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The present document has been prepared within the framework of the authority and
competencies of the Cyprus Agency of Quality Assurance and Accreditation in Higher
Education, according to the provisions of the “Quality Assurance and Accreditation
of Higher Education and the Establishment and Operation of an Agency on Related
Matters Laws” of 2015 to 2021 [L.136(1)/2015 — L.132(1)/2021].




1

o L
g

S
R |

AOOPEAZ AIAZQAAIZHE KAl MIZETOMOIHZHE THE MOIOTHTAZ THZ ANQTEPHE EKMNAIAEYZHE
CYQAA" CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// eNQa.

. Guidelines on content and structure of the report

e The Higher Education Institution (HEI) based on the External Evaluation Committee’s (EEC’Ss)
evaluation report (Doc.300.1.1 or 300.1.1/1 or 300.1.1/2 or 300.1.1/3 or 300.1.1/4) must justify
whether actions have been taken in improving the quality of the programme of study in each
assessment area. The answers’ documentation should be brief and accurate and supported by
the relevant documentation. Referral to annexes should be made only when necessary.

e In particular, under each assessment area and by using the 2" column of each table, the HEI
must respond on the following:

- the areas of improvement and recommendations of the EEC
- the conclusions and final remarks noted by the EEC

e The institution should respond to the EEC comments, in the designated area next each comment.
The comments of the EEC should be copied from the EEC report without any interference in
the content.

e |n case of annexes, those should be attached and sent on separate document(s). Each document
should be in *.pdf format and named as annexl1, annex2, etc.
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1. Study programme and study programme’s design and development

(ESG1.1,1.2,1.7,1.8,1.9)

The comments of the EEC are very positive and the 1%t section Study programme and study programme’s
design and development is evaluated as Compliant by the EEC.

Areas of improvement and

Actions Taken by the Institution

For Official Use

Outcome: ‘To explore issues and
problems relevant to a wide
range of situations’ is reworded
to ‘To provide students with the
analytical skills to solve complex
problems associated with the
contemporary travel and tourism
sector’.

‘To provide students with the analytical skills to
solve complex problems associated with the
contemporary travel and tourism sector’.

recommendations by EEC ONLY
As per the EEC committee’s suggestions the Choose level of
To revise Programme Learning programme learning outcome was reworded to compliance:

To make changes to some
modules (content,
naming/orientation, updating
texts):

i. Tourism Ethics becomes a
compulsory module, perhaps
moving Casino Management to
an elective.

ii. Small Business Management
introduces
innovation/entrepreneurship as
part of the module and that this
is reflected in the title.

iii. that the micro and macro
economics modules should be
oriented to tourism economics,
covering supply-side elements of
economics and the opportunities
that tourism brings to the wider
local economy (multiplier effect),

iv. to rename (and refocus)
Consumer behaviour to Tourist
Behaviour, introducing more
recent advances in theory in this
area,

The College has satisfied the suggestions raised
by the EEC and has revised the curriculum of the
program as advised.

The changes made are:

Course Codes and titles were revised.

MAR 322: Consumer Behavior in Tourism
changed to TOU 302: Tourist Behavior. Part of
Course Syllabus was also revised.

MGT 401: Small Business Management in
Tourism changed to MGT: 401 -
Entrepreneurship and Innovation in Tourism.
Part of Course Syllabus was also revised.

The Course Syllabus of TOU 325: Tourism
Planning and Development was revised. The
Course code is also changed to TOU 305:
Tourism Planning and Development

GER 101 & 102: German | & Il are removed
from the program. GRE 101 & 102: Greek | &
Il & RUS 101 & 102: Russian | & Il are renamed
to GRE 101: Greek & RUS 101: Russian remain
as a language elective in A Semester.

Choose level of
compliance:
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v. to introduce ‘governance’ into
the Tourism Planning and
Development module

vi. to update module outlines
with more current set texts
where appropriate

- ETH 101: Tourism Ethics was renamed to TOU
103: Tourism Ethics and it is now a
compulsory course and not an elective in B
Semester.

- MGT 415: Casino Management has changed
from a compulsory to an elective course

- 3 Electives have been removed: SOC 102:

Intercultural Communication, HIS 101:
History of Cyprus and POL 101: Political
Studies

- Students can choose 3 Free Electivesin E, F &

G Semester. There is a total of 6 free
electives in the Program. Two new electives
are added: MGT 320: Change Management
and MAR 300: Public Relations

- SOC 201: Tourism Sociology was replaced by

TOU 202: Human Geography in C Semester

- ECO 201: Microeconomics for Tourism & ECO

202: Macroeconomics for Tourism were
revised as per the suggestions of the EEC.

- All module outlines were updated with new

bibliography where appropriate.

Please see Annex 1 for all program changes
Please see Annex 9 for updated book list

That the Library subscribes to the
WTO database, which includes
texts, but also useful statistical
data.

Following the suggestions of the EEC, the College
has already subscribed to the WTO database.
Please see Annex 2

Choose level of
compliance:

That CDA develop a set of more
descriptive grade descriptors
that elaborate what is expected
at each level (e.g. extent of
independent reading, extent of
critical thinking) and for each
grade band.

Following the suggestions of the EEC, the College
has already improved and developed a set of
more descriptive grade descriptors that
elaborate what is expected at each level

Please see Annex 3

Choose level of
compliance:

That quantified KPIs are
developed.

Key Performance Indicators (KPIs) are
performance metrics that can be tracked,
measured and analyzed. CDA College uses KPIs to
understand how a program, department, course
or a student is progressing toward their goals.
KPIs are the tools to understand and measure the

Choose level of
compliance:
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success of the College. Furthermore, these KPls
help the College to monitor and evaluate how
well they're performing, and direct their policy
formulation and target setting.

CDA College Information Management

CDA College strongly believes in transparency and
that is why all-important information is published
on our website and is accessible by everybody.
For example, on our website (Homepage - CDA
College) someone can find all information
concerning our Programs of Study such as
learning outcomes, structure of a program,
academic staff etc.

The College Prospectus, which is approved by the
Ministry of Education is published once a year (it
is also uploaded on our website) and includes
detailed information of the college, programs of
study, internal regulations etc.

For almost a decade we have been using the
platform Moodle. Moodle has helped us to
connect with our students at all times through
MyCDAcommunity (CDA College Community Platform —
CDA College Community Platform — Students, Faculty and
Staff Engagement Platform). Students of all campuses
regardless their program of study can
communicate this channel and exchange
suggestions, opinion, views etc.

Also, Moodle (CDA College: Log in to the site) and
its Addons were extensively used throughout the
pandemic

Our website also provides information to all
graduates through the Alumni section. A graduate
can apply to become part of the CDA College
Alumni Association and receive promotion
material and the newsletter of the college.

C.D.A College has already established KPIs which
are extensively evaluated by the Administration
of the College. The KPIs at C.D.A College are
measured through:

- students’ evaluation form (the students are
asked at the end of the semester or the academic
year to evaluate their teacher & administrative
staff such as the director of the campus, student
welfare etc.)

- program of study evaluation from



https://www.cdacollege.ac.cy/
https://www.cdacollege.ac.cy/
https://my.cdacollege.ac.cy/
https://my.cdacollege.ac.cy/
https://my.cdacollege.ac.cy/
https://cda.college/login/index.php
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- self-evaluation  from and
administrative staff)

- evaluation of the lecturer by the director or
program coordinator

- complaint form

- Other Academic matters form etc.

(academic

The results which are retrieved by these
evaluations are sent to the Chairman & General
Director of the Program and are studied
thoroughly.

Another important aspect that we take into
consideration is the drop out & passing rates.

Also, the metrics and statistics which are
retrieved through google analytics concerning
our webpage, social media advertisements etc.
(Please See Annex 4)

What is the percentage of success of
the students in the examinations?

CDA COLLEGE LIMASSOL

Programme of Studies

Success Percentage (%)
of Students in the
Examinations

Secretarial Studies 90%
Executive Secretarial Studies 100%
Higher Diploma in Office Administration 100%

Hairdressing

1st Year: 75%, 2nd Year:
100%, 3rd Year: 100%

Travel & Tourism Administration

1st Year: 90%, 2nd Year:
90%

BA Travel & Tourism Management

1st Year: 80%, 2nd Year:
76%, 3rd Year: 73%, 4th
Year: 90%

Aesthetics

1st Year: 80%, 2nd
Year: 76%, 3rd Year:
73%, 4th Year: 90%

Master in Business Administration

70%

BA Business Administration

1st Year: 80%, 2nd Year:
76%, 3rd Year: 65%, 4th
Year: 90%

Master in Stress management & Wellness in health
promotion

70%
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2. Student — centred learning, teaching and assessment

(ESG 1.3)

Response of the Higher Education Institution (HEI)

The comments of the EEC are very positive and the second section, Student — centred learning, teaching
and assessment (ESG 1.3) is evaluated as Compliant by the EEC.

Areas of improvement and
recommendations by EEC

Actions Taken by the Institution

For Official Use ONLY

There is nearly none participation
of the students in research and
project.

As per the program of study assessment
requirements, the students are expected
to do assignments in each module where
they are involved in research in order to do
these projects. Moreover, the final year
students are expected to do a final
research project/thesis in order to
graduate. As per the suggestion of EEC,
from now on, the best final projects/thesis
will be selected and included in the
publication of the College Research Journal
“The Cyprus Research Facts Journal”. This
will provide to students more direct
involvement in the research environment.
Also, the Chairman of the College and the
Director of the “Aristotle Research Centre”
came to a mutual agreement of giving more
incentives such as financial compensation
to students who decide to participate in
research or a project.

We will also familiarize students with
journal writing and databases like
Academia.

Choose level of compliance:

A stronger bond between the
college and the industry can be
achieved.

CDA College reinforced its Students’
Welfare & Career Office in establishing
closer links between the institution and the
industry such as hotels, travel agencies etc.
Moreover, it provides vital insights and
awareness  of  professional career
opportunities and job vacancies locally and
abroad. This is a vital stepping stone in
enhancing the relations of the College and
its students with businesses. This initiative
will strengthen the College and intensify
industry links. More important, it will also

Choose level of compliance:
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offer opportunities and enhance the
employability of our students after their
studies. The College has established the
following links/agreements with local
businesses, organizations for students’
internships and their future employability:

o PASIXE (Cyprus Hotels Association)
. CSTI (Cyprus Sustainable Tourism
Initiative)

J JTEK (Cyprus Tourist Enterprises
Association)

. Cyprus Hotel Managers
Association\Birdlife Cyprus

o Sabre

o Cyprus Economists Association

o Kinisis Travel, Nicosia and Limassol

More and more graduates are taking roles
in international businesses, as in the H.T.S.
Hadjikakou Travel Services that operates in
many countries.

The college organizes student visits in
businesses each semester, as well as
Welfare and Career days that link our
students and graduates with prospective
employers. These strategies have shown to
further enhance our links with the
industry. Although the programme is
academic, we are still trying to offer
students a practical approach through our
links from the industry. We have worked
with Sabre and recently with Amadeus in
offering extra training and seminars to our
students and thus get a better feel of the
industry.

Although the programme is academic, we
are still trying to offer students a practical
approach through our links from the
industry. We have worked with Sabre and
recently with Amadeus in offering extra
training and seminars to our students and
thus get a better feel of the industry




A ®OPEAZ AIAXOAAIZHE KAl MIZTOMOIHIHE THE MOIOTHTAZ THE ANQTEPHE EKMAIAEYZHE
CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Furthermore, CDA College is always close to
the society by constantly offering to the
Cyprus society by organizing sponsorships
and charitable events such as:

o Contributing to  philanthropic
organizations, e. g. PASYKAF

o Volunteers in charitable events etc.
o Providing beauty services to nursing
homes for elderly people

o Hairdressing services to nursing

homes for elderly people

1. Enhancement of the staff
interactions with outside stakeholders.

Another significant initiative taken by the
College is the enhancement of the staff
interactions with outside stakeholders,
business internships by inviting
practitioners/ professionals/ and
entrepreneurs. This will also offer
internship opportunities and enhance the
employability of our students after their
studies. Some of the links already
established with the industry are:

. PASIXE (Cyprus Hotels Association)
. CSTI (Cyprus Sustainable Tourism
Initiative)

o XTEK (Cyprus Tourist Enterprises
Association)

o Cyprus Hotel Managers
Association\Birdlife Cyprus

o Sabre

o Cyprus Economists Association

. Kinisis Travel, Nicosia and Limassol

Furthermore, the College has already
agreed with the following outside business
stakeholders so as to further enhance the
staff interactions by inviting more business
professionals and entrepreneurs:

1. Mr. Thomas Parissis, Business
Development Manager, Project &
Innovation Manager, EU funding Expert
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2. Dr Marios Clerides, OwkovooAdyog,
ex Director General of Hellenic Bank,
MEAOZ A.2. Ancoria Bank

3. Dr Pavlos Antoniou,
XpNUoTooLKoVoULKOG Emtitpomog tng K.A.

4. Dr Demetris Georgiades MNpoedpog
Anpootovoutkou TupBouAiou tng K.A.

5. Nnwpyog lwavvou, Emxelpnolakog
AevBuvtig,  TuAua  ZUPPBOUAEUTIKWY
Yrninpeowv PWC

6. Dr. Anastasios Vasiliades - Institute
of Entrepreneurship Development

7. Dr. Antreas Stassis (Professor) -
Mechanical Engineering and Operations
Management - Technical University of
Cyprus

8. Mr. Antreas Anastasiades - Cyber
Technology & Business Crime

A more modern point of view
should be considered on the
teaching tools and methods. Use
of applications, simulations,
online quizzes may be included.

At the College, we use the online platform
“Moodle”.

The Covid pandemic helped us a lot to
become more computer friendly and
literate.

We started using more modern and
synchronized teaching tools and methods.
For example, online exams and quizzes
were introduced during the pandemic and
keep using them.

Electronic assessment and gradebooks are
now used in almost all programs.

Blended learning (the class is given at a

real time in class and it is also given online
simultaneously) is also a new teaching tool
that we use at CDA College and the
feedback that we got from students was
very helpful and encouraging.

Choose level of compliance:

The Erasmus Programme and
related mobility opportunities
should be more actively
promoted to students.

In our college, there is an Erasmus office,
whose coordinator is Ms. Christina
Agathangelou and there are Erasmus
officers in all our branches. There has been
a transformation of the Erasmus since 2021
and has been integrated with our
"Aristotle" Research Center. These two
offices work together perfectly and have
already submitted several programs
through Erasmus + and we await responses.

Choose level of compliance:

10
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Itis also important to note that we have just
been warded a new funding for Erasmus
mobilities for the next academic year.

Please See Annex 5 for all Erasmus Actions.

11
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Response of the Higher Education Institution (HEI)

The comments of the EEC concerning the Teaching staff (ESG 1.5) were evaluated as compliant except the

point 3.3 Synergies of teaching and research which was evaluated as Partially Compliant.

Areas of
improvement and
recommendations

by EEC

Actions Taken by the Institution

For Official
Use ONLY

The college needs
academic staff
with a PhD in the
travel and
tourism area.
This matter was
raised by the EEC
in 2018 and no
progress was
made.

The EEC has evaluated the sub-area 3.3 Synergies of
teaching and research as Partially Compliant.

As explained to the EEC committee the small scale of Cyprus
does not provide a lot of opportunities for PhD lecturers in
the field. However, our strategy is to assist our current
academic staff to reach their full academic potential and
obtain either a Master degree if needed or a PhD. Current
examples are Mrs. Nasia Tryfonos who will base her Phd
thesis on Tourism Sustainability and Mrs Soteroulla
Christodoulou, a distinct member of the industry, who has
registered for a Master’s Degree in Hospitality, Tourism and
Events Management

and is planning to further her studies to a PhD.

We have also proceeded with the employment of Dr.
Michalis Tsangas (Phd Environmental Conservation and
Management — (Open University Cyprus), Environmental
Engineering, MSc in Environmental Conservation and
Management (Energy and Pollution) — (Open University
Cyprus), Diploma in Naval Architecture and Marine
Engineering (National Technical University of Athens) with
many years of experience in the travel and tourism field as
a health & safety advisor in hotel units. (Please See Annex
6)

Choose level of
compliance:

The college
should advance a
new research
policy to
stimulate the
guantity and

The College has already many online databases, however,
as per the EEC suggestion, the College’s library has also
introduced the suggested additional online databases such
as Scopus and Web of Science for the students’ research
and assignments.

We have already contacted them and proceeded with a
registration. Our goal is increasing the number and the

Choose level of
compliance:

12
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quality of the
research. The
focus should be
to increase the
number and the
quality of the
publications and
of the research
projects. Papers
should be
published on
SCOPUS and WoS
journals.

quality of the publications and of the research projects.
Our upper goal is to have our PhD academic staff to
engage in journal writing and upload them on databases
such as Research Gate, Academia as to be peer reviewed
and finally publish them on SCOPUS and WoS.

New research
projects should
be brought into
the college in
order to create a
fruitful
atmosphere of

As per the comments of the EEC new research projects
should be brought into the college in order to create a
fruitful atmosphere of research involving larger numbers of
researchers.

The College totally agrees with the above-mentioned
statement. As you can see in Annex 7, new proposals were
turned in by the Aristotle Research Centre and we are

Choose level of
compliance:

research waiting for a response.
involving larger
numbers of Our goal is to bring in new research projects which would
researchers. definitely give motif to all colleagues to participate.
The EEC has evaluated the sub-area 3.3 Synergies of Choose level of
A clear and compliance:

detailed research
policy for the
research centre
should be
introduced for
more
transparency and
equity.

teaching and research as Partially Compliant.
RESEARCH POLICY

A clear and detailed research policy is introduced for more
transparency and equity with well identified research
objectives and encouraging research incentives. The Budget
of the Research Centre is €100,000 per year and this
amount may be increased if there are more research
requests by the faculty members.

THE OBJECTIVES OF “ARISTOTLE” RESEARCH CENTRE

1. To raise research levels to international standards and
aim to activate and advance researches further.

2. To establish a research system corresponding to the
promotion of academic researches.

13
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3. To develop a research performance evaluation system
to encourage the teaching staff to carry out research
activities.

4. To provide a professional management, coordination
and quality service in order to successfully carry out
research activities

5. To promote research identity of CDA College and
develop with other organizations, public and private
institutions, professional bodies, academic and
research institutions, and society in general.

6. To cultivate and enhance research culture and develop
a research environment to encourage CDA College
faculty staff to be active.

7. Toorganize meetings, seminars and forums for research
suggestions and collaborations.

8. To establish links with CDA College, EU and
International research bodies and academic institutions
for cooperation and sharing of research information
and also participating in EU research funding projects.

THE RESEARCH CRITERIA AT CDA COLLEGE

1. CDA has set a research budget of €100.000 per year and
this amount may be increased if there is more need for
research.

2. Develop a research performance evaluation system to
encourage the teaching staff to carry out research
activities.

3. The research budget is set to €40,000 the projects on
the Business research area

4. The research budget is set to €30,000 Travel and
Tourism

5. Another €30,000 for other research areas.

6. The research proposals will be sent to the Research
centre for approval.

7. All the academic members should undertake research
each year and the research centre will keep records for
each research output.

8. Encourage faculty staff to  participate to
seminars/conferences and all expenses paid by the
research centre.

14
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9. The lecturers of all CDA campuses to undertake an
individual or a group research on their specialization
areas.

10. Lecturers will get teaching hours off for the research
undertaken.

11. An amount paid for a complete research is based on the
research length and quality.

12. Lecturers will get extra payment if they entered into EU
Research Funding Projects.

13. Establish links with both EU and International research
bodies and academic institutions for cooperation and
sharing of research information and also participating in
EU research funding projects.

14.Based on the lecturers’” research output and
publications each year, they will get a reward,
promotion and remuneration increase.

Furthermore, the College strongly supports faculty research

activities, through financial and other means. The College
will also take part to the European and International
Research programmes and encourages and supports faculty
research activities, attend conferences, seminars, through a
reduction of teaching load etc. Every year the College keeps
a research report (Faculty Research & Development
Booklet) requesting evidence from the teaching staff for
their research activities, attendance of seminars and
training, teachers exchanging programme etc.

Research Output and Credits

The college strongly supports faculty research activities,
through financial and other means. The College provides
subsidy of existing staff to get PhD. Additionally, here below
is a booklet of faculty research and development showing
publications in journals.

As already mentioned in the faculty handbook and self-
study the College encourages and supports faculty research
activities, attend conferences, seminars and reduction of
teaching load. Every year the College will keep a research
report requesting evidence from the teaching staff for their
research activities.
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The College has set up research policies for further
improvement of the research quality and the further
cultivation and development of research culture at the
College. Moreover, to the current seminars internally or
abroad which our lecturers have participated and discussed
their research papers. The College has introduced
additional incentives both in Nicosia and Limassol
campuses where faculty will share seminar email lists,
organize joint research seminars and also peer- reviewing
of their research papers. Nonetheless, all faculty staff
articles/research published in the online research platforms
have previously been peer-reviewed.

Some of the latest published research papers which have
been discussed, presented or peer-reviewed are:

1. Dr. Nikos Rodosthenous:

J 8th International Conference on Tourism, Emerging
Tourism Destinations: Working Towards Balance Tourism
Development, 27-30 June, 2019, Kavala, Greece.

. "Uncertainty in the Tourism sector. Safety and
Security Management in an evolving environment", at the
International Conference entitled “Nicosia Risk Forum”
organized by CERIDES (Centre of Excellence in Risk &
Decision Sciences) of the European University Cyprus on the
14th of November 2018.

J "The Cyprus Traditional Song - Heritage, Effects and
Evolution", Scientific Conference organized by the Society
of Cypriot Studies, Nicosia, 18 November 2017.

2. Dr. losif Kafkalas:

] Dr. losif Kafkalas: 15th International Conference on
Social Sciences, at KU Leuven, Decision Analysis Framing
and Motivation: Application in Business and Tourism.
Campus Gasthuisberg, 13-14 July 2018, Belgium.

. Kafkalas, I. (2018). Decision Analysis Framing and
Motivation Application in Business and Tourism. European
Journal of Economics and Business Studies, 4(2), 131-137.

o 15th International Conference on Social Sciences, at
KU Leuven, Decision Analysis Framing and Motivation:
Application in Business and Tourism. Campus

Gasthuisberg, 13-14 July 2018, Belgium.

3. Late Dr. Pantelis loannou:

J loannou, P., Kountouridou M., (2018). Strategy and
Organizational Science: The Effect of Big-Five Personality
Traits on Workplace Deviant Behaviour, (Paper published in
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ResearchGate Online Global Research website),
https://www.researchgate.net/project/Strategy-and-
Organizational-Science-The-Effect-of-Big-Five-Personality-
Traits-on-Workplace-Deviant-Behaviour

o Kountouridou, M., loannou, P., (2019). Facebook
Impact on Consumer Intention-to-Buy (Primary Research)
https://www.researchgate.net/publication/331199720_Fa
cebook_Impact_on_Consumer_Intention-to-Buy Paper
published in ResearchGate Online Global Research website.

4, Dr. Christina Tsolaki:

o Tsolaki, C., (2017). Knowledge Sharing Behavior: An
empirical study in the Cyprus Cooperative Banking Sector.
International Journal of Human Resource Development and

Management. 7(1), 13-27. Available at:
https://www.ripublication.com/ijhrdm17/ijhrdmv7n1_02.
pdf

J Tsolaki, C., (2016). Exploring the relationship of

Human Resource Management and Knowledge
Management in the Cyprus Cooperative Banking Sector.
Available at ProQuest.

5. Dr. Melita Charitou:

. Charitou M., (2017) Does quality of management
affect the prosperity of financial institutions? Journal of
Business & Economics Research, (under review process)

. Charitou M. (2017), The effect of profitability on the
healthiness of financial institutions, International Journal of
Business and Social Research (under review process)

6. Dr. Pavlos Evangelides:

o H.Essa, P.Evangelides, C.Lei and A.Vourdas : Paths of
zeros of analytic functions describing finite quantum
system, Phys. Lett A. 548,553 (2015)

J H.Essa, P.Evangelides, C.Lei and A.Vourdas : Analytic
representation with theta function describing finite
guantum systems, International Conference of Integrable
Systems and Quantum symmetries (2016)

It is well known to all our faculty members that the
improvement of the quality of the research will also
enhance the quality of teaching and the programme as a
whole. Beginning immediately, our BA Travel and Tourism
Management programmes will introduce seminars of
theoretical and empirical progress. These seminars will
share the interest between the presentation of faculty’s
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research, but also practitioners will deliver their experience
on the market and their valuable intuition.

Moreover, the College has set a policy that the College’s
four campuses will be cooperating on research activities.
CDA College is under negotiation for establishing research
agreements with other Colleges in Cyprus with the
objective of cooperating in research projects. The College
also organizes research seminars to discuss of research
papers to others and gradually improve the quality of the
research, between Nicosia and Limassol campuses and
between Cypriot universities and Colleges. For this project
the College will exchanged email lists with all the campuses
and other Colleges for joint research seminars, peer-
reviewed and research collaborations.
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4. Student admission, progression, recognition and certification

(ESG 1.4)

Response of the Higher Education Institution (HEI)

The comments of the EEC are very positive and the Student admission, progression, recognition and
certification (ESG 1.4) is evaluated as Compliant by the EEC.

Areas of improvement and
recommendations by EEC

Actions Taken by the Institution

For Official Use ONLY

Admission standards may be
too flexible, possibly
affecting academic potential
and merit.

The comments of the EEC are very much welcomed
and respected but we do not believe that the
admissions standards are too flexible.
Please find below the enrollment criteria for the
Program of study evaluated:
ENROLMENT CRITERIA OF A STUDENT
Students of all genders are entitled to be registered
at the college, either Cypriots or foreigners without
discriminating on the race, colour or religion. Any
student who wants to register at the college must
be a holder of a Higher Secondary School leaving
Certificate or of an equivalent degree. The College
accepts registration forms from all graduates of a
six-grade public or private institution of Higher
Secondary School, regardless of the final graduation
grade.
The language of instruction for all the Academic
programs of Study is the English Language and
students should provide evidence of proficiency of
the English language.
The following are considered acceptable proofs:
English Language Requirements - CDA College

e TOEFL

e GCE
e |GCSE
e |ELTS

e Proficiency Anglia

English Language Placement

If an applicant fails to provide acceptable proof of
his/her English proficiency, he/she will be required
to take the College English Language Placement Test
before registration.

Choose level of
compliance:
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Even though someone would argue that admission
criteria might be too flexible but we strongly believe
that everyone is entitle to quality education and this
is without doubt that we offer at C.D.A College.

College  website could
provide more specific
information on admission
criteria and the process of
student certification. Non-
functional specific entry
information for students
from ten key markets on the
college website.

As per the EEC suggestions the College has taken
the steps to update the information missing. You
can visit the links below for the action taken
https://www.cdacollege.ac.cy/course/travel-
management-ba/ (admission policy is updated)
https://www.cdacollege.ac.cy/documents-required-
by-each-country/

Choose level of
compliance:

Inconsistency in the naming
of certain resources, such as
the research center, on
different parts of the
website, potentially causing
confusion for prospective
students and stakeholders.

Any inconsistencies that were identified were
corrected

Choose level of
compliance:

Inconsistent provision of
feedback to students; some
reported having to ask for it.

The College has distinct procedures on feedback
that are conveyed to lecturers.

All students have the right to receive feedback from
their lecturers, either positive or negative.

When the exam, assighnment, essay, project etc. is
submitted by the hand to the lecturer there is a
special document that the lecturer can fill in while
correcting and give it back to the student, either by
hand or via email. If an assignment is submitted
electronically via Moodle, then the lecturer submits
its feedback on Moodle and send them directly to
the students. A student has the right within a
fortnight to an appeal of the grade.

Moreover, all students can arrange to meet with
their lecturers after arranging a personal
appointment. All campuses have specially designed
room that all lecturers either part or full time can
use as an office so as to meet with students. They
can also meet in the library and discuss any
problems that might trouble the students (Please
see Annex 8)

Choose level of
compliance:
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Lack of information on the
recognition of prior learning
on the college website

On the website someone can find general
information concerning admission, description of
the programs of studies, alumni, international
students’ office and many other information which
based on our statistics satisfy the visitor’s needs.
More detailed Information concerning admission to
the college or transfer students are given directly to
the applicant after submitting all relevant
documents to the Admissions office.

Each case is treated differently and confidentially
and all documents are taken into consideration
before offering a seat in one of our programs.

Choose level of
compliance:

Dropout rates during the
COVID-19 pandemic were
high.

It is important to mention that the majority of
students at C.D.A College in all campuses come
from third world countries.

Dropout rates during COVID-19 pandemic might
seem very high but in reality, are not. Also, what we
should mention is that dropout rates refer only to
international students who mostly study in the
Bachelor programs of studies. The reason that
many students could not come back and continue
their studies is not only because of the pandemic
but also because of the decisions of the Cyprus
Government concerning migration policies and thus
many students had no choice but drop out since
they could not reenter the republic of Cyprus.

No clear translation of
grades to GPA scores in the
regulations.

The Internal Regulations of the College include a
clear translation of grades to GPA scores which is
given to students in the beginning of the year.
Please see Annex 10 for more information.

Possibility of too many
chances for students to
retake exams, potentially

affecting the value of the
qualification.

According to the College’s Internal regulations there
are 3 examination periods. This was the basis for the
decision on how many retakes a student should
have. The possibility of students taking up all three
chances is limited since the largest percentage of
students will pass the retake exam on the first
attempt

21
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5. Learning resources and student support

(ESG 1.6)

Response of the Higher Education Institution (HEI)

The comments of the EEC are very positive and the Learning resources and student support

(ESG 1.6) is evaluated as Compliant by the EEC.

Areas of improvement and
recommendations by EEC

Actions Taken by the Institution

For Official Use ONLY

The present levels of quality and
professionalism should be
maintained in the future.

We would definitely maintain
and upgrade the present levels
of quality and professionalism.
Our goal is to offer quality
education and that is why we pay
very much attention to the
quality and professionalism.

Choose level of compliance:

The library should buy more
physical books of travel and
tourism, namely to improve its
attractiveness and work as a
meeting point for students and
academic staff.

The reading lists are kept up-to-
date regularly at the end of each
semester. The College has
already enriched the library by
buying all the suggested books.
Moreover, the College’s library
has also introduced the
additional online databases such
as Scopus and Web of Science for
the students’ research and
assignments.

At the end of each academic year,
all colleagues are entitled to
suggest books, journal, periodical
etc.

We have already put a big order
of physical books of travel and
tourism in all four campuses.

Our libraries in all campuses have
been upgraded and improved a
great deal and that is why
students have started using not
only as study point but also as a
meeting point in planning various
activities or meetings with their
teachers. (Please See
Attachment 9)

Choose level of compliance:
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6. Additional for doctoral programmes

(ALL ESG)

Not applicable

Areas of improvement and
recommendations by EEC

Actions Taken by the Institution

For Official Use ONLY

Click or tap here to enter text.

Click or tap here to enter text.

Choose level of compliance:

Click or tap here to enter text.

Click or tap here to enter text.

Choose level of compliance:

Click or tap here to enter text.

Click or tap here to enter text.

Choose level of compliance:

Click or tap here to enter text.

Click or tap here to enter text.

Choose level of compliance:

Click or tap here to enter text.

Click or tap here to enter text.

Choose level of compliance:
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7. Eligibility (Joint programme)
(ALL ESG)

Not applicable

':gg:;%g%gggﬁ;ns;?gg Actions Taken by the Institution For Official Use ONLY
Click or tap here to enter text. Click or tap here to enter text. Choose level of compliance:
Click or tap here to enter text. Click or tap here to enter text. Choose level of compliance:
Click or tap here to enter text. Click or tap here to enter text. Choose level of compliance:
Click or tap here to enter text. Click or tap here to enter text. Choose level of compliance:
Click or tap here to enter text. Click or tap here to enter text. Choose level of compliance:
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B. Conclusions and final remarks

Finally, CDA College firmly believes that all the observations/suggestions raised by the EEC have been
fulfilled and actions The College is grateful for the constructive criticism and suggestions of the EEC for
the further improvement of the program.

Conclusions and final remarks by
EEC

Actions Taken by the Institution

For Official Use ONLY

some aspects of the website, such
as the specific entry information
for certain countries, and varying
names for research centers, could
be improved for better user
experience.

Any inconsistencies that were identified
were corrected

Choose level of compliance:

the staff with PhD come from
outside the travel and tourism
area. There is a strong need to
attract more academic staff with
PhD in travel and tourism. Also,
the research conducted in the
college is poor, and, therefore,
urgent improvements are needed
in this area.

As explained to the EEC committee the small
scale of Cyprus does not provide a lot of
opportunities for PhD lecturers in the field.
However, our strategy is to assist our current
academic staff to reach their full academic
potential and obtain either a Master degree
if needed or a PhD. Current examples are
Mrs. Nasia Tryfonos who will base her Phd
thesis on Tourism Sustainability and Mrs
Soteroulla Christodoulou, a distinct member
of the industry, who has registered for a
Master’s Degree in Hospitality, Tourism and
Events Management and is planning to
further her studies to a PhD.

We have also proceeded with the
employment of Dr. Michalis Tsangas (Phd
Environmental Conservation and
Management — (Open University Cyprus),
Environmental Engineering, MSc in
Environmental Conservation and
Management (Energy and Pollution) — (Open
University Cyprus), Diploma in Naval
Architecture and Marine Engineering
(National Technical University of Athens)
with many years of experience in the travel
and tourism field as a health & safety advisor
in hotel units. (Please See Annex 6)

Choose level of compliance:
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C. Higher Education Institution academic representatives

Date: 17/07/2023
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Annex 1

LIST OF COMPULSORY COURSES AND ELECTIVE COURSES
BA Travel & Tourism Management
(4 Years, Bachelor of Arts)

Courses and Code Periods| Duration | Periods ECTS
Per |of period per
week semester
A Semester
1 |[ENG101 Business English 3 50 42 6
2 [TOU101 Introduction to Tourism 3 50 42 6
3 [TOU102 Introduction to the Hospitality 3 50 42 6
Industry
4  |[TRV101 Destination Geography 3 50 42 6
5 One out of two
GRE 101 Greek Language 3 50 42 6
RUS 101 Russian Language 3 50 42 6
B Semester
6 |ACC101 Financial Accounting for 3 50 42 6
Tourism
7 [TOU103 Tourism Ethics 3 50 42 6
8 |MGT101 Principles of Management in 3 50 42 6
Tourism
9 [TOU104 Tourism Operations Systems 3 50 42 6
10 [TOU105 Introduction to the Leisure 3 50 42 6
Industry
C Semester
11 |[ECO201 Microeconomics for Tourism 3 50 42 6
12 [TOU201 Travel & Tourism Law 3 50 42 6
13 |MTH201 Statistics | 3 50 42 6
14 [TOU202 Human Geography 3 50 42 6
15 [TRV201 Travel Operations 3 50 42 6
Management
D Semester
16 [TOU203 Special Interest Tourism 3 50 42 6
17 [TOU204 Marketing in the T/T Industry 3 50 42 6
18 |[EC0202 Macroeconomics for Tourism 3 50 42 6
19 |MTH202 Statistics Il 3 50 42 6
20 [TOU205 Research Methods in Tourism 3 50 42 6
) ~ 5Lemesou Avenue, 2112, Nicosia
eua g “winovie () RS AR

<

e -mail: info@dipae.ac.cy
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E Semester
21 |ACC301 Managerial Accounting for 3 50 42
Tourism
22 BUS 301 Organizational Behavior in 3 50 42
Tourism
23 [TOU301 Digital Marketing & Social Media| 3 50 42
in Tourism
24 TOU302 Tourist Behavior 3 50 42
25 Free Elective 3 50 42
F Semester
26 [TOU303 Conferences and Events 3 50 42
Management
27 [TOU304 Sustainability in Tourism 3 50 42
28 |MGT301 Human Resource Management 3 50 42
in Tourism
29 [TOU305 Tourism Planning & 3 50 42
Development
30 Free Elective 3 50 42
G Semester
31 [TOU401 International Tourism 3 50 42
32 [TOU402 E- Tourism 3 50 42
33 MGT401 Entrepreneurship and Innovation| 3 50 42
in Tourism
34 [TOU403 Crises and Disaster Management| 3 50 42
35 Free Elective 3 50 42
H Semester
36 [TOU423 Applied Management Project 5 50 42
37 |MGT421 Managerial Decision Making in 3 50 42
Tourism
38 [TOU404 Contemporary Tourism Issues 3 50 42
39 MGT422 Service Quality Management 3 50 42

FREE ELECTIVES

Courses and Code

PSY 101 Introduction to Psychology
MGT415 Casino Management

HIS 102 European History

POL 102 International Relations
MGT320 Change Management
MAR300 Public Relations

AN PWIN|F
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Course Title Tourist Behavior
Course Code TOU 302

Course Type Compulsory
Level Bachelor of Arts

Year / Semester of
Study

3" Year A Semester

Lecturer’s Name

Nasia Tryfonos

ECTS

6 Lectures / week

3

Labs / week

Course’s Aim and
Objective

The course is designed to develop the students’ knowledge and
understanding of the basic theories and applications in relation to

consumer behavior in tourism.

Learning Outcomes

e Discuss the basic concepts, principles, theories and models which

apply to consumer behavior

e |llustrate the contemporary approaches to the study of consumer

behavior

e Explain the theoretical concepts pertaining to consumer psychology
e Analyze the factors which influence the decision making process

e Examine the Tourist Behavior and Purchase Experiences in the
Different Sectors of Tourism
e Discuss the growing usage of technology and social media in

tourist behavior.

Prerequisites

None

Course Syllabus

Week

Learning Outcomes and Content of the Course

1

Introduction to Tourism Behavior. The history of tourist behavior;
different types of tourism; main concepts in consumer behavior
including models of consumer behavior which have been adapted
for tourism.

Explain the Purchase Decision Process. Motivators, determinants,
models of the purchase decision-making process.

Analyze the Typologies of Tourism Behavior. Typologies of tourist
behavior and segmentation of the tourist market. A comparison
of typologies; critique; marketing applications of typologies;
market segmentation; tourism-specific methods of segmentation;
marketing application in tourism.
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Assess Tourism Demand. The global pattern of tourist demand;
factors that influence tourism demand; tourism arrivals and
receipts; departures and expenditures, key determining factors
Influencing tourism demand. National differences-domestic,
Outbound, inbound.

Changing Tourist Behavior with Growing Technology Usage: The
Entry of Generation Z Tourists. Influence of Social Media on
Tourist Behavior.

Identify Tourism Markets. The nature and demand in different
segments of the tourism markets. Tourist Behavior and Purchase
Experiences in the Different Sectors of Tourism: Tourist Buy
Experiences Not Products?

Analyze Tourist Behavior and Marketing. Researching tourist
behavior-marketing research. The marketing mix and tourist
behaviour.

Mid-Term Exam

Tourism Activities’ Role on Destination Choice and Post-
Visiting Behavior.

10

Topical Issues in Tourist Behavior: Climate Change, Sustainability,
Man-made Crises, Natural Disasters and Tourist Behavior

11

Examine the Emergence of New Markets and Changes in Tourist
Demand: contemporary issues in market segmentation:
demographic variables — generational theory, the baby boomers
as a special group. Geographical segmentation and the effects of
culture. Socioeconomic segmentation — the effects of the
recession. Psychographic segmentation — environmentalism and
the effect of climate change

12

Value Quality and Tourist Satisfaction. The concept of quality;
quality in tourism; the tourist satisfaction process; the service gap
concept; the critical incident approach; the human resource
management dimension; the role of marketing intermediaries;
the importance of problem solving; personal factors and
satisfaction; changing expectations of quality over time; the
importance of uncontrollable factors; national differences in
quality standards and tourist satisfaction.

13

Estimate the Future of Tourism Behavior. New generating
countries; market segments that will grow in importance; new
types of tourism products; virtual reality and fantasy tourism; will
tourism demand turn full circle, changes in the way we purchase
tourism products; towards a new agenda for consumer behavior
research in tourism.
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14 Revision-Preparation for Final Exam

Lectures, presentations, blended learning & teaching, flipped learning, case

Methodology ) : : L : :
studies, articles discussion, independent and private study, preparation of
projects, fieldwork and group work. Preparation for mid-term and final
examinations

Bibliography Required Textbooks

1. Title: Consumer Behavior in Tourism
Author(s): S. Horner & J. Swarbrook
Publisher:  Routledge

Edition: 4th ed.
Year: 2020
ISBN: 978-0367495596

Textbooks, References, Other Bibliography

1. Title  Tourist Behavior: Past, Present and Future

Author(s) Narendra Kumar, Bruno Barbosa Sousa, Swati Sharma
Publisher Apple Academic Press

Edition 1st

Pbl. Year 2022

ISBN 9781003282082

1. Title The Business of Tourism
Author(s) J Christopher Holloway, Claire Humphreys
Publisher  Pearson

Edition 12th
Pbl. Year 2023
ISBN 978-152-978-098-7

2. Title Tourism Principles and Practice
Author(s)  J. Fletcher, A. Fyall, D. Gilbert, S. Wanhill
Publisher  Pearson

Edition 6th
Pbl. Year 2017
ISBN 978-152-978-098-7

3. Title Ecotourism
Author(s)  David A. Fennel
Publisher  Routledge
Edition 4th
Publ. Year 2015

ISBN 9780415829656
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Academic Journals

Annals of Tourism Research, Tourism Management, Current Issues in
Tourism, Tourism Analysis, Tourism Recreations Research, Tourism
Geographies, Journal of Sustainable Tourism, Tourism Review International,
Journal of Travel Research

50% continuous assessment (coursework, mid-term examination,

presentations, quizzes, case studies, essays, assighments, group work) and
50% final examination. Passing mark: 50%

Evaluation

Language English
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Course Title Entrepreneurship and Innovation in Tourism
Course Code MGT 401

Course Type Compulsory

Level Bachelor of Arts

Year / Semester of
Study

4t Year A Semester

Lecturer’s Name

ECTS

6

Lectures / week 3 Labs / week

Course’s Aim and
Objective

The module explores the complexity of entrepreneurial theory and practice
applied to the tourism industry and illustrates the relationship and
importance of operations and strategy for entrepreneurial success. It
focuses on some of the major challenges and opportunities and provides
the knowledge and skills required to start a small business and drastically
improve the chances of sustaining it successfully.

Learning Outcomes

Describe the main
foundations

Identify the nature of growth available to small business units in different
business contexts and at different stages of development

Analyze the types of financing and organizational design appropriate for
growth in different circumstances and the role of economic policy in
stimulating small firm growth

Demonstrate the use of specific innovation approaches for the purpose
of entrepreneurial development

Identify the constraints and risks inherent in business development
Practice cases of business development through group work focused on
entrepreneurial management

Examine the impact of tourism entrepreneurship on places and overall
regional and destination development

innovation and entrepreneurship theoretical

e Analyze the importance and relationship between ecommerce,
innovation and entrepreneurship
Prerequisites None
Course Syllabus Week | Learning Outcomes and Content of the Course
1 Define Entrepreneurship: historical and contemporary context,

Types of Entrepreneurs, Entrepreneurial Motivation: From ldeas
to Reality, Introduction to Innovation
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2 Examine Franchising and Entrepreneurship; Franchise and
buyouts, pros and cons of franchise, evaluating franchise
opportunities, buying an existing business.

3 The family business in the travel & tourism industry: advantages
of family business, the roles of key individuals in the family
business and the impacts of conflict, transferal process and
challenges

4 Analyze the Business environment: external macro environment,
microenvironment, internal environment

5 The Feasibility study: maximizing the chance of entrepreneurial
success in tourism businesses, intuition and gut reaction and
their weaknesses, the importance of research

6 Develop a business plan and model, Building a solid strategic
planning, monitoring performance against desired objectives,
the role of feedback and iteration, creating Competitive
Advantage through Innovation, Building a Team and
Management Succession

7 Value the customer: building customer relationships, product
and supply chain management, pricing and credit decisions,
promotional planning, global marketing

8 Mid-Term Exam

9 Associate creativity and innovation in an entrepreneurial
context: role in the entrepreneurial process, techniques to
develop and enhance creativity and innovation

10 E- Commerce, Innovation and the Entrepreneur: Factors to
Consider Before Launching into E-commerce

11 Examine the entrepreneur as leader: the changing role of the
entrepreneur/leader in tourism firms, theories of leadership,
entrepreneurial characteristics

12 | Tourism and Entrepreneurship: the impact of tourism
entrepreneurship on places and overall regional and destination
development

13 Manage growth in the small business: issues in the growth of
entrepreneurship in the tourism industry, growth models,
expansion strategies, exit strategies, “good fortune”, challenges
during growth stages

14 Revision-Preparation for Final Exam

Methodology

Lectures, presentations, blended learning & teaching, flipped learning, case
studies, articles discussion, independent and private study, preparation of
projects, fieldwork and group work. Preparation for mid-term and final
examinations

Bibliography

Required Textbooks

1. Title  Enterpreneurship in Hospitality and Tourism
Author(s) M. Brooks, L. Altinay

Publisher Goodfellow
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Edition 1st
Publ. Year 2015
ISBN 978-191910158289

Textbooks, References, Other Bibliography

1. Title  Tourism and Entrepreneurship: International Perspectives
Author(s) Jovo Ateljevic, Stephen J. Page

Publisher Taylor & Francis

Edition 2nd

Publ. Year 2017

ISBN 978-1136434051

2. Title Entrepreneurship in Tourism

Author(s) Andreas Walmsley
Publisher Routledge

Edition 2nd

Publ. Year 2019

ISBN 978-1138048768

3. Title  Tourism and Innovation

Author(s) Colin Michael Hall, Allan M. Williams
Publisher Routledge

Edition 2nd

Publ. Year 2019

ISBN 978-1138060760

4. Title Entrepreneurship and Small Business Management in the
Hospitality Industry

Author(s) Darrren Lee Ross, Conrad Lashley

Publisher Butterworth Heinemann

Edition 1t

Publ. Year 2009

ISBN 978-0750684484

5. Title  Tourism Management, An Introduction
Author(s)  Stephen ). Page
Publisher  Routledge — Taylor and Francis Group

Edition 4t edition
Publ. Year 2013
ISBN 978-0-08-096932-9

Academic Journals

Annals of Tourism Research, Tourism Management, Current Issues in
Tourism, Tourism Analysis, Tourism Recreations Research, Tourism
Geographies, Journal of Sustainable Tourism
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50% continuous assessment (coursework, mid-term examination,

presentations, quizzes, case studies, essays, assighnments, group work) and
50% final examination. Passing mark: 50%

Evaluation

Language English
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Course Title Tourism Planning & Development
Course Code TOU 305

Course Type Compulsory

Level Bachelor of Arts

Year / Semester of
Study

4% Year G Semester

Lecturer’s Name

ECTS

6 Lectures / week 3 Labs / week

Course’s Aim and
Objective

This course seeks to determine an approach to planning that integrates the
guidelines for sustainable tourism development. This development must
balance the economic goals of the industry with the needs of the community
and at the same time incorporate vital safeguards for the natural
environment. Students will validate the need for tourism planning. Methods
and good practice will be determined, enabling the student to assess future
proposed tourism projects at a strategic management level. Socio-economic
consequences of various strategic approaches will be examined and
evaluated, with the aim of preparing the graduating student to play an
important and effective role in the tourism industry.

Learning Outcomes

e Examine tourism planning and policy

e Compare the changing dimensions of tourism planning and analyse
different approaches to tourism planning such as Boosterism,
Economic/Industry-Oriented Approach, Physical/Spatial Approach, and
Community Oriented Approach

e Classify the tourism planning systems

o Debate the integrated tourism planning process

e Examine the tourism planning and policy at the international and national
level

e Appraise the role of government as entrepreneur

o Develop skills for planning destinations and achieving sustainability

e Examine Governance in Tourism Destinations

Prerequisites

None

10
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Course Syllabus

Week

Content of the Course

Examine tourism planning and policy

-The Sustainable Tourism Imperative and its Connection to the
Environment

-Policy and Planning. The difference between policy and
planning. The different types of planning. The characteristics of
planning. The importance of public policy.

-Planning for Tourism. The value of tourism planning.

Identify the changing dimensions of tourism planning.
International tourism policies from 1945 to the present. Direct
and indirect government intervention in Tourism.

-Approaches to Tourism Planning: Boosterism: the simplistic
attitude of Boosterism. Elements of the Boosterism Idea.
Economic/Industry-Oriented Approach: the of the governments
in Industry-Oriented Approach.

Identify the changing dimensions of tourism planning
-Approaches to Tourism Planning. Physical/Spatial Approach:
the origins of Physical/Spatial Approach to Tourism Planning.
The implications of Physical/Spatial Approach to tourism
planning. Community Oriented Approach: the aims of
Community Oriented Approach to tourism planning. Conditions
that are appropriate and inappropriate to local tourism
development. Impediments to public participation in tourism
planning.

Explain the tourism planning systems

-Planning and Policy as Theory. The elements of a system.
-Tourism Systems. Definition. Different types of systems models.
The issue of scale.

-The Policy, Planning and Decision-making Process. Policy
analysis.

-Strategic Planning for Tourism. Definition. Advantages of
strategic planning for tourism. Key components of strategic
planning for tourism. Reasons for strategic planning for tourism.
Understanding interdependence.

Explain the tourism planning systems

-The Policy, Planning and Decision-making Process. Policy
analysis.

-Strategic Planning for Tourism. Definition. Advantages of
strategic planning for tourism. Key components of strategic
planning for tourism. Reasons for strategic planning for tourism.
Understanding interdependence.

Examine the tourism planning and policy at the international
level

-Hard” and “Soft” International Laws. International tourism
trade. International tourism organizations. The World Tourism

11
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Organization. The development of international conservation
and environmental law. The World Heritage Convention.

7 Examine the tourism planning and policy at the international
level

-Supranational Organizations. The European Union. The
importance of tourism for the European Union. The organization
of American States and Tourism Planning and Policy.

8 Mid-Term Exam

9 Examine the tourism planning and policy at the national level
-Role of government in tourism. Coordination, planning,
legislation, regulation. Identify the role of government as
entrepreneur.

-Stimulation

-Tourism Promotion

10 Identify the role of government as entrepreneur

-Social Tourism

-Government as public interest protector

The organization of government involvement in tourism.

11 Destination Management Structures

- Types of DMOs

- Governance of DMOs - Funding and Taxes

- DMO in Practice — From Strategy to Governance

12 Plan destinations

- Tourist Destination Governance: Decision Making, Practice,
Theory and Issues

-Relationships and Networks. Types of networks. The
importance of network relationships.

-Conflict in Destination. Types of conflict resolution. The concept
of trust. Definition. The value of trust.

13 Design sustainability

-An Ecological Approach. Principles of good site design.
-Change in Building. The six S’s of layered change in buildings.
-Thinking Sustainable Tourism Planning

- Resilience Governance as a catalyst to Sustainable Tourism
Development

14 Revision-Preparation for the Final Exam

Methodology

Lectures, presentations, blended learning & teaching, flipped learning, case
studies, articles discussion, independent and private study, preparation of
projects, fieldwork and group work. Preparation for mid-term and final
examinations

Bibliography

Required Textbooks

12
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1. Title Tourism Planning: Policies, Processes and
Relationships

Author(s) C. Michael Hall
Publisher Pearson
Edition 2" ed.

Year 2008

978-0132046527
Textbooks, References, Other Bibliography

1. Title Tourism policy and planning implementation: issues and
challenges
Author(s) Dimitrios Stylidis, Adi Weidenfeld
Publisher Routledge

Edition 1sted.
Year 2020
ISBN13 978-036-766-534-0

2. Title Resilient Destinations and Tourism: Governance Strategies
in the Transition towards Sustainability in Tourism

Author(s) Jarkko Saarinen, Alison M. Gill

Publisher Routledge

Edition 1st

Publ. Year 2020

ISBN 978-0367582166

3. Title: Tourism Principles & Practices

Author(s) John Fletcher, Alan Fyall, David Gilbert, Stephen Wanhill
Publisher Pearson

Edition 6th

Publ. Year 2017

ISBN 978-1292172354

2. Title Marketing and Managing Tourism Destinations
Author(s) Alastair M. Morrison
Publisher Routledge

Edition 2 ed.
Publ. Year 2013
ISBN 978-0-67250-4

3. Title Tourim Geography, Critical Understanding of Place, Space
and Experience
Author(s) Stephen Williams, Alan A. Lew
Publisher Routledge
Edition 3™ edition
Publ. Year 2015

13
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ISBN 9780415854436

Academic Journals

Annals of Tourism Research, Tourism Management, Current Issues in
Tourism, Tourism Analysis, Tourism Recreations Research, Tourism
Geographies, Journal of Sustainable Tourism, World Development, Tourism
Studies

50% continuous assessment (coursework, mid-term examination,
presentations, quizzes, case studies, essays, assignments, group work) and
50% final examination. Passing mark: 50%

Evaluation

Language English
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Course Title Change Management
Course Code MGT 320

Course Type Elective

Level

Bachelor of Arts

Year / Semester of
Study

To be chosen for Semester E, For G

Lecturer’s Name

ECTS

6

Lectures / week 3 Labs / week

Course’s Aim and
Objective

Present a picture of the constant change in the business and social
environment.

Discuss the impact of this change on individuals and organizations.

Analyze ways in which organizations and individuals can deal more effectively
with the change process.

Improve skills in analyzing data for the purpose of resolving issues directly
related to Change Management.

Develop a range of core (transferable) skills, including communication,
problem-solving, researching and writing

Learning Outcomes

Outline main changes that have taken place through the years in the
natural, social and economic environment

To be familiarized with the complexity of the issues of today’s
organizations in the internal environment.

Discuss the impact of this change on individuals and organizations
Differentiate between different types of change

List reasons of resistance to change and discuss ways to overcome it
Use appropriate skills to communicate change

Analyze the role of leadership in implementing change

Contribute to debates about environmental changes and their impact
on business

Conduct research, write reports and present analysis and conclusions

Prerequisites

None

Course Syllabus

Week | Learning Outcomes and Content of the Course

Introduction to Change: Life, A story of change.

Why Organizations Change?

The External and Internal Organizational Environment.

15
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4 Different Kinds of Change, Change Diagnosis, Resistance to
Change
5 Effective Change Implementation, Effective Leadership for
Change
6 Strategies and Skills for Communicating Change.
7 Mid-term examinations
8 Culture and Cultural Change.
9 The learning organization — for 21st century survival
10 Knowledge management— The role of technology
11 The coherence imperative — organizing diversity
12 Reengineering organizations
13 Sustainability Issues for the Planet
14 Revision for the final examination
Methodology Lectures, presentations, blended learning & teaching, flipped learning, case
studies, articles discussion, independent and private study, preparation of
projects, fieldwork and group work. Preparation for mid-term and final
examinations
Bibliography Required Textbook

1. Title: Managing Change

Author Bernard Burnes
Publisher  Prentice Hall
Edition 2017

Year 7th

ISBN 9781292156040

Textbooks, References, Other Bibliography

1. Title Organizational Change, 5% Ed.

Author Barbara Senior and Stephen Swailes
Publisher Prentice Hall

Edition 5th

Year 2016

ISBN 978-0273695981

2. Title Critical Success Factors of Change Management

16
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Author Tim Fritzenschaft
Publisher Springer
Edition 15t
Year 2014
ISBN 978-3658045494
Evaluation 50% continuous assessment (coursework, mid-term examination,
presentations, quizzes, case studies, essays, assighments, group work) and
50% final examination. Passing mark: 50%
Language English

17
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Course Title Public Relations
Course Code MAR 300
Course Type Elective

Level Bachelor of Arts

Year / Semester of
Study

To be chosen for Semester E, For G

Lecturer’s Name

ECTS

6

Lectures / week 3 Labs / week

Course’s Aim and
Objective

The course is dealing with the theory of communication. The concepts of
public, public opinion, research, and the place of public relations in the
organization are examined. Emphasis is given on designing public relations
strategies and application of public relations methods, tools and techniques
in maintaining effective relations with the different publics.

Learning Outcomes

Be able to examine the role of public relations and its fundamental
principles including the importance of management, planning, ethics,
research, communication and public opinion;

Be able to demonstrate an ability to deal with the practical
communications applications of the field, including the emergence of the
electronic communications and the discipline of integrated marketing
communication;

Be able to examine the primary constituents, with which the field deals,
including the media, employees, and government;

Improve critical thinking skills and be able to handle communication with
employees and the media;

Be able to create a message planner; and to write an effective press
release; and

Be able to develop and demonstrate an ability to implement dynamic
public relations communications plan in order to create and maintain
corporation’s identity and reputation.

Prerequisites None
Course Syllabus Week Learning Outcomes and Content of the Course
1 Define Public Relations and PR concepts
State the importance of Public Relations
2 Discuss Public Opinion attitudes and the power of motivation
Point and compare Ethics with Public Relations

18
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3 Explain Research, concepts and application.
Define Communication
State Communication theories

4 State Management and relation with Public Relations
Underline Crisis Management and implementation

5 Compare Marketing Communications such as publicity, third-
party endorsement, building a brand on the Web,

6 State Public Relations Writing and public relations
techniques, for an effective presentation.

7 Mid-term Examination

8 Identify the importance of Public Relations and the Internet,
Point Print Media and power of publicity and Electronic Media

9 Draw the importance of communication with the employees.

10 Explain Community Diversity, the importance of minorities

11 State public relations and in the government, lobbying the
government, government objectives.

12 Distinguish PR with Consumers and Investors

13 State future public relations issues and 21t century public
relations challenges

14 Presentations Revise for final examination

Methodology

Lectures, presentations, blended learning & teaching, flipped learning, case
studies, articles discussion, independent and private study, preparation of
projects, fieldwork and group work. Preparation for mid-term and final
examinations

Bibliography

Required Textbooks

1. Title The practice of public relations

Author(s)
Publisher
Edition
Year
ISBN:

Fraser P. Seitel
Pearson

13th

2016
978-0134170114

Textbooks, References, Other Bibliography
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1. Title Effective public relations
Author(s) Scott M. Cutlip
Publisher Pearson
Edition 11th
Year 2012
ISBN 978-027-376-839-5

2. Title Public relations strategies and tactics
Author(s) Dennis L. Wilcox, Philip H. Ault, Warren K. Agee
Publisher  Pearson
Edition 11th
Year 2014
ISBN 978-0205960644

Evaluation

50% continuous assessment (coursework, mid-term examination,

presentations, quizzes, case studies, essays, assignments, group work) and
50% final examination. Passing mark: 50%

20
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Course Title

Human Geography

Course Code TOU202
Course Type Compulsory
Level Bachelor of Arts

Year / Semester of
Study

2" Year C Semester

Lecturer’s Name

ECTS

6 Lectures / week 3 Labs / week

Course’s Aim and
Objective

The course provides students with an accessible and concise introduction to
the study of Human Geography. Students’ studying the entire world is a
fascinating subject, and geographical knowledge is fundamental to a
competent understanding of our world. In this course students develop an
understanding and appreciation of the interactions between people and
places through the core themes of globalization, development,
urbanization, diversity and inequality.

Learning Outcomes

e Be able to understand what geography is as well as some of the
fundamental concepts that underpin this diverse discipline.

e Be able to demonstrate an ability to explain relationships between the
environment, society, ethnicity, agriculture and culture.

e Be able to critically engage with key issues in human geography.

e Improve critical thinking skills and be able to demonstrate an awareness
of how do language, religion, and landscape differ and affect the
physical environment ;

e Discuss the range of human geographical ideas, concepts and
approaches.

e Be able to develop an awareness of the interdisciplinary nature of
human geography and environmental issues.

Prerequisites

None

Course Syllabus

Week Learning Outcomes and Content of the Course

1 Thinking Geographically: the principles of geographic study;
Mapping the world; Geographic Data collection and analysis;
Changes in places: diffusion; The Human - Environment
Relationship.
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Population and Health: Thinking about population; Population
and development; Measuring the impact of population;
Geography of Health.

Migration: Migration and Geography — A brief history;
Definitions and data; The Demographic Transition Model;
Global, National, Regional and Local patterns; Migration and
Political Policy; Culture, globalisation and economics of
migration in the 215 century; The future of Human Movement.

Folk Culture and Popular Culture: The Cultural Landscape;
Folk Culture and Popular Culture; Global Culture and the
interface with the Local Culture; Resistance to Popular
Culture.

The Geography of Language: Language and its relationship
with culture; Classification and distribution of language;
Language in the Physical; Business and Digital Worlds.

Religion: Overview of Major Languages; Diffusion of Major
Religions; Religious Conflict.

Mid-term Examination

Ethnicity and Race: What are Ethnicity and Race? Relevance of
ethnicity and race in the United States and other places.

Political Geography: How Political Space is Organised; The
challenges of defining a state; Cooperation between states;
Boundaries and Boundary disputes; The electoral process.

10

Development and Wealth: Introduction to important terms
and concepts; The Global, National, Regional and Local
Patterns; Rostow’s Stages of Growth and Political Policy; New
Models of Development.

11

Agriculture and Food: How agricultural originated and
diffused; Agricultural Practises; Global Changes in Food
production and consumption; The impacts of modern
agriculture.

12

Human Settlements & Urbanization: Rural Settlements
Patterns; Urbanisation and Urban Patterns; The key features
of urban infrastructure; How modern cities impact their
surrounding areas.
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13 Environment and Resources: Non-renewable resources;
Renewable Energy Sources; Pollution; Prevention of Natural
Resources.

14 Revision-Preparation for the Final Exam

Methodology

Lectures, presentations, blended learning & teaching, flipped learning, case
studies, articles discussion, independent and private study, preparation of
projects, fieldwork and group work. Preparation for mid-term and final
examinations

Required Textbooks

Bibliography
1. Title Introduction to Human Geography
Author(s) Caitlin Finlayson
Publisher  Kindle Edition
Edition 1st
Year 2021
ISBN13 979-8528399584
Textbooks, References, Other Bibliography
1. Title Introduction to Human Geography
Author(s) David Dorrell, Georgia Gwinnett, Joseph P. Henderson,  Georgia
Gwinnett
Publisher  University of North Georgia
Edition 2nd
Year 2019
ISBN13 978-1940771601
Evaluation 50% continuous assessment (coursework, mid-term examination,
presentations, quizzes, case studies, essays, assignments, group work) and
50% final examination. Passing mark: 50%
Language English
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Course Title Microeconomics for Tourism
Course Code ECO201

Course Type Compulsory

Level Bachelor of Arts

Year / Semester of
Study

2" Year C Semester

Lecturer’s Name

Fedonas Karapatakis

ECTS

6 Lectures / week 3 Labs / week

Course’s Aim and
Objective

The course introduces students to those principles essential to an
understanding of the fundamental economic challenges and problems
consumers, firms and governments face. It presents the main concepts,
principles and analysis of Microeconomics and demonstrates the relevance of
economics and its relevance to tourism.

Learning Outcomes

* Review today’s economic environment

» Demonstrate an ability to handle economic problems, based upon an
understanding of the theoretical framework

* Beintroduced to the latest ideas in economics.

Prerequisites

None

Course Syllabus

Week | Learning Outcomes and Content of the Course

1 The scope and content of the economics of tourism, the use of
models in the economics of tourism, the measurement of tourism

2 Demand, supply and the market. Microeconomics foundation of
tourism demand: optimal choice in tourism demand, the social
context of tourism decision making

3 Empirical studies of tourism demand: The single equation approach
to estimating tourism demand, the systems of equation models of
tourism demand, forecasting tourism demand, elasticity of demand

4 Microeconomics foundation of tourism supply: the industrial
economics background, the structure-conduct-performance (SCP)
paradigm, game theory and tourism

5 The economic profile and characteristics of the tourist sector: the
transport, the accommodation, the intermediary sector and tourism
attractions
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Contract theory and information theory: Economic theory of
contracts (implicit and explicit contracts, complete and incomplete
contracts), Trading and bargaining games, Contracts enforcement and
enforcement mechanisms, the Coase theorem, social efficient
outcome, first best and second best contracts, the contracts in
tourism markets.

Uncertainty and tourism: Consumer decisions under uncertainty,
expected utility theory and attitude towards risk, insurance and risk-
sharing contracts, insurance contracts in tourism: insurance against
the "economic risk" of ruined holiday, future (forward) contracts in
tourism: "Free Sale" and "Allotment" Contracts.

Mid-Term Exam

Asymmetric information and uncertainty: the principal-agent model.
Incomplete, imperfect and asymmetric information. The moral hazard
problem (hidden action): incentive contracts and the trade-off
between incentives and insurance. Incentive contracts in tourism.

10

The adverse selection problem (hidden information): signaling and
selection mechanisms in tourism. Implicit contracts and reputation
mechanisms in tourism.

11

Monopoly: From linear prices to price discrimination, temporal price
discrimination: first minute and last minute strategies, applications to
tourism markets. Starbucks pricing: Tall, Grande and Venti

12

Competition: Price competition, Quantity competition and capacity
constraints, Product differentiation, entry - exit and market structure,
applications to tourism markets. Mc Donald’s versus Burger King in
product differentation

13

Policy: Antitrust policy, Industrial policy, Regulation, Applications to
tourism markets.

14

Revision-Preparation for Final Exam

Methodology

Lectures,

presentations, articles discussion, independent and private study,

preparation of projects, fieldwork and group work. Preparation for mid-term
and final examinations

Bibliography

Required Textbooks
1. Title The Economics of Recreation, Leisure and Tourism
Author(s) John Tribe
Publisher Routldedge
Edition 6thed.

Publ. Year 2020

ISBN

9780367230814

Textbooks, References, Other Bibliography
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1. Title
Author(s)
Publisher
Edition
Publ. Year
ISBN

2. Title
Author(s)
Publisher
Edition
Publ. Year
ISBN

3. Title
Author(s)
Publisher
Edition
Publ. Year
ISBN

Economics of Tourism and Hospitality, A Micro Approach
Yong Chen

Routldedge

1st

2021

9780367897350

The Economics of Tourism Destinations
G. Candela, P. Figini

Springer

1St

2012

9783642208737

Economics: principles, problems, and policies
Campbell R., C. R. McConnell

McGraw-Hill

16th ed.

2014

978-9814575135

4. Title Economics & contemporary issues

Author Ronald L. Moomaw ...[et al.]
Publisher  Cengage

Edition International ed.

Publ. Year 2010

ISBN 978-1439041222

Academic Journals

Annals of Tourism Research, Tourism Management, Current Issues in Tourism,
Tourism Analysis, Tourism Recreations Research, Tourism Geographies,

Journal of Sustainable Tourism, Tourism Economics

Evaluation

50% coursework and 50% final examination.

Language

English
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Course Title Macroeconomics for Tourism
Course Code ECO 202

Course Type Compulsory

Level Bachelor of Arts

Year / Semester of
Study

2" Year D Semester

Lecturer’s Name

Fedonas Karapatakis

ECTS

6 Lectures / week 3 Labs / week

Course’s Aim and
Objective

The course is an introduction to the principles of macroeconomics. It exposes
students to the theory of national income accounting, aggregate supply and
demand, income and spending, money and banking, economic growth and
economic fluctuations, inflation and unemployment, fiscal and monetary
policy and international linkages.

Learning Outcomes

e Justify the importance of a model-based approach to macroeconomic
analysis as well as how the various models are connected

e Evaluate the action policy makers undertake, when the economy fails
to function effectively on its own

e Analyze current economic issues, in the context of an economic frame

e Distinguish the important links connecting different economies

e Demonstrate an ability, to explain and test macroeconomic theory by
using real-world data.

Prerequisites

ECO201

Course Syllabus

Week | Learning Outcomes and Content of the Course

1 Overview of Macroeconomics: Macroeconomic Issues; Objectives
and Instruments.

2 Measures of Tourism: destination management information
system, WTO statistics, WES tourism production index, the Input-

Output Matrix. The role of motivation and perception in tourism
economics

3 Distinguish the economic contribution, economic impact and net
benefits. The economic impacts of tourism: direct, indirect,
induced, leakages. Economic benefits of tourism, sources of costs
and benefits: terms and trade effects, taxation, government
revenue and subsidies, market power, underemployment, foreign
exchange effect, externalities
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4 The economic contribution of tourism: tourist satellite accounts.
What is a TSA, importance of TSA, updating TSA, regional TSA, TSA
as a policy instrument, using TSA: developing measures of tourism
performance

5 Economic impacts of tourism on local communities Multiplier effect and
its significance

6 Economic impacts of tourism: CGE models, the structure of CGE
models, economic impact assessment using CGE models, strengths
and limitations of CGE models. The role of tourism in the wider local
economy

7 Cross benefit analysis: when to use CBA, eight main steps in
performing CBA, other issues in contacting CBA, cost effectiveness
analysis

8 Mid-Term Exam

9 Tourism Investments: categories of tourism investments, sources
of capital investment financing, generating capital investments
proposals, the optimal level of investment, selecting capital
investments, investing in tourism infrastructure: public
infrastructure investments for economic development

10 Foreign direct investments: patterns, motives for FDI in tourism,
effects of FDI on host destinations, potential costs of FDI to host
destinations, domestic ownership vs foreign ownership

11 | Taxation: taxation and tourism, types of tourism taxation, effects
on taxation, principles of good taxation, arguments for taxing
tourism, arguments against tourism taxation, earmarking of
specific tourism taxes

12 Destination competitiveness: factors underpinning destination
competitiveness, the travel and tourism competitiveness index,
destination competitiveness by niche market, destination price
competitiveness, different measures of destination price
competitiveness

13 Future directions in Tourism economics: tourism demand and
forecasting, supply and pricing, economic contribution and
economic impact, cost and benefits, investment and infrastructure,
taxation, transport, environment

14 Revision-Preparation for Final Exam

Lectures, presentations, articles discussion, independent and private study,

Methodology g ) : ) i
preparation of projects, fieldwork and group work. Preparation for mid-term
and final examinations

Bibliography Required Textbooks

1. Title The Economics of Recreation, Leisure and Tourism
Author(s) John Tribe
Publisher Routldedge
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Edition 6th ed.
Publ. Year 2020
ISBN 9780367230838

Textbooks, References, Other Bibliography

1. Title Economics of Tourism and Hospitality, A Micro Approach
Author(s) Yong Chen
Publisher Routldedge

Edition 1st
Publ. Year 2021
ISBN 9780367897350

2. Title The Economics of Tourism Destinations
Author(s) G. Candela, P. Figini
Publisher Springer

Edition 1st
Publ. Year 2012
ISBN 9783642208737

1. Title Economics
Author(s) C. R. McConnell
Publisher McGraw-Hill

Edition 16th ed.
Publ. Year 2014
ISBN 9814575135

2. Title Economics & contemporary issues

Author Ronald L. Moomaw ...[et al.]
Publisher Cengage

Edition International ed.

Publ. Year 2014

ISBN 978-1439041222

Academic Journals

Annals of Tourism Research, Tourism Management, Current Issues in
Tourism, Tourism Analysis, Tourism Recreations Research, Tourism
Geographies, Journal of Sustainable Tourism, Tourism Economics

Evaluation

50% coursework and 50% final examination.

Language

English
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Annex 3

B.A Travel & Tourism Management Descriptive Grading System:

%
Grade

Grade

Grade
Meaning

Grade

Points per
Credit

90-100

Excellent: An excellent performance, clearly
outstanding. The candidate demonstrates
excellent judgement and a high degree of
independent thinking.

4.00

80-89

B+

Very Good: A very good performance. The
candidate demonstrates sound judgement and a
very good degree of independent thinking.

3.50

75-79

Good: A good performance in most areas. The
candidate demonstrates a good degree
judgement and independent thinking in the most
areas.

3.00

65-74

C+

Above Average: A satisfactory performance but
with significant shortcomings. The candidate
demonstrates an above average degree of
judgment and independent thinking.

2.50

60-64

Average: An average performance but with
significant shortcomings. The candidate
demonstrates an average degree of judgment
and independent thinking.

2.00

55-59

D+

Below Average: A performance meets the
minimum criteria but no more. The candidate
demonstrates a very limited degree of judgment
and independent thinking.

1.50

50-54

Poor: Inadequate performance and engagement
with the topic. The candidate demonstrates a
poor and very limited degree of judgment and
independent thinking.

1.00

Below
50

Failure: A performance that does not meet the
minimum academic criteria. The candidate
demonstrates an absence of both judgement and
independent thinking.

0.00

eud

cororean (Hane) .
s phawe (1]

ASSOCIATION

i

5Lemesou Avenue, 2112, Nicosia

T: +357 22504 340
F: +35722504 392
e -mail: info@dipae.ac.cy
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Annex 5

Erasmus

C.D.A College took part in the “Social Entrepreneurship to battle Youth Social Exclusion - SENEET (2019-1-
ELO2-KA205-004798)".

According to the EU SPC's (2017), there has been no improvement in the social conditions in the EU since
2008, when a lot of member states went through a financial crisis. A particularly vulnerable group in today's
economic environment are NEETs, people aged 18-30 who are socially excluded due to low skills, lack of
education and unemployment. The aim of the Erasmus+ program entitled "Social Entrepreneurship to battle
Youth Social Exclusion" and code 2019-1-EL02-KA205-004798, is to empower young people who face social
exclusion due to unemployment, giving them the opportunity to acquire the necessary skills and knowledge
in social entrepreneurship, the development of their business ideas, as well as the Internet and social media
to promote their businesses. The coordinator of the program was E-School (Greece), and partners were CDA
College (Cyprus), KVK (Lithuania), CIRAE Arad (Romania) and Business Incubator - Gotse Delchev. (Bulgaria).
The program included 5 LTTAs in each country, and a total of 84 people have participated. The participants,
guided by the teachers, created their own virtual social enterprises.

For the Academic year 2021-2022:

e Dr Katalin Kukorelli of University of Dunaujvaros visited our college and had the opportunity to deliver
lectures to our students. (STA). The Erasmus office in cooperation with Aristotle Research Centre
organized a seminar entitled “Communication & Negotiation Skills”. Lead Speaker Dr. Kukorelli (
6/5/2022)

e 6 (STT) from Radom Academy of Economics in May to Nicosia.

e 6 (STT) From University of Oradea in May in Larnaca.

e Host LTTA 3 “Business Start-Up and Development” 25 -29 October

e partner LTTA 4 “Digital marketing and Social Media in Business Development” Arad, Rumania 22-28 May
e partner LTTA 5 “Presentations of Virtual Businesses” in Karditsa, Greece 17-23 July.

For the Academic year 2022-23:

Host: “Find a job you love and you will never have to work again!” (2020-1-HU01-KA116-078380). Training
of students from the department of aesthetics of Szegedi SZC Mdravérosi Szakképz6 Iskola Hungary. (10-
21/10/2022).

We have welcomed:

e a student from (SMS) Universite de Bretagne Sud France in the program of study BA Business
Administration.

e 2 training mobilities (STT) amo to University of Oradea in October in Nicosia
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In February 2023, C.D.A College has applied for the following Erasmus+ projects:

a. Short-term project for mobility of learners in vocational education and training (KA122-VET) with title
“Enhancing employability through vocational education and training.”

b. Mobility of higher education students and staff project (KA131-HED).

c. Mobility of higher education students and staff project (KA171-HED) in collaboration with the KUTAISI
University of Georgia.

“Find a job you love and you will never have to work again!”

C.D.A College participated as a hosting organization in the project with title “Find a job you love and you will
never have to work again!” and reference number 2020-1-HU01-KA116-078380 in the framework of
Erasmus+ programme. The Erasmus Office, in collaboration with the Department of Aesthetics planned,
organized and implemented all vocational education and training activities, including lectures, workshops,
practical training, case studies and discussions. The courses began on October 10, 2022 until October 21,
2022 in Larnaca Campus. In the context of the cultural activities, the participants had the opportunity to
experience a guided tour of the divided city of Nicosia.

"Lymphatic System" & "Color Analysis" Seminar

The Erasmus Office of C.D.A. College organized a one-day seminar on April 26, 2023, focusing on two
fascinating topics: the "Lymphatic System" and "Color Analysis." This seminar was specifically tailored for
the students and academic staff of the Aesthetics department from all campuses. The seminar provided a
comprehensive learning experience by combining theoretical knowledge with practical training. The aim was
to enhance the participants' understanding of the lymphatic system and its significance in the field of
aesthetics. Through engaging lectures and interactive discussions, the attendees gained insights into the
structure and functions of the lymphatic system, as well as its role in maintaining overall health and well-
being. In addition to the theoretical aspects, the seminar also included hands-on practical demonstrations,
allowing the participants to apply their knowledge in real-world scenarios. The attendees had the
opportunity to learn and practice various techniques related to the lymphatic system, enabling them to
develop essential skills for their future professional endeavors. Furthermore, the seminar incorporated a
segment on "Color Analysis", which explored the connection between colors and personal appearance. The
participants learned about the principles of color theory and its application in aesthetic practices. They were
introduced to techniques for analyzing skin tones, identifying suitable color palettes, and utilizing color to
enhance individual features and overall appearance. The lectures and practical demonstrations were
conducted by two distinguished professors from the International College of Cosmetology in Latvia. With
their expertise and experience, the professors provided valuable insights, guidance, and practical tips to the
attendees, ensuring a rich and engaging learning experience. Overall, the one-day seminar on the "Lymphatic
System" and "Color Analysis" offered a unique opportunity for students and academic staff in the Aesthetics
department to expand their knowledge, gain practical skills, and explore innovative concepts in their field.

"Climate Change and Overheating problem. Methods and actions for tackling the environmental and
economic crisis by utilization Renewable Energy Sources"
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During the period from 20/06/2023 to 27/06/2023, C.D.A. College had the privilege of participating as a
hosting organization in the Erasmus+ project titled "Climate Change and Overheating problem. Methods and
actions for tackling the environmental and economic crisis by utilization Renewable Energy Sources" with
project reference 2022-1-ELO1-KA122-ADU-000072138. This project aimed to address the pressing issues of
climate change and overheating by exploring various methods and actions related to the utilization of
renewable energy sources. C.D.A. College provided a platform for participants to engage in educational
activities, workshops, and discussions focused on tackling the environmental and economic crisis caused by
climate change. The project emphasized the importance of renewable energy sources as a sustainable and
viable solution to combat climate change and reduce overheating problems. Throughout the project,
participants had the opportunity to learn about different renewable energy technologies, such as solar
power, wind energy, hydropower, and bioenergy. They explored the practical applications of these
technologies and their potential for mitigating climate change impacts while promoting economic growth.
The main objectives of this project were to equip participants with the necessary skills, knowledge, and
mindset to contribute actively to the fight against climate change and promote the adoption of renewable
energy sources in their respective communities and professional fields.

During the two years of the pandemic the Erasmus mobilities were limited but we have already begun
communication with future partners.

Students have started showing more enthusiasm on Erasmus programs because they know it is a life time
experience.
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Annex 6

&:g_‘
Europass
Curriculum Vitae

Perzonal information

Sumame(s) / First name{s)
Asidresses)
Teleghone{s)

E-mail
Mationality
Date of kirh

Gender

Desired employment /
Occupational field

Work experience

Dates
Ocoupation or position held

Mair activites and responsibiifes

Mame and address of employer
Type of busimess or secior

Ocoupation or position held
Maim activifes and responsikiifes

Mame and address of employer
Type of busimess or secior
Diakes

Ocoupation or position held

Page 114 - Cumiculum vise of
Teargas Micmai

Tsangas Michail

F.0. Box TOTE4, 3802, Limassol, Cyprus
(00357) BE536451
isangasmifcyianet com.cy

Gresk
20 June 1974

Mae

Academic & Professional research & training

May 2014 - Today

QHSE Corsuitant

Corsuling and training services regarding epality, cccupational kealth and safiety, European Standards

implementation and ervirormental conservation ard managemesnt.

=  Design and implementation of Quality Management Systems, Health and Safety Management
Sysiems and Emironmental Maragement Systems

=  Preparation of Occupatioral Health ard Safety Risk Assessment Studiss, Ervironmental Impact
Azsessment Sudies, Health and Safsty Plans

»  Trainer (Professional fairing in qualty management, ervirommental maragement, health and

maragement and other maragement and tedhnical fields)

»  Lead Auditor for quality management (E50 9001), environmental management (130 14004) and
health ard safety maragement (150 45001) systems

Self employed

Business Consulting ard Profiessional Training

Sept 2014 — June 2019

Gereral Manager - OQHSE Corsuliant

Comgary Management

Corsuling and iraining services regarding euality, cccupational health and safiety, Buropean standards

implamentation and ermirormental conservation amd management.

»  Design ard implemeniation of Cuality Management Systems, Health and Safety Management
Sysiems, Environmenial Management Systems and Factory Production Control Systems

»  Preparafion of Occupatioral Health amd Safety Risk Assessment Studiss, Ervironmental Impact
Azsessment Studies, Health and Safety Plans and Feasiviity Shadies

= Trainer {Professional faining in qually management, emvirommental management, health and
safety maragement and other management and technical fields)

) Metwork Consuiting Lid

Business Consulting ard Profiessional Training

Oictoler 2007 — Apeil 2014

Business Consultant - Trainer

[For moee imiormation: on Buropess go fo Figdisuropess.cedefop s ink
& Buwropean Communites, 2003 20051110
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Corsuling and fraining senices regarding opabty, ccoupational health and safiety, European standards

implemeniation and ervirormental conservation ard management.

v Design ard implemeniztion of Cuality Management Systems, Health and Safety Management
Systems, Environmental Management Systems and Faciory Proguction Control Systems

»  Preparation of Ccoupatioral Health ard Safety Risk Assessment Studies, Ervironmental Impact
Amsessment Shudies. Health and Safely Plans and Feasiiity Sthadies

= Trainer [Professonal bairing in qualty management. healt and safety management and other
maragement and techrical fislds)

MName and address of employer | MLC. ARGONALTS BUSINESS DEVELOFMENT LTD
Type of busimess or secior | Business Consulting ard Profiessional Training

Dates | July 2006 — Septemier 2007

Occupation or position held | Business Consultant

Corsuling and fraining senices

»  Design ard implemeniztion of Cuality Management Systems, Health and Safety Management
Sysiems and Fachory Production Conbrol Sysiems

Main activites and responsibiifes |« Preparation of Dccupational Health and Safety Risk Assessment Shudies, Health ard Safety Plars
and Feasikilty Sthadiss

*  Trainer (Professional traming n quality management, health and safety management ard other
maragement and techrical fields)

Mame and address of employer | The Research and Corsularncy Unit, IMCS Inbercollege
Type of business or secior | Business Consuliing

Dates | Aol 2004 — July 2006

Occupation or position held | Serior Maragement Systems Consuitant

Main activifes and responsibiifes | Consufting Semvices

»  Design ard implemeniation of Cuality Management Systems and Healh and Safiety Management
Systams

»  Preparation of Ocoupatioral Health ard Safety Risk Assessment Studies and Human Resowces
Shacdes

Wain activiies ard responsibiites

=  Trainer (Professonal braining in qualty management)
Mame and addness of employer | CMR - Cyprometwork Marketing Reseanch
Type of busimess or secior | Business Consulting
Dighes | March 2006 — July 2006
Occupation or position held | Semior Consuliant
Main activifes and responsibiifes | Consufting Services
*  Design ard implementation of Healh and Safety Management Systems
»  Preparation of Ccoupatioral Health ard Safety Risk Assessment Studies
Mame and address of employer | Management Force (Cypeus ) Lid
Type of business or secior | Health and Safety Corsulfng
Dighes | ne 2002 — February 2004
Oiecupation or position held | Cuality Manages
Main activifies ard responsikiifes | =  Responsible for $he implementation of the Cuality Management System of the Compary, Cuality
Cortrol and lakomtoery operations and Health and Safety
Mame and address of employer | Filios G, Sykopetrites Lbd.
Type of business or secior | Plastic pipes ard films Faciory

Education and fraining

Dates | Seplemiber 2017 — Decemisar 2022
Title of gualification awarded | PhD
Principal subjectsincoupational skills Emvironmertal Conservaton and Management - Envionmental Enginecring

Page 2/ 4 - Curriculum vilse of Funntnhnﬂormﬁ:m;msguhﬂpdmnpms.mi&q:.mﬂ
T=anges Mickal | © Buropean Communibes, 2003 2005111
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Mame ard bype of organization
Dates
Title of gualification awarded

Principal subject=/occupational sidlls
covemed

Mame amd type of crganization

Dates
Titke of eualification awarded

Principal subject=/ocoupational skills
covered

Mame ard bype of organization

Personal skills and
competences

Mother tongue(z)
Cther language(s)

Sodal skillz and compefences

Crganizafonal =kills and
compeiences

Computer skillz and compeiences
Ofher ckills and compeiences

Additional infermation

Page 3/ 4 - Cumiculumn vilse of
Tzongas Michai

Open University of Cyprus

September 2011 — Feloruary 2014
WSz in Ervironmental Consenatfion and Management [Energy and Pollulion)

Ernironmerital Conseration and Management:

Open University of Cyprus
Septemier 1982 — Juiy 1998
Diplcma in Maval Architeciure and Marine Engireering

w  MNaval Archiizchae
= Marine Engineering
»  Mechanical Enginesring

Mational Tecknical University of Afens

Greek
Englizh
Srong communicaiion and interpersonal skils

Excellent organizational skils

» Excellent Knowledge of Microsoft Office programs: Word, Excel, PowerPoint, Microsoft Project
v Excellent Knowledge of AutoZAD, 5P55E, OpenLCA. Asrmod viewer, Inemet ard e-mai

= Akality to work under pressure. Excellent writng shills
= Reviewer for several academic joumals

Professional Qualifications:
= Memeer of Cyprues Scentific and Technical Chamber (ETEK],
= Apgroved Trainer fior Vocational Trairing by $e Human Resources Authority of Cyprus

Professional Training / Seminars efc_-
= NEBOSH Inemational General Cerfificate in Ocoupational Health and Safety
= 150 9001 22000/ Chality Management Sysiems Lead Auditors Training Course
= QHSAS 1 B001:2007 / Healt and Safety Management Systems Lead Awditors Training Cowse

Pubdlicationa:

=  Tsangas, M.; Papamickael, |; forpas, AA Sustamable Energy Planning n a MNew
Sthuafon Emrge,sﬂ'[)?ﬂ 16, 1626 hitps2lidoiong 10.3390/en 16041626

= Siyliancu, M.; Papamichasl, |; Voukkali, |.; Tsangas, M.; Omirow, M.; lcannides, | M Fompas, A A
U:Actﬂﬁeyﬁcﬂ:ﬁm:ﬁfase&hﬂyﬁunﬂ)m.h.d Enmmmﬁ.ﬂﬂnl-kaﬁm.?ﬂ.
24T Meloi orgM 0. 33908 124497

= Tsamgas, M., Zompas, AA (2023). Cypeus: Energy Policy. e Thess, G, Majumder, T, Camenon,
P. ([eds] Encyclopedia of Mineral and Energy Policy. Springer, Berin, Heideloerg
Iitips.doi.org 0. 100797 8-3-642-40871-7_2931

= Tsangas, M., Zorpas, A A and Jeguinm, M. 2072 ‘Sushinable renewable encemgy policies and
regulabions, recent advances, and challemges’ | in Repewable Erergy Proguction and Distrbuton

Academic Press, pp. 449465 doic 1001018897 B-0-323-51 8923 00009-1.

For more infcrmslion on Buropes= gofo I-Ip:.'lu.m:q:vn:ls.m:ldq:\m.ﬂ:
© Bropean Communites, 2003 200511
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= Tsangas, M.; Gavnel, |; Doula, M.; Xeni, F.; Zomas. AR Life Cyole Analysis in the Framework of

Agrculiural Strategic Development Planring in the Balkan Region. Sustairability 2020, 12, 1813
5:figloi om0, 3300 512051813

v Banfi, DT Tsangas, M.; Samaras, P.; Zomeas, & LCA of a Membrane Bicreactor Compared o
Acthated Sudge System for Municial Wastewaier Treatment Membrames 2020, 10, 421

v Tsangas, M., Jeguinm, M., Limousy, L, Zorpas, A The Application of Analyfical Hisrarchy Process
in Comibination with FESTEL-SWOT Analysis fo Assess the Hydrocarbons Secioe in Cyprus.
Energies A% 12 T8, hifpssdoi.org 0. 320006n ] 2050751

»  Tsangas, M., Zorpas, A Jeguinm, M. and Limousy, L, 2018, Cyprus enengy resoures and their
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Annex 7

Research Activities for Travel & Tourism

Title: Increasing Carbon Offsetting Awareness Among Travelers

Commercial aviation contributes to about 2-2.5% of global CO2 emissions, with a more
significant impact on climate change due to other greenhouse gases and atmos pheric effects.
Efforts to reduce its impact include improving fuel efficiency, using sustainable aviation fuels,
exploring new aircraft technologies, and promoting carbon offsetting to compensate for the
emissions generated by flights. This project aims to explore the awareness and understanding
of carbon offsetting among Cypriot travelers, their previous experiences with it, and their
general consensus. Through guestionnaires, information will be gathered from travelers about
their knowledge and usage of carbon offsetting, using mainly the international visitor survey
(WS} managed by Tourism Research Australia (only 2.1% of international visitors to Australia
carbon offset in 2008). The insights from this study will help to create targeted interventions
and communication strategies to raise awareness about carbon offsetting and encourage its
adoption, ultimately contributing to a more sustainable travel industry. The second stage of
this project will involve collaboration between the College and a Travel booking agency,
examining how sacial marketing strategies and nudge technigues {such as social proof, pop
up saying that 40% of the people are offsetting) could be employed to increase the number
of people booking offsets.

Title: Enhancing Museum Experiences through Augmented Reality Sculptures

This project involves collaboration with a Cypriot artist who creates AR sculptures and has
previously exhibited at the British Museum. The goal is to develop more AR sculptures marked
by hidden QR codes throughout the museum, which can be unlocked by scanning with a
smartphone (similar to a Pokémon Go hunt). The aim is to enhance visitor attention to detail
and complement the museum narrative, creating an engaging and interactive experience. The
effectiveness of this approach will be assessed through a questionnaire basaed on the Museum
Experience Scale (MES). This project aims to foster public engagement and creativity by
inviting the public to reimagine specific museum specimens and submit their creations in a
competition. Participants will create augmented reality (AR) sculptures inspired by the
displayed artifacts, with the best selected for integration into the interactve museum
experience. By involving the public in the process, the project encourages visitors to draw
inspiration from the exhibits and actively participate in the mussum's expedition.

Title: Assessing Customer Loyalty for Eco-Certified Hotels

Project Description: The objective of this project is to evaluate customer loyalty towards hotels
with eco-friendly certifications and identify the key factors that influence this loyalty. Previous
research has demonstrated that green certifications can enhance a hotel’s environmental
performance, public image, customer loyalty, competitive advantage, and lead to cost savings
(Chan, 2013; Mensah, 20068). Eco-certification is also considered a marker of corporate social
responsibility, which is increasingly significant for environmentally-conscious consumers
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(Zhang et al., 2014). This project aims to analyze the impact of eco-certifications on customer
loyalty and determine the essential parameters for hotel success. In the broader context, the
project will support hotels in obtaining eco-certifications and assist in effectively marketing to
eco-conscious customers, ultimately contributing to a more sustainable hospitality sector.

Extra

# Prodromou, A, Christofi, M_.M. & Aristidou, H. (2023). Sexual Harassment Against
Women at the Workplace - Digging into the Cyprus Reality. (Pending for Publication).

The specific articles foous on identifying the extend of Sexual Harassment against women at
the workplace in the Republic of Cyprus. The authors have applied a Quantitative Research
with an extensive Questionnaire and a total of 526 answers from all over Cyprus. The research
has examined several age groups and educational levels. The preliminary results show an
extensive problem with women of lower education and income to face serious problems at
their workplace. The research has examined both local and foreign women in order to identify
possible differences. In addition, the examination of both the public and private sectors shows
that there is a greater problem in the private sector, especially in those organisations that do
no have a Code of Conduct and train their human resources about the specific issue. The
statistical analysis process is expected to be completed soon.

# Prodromou, A & Efthimiou, 1. {2023). Cowvid-19 - The Impact on Cyprus’ SME Tourism

Enterprises. (Pending for Publication)

The authors paid attention towards identifying the impact of Covid-12 on small and medium
enterprises in the Republic f Cyprus. A Quantitative Questionnaire of a total of 21 Questions
has been developed. The Questionnaire was sent to SME’ owners across the country with the
assistance of the Cyprus Chamber of Commerce and Industry as well as the regional
Chambers. A total of 207 answers have been received with the results to be under statistical
process. Attention has been paid into identifying the major problems in relation to access to
financial support as this constitutes one of the most important problems of SME. The
statistical analysis process is expected to be completed soon.

# Prodromou, A. & Efthimiou, 1. (2023). Burnout and Wok-life Balance in the Cyprus

Hotel Industry — Challenges of the Post Covid-19 Era. (Pending for Publication).

The research focuses an identifying the relationship between burnout and Waork Life Balance
within the hotel industry in the Republic of Cyprus. The problem of Burnout in the global
tourism industry has intensified during the Covid-19 pandemic outbreak. The authors have
provided a Cuantitative Questionnaire to hotel employees through the two major trade
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unions representing a total of 11.000 employees across the country. The research is under
process and it is expected to be completed by the end of June.

Previous IDEK research proposals

IDEK [Research and Innovation foundation)- relevant activities

CEMP project (Carob extract as meat preservative) - Research in enterprises/ 022 3,/5ub-Call2/02

Publishable Project Summary

This project aims to identify a safer alternative to sodium nitrite as a meat preservative,
addressing the health concemns associated with nitrosamines, which are known carcinogens.
Utilizing carob, a native Cypriot resource, the project will: (1) Investigate the feasibility of
replacing sodium nitrite with carob-derived antioxidants and (2) Assess carob extract's
potential as a meat preservative, examining its microbial and physicochemical properties. The
methodology involves developing an innovative meat preservative from Cypriot carob extract,
offering a natural and health-conscious solution for consumers, meat producers, and the food
industry. This approach caters to the growing demand for natural and organic food options,
benefiting the Cyprot economy by promoting local resources and the carob industry.
Anticipated results include the successful development of a carob-based meat preservative
that is healthier and more eco-friendly than current alternatives. The impact of this project will
lead to higher profit margins for meat producers due to the premium pricing associated with
arganic products, boosting the Cypriot economy.

Participating Organisations

+ P.M Markou Meat Products
# Research Centre Aristotle
+ University of Cyprus

Cuprum2929 — Research in enterprises/0223/Sub-Call2,/0053

Publishable Project Summary

The proposed project aims to create an open world, puzzle video game that enhances learning
experiences for children and beyond. Addressing traditional education limitations, the game
fosters problem-solving, strategic thinking, and social skills. The project aligns with the S3CY
Programme, covering industrial research and experimental development activities such as
prototype production, pilot operations, testing, and validation in real-life conditions. The game
offers a safe, interactive environment for applying theoretical knowledge, collaboration, and
critical thinking. This approach benefits children, educators, and society by enhancing
educational outcomes and preparing students for the future. The project contributes to the
capacity and competitiveness of Cypriot enterprises in the edtech sector, stimulates private
investment in RTDI activities, and fosters economic growth. The project creates employment
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opportunities, requiring collaboration among professionals from disciplines like game design,
development, art, writing, and testing. The innovative potential lies in transforming traditional
leaming experences, increasing student engagement, and offering a competitive advantage
in domestic and international markets. The project aligns with the “Information Technology®
horizontal priority sector of the S3CY Programme, under the Information Technologies
category (a) Software, and (b) Digital Education horizontal application, supporting interactive
education. By leveraging cutting-edge technology and fostering interactive leaming, the
project contributes to the capacity and competitiveness of Cypriot edtech enterprises,
stimulating private investment in RTDI activities.

Participating Organisations

# Vaslabs LTD
# Frederick Research Centre
# Research Centre Aristotle

AR in beguty industny - INNOVOUCHERS/O722/0092

Publishable Project Summary

Humans have been using cosmetics for over Y000 years, and they have evolved tremendously
throughout that time. It is only natural that in this technology - driven word, they will evolve
even further. Augmented Reality (AR) technologies can provide a virtual try on of a product in
real-time, enhancing customer experience and as a result increasing conversion rate, leading
to more sales and possible higher profit margins for a company through potential decreases
in operational costs. This technology is compatible with skin diagnostic tools and artificial
intelligence (Al), allowing customers to get tailored beauty advice. The project's objectives are
to look into the state of the technology, determine the range of the customer conversion rate
as suggested in the literature, and then evaluate the viability of implementing such technology
in the Cypriot market by having respondents fill out questionnaires following a simulated
augmented reality experience. A possible expansion to closely related products (with the same
AR potential for integration) such as jewellery and sunglasses could be investigated as well
following the same methodology. The expected research findings would validate the
percentage of consumers who find the technology appealing and would make a purchase in
an online store. Upon the implementation of the project and encouraging data we hope to pivot
in the AR beauty space, and provide another income stream for the company.

Participating Organisations

= C.D.A College
=  MyFound LTD
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Executive summary

Keywords: high phenolic concentration extra virgin olive oil (EVOQ) as a certified food
supplement

Our vision is to elevate the commerdal value of olive oil by producing high phenolic
concentration extra virgin olive oil (EW00). The product should qualify for a health claim as
per European Regulation 432/2012 by having the required concentration of
will be marketed as a food supplement and sold in pharmacies. The olive oil,
medicine-like containers for a recommended daily dose of Sml, is d

yphenols and

health benefits. Rich in oleacein and oleoccanthal, it possesses anti-infla idant,
cardioprotective, and neuroprotective properties. Using our in Koroneiki
variety, known for its high polyphenol content, we will proce imally to retain
maximum nutrients. Each oil batch will be certified to con ncentration of
hydrowytyrosol, tyrosol, and their derivatives per 20g we d for the European
Union health claim of protecting blood lipids from owi stre lowing out product to

. To ensure the polyphenol
of Cyprus that boasts high
us to optimize harvesting times,
compliance with the European
lopment of our testing kits to gauge

are meet we will collaborate

nt. Optimal harvest times will be identified (early in the
d unripe), and rapid extraction post-harvest will be
level of polyphenols. Cold pressing, which prevents
eat, will be the method of choice. To prevent oxidation, the
, dark place. Furthermore, our packaging will undergo rigorous
packed in dark glass bottles to minimize light exposure. We are also
ushing the bottles to replace air and oxygen, further reducing the

gtion. This comprehensive approach ensures the maximized health benefits
aligned with efficient extraction processes.

oli
;

* Pamako (78 euros/ 500 ml)

s Aristoleo kit (10 pack 120 euros)

e Candi (2 /200 ml]

& More info (very good background)
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Connecting research work with research policy

The integrating of research and teaching activities in higher education institutions is
the future direction.

In the face of rapid advances and innovation across many fields of knowledge, it is
also increasingly important to prepare students to be lifelong leamers ahle fo
continue to leam after graduation.

Increasingly, the focus of work on the ressarch-teaching link is directed not towards
determining i there is a comelation between excellent research and teaching
performance but on how we can enhance the links between research and teaching
activities in practice.

The principles of the research policy connecting with research

1. teaching can be research-led so that the cumculum is informed by the
outcomes of ressarch and the emphasis is on developing students
understanding of existing research outcomes.

2. teaching can be research-orented where the focus is on the methodological
processes of research in the discipline and students leam the practices of
enquiry or how new knowledge is created and validated.

3. teaching can be research-tutored where students are engaged in discussions
abhout existing research findings and practices.

4. teaching can be research-bassd where the curriculum is built almost entirehy
around students undertaking research activities.

5. teaching can be research-informed where teachers in collaboration with their
students undertake research into their teaching which ensures that teaching
is evidence-informed, public, and open to inguiry by peers.

G. research can be teaching-influenced where engagement of students in
ongoing research can inform the direction, scope, methods and outcomes of
a study.




&=

A ®OPEAZ AIAZOAAIZHE KAl MIZTOMOIHIHE THE MOIOTHTAZ THE ANQTEPHS EKMAIAEYIHE
CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Annex 8

COLLE G FE
FEEDBACK REPORT

Name & Surname
Course Code & Name:
Feedback for: (please circle)

e Mid-term Examination

e Assignment

e Group Assignment

e Presentation

e Mock - Exam
Date:
Overall mark:

Topic Mark Comments

Subject Knowledge

Coherence of Writing

Presentation Skills

Writing Skills

Organizational Skills

Full Name of Academic Staff

Signature
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. OLLE G &

FINAL EXAMINATION

FINAL Student Feedback Form: FINAL EXAM

Student’s ID Date of exam

This form is to be distributed to students only dfter all students have completed the quals process in its entirety (i.e.,
after all oral examinations for students who received a marginal pass have been completed).

Your response was evaluated by three faculty members, each of whom assigned an overall rating to
your response. The average of these overall ratings is your final score on the qualifying examination.

YOUR SCORE:

Below are the average ratings of your response for each criterion.

Note that the ratings of these individual criteria were used to guide the evaluator’s determination of the overall score for your
answer; however, your final overall score for the qualifying exam is not simply an average of the individual ratings. This is
because the relevance / importance of each criterion will vary depending on the specific case assigned and the particular
expertise / theoretical orientation of the evaluator. Thus, your overall score for the qualifying exam reflects the average of
each evaluator’s assessment of the overall gestalt of the answer. The qualitative comments highlight the factors that
influenced each evaluator’s final overall rating. The average ratings below are provided to you as information about the
relative strengths and weaknesses of the individual components of your overall performance.

17



&=

A ®OPEAZ AIAZOAAIZHE KAl MIZTOMOIHIHE THE MOIOTHTAZ THE ANQTEPHS EKMAIAEYIHE
CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Criterion Evaluation
1 2 3 4 - (Avg. scores)
Unacceptable Marginal Adequate Excellent NA

1. Student applied different terminology and criteria from the current course work
relevant to the question to formulate a differential approach.

2. Student demonstrated awareness of additional information (e.g., tests,
observations, interview data, and collateral sources) that could be utilized in the

evaluation of the exam/assignment.

3. Student was able to develop a conceptualization for this client case that is clearly
linked to at least one commonly known theoretical approach to psychotherapy.

4. Student was able to devise and implement a treatment plan consistent with his or
her case conceptualization.

5. Student demonstrated awareness of how the cultural identities of client and
therapist impact evaluation of the case, identification of salient concerns and

treatment planning.

Criterion Evaluation
1 2 3 4 - (Avg. scores)
Unacceptable  Marginal Adequate Excellent NA

6. Student demonstrated knowledge of relevant cultural factors that might impact
evaluation of the assignment.

7. Student demonstrated an ability to address important issues and respond to critical
situations that may be present in the assignment study.

8. Student was able to articulate and apply current ethical guidelines.

9. Student was able to articulate and apply relevant federal, state and local laws and
regulations that may apply in the professional practice of psychology.

10. Student was able to apply relevant aspects of vocational assessment, theory, and
interventions.

11. Student was able to demonstrate the integration of science, critical thinking, and
evidence-based practice.

12. Student was able to demonstrate professional behavior and an understanding of
professional liability issues.

14. Student provided clear criteria for evaluations made and conclusions reached.

15. Student consistently and effectively related theory to practice whenever
appropriate.

Comments from Faculty Evaluators
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Annex 9

LIBRARY LIST OF BOOKS

COLLEGE

CYPRUS
1976

B.A TRAVEL AND TOURISM MANAGEMENT
(4 Years, Bachelor /240 ECTS)

Limassol
July 2023

19



A ®OPEAZ AIAZOAAIZHE KAl MIZTOMOIHIHE THE MOIOTHTAZ THE ANQTEPHS EKMAIAEYIHE

&=

CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Travel And Tourism Management

Four (4) Years - Bachelor

Economic growth and development: An analysis of our greatest economic

Title: achievements and our most exciting challenges
Author(s): Hendrick Van Den Berg
Publisher: McGraw-Hill / Irwin

Edition: Ist ed.

Publ.Year: 2001

ISBN: 007-120-197-1

Title: A course in microeconomic theory
Author(s): David M. Kreps

Publisher: Harvester Wheatsheaf

Edition: Ist ed.

Publ.Year: 1990

ISBN: 074-500-762-7

Title: International economics
Author(s): W. Charles Sawyer, Richard L. Sprinkle
Publisher: Pearson

Edition: 3rd ed.

Publ.Year: 2009

ISBN: 978-013-208-997-5

Title: Textbook on contract law
Author(s): Jill Poole

Publisher: Oxford

Edition: 9th ed.

Publ.Year: 2008

ISBN: 978-019-923-351-9

Title: Applying data structures
Author(s): T.G. Lewis, M. Z. Smith
Publisher: Houghton mifflin

Edition: 2nd ed.

Publ.Year: 1982

ISBN: 039-531-706-1

Title: The 8086 book: includes the 8088
Author(s): Russell Rector, George Alexy
Publisher: McGraw - Hill

Edition: 1st ed.

Publ.Year: 1980
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ISBN: 007-931-029-x
7 | Title: Computer programming: made simple
Author(s): ]J. Maynard
Publisher: Heinemann
Edition: 1st ed.
Publ.Year: 1972
ISBN: 043-498-482-5
8 | Title: Theory and problems of programming with Pascal
Author(s): Byron S. Gottfried
Publisher: International editions
Edition: 1st ed.
Publ.Year: 1985
ISBN: 978-007-099-108-8
9 | Title: Law and practice relating to banking
Author(s): F.E. Perry
Publisher: Methuen
Edition: 3rd ed.
Publ.Year: 1981
ISBN: 041-630-840-6
10 | Title: Stress management: 1) dtayeiplon Tov otpeg
Author(s): A¢onowa Zamoovt(r - Kpema
Publisher: Taov
Edition: 21 €xd.
Publ.Year: 2006
ISBN: 960-286-898-8
11 | Title: Mastering pascal programming
Author(s): Eric Huggins
Publisher: Macmillan
Edition: 1st ed.
Publ.Year: 1985
ISBN: 033-335-460-5
12 | Title: Communication at work
Author(s): Florence Little
Publisher: Hodder and stoughton
Edition: 2nd ed.
Publ.Year: 1982
ISBN: 034-025-264-2
13 | Title: The law and practice of banking: Volume 2: Securities for bankers' advances
Author(s): ]. Milnes Holden
Publisher: Pitman
Edition: 6th ed.
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Publ.Year: 1980
ISBN: 027-301-422-6
14 | Title: Practical exercises for ECDL
Author(s): Jackie Sherman
Publisher: Prentice Hall
Edition: 1st ed.
Publ.Year: 2006
ISBN: 978-013-147-958-6
15 | Title: Pascal
Author(s): James L. Richards
Publisher: Academic press
Edition: 2nd ed.
Publ.Year: -
ISBN: 012-587-522-3
16 | Title: Macroeconomics
Author(s): Roger E. A. Farmer
Publisher: South-Western / Thomson
Edition: 2nd ed.
Publ.Year: 2002
ISBN: 032-414-964-6
17 | Title: Microprocessors and interfacing: programming and hardware
Author(s): Douglas V. Hall
Publisher: McGraw - Hill
Edition: 1st ed.
Publ.Year: 1998
ISBN: 007-100-462-9
18 | Title: Monetary theory and practice
Author(s): J. L. Hanson, rev.: E. W. Orchard
Publisher: Macdonald & Evans
Edition: 7th ed.
Publ.Year: 1983
ISBN: 071-211-262-6
19 | Title: Equilibrium unemployment theory
Author(s): Christopher A. Pissarides
Publisher: MIT Press
Edition: 2nd ed.
Publ.Year: 2000
ISBN: 978-026-216-187-9
20 | Title: Essential mathematics: with applications
Author(s): Dick Aufmann, Joanne Lockwood
Publisher: Brooks / Cole
Edition: 8th ed.
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Publ.Year: 2011
ISBN: 978-143-904-697-5
21 | Title: College algebra
Author(s): Michael Sullivan
Publisher: Upper Saddle River
Edition: 8th ed.
Publ.Year: 2008
ISBN: 978-013-240-286-6
22 | Title: College algebra
Author(s): Michael Sullivan
Publisher: Upper Saddle River
Edition: 7th ed.
Publ.Year: 2005
ISBN: 013-143-092-0
23 | Title: Mathematics: an applied approach
Author(s): Abe Mizrahi, Michael Sullivan
Publisher: Wiley
Edition: 7th ed.
Publ.Year: 2000
ISBN: 047-132-203-2
24 | Title: The European economy: growth and crisis
Author(s): Andrea Boltho
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 1982
ISBN: 019-877-119-3
25 | Title: Foundations of international macroeconomics
Author(s): Maurice Obstfeld, Kenneth Rogoff
Publisher: MIT Press
Edition: 1st ed.
Publ.Year: 1996
ISBN: 026-215-047-6
26 | Title: Applying psychology
Author(s): Virginia Nichols Quinn
Publisher: McGraw - Hill
Edition: 3rd ed.
Publ.Year: 1995
ISBN: 978-007-051-339-6
27 | Title: The good research guide: for small-scale social research projects
Author(s): Martyn Denscombe
Publisher: Open University Press
Edition: 3rd ed.
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Publ.Year: 2008
ISBN: 978-033-200-022-9

28 | Title: Annual Report on Exchange Arrangements and Exchange Restrictions
Author(s): International Monetary Fund
Publisher: International Monetary Fund
Edition: 1st ed.
Publ.Year: 2007
ISBN: 978-158-906-678-6

29 | Title: Social psychology
Author(s): Elliot Aronson, Timothy D. Wilson, Robin M. Akert
Publisher: Pearson
Edition: 7th ed.
Publ.Year: 2010
ISBN: 978-013-507-421-3

30 | Title: Statistics for business and economics
Author(s): Sweeney, Williams, Anderson
Publisher: South-Western
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-184-480-313-2

31 | Title: Calculus: Early transcendentals
Author(s): Howard Anton
Publisher: Wiley
Edition: 7th ed.
Publ.Year: 2002
ISBN: 047-138-156-x

32 | Title: Psychology
Author(s): Carole Wade, Carole Tavris
Publisher: Vango
Edition: 9th ed.
Publ.Year: 2008
ISBN: 978-013-615-266-8

33 | Title: Communication in business
Author(s): Peter Little
Publisher: Longman
Edition: 3rd ed.
Publ.Year: 1977
ISBN: 058-242-230-2

34 | Title: Business communications
Author(s): R.T. Chappell, W.L. Read
Publisher: Macdonald and Evans
Edition: 4th ed.
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Publ.Year: 1980
ISBN: 071-210-272-8
35 | Title: The ICSA company secretary'w checklists
Author(s): Douglas Armour
Publisher: ICSA
Edition: 6th ed.
Publ.Year: 2009
ISBN: 978-186-072-378-0
36 | Title: Longman preparation course for the TOEFL
Author(s): Deborah Phillips
Publisher: Longman
Edition: 1st ed.
Publ.Year: 1991
ISBN: 978-058-203-747-2
37 | Title: Total business 3 / student's book
Author(s): Paul Dummett, Colin Benn
Publisher: Cengage Learning
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-046-209-869-2
38 | Title: Business result: intermediate / student's book
Author(s): John Hughes, Jon Naunton
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2007
ISBN: 978-019-476-800-9
39 | Title: English for the office
Author(s): Brenman Moore
Publisher: M
Edition: 1st ed.
Publ.Year: 1979
ISBN: 033-325-443-0
40 | Title: Intelligent business: skills book / Pre-Intermediate business english
Author(s): Irene Barrall, Nikolas Barrall
Publisher: Pearson
Edition: Ist ed.
Publ.Year: 2006
ISBN: 978-058-284-802-3
41 | Title: English 365 / Student's book 1
Author(s): Bob Dignen, Steve Flinders, Simon Sweeney
Publisher: Cambridge
Edition: 1st ed.
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Publ.Year: 2004
ISBN: 978-052-175-362-3
42 | Title: English 365 / Student's book 2
Author(s): Bob Dignen, Steve Flinders, Simon Sweeney
Publisher: Cambridge
Edition: 1st ed.
Publ.Year: 2004
ISBN: 978-052-175-367-8
43 | Title: Secretarial: Student's book
Author(s): Virginia Evans
Publisher: Express Publishing
Edition: Ist ed.
Publ.Year: 2011
ISBN: 978-085-777-860-4
44 | Title: Teacher's guide
Author(s): Virginia Evans
Publisher: Express Publishing
Edition: Ist ed.
Publ.Year: 2016
ISBN: 978-147-155-262-5
- English grammar in use / a reference and practice book for intermediate
45| Title: students of English
Author(s): Raymond Murphy
Publisher: Cambridge
Edition: 3rd ed.
Publ.Year: 2004
ISBN: 978-052-153-289-1
16 | Title: English grammar in use: A self-study reference and practice book for
intermediate students of English: With answers
Author(s): Raymond Murphy
Publisher: Cambridge
Edition: 3rd ed.
Publ.Year: 2004
ISBN: 978-052-153-290-7
47 | Title: Intelligent business: workbook / intermediate business english
Author(s): Louise Pile
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2005
ISBN: 978-058-284-691-3
48 | Title: Practical english usage
Author(s): Michael Swan
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Publisher: Oxford
Edition: 1st ed.
Publ.Year: -
ISBN: 019-431-185-6
49 | Title: English for business communication / student's book
Author(s): Simon Sweeney
Publisher: Cambridge
Edition: 2nd ed.
Publ.Year: 2003
ISBN: 978-052-175-449-1
50 | Title: Teacher's guide
Author(s): John Taylor, Jetf Zeter
Publisher: Express Publishing
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-147-153-144-6
51 | Title: Business english, Book 1
Author(s): John Taylor, Jetf Zeter
Publisher: Express Publishing
Edition: 1st ed.
Publ.Year: 2011
ISBN: 978-085-777-748-5
52 | Title: English 365: teacher's book 3 / professional english
Author(s): Matt Smelt - Webb
Publisher: Cambridge
Edition: 1st ed.
Publ.Year: 2005
ISBN: 052-154-917-5
53 | Title: Modern short stories in English
Author(s): Robert J. Dixson
Publisher: Prentice Hall
Edition: 1st ed.
Publ.Year: -
ISBN: 013-597-642-1
54 | Title: Front office operations
Author(s): Colin Dix, Chris Baird
Publisher: Pitman
Edition: Ist ed.
Publ.Year: -
ISBN: 027-302-853-7
55 | Title: Practical business education: An integrated approach/ Book 2
Author(s): R.D. Anstis, S.H.E. Fishlock, C.E. Stafford
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Publisher: Macdonald and Evans
Edition: 1st ed.
Publ.Year: 1979
ISBN: 071-212-337-7
56 | Title: Mastering office practice
Author(s): Paul Bailey
Publisher: Macmillan
Edition: 2nd ed.
Publ.Year: 1985
ISBN: 033-338-848-8
57 | Title: Office procedures
Author(s): John Harrison
Publisher: Pitman
Edition: 1st ed.
Publ.Year: 1984
ISBN: 027-301-919-8
58 | Title: Research methods for business students
Author(s): Mark Saunders, Philip Lewis, Adrian Thornhill
Publisher: Financial Times Prentice Hall
Edition: 5th ed.
Publ.Year: 2009
ISBN: 978-027-371-686-0
59 | Title: Awoiknon avipomvev nopoyv : Aloiknon ITpoowmikoo
Author(s): Kwootag TepCidng
Publisher: Rosilli
Edition: 1n) £xd.
Publ.Year: 2004
ISBN: 960-774-511-6
60 | Title: OpyaveTikr) oopmepipopa
Author(s): Mopav M. ZaBAavog
Publisher: ZtapoOAn A.E.
Edition: 1n) £xd.
Publ.Year: 2002
ISBN: 960-351-434-9
61 | Title: The acne prescription: The Perricone program for clear and healthy skin at
every age
Author(s): Nicholas Perricone
Publisher: Harper Resource
Edition: 1st ed.
Publ.Year: 2003
ISBN: 006-018-878-2
62 | Title: Practical office procedures
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Author(s): John Harrison
Publisher: Pitman
Edition: Ist ed.
Publ.Year: 1984

ISBN: 027-301-920-1

63 | Title: Office practice: book two
Author(s): Maurice Watchman
Publisher: McGraw - Hill
Edition: 2nd ed.

Publ.Year: 1974
ISBN: 978-007-084-201-4

64 | Title: Secretarial duties
Author(s): John Harrison
Publisher: Pitman
Edition: 9th ed.

Publ.Year: 1992
ISBN: 027-303-828-1

65 | Title: Administrative assistant's and secretary's / handbook
Author(s): James Stroman, Kevin Wilson, Jennifer Wauson
Publisher: Amacom
Edition: 3rd ed.

Publ.Year: 2008
ISBN: 978-081-440-913-8

66 | Title: Effective business communications
Author(s): Herta A. Murphy, Herbert W. Hildebrandt
Publisher: McGraw - Hill
Edition: 6th ed.

Publ.Year: 1972
ISBN: 007-044-157-X

67 | Title: Aguide to the writing of business letters
Author(s): British association
Publisher: Bacie
Edition: Ist ed.

Publ.Year: 1977
ISBN: -

68 | Title: Business and administrative communication
Author(s): Kitty O. Locker, Donna S. Kienzler
Publisher: McGraw-Hill
Edition: 8th ed.

Publ.Year: 2008
ISBN: -
69 | Title: Fundamental keyboarding skills: from the typewriter to the computer
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Author(s): Denise Chambers
Publisher: Author House
Edition: 1n exd.
Publ.Year: 2008
ISBN: 978-143-431-457-4
70 | Title: Essentials of accounting
Author(s): Robert N. Anthony, Leslie K. Breitner
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2006
ISBN: 013-223-353-3
71 | Title: Financial accounting
Author(s): Jan Williams
Publisher: McGraw-Hill
Edition: 13th ed.
Publ.Year: 2008
ISBN: 978-007-110-122-6
72 | Title: Basic clerical assignments
Author(s): Rita Martin
Publisher: Pitman
Edition: 1st ed.
Publ.Year: 1986
ISBN: 027-302-526-0
73 | Title: Introduction to financial accounting
Author(s): Charles T. Horngren
Publisher: Pearson
Edition: 9th ed.
Publ.Year: 2006
ISBN: 013-196-875-0
74 | Title: Growth, maturation, and physical activity
Author(s): Robert M. Malina, Claude Bouchard, Oded Bar-Or
Publisher: Human Kinetics
Edition: 2nd ed.
Publ.Year: 2004
ISBN: 978-088-011-882-8
75 | Title: We mean business: an elementary course in business English/ Student's book
Author(s): Susan Norman, Eleanor Melville
Publisher: Longman
Edition: 1st ed.
Publ.Year: 2002
ISBN: -
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76 | Title: Book-Keeping: Level 1 / International Accounting Standards
Author(s): Marios Charalambous
Publisher: Unicert
Edition: 21 ¢xd.
Publ.Year: 2019
ISBN: -
77 | Title: Book-Keeping: Level 1 / International Accounting Standards
Author(s): Marios Charalambous
Publisher:  Unicert
Edition: 1n ex0.
Publ.Year: 2017
ISBN: -
78 | Title: Book-keeping & Accounting: Level 2/ International Accounting Standards
Author(s): Marios Charalambous
Publisher: Unicert
Edition: 21 €K0.
Publ.Year: 2019
ISBN: -
79 | Title: Book-keeping & Accounting: Level 2/ International Accounting Standards
Author(s): Marios Charalambous
Publisher: Unicert
Edition: 1n €x0.
Publ.Year: 2017
ISBN: -
80 | Title: Business result: Intermediate/ Student's Book
Author(s): John Hughes, Jon Naunton
Publisher: Oxford University Press
Edition: 2nd ed.
Publ.Year: 2017
ISBN: 978-019-473-886-6
81 | Title: English for the office
Author(s): Peter Little
Publisher: Longman
Edition: 2nd ed.
Publ.Year: 1984
ISBN: 058-242-199-3
82 | Title: Accounting: Level 3/ Higher / International Accounting Standards:
International Accounting Standards: For Pearson LCCI
Author(s): Marios Charalambous
Publisher: Unicert
Edition: 1n k0.
Publ.Year: 2019
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ISBN: -
83 | Title: Life style: english for work, socializing & travel / intermediate coursebook
Author(s): Iwonna Dubicka, Margaret O' Keeffe
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2010
ISBN: 978-140-823-714-4
84 | Title: Finance and accounting for non_specialist students
Author(s): Alan Pizzey
Publisher: Financial Times Pitman
Edition: 1st ed.
Publ.Year: 1998
ISBN: -
85 | Title: Graded production tasks elementary
Author(s): Edith Mackay
Publisher: Pitman
Edition: 2nd ed.
Publ.Year: 1985
ISBN: 027-302-321-7
86 | Title: Intermediate Accounting
Author(s): Donald E. Kieso, Jerry J. Weygandt, Terry D. Warfield
Publisher: John Wiley & Sons
Edition: 11th ed.
Publ.Year: 2003
ISBN: 978-047-144-896-9
87 | Title: Weather systems
Author(s): Leslie F. Musk
Publisher: Cambridge University Press
Edition: 1n) £xd.
Publ.Year: 1988
ISBN: 052-127-874-0
88 | Title: Basic statistical computing
Author(s): D. Cooke, A.H. Craven, G.M. Clarke
Publisher: Edward Arnold
Edition: Ist ed.
Publ.Year: 1982
ISBN: 071-313-441-0
89 | Title: Statistics 1: S1 - Heinemann Modular Mathematics for Edexcel AS and A
Level
Author(s): Greg Attwood, Gillian Dyer, Gordon Skipworth
Publisher: Heinemann
Edition: Ist ed.
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Publ.Year: 2000
ISBN: 043-551-082-7

90 | Title: Marketing destinations and venues: for conferences, conventions and

business events

Author(s): Rob Davidson, Tony Rogers
Publisher: Butterworth-Heinemann
Edition: 1st ed.
Publ.Year: 2006
ISBN: 075-066-700-1

91 | Title: Learning and testing short forms
Author(s): J]J Walker
Publisher: Pitman
Edition: 1st ed.
Publ.Year: 1966
ISBN: 027-341-347-3

92 | Title: Statistics: a first course
Author(s): Donald H Sanders
Publisher: McGraw-Hill
Edition: 6th ed.
Publ.Year: 2000
ISBN: 978-007-229-547-4

93 | Title: Statistics my view
Author(s): Tryphon Pneumaticos
Publisher: CDA College
Edition: 1st ed.
Publ.Year: 2014
ISBN: -

94 | Title: Principles of word processing with assignments
Author(s): Vera Hughes
Publisher: Hodder and stoughton
Edition: 1st ed.
Publ.Year: 1985
ISBN: 034-038-659-2

95 | Title: Applying data structures
Author(s): T.G. Lewis, M. Z. Smith
Publisher: Houghton mifflin
Edition: 2nd ed.
Publ.Year: 1982
ISBN: 039-531-706-1

96 | Title: The 8086 book: includes the 8088
Author(s): Russell Rector, George Alexy
Publisher: McGraw - Hill
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Edition: Ist ed.
Publ.Year: 1980
ISBN: 007-931-029-x
97 | Title: Computer programming: made simple
Author(s): ]J. Maynard
Publisher: Heinemann
Edition: 1st ed.
Publ.Year: 1972
ISBN: 043-498-482-5
98 | Title: Theory and problems of programming with Pascal
Author(s): Byron S. Gottfried
Publisher: International editions
Edition: 1st ed.
Publ.Year: 1985
ISBN: 978-007-099-108-8
99 | Title: Managerial Accounting
Author(s): Ray H. Garrison, Eric W. Noreen
Publisher: McGraw Hill
Edition: 12th ed.
Publ.Year: 2008
ISBN: 978-007-127-422-7
100 | Title: Introduction to managerial accounting
Author(s): Peter C. Brewer, Ray H. Garrison, Eric W. Noreen
Publisher: McGraw Hill Higher
Edition: 3rd ed.
Publ.Year: 2006
ISBN: 978-007-110-294-0
101 | Title: Pitman New Era Shorthand: anniversary edition
Author(s): B. W. Canning
Publisher: Pitman New Era Shorthand
Edition: Anniversary ed.
Publ.Year: 1988
ISBN: 027-302-902-9
102 | Title: Short course
Author(s): Bryan Coombs
Publisher: Pitman
Edition: 1st ed.
Publ.Year: 1986
ISBN: 058-229-169-0
103 | Title: Shorthand manual simplified
Author(s): John Robert Gregg
Publisher: McGraw - Hill
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Edition: 2nd ed.
Publ.Year: 1978
ISBN: 070-944-008

104 | Title: Principles of Accounting
Author(s): James M. Reeve, Carl S. Warren, Jonathan E. Duchac
Publisher: South-Western
Edition: 23th ed.
Publ.Year: 2009
ISBN: 978-032-466-444-7

105 | Title: Teeline
Author(s): 1. C. Hill, Meriel Bowers
Publisher: Heinemann Education Books
Edition: Rev. ed.
Publ.Year: 1983
ISBN: 043-545-327-0

106 | Title: Aoylotia): B' Avketoo / Topog B!
Author(s): Zwt)png Boviatg, Avtovng Atyng
Publisher: Ymovpyeio ITadeiag xat IToAttiopoo
Edition: 61 €K0.
Publ.Year: 2007
ISBN: 978-996-304-501-3

107 | Title: Practical book-keeping & accounts / level 2
Author(s): Maprog Xapaldapmoog
Publisher: Mdpiog Xapaldprmoog
Edition: 1n €x0.
Publ.Year: 2011
ISBN: -

108 | Title: Key to carter's advanced accounts
Author(s): Douglas Garbutt
Publisher: Pitman
Edition: 7th ed.
Publ.Year: 1972
ISBN: 027-301-093-x

109 | Title: Accounting in modern form
Author(s): S. A. Greenman
Publisher: Macmillan
Edition: 1st ed.
Publ.Year: 1966
ISBN: -

110 | Title: The essentials of risk management
Author(s): Michel Crouhy, Dan Galai, Robert Mark
Publisher: McGraw-Hill
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Edition: Ist ed.
Publ.Year: 2006
ISBN: 978-007-142-966-5
111 | Title: Intoduction to information systems
Author(s): James O' Brien, George Marakas
Publisher: McGraw - Hill
Edition: 14th ed.
Publ.Year: 2000
ISBN: 978-007-340-292-5
112 | Title: Essentials of management information systems
Author(s): Kanneth C. Laudon, Jane P. Laudon
Publisher: Prentice Hall
Edition: 5th int. ed.
Publ.Year: 2003
ISBN: 013-049-542-5
113 | Title: Crafting & executing strategy: the quest for competitive advantage / concepts
itle:
and cases
Author(s): Thompson, Strickland, Gamble
Publisher: McGraw - Hill
Edition: 16th ed.
Publ.Year: 2008
ISBN: 978-007-128-590-2
114 | Title: Managerial accounting
Author(s): Jerry J. Weygandt, Paul D. Kimmel, Donald E. Kieso
Publisher: John Wiley
Edition: 4th int. ed.
Publ.Year: 2008
ISBN: 978-047-023-400-6
115 | Title: Essentials of managerial finance
Author(s): Scott Besley, Eugene F. Brigham
Publisher: Thomson
Edition: 13th ed.
Publ.Year: 2004
ISBN: 032-422-502-4
116 | Title: Capital investment and financial decisions
Author(s): Haim Levy, Marshall Sarnat
Publisher: Prentice Hall
Edition: 5thint. ed.
Publ.Year: 1994
ISBN: 013-115-882-1
117 | Title: Fundamentals of financial management
Author(s): James C. Van Horne, John M. Wachowicz, Jr.
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Publisher: Financial Times Prentice Hall
Edition: 13th ed.
Publ.Year: 2009
ISBN: 978-027-371-363-0

118 | Title: Corporate finance: Theory & practice
Author(s): Stephen Lumby, Chris Jones
Publisher: Thomson
Edition: 7th ed.
Publ.Year: 2003
ISBN: 186-152-926-0

119 | Title: Principles of Organizational Behavior
Author(s): John W. Slocum, Don Hellriegel
Publisher: Cengage
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-032-458-115-7

120 | Title: Fundamentals of management: essential concepts and applications
Author(s): Stephen P. Robbins, David A. DeCenzo
Publisher: Pearson
Edition: 6th ed.
Publ.Year: 2008
ISBN: 978-013-503-171-1

121 | Title: Management
Author(s): Luis R. Gomez-Mejia, David B. Balkin
Publisher: McGraw - Hill
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-007-110-096-0

122 | Title: Operations and supply management
Author(s): F. Robert Jacobs, Richard B. Chase, Nicholas J. Aquilano
Publisher: McGraw-Hill
Edition: 12th ed.
Publ.Year: 2008
ISBN: 978-007-128-804-0

123 | Title: Data processing: Systems analysis and design. Volume 2
Author(s): Graham C. Lester
Publisher: Polytech
Edition: 2nd ed.
Publ.Year: 1985
ISBN: 058-241-391-5

124 | Title: The practice of management
Author(s): Peter F. Drucker
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Publisher: Butterworth-Heinemann
Edition: 1st ed.
Publ.Year: 2007
ISBN: 978-075-068-504-7
125 | Title: New era of management
Author(s): Richard L. Daft
Publisher: Cengage
Edition: Oth ed.
Publ.Year: 2009
ISBN: 978-032-459-819-3
126 | Title: Training session 4 - capital: quick user guide
Author(s): Info screen quorum
Publisher: Infoscreen
Edition: 1st ed.
Publ.Year: 2010
ISBN: -
127 | Title: To xKA\adwo6 Aoylotiko oxedto tov Tpanefmv : Avaloon Kat ppnvia
Author(s): EppavoonA L. Zaxeln
Publisher: Bpoxouvg
Edition: 1n ex0.
Publ.Year: 1993
ISBN: -
198 | Title: ECDL: 1o oAoxAnpapévo BipAio dibaokaiiag: the complete teaching
coursebook: Windows XP - Office XP: Windows 98 - Office 2000
Author(s): Xprjotog Xprjotoo
Publisher: Pancyplan Services
Edition: 1n) £xd.
Publ.Year: 2003
ISBN: 996-388-800-3
129 | Title: To ohoxAnpwpevo PipAio didaokaliag ECDL: Microsoft Windows XP:
Microsoft Office XP
Author(s): Xprjotog Xprjotoo
Publisher: EduCYBER
Edition: 21 €x0.
Publ.Year: 2006
ISBN: 996-388-802-x
130 | Title: Information systems for managers: texts & cases
Author(s): Gabriele Piccoli
Publisher: John Willey & Sons
Edition: Ist ed.
Publ.Year: 2008
ISBN: 978-047-008-703-9
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131 | Title: Designing and managing a research project: a business student's guide
Author(s): Michael Jay Polonsky, David S. Waller
Publisher: SAGE
Edition: 1st ed.
Publ.Year: 2005
ISBN: 076-192-249-0
132 | Title: An introduction to management science: Quantitative approaches to decision
itle: making
Author(s): David R. Anderson, Dennis J. Sweeney, Thomas A. Williams
Publisher: South-Western College Pub
Edition: 11th ed.
Publ.Year: 2004
ISBN: 032-420-231-8
133 | Title: To odoxAnpwpevo PipAto didaokariag ECDL: The complete teaching
itle:
coursebook
Author(s): Xprjotog Xprjotoo
Publisher: eduCYBER
Edition: 3n €x0.
Publ.Year: 2010
ISBN: 978-996-388-803-0
134 | Title: The seven Cs of consulting: the definitive guide to the consulting process
Author(s): Mick Cope
Publisher: FT Prentice Hall
Edition: 2nd ed.
Publ.Year: 2003
ISBN: 978-027-366-333-1
135 | Title: Quality management for organizational excellence: introduction to total
itle: quality
Author(s): David L. Goetsch, Stanley B. Davis
Publisher: Pearson
Edition: 6th ed.
Publ.Year: 2010
ISBN: 978-013-800-354-8
136 | Title: Quality and performance excellence: Management, organization, and strategy
Author(s): James R. Evans
Publisher: South-Western College Pub
Edition: 5th ed.
Publ.Year: 2007
ISBN: 032-438-132-8
137 | Title: Strategy: Winning in the marketplace: Core concepts, analytical tools, cases
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Author(s): Arthur A. Thompson, John E. Gamble, A.]J. Strickland III
Publisher: McGraw-Hill Education
Edition: 2nd ed.
Publ.Year: 2005
ISBN: 007-111-670-2
138 | Title: Strategic management: formulation, implementation, and control
Author(s): John A. Pearce, Richard B. Robinson
Publisher: McGraw-Hill Irwin
Edition: 10th int. ed.
Publ.Year: 2007
ISBN: 978-007-110-719-8
139 | Title: So you think you're in business? / A video arts guide
Author(s): Shaun Williams
Publisher: Methuen
Edition: 1st ed.
Publ.Year: 1986
ISBN: 041-358-260-4
140 | Title: A framework for human resource management
Author(s): Gary Dessler
Publisher: Pearson
Edition: 5th ed.
Publ.Year: 2009
ISBN: 978-013-713-598-1
141 | Title: Schaum's outline of theory and problems of introduction to business
Author(s): Joel]. Lerner, H. A. Baker
Publisher: McGraw-Hill
Edition: 1st ed.
Publ.Year: 1976
ISBN: 007-003-345-5
142 | Title: Managing corporate change
Author(s): Klaus Doppler, Christoph Lauterburg
Publisher: Springer
Edition: 1st ed.
Publ.Year: 2001
ISBN: 978-354-067-903-5
143 | Title: Principles of total quality
Author(s): Vincent K. Omachonu, Joel E. Ross
Publisher: CRC Press
Edition: 3rd ed.
Publ.Year: 2004
ISBN: 157-444-326-7
144 | Title: Business accounting 1
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Author(s): Frank Wood's, Alan Sangster
Publisher: Prentice Hall
Edition: 11th ed.
Publ.Year: 2008
ISBN: 978-027-371-212-1
145 | Title: Contemporary mangement
Author(s): Gareth E. Jones, Jennifer M. George
Publisher: McGraw - Hill
Edition: 5th ed.
Publ.Year: 2008
ISBN: 978-007-128-561-2
146 | Title: Crafting and Executing Strategy: Text and Readings
Author(s): Jr. Thompson Arthur A.
Publisher: Irwin/McGraw-Hill
Edition: 17th ed.
Publ.Year: 2009
ISBN: 978-007-018-339-1
147 | Title: Al0ikn 01 IPOO®ITIKOL: YEVIKEG APXES
Author(s): Nixog Afjpov
Publisher: EN\nv
Edition: 21 enav. & Pelt. ExO.
Publ.Year: 2003
ISBN: 960-286-734-5
148 | Title: Managing human resources
Author(s): Susan E Jackson, Randall S Schuler, Susan E Jackson
Publisher: South-Western / Cengage Learning
Edition: 10th int. ed.
Publ.Year: 2009
ISBN: 978-032-457-965-9
149 | Title: Organizational behavior
Author(s): Stephen P. Robbins, Timothy A. Judge
Publisher: Pearson
Edition: 13th ed.
Publ.Year: 2009
ISBN: 978-013-207-964-8
150 | Title: Gaining and sustaining competitive advantage
Author(s): Jay B. Barney
Publisher: Pearson
Edition: 3rd ed.
Publ.Year: 2007
ISBN: 013-157-961-4
151 | Title: Organizational behavior
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Author(s): Stephen P. Robbins, Timothy A. Judge
Publisher: pearson
Edition: 13th ed.
Publ.Year: 2009
ISBN: 978-013-207-964-8
152 | Title: Action profiling: movement awareness for better management
Author(s): Carol - Lynne Rose
Publisher: Macdonald & Evans
Edition: 1st ed.
Publ.Year: 1978
ISBN: 071-210-172-1
153 | Title: Human resource management
Author(s): Robert L. Mathis, John H. Jackson
Publisher: Thomson
Edition: 10th int. ed.
Publ.Year: 2004
ISBN: 032-431-892-8
154 | Title: Essentials of management
Author(s): Andrew DuBrin
Publisher: Cengage
Edition: 8th ed.
Publ.Year: 2009
ISBN: 978-032-458-393-9
155 | Title: Exploring marketing research
Author(s): William G. Zikmund
Publisher: Dryden Press
Edition: 5th ed.
Publ.Year: 1994
ISBN: 003-098-136-0
156 | Title: A diagnostic approach to organizational behavior
Author(s): Judith R. Gordon
Publisher: Allyn and Bacon
Edition: 4th ed.
Publ.Year: 1993
ISBN: 020-514-520-5
157 | Title: English exercises for secretaries
Author(s): R. A. Kelly
Publisher: Harrap London
Edition: Ist ed.
Publ.Year: 1972
ISBN: 024-553-044-4
158 | Title: Business correspondence: a guide to everyday writing / intermediate
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Author(s): Lin Lougheed
Publisher: Pearson
Edition: 2nd ed.
Publ.Year: 2003
ISBN: 013-089-792-2
159 | Title: Principles of marketing
Author(s): Philip Kotler
Publisher: Financial Times Prentice Hall
Edition: 4th ed.
Publ.Year: 2005
ISBN: 027-368-456-6
160 | Title: International business: environments and operations
Author(s): John D. Daniels, Lee H. Radebaugh, Daniel P. Sullivan
Publisher: Pearson
Edition: 12th ed.
Publ.Year: 2009
ISBN: 978-013-500-112-7
161 | Title: Basic marketing research: using Microsoft Excel data analysis
Author(s): Alvin C. Burns, Ronald F. Bush
Publisher: Pearson
Edition: 2nd ed.
Publ.Year: 2008
ISBN: 978-013-135-421-0
162 | Title: A first course in business organisation
Author(s): Alan Davies
Publisher: Allen and Unwin
Edition: Ist ed.
Publ.Year: 1971
ISBN: 004-658-037-9
163 | Title: First Aid: manual
Author(s): St John Ambulance, St Andrew's, British Red Cross
Publisher: DK
Edition: 9th rev. ed.
Publ.Year: 2009
ISBN: 978-140-536-214-6
164 | Title: Essential guide to marketing planning
Author(s): Marian Burk Wood
Publisher: Financial Times Prentice Hall
Edition: Ist ed.
Publ.Year: 2007
ISBN: 978-027-371-323-4
165 | Title: Selling and sales management
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Author(s): David Jobber, Geoff Lancaster
Publisher: Financial Times Prentice Hall
Edition: 7th ed.
Publ.Year: 2006
ISBN: 027-369-579-7
166 | Title: Ewoaywyr) otn dioixnon emyeprjocov
Author(s): Anpntprog K. Mmmovpavtag, Navoo A. ITanaleSavdpr)
Publisher: E. Mnevoo
Edition: 21 Pet. Exd.
Publ.Year: 2003
ISBN: 960-359-007-x
167 | Title: Marketing
Author(s): G. Harman - Baker
Publisher: Northwick
Edition: Ist ed.
Publ.Year: 1992
ISBN: 978-090-713-572-2
168 | Title: Zoyyxpovo marketing ayabwv & vrompeotov
Author(s): Ap. I'idvvng Mavt{dapng
Publisher: X¢ppeg
Edition: 1n €x0.
Publ.Year: 2011
ISBN: 978-960-924-753-5
169 | Title: Exploring marketing research
Author(s): William G. Zikmund, Barry ]. Babin
Publisher: Thomson
Edition: 9th ed.
Publ.Year: 2007
ISBN: 978-032-453-902-8
170 | Title: Instructor's manual, test bank, and transparency masters to avvompany
itle: . . .
international Marketing
Author(s): Lloyd Russow, Anthony Koh
Publisher: Dryden Press
Edition: 7th ed.
Publ.Year: 1997
ISBN: 978-003-018-103-3
171 | Title: Business communication
Author(s): Michael Black
Publisher: Black cat
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-885-300-932-6
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172 | Title: Business Issues
Author(s): Michael Black
Publisher: Black cat
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-885-300-935-7
173 | Title: Business english and communication
Author(s): Lyn R. Clark, Kenneth Zimmer, Joseph Tinervia
Publisher: Glencoe
Edition: 7th ed.
Publ.Year: 1991
ISBN: 007-061-432-6
174 | Title: LCCI Bookkeeping / Level 1
Author(s): Sheila Robinson
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2016
ISBN: 978-178-447-663-2
175 | Title: LCCI Bookkeeping and accounting / Level 2
Author(s): Steve Astbury
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2016
ISBN: 978-178-447-664-9
176 | Title: LCCI Accounting / Level 3
Author(s): Samantha Hannigan
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2016
ISBN: 978-178-449-130-7
177 | Title: LCCI Financial accounting / Level 4
Author(s): Eileen Roddy
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2016
ISBN: 978-178-447-671-7
178 | Title: Introduction to management accounting: Chapters 1-17
Author(s): Charles T. Horngren
Publisher: Prentice Hall
Edition: 14th ed.
Publ.Year: 2008
ISBN: 978-013-240-569-0
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179 | Title: Introduction to business information systems
Author(s): Rolf T. Wigand
Publisher: Springer
Edition: 1st ed.
Publ.Year: 2003
ISBN: 354-000-336-3
180 | Title: International business
Author(s): Ricky W. Griffin, Michael W. Pustay
Publisher: Pearson
Edition: 6th ed.
Publ.Year: 2010
ISBN: 978-013-507-227-1
181 | Title: International management: managing across borders and cultures: text and
cases
Author(s): Helen Deresky
Publisher: Pearson
Edition: 6th ed.
Publ.Year: 2008
ISBN: 978-013-606-019-2
182 | Title: Small Business: An Entrepreneur's Business Plan
Author(s): John Ryan, Gail Hiduke
Publisher: South-Wester
Edition: 8th ed.
Publ.Year: 2008
ISBN: 978-032-459-107-1
183 | Title: Managing small business: an entrepreneurial emphasis
Author(s): Carlos W Moore
Publisher: South-Western Cengage Learning
Edition: 15th ed.
Publ.Year: 2010
ISBN: 978-053-873-728-9
184 | Title: Business information: systems and strategies
Author(s): Carol Cashmore, Richard Lyall
Publisher: Prentice Hall International
Edition: 1st ed.
Publ.Year: 1991
ISBN: 013-552-712-0
185 | Title: Management
Author(s): Heinz Weihrich, Harold Koontz
Publisher: McGraw - Hill
Edition: 11th ed.
Publ.Year: 2004
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ISBN: 007-123-946-4
186 | Title: Zoykpttikr) droiknorn Benchmarking
Author(s): K. IT. TepQidng
Publisher: Xvyxpovn Exdotikn
Edition: 1n €x0.
Publ.Year: 2000
ISBN: 960-816-501-6
187 | Title: The fundamentals and practice of marketing
Author(s): John Wilmshurst, Adrian Mackay
Publisher: Butterwoth-Heinemann
Edition: 4th ed.
Publ.Year: 2002
ISBN: 075-065-449-x
188 | Title: Principles of services marketing
Author(s): Adrian Palmer
Publisher: McGraw - Hill
Edition: 5th ed.
Publ.Year: 2008
ISBN: 978-007-711-627-9
189 | Title: Services marketing: people, technology, strategy
Author(s): Christopher H. Lovelock
Publisher: Prentice Hall
Edition: 4th ed.
Publ.Year: 2001
ISBN: 013-017-392-4
190 | Title: Marketing management
Author(s): Philip Kotler
Publisher: Financial Times Prentice Hall
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-027-371-856-7
191 | Title: Marketing management
Author(s): Philip Kotler, Kevin Lane Keller
Publisher: Pearson
Edition: 13th ed.
Publ.Year: 2009
ISBN: 978-013-135-797-6
192 | Title: Operations management: along the supply chain
Author(s): Roberta S. Russell, Bernard W. Taylor II1
Publisher: Willey
Edition: 6th ed.
Publ.Year: 2009
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ISBN: 978-047-023-379-5
. Process consulting: how to launch, implement, and conclude successful
193 | Title: consulting projects: powerful techniques for the successful practitioner
Author(s): Alan Weiss
Publisher: Pfeiffer
Edition: Ist ed.
Publ.Year: 2002
ISBN: 078-795-512-4
194 | Title: The consulting process in action
Author(s): Gordon Lippitt, Ronald Lippitt
Publisher: Jossey-Bass
Edition: 2nd ed
Publ.Year: 1991
ISBN: 088-390-201-x
195 | Title: Presentations for dummies
Author(s): Malcolm Kushner
Publisher: Willey
Edition: Ist ed.
Publ.Year: 2004
ISBN: 076-455-955-9
196 | Title: Business connections
Author(s): Michael Carrier, Michael Sneyd
Publisher: Nelson
Edition: Ist ed.
Publ.Year: 1992
ISBN: 017-555-684-9
197 | Title: Excellence in business communication
Author(s): John V. Thill, Courtland L. Bovée
Publisher: Pearson
Edition: 8th ed.
Publ.Year: 2008
ISBN: 978-013-714-383-2
198 | Title: Performance analysis of network architectures
Author(s): Dietmar Tutsch
Publisher: Springer
Edition: Ist ed.
Publ.Year: 2006
ISBN: 354-034-308-3
199 | Title: Business Result: Pre-Intermediate: Student's Book with DVD-ROM and
Online Workbook Pack
Author(s): David Grand, Jane Hudson, Robert McLarty
Publisher: Oxford
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Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-019-473-938-2
200 | Title: Business result: Pre-Intermediate: Teacher's Book
Author(s): Mark Bartram
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-019-474-812-4
201 | Title: Business result: Advanced: Student's Book
Author(s): Kate Baade, Christopher Holloway
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-019-476-818-4
202 | Title: Total Business 1: Student's book
Author(s): Rolf Cook, Mara Pedretti
Publisher: Summertown
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-046-209-861-6
203 | Title: Intelligent business: Workbook: Intermediate: Business English
Author(s): Louise Pile
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2005
ISBN: 058-284-691-9
204 | Title: Grammalysis: Grammar & Vocabulary: Grammar in Greek: Glossary included
Author(s): Nelly Kalliga
Publisher: Super Course System
Edition: 1st ed.
Publ.Year: -
ISBN: 978-996-371-012-6
205 | Title: Business English: Teacher's Guide
Author(s):  John Taylor, Jeff Zeter
Publisher: Express
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-147-153-144-6
206 | Title: Public relations
Author(s): Herbert Lloyd
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Publisher: Teach Yourself Books
Edition: 1st ed.
Publ.Year: 2000
ISBN: 034-022-274-3
207 | Title: Business communications: international case studies in English
Author(s): Drew Rodgers
Publisher: Cambridge
Edition: 1st ed.
Publ.Year: 1998
ISBN: 052-165-751-2
208 | Title: Business communications: Study text
Author(s): Patrick Forsyth, David Madden
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2005
ISBN: 978-184-776-224-5
209 | Title: Business environment: Study text
Author(s): Ian Brooks, Jamie Weatherston, Graham Wilkinson
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-184-776-159-0
210 | Title: English for business life: Course book: Elementary
Author(s): lan Badger, Pete Menzies
Publisher: Marchall Cavendish
Edition: 1st ed.
Publ.Year: 2005
ISBN: 046-200-755-3
211 | Title: Introduction to sociology
Author(s): Anthony Giddens, Mitchell Dduneier, Richard P. Appelbaum
Publisher: W.W. Norton & Company
Edition: 8thed
Publ.Year: 2012
ISBN: 978-039-391-228-9
212 | Title: Introduction to sociology
Author(s): Lewis A. Coser
Publisher: Harcourt Brace Jovanovich
Edition: 3rd ed.
Publ.Year: 1991
ISBN: 015-545-919-8
213 | Title: Edexcel AS and A Level Modular Mathematics: Statistics 1: S1
Author(s): Greg Attwood, Alan Clegg, Gill Dyer, Jane Dyer
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Publisher: Edexcel
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-043-551-912-4
214 | Title: Global strategic management
Author(s): Mike W. Peng
Publisher: Cengage
Edition: 2nd ed
Publ.Year: 2009
ISBN: 978-032-459-098-2
215 | Title: Getting and spending: an introduction to the market economy
Author(s): John Ward Roche, Gomer Rhidian James
Publisher: Longman
Edition: 1st ed.
Publ.Year: 1971
ISBN: 058-235-049-2
216 | Title: Web design in a nutshell: a desktop quick reference
Author(s): Jennifer Niederst
Publisher: O'Reilly
Edition: 2nd ed
Publ.Year: 2001
ISBN: 059-600-196-7
217 | Title: People in organizations: An introduction to organizational behavior
Author(s): Terence R. Mitchell
Publisher: McGraw - Hill
Edition: 2nd ed
Publ.Year: 1984
ISBN: 007-042-532-9
218 | Title: The essence of discrete mathematics
Author(s): Neville Dean
Publisher: Prentice Hall
Edition: 1st ed.
Publ.Year: 1997
ISBN: 013-345-943-8
219 | Title: Business circles
Author(s): Michael Carrier
Publisher: Thomas Nelson and sons
Edition: Ist ed.
Publ.Year: 1988
ISBN: 017-555-682-2
220 | Title: Business grammar & practice
Author(s): Michael Duckworth
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Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2003
ISBN: 019-457-079-7
221 | Title: Graded practice tests 1: For PRE-FCE & FCE: Teacher's book
Author(s): John Boukouvalas
Publisher: Litera
Edition: 1st ed.
Publ.Year: 2002
ISBN: 960-544-113-6
222 | Title: Global marketing
Author(s): Warren J. Keegan, Mark C. Green
Publisher: Pearson
Edition: 5th ed
Publ.Year: 2008
ISBN: 978-013-813-386-3
223 | Title: Consumer behavior
Author(s): Roger D. Blackwell, Paul W. Miniard, James F. Engel
Publisher: Thomson
Edition: 10th ed.
Publ.Year: 2006
ISBN: 978-032-437-832-0
224 | Title: Business result: Advanced: Student's Book
Author(s): Kate Baade, Christopher Holloway
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-019-476-818-4
225 | Title: Total Business 3: Workbook: with Key
Author(s): Paul Dummett
Publisher: Cengage
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-046-209-870-8
226 | Title: English 365: Teacher's Book 3
Author(s): Matt Smelt-Webb
Publisher: Cambridge
Edition: 1st ed.
Publ.Year: 2005
ISBN: 052-154-917-5
227 | Title: Computers simplified
Author(s): Paul McFedries
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Publisher: Willey
Edition: 1st ed.
Publ.Year: 2007
ISBN: 978-047-016-877-6
228 | Title: Computer science: a modern introduction
Author(s): Les Goldschlager, Andrew Lister
Publisher: Prentice Hall
Edition: 2nd ed
Publ.Year: 1988
ISBN: 013-165-945-6
299 | Title: Student study and lecture guide for use with operations and supply
management
Author(s): F. Roberts Jacobs, Richard B. Chase, Nicholas J. Aquilano
Publisher: McGraw - Hill
Edition: 12th ed.
Publ.Year: 2009
ISBN: 978-007-327-877-3
230 | Title: Visual basic in easy steps
Author(s): Mike McGrath
Publisher: Easy Steps
Edition: 2nd ed
Publ.Year: 2008
ISBN: 978-184-078-358-2
231 | Title: An introduction to tourism and anthropology
Author(s): Peter M. Burns
Publisher: Routledge
Edition: 1st ed.
Publ.Year: 1999
ISBN: 041-518-627-7
232 | Title: Organizational behavior: human behavior at work
Author(s): John W. Newstrom
Publisher: McGraw - Hill
Edition: 13th ed.
Publ.Year: 2011
ISBN: 978-007-338-149-7
233 | Title: Component software: beyond object-oriented programming
Author(s): Clemens Szyperski
Publisher: Addison-Wesley
Edition: 2nd ed
Publ.Year: 2002
ISBN: 020-174-572-0
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Applying UML and patterns: an introduction to object-oriented analysis and

234 | Title: design and iterative development
Author(s): Craig Larman
Publisher: Prentice Hall
Edition: 3rd ed.
Publ.Year: 2005
ISBN: 013-148-906-2
235 The ethics of tourism development: contemporary geographies of leisure,
Title: tourism and mobility
Author(s): Mick Smith, Rosaleen Duffy
Publisher: Routledge
Edition: 1st ed.
Publ.Year: 2003
ISBN: 041-526-685-8
236 | Title: Codes of ethics in tourism: practice, theory, synthesis
Author(s): David A. Fennell, David C. Malloy
Publisher: Channel View
Edition: 1st ed.
Publ.Year: 2007
ISBN: 978-184-541-060-5
237 | Title: Managing values and beliefs in organizations
Author(s): Tom McEwan
Publisher: Financial Times Prentice Hall
Edition: 1st ed.
Publ.Year: 2001
ISBN: 027-364-340-1
238 | Title: Marketing innovations for sustainable destinations
Author(s): Alan Fyall, Metin Kozak, Luisa Andreu
Publisher: Goodfellow
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-190-688-405-5
239 | Title: Research methods in service industry management
Author(s): Nick Johns, Darren Lee-Ross
Publisher: Cassell
Edition: Ist ed.
Publ.Year: 1998
ISBN: 030-433-512-6
240 | Title: Tourism information technology
Author(s): Pauline J. Sheldon
Publisher: CAB Publishing
Edition: 1st ed.
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Publ.Year: 1997
ISBN: 085-199-181-5
241 | Title: An introduction to database systems
Author(s): C.J. Date
Publisher: Pearson
Edition: 8th ed.
Publ.Year: 2004
ISBN: 032-118-956-6
242 | Title: Organizational behavior: an introductory text
Author(s): Andrzej A. Huczynski, David A. Buchanan
Publisher: Prentice Hall
Edition: 2nd ed
Publ.Year: 1991
ISBN: 013-639-899-5
243 | Title: Communications in travel and tourism: practical guide lines and assignments
itle: .
for students of travel and tourism
Author(s): Shelagh Snell, Jeff Carpenter
Publisher: Arnold
Edition: 1st ed.
Publ.Year: 1988
ISBN: 071-317-769-1
. Communications in recreation and leisure: practical guide-lines and
244 | Title: assignments for students of recreation and leisure
Author(s): Shelagh Snell
Publisher: Hodder and Stoughton
Edition: 1st ed.
Publ.Year: 1989
ISBN: 034-050-662-8
245 | Title: Understanding human communication
Author(s): Ronald B. Adler, George Rodman, Carrie Cropley Hutchinson
Publisher: Oxford
Edition: 11th ed.
Publ.Year: 2011
ISBN: 978-019-974-738-2
246 | Title: Intercultural communication: a contextual approach
Author(s): James W. Neuliep
Publisher: SAGE
Edition: 4th ed.
Publ.Year: 2009
ISBN: 978-141-296-770-9
247 | Title: Tourism, power and culture: anthropological insights
Author(s): Donald V.L. Macleod, James G. Carrier
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Publisher: Channel View
Edition: Ist ed.
Publ.Year: 2010
ISBN: 978-184-541-124-4
248 | Title: The tourist gaze
Author(s): John Urry
Publisher: SAGE
Edition: 2nd ed
Publ.Year: 2001
ISBN: 978-076-197-347-8
249 | Title: Touring cultures: transformations of travel and theory
Author(s): Chris Rojek, John Urry
Publisher: Routledge
Edition: Ist ed.
Publ.Year: 1997
ISBN: 041-511-125-0
250 | Title: Intercultural communication: a reader
Author(s): Larry A. Samovar, Richard E. Porter, Edwin R. McDaniel
Publisher: Wadsworth Cengage Learning
Edition: 12th ed.
Publ.Year: 2009
ISBN: 978-049-555-421-9
251 | Title: Communication between cultures
Author(s): Larry A. Samovar, Richard E. Porter, Edwin R. McDaniel
Publisher: Cengage
Edition: 7th ed.
Publ.Year: 2010
ISBN: 978-049-556-752-3
. Business ethics and values: individual, corporate and international
252 | Title: perspectives F
Author(s): Colin Fisher, Alan Lovell
Publisher: Financial Times Prentice Hall
Edition: 3rd ed.
Publ.Year: 2009
ISBN: 978-027-371-616-7
253 | Title: Tourism and development in the developing world
Author(s): David ]. Telfer, Richard Sharpley
Publisher: Routledge
Edition: Ist ed.
Publ.Year: 2008
ISBN: 978-041-537-151-3
254 | Title: Sustainable tourism management
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Author(s): John Swarbrooke
Publisher: CABI
Edition: Ist ed.
Publ.Year: 1999
ISBN: 085-199-314-1
255 | Title: Korpog 2007 : to obvOpopo g ZTOKYOAHNG : 08 arIO0TAoT AP1G; IIPO TV
IIDAQV; EVTOG TOV TELXDV;
Author(s): Ovpaviog M. Ieavvidng
Publisher: Bapiov
Edition: 1n ex0.
Publ.Year: 2007
ISBN: 978-996-367-333-9
256 | Title: H xomnplaxr) emyeipnon Kat ) avianokplor) g oTov HayKOOPLo avIay®@Viopo
Author(s): Biag Aeipadag
Publisher: Agokooia
Edition: 1n ex0.
Publ.Year: 2003
ISBN: 996-375-187-3
257 | Title: le;Iir;ltee-SISSased travel agent: how to succeed in your own travel marketing
Author(s): Kelly Monaghan
Publisher: Intrepid Traveler
Edition: 5th ed.
Publ.Year: 2006
ISBN: 978-188-714-061-4
258 | Title: Tovprotkr) owkovopia: Topog A'
Author(s): NixogI'. Hyovpevdxng
Publisher: Interbooks
Edition: 1n €x0.
Publ.Year: 1997
ISBN: 960-390-028-1
259 | Title: Environmental science: toward a sustainable future
Author(s): Richard T. Wright, Dorothy F. Boorse
Publisher: Pearson
Edition: 11th ed.
Publ.Year: 2011
ISBN: 978-032-170-140-4
260 | Title: Using the earth
Author(s): Lee Bryant, Raymond Pask
Publisher: Heinemann Educational
Edition: 1st ed.
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Publ.Year: 1982
ISBN: 043-534-680-6
261 | Title: Understanding International Conflicts: an introduction to theory and history
Author(s): Longman
Publisher: Longman
Edition: 6th ed.
Publ.Year: 2006
ISBN: 032-139-395-3
262 Tovprotikr) moAttik): A' Bpafeto: Evwong 0npootoypd@av Kat ovyypapemyv
Title: Tovplopod ENadog
Author(s): NixogI'. Hyoopevaxng
Publisher: Interbooks
Edition: 21 €x0.
Publ.Year: 1997
ISBN: 960-390-011-7
263 | Title: Sustainable tourism: theory and practice
Author(s): David Weaver
Publisher: Butterworth-Heinemann
Edition: Ist ed.
Publ.Year: 2006
ISBN: 978-075-066-438-7
264 | Title: English for international tourism: Workbook
Author(s): Miriam Jacob
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2000
ISBN: 058-229-851-2
265 | Title: English for international tourism: Intermediate student’s book
Author(s): Peter Strutt
Publisher: Longman
Edition: 1st ed.
Publ.Year: 2002
ISBN: 058-247-983-5
266 | Title: English for international tourism: Intermediate Teachers Book
Author(s): Amanda Bailey
Publisher: Longman
Edition: Ist ed.
Publ.Year: 2003
ISBN: 058-247-982-7
267 | Title: European business
Author(s): Neil Harris
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Publisher: Macmillan
Edition: 2nd ed
Publ.Year: 1999
ISBN: 978-033-375-407-8
268 | Title: Tovpilopog kat avarrtody)
Author(s): Nixog I'. Hyovopevakng
Publisher: Interbooks
Edition: 1n €x0.
Publ.Year: 2000
ISBN: 960-390-083-4
269 | Title: Issues in cultural tourism studies
Author(s): Melanie K. Smith
Publisher: Routledge
Edition: 2nd ed
Publ.Year: 2009
ISBN: 978-041-546-712-4
270 | Title: Visitor management: case studies from world heritage sites
Author(s): Myra Shackley
Publisher: Butterworth-Heinemann
Edition: 1st ed.
Publ.Year: 2000
ISBN: 075-064-783-3
271 | Title: New destinantions: Beginners A1.1: Workbook
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-960-509-691-9
272 | Title: New Destinations: Beginners Al.1: Student's book
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-960-509-959-6
273 | Title: New Destinations: Beginners Al.1: Workbook_Teacher's book
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: Ist ed.
Publ.Year: 2014
ISBN: 978-960-509-962-6
274 | Title: New Destination: Beginners A1.1: Teacher's book
Author(s): H. Q. Mitchell, Marileni Malkogianni
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Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-960-509-960-2
275 | Title: New Destinations: Elementary A1l: Workbook
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-960-509-965-7
276 | Title: New Destinations: Elementary A1l: Workbook_Teacher's book
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-960-509-966-4
277 | Title: New Destinations: Elementary Al: Teacher's book
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: 978-960-509-964-0
278 | Title: New Destinations: Elementary Al: Student's book
Author(s): H. Q. Mitchell, Marileni Malkogianni
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2014
ISBN: -
279 | Title: Media strategies for marketing places in crisis: improving the image of cities,
itle: . . -
countries and tourist destinations
Author(s): Eli Avraham, Eran Ketter
Publisher: Butterworth-Heinemann
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-075-068-452-1
280 | Title: Strategic management for travel and tourism
Author(s): Nigel Evans, David Campbell, George Stonehouse
Publisher: Butterworth-Heinemann
Edition: 1st ed.
Publ.Year: 2003
ISBN: 075-064-854-6
281 | Title: Tourism: principles and practice
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Author(s): Chris Cooper, John Fletcher, Alan Fyall, David Gilbert, Stephen Wanhill
Publisher: Financial Times Prentice Hall
Edition: 4th ed.
Publ.Year: 2008
ISBN: 978-027-371-126-1
282 | Title: The native tourist: mass tourism within developing countries
Author(s): Krishna Ghimire
Publisher: Earthscan Publications
Edition: 1st ed.
Publ.Year: 2001
ISBN: 185-383-804-7
283 | Title: Business Ethics: Ethical decision making and cases
Author(s): O. C. Ferrell, John Fraerich, Linda Ferrell
Publisher: South Western College
Edition: 7th ed.
Publ.Year: 2008
ISBN: 978-143-903-568-9
284 | Title: Managing world heritage sites
Author(s): Anna Leask, Alan Fyall
Publisher: Elsevier
Edition: 1st ed.
Publ.Year: 2006
ISBN: 075-066-546-7
285 | Title: Tadiot otnv EN\ada: EN\nvika wg devtepn) / Sevr) yAwooa: Eniieda Al & A2
Author(s): 'Eqn I'kapén, Egn KamooAa, Zteda Neotopdatoo
Publisher: TI'pnyopn
Edition: 51 €x0.
Publ.Year: 2019
ISBN: 978-960-333-754-6
286 | Title: Glanville Williams: learning the law
Author(s): Glanville Williams
Publisher: Sweet & Maxwell
Edition: 13th ed.
Publ.Year: 2006
ISBN: 042-192-550-7
287 | Title: Social tourism in Europe: theory and practice
Author(s): Scott McCabe, Lynn Minnaert, Anya Diekmann
Publisher: Channel View Publications
Edition: 1st ed.
Publ.Year: 2012
ISBN: 978-184-541-232-6
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288 | Title: International business and tourism: global issues, contemporary interactions
Author(s): Tim Coles, Michael C. Hall
Publisher: Routledge
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-041-542-431-8
289 | Title: Research methods for leisure and tourism
Author(s): Anthony James Veal
Publisher: Pearson
Edition: 5th ed.
Publ.Year: 2018
ISBN: 978-129-211-529-0
290 | Title: Events Management
Author(s): Glenn A.]. Bowdin, Johnny Allen, William O' Toole
Publisher: Routledge
Edition: 3rd ed.
Publ.Year: 2012
ISBN: 978-185-617-818-1
291 | Title: Conducting tours
Author(s): Marc Mancini
Publisher: Delmar/Thomson Learning
Edition: 3rd ed.
Publ.Year: 2001
ISBN: -
292 | Title: Tourism and borders: contemporary issues, policies, and international
research
Author(s): Helmut Wachowiak
Publisher: Ashgate
Edition: 1st ed.
Publ.Year: 2006
ISBN: 978-075-464-775-1
293 | Title: The tourism area life cycle: conceptual and theoretical issues. Vol. 2
Author(s): Richard W. Butler
Publisher: Channel View Publications
Edition: 2nd ed
Publ.Year: 2005
ISBN: 184-541-028-9
294 | Title: Worldwide destinations casebook: the geography of travel and tourism
Author(s): Brian Boniface, Chris Cooper
Publisher: Elsevier
Edition: 1st ed.
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Publ.Year: 2005
ISBN: 075-066-440-1
295 | Title: Tovprotikr| & tadidiwtikr) fropnyavia
Author(s): Chuck Y. Gee, James C. Makens, Dexter ]. L. Choy
Publisher: 'EA\nv
Edition: 31 ¢xd.
Publ.Year: 2001
ISBN: 960-286-570-9
296 | Title: Ecotourism
Author(s): David A. Fennell
Publisher: Routledge
Edition: 3rd ed.
Publ.Year: 2008
ISBN: 978-041-542-931-3
297 | Title: Tourism for development: empowering communities
Author(s): Regina Scheyvens
Publisher: Prentice Hall
Edition: 1st ed.
Publ.Year: 2002
ISBN: 013-026-438-5
298 | Title: Tourism in the age of globalization
Author(s): Salah Wahab, Chris Cooper
Publisher: Routledge
Edition: 1st ed.
Publ.Year: 2001
ISBN: 041-521-316-9
299 | Title: The geography of travel and tourism
Author(s): Brian G. Boniface, Christopher P. Cooper
Publisher: Heinemann
Edition: 1st ed.
Publ.Year: 1988
ISBN: 043-490-166-0
300 | Title: A history of Cyprus
Author(s): Katia Hadjidemetriou, transl.: Costas Hadjigeorgiou
Publisher: 1. G. Kassoulides & sons Ltd
Edition: 2nd ed
Publ.Year: 2007
ISBN: 978-996-386-733-2
301 | Title: Tourism: principles, practices, philosophies
Author(s): Robert W. McIntosh, Charles R. Goeldner
Publisher: Wiley
Edition: 6th ed.
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Publ.Year: 1990
ISBN: 047-162-255-9
302 | Title: Introduction to tourism in Australia: development, issues and change
Author(s): Colin Michael Hall
Publisher: Pearson
Edition: 5th ed.
Publ.Year: 2007
ISBN: 978-073-397-570-7
303 | Title: Tourism planning: policies, processes and relationships
Author(s): Colin Michael Hall
Publisher: Prentice Hall
Edition: 2nd ed
Publ.Year: 2007
ISBN: 978-013-204-652-7
304 | Title: Tourism planning: policies, processes and relationships
Author(s): Colin Michael Hall
Publisher: Longman
Edition: Ist ed.
Publ.Year: 2000
ISBN: 058-232-028-3
305 | Title: The business of tourism
Author(s): ]. Christopher Holloway
Publisher: Pitman
Edition: 3rd ed.
Publ.Year: 1989
ISBN: 027-303-026-4
306 | Title: An introduction to tourism
Author(s): Leonard J. Lickorish, Carson L. Jenkins
Publisher: Butterworth-Heinemann
Edition: Ist ed.
Publ.Year: 1997
ISBN: 075-061-956-2
307 | Title: Geography of travel & tourism
Author(s): Lloyd E. Hudman, Richard H. Jackson
Publisher: Thomson
Edition: 4th ed.
Publ.Year: 2003
ISBN: 978-076-683-256-5
308 | Title: International cases in tourism management
Author(s): Susan Horner, John Swarbrooke
Publisher: Elsevier
Edition: Ist ed.
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Publ.Year: 2004
ISBN: 075-065-514-3
309 | Title: The business of tourism
Author(s): J. Christopher Holloway
Publisher: Financial Times Prentice Hall
Edition: 7th ed.
Publ.Year: 2006
ISBN: 027-370-161-4
310 | Title: Contemporary tourist experience: concepts and consequences
Author(s): Richard Sharpely, Philip R. Stone
Publisher: Routledge
Edition: 2nd ed
Publ.Year: 2012
ISBN: 978-041-569-742-2
311 | Title: Service quality in leisure, events, tourism and sport
Author(s): John Buswell, Christine Williams, Keith Donne, Carley Sutton
Publisher: CABI
Edition: 2nd ed
Publ.Year: 2017
ISBN: 978-178-064-545-2
312 | Title: Tourism crises: causes, consequences and management
Author(s): Joan C. Henderson
Publisher: Butterworth-Heinemann
Edition: Ist ed.
Publ.Year: 2007
ISBN: 978-075-067-834-6
313 | Title: Tourism information technology
Author(s): Pierre J. Benckendorff, Pauline J. Sheldo, / Zheng Xiang
Publisher: CABI
Edition: 3rd ed.
Publ.Year: 2014
ISBN: 978-178-639-343-2
314 | Title: Event planning
Author(s): Laurence Carter
Publisher: Author House
Edition: 1st ed.
Publ.Year: 2007
ISBN: 978-143-434-133-4
315 | Title: May I help you?: English in tourism: A course for restaurant and bar staff
Author(s): Christopher St]. Yates
Publisher: Cassell
Edition: Ist ed.
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Publ.Year: 1991
ISBN: 030-433-003-5
316 | Title: English in tourism: English in tourism: A course for hotel reception staff
Author(s): Christopher St]. Yates
Publisher: Cassell
Edition: 1st ed.
Publ.Year: 1991
ISBN: 030-433-004-3
317 | Title: Tourism: managers, agents, and the agency
Author(s): Vivien Worsdall
Publisher: Macmillan
Edition: 1st ed.
Publ.Year: 1976
ISBN: 002-973-790-7
318 | Title: Le Francais de I' hotelier et du tourisme
Author(s): Max Dany
Publisher: Hachette
Edition: 1st ed.
Publ.Year: 1980
ISBN: -
319 | Title: Event risk management and safety
Author(s): Peter E. Tarlow
Publisher: John Wiley
Edition: 1st ed.
Publ.Year: 2002
ISBN: 978-047-140-168-1
320 | Title: Destination branding: creating the unique destination proposition
Author(s): Nigel Morgan, Annette Pritchard, Roger Pride
Publisher: Butterworth-Heinemann
Edition: 2nd ed
Publ.Year: 2010
ISBN: 978-185-617-820-4
321 | Title: Professional event coordination
Author(s): Julia Rutherford Silvers
Publisher: Wiley
Edition: Ist ed.
Publ.Year: 2004
ISBN: 978-047-126-305-0
322 | Title: The complete guide to successful event planning
Author(s): Shannon Kilkenny
Publisher: Atlantic
Edition: 1st ed.
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Publ.Year: 2006
ISBN: 978-091-062-792-4
323 | Title: A practical guide to fares and ticketing
Author(s): Jeanne Semer-Purzycki
Publisher: Thomson
Edition: 3rd ed.
Publ.Year: 2001
ISBN: 076-681-582-x
324 | Title: Air fares ticketing
Author(s): Philip G. Davidoff, Doris S. Davidoff
Publisher: Prentice Hall
Edition: 3rd ed.
Publ.Year: 1995
ISBN: 013-324-484-9
Tovprotikr] Poyoloyia: Alepedvnor] TG COPIIEPLPOPUIS TOV TOVPLOTOV KAl TOV
325 | Title: AOXONOVHEV®OV HE TA TOVPLOTIKA enayyeNpata
Author(s): ITepuchiy N. Aotpa
Publisher: Interbooks
Edition: 21 €K0.
Publ.Year: 1993
ISBN: -
326 | Title: Tourism, leisure and recreation
Author(s): Garrett Nagle
Publisher: Thomas Nelson
Edition: 1st ed.
Publ.Year: 1999
ISBN: 017-444-705-1
327 | Title: Agpodpopo: Aettovpyia & eSonnpétnon medatov
Author(s): ABavdaolog Aekkag
Publisher: 'EA\nv
Edition: 1n €x0.
Publ.Year: 1997
ISBN: 960-286-249-1
328 | Title: Destination marketing: an integrated marketing communication approach
Author(s): Steven Pike
Publisher: Butterworth-Heinemann
Edition: 2nd ed
Publ.Year: 2008
ISBN: 978-075-068-649-5
329 | Title: Agpormopikoi vavAot
Author(s): Popiva Zoypagdxn
Publisher: 'EA\nv
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Edition: 1n exd.
Publ.Year: 1995
ISBN: 960-286-107-X

330 | Title: AgpomopiKo PAPKETIVYK
Author(s): Tempyiov @. IIpivtely
Publisher: EA\njv
Edition: 1n exd.

Publ.Year: 1995
ISBN: -

331 | Title: Agpormopixr) Propnyavia petapopmv
Author(s): Alexander T. Wells, pet.: Mapia TalavtorovAoo
Publisher: 'EA\nv
Edition: 1n €x0.

Publ.Year: 1997
ISBN: 960-286-265-3

332 | Title: Commerce: made simple
Author(s): Geoffrey Whitehead
Publisher: Heinemann
Edition: 11th ed.

Publ.Year: 1985
ISBN: 043-498-480-9

333 | Title: Tourism, globalization, and development: responsible tourism planning
Author(s): Donald G. Reid
Publisher: Pluto Press
Edition: 2nd ed
Publ.Year: 2003
ISBN: 978-074-531-998-8

334 | Title: Tourism management: managing for change
Author(s): Stephen]. Page
Publisher: Butterworth-Heinemann
Edition: 2nd ed
Publ.Year: 2007
ISBN: 978-075-068-205-3

Cultural tourism: the partnership between tourism and cultural heritage

335 | Title: management
Author(s): Bob McKercher, Hilary du Cros
Publisher: Haworth Hospitality Press
Edition: 1st ed.

Publ.Year: 2002
ISBN: 978-078-901-106-0

336 | Title: Textbook on contract law

Author(s): Jill Poole
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Publisher: Oxford
Edition: 13th ed.
Publ.Year: 2016
ISBN: 978-019-873-280-8

337 | Title: Multicultural communication
Author(s): James Leigh, Derek Stanbridge
Publisher: Intermeridian
Edition: 1st ed.
Publ.Year: 1991
ISBN: 996-378-162-4

338 | Title: Tourism and sustainability: development, globalization and new tourism in

the Third World

Author(s): Martin Mowforth, lan Munt
Publisher: Routledge
Edition: 3rd ed.
Publ.Year: 2009
ISBN: 978-041-541-403-6

339 | Title: Planning for tourism in Cyprus
Author(s): Othon Yiangoullis, Christos Yiangoullis
Publisher: Nicosia
Edition: 1st ed.
Publ.Year: 2004
ISBN: -

340 | Title: Understanding urban tourism: image, culture and experience
Author(s): Martin Selby
Publisher: I.B. Tauris
Edition: 1st ed.
Publ.Year: 2004
ISBN: 186-064-801-0

341 | Title: Marketing in travel and tourism
Author(s): Victor T. C. Middleton, Jackie R. Clarke
Publisher: Butterworth-Heinemann
Edition: 3rd ed.
Publ.Year: 2001
ISBN: 075-064-471-0
Title: Food and beverage management
Author(s): Bernard Davis, Sally Stone
Publisher: Butterworth-Heinemann
Edition: 2nd ed
Publ.Year: 1994
ISBN: 075-060-010-1

342 | Title: Marketing for tourism
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Author(s): J. Christopher Holloway
Publisher: Financial Times Prentice Hall
Edition: 4th ed.
Publ.Year: 2004
ISBN: 027-368-229-6
343 | Title: e-Tourism: information technologies for strategic tourism management
Author(s): Dimitrios Buhalis
Publisher: Financial Times Prentice Hall
Edition: 1st ed.
Publ.Year: 2003
ISBN: 058-235-740-3
344 | Title: Rural tourism and sustainable business
Author(s): Derek Hall, Irene Kirkpatrick, Morag Mitchell
Publisher: Channel
Edition: Ist ed.
Publ.Year: 2005
ISBN: 978-184-541-011-7
345 | Title: Coastal mass tourism: diversification and sustainable development in
southern Europe
Author(s): Bill Bramwell
Publisher: Channel
Edition: Ist ed.
Publ.Year: 2004
ISBN: 978-187-315-068-9
346 | Title: Housekeeping management
Author(s): Matt A. Casado
Publisher: John Wiley
Edition: Ist ed.
Publ.Year: 2000
ISBN: 047-125-189-5
347 | Title: Tourism guide of Agia Napa - Protaras - Paralimni and the surrounding area
Author(s): George Karouzis, Christiana G. Karouzis
Publisher: Selas
Edition: 1st ed.
Publ.Year: 1993
ISBN: 996-356-651-0
348 | Title: Eevodoyelakn AoyloTik)
Author(s): Kevotavtivog N. Kapdakapng
Publisher: 'EA\nv
Edition: 21 €x0.
Publ.Year: 2001
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ISBN: 960-286-571-7
349 | Title: Trjpnon Aoyapraopev neAatmv: Main-courante
Author(s): NuwoAaog I'. Kopivng
Publisher: Interbooks
Edition: 1n €x0.
Publ.Year: 1997
ISBN: 960-390-017-6
350 | Title: Creative business presentations: inventive ideas for making an instant impact
Author(s): Eleri Sampson
Publisher: Kogan Page
Edition: 1st ed.
Publ.Year: 2003
ISBN: 978-074-943-853-1
351 | Title: An outline of the law of agency
Author(s): Basil S. Markesinis, R. ]. C. Munday
Publisher: Butterworths
Edition: 4th ed.
Publ.Year: 1998
ISBN: 978-040-690-412-6
- Questions on Hotel, hostel and hospital housekeeping: to accompany Hotel,
352 | Title: hostel and hospital housekeeping
Author(s): Joan C. Branson, Margaret Lennox
Publisher: Edward Arnold
Edition: 5th ed.
Publ.Year: 1988
ISBN: 071-317-772-1
353 | Title: Practical English usage
Author(s): Michael Swan
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2003
ISBN: 019-431-185-6
354 | Title: Manual of travel agency practice
Author(s): Gwenda Syratt, Jane Archer
Publisher: Butterworths
Edition: 3rd ed.
Publ.Year: 2004
ISBN: 075-065-689-1
355 | Title: The receptionist
Author(s): Hazel Atkins
Publisher: Edward Arnold

71



A ®OPEAZ AIAZOAAIZHE KAl MIZTOMOIHIHE THE MOIOTHTAZ THE ANQTEPHS EKMAIAEYIHE

&=

CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Edition: Ist ed.
Publ.Year: 1981
ISBN: 071-310-580-1
. Revision questions on food and beverage service: to accompany Food and
336 | Title: beverage service
Author(s): D.R. Lillicrap
Publisher: Edward Arnold
Edition: 2nd ed
Publ.Year: 1988
ISBN: 071-317-771-3
357 | Title: Aloiknon SevodOoXelaKmV eMYEPNOe®V : Oempia KAt IPadn
Author(s): James R. Keiser, pet.: Avtiyovr AnmootolorrovAoo
Publisher: 'EA\nv
Edition: 21 €x0.
Publ.Year: 2000
ISBN: 960-286-451-6
358 | Title: MdavatCpevt vmodoxrg: Opydvmor Kat Aettovpyida ToL THIPATOG DITIOOOXT|S
TV eEVOOOXELAKMV EMLYEIPT|OEDV
Author(s): Adapmnpog I. Katapayag
Publisher: 'EA\nv
Edition: 1n €x0.
Publ.Year: 1998
ISBN: 960-286-342-0
359 | Title: Meetings, expositions, events, and conventions: an introduction to the
industry
Author(s): George G. Fenich
Publisher: Prentice Hall
Edition: 2nd ed
Publ.Year: 2008
ISBN: 978-013-813-755-7
360 | Title: A manual of hotel reception
Author(s): J.R.S. Beavis, S. Medlik
Publisher: Heinemann
Edition: 3rd ed.
Publ.Year: 1981
ISBN: 043-491-247-6
361 | Title: Awoiknon) vrrodoyrg Sevodoyeion
Author(s): James A. Bardi, pet.: Mapia Bappapa Toayyapn, Natalia Adapdxn
Publisher: 'EA\nv
Edition: 21 €x0.
Publ.Year: 2000
ISBN: 960-286-460-5
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362 | Title: Eevodoyeio: Atoiknon xat Aettovpyieg
Author(s): Denney G. Rutherford, pet.: Avtiyovn AmootoAoriovAov
Publisher: 'EAN\nv
Edition: 21 ¢xd.
Publ.Year: 1999
ISBN: 960-286-373-0
. Ewoaywyr) oto 61edvég Sevodoyetaxo papketivyk: Branding kat
363 | Title: Tpnpatonoinon ayopdg otn d1edvr) Sevodoyeraxr| Bropnyavia
Author(s): NuwoAaog IT. ITaApog
Publisher: Interbooks
Edition: 1n €x0.
Publ.Year: 1999
ISBN: 960-390-069-9
364 | Title: Yrmpeoia vrrodoyrg
Author(s): Tavwa Kamikn - ITtpeporrodolov
Publisher: Interbooks
Edition: 1n €x0.
Publ.Year: 1998
ISBN: 960-390-038-9
365 | Title: New directions in hospitality and tourism: a worldwide review
Author(s): Richard Teare, John T. Bowen, Nerilee Hing
Publisher: Cassell
Edition: 1st ed.
Publ.Year: 1998
ISBN: 030-470-394-X
366 | Title: Hospitality management: a case study approach
Author(s): J. John Lennon
Publisher: Hodder and Stoughton
Edition: 1st ed.
Publ.Year: 1990
ISBN: 034-053-449-4
367 | Title: The globalization of tourism and hospitality
Author(s): Tim Knowles, Dimitrios Diamantis, Joudalla Bey El-Mourhabi
Publisher: South-Western
Edition: 2nd ed
Publ.Year: 2004
ISBN: 978-184-480-046-9
368 | Title: The globalization of tourism and hospitality: a strategic perspective
Author(s): Tim Knowles, Dimitrios Diamantis, Joudallah Bey El-Mourhabi
Publisher: Continuum
Edition: Ist ed.
Publ.Year: 2001
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ISBN: 082-645-144-6

369 | Title: Researching and writing dissertations in hospitality and tourism
Author(s): Mona A. Clark, Michael Riley, Ella Wilkie, Roy C. Wood
Publisher: International Thomson Business
Edition: 1st ed.
Publ.Year: 1998
ISBN: 978-186-152-046-3

370 | Title: Crisis and disaster management for tourism
Author(s): Brent W. Ritchie
Publisher: Channel View
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-184-541-105-3

371 | Title: The business of tourism management
Author(s): John Beech, Simon Chadwick
Publisher: Financial Times Prentice Hall
Edition: 1st ed.
Publ.Year: 2006
ISBN: 027-368-801-4

372 | Title: Entrepreneurship and small firms
Author(s): David Deakins, Mark Freel
Publisher: McGraw-Hill
Edition: 5th ed.
Publ.Year: 2009
ISBN: 978-007-712-162-4

373 | Title: Contact: customer service in the hospitality and tourism industry
Author(s): Donald M. Davidoff
Publisher: Prentice Hall
Edition: 1st ed.
Publ.Year: 1944
ISBN: -

374 | Title: Running a country motel
Author(s): Des Bennett
Publisher: Hospitality Press
Edition: Ist ed.
Publ.Year: 1997
ISBN: 186-250-469-5

375 | Title: An introduction to leisure studies
Author(s): Chris Bull, Jayne Hoose, Mike Weed
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2003
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ISBN: 978-058-232-503-6
376 | Title: Baowkeg apyég pavatlpevt
Author(s): Andrew J. Dubrin, pet.: Nikog Zapprig
Publisher: Tav
Edition: 21 €K0.
Publ.Year: 2004
ISBN: 960-286-843-0
377 | Title: American literature
Author(s): Francis E. Skipp
Publisher: Barron's
Edition: 1st ed.
Publ.Year: 1992
ISBN: 978-081-204-694-6
378 | Title: A handbook of commercial correspondence
Author(s): A. Ashley
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 1992
ISBN: 019-457-206-4
379 | Title: Business targets: An upper-intermediate course in Business English: Student's
itle:
book
Author(s): Simon Greenall
Publisher: Heinemann
Edition: 1st ed.
Publ.Year: 1986
ISBN: 043-528-515-7
380 | Title: Can i change your mind?: The craft and art of persuasive writing
Author(s): Lindsay Camp
Publisher: A. & C. Black
Edition: 1st ed.
Publ.Year: 2011
ISBN: 978-071-367-849-9
381 | Title: Questions on practical cookery
Author(s): Victor Ceserani, Ronald Kinton
Publisher: Edward Arnold
Edition: 2nd ed
Publ.Year: 1981
ISBN: -
382 | Title: Words that work: It's not what you say, it's what people hear
Author(s): Frank Luntz
Publisher: Hyperion
Edition: 1st ed.

75



A ®OPEAZ AIAZOAAIZHE KAl MIZTOMOIHIHE THE MOIOTHTAZ THE ANQTEPHS EKMAIAEYIHE

&=

CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Publ.Year: 2007
ISBN: 978-140-130-929-9
383 | Title: Emxowmvrote eA\nvikd : BipAio aokrjoeov
Author(s): KAeavOng Appavitaxng, Ppoom Appavitaxn
Publisher: Aé\tog
Edition: 1n exd.
Publ.Year: 2008
ISBN: 978-960-846-411-7
384 | Title: Emxowevrote eNAnvika 1: BipAio ormovdaotr)
Author(s): Khieavbng ApPavitdxng, Ppoom ApPavitaxn
Publisher: Aé\tog
Edition: 1n ex0.
Publ.Year: 2008
ISBN: 978-960-846-408-7
385 | Title: The ?business of ecotourism: The complete guide for nature and culture-based
tourism operators
Author(s): Carol Patterson
Publisher: Trafford
Edition: 3rd ed.
Publ.Year: 2007
ISBN: 142-511-724-4
386 | Title: Le francais dans I'hotellerie
Author(s): Jacques Schneider, Colette Powrie
Publisher: Edward Arnold
Edition: 1st ed.
Publ.Year: 1971
ISBN: 071-311-682-X
387 | Title: Professional catering: cookery and kitchen practice
Author(s): Douglas Sutherland
Publisher: Pitman
Edition: 1st ed.
Publ.Year: 1987
ISBN: 027-302-663-1
388 | Title: English for international tourism
Author(s): Peter Strutt
Publisher: Pearson
Edition: Ist ed.
Publ.Year: 2003
ISBN: 058-247-983-5 [Student's book]
389 | Title: English for international tourism
Author(s): Peter Strutt
Publisher: Pearson
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Edition: Ist ed.
Publ.Year: 2003
ISBN: 058-247-984-3 [Workbook]
390 | Title: Five star English : for the hotel and tourist industry
Author(s): Rod Revell, Chris Stott
Publisher: Oxford
Edition: 1st ed.
Publ.Year: 1981
ISBN: 019-437-641-9
391 | Title: Going places: English for work and travel
Author(s): Gillian Porter Ladousse
Publisher: Heinemann
Edition: 1st ed.
Publ.Year: 1995
ISBN: 043-524-040-4
392 | Title: Statistics explained
Author(s): Perry R. Hinton
Publisher: Routledge
Edition: 2nd ed
Publ.Year: 2004
ISBN: 978-041-533-285-9
393 | Title: English for international tourism: Course book
Author(s): Miriam Jacob, Peter Strutt
Publisher: Longman
Edition: 1st ed.
Publ.Year: 1997
ISBN: 058-223-753-X
394 | Title: English for adults 3: A three-book series taking false beginners to First
Certificate level / coursebook teacher's
Author(s): Fiona Longden, Kathleen O'Brien
Publisher: Grivas publications
Edition: 1st ed.
Publ.Year: 2004
ISBN: 960-409-150-6
395 | Title: Super course: level 2 / activity book: teacher's book
Author(s): Bixkv Optavt{oyAoo
Publisher: Super Course Publishing
Edition: 1st ed.
Publ.Year: 2006
ISBN: 960-660-616-3
396 | Title: Tourism and catering: Workshop
Author(s): Neil Wood
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Publisher: Oxford
Edition: 1st ed.
Publ.Year: 2003
ISBN: 019-438-824-7
397 | Title: Super course: level 5: 30+6 practice tests: Michigan ECCE: teacher's book
Author(s): Apyvpm ITanayatdn
Publisher: Super Course Publishing
Edition: 1st ed.
Publ.Year: 2005
ISBN: 960-6606-25-2
398 | Title: Traveler: Level B1+: Workbook: Teacher's edition
Author(s): H. Q. Mitchell
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-960-443-609-5
399 | Title: Traveler: Level B1+: Student's book
Author(s): H. Q. Mitchell
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-960-443-607-1
400 | Title: Plus: Upper - Intermediate: Teacher's book
Author(s): E. Moutsou, S. Parker
Publisher: MM Publications
Edition: 1st ed.
Publ.Year: 1998
ISBN: 960-795-528-5
401 | Title: Super course: level 2: activity book: teacher's book
Author(s): Bixv Optavifoyloo
Publisher: Super Course Publishing
Edition: 1st ed.
Publ.Year: 2006
ISBN: 960-660-616-3
402 | Title: Grammalysis: Grammar & Vocabulary: C1 - C2: Teacher's book
Author(s): Peter Pappas, Arieta Kyritsi, Sarah Yu
Publisher: Super Course Publishing
Edition: Ist ed.
Publ.Year: 2005
ISBN: 978-960-689-538-8
403 | Title: Grammalysis: Grammar & Vocabulary: C1 - C2: Teacher's book
Author(s): Peter Pappas, Arieta Kyritsi, Sarah Yu
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Publisher: Super Course
Edition: 1st ed.
Publ.Year: -
ISBN: 978-960-689-538-8
404 | Title: English for international tourism: Pre-Intermediate / student's book
Author(s): Iwonna Dubicka, Margaret O' Keeffe
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2003
ISBN: 058-247-988-6
405 | Title: English for international tourism: Pre-Intermediate / workbook
Author(s): Iwonna Dubicka, Margaret O' Keeffe
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2003
ISBN: 058-247-989-4
406 | Title: English for international tourism: Course book
Author(s): Miriam Jacob, Peter Strutt
Publisher: Longman
Edition: Ist ed.
Publ.Year: 1997
ISBN: 058-223-753-X
407 | Title: Welcome! English for the travel and tourism industry: Student's book
Author(s): Leo Jones
Publisher: Cambridge
Edition: 2nd ed
Publ.Year: 2005
ISBN: 052-160-659-4
408 | Title: With pleasure! English for hotel service staff: In association with the British
Council and the Centre for British teachers
Author(s): Shiona Harkess, Michael Wherly
Publisher: Edward Arnold
Edition: 1st ed.
Publ.Year: 1984
ISBN: 071-318-135-4
409 | Title: You're welcome! English for hotel reception
Author(s): Shiona Harkess, Michael Wherly
Publisher: Edward Arnold
Edition: Ist ed.
Publ.Year: 1984
ISBN: 071-318-131-1
410 | Title: With pleasure! English for hotel service staff: Teacher's book
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Author(s): Shiona Harkess, Michael Wherly
Publisher: Edward Arnold
Edition: Ist ed.
Publ.Year: 1984
ISBN: 071-318-136-2
411 | Title: You're welcome! English for hotel reception: Teacher's book
Author(s): Shiona Harkess, Michael Wherly
Publisher: Edward Arnold
Edition: 1st ed.
Publ.Year: 1984
ISBN: 071-318-132-X
412 | Title: Creative communication
Author(s): James Leigh, Derek Stanbridge
Publisher: Indermeridian
Edition: 1st ed.
Publ.Year: 2001
ISBN: 996-378-160-8
413 | Title: Organizational behavior: an evidence-based approach
Author(s): Fred Luthans
Publisher: McGraw-Hill/Irwin
Edition: 12th ed.
Publ.Year: 2011
ISBN: 978-007-128-939-9
414 | Title: Employee relations
Author(s): John Gennard, Graham Judge
Publisher: Chartered Institute of Personnel and Development
Edition: 4th ed.
Publ.Year: 2005
ISBN: 184-398-063-0
415 | Title: Managerial accounting
Author(s): Ray H. Garrison, Eric W. Noreen, Peter C. Brewer
Publisher: McGraw-Hill
Edition: 1st ed.
Publ.Year: 2015
ISBN: 978-007-802-563-1
416 | Title: Introduction to managerial accounting
Author(s): Peter C. Brewer, Ray H. Garrison, Eric W. Noreen
Publisher: McGraw - Hill
Edition: 6th ed.
Publ.Year: 2013
ISBN: 125-900-818-5
417 | Title: Environmental issues: an introduction to sustainability
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Author(s): Robert L. McConnell, Daniel C. Abel
Publisher: Pearson
Edition: 3rd ed.
Publ.Year: 2008
ISBN: 013-156-650-4
418 | Title: Literary genius: 25 classic writers who define English & American literature
Author(s): Joseph Epstein
Publisher: Haus
Edition: 2nd ed
Publ.Year: 2009
ISBN: 978-190-659-848-8
419 | Title: English literature
Author(s): Benjamin W. Griffith
Publisher: Barron's
Edition: 1st ed.
Publ.Year: 1991
ISBN: 081-204-600-5
420 | Title: The middle ages
Author(s): Kemp Malone, Albert C. Baugh
Publisher: Routledge & Kegan Paul 1td
Edition: 2nd ed
Publ.Year: 2007
ISBN: -
491 | Title: English literature and composition: Test-prep essentials from the experts at
itle: .
Cliffs Notes
Author(s): Allan Casson
Publisher: Wiley
Edition: 2nd ed
Publ.Year: 2001
ISBN: 978-076-458-686-6
199 | Title: Congress, convention and exhibition facilities: planning, design and
management
Author(s): Fred Lawson
Publisher: Architectural
Edition: 1st ed.
Publ.Year: 2000
ISBN: 978-075-062-790-0
423 | Title: Event sponsorship
Author(s): Bruce E. Skinner, Vladimir Rukavina
Publisher: Wiley
Edition: 1st ed.
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Publ.Year: 2003
ISBN: 978-047-112-601-0
424 | Title: Employee reward
Author(s): Michael Armstrong
Publisher: Chartered Institute of Personnel and Development
Edition: 3rd ed.
Publ.Year: 2002
ISBN: 978-085-292-938-4
Event planning: The ultimate guide to successful meetings, corporate events,
425 | Title: fundraising galas, conferences and conventions, incentives and other, special
events
Author(s): Judy Allen
Publisher: Environmental benefits statement
Edition: 2nd ed
Publ.Year: 2009
ISBN: 978-047-015-574-5
426 | Title: ITototwkr) eSommpetnon meAatmv otig SeVOdOXELAKES EMYELPT|OELg
Author(s): Aapmpog I. Katapayiag
Publisher: 'EA\nv
Edition: 1n €x0.
Publ.Year: 2002
ISBN: 960-286-341-2
— A little history of the world: The international bestseller: "Brilliant, irresistible:
427 | Title: a wonderful surprise"
Author(s): Ernst Gombrich
Publisher: Yale University Press
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-030-014-332-4
428 | Title: ‘Epevva tovplotikng ayopdg
Author(s): Evdyyehog 2. Xprjotoo
Publisher: Interbooks
Edition: 21 €xd.
Publ.Year: 2009
ISBN: 960-390-046-X
429 | Title: Tovprotikd ypageta: Topoor - opydavmon) - Aettovpyia
Author(s): Aeavidag Z. Xot)png
Publisher: Interbooks
Edition: 21 €x0.
Publ.Year: 2005
ISBN: 960-390-003-6
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Tourism marketing for cities and towns: using branding and events to attract

430 | Title: .
tourists
Author(s): Bonita M. Kolb
Publisher: Butterworth-Heinemann
Edition: 1st ed.
Publ.Year: 2006
ISBN: 978-075-067-945-9
431 | Title: Consumer behavior in tourism
Author(s): John Swarbrooke, Susan Horner
Publisher: Butterworth-Heinemann
Edition: 2nd ed
Publ.Year: 2007
ISBN: 978-075-066-735-7
432 | Title: The ascendancy of Europe: 1815-1914
Author(s): M.S. Anderson
Publisher: Pearson
Edition: 3rd ed.
Publ.Year: 2003
ISBN: 058-277-259-1
433 | Title: ENAnvikr) tooplotikr) yeoypagia
Author(s): Tewpytog Anp. KoAtodomovAog
Publisher: 'EA\nv
Edition: 1n £xd.
Publ.Year: 2003
ISBN: 960-286-520-2
434 | Title: South American development: a geographical introduction
Author(s): Rosemary D.F. Bromley, Ray Bromley
Publisher: Cambridge
Edition: 2nd ed
Publ.Year: 2008
ISBN: 052-136-727-1
435 | Title: Selling destinations: geography for the travel professional
Author(s): Marc Mancini
Publisher: Thomson
Edition: 4th ed.
Publ.Year: 2004
ISBN: 978-140-181-982-8
Collins world atlas: Clear, detailed and up-to-date mapping: Key global issues
436 | Title: presented: Indispensable geographical facts: The World revealed through
award winning mapping
Author(s): HarperCollins
Publisher: Collins
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Edition: 2nd ed
Publ.Year: 2009
ISBN: 978-000-728-903-5
437 | Title: The new Penguin dictionary of geography
Author(s): Audrey N. Clark
Publisher: Penguin
Edition: 1st ed.
Publ.Year: 1990
ISBN: 014-051-233-0
438 | Title: The best travel writing: 2009: True stories from around the world
Author(s): James O' Reilly, Larry Habegger, Sean O' Reilly
Publisher: Travelers ' Tales
Edition: 1st ed.
Publ.Year: 2009
ISBN: 978-193-236-162-9
439 | Title: Travel writing: A story: "Totally captivating and page-turning on one level,
completely soulful and honest on another level, beautifully written"
Author(s): Peter Ferry
Publisher: Chatto & Windus
Edition: 1st ed.
Publ.Year: 2008
ISBN: 978-070-118-192-5
440 | Title: A traveler’s history of Cyprus
Author(s): Tim Boatswain
Publisher: Chastleton
Edition: 1st ed.
Publ.Year: 2005
ISBN: 184-437-053-4
441 | Title: Tourism: change, impacts, and opportunities
Author(s): Geoffrey Wall, Alister Mathieson
Publisher: Pearson
Edition: 1st ed.
Publ.Year: 2006
ISBN: 013-099-400-6
442 | Title: Tourism behavior: traveler’s decisions and actions
Author(s): Roger St. George March, Arch G. Woodside
Publisher: CABI
Edition: Ist ed.
Publ.Year: 2005
ISBN: 085-199-021-5
443 | Title: Research methods for leisure and tourism: a practical guide
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Author(s): Anthony James Veal
Publisher: Financial Times Prentice Hall
Edition: 3rd ed.
Publ.Year: 2006
ISBN: 027-368-200-8
444 | Title: Research methods for leisure and tourism: a practical guide
Author(s): Anthony James Veal
Publisher: Financial Times Prentice Hall
Edition: 4rd ed.
Publ.Year: 2011
ISBN: 978-027-371-750-8
445 | Title: Travel and tourism marketing
Author(s): Dotty Boen Oelkers
Publisher: Thomson
Edition: 1st ed.
Publ.Year: 2007
ISBN: 053-844-285-9
446 | Title: H enopevn pépa: mepipévoov To nAo va @eget
Author(s): Xpiotog Aptepion
Publisher: K. Emgavioo
Edition: 1n €x0.
Publ.Year: 2007
ISBN: 978-996-366-628-7
447 | Title: Service quality in leisure and tourism
Author(s): Christine Williams, John Buswell
Publisher: CABI
Edition: 2nd ed
Publ.Year: 2003
ISBN: 085-199-541-1
448 | Title: Ultimate Russian: Beginner - Intermediate
Author(s): Nancy Novak
Publisher: Living Language
Edition: 1st ed.
Publ.Year: 2004
ISBN: 140-002-116-2
449 | Title: Agpomropukot vavAot: Ex600r1) agporroptkon elottnpion
Author(s): IedvvngZ. Aaivog
Publisher: Interbooks
Edition: 1n k0.
Publ.Year: 2000
ISBN: 960-390-070-2
450 | Title: E-learning: o emionpog 0dnyog expadnong
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Author(s): Microsoft Office
Publisher: Mavwatéag
Edition: 1n exd.
Publ.Year: 2002
ISBN: -
451 | Title: Kopiakog Matong: H guoloyvepia evog otoyaotr) oo taybnke otov Ayova
itle:
mg EOKA
Author(s): AoSa Kopodpopov
Publisher: Agr)
Edition: 21 €K0.
Publ.Year: 2017
ISBN: 978-996-368-169-3
452 | Title: Infotech: English for computer users/ Student's Book
Author(s): Santiago Remacha Esteras
Publisher: Cambridge
Edition: 4th ed.
Publ.Year: 2008
ISBN: 978-052-170-299-7
453 | Title: Infotech: English for computer users/ Teacher's Book
Author(s): Santiago Remacha Esteras
Publisher: Cambridge
Edition: 4th ed.
Publ.Year: 2008
ISBN: 978-052-170-300-0
454 | Title: Total first: Language maximiser: For the revised 2015 exam
Author(s): Robert Hampton
Publisher: Black Cat
Edition: 1st ed.
Publ.Year: 2015
ISBN: 978-885-301-509-9
455 | Title: Total first: Student's book: For the revised 2015 exam
Author(s): Annie Broadhead, Ginni Light
Publisher: Black Cat
Edition: 1st ed.
Publ.Year: 2015
ISBN: 978-885-301-509-9C
456 | Title: Total Advanced: Exam & Vocabulary maximiser
Author(s): Robert Hampton
Publisher: Black Cat
Edition: 1st ed.
Publ.Year: 2012
ISBN: 978-885-301-233-3E
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457 | Title: Total Advanced: Student's book: Certificate in Advanced English (CAE)
Author(s): Ginni Light, Sue Elliott
Publisher: Black Cat
Edition: 1st ed.
Publ.Year: 2012
ISBN: 978-885-301-233-3C
458 | Title: Grammalysis: Grammar & Vocabulary: Teacher's book: Grammar in Greek /
itle: ;
Glossary included
Author(s): Nelly Kalliga, Anna Vandi, Peter Pappas
Publisher: Super Couse
Edition: 1st ed.
Publ.Year: 2015
ISBN: 978-960-689-544-9
459 | Title: English for international tourism: Teacher's resource book
Author(s): Miriam Jacob, Peter Strutt
Publisher: Longman
Edition: 1st ed.
Publ.Year: 1997
ISBN: 058-223-754-8
460 | Title: Market leader: Intermediate: Business English / Course book
Author(s): David Cotton, David Falvey, Simon Kent
Publisher: Pearson
Edition: 3rd ed.
Publ.Year: 2010
ISBN: 978-140-823-695-6
461 | Title: Travel and tourism
Author(s): Patrick Lavery, Sheila Ritchie
Publisher: ELM Publication
Edition: 5th ed.
Publ.Year: 2005
ISBN: 185-450-441-X
462 | Title: English 365: for work and life: Student's book 3
Author(s): Bob Dignen, Steve Flinders, Simon Sweeney
Publisher: Cambridge University Press
Edition: 1st ed.
Publ.Year: 2005
ISBN: 978-052-154-916-5
463 | Title: B2: Listening for all: Teacher's Book
Author(s): Sarah Yu, Peter Pappas
Publisher: Souper Course
Edition: Ist ed.
Publ.Year: 2009
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ISBN: 978-960-689-520-3

464 | Title: Restart 1: Teacher's book

Author(s): Andreas Charatzidis, Anastasia Loukeri, Margarita Ioannou
Publisher: Super Course System

Edition: Ist ed.

Publ.Year: 2009

ISBN: 978-996-325-929-8

465 | Title: I like English: B1: Teacher's course book
Author(s): Jean Vinten, Peter Pappas, Sophia Simeonidou
Publisher: Super Course System

Edition: 1st ed.

Publ.Year: 2009

ISBN: 978-996-371-095-9

466 | Title: I like Grammar: B1: Teacher's book

Author(s): Foteini Bakarou, Sophia Simeonidou, Jean Vinten
Publisher: Super Course System

Edition: Ist ed.

Publ.Year: 2013

ISBN: 978-996-371-094-2

Success in PTE: B2: Pearson text of English: Intesive course & 10 practice tests:
Teacher's book

Author(s): Peter Pappas, Philip Cooper, Jean Vinten

467 | Title:

Publisher: Supercourse
Edition: 1st ed.

Publ.Year: 2013

ISBN: 978-960-689-551-7

468 | Title: Edexcel: Coursebook for all: Level 3 - B2: Teacher's book
Author(s): Peter Pappas, Philip Cooper

Publisher: Supercourse

Edition: Ist ed.

Publ.Year: 2013

ISBN: 978-960-689-511-1

469 | Title: like writing: Teacher’s book: B1

Author(s): Sophia Simeonidou, Foteini Bakarou, Jean Vinten
Publisher: Super Course System

Edition: Ist ed.

Publ.Year: 2015

ISBN: 978-996-371-091-1

470 | Title: Lesikar's Business Communication: Connecting in a Digital World
Author(s): Kathryn Rentz, Paula Lentz

Publisher: McGraw - Hill

Edition: 13th ed.
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Publ.Year: 2014
ISBN: 978-007-340-321-2
471 | Title: International business: environments & operations
Author(s): John D. Daniels, Lee H. Radebaugh, Daniel P. Sullivan
Publisher: Pearson
Edition: 16th ed.
Publ.Year: 2019
ISBN: 978-129-221-473-3
472 | Title: Services marketing: people, technology, strategy
Author(s): Jochen Wirtz, Christopher Lovelock
Publisher: World Scientific
Edition: 8th ed.
Publ.Year: 2016
ISBN: 978-194-465-901-1
473 | Title: Tourism Information Technology
Author(s): Pierre J. Benckendorff, Zheng Xiang, Pauline J. Sheldon
Publisher: CABI
Edition: 3rd ed.
Publ.Year: 2019
ISBN: 978-178-639-343-2
474 | Title: Basic college mathematics: an applied approach
Author(s): Richard N. Aufmann, Vernon C. Barker, Joannes S. Lockwood
Publisher: Houghton Mifflin
Edition: 8th ed.
Publ.Year: 2006
ISBN: 061-850-305-6
475 | Title: Sta1jt your own travel business and more: cruises, adventure travel, tours,
senior travel
Author(s): Rich Mintzer
Publisher: Entrepreneur Press
Edition: 2nd ed.
Publ.Year: 2012
ISBN: 978-159-918-433-3
. Poowda yia ENAnveg: Mrjneg prope xat eye; Emirredo Al: I wonder if I could
476 | Title: learn too? / Russian I
Author(s): Nartpioa @. Aaviniidoo
Publisher: ZtapovAng
Edition: 1n €kd.
Publ.Year: 2013
ISBN: 960-835-368-8
477 | Title: Supervision in the hospitality industry
Author(s): Raphael R. Kavanaugh, Jack D. Ninemeier
Publisher: Ahlei
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Edition: 5thed.
Publ.Year: 2013
ISBN: 978-013-325-508-9
478 | Title: Accounting essentials for hospitality managers
Author(s): Chris Guilding
Publisher: Routledge
Edition: 3rd ed.
Publ.Year: 2014
ISBN: 978-041-584-109-2
479 | Title: Essentials of MIS
Author(s): Kenneth C. Laudon, Jane P. Laudon
Publisher: Pearson
Edition: 11th ed.
Publ.Year: 2015
ISBN: 978-129-201-957-4
480 | Title: Social media marketing: papKeTIVyK pe péOA KOWVOVIKIG OIKTO®ONG
Author(s): Tracy L. Tuten, Michael R. Solomon / pet.: Mapia KevotavtomooAov
Publisher: AtavAog
Edition: 1n exd.
Publ.Year: 2016
ISBN: 978-960-531-341-8
481 | Title: The way to Russia
Author(s): Doroga V. Rossiyu
Publisher: Zlatoust
Edition: Isted.
Publ.Year: 2017
ISBN: 978-586-547-817-1
482 | Title: Special interest tourism: concepts, contexts and cases
Author(s): Sheela Agarwal, Graham Busby, Rong Huang
Publisher: Wallingford
Edition: Isted.
Publ.Year: 2018
ISBN: 978-178-064-566-7
483 | Title: World regional geography: global patterns, local lives
Author(s): Lydia Michelic Pulsipher, Alex Pulsipher, Ola Johanasson
Publisher: Macmillan
Edition: 8th ed.
Publ.Year: 2020
ISBN: 978-131-932-485-8
484 | Title: Holiday law
Author(s): David Grant, Stephen Mason, Simon Bunce
Publisher: Sweet & Maxwell
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Edition: 6th ed.
Publ.Year: 2021
ISBN: 978-041-406-588-8
485 | Title: Customer service for hospitality and tourism
Author(s): Simon Hudson, Louise Hudson
Publisher: Goodfellow
Edition: 2nd ed.
Publ.Year: 2017
ISBN: 978-191-139-646-8
486 | Title: The global airline industry
Author(s): Peter Belobaba, Amadeo Odoni, Cynthia Barnhart
Publisher: Wiley
Edition: 2nd ed.
Publ.Year: 2016
ISBN: 978-111-888-117-0
487 | Title: English for everyone: business English: level 2: a complete self-study program
itle: .
/ Practice book
Author(s): Thomas Booth, Trish Burrow, Victoria Boobyer
Publisher: Dorling Kindersley
Edition: Isted.
Publ.Year: 2017
ISBN: 978-024-127-515-3
488 | Title: English for everyone: business English: level 2: a complete self-study program
itle:
/ Course book
Author(s): Thomas Booth, Trish Burrow, Victoria Boobyer
Publisher: Dorling Kindersley
Edition: Isted.
Publ.Year: 2017
ISBN: 978-024-127-514-6
489 | Title: Invitation to psychology
Author(s): Carole Wade, Carol Travis, Maryanne Garry
Publisher: Pearson
Edition: 6th ed.
Publ.Year: 2015
ISBN: 978-129-205-656-2
490 | Title: Business ethics
Author(s): Richard T. DeGeorge
Publisher: Pearson
Edition: 7th ed.
Publ.Year: 2014
ISBN: 978-129-202-284-0
491 | Title: Intercultural communication: a contextual approach
Author(s): James W. Neuliep
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Publisher: Sage
Edition: 7th ed.
Publ.Year: 2017
ISBN: 978-150-639-071-0
492 | Title: Europe in the twentieth century
Author(s): Ropert O. Paxton, Julie Hessler
Publisher: Cengage
Edition: 5thed.
Publ.Year: 2012
ISBN: 978-049-591-319-1
493 | Title: Success in politics: a comparative study for AS and A2
Author(s): Neil McNaughton
Publisher: Hodder & Stoughton
Edition: 2nd ed.
Publ.Year: 2001
ISBN: 978-071-957-210-4
494 | Title: International relations
Author(s): Jon C. W. Pevehouse, Joshua S. Goldsein
Publisher: Pearson
Edition: 12th global ed.
Publ.Year: 2020
ISBN: 978-129-235-032-5
495 | Title: The sociology of tourism: theoretical empirical investigation
Author(s): Yiorgos Apostolopoulos, Stella Leivadi, Andrew Yiannakis
Publisher: Routledge
Edition: Isted.
Publ.Year: 2013
ISBN: 978-041-513-508-5
496 | Title: Understating basing statistics
Author(s): Charles Henry Brase, Corrinne Pellillo Brase
Publisher: Cengage
Edition: 8th ed.
Publ.Year: 2018
ISBN: 978-133-755-807-5
497 | Title: Statistics explained
Author(s): Perry R. Hinton
Publisher: Routledge
Edition: 3rd ed.
Publ.Year: 2014
ISBN: 978-184-872-312-2
498 | Title: Human resource management for the hospitality and tourism industry
Author(s): Dennis Nickson
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Publisher: Routledge
Edition: 2nd ed.
Publ.Year: 2013
ISBN: 978-041-564-211-8
499 | Title: Strategic management for tourism, hospitality and events
Author(s): Nigel Evans
Publisher: Routledge
Edition: 3rd ed.
Publ.Year: 2019
ISBN: 978-113-834-594-2
500 | Title: Introduction to hospitality
Author(s): John R. Walker
Publisher: Pearson
Edition: 8th ed.
Publ.Year: 2021
ISBN: 978-129-233-023-5
501 | Title: Tourism: principles and practice
Author(s): John Fletcher, Alan Fyall, David Gilbert, Stephen Wanhill
Publisher: Pearson
Edition: 6th ed.
Publ.Year: 2017
ISBN: 978-129-217-235-4
502 | Title: Worldwide destinations: the geography of travel and tourism
Author(s): Brian Boniface, Robyn Cooper, Chris Cooper
Publisher: Routledge
Edition: 8th ed.
Publ.Year: 2020
ISBN: 978-036-720-041-1
503 | Title: Accounting essentials for hospitality managers
Author(s): Chris Guiding
Publisher: Routledge
Edition: 4th ed,
Publ.Year: 2022
ISBN: 978-103-202-432-5
504 | Title: Service management principles: for hospitality and tourism
Author(s): Jay Kandmpully, David Solnet
Publisher: Goodfellow
Edition: 3rd ed.
Publ.Year: 2019
ISBN: 978-191-136-516-1
505 | Title: Krau’s recreation and leisure in modern society
Author(s): Amy Hurd, Denise M. Anderson, Tracy Mainieri

93



A D®OPEAZ AIAZOAAIZHE KAI NIZTOMOIHEZHEZ THE NOIOTHTAZ THZ ANQTEPHZ EKMAIAEYZHE -

&=

CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar// @NQa.

Publisher: Jones & Bartlett Learning
Edition: 12th ed.
Publ.Year: 2021
ISBN: 978-128-420-503-9
506 | Title: The economics of recreation, leisure and tourism
Author(s): John Tribe
Publisher: Routledge
Edition: 6th ed.
Publ.Year: 2020
ISBN: 978-036-723-083-8
507 | Title: The business of tourism
Author(s): J. Christopher Holloway, Claire Humplhreys
Publisher: SAGE
Edition: 12th ed.
Publ.Year: 2022
ISBN: 978-152-978-098-7
508 | Title: Marketing for hospitality and tourism
Author(s): Philip T. Kotler, John T. Bowen, James Makens, Seyhmus Baloglu
Publisher: DPearson
Edition: 8th ed.
Publ.Year: 2020
ISBN: 978-129-236-351-6
509 | Title: Managing people: a practical guide for front - line managers
Author(s): Rosemary Thomson, Eillen Arney, Andrew Thomson
Publisher: Routledge
Edition: 4th ed.,
Publ.Year: 2015
ISBN: 978-041-571-354-2
510 | Title: Social media marketing in tourism and hospitality
Author(s): Roberta Minazzi
Publisher: Springer
Edition: Ist ed.
Publ.Year: 2015
ISBN: 978-331-905-181-9
511 | Title: Consumer behavior in tourism
Author(s): Susan Horner, John Swarbrook
Publisher: Routledge
Edition: 4th ed.
Publ.Year: 2020
ISBN: 978-036-749-559-6
512 | Title: Tourism and sustainability: development, globalization and new tourism in

the third world
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Author(s): Martin Mowforth, lan Munt
Publisher: Routledge

Edition: 4th ed.

Publ.Year: 2016

ISBN: 978-113-801-326-1

513 | Title: An introduction to casino operation from a compliance perspective
Author(s): Gelitha J. Ferguson

Publisher: Strategic Book & Right Agency

Edition: 1st ed.

Publ.Year: 2014

ISBN: 978-162-516-892-4

514 | Title: Total quality management
Author(s): Poornima M. Charantimath
Publisher: Pearson

Edition: 3rd ed.

Publ.Year: 2017

ISBN: 978-933-257-939-2

NEW BOOKS ADDED JULY 2023

MAR322 - Tourist Behaviour:

Textbooks, References, Other Bibliography

1. Title Tourist Behaviour: Past, Present and Future

Author(s)  Narendra Kumar, Bruno Barbosa Sousa, Swati Sharma
Publisher =~ Apple Academic Press

Edition 1st
Pbl. Year 2022
ISBN 9781003282082

MGT401 - Entrepreneurship and Innovation in Tourism:

Textbooks, References, Other Bibliography
Title Tourism and Entrepreneurship: International Perspectives

Author(s)  Jovo Ateljevic, Stephen J. Page
Publisher  Taylor & Francis

Edition 2nd
Publ. Year 2017
ISBN 978-1136434051

Title Entrepreneurship in Tourism
Author(s)  Andreas Walmsley
Publisher =~ Routledge

Edition 2nd

Publ. Year 2019

ISBN 978-1138048768
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*3. Title Tourism and Innovation
Author(s)  Colin Michael Hall, Allan M. Williams
Publisher =~ Routledge

Edition 2nd
Publ. Year 2019
ISBN 978-1138060760

TOU325 - TOURISM PLANNING AND DEVELOPMENT:
Textbooks, References, Other Bibliography

Title: Resilient Destinations and Tourism: Governance Strategies
in the Transition towards Sustainability in Tourism

Author(s)  Jarkko Saarinen, Alison M. Gill

Publisher = Routledge

Edition 1st

Publ. Year 2020

ISBN 978-0367582166

HUMAN GEOGRAPHY:
Required Textbooks

Title: Introduction to Human Geography
Author(s)  Caitlin Finlayson
Publisher  Kindle Edition

Edition 1st

Year 2021

ISBN13 979-8528399584

Textbooks, References, Other Bibliography

Title: Introduction to Human Geography

Author(s)  David Dorrell, Georgia Gwinnett, Joseph P. Henderson, Georgia Gwinnett
Publisher  University of North Georgia

Edition 2nd

Year 2019

ISBN13 978-1940771601

Total Books: 540
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Annex 10

Grading System Details
Grades are calculated in percentages with letter equivalents as in the table below. Letter grades are
further expressed in Grade Points per credit as follows:

% Grade Grade Grade

Grade Meaning  |Points per
Credit
90- A Excellent 4.00
80-89 B+ Verv Good | 3.50
75-79 B Good 3.00

65-74 C+ Above 2.50
60-64 C Average 2.00

55-59 D+ Below 1.50
50-54 D Poor 1.00
Below F Failure 0.00

W | Withdrawal | 0.00

[ Incomplete | 0.00
TR Transfer 0.00
AD Audit 0.00

The Grade Point Average (GPA) is counted by multiplying the number of credits of each course with the
grade which corresponds to each letter of success as shown below, and by adding them. The result is
divided by the total number of credits, of which the student received a grade.

The academic project is measured in credits per semester. The credits are attributed after successfully
completing a course. Each course carries as many credits as the fifty minute teaching periods of a subject
per week. For example, a course which is taught 3 a fifty minute period per week carries 6 credits. The
above are noted in the application form for registration of the specific Programme of Study.

The grade of "F" does not earn any grade points. This grade is given for a course failed. A student who
receives this grade in a course must repeat the course in order to receive credit for it.

The grade of "W" indicates withdrawal from the course. Credit hours for a course for which a grade of "W"
is awarded will not be included in the total number of credit hours attempted for the calculation of a
student's Cumulative Grade Point Average.

IIIII

The grade of "I" means incomplete and is assigned by the instructor only when a student has maintained
satisfactory performance in a course but was unable to complete a major portion of the assessment (e.g.
mid-term examination, project, final examination) and the reasons given were acceptable to the

instructor. It is the responsibility of the student to bring pertinent information to the instructor to justify
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the reasons for the incomplete work and to reach an agreement on the means by which the remaining

course requirements will be satisfied. When the "I" grade is awarded, the faculty member awarding the

grade must file a written statement, using the Incomplete Grade Authorization Form, and include:

A description of the extenuating circumstances which justify the "I" grade.

The specific conditions that must be met in order to complete the course requirements and have the

IIIII

grade replaced by a regular grade.

The length of time the student is allowed in which to complete all requirements.

A student is responsible, after consulting with the instructor, for fulfilling the remaining course
requirements before the agreed deadline. In cases where the student is near to graduation this must be
taken into account when deciding the deadline. In very special cases, the instructor may extend the agreed
deadline for fulfilling the incomplete work.

Failure of the student to complete work within the agreed time limit will result in an "F" which will be
recorded as the [mal grade. Credit hours for a course for which a grade of "I" is awarded will not be
included in the total number of credit hours attempted for the calculation of a student's Cumulative Grade

Point Average. The incomplete grade in a course will be converted automatically to an "F" if a student

IIIII IIIIl

enrolls in that course prior to clearing the grade. A student may not graduate with an on the
transcript.

The grade of "P" refers to courses transferred from other colleges or universities. The number of credits
attempted for such courses do not enter into the computation of the Cumulative Grade Point Average.
The grade of "AD" refers to courses students registered for on an Audit basis. Students who wish to expose
themselves to the material taught in a course without receiving credit or being assessed may choose to
Audit a course. Regular fees and registration procedures are required but the student is not assessed in
any way, so no grades or credits are assigned. Students must designate their intent to register on an Audit
basis at the time of registration

Grade Point Average

A student's Grade Point Average (GPA) shows a student's average performance for the semester.
Performance in a course is expressed in letter grades and each letter grade carries a number of grade

points per credit as shown on the table above. The GP A is determined by dividing the sum of the grade

points earned in a semester by the total number of credit hours attempted in the particular semester. The
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grade points earned for a course taken in the particular semester are obtained by multiplying the credits
the course carries by the grade points per credit corresponding to the letter grade assigned in that course.
The GP Ais calculated to the hundredth position and it is not rounded. Grades reported as "I", "W", "AD"
or "P" are not included in the computation of the GPA.

Cumulative Grade Point Average

The Cumulative Grade Point Average (CGPA) is computed by dividing the total number of grade points
earned in all semesters by the total number of credit hours attempted. The CGPA is one of the principal
criteria for determining a student's overall academic performance and is determined for each student at
the end of each semester. Grades reported as "I", "W", "AD" or "P" are not included in the computation

of the CGPA.
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