givan «MeTamTuyloKé Aithopa ot

MvoookereTikn Yyeio kor AOinTiki @uoikobepaneio.y»

O opog amoxaraotooy gival yevikog kol dla-toucoxog. H pvaikoOspameio. eivar fooikog
alovog ™S PLOIKNS Kol AEITOVPYIKHG OTOKOTATTOONS KOl OIKOLOAOYEL EXOPKWOS TH YPHON TOV
opov. IlovBeva, dev avapépetar 0t Y10, TV ypHon Tov 0pov Qo TPETEL Vo VAP YOVY OAES O1
ELOIKOTNTES 000 LIKPES Kou av elval. Emmléov to mpoypauua mpotibetar vo. eviayvlet e
EMITAEOV ELOIKOTNTES 0TO WeALOV Ot ) Nevpoloyikn Dovoikobeporeio kai i
Koporoavanvevotixy voikobeporeia.

«Qc mpéypappo «£§ omootdosmey  mapEyel pev OsopnTiky] oAhd dvoavdiroya
TEPLOPLOUEVT] KMVIKI] KOL TPOKTIKY ekmtaiogvot). H epnepio o€ epyaotnproka podipata
KMVIKOV 0eEloT|TOv, pe acleveic- povrtéra, pmopel va givor ypRioun 6t apy, Yo vo
efowketmBovv o1 govtnTég pe T Og&dTnTEg GAAG  TEMKI] Goknon O£loTHTOV oF
npaypoTkovg acBeveig givar avavrikatdotarn. Eivor addvatn m €€ amootacemg
EKTTOIOEVGT] TOV QOLTNTAV 6E HOONATA PLE TPUKTIKO TEPLEYONUEVO.»

«Ewnynon: Na pertio0sci n avaroyia distal learning/ rpaxtiki) doxknon. AYEHXH tov
OPAV TNG TPOUKTIKNG AOKINGNG 6€ TPEIS VTOYPEOTIKES KOt EEYMPLOTES PUOIKES
TAPOVGIES ava 6p1ivo, 6Ta TOAD KOAL e€omMmopéva epyaotipla Ducikodepameiog Tov
Mavemotnpiov. £’ avti] TNV emAoy1] TPOTEIVETAL 1] AVALOYN avadLapOpmon TG

010 0KTENG VANG TOV BePNTIKOD TPOYPALNATOS.»

H eionynon twv alioloyntwv Bo v100etnbei dueco kor moTedovUE OTI EIVOL TPOG TO GOUPEPOV

700 TPoypouuaros. H 0An eivar oyediaouévn étor aate vo emtpémel 3 QUOIKES TOPOVOIES AVA,



elaunvo oe Cexwpiora Laffaroxipiaxa. EKtog omo ta EpYOTTHPIO. TOV TPOYPOUUGTOS DTCPYEL
Kot mpofreyn yio uio. exiokeyn oto Epyaotipio Avarouiog e lotpikns oyolns oty diapkeio.
700 1% elaunvou yio. dievkoivoven tov uodnuatos PTHE-502.

«Agv emopkel o0 YPOVOC TNG TPOKTIKNG GOKNONS OTV «OTOKOTAGTAGN» TOV
MUvooKELETIKOD OTTMG TTEPLYpapeTal 6710 TPodypappa. To eMoTNNOVIKO TPOCMOAIKO OEV

EMOPKEL VO, KOADWEL TO EVPVTATO TPOTELVOUEVO ETLGTIUOVIKO TPOYpOLPO.»

To pabnuoza HpOCKEAETIKIG OTOKOTATTOONS EIVaL UOONUOTO HDOCKEAETIKIG
PUOIKOOEPATEVTIKNG ATOKATAOTOONS. 2E QVTO, TO. OVO UOONUATO DTEGPYOVY 3 ELOIKEVUEVOL
QLO1KOOepaTmeVTES TTNYV UDOOKEAETIKY (PLOIKOOEpamevTIKy]) amokaTaataon ue Mdotep omo
Avampolia, Ayyrio koa HIIA, ko1 didaxtopixo oo Ayylio (o1 ovo) ka1 HIIA. Avté to
TPOCWTIKO EIVOL ATOADTOS 1KOVO KOl ETOPKES VO KOADWEL TIG OPYIKES OVAYKES TOD
TPOYPOUUOTOS. EGY 1 eTITPOTI AvOpEPETOL T8 GALES HOPPES UDOTKEAETIKNG OTOKATATTOONS
EKTOG a0 TIG PLOIKOOEPATEVTIKES TOPEUPAOEIS OTO EIVAL EKTOS TOD OKOTOD TWV UOONUATDV
K1 OUVETG OEV DTGPYEL aVEYKN vo. kaAvptel. Eav o opiQudg twv poitntdv eivar ueyal.og kol
DITAPYEL AVAYKN VIO, TPOTANYN EMTAEOV TPOoTwTIKoD oo Oa aliodoynbel kar amopaciarel oo
UEALOV.

«To xpropra £1600yMG &ival yevikevpuéva Kol 68 onNuaviikd Padpd oxaBopiota, pe
TPOUTULTOVEVO TTPOGOV PHOVO v TTUYLOKO TiTAo 6movdv latTpikig 1] Pvcikobepamreiog
1 Kol 6€ GALOVG GLVAPEIS, TANV OP®GS, VTOGEEGTEPOVS TOV EMMEOOV TG EKTAIOEVONS TNG
latpucg kKLGO0VG, Y10 TNV £1600YN 0 £va TPOYPUULA TTOV OTO TOV TITAO TOV EUTEPLEYEL
otoyeia wWTPKAOV omovd®v. Emiong, oev avaeéperon vo afloroyeiton m tdén Tov
TTUYLOKOV TITAOL GTTOVOMV 1] VO OEVEPYEITUL KATOL0 £100G GLVEVTEVENS, 0VGLOGTIKOD
AOPOUKTNPU, OALE V AELOLOYEL OVTIKEINEVIKE CUYKEKPIUEVE OTOLYELD TG TPOCAOTIKOTNTOS
TOV VTOYNPLOV, TA 0TTOLR EVOEYOREVAOS VO PNV KATOYVPAVOVTUL IE TOV TTVYLUKO TITA®V
omoVOAV, 0AAG va givan arapaitnTo YU avtéd To Tpoéypappa. Emiong, oev avagpéperor 1
opydvmon lotpwkod ocvpfoviiov ko 1 0£6MIGN GUYKEKPLUEVOV TEPLOPIGUOV TEOV
VITOYNPIMV Y10, TNV E16O0Y1], OL 0TTOL0L VO, APOPOVY TNV VTAPEN GCUYKEKPLUEVEOV VO PLOV
TOV VTOYNPLiOV, TOL OEV TOVS EMTPEMOVY VO TAPIKOAOVONGOVY CVTO TO TTPdYpaupa
oToOVOMV (KUPIMGS TO TPUKTIKG PHEPOS) N KAl Vo EEAGKIGOVY HEALOVTIKG IE ACPAAELD KOL

gmroyia og acleveic Tig 0e10TNTEG TOV OO ATOKTIIGOVY.»



Me v apoipeon s katevBovons twv lotpwv kar v aAlayn tov ovouatos oev Qo. vapyet
KaVEVO, TPOSANUO UE TO. KPLTHPLO, E1600)NS tia kat avta o, ailalovv oe wroyio
Dovowobeparneiog uovo. H epoxnixn e oovéviendng dev eivar ovvnbiouévy otyv Ioiwtixy
exmaidevan kot apnvel repibapio. kpitxng oto Havemotiuio kot ong emtpornés. H pvoxn
IKOVOTHTO. TV QOOIKOOEPATELTWOV VO TapoKxolovBncovy to mpoypauua kabopiletar omwo v
KaToxn Adelog eCOOKNTEWS EMOYYEAUOTOS. ATOUO. L PVOIKT AVIKOVOTHTO EIVOL Q.ODVOTOV VA
e1aoyBovv apod dev Bo umopody vo, ToparolovBnaovy Ti¢ CUVOVTHGEIS KOl ADTO-OTOKAEIOVTOL.

O ZvvtovieTi|g TOV TPOYPAUNOTOS
Mavog Lte@avaxng
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Design for Learning Planner



Overview

The Design for Learning Planner is a document that assists lecturers to design and structure their
courses. It is based on the Carpe Diem process. The Carpe Diem process is based on research by
Professor Gilly Salmon, refined at the University of Bournemouth and Anglia Ruskin University. The
model has been further tested, developed and adapted by Dr Alejandro Armellini at the Beyond
Distance Research Alliance, University of Leicester, since 2006.

1.2 Getting your course online

Date:

Department:

School:

Lecturer(s):




Course(s) to be worked on:

Phase 1: Write a Blueprint

The essential aspects of your course.

Phase 2: Storyboard your Course

Here you layout the process of your course as a ‘storyboard’.

Phase 3: Build your Prototype Online

After designing on paper, now you try out your design online.

Phase 4: Check Reality

Your designs are tried out by your reality checker(s), to see how they work.

Phase 5: Review and Adjust

Building on the feedback from the reality checker(s), you review the work so far, make adjustments,
refine timings, flag up places to return to, indicate what additional work is needed and who should
be responsible for it.



Phase 6: Planning your Next Steps

Now the team is ready to build an action plan together.

1.3 Stage 1: Write a Blueprint

1. Our mission is...

Agree on the overarching aims and intentions of your course. Write a statement that captures those
aims and intentions on the flip chart (you may want to keep a copy). This is the text you might want
to write just above the module’s learning outcomes.

Example:

* The Masters in Learning Innovation equips participants with the skills and understanding to
develop and deploy innovative approaches to learning, teaching, assessment and research across a
range of educational and training sectors.

2. The ‘look and feel’ of your online course

Our look and feel focuses on...

Choose the 5 adjectives in the following grid that best describe the look and feel you would like for
your online course (or the online components of your course). You may want to add some adjectives
of your own.

textured grand unusual




classy
trendy
professional
simple
bright
relevant
compact
smart
efficient
fiery

strong
challenging
engaging
reflective
clear
contextualised

collaborative

managerial
post-modern
controversial
pleasant

fun

daring
decisive
energetic
flashy

basic
blended
dynamic
demanding
edgy
enticing
can-do

practice-based

purposeful
elite
participative
eye catching
accessible
playful
creative
light
modern
current
incisive
mobile
global
enabling

bland

forward-looking

flexible

3. Learning outcomes (at course level)

What are your learning outcomes as specified in your course descriptors?

Decide on the major ones.

By the end of the course, you will...




4. Assessment (at course level)

WHAT must be assessed?

We would like to assess in THESE WAYS (e.g.
through an exam, assignment, etc):

We would rather NOT assess in these ways:

We will exploit technology for formative and
summative assessment by... (e.g. by setting up
a multiple-choice exam on our VLE; by
providing formative feedback on learning
activities):

The work done during the course will
contribute to formative and summative
assessment in these ways:

Formative feedback will be offered by tutors
and peers in these ways and using these
technologies:

Peer-assessment will be built into your course
as follows:

We will exploit technology for formative and
summative assessment by... (e.g. by setting up

a multiple-choice exam on our VLE; by




providing formative feedback on learning
activities):

The work done during the course will
contribute to formative and summative
assessment in these ways:

Formative feedback will be offered by tutors
and peers in these ways and using these
technologies:

Peer-assessment will be built into your course
as follows:




1.4

Stage 2: Storyboarding your Course

7

STAGE 2 STORYBOARDING YOUR COURSE

| Remember to bring in your course outline |




WHY STORYBOARDING YOUR E-COURSE IS IMPORTANT

1. Storyboarding helps us to help you more effectively by shifting a
lot of the technical work to us and emphasizing what you know best,
which is ‘teaching’ your course.

2. When we storyboard your course we support you by giving you
ideas about suitable new technologies that might enhance your online
course.

3. Storyboarding also helps us keep a high consistent standard in all
related e-learning courses.

4. Storyboarding emphasizes the need to make online learning active
and collaborative thus applying learning design principles.

5. Storyboarding will ensure that we adhere to the distance learning
expectations of external bodies such as the ECPU.




REFERENCE. STORYBOARDING COMPONENTS

CONTENT ALSO REFER TO APPENDIX 3
( Video ] ( Audio ] [ Text ][ Graphics ]
VCASMO

Articulate ( Video Encoder/Presenter/Engage }
Camtasia Studio Screen Recorder
Other suitable Web 2.0 Technologies

ASSESSMENT

( Quiz ] ( 2 Assignments | 40-50% J— [Final Exam SU—ED%J

Single File Upload

LEARNING ACTIVITIES

[Grnup Research ) ( Chat ][ VoiceThread ][ Wiki )

A single simple discussion Collaborative

( Forum l Q and A forum Individual

Standard forum for general use

FACE-TO-FACE | VIDEO CONFERENCING

( WebEx ( Skype Group Video Calling ] [ 3 2-hour meetings J

Greece O Cyprus Cj

LEARNING OBJECTIVES | LEARNING OUTCOMES

Refer to your ECTS course outline

Video Conferencing




GENERAL INFORMATION

L

Week 1 | Topic 1

FACE-TO-FACE /

LEARMING OBIECTIVES

CONTENT

ASSESSMENT

LEARNING ACTIVITIES

WVIDED COMFEREHCIHG

LEARMING DUTCOMES

i Ay

Week 2 | Topic 2
CONTENT

ASSESSMEMT

FACE-TO-FACE /
VIDED COMFEREMCIMG

LEARNING OBJECTIVES
LEARNING OUTCOMES

. FIAN

Week 3 | Topic 3

ASSESSMENT

FACE-TO-FACE /

LEARNING QOBEJECTIVES
LEARMING OUTCOMES

WIDED COKFEREHCHG

LY -

Week 4 | Topic 4

ASSESSMENT

FACE-TO-FACE /
VIDED CORFEREHCIMG

LEARMIMG OBJECTIVES
LEARMIMNG DUTCOMES




Week 5 | Topic 5
FACE-TO-FACE / LEARMING QEJECTIVES
LEARMING QUTCOMES

COMTENT ASSESSMENT LEARMIMG ACTIVITIES
VIDED COMFEREMCIMG
~ - -

AN

L.

Week 6 | Topic &6
i FACE-TO-FACE / LEARHING OBJECTIVES
COMNTENT ASSESSMENT VIDED COMFEREMCING LEARHING OUTCOMES
N N \

ey

L

Week 7 | Topic 7
ASSESSMENT FACE-TO-FACE /
VIDED COMFEREMCIHG

LEARMING DBJECTIVES
LEARMING DUTCOMES

COMTENT

, A Ny

Week 8 | Topic 8
S FACE-TO-FACE /
ASSESSMENT VIDED COMFEREMCMG

LEARMING DBJECTIVES
LEARMING QUTCOMES

COMTENT

A

L

Week 9 | Topic 9
~ FACE-TO-FACE f
ASSESSMENT VIDED CONFEREHCING

LEARMIMG OBJECTIVES
LEARMING OUTCOMES

CONTENT




Week 10 | Topic 10

COMTENT

ASSESSMENT

LEARNING ACTIVITIES

FACE-TO-FACE /

LEARMING DBJECTIVES

VIDED COMFEREHCIHG

LEARMING DUTCOMES

L.

r

"

Week 11 | Topic 11

COMTEMT

FACE-TO-FACE /
VIDED COMFERENCING

LEARNING DBJECTIVES
LEARNING DUTCDMES

L.

L.

Week 12 | Topic 12
CONTENT

ASSESSMENT

FACE-TO-FACE /
VIDED COMFEREMCIMG

LEARMING DBJECTIVES
LEARMING DUTCOMES




Stage 3: Planning and Building your Prototype Online

Learning Activities 1: What are learning activities?

Learning activities are:

Motivating, engaging and
purposeful;

Based on interaction between
learners/students/participants &
active contribution;

Designed and led by an e-
moderator;

Structured participative group
work online

Usually asynchronous (take place
over time);

Cheap and easy to run via
VLE/discussion boards/Web 2.0

Why use learning activities?

They’re in your hands

They’re easily changeable

They utilise a wide variety of
knowledge

They are focused on application of
learning

They are customisable and
personalisable

They help to build communities of
practice

Evaluation for quality &
effectiveness can be built into
process

Any topic, any level



How to create learning activities

1. |Start with the End in Mind.|
What do you want to achieve by this
online learning activity?
How will it add to the students’
learning?
How will you evaluate the activity?

2. |First Things First!|
How will you introduce and start the
activity off?
How much notice will the students’
need
Can you design clear instructions?

3. |Think Win : : Win|
Why will the students want to take
part?
Will it add obvious and clear value?

. |Sharpen the Sawl

How will you prepare yourself to
make this learning activity a success?
What preparation will the student
need to take part?

Plan your role and actions.

How often will you need to intervene?
What will you do about non-
participants?

. |Seek to Understand|

What happens if the activity doesn’t
go as you planned?

How can you get information to
change it for next time?

:

Plan what you have to do to make this
work!

The better designed the activities, the easier they will be to e-moderate.




1.5.2 Learning Activities 2: Annotated Template for Creating Learning Activities

Activity:

Title, number of the activity

e.g. Learning Activity 6.2: [name]

Small piece of information, stimulus or challenge (the ‘spark’)

e.g. Video or audio file, link to website, picture,...

Purpose:

Purpose of activity (this may include link to course and/or assessment)

How does this activity relate to my learning objectives.

Task:

This is where you tell participants exactly what to do, where to do it (e.g. a
link to the forum or wiki needed in the activity), as well as when they are
expected to do it by. You may also give them an idea of the size of the answer
you expect (e.g. number of words). This is the first ‘iteration’ of the loop.

Respond:

Typically, you could ask learners to reflect on and respond to others’
contributions. This provides ‘additional collaborative loops’ to your activity.
You may wish to include the link (again) to where these additional
contributions are expected (e.g. a forum, wiki, or blog).

e.g. Comment on at least one of your colleagues’ contributions and expand on
their reasoning if appropriate (100 words maximum). Make sure your response
is available by 6 February.

Specify how much time you expect the e-moderator and the students to spend on this learning
activity as the course unfolds.




A blank template can be found in Example 5

1.5.3 Learning Activities 3: Sample Learning Activities

Quality in schools

Purpose

To familiarise yourself with basic data collection using your mobile device and
sharing reflections on the data with your peers and tutor

Task

To be done by (date). Carry out a short interview with a staff member at the
school you will visit (10 minutes maximum). Ask them about their views on
measuring quality in schools (how it’s done, whether it’s fair) and what their school
does to enhance quality. Ask for permission to audio record the interview.

Write a summary of the person’s views and post it as a message to the relevant
thread in the discussion board. Attach the audio file you obtained during the

interview to your message.

Respond

To be done by (date) (4 days after the above date). Choose a contribution posted
by a colleague to which no-one else has responded yet. In your reply to it, indicate
(a) whether you agree that your colleague’s summary truly captures the key points
raised during the interview and (b) add your own insights into the interviewee’s
opinions on quality in schools.

For a group of 30 UG distance students, the moderator is expected to spend xx minutes per week
over xx weeks on this learning activity (total: xx hours).

Learners should set aside approximately xx hours over xx weeks to complete all sections of this
learning activity.




Google!

Purpose

To inform our thoughts on the future of learning in HE by reviewing predictions we made 10 years ago.

Context (It's 1998. The web has been in use in HE for some time and is becoming normalised. Google is emerging. Some are making inroads
into this new thing called VLEs. You have explored some VLEs and are excited. S0 are your colleagues.
Your Can you remember your thoughts about what might happen to technology-enhanced learning in HE over the following 10 years?
task Share at least 2 thoughts or predictions you made in 1998. You may want to start your contribution as follows:
- By 2008,...
= In 10 years’ time,...
You may also wish to share what you never thought would happen...
How right or wrong these predictions were does not matter! Suggested length: 100 words per post. Please post your contribution
to this forum (accessible also through the Discussion Forum link, above) by 19 November.
Respond By 21 November, reply to at least one post, sharing your views (and experience, if applicable) on that colleague’s predictions.

For a group of 20 participants, the moderator is expected to spend two hours over 1 week on this
activity.

Each learner should set aside approximately 1 hour in total to complete this activity.

The good learning activity criteria

Unambiguous (not open to interpretation)
Short

Can be grasped at the first reading

Offers obvious benefit to the participant
Contributes visibly to the learning objective
E-moderator’s role is clear

Timed




1.6  Stage 4: Check Reality

A reality checker will provide feedback, from the user’s point of view, on the activities you have
generated. Each reality checker will be asked to complete the form shown in Example 4 — one form
per learning activity.

1.7 Stage 5: Review and Adjust

Decide whether you need to:

e Adjust the blueprint and the storyboard.
e Adjust the online course.

e Especially consider navigation, timings and assessment.



1.8 Stage 6: Planning Your Next Steps

e Refer to your storyboard.

o Refer to the suggestions from the reality checker.

e What else needs doing and who will do it?

e Assess the risks (how are you going to find the time to complete the work, what might
interfere, who else might need to be involved).

e Consider what other resources you need to acquire or include, as well as resources that

you had available but did not use.

e Set clear deadlines.

e Set a date for your next team meeting when you will review progress.

Now build an action plan for completing your online course (see example in first row)

second language
acquisition.

What needs doing Who Help needed and Risks Completion
will do | sources of help, date
it
[e.g.] At least 2 more IT coordinator
activities in module 3 IT coordinator (may on holiday End of March
addressing links between Alex require multimedia last week in 2011
being a visual learner and element). Eeb.




Please take your blueprint, storyboard and action plan with you.

Follow-Up

Research suggests that successful teams take advantage of follow-up opportunities.
In particular:

e A follow-up will take place with the course members on an agreed date.
e Learning technology support to help implement course design.



Example 4: Reality Checker’s Form



Topic, course or module

Learning activity number or name.........

Note: you do not have to complete the task itself, instead, assess it from a student’s point of
view.

First impressions

How easy is the learning activity to navigate?

Is it clear what you are supposed to do? Describe any issues.

List two features of the activity you found enjoyable or effective.

How would you improve the learning activity?




Overall comments




Example 5: Template for Creating Learning Activities

Learning Activity:

Purpose:

Task:

Respond:

Specify how much time you expect the e-moderator and the students to spend on this learning
activity as the course unfolds.






Example 6: A Resource Audit

Format
I Content Text & Audio Video Slides (e.g. Other (e.g.
(under the graphics PowerPoint) | Adobe
appropriate Presenter)

licences)

What I find and
reuse as is

What I find,
tweak and use

What I find,
repurpose and
use




What I create
for this module




Format

dContent Text & Audio Video Slides (e.g. Other (e.g.
(under the graphics PowerPoint) Adobe
appropriate Presenter)
licences)

OER for

section 1.

. Reflective iTunesU .

What | find Slideshare L

task from Podcast for resources for Organisation
and reuse as . . resource for .
] source Z. section 3. sections 1 . X's website.
is section 5.

and 7.

Guidelines on

assignment

writing.

OER for
What | find, | section 2.
tweak and Assessment
use rubric from

W.
What I find, Slides adapted

OER for New podcast
repurpose . from resource

section 3. based on X.
and use Y.
What | Introduction 5to 8-minute | A 5-minute Support slides | Detailed
create for to all sections | summaries of | talking head | for sections 4, | presentations
this module | of the key points per | tointroduce | 7 and 8. for sections 2,

module.

5 e-tivities.
Summaries.

Assessment
rubrics.

section. Advice
and guidance
for
assessment.
Feedback on
draft
assignments.

the
programme
and the
academic
team.

3and 6.
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Sample Course Outline

l* UNIVERSITY OF NICOSIA

L2 NANEMIEZTHMIO AEYKQZIAZ

Course Code Course Title ECTS Credits

MBA-667 Strategic Marketing 7.5

Department Semester Prerequisites

School of Business Fall 2012 None

Type of Course Field Language of Instruction

Core Marketing English

Level of Course Year of Study Mode of Delivery

bnd ~cle 1st e-learning

Course leader Lecturer Student Consultation Hrs

Prof. Demetris Vrontis  Prof. Demetris Vrontis By appointment

Telephone E-mail Office

+357 22841615 vrontis.d@unic.ac.cy M207, Millennium Building, 2"
Floor

Objectives of the Course:

1. Provide an overview of the key principles of marketing

2. Revise the theoretical knowledge underlying marketing practice

3. Demonstrate marketing thinking through the study of strategic marketing
philosophy and principles

4. lllustrate marketing research and market opportunity assessment techniques
and understand their role and importance in the strategic marketing process

5. Analyze marketing issues affecting different industries, a variety of
companies and their competitors

6. Explain the consumer differences in markets, their effect on strategic

marketing planning and their source as it can be traced to local culture,
economy, competitive forces, market profile and other environmental
attributes, stemming from the macro- and micro-environment




Learning Outcomes:

1.

2.

lllustrate the importance, role and use of marketing, strategic marketing and
marketing planning.

Demonstrate the marketing context in its conceptual dimension and the underlying
marketing principles, philosophies and frameworks that nurture marking thought
and approaches; and associate these with practitioners’ application in various
situations and markets.

Analyse and practically apply the leading theories and models in strategic marketing
and to realize the external and internal forces that impact upon the choices involved
in strategic marketing with regard to the development, production and distribution
of goods and services.

Realize the factors that drive and influence the development of market structures,
the comparative differences across various contexts, and the importance of
relationships in the creation of customer value.

Discuss the importance of marketing research and how it is used to analyse
markets, customers and stakeholders, and evaluate and interpret information and
data towards evidence-based strategic decision-making.

Explain the knowledge and cultivate the skills and competencies required towards
strategic marketing planning; the tools and processes being presented both as a
theoretical basis and in their practical application framework.

Demonstrate the key theoretical marketing concepts covered in class and develop
a strategic marketing plan. Practically integrating theory with practice (company
and industry) in a strictly scientific planning approach.

Course Contents:

9

ONoaR~WN-=

Introduction to the theory of Marketing

Global Marketing theory

Adaptation and Standardisation in global markets

The AdaptStand Theory in global markets

Consumer behaviour

Marketing research (Primary, Secondary, Qualitative, Quantitative)
Marketing planning process

Situation analysis (internal and external environment)

SWOT (Strengths, Weaknesses, Opportunities and Threads) analysis

10.Objectives
11.Strategy and strategic models (Boston Consulting Group Matrix, Ansoff,

Segmentation, Targeting, Positioning, Push and Pull Strategy, Effectiveness
and Efficiency, Generic Strategies etc)

12.Tactics / Marketing Mix (Product, Price, Place, Promotion)
13.Services marketing and the service mix (People, Physical Evidence and

Process Management)

14.Implementation of the plan
15. Controlling and evaluating the plan

Teaching Methods:




Power point and articulate presentations, tutorials, case studies, exercises, forums, and
chats.

Assessment Methods:

Exercises (2) 20%
Assignment (1) 20%
Final Exam 60%

The course includes nine (9) hours of tutorials. Your course lecturer will be delivering
the specific tutorials which will be announced in due course throughout the semester.
Participation in these tutorials is recommended as they will assist you in successfully
completing your course.

Three tutorials of three (3) hours each will be delivered throughout the semester. The
specific tutorials will be delivered in the form of face-to-face sessions which will
simultaneously be delivered lived live through Web-Ex (a web conferencing system where
allows students’ participation). The specific live sessions will be recorded. The recordings
will be also available for reviewing throughout the semester.

Required Textbook:

Strategic Marketing, e-book created online by using several marketing and strategic
marketing books published by Mc-Raw Hill.

Recommended Textbooks:

Authors Title Publisher | Year | ISBN

Vignali, C., Strategic Marketing Accent 2008 | 978-953-99762-6-0
Vranesevic, T. and | and Retail Thought

Vrontis, D.

Vranesevic, T., Marketing and Accent 2006 | 953-99762-3-5
Vignali, C. and Retailing Strategy

Vrontis, D.

Course Requirements and Regulations:

o No late coursework will be accepted unless there is a serious reason. Documented
evidence is required to support such cases.




Cheating and plagiarism under any circumstances is a serious offence which leads to
severe punishment. In such cases, disciplinary action will be taken and you may receive
a zero grade on your work/test/exam and/or fail the course.

Though the lectures do cover the whole spectrum of the material on which the students
will be examined on, the degree of detail to which they will be presented in the lecture
notes is not always enough for the coursework and examination purposes. Students are
required to read related textbooks and/or other sources and to study the material
during their own time.

Marking Criteria and Grading Policy:

At all levels, five areas of assessment objective can be recognised:

1. Knowledge of the topic and ability to practically apply it
2. Analysis of issues and an awareness of different viewpoints
3. Evaluation of competing explanations or theories applied to a problem
4. Ability to identify relevant sources of evidence, both empirical and theoretical, and
to use these to produce an informative referencing system
5. Skill in the presentation of an answer with accuracy, clarity and coherence. With
these objectives in mind, the following model marking scheme should apply:
Letter Grade Meaning Numerical Grade Grade Points
A Excellent 93-100 4.0
A- 90-92 3.7
B+ Very Good 87-89 3.3
B 83-86 3.0
B- 80-82 2.7
C+ Good 77-79 2.3
C 73-76 2.0
C- 70-72 1.7
D+ Poor but Acceptable 67-69 1.3
D 63-66 1.0
D- 60-62 0.7
F Failure 0-59 0.0




Schedule of Lectures and Assessment:

Week | Topic Book Assessed
Chapter |exercisels and
assignment/s

1 Introduction to the Theory of Marketing 1 Assignment 1

2 International Marketing - Tutorial: Face- to-face |2 Exercise 1
session also available live through WebEx
(video conferencing facility)

3 Consumer Behaviour 3,4

4 Marketing Research 5

5 Marketing Planning 6

6 Situation Analysis SWOT Analysis 7,8 Exercise 2 Deadline
for exercise 1

7 Catch up week - Tutorial: Face-to-face session

also available live through WebEXx (video
conferencing facility)

8 Objectives 7,8
9 Strategy - strategic models 7,8,
9,10
10 Tactics (Product, Price, Place) 11, Deadline for exercise
12,13 2
1 Tactics (Promotion) 14, 15,
16
12 Tactics (People, Physical Evidence and 17
Process Management)
13 Action and Control - Tutorial: Face-to-face 7,8 Deadline for
session also available live through WebEXx assignment

(video conferencing facility)
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Sample Course Assessment Guide

UNIVERSITY OF NICOSIA
MANEMIZTHMIO AEYKQZIAX

MBA 667 — Strategic Marketing Course Assessment

Course assessment has as follows:

e Assignment - 20%
e 2 exercises - 20% (10% each)
e Final Exam — 60%

ASSIGNMENT (20% of the total mark)

By strictly using the theory and models covered in this course (only what is covered in this
course will be accepted. Any other theories will not be accepted/assessed), you are required
to prepare a Marketing Plan, for a company or brand of your choice.

By using this company or brand, you are required to undertake market research and
develop a marketing plan. The company’s behaviour and performance should be evaluated
and corrective action suggested.

In developing the Marketing Plan, you need to:

Determine the stages of market research that are necessary, to enable you gather the
information necessary, and allow the development of the marketing plan. Critically
evaluate your criteria for selection. Information collected will then allow you to:

Analyse the marketing situational environment (internal and external audit) for the



chosen brand in Cyprus. This should also encompass applying relevant theory and models
on marketing. In undertaking this, you are expected to use varied secondary and primary
sources to build an understanding of the marketing environment in different environments
and cultures. Develop a SWOT analysis for this specific market.

This marketing analysis should ensure that you have an in-depth understanding of the
marketing environment facing the chosen product in given market. You also have to
ensure that the analysis undertaken allows the development of a marketing plan that aims
to optimise the product’s outlook.

Then, you are expected to continue developing a coherent and consistent marketing plan
by designing effective and efficient objectives (marketing and marketing communication),
strategies (utilise the strategic models covered in class such as Market Entry Methods,
Branding, BCG, Generic, Ansoff, STP etc.) and tactics (Four P’s or Seven P’s). These
should only be designed after the situation environment (internally and externally) has
been investigated and considered fully.

Implementing/Action and Controlling the whole plan should not be ignored. Therefore,
students should illustrate an understanding and consideration on these matters. Students,
here, are not asked to implement and control the plan, but briefly explain how the selected
marketing company can do so effectively. Control should also include an Action Plan, Budget
and possibly a Media Plan.

The report should present, discuss the significance, and justify why the research, analysis
and development of the marketing plan is appropriate. Following the situation analysis, the
resultant objectives, tactics (marketing mix elements) and strategic models must also be
explained and justified.

In general, students should be in a position to illustrate an understanding of the theory
covered in this module and be in a position to apply it in practice.

Assignment Rules and Guidelines

The assignment is expected to include both primary and secondary data collection.
In some cases though (and after permission from the lecturer), it may be based completely
on secondary data, assuming that to compensate, the quality and quantity of these is
proportionately increased. All primary research methods (e.g. questionnaire, interview
questions, focus group questions and their transcribes etc.) should be provided as
evidence in appendices.

The report should clearly justify all decisions and choices within the plan. In other
words it must be made clear why the specific research methodology was chosen, why the
choice of the specific objectives was made, why the marketing mix was designed as it was
etc.



The assignment will be submitted in the form of a bound report of 4500 (+ or — 10%)
words (excluding appendices, diagrams and references). Shorter and longer reports will
be penalised. The hard-copy report should be accompanied by an electronic-form copy,
which will allow lecturers to perform internet checks for plagiarism.

The paper will have to cover both the relevant theoretical concepts but also demonstrate
the students’ ability to apply these concepts in practice. Students should tackle the report
in an analytical rather than descriptive way.

Given the rapidly changing nature of the field of marketing, it is important that students use
current books, journals, newspapers, search in electronic databases and information from
radio and television. Extensive research should be undertaken and evidence in projects
highlighted.

Students are also welcomed to perform an internet search and to find plans related to their
choice but are warned that if they make use of such plans without proper referencing and/or
to a degree that constitutes plagiarism, they will automatically fail the project. Students are
advised to consult with their course lecturer if they are uncertain about issues relating to
referencing, plagiarism etc. Furthermore, if the lecturer has any doubt that any student has
resorted to plagiarism or that the work submitted is not his/her own, appropriate measures
will be taken including the requirement for the student to submit a hard copy of the sources
he/she has used. If the doubts of the lecturer prove to be well-founded, the student
automatically fails the project.

As a guide, the marketing plan can have the following structure and main headings.

Additional subheadings may be included.

Front cover page -

Table of contents -

List of figures -

List of tables -

Introduction 100 words
Marketing Research 400 words
General Marketing Planning Theory and 200 words
Importance

Situation Analysis and SWOT 1400 words
Objectives 300 words

Strategy 750 words




Tactics 850 words
Action/Implementation (including budgets) and 400 words
Control

Conclusion 100 words
References -
Appendices -

Guidelines for the assignment

The plan must be typed with a spacing of 1.5 and font size 12. It should be written in a report
style (not essay form) and they should be word-processed. The report must be bound with a
spiral or other effective manner, and should have a cover page including title, name, course
& section, deadline, students’ name, tutor’'s name etc. A table of contents should follow this.
A good presentation is important and special attention should be paid to diagrams,
charts, tables etc. Students must nevertheless avoid excessive use of colours and
“‘ornamental” designs.

Language

The report must use proper scientific style and expression. Furthermore, proper use of the
English language (quality, spelling, grammar, syntax etc) is important. In case students
are not confident with their level of English, they are allowed to give their work to someone
else to proof-read it for them (only in relation to language).

References

Referencing should follow the Harvard system and all secondary data used must me
clearly and explicitly referred to, with proper and complete citations.

Students are hereby presented with a common and academically acceptable style of
referencing, which they are expected to use:

References should be complete and in Harvard style. They should contain full
bibliographical details and journal titles should not be abbreviated. For multiple
citations in the same year use a, b, ¢ immediately following the year of
publication. References should be shown within the text by giving the author's
last name followed by a comma and year of publication all in round brackets, e.g.
(Fox, 1994). At the end of the article there should be a reference list in
alphabetical order as follows




(a) for books: surname, initials and year of publication, title, publisher,
place of publication, e.g.Casson, M. (2005), Alternatives to the
Multinational Enterprise, Macmillan, London.

(b) for chapter in edited book: surname, initials and year, "title",
editor's surname, initials, title, publisher, place, pages, e.g.Bessley, M.
and Wilson, P. (2004), "Public policy and small firms in Britain", in
Levicki, C. (Ed.), Small Business Theory and Policy, Croom Helm,
London, pp.111-26. Please note that the chapter title must be in Italics.

(c) for articles: surname, initials, year "title", journal, volume, number,
pages, e.g.Fox,

S. (2003) "Empowerment as a catalyst for change: an example from the food
industry”, Supply Chain Management, Vol 2 No 3, pp. 29-33

If there is more than one author list surnames followed by initials. All authors
should be shown.

Electronic sources should include the URL of the electronic site at which they

may be found, as follows: Neuman, B.C.(2005), "Security, payment, and

privacy for network commerce”, IEEE Journal on Selected Areas in

Communications, Vol. 13 No.8, October, pp.1523-31.  Available (IEEE
SEPTEMBER) http://www.research.att.com/jsac/

EXERCISES (20% of the total mark)

Exercise 1

Assigned at Week 2
Submission deadline: Friday of week 6
Weight: 10% (of the total mark)

You are required to read the articles and case studies (these can be downloaded from
Moodle) and write a 2000-2500 words report as follows:

Exercise task: In relation to adaptation and standardisation, you are expected to
examine and identify the international marketing practices/behaviour of a brand and
critically evaluate their success/failure points. Discuss this with the use of specific
examples.



Articles and Case Studies:

1. Vrontis, D. (2003), “Integrating Adaptation and Standardisation in International
Marketing, The AdaptStand Modelling Process”, Journal of Marketing
Management, Vol.19, No. 3-4, pp. 283-305 (ISSN: 0267-257X-Westburn
Publishers).

2. Soufani, K., Vrontis, D. and Poutziouris, P (2006), “Private Equity for Small
Firms: A Conceptual Model of Adaptation versus Standardization
Strategy”, International Journal of Entrepreneurship and Small Business, Vol.
3, Nos. 3 and 4, pp. 498-515, (ISSN: 1476-1297- Inderscience).

3. Vrontis, D. and Kitchen, P. (2005), “Entry Methods and International Marketing
Decision Making: An Empirical Investigation”, International Journal of Business

Studies, Vol. 13, Number 1, June, pp. 87-110, (ISSN: 1320-7156-Edith Cowan
University).

4. Vrontis, D., Thrassou, A. and Lamprianou, |. (2009), “International Marketing
Adaptation versus Standardisation of Multinational Companies”, International
Marketing Review, Vol. 26, Nos. 4 and 5, pp. 477-500 (ISSN: 0265-1335- Emerald).

5. Vrontis, D. and Vronti, P. (2005), “Levi’s Adaptable Standards, Knowing Where
and When one Size Fits All”, Strategic Direction: Marketing, June, Volume 21 No. 6,
pp. 14-15 (ISSN: 0258 054 3-Emerald).

6. Vrontis, D. and Sharp, I. (2003), “The Strategic Positioning of Coca-Cola in their
Global Marketing Operation”, Marketing Review, Vol. 3, No. 3, Summer, pp. 289-
309, (ISSN: 1469-347X-Westburn Publishers).

Exercise 2
Assigned at Week 6
Submission deadline: Friday of week 10

Weight: 10% (of the total mark)

Exercise task: You are required to read the above articles/case studies/interview in
topics 5 and 6 and prepare a 1000-1500 words SWOT analysis as follows:

By reading the information provided, you are required to prepare a SWOT analysis for the
Cyprus wine industry (in bullet point form).

Articles and Case Studies:



1. Vrontis, D. and Papasolomou, |. (2007), “Brand and Product Building: the Case of
the Cyprus Wine Industry”, Journal of Product and Brand Management,Vol. 16,
Nos 2 and 3, pp.159-167 (ISSN: 1061-0421-Emerald).

2. Vrontis, D. and Paliwoda, S. (2008), “Branding and the Cyprus Wine Industry”,
Journal of Brand Management, Vol. 16, No. 3, pp. 145-159 (ISSN: 1350-23IX -
Palgrave Macmillan).

3. Vrontis, D. and Thrassou, A. (2011) “The Renaissance of Commandaria- A
Strategic Branding Prescriptive Analysis”, Journal for Global Business
Advancement, Vol. 4, No. 4, pp. 302-316 (ISSN: 1746-966X-Inderscience).

4. Vrontis, D. (28" Aug.—3" Sept. 2009), “Differentiation of Cypriot wine as a Tool in
Achieving Competitive Advantage”, Cyprus Weekly, p. 96.

5. Interview at Four Seasons Hotel Magazine, (Winter 2011/2012),
“Commandaria: Pride of Cyprus”, pp. 82-85.

FINAL EXAM (60% of the total mark)

The final exam is 60% of the whole mark. The exam is comprehensive.
Details about the exam format, techniques and guidelines will be provide on Moodle
nearer the time.
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Students ~ Useful Links Helpdesk Hours

Home MBANGGTDE-01-f-2016

[LronrER =E - MBAN-667DE (Section 01) Strategic Marketing

NOTICEBOARD ACADEMIC
our progress () ADVISORS

O WebEx General Course Information -

The next live —

online video Course Introguction Video =] glijcgleOCIQTL
conferencing a O

session(s) will Course Outine 4
take place on: L Course assessment guide {5

LIBRARY SERVICES

Date: 01/12/2016

Forum: General Questions and Comments

e A B Harvard Referencing 1 8]
Join live session Click - T~ 0
here to join . 4 )
Meeting Number * : Harvard Referencing 3 (in Greek) A=t UPLOADING
843832122 @ Check your work - upload here a ASSIGNMENTS
* Meeting bers.
. hit ‘You ars advised to check your work for plagiarism by using Turnitin bsfors you formally submit it for asssssment
P
Meeting Password: " UNic Library Resources O
MBANG67 Y o
Library orientation - how to use the library resources
Recorded (8 Please click HERE to FOLLOW me in Academia and receive updates of papers necessary for your course =]
Sessions
@ Please click HERE to FOLLOW me in RG and receive updates of papers necessary for your course a
3 13102016
G 102018
26 September - 2 October
NAVIGATION
Home w CALENDAR o
= Dashboard eek 1 CALENDAR o
= < November 2016 »
1
it Sun Mon Tue Wed Thu Fri Sat
¥ Tt CoREg " Scope, Learning Objectives and Outcomes izl ' 145
MBANSG7DE-01-F- : = =
= Keywords =) L
» Participants R e ] y .
, 26 September - = o e
2 October Video AUERE AR
» 3 October - 9 EVENTS KEY
October Materials
10 October . 16 @ Hide global events
¥ October @ Hide course events
" Week 1 - Principles of Marketing (Prof. Vrontis lecture) = = Hi
, 17 Octaber-23 p 9 ) ) @ Hide group events
October B Week 1 - Principles of Marketing 8 @ Hide user events
24 October - 30 3 =
> e ) Questions and Answiers for this week's topics
, 31 October - & .
HNovember Activities
, 7 November- 13
ke O
ovember + Quiz: Principles of Marketing
» 14 November - B -
20 November ) Forum Discussion - Marketing 0
21 November - . =
y 2 ovember @ Video: Philip Kotler (presentation)
27 November
28 November - 4
" December Assessments
, 5December— 11
Bz " Exercise 1 - Adaplation vrs Standardisation (15%) L
, 12 December -
18 December 100 Additional readings for exercise 1 a
, 19 December -

25 December
26 December - 1

3 October - 9 October

January
, 2January -8
January
, Sdanuary - 15 Week 2
January
, 16January - 22
January " Scope, Leaming Objectives and Oulcomes
b My courses S =z
eywords o
" References

7 Week 2- Video

Materials

| Week 2 - International marketing

’. Week 2 - International Marketing

i Additional Material - International Marketing Planning

i) Questions and Answers for this week's topics
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10 October - 16 October

Week 3

Scope, Learning Objectives and Outcomes
Keywiords (S}
References
Week 3 - Video (8]

Materials

L el
B yeck 3-Consumer Behaviour

%= Questions and Answers for this week’s topics

Activities
Week 3 Additional Reading =]
@ TV commercials: Censumer Behaviour L

WebEx Session

WebEx meeting 1 (m}
Date: 13.10.2016
Time: 3:00pm
17 October - 23 October
" Scope, Learning Objectives and Outcomes L
Keywords
References d
Week 4 - Video =l
Materials
] Week 4 - Marketing Research L
¥ Questions and Answers for this week’s topics L
Activities
@ Video: Caplain Morgan - Market Research and Custemer Insights L

@ TV commercials: Marketing Research

% serassessment =]
Assessments
Course Assignment (35%) ()

24 October - 30 October

Scope, Learning Objectives and Qutcomes L
Keywords [
References
Week 5 - Video [
Materials
ﬁ Week 5 - Marketing Planning o
C Additional Material - International Marketing Planning L4

¥l Questions and Answers for this week’s topics

Activities
¥ Forum Discussion - Marketing Planning L
@ TV commercials: Marketing Planning =]
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31 October - 6 November

" Scope, Learning Objectives and Outcomes i
Keywords 4
References o

Week 6 - Video =i

Materials

’l Week & - Situation Analysis

4 Questions and Answers for this week’s fopics e

Activities

@ video: Michae! Porter (interview)

Video: Philip Kotler (inverview) 4

®

@ TV commercial: Coca Cola vrs Pepsi u

& TV commercials: Stuation Analysis (&)

Assessments

Exercise

N{lt‘l“‘“cﬂ!
i Your submission is now due, click below to submit.

24/ Chesk your work - upload here

*fou can check your response for Adaptation vrs Standardisation here for plagiarism with Turnifin before you
formally submit i,

Submit formally your exercise here =

7 November - 13 November

Week 7 - Catch up week

Discussion Forum 18

WebEx Session

WebEx meeting 2 o
Date: 10.11.2016

Time: 3:00pm

14 November - 20 November

Week 8

Scope, Learning Cbjectives and Quicomes St
Keywords
References )

| Week & - Video

Materials

W vicer 8- Objectves
- Questions and Answers for this week’s lopics Ld

h 3 i Self Assessment

Distance Learning
Distance Learning Documentation

Page 56



21 November - 27 November

" Scope, Learning Cbjectives and Outcomes =
Keywords e
References Lol
Week 9 -Video L

Materials
- ]
B \yeek 9 Strategy (=)
=l Questions and Answers for this week's topics L
Activities

& Quiz: Marketing Planning

@ Video: Re-branding / repositioning Greece 8
@ Video: BMW - Segmentation, Targeting and Positioning 0
@ T i Targeting and Positiening &
& TV commercials: Differentiation and Target Marketing 8]

28 November - 4 December

Scope, Leaming Objectives and Outcomes L

Keywords {881

" References :

Week 10 - Video U
Materials

B ek 10 - Product Price and Place 0

Questions and Answers for this week's topics

Activities

@ TV commercials: Pricing

@ TV commercials: Place/Distribution B
(@]
WebEx Session
WebEx meeting 3 o
Date: 01.12.2016

Time: 3:00pm

5 December - 11 December
Scope, Leaming Objectives and Outcomes
Keywords Ld
References L

Week 11 - Video

Materials

~ r
B \eek 11- Promotion ]

" Week 11 - Mobile Markeging (Presenation)

e =
B ek 11 - Mobile Maketing (.
%=l Questions and Answers for this week's topics L=
Activities

@ Video: Captain Morgan - Integrated Marketing Communications and Social Media

@ video: Hungry House - Marketing Communications (8]
& TV Commercials: Promotion - Mass Communication Technigues L
@ TV commercials: Promoicn - Direct Communication Technigues and Digital L

@ TV commercials: Advertising and message

Distance Learning Page 57
Distance Learning Documentation



Napaptnpa 5
Student Questionnaire

Distance Learning Page 58
Distance Learning Documentation



Question Question
Number Code

1 Al
2 A2
3 A3
4 A4
5 A5
6 A6
7 A7

English

Does he/she follow the course outline?

Does he/she present material in a well
organized fashion?

Does he/she use enough examples or
illustrations to clarify material?

Is he/she helpful when students have
difficulties?

Is he/she enthusiastic about the
subject taught?

Does he/she make students feel free to

participate?

Does he/she stimulate thinking and
interest in the subject?

Greek

AkolouBel Tto Slaypappa Tou
nabnuarog;

MNapouotalel Tnv UAN Tou KaAd
OpYQVWUEVN;

Xpnouormnolel apketd mapadeiypata
yLOl VoL TTOPOUGLACEL LE cadrVELD TNV
OAn;

Eivat Bondntikdg otav oL ¢poltnTé

£€xouv SUOKOAILEG;

ALbAoKeL TO BEUa TOU pE
gevBouolaouo;

EvBappUVEL TNV EVEPYO CUUMETOXN
TWV poLtNTwy oTo Habnua;

Ateyeipel tn okéPn Kat o
evbladpépov Twv poLTNTWV yLa o
Bépa;

Question
Type
(Lecturer/
Course)

Comments

Distance Learning

Distance Learning Documentation

Page 1



Question
Number

10

11

12

13

14

15

Question
Code

A8

A9

Al0

All

Al2

Al3

Al4

Al15

English

Does he/she give students feedback
(comments and advice) on their work?

Does he/she treat all students equally?

Does he/she speak clearly?

Does he/she begin class on time?

Does he/she explain the material
clearly?

Does he/she seem to know his/her
subject?

Does he/she manage the classroom
well?

Does he/she set convenient hours?

Greek

MAnpodopel Toug poLTNTES e oXOALL
KoL CUPBOUAEC yLa TtV OAn gpyacia
Toug;

JupneplpEpetal pe Sikatlo Tpodmo
0’6\oug Toug doLTNTEG;

Mu\a kaBapa;

ApxileL To padnua otnv wpa Tou;

Enegnyel tnv AN kaBapa;

Qaivetal va KatéxeL To Bpa tou;

EAEYXEL KOVOVIKA TNV TAEN;

OpileL BoAikég wpeg ypadeiou; (yLa
KaOnyntég mAnpoug anaocyoAnonc);

Question

Type
Comments

(Lecturer/

Course)

L

L

L Not shown for e-
Learning/Dist.Learning students

L Not shown for e-
Learning/Dist.Learning students

L

L

L Not shown for e-
Learning/Dist.Learning students

L Not shown for e-

Learning/Dist.Learning students
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Question
Number

16

17

18

19

20

21

22

23

Question
Code

Al6

Al7

Bl

B2

B3

B4

B5

B6

English

Does he/she give fair/just grades?

Considering everything, how would
you rate this lecturer?

Are the objectives of the course clear?

Is the amount of work required
appropriate for the credit received?

Is the level of difficulty of the assigned
reading appropriate?

Are the tests representativeof the
material?

Was/were the book(s) interesting and
helpful in understanding the course?

Did you find the course interesting?

Greek

BaBpoloyet dikata;

Aappavovtog umoyn Ta 1o mavw,
nwc Oa Babuoloyovoeg tov
kadnyntn;

Elvaw EekaBapol oL otdxoL TOU
nadnuarog;

Elval n epyacia mou amnatteital
avaloyn Twv SL6AKTIKWV LovAadwy;

Elvat To eminedo tng kat’ olkov
epyaociag kataAAnAo;

Eival ta Staywviopata
OVTLITPOCWITEVTIKA TNG UANG;

Elvat ta Stbaktika BLBAla
evlladépovta Kol Katavonta;

Bpnkeg to pabnua evbladppoy;

Question
Type
(Lecturer/
Course)

Comments

L
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Question

uestion uestion Type
Q Q English Greek L Comments
Number Code (Lecturer/
Course)

Considering all of the above qualities, , , ,
. . AopBavovtag urmtogn ta o mavw,
24 B7 which are aplicable, how would you , ,
. nwg Ba Babpoloyovoeg To padbnua;
rate this course?

e ——
Distance Learning Page 4
Distance Learning Documentation





