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1.2

AMNOTEAEZMATIKOTHTA AIAAKTIKOY EPIroy - AIAOEZIMOI NMOPOI

Teaching staff seemed enthusiastic about teaching their students. There is some travel
and tourism expertise in the team but very limited research output in highly respected
travel and tourism journals. It is also evident that only few members of staff are travel
and tourism academic specialists and have relevant background studies.

Evépyeieg KES College

‘Exel TTpooAngOei dtouo e mpooovTa oTov Topéa Travel and Tourism kai S10AKTOPIKO
TiTAo (Ap MixanAidou Pwgava, BAETTETE TTI0 KATW). H Kupia MixanAidou 8a euTTAakei oTIG
epyaoieg Tou veoouoTatou Epeuvnrikou Kévipou Tou KES College kai 8a KaAuyel
oTadIaKA Kal he SIAPOPOUG TPOTTOUG AdUVAIES Ol OTTOIEG AVAPEPOVTAI TTIO TTAVW.

Some members of the teaching team may lack the necessary updated insight of the
travel and tourism industry; nonetheless, they seem to be somehow involved in industry
related activities. The teaching staff were not fully involved in the preparation of module
documentation and learning outcomes..

Evépyeieg KES College

O1mrwg Ba dIatmoTWOE IO KATW, 0 APIBUOS TWV YEVIKNAG GUOEWS HABNUATWY €XEI EIWBEI
onUavTIKA Kai Tautdxpova augnonke o apiBudg Twv pabnudtwy Tng eI0IKOTNTAG, EVW TNV
id10 WPa Ta YEVIKA pabAuata eUTTAOUTIOTAKAV PE TTPOCEYYIOEIG aTTd TNV €1I0IKOTNTA Travel
and Tourism. AuTO £X€l WG CUVETTEIO VO auénBei o apIBUOG Twv PEAWV TOU BIDAKTIKOU
TIPOCWTTIKOU e €18IkdTNTA Travel and Tourism, Ta oTroia €ival GUECO OXETIKA WE TO
QVTIKEIMEVO OTTOUdWVY Kal o1 utréAoitrol d1ddokovTeg aTo [Mpdypapua wg opdda, va
oXeTiCovTal TTIo APECT PE TO AVTIKEIMEVO Tou MNpoypdupaTod.

ETriong, atroteAei Trayia TTOAITIKI) TOu KoAAgyiou, TO SIBAKTIKO TTPOCWTTIKG VO EUTTAEKETAI
TIAAPWG OTNV ETOINOGCIO TWV AVAAUTIKWYV TTPOYPANHATWY TWV JaBnUATwy Kal auTto 10X UEl
atroAuTa Kal yia 1o TTapov MNpdypappa. @cwpolpe 61 To cuptrépacpa TG EEA yia 1o
avTiBETO, oQeiAeTal OTO yeyovog OTI dev €yive BUOTUXWG KATOPBWTS va gival TTapovTa
Katd tnv emiokewn tng EmTpotm¢ EEwTtepikAg AgioAdynong oto KoAA€ylo, KaTrola
oTeAéxn Tou MpoypdupaTtog, TTx. N Kupia Avrpia Xat{nouAAn).

Ag onueiwBei etriong, 61T n aitnon yia agioAéynon Tou MpoypduuaTog ETOINACTNKE TO
@BivoTTwpo Tou 2016 kai katatéBnke oto Popéa AlMN.A.E. Tov lavoudpio Tou 2017, kai
OTI TTapNABE oNUAVTIKOG XPOVOG UEXPI VA EEETAOTEL. AUTO €iXe WG CUVETTEIO KATTOIO VEQ
MEAN TOU BIBAKTIKOU TTPOCWTTIKOU VA aTTdvinoav Je TPOTTO, O OTT0I0G EVOEXONEVWG VO
£X€l OnUIoupyAoEl AaVOAOUEVEG EVTUTTWOEIG.
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NMPOrPAMMA ZMNMOYAQN KAI TITAOI ZMMIOYAQN

To be awarded their degree, students need to have successfully completed 42 modules,
i.e. 36 compulsory and 6 (six) electives. The total number of elective modules offered is
17 (seventeen) — the College reports them as 21 but we found evidence of double
counting as the same elective modules are occasionally offered in different semesters.

In other words, a total of 36+17=53 modules are offered. There are sixteen (16)
specialised travel and tourism related modules (including Final Project | and Final
Project II); two (2) specialised food related modules, while the rest, i.e. 53-16-2=35 are
generic. Out of these 35 modules, eight (8) modules are related to languages (i.e. Greek
for international students, French, Russian and German); nineteen (19) are
predominantly business and/or social sciences related; three (3) are Cyprus and EU
politics/economics related; and rather worryingly five (5) are predominantly practical
skills related.

Evépyeieg KES College

AkoAouBAoape 6Agg TIG uTTOdEIEEIC TNG EEA Kal eTTiQépape onuavTikéG aAAayég oTn doun
Tou lNpoypduuartog, ol oTroieg Ba TTapouaciacTolv avaAuTikG o€ did@opa anueia TTo
K&Tw, 6Tav Ba aTTavToUlE Yia KABE €va CUYKEKPIPMEVO BEPA. H TpoTTOTTOINUEVN, VEQ OOMN
Tou lMpoypdpuarog @aivetal oto Mapdptnua “17, evw oTo MNapdptnua “2” @aivetal n
ooun Tou MNMpoypduuaTtog n omoia e¢eTdoTnke amo Tnv EEA.

ZUVOTITIKA, N N0 TTAVW KATAaTaoN £XEl O10¢POPOTTIOINBEI WG aKoAoUBwWG:
e [0 va aTmoOQOITACOUV Ol QOITNTEG TIPETTEl VA CUUTTANPWOOUY, OTTWG Kal
TTPONYOUHEVWG, 42 HadhpaTa, 36 UTTOXPEWTIKA 6 padruarta eAoYAg
o O ouvOAIKOG apIBUGS TwY TTPOCPEPOUEVWY HABNUATWY ETTIAOYAG €ival 16
o [lpoo@épovtal CUVOAIKA 52 pabruarta atrd Ta oTroia:
o 25 egival g§e1dikeupéva Kal eKouyxpoviopéva oto Béua Travel and
Tourism (TTponyoupévwg ATav 16)
o 27 yevIKNG QUOEWS PadruaTta (TTX. ME XaPaKTApa Business, YAwOOIKA Kai
GAAQ)
o AkoAoubBwvTtag Tig uTTodEiteIg TNG EEA, £xouv kaTapynBei OAa Ta padniuara ta
OTToia £XOUV XAPAKTNPIOTEl WG POBAPOTA TTPAKTIKWY OEEIOTATWY Kal €XOUV
avTikataoTabei pe pabriuarta Tou Topéa Travel and Tourism

The programme follows a traditional, mainstream and to some extent uninspiring and
unimaginative approach to teaching travel and tourism. The programme offers a portfolio
of theoretical business and management knowledge with modules in the areas of travel
and tourism. The programme offers several modules with limited attempt to customize
and contextualize learning to the students interested in travel and tourism
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Evépyeieg KES College

Otmrwg Ba avagepBei TTI0 KATW, 18IAITEPA OTNV ATTAVTNOT JOg OTnNV TTapdaypago 9.7, Ta
MaBruaTta he YEVIKO XapakTApa, OTTWG auTd PE XapaKkTpa Business, éxouv eUTTAOUTIOTEI
ME TTEpIEXOUEVO aTTO ToV Topéa Travel and Tourism, woTe va BonBnBouv Toug QoITNTEG
va EPTTEDWOOUV TIG VEEG YVWOEIG OTN dIAOTACH TOU AVTIKEIUEVOU TO OTTOI0 OTTOUdG{OUV

The generic business modules do not include literature relevant to travel and tourism.
Most textbooks suggested for all modules are at least ten (10) years old and travel and
tourism academic journal articles are not included in the module outlines. Programme
structure issues need to be considered too, as discussed later in this evaluation report.

Evépyeieg KES College

a) Omrwg utmopei va diamoTtwBei amd 10 lMNapdptnua “3”, émTou TTapouacidlovral Ta
AVOAUTIKA  TTpOYPAPuaTa  Twv PoaBnudtwy, €xel Yivel YeVIKA avavéwon Tng
BiBAIoypagiag pe TNV TTPo0BnRkn vEéwv ekddoewv 0e OAa Ta padriuara. ‘Exouv
TTpoaTeBei GuVOAIkKa 91 véa BIRAia TTpdo@aTwy ekdooewv. ‘Exel emmiong e¢ac@alioTei
ouvopoun oe éva emmpocBeTto Treplodikd (Journal of Tourism and Hospitality
Management — ekd6Tn¢ American Research Institute for Policy Development) kaBwg
kal TpéoBacn og 15 eAelBepa online TTePIOdIKG Kal 28 KATAAANAEG IGTOOENIDEG.

B) Z1a yevika pabruarta e XapakTrpa Business £xel rpooTedei BIBAIOYpaQia GXETIKA WE
Travel and Tourism.

There is room for improvement on the structure of the degree by contextualizing generic
modules and increasing the number of travel and tourism related modules, which are
relevant to the contemporary travel and tourism environment. There is in general a
logical sequence of modules in terms of content, although the academic value of
practical skills modules (ECTS-wise) such as “Communication Skills” and “Computer
Basics I, “Quality Customer Service”, “IT Web Page Design” and “Business
Communication” is questionable. The generic modules on geography, anthropology,
economics and business also fail to acknowledge the specific requirements of travel and
tourism, and they remain very broad. There is also limited innovation in this programme
and a failure to acknowledge contemporary sectoral and macroeconomic challenges. As
such, and in contrast to what is advocated in the motto of KES College (semper vigilans
- always alert), the Higher Diploma programme would not prepare graduates adequately
to excel in an increasingly challenging global travel and tourism environment at the time
of graduation.

Evépyeieg KES College

a) Ommwg éxel avagpepBei otnv TTapdypago 2.2. 1Mo TTdvw KAl OTTWG UTTOPE va
OIaToTWOEI a1Td T AVAAUTIKA TTPOYPAUMATA TWV HabnudaTwy oTo MapdpTtnua “3”, To
TTEPIEXOPEVO TWV YEVIKNG QUOEWS HOBNUATWY £XEI EUTTAOUTIOTEI KOTAAANAQ PE TTIO
oaQn TTPOCEyyIoN OTO AVTIKEiINEVO oTToudwy Travel and Tourism.

B) Omrwg emmiong ava@épetal otV TTapdypa@o 2.1 mo TTédvw Kal OTTwG PTToPE va
dlammoTwBel ammd TN véa Tpotrotroinuévn doun Tou MNpoypduuatog oTo MapdpTnua
“1”, Ta paBnuara TTou £xouv aueon Pe Tov Topéa Travel and Tourism €xouv auénBei
atrd 16 o€ 25 kal akoAouBoUv TIG OUYXPOVEG TACEIG KAl TIPAKTIKEG OTOV TOUED QUTO.
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2.6

y) Ta 1évie ava@epoueva padnuara, ta otoia 6mmwg uttodeikvuel n EEA diddokouv
MpakTiKEG Ae€10TNTEG, OTTWG YIa TTapddelyua Ta padruarta “Communication Skills”,
“Computer Basics I” k.d., €xouv katapynBei Kal avTikataoTdbnkav he JabriuaTta Tou
Topéa Travel and Tourism.

0) Omrwg Ba TTapouaciacTei 1o KATw oTnV TTapdypa@o 7.1, To KABE éva aTTd Ta YEVIKNG
Quoswg pabAuata “Geography and Anthropology of Tourism” kai “Introduction to
Social Science (Sociology and Psychology)”, éxel TrepioplioTei pévo o€ €va atrd Ta dUo
apxIka Béuarta (dnAadn Mewypagia yia 1o TTPWTO PABnua kai KoivwvioAoyia yia 1o
OeUTEPO PABNUA), WOTE Va TTEPIOPIOTEI TO EUPOG TOUG Kal va Yivel euBabuvon oto BEua
TTOU €TIAEYNKE, YE TTPOCAVATOAIOUO aTov Topéa Travel and Tourism.

€) Omwg Ba TTapousIacTEi 0 KATW oThV TTapdypago 7.1, To udénua “Introduction to
Economics | (Microeconomics)” TpoTroTroIiOnke woOTE va €ival TTEPICOOTEPO
OTOXEUMEVO TTPOG Tov Topéa Travel and Tourism kal yetovoudoTtnke o€ “Principles of
Microeconomics”.

oT1) Aev Ba diapwvriooupe oTto 6Tl oI UTTOdEIgEIG TNG EEA BeATiLovouv 1o uTrd agloAdynon
TPOYpaupa. H TpooAwon pag Opwes oTig Jakpoxpovieg agicg Tou KoAAgyiou pag
(a1mé 10 1971) KaI N ATTOPACICTIKOTNTA POG VO EIUAOTE CUVETTEIG PME TO oUVONUE pag
“semper vigilans — Tavra o€ eypriyopon”, ag kaBodnyei WoTe va €iyaoTe TTAVTA O€
Eypriyopon Kkal va TrpooTraBoupe yia Tnv KaAutepn Ouvartr TroidTnTa OTa
TTPOYPANPATE pag pe KABe Tipnua. Méoa o€ auTtd TO TTAQICIO, £XOUNE EKOUYXPOVIOEI
10 lNpdypapua clpewva pe TIG utrodeieic TnG EEA kai cipaoTe Tremeiouévol ol
ammogoIToi Yag Ba eival oe BEon va avtatre¢EABouv e €TTITUXIQ OTIC ATTAITACEIS TNG
ayopdag Epyaoiag oTov TOUED TWV TAEIBIWY KAl TOUPICHOU

Assessment is traditional - there is apparently a mid-term exam, a final exam and a
coursework for each module. Class attendance and patrticipation is also evaluated. As
the degree is on management, it is advised that presentation skills should be explicitly
evaluated and assessed as much as possible

Evépyeieg KES College

‘Eva atrd 1a KpITrpia agloAdynong oTa avaAuTIKa TTpoypAPPaTa TwV pabnudtwy, agopd
TNV ETOINOCIA EPYATIWV aTTd TOUG QOITNTES. AvdAoya e To pdbnua, o1 epyacicg uTropouv
va TTapoucIdgovTal atrd Toug QoITNTEG TNV TAEN. To KoAAEyIo, £xel dwoel odnyieg 0Toug
d10aokovTeG Tou MpoypdupaTog, WoTe aTrd TO VEO akadnudiko eEaunvo va agiohoyouv
TIG ECIOTNTEG TTAPOUCIACNG TWV QOITNTWYV EVWTTIOV TWV CUPQPOITNTWYV TOUG, WG PEPOG
TNG a&IOASGYNONG TWV EPYATIWV TOUG.

The college team indicated that they are active in the Erasmus+ programme for staff
and student mobility. The inspected student welfare facilities were also ample and
modern and Erasmus+ programme signposting was evident. Interestingly, though, the
interviewed students were not aware of the opportunities offered by the Erasmus+
programme.

Evépyeieg KES College

H tmoAiTikr) Tou KoAAgyiou gival va evnuepwvel GAOUG aveCaipéTwg TOUG QPOITNTEG VIO TIG
ouvaTtoTnTEG TToU TTPooPEPEl TO Mpdypauua Erasmus+. EvrouTolg, goitntég atrd Tpiteg
Xwpeg, OTTWG PTTOPOoUV va gival YoITNTEG TOU TTAPOVTOG MNMpoypauPaTog, CuvavIouv
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ooBapd mpofARuaTa pe T Bewpnon diaBaTtnpiwv Toug 6Tav eMMOUPoUV va TagIdEWouv
oe Eupwraikég Xwpeg Kal wg €K ToUToU Oev £MIOEIKVUOUV £VOIAPEPOV YIa TO
Mpoypauua Erasmus+.

The curriculum offers two compulsory, thirteen (13) weeks placement periods (after the
second and after the fourth semester) for students capitalising on the fact that Cyprus
is in the epicentre of the Mediterranean tourism sector. Nonetheless, these placements
are not ECTS credit-bearing despite students being required to keep a detailed
logbook and submit a report; this may have negative repercussions for the
incentivisation of students to excel in their placement.

Evépyeieg KES College

2710 TpoTToTroINUéVO Mpdypappa Z1Toudwyv n dour ToU OTToIoU TTAPOUCIAETAl OTO
MapdapTtnua “1”, n MNpakTIK AOKNoN €XEl JEV TA idI0 XAPAKTNPIOTIKA OTTWG Kal
TTPONYOUUEVWG, TTPOCPEPETAI OUWGS HEOW dUO pabnudatwy, Twv “PRCT104 Practical
Training I” o1o 2° e¢dunvo kai “PRCT212 Practical Training II” o1o 4° €¢dunvo. Kdabe
éva ato Ta pabriuata autd moTwveral pe 5 ECTS. Ta avaAuTIKd TTpoypduuaTa Twyv
o TTévw padnudtwy mepiAauBavovtal oto Mapdptnua “3” ye auovreg apiBuoug 14
Kal 34 avrioToixa.

EPEYNHTIKO EPIO KAI ZYNEPI'EIA ME TH AIAAZKAAIA

The main programme documentation does not refer to the research policies and
activities implemented by the College and its members of staff encouraging excellent
research. Nonetheless, during the visit at KES College, the EEC members were
provided with additional information on the recent efforts undertaken by the college to
stimulate research. In particular, under the coordination of Dr Dimitrios Sarris, KES
College initiated the necessary legal procedures to establish a Research Centre earlier
in 2018 offering financial and other incentives to all members of its staff to apply for
internally funded research projects of primarily applied nature.

Evépyeieg KES College

To Mpéypaupa cival TpieTég, mTESOU AvWTEPOU AITTAWHATOS KAl €XEI ETTAYYEANATIKO
XapakTApa. Q¢ ek TOUTOU, N onUAcia TNV OTToia £XEI N £€pEuUva O€ £va TETOIO TTPOYPANKG
Oev pTTopEi va eival n idia, OTTwg o€ éva TTPOYPANPa eTTITTEDOU MTu)iou.

Mapd 10 yeyovdg autd, 1o KoAAéyio éxel Trpoxwpnioel oTig apxés tou 2018 oTn
onuioupyia Tou Epeuvnmikolu Kévipou “KES College Research Centre” 10 OTI0i0
QO XOAEITAI UE EPAPPOCUEVN EPEUVA OXETIKI ME OAA TA TTPOYPAUMATA GTTOUDWYV TA OTTOIO
TTPOCPEPOVTAI OTO KOAAEYIO.

Moreover, each member of the KES Research Centre is entitled to additional financial
support for conference participation. The EEC commends KES College on undertaking
this important initiative because at present there is no strong evidence of research
activity in general and in travel and tourism in particular among the involved members
of academic staff. So far, few members of KES College are engaged in research
activities with modest publication or other related outputs. Apparently only two (2) out of
twenty-four (24) members of the Higher Diploma teaching team in KES College hold a
PhD; moreover, only one of them (i.e. Dr Achilleas Karayiannis) works there as fulltime
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member of staff. There is no research on journal articles in the module descriptors and
teaching staff seem unaware of recent research on their subject areas. There was some
interest to undertake research and/or consultancy collaboration with the local travel and
tourism sector.

Evépyeieg KES College

H emdiwén Tou KoAAeyiou yia Tnv idpuon EpeuvnTikoUu KEvTpou Kal n TTapoxr| KIVATpwv
yIa €pEUVNTIKN dpacTnploTToinon £PXETaI va dWOEl WONON OTIG EPEUVNTIKES TTPOCTTABEIEG
KAl TOU aKadnuaikou Tou TTPOCWTTIKOU TTOU aTTacyoAsital oto TTpdypapua Travel and
Tourism. Avauévoupe, d€ va UTTAPEOUV ONPAVTIKG atroTEAéoPaTa dpacTnpIoTToinoNg
TTPOG QUTA TNV KATEUBUVON Ta ETTOPEVA XPOVIA.

MapoAha autd, YEAN Tou akadnuUAikoU TTPOCWTIIKOU TTou OIOACKOUV OTO TTPOYPAMKa
Travel and Tourism éxouv ndn e€vepyr CUUUETOXN OTOV TOMEA TNG €PEUVOG, OTTWG
TIPOKUTITEl ATTO TIC ONUOCIEUCEIS TOUG Of ETTIOTAMOVIKA TTEPIODIKG, OCUYYPAUMATA,
OUVEDPIO KAl TN OCUMMETOXN TOUG O€ gPEUVNTIKA TIpoypdpuara otn OIdpKEIa TnG
TTPONYOUUEVNG TPIETIOG.
Mapakdtw TTapoucIAeTal EPEUVNTIKI OPACTNPIOTATA TNG TTPONYOUMNEVNG TPIETIOC VIO TA
akOAouBa Téooepa (4) uEAN Tou akadnuaAikoU TTPOCWTTIKOU:
- Xat¢noupeou Mavayiwtn
- Ap Kapayiavvn AxiIAAéa
- KwvaoTtavTivou 'HBn
- Ap MixanAidou Pwéava.
Znueiwvetal 61 n Ap. MixanAidou Pwédva evidooetal ye TARPN ammaocxoAnon oTo
akadnpaikd TTpoowTrikG Tou lNMpoypdupatog amd TV TpExouod akadnuaikr Xpovid
2018 - 2019. AioBeTel dIOAKTOPIKO TITAO OTTOUdWY Kl HEYAAN EUTTEIPIO OTOV TOMEQ TOU
International Hospitality Management kai TTapdAAnAa onuavTikéG duvatoTnTeG va

evioxuoel Tnv epeuvnTikh OpacTtnpiotnta tou KES College kai mpog autrv Tnv
kateuBuvon

Anuooisvosic og 01OV TMIOTNUOVIKA TTEPIOOIKA UE KPITEC

* Aleksanyan l.Yu., Titov E.l., Nugmanov A.Kh.-Kh., Kalmanovich S.A., Maksimenko
Yu.A., and Hadjisimeou P (2018) Increase in the efficiency of Functioning of
Processing lines Based on the System Analysis of Stability of Specific Operations.
Foods and Raw Materials, 6(1): 163-171. DOI: 10.21603/2308-4057-2018-1-163-171.

* Michaelides R. (2017) Hospitality industry and the service culture in Europe. Tourism
and Travelling, 1(1): 15-19. doi: http://dx.doi.org/10.21511/tt.1(1).2017.02



EmmoTnuovikd ouyypduuaTa

» Karayiannis, A., Ktoridou, D. and Epaminonda, E. (2018). Multidisciplinary Group
Case-Based Learning Environment: An Education Paradigm to Cultivate
Entrepreneurial Thinking. In (Khosrow-Pour, M.), Entrepreneurship, Collaboration and
Innovation in the Modern Business Era, USA: Information Business Management
Association.

» Karayiannis, A. and Kostera, M. (2018). The Inspirations of Heather Hopfl: Taking
Heart from Radical Humanism. In (McMurtray, R. and Pullen, A.) Routledge Focus on
Women Writers in Organization Studies. In Press

EmmoTnuoVvikéC avakoIVWOoEIC o€ oUVEDPIQ, NUEPIOEC K.Q.

« Karayiannis, A., Ktoridou, D., Doukanari, E., Epaminonda, E. and Christou, C. (2018).
Business and Management of Games: An Industry Driven Learning Experience for MIS
Students, pp.1569-1573. 2018 IEEE Global Engineering Education Conference
(EDUCON), 17-20 April, Santa Cruz de Tenerife, Canary Islands, Spain

» Karayiannis, A., Ktoridou, D., Doukanari, E. and Epaminonda, E. (2018). Case-based
Learning: Offering a Premier Targeted Learning Experience for Technology
Management Students, pp.1787-1792. 2018 IEEE Global Engineering Education
Conference (EDUCON), 17-20 April, Santa Cruz de Tenerife, Canary Islands, Spain

» Karayiannis, A. (2017). The State of the Art in Logistics, 11th Supply Chain and
Logistics Summit, 24th October, Hilton Park, Nicosia, Cyprus.

* Hadjisymeou, P. (2016) The scientific work of young people is the tool for effective
education, Conference of the Kharkiv College of Trade and Economics (Kiev National
Trade and Economic University) March 2016, Kiev, Ukraine.

* Michaelides R. (2016) Quality of services of cultural tourism-Influences on guest’s
satisfaction and the subsequent implications for cultural tourism in Cyprus. Conference
Paper presentation at the Cyprus Tourism Conference, 2016

2UUUETOXN O€ EPEUVNTIKA TTPOYPAUUATA

» Constantinou, E. (2015) TitAog: Training of trainers for the dairy sector in Kenya with
involvement of DTI, Bukura College and other stakeholders in the dairy sector. POAog:
EpeuvnTig yia 1o KedAaio ‘Improving dairy and horticulture programmes for more food
security and commercialization’, lMpaypaTtomoiénke  améd:  Q-Point BV
Xpnuartoddétnon: Nuffic-TMT

» Constantinou, E. (2015/16) TitAog: ‘IFC-Heineken/Bralirwa Program in Rwanda-Data
Collection for Evaluation’. P6Aog: Bon86¢ Epeuvntrg, Mpayuartotroilnke atmo: Q-
Point BV, Xpnuatoddtnon: WorldBank/IFC Rwanda

» Constantinou, E. (2015) TitAog: ‘Kosovo IC — Streamlining Regulations Along the
Horticultural Value Chain’. PéAog: BonBd6¢ Epeguvntig, Mpayuartotroiidnke atréd: Q-
Point BV Xpnuartoddtnon: WorldBank/IFC Kosovo.

To Tapamdvw epeuvnTIKO €pyo PTTOPEl va BewpnBei agidAoyo yia Ta dedouéva evog
KoAAgyiou, uttodnAwvovTag TTwg To akadnuaikd TTpoowTTikd TTou @EpEl TTApAAANAa Kal
éva PEYOAO @OPTO TOU OIBOKTIKOU £PpyOU TOU TTPOYPAMUATOG OIOBETEI agloonueEiwTn
YyvVwon Twv EPEUVNTIKWYV €EEAIEEWV OTO AVTIKEIPMEVO TOU.

MapoAa autd, Btwpolpe OTI éva KoAAéyio ommwg 10 KES pe  emmayyeAuarikéd
TTpocavaTtoAiopd Ba TTPETTEl va OTOXEUEI O€ OPATEIG EQAPPOOHEVNG £PEUVOG VIO TIG
OTT0iEG OUVABWG Ol ETTIOTNMOVIKEG dNUOCIEUCEIG BEV ATTOTEAOUV TO ATTOAUTO KPITHPIO. €
auTé TO TTAQICI0 N ZXOAR ETICITIOTIKWY, Z&VOSOXEIOKWY Kal TOUPIOTIKWY ZTTOUdWV Tou
KES COLLEGE, omnv omoia avikel 10 T1poypaupa  Travel and Tourism,
TIpaydaToTIOiNOE Pe emmTUXia oTIG 28 AuyouoTou 2018 JOKIUN YEUOIYVWOIAG VEWV
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4.1

OAKOOAOUXWY TTOTWV ATTO XapOoUTTl yia Aoyapiacué Tou MNMavemoTnuiou Kutrpou. To KES
College pe autr] Tou Tn ocuvepyaoia cupBdaAel oTnv gvioxuon TngG TTPOCTTABEING TTOU
nyeitar 7o lMavemoTtiuio Kutpou, padi pe GANoug @opeig, yia Tnv avapiwon Tng
KaAAIEpYEIQG TOU xapouTrioU oTnv KUTTpo Kal TNV TTapaywyn vEwv TTPWTOTTOpWY
TTPoIGVTWY TTPOG TNV Kutrpiakr kai Tn Aigbvr ayopd.

https://inbusinessnews.reporter.com.cy/business/services/article/194028/kes-college-
gysigosia-neon-alkooloychon-poton-apo-charoypil75

https://www.kescollege.ac.cy/nea-top/item/gefsignosia-neon-alkooloyxon-poton-apo-
xaroypi-apo-to-kes-college-gia-logariasmo-tou-panepistimiou-kyprou

O1mtwg £xel avagepBei TI0 TTavw, TO aKadnUAikKo TTPOCWTTIKG TOU TTPOYPANUATOS aTTd TNV
Tpéxouoa akadnuaikrl Xpovid evioxUeTal Pe TTPOCANWN PE TTARPNn amacxoAnon, ue
OKOMN Mg KaToxo d10akTopIkoU TiTAou otroudwy, TNV Ap. MixanAidou Pwgava. H Ap.
MixanAidou di1abétel peydAn eutreipia otov Topéa Tou International Hospitality
Management kai TTapdAAnAa onuavTikEG duvaTdTNTEG va €VIOXUCEI TNV EPEUVNTIKA
opaocTtnpiotnTa Tou KES College kail TTpog autrv Tnv Kateubuvaon.

MepioodTepa oToixeia yia 1 Ap MixanAidou Pwédva trapoucidlovtal oTnv amavinon
Mag oTnVv TTapdypa@o 9.2.

YMHPEZIEZ AIOIKHZHZ, ®OITHTIKHZ MEPIMNAZ KAl YMNOZTHPIZHZ TOY
AIAAKTIKOY EPIroy

In any case, insufficient information was provided in terms of future cash flows and costs
at campus as well as at programme level. No proper feasibility study was provided. At
present, the Higher Diploma programme has only three (3) students enrolled. This is
clearly unsustainable from a financial point of view. Nonetheless, the academic
management team of the college is optimist that they will manage to increase the
number of students in the future. The proposed number of students is fifteen (15) per
intake. The EEC understands that there are three (3) intakes every academic year, i.e.
in February, June and September.

Evépyeieg KES College

To utté a&loAéynon Mpdypaupa Asitoupynoe yia TTpwtn @opd 10 2002. O1 poITNTEG OTO
Mpdypappa cival kKupiwg aAlodaTtroi, Adyw Tou OTI To lpoypapua TTPOCPEPETAI OTA
AyyAika. O1 @oitnTég TTpoEpxovTal Kupiwg atrd Tpiteg Xwpes. Me Tnv OIKOVOUIKHA Kpion
(2010-2016) n TTPoCEAKUON @OITNTWY OTTO TO €EWTEPIKO PEIWONKE SPACTIKA Kal TO
Mpoypauua €K TwV TTPAYUATWY AVESTEIAE TTPOCWPEIVA T AEITOUPYia TOU.

H AiguBuvon Tou KoAAgyiou 10 2017 amTo@ACIOE va TO ETTAVOAEITOUPYACE! UE 4 POITNTEG.
Kartd 1o Tpéxov Akadnuaikd ‘Etog 2018 — 2019, éxouv eyypagei oto MNpoypappa 14 véol
@OITNTEG KAl £T01 0 GUVOAIKOG apiBudg Toug gival auTh TN oTiyun 18.

ZUpQwva Pe TNV TTANPOQPOPNON TTOU £XOUUE, QVANEVOUUE, OTI HEXPI TIG 20 OKTwRpiou
2018 va éxoupe emTTpdoBeTa akdua 10 mepitrou poItnTég. EMTTPocBeTa, UP@WVA TTAA
ME TNV TTANPOQOPNOCN TIOU £XOUME ATTO OKAdNUAIKOUG HOG CUVEPYATEG HOG OTO
eEwTEPIKO, TOV lavoudpio 2019 avauéveral 6T Ba €xoupe AAAoug TTepiTTou 15 vEéoug
QOITNTEG.

E= AMNMOZTAZEQZ NMPOrPAMMATA

10


https://inbusinessnews.reporter.com.cy/business/services/article/194028/kes-college-gysigosia-neon-alkooloychon-poton-apo-charoypi175
https://inbusinessnews.reporter.com.cy/business/services/article/194028/kes-college-gysigosia-neon-alkooloychon-poton-apo-charoypi175
https://www.kescollege.ac.cy/nea-top/item/gefsignosia-neon-alkooloyxon-poton-apo-xaroypi-apo-to-kes-college-gia-logariasmo-tou-panepistimiou-kyprou
https://www.kescollege.ac.cy/nea-top/item/gefsignosia-neon-alkooloyxon-poton-apo-xaroypi-apo-to-kes-college-gia-logariasmo-tou-panepistimiou-kyprou

6.

Aev epapudleTal

AIAAKTOPIKA NMPOrPAMMATA
Aev epapudletal
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7.1

ZYMNEPAZMATA KAI EIZHMHZEIZ THZ EMITPONHZ EZEQTEPIKHZ AZIOAOIMHZHZ
(Ta mio kGrw ocuuttepdouara Kai ionynoeic tne EEA 7.1 — 7.5, Bpiokovral oTiC 0gAides
12-13 1n¢ EkBeong).

The learning outcomes of the individual modules are well-structured and balanced but
occasionally fail to address modern travel and tourism management challenges The
generic modules (Introduction to Economics, Introduction to Social Science,
Introduction to Statistics, Geography and Anthropology of Tourism) are too broad and
often overlook the specific context as well as the requirements of the travel and
tourism sectors. As such, the courses do not provide sufficient contextualized
knowledge. For example, the Introduction to Economics | (Microeconomics) module,
fails to address the idiosyncrasies of the travel and tourism sectors and engage
students in relevant discussion. The modules use dated literature of almost ten (10)
years-old and fail to include journal articles with contemporary methodologies and
topics. Similarly, the course on Geography and Anthropology of tourism aims to cover
two very vast disciplines: geography and anthropology in relation to tourism

Evépyeieg KES College

Otmtwg €xel NdN avaeepBei otnv TTapdypa@o 2.4 1o Tavw, 1o Panua “Introduction to
Economics | (Microeconomics)” TpoTrotroiiénke cUp@wva pe TIg uttodeiteic Tng EEA,
WOoTE va eivalr TTeEPIOOOTEPO OTOXEUPEVO TTPOG Tov Topéa Travel and Tourism kai
peTovoudoTnke o€ “Principles of Microeconomics”.

Mapodpoia, akoAouBwvTag Tig uTTtodEiCelc TNG EEA, 1O KGO éva ammod Ta yeVIKNAG PUOEWG
MaBnuata “Geography and Anthropology of Tourism” kai “Introduction to Social Science
(Sociology and Psychology)”, éxel TreplopioTei pévo o€ éva atrd Ta dUo apxIKG BéuaTa
(5nAadn Mewypagia yia 1o TPWTO PABNUa kal KoivwvioAoyia yia 10 8eUTEPO PABnua),
WOTE Va TTEPIOPIOTEI TO EUPOC TOUG KAl va Yivel EURABUvVON 0T0 BEPQ TTOU ETTIAEYNKE, ME
TTpooavaToAioud otov Topéa Travel and Tourism. Ta yaBrjpata €Xouv YETOVOUOOTEN O€
“Geography of Tourism and Travel” kai “Introduction to Sociology of Tourism”
avTtioToIxa.

H tpotrotroinuévn véa doun tou MNpoypduuartog eaivetal oto Mapdptnua “1”, evw Ta
QVAAUTIKA TTpoyPAUHaTa OAWV TwV Habnudatwy @aivovral ato MNMapdpTtnua “3”, aTo OTT0I0
Ta U0 TTI0 TTAVW PabAuaTa eépouv augovteg aplBuoug 1 kai 8.

Ooov agopd oTo pabnua “STAT102 Introduction to Statistics (Descriptive Statistics)”,
OvVIwG €ival yevikd, €loaywyikd pddnua, oto otoio Ba mpétrel va didaxBouv ol
EI0AYWYIKES £VVOIEG TOU BEPaTOG Kal BpiokeTal 0To OeUTEPO £EAMNVO TOU NpoypdupaTog.
Q¢ avramékpion oTig uTrodEigelc TNG EEA ava@opikd pe TO OUYKEKPIYEVO pdodnua,
Exoupe TTpooBécel KatdAAnAoug ouvdEéopoug (Me Tnv €vdeign “NEW”), o1 otroiol
TTOPATTEUTTIOUV O€ I0TOOEAIdEG OXeTIkEG We Travel and Tourism kal Pe OTATIOTIKO
TTEPIEXOPEVO. TO TTEPIEXOUEVO TWV I0TOCEANIOWY CUOXETICEI TO NABNUA PE TO EUPUTEPO
B¢pa Tou MNpoypdupatog. To avaAuTIKO TTPOYPAUMA TOU TTIO TTAvVW PabiuaTtog BpiokeTal
oTo MNapdptnua “3” kal £€xel augovta aplBuo 9.

O1wg £x€1 10N avaeepOei aTnv TTapdypa@o 2.3(a) o TTavw, KAl UTToPEi va SIaTTIoOTWOET
atré 10 Mapdptnua “3”, éxel yivel yeviki avavéwaon Tng BIBAIoypagiag e Tnv TTpoodkn
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7.2

7.3

91 véwv BIBAiwV TTpdopaTwy ekddoewY oTa padruarta Tou Mpoypdupartog. ‘Exel emmiong
ecao@alioTei ouvdpouny oe éva emTTpooBeTo TEPIodIKG (Journal of Tourism and
Hospitality Management — ekd61n¢ American Research Institute for Policy Development)
Kabwg kai TTpdoacn o€ 15 eAeUBepa online TTeEPIOdIKA Kal 28 KATAAANAEG I0TOTEAIDEG.

Often the module documentation feels like a collection of outdated module outlines
packaged together for validation purposes. The teaching team does not appear fully
engaged in the development of the modules at least regarding the preparation of module
outlines. In any case, however, the EEC was told by the teaching team that the latter is
encouraged to take initiatives to improve and update the delivery of the curriculum

©éon KES College

Me 6Ao Tov o@eINduevo oefaaud TTpog T EEA, dev pmmopouue va dexBouue 1o TI0
TTAVW CUUTTEPACHA AVOQOPIKA PE TNV ETOINOCIO TWV AVOAUTIKWY TTPOYPANUATWY TwV
HaBnudTwy, d16TI dev PTTOPET KATA TNV ATTOWN] YOG VA TEKPNPIWOEL. Ta avaAuTIKa
TTpoypduuara Twyv pabnudarwy oto KES College etoipddovral atré 1o TuAPa
2xediaopou kal Avattuéng MpoypappdaTwy Z1Toudwyv, TO OTT0I0 OTEAEXWVETAI ATTO
MOVILOUG Kal TTPOCOVTOUXOUG AEITOUpyoU¢ (U0 péviyol Asitoupyoi ue MSc otnv
Avattuen MpoypaupdaTwy) Kal e TNV EVEPYO EUTTAOKNA TOU ZUVTOVIOTA KAl TWV MEAWV
TOU OIBOKTIKOU TTPOCWTTIKOU Tou Mpoypduuatog. EE” dAAou, n TeAeutaia TTpdTaon oTnv
o TTédvw avagopd NG EEA atroTteAei, Katd TN yVWPN Jag, TOUAAXIOTOV EVOEIEN YIa TNV
EMUTTAOKI TOU BIOAKTIKOU TTPOCWTTIKOU 0Tn dIadIKACIQ ETOIMATIOG TWV AVOAUTIKWV
TTPOYPANKATWY TWV MaBNUATWV.

There is sufficient information to gain a comprehensive picture of the assessment
strategy. Assessment appears traditional - there is apparently a mid-term exam, a final
exam and a coursework for each module in most cases. There is no reference to
group work strategy. There is no mention of any advanced assessment methodologies
or pedagogic strategies. The number of credits attached to each module is standard.

Evépyeieg KES College

210 KES College avékaBev ol epyaaieg o1 0TToieg avaTiBevTal 0TOUg QOITNTEG PTTOPOUV
va gival eite opadIkEG €iTe aTopIKES. 2T0 MapdpTtnua “3”, 610U TTapoucidlovTal Ta
QVAAUTIKA TTPOYPAPUATA TWV HaBnudaTwy autd TTapoucidletal Eekabapa.

To KoAAéyio Asitoupyei TNV TTAAT@OpUa NAEKTPOVIKNG paBnong Moodle. ATté 10 véo
akadnuaiko e¢aunvo (TrpwTo £§aunvo Tou akadnuaikou étoug 2018 — 2019), €xel dn
TTPOYPANKATIOTE Va agloTroinBouv ol duvaTdTtnTeg TNG TTAATEOPPag Moodle avagopiké
ME TNV agloAdynon Twv eoITNTWY (TTX. UTTOBOAN €pyaciwy, TEOT KTA.).

Ooov agopd Tnv avagopd Tng EEA o¢ “maidaywyikég oTpaTtnyikéS™: ATTd OTI €ipaoTe O€
Béon va yvwpiloupe, To KES College gival iowg 10 povadikd KoAAéyio otnv KUtrpo 10
oTT0i0 £pyodOTEl TTAVW OE POVIKN BAon eKTTAIOEUTIKO AgIToupyd e KATAAANAQ uwnAd
OKadNUaAikd TTPOCdVTA, N OTToIa TTAVW O CUCTNUATIKA BACn eKTTaIBEUEl OAOKANPO TO
OIBAKTIKO TTPOCWTTIKO o€ BépaTa EkTTaideuTikAg Texvoloyiag kal MaidaywyikAg Kai To
TTapakoAouBei cuaTnuaTika otn didackaAia. ‘Exoupe Tnv dmmown Aoimmov 611 dev
UOTEPOUE OTOV TOUEQ AUTO.
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7.4 There is limited evidence of relevant research activity or culture among the involved

members of academic staff. Few members of KES College are engaged in research
activities with modest publication or other related outputs.

Staffing is of some concern as very few academic members of staff are qualified to
PhD level often in unrelated subject areas. Most staff have MSc degrees although
some members of staff only hold a BA degree. There is limited evidence of specialized
travel and tourism research and knowledge creation activity; moreover, this is centred
around few individuals, with limited teamwork involvement. The academic staff had
also limited engagement in the module preparation.

Evépyeieg KES College

MapakaAw BAETTETE ATTAVTNON PAG OTNV TTAPAYPAPO 3.2 TTIO TTAVW AVOPOPIKA YE
EPEUVNTIKEG BPACTNPIOTNTEG KAl TNV TTPOCANWN VOGS ETTITTAEOV ATOPOU HE TTANPN
atmaoX6Anon kai he d1dakTopIk& TTpooovTa oTov Topéa Travel and Tourism. ZXETIKA
gival eTTiong Kai n atmrdvTnon pag otnv mapdypa@o 8.9 ava@opiKd JUE TIC EPEUVNTIKES
OpaCTNPIOTNTEG.

AvOQOpPIKA JE TO AKABNUAIKA TTPOCOVTA TOU SIBAKTIKOU TTPOCWITIKOU, ETTICNHAIVOUNE
o011 To UTTS agloAdynon Mpodypauua Zmoudwyv eival eTTMTEOOU AvWTEPOU AITTAWMATOG
Kal 611 TTAnpouvTal TTAAPWG 01 TTIPOVOIEG TNG OXETIKAG VOUOBETiag avagopikd pe To
ETTITTEDO TWV TTPOCOVTWY TWV BIOATKOVTWV.

Ooov agopd Tn S10dIKATIA ETOINOCIAG TWV AVAAUTIKWY TTPOYPAUUATWY TwV
MaBnuaTwy Kal TNV EUTTAOKN Tou SIOAKTIKOU TTPOCWTTIKOU, OTTWG ATTAVTICANE GTNV
Tapaypago 7.2.1mo Tavw, oto KES College utrdpyxer €101kO Turnua Zxediaouou Kal
AvatTuéng MNMpoypappdTwy ZTToudwyV, TO OTT0I0 OTEAEXWVETAI ATTO POVILOUG KAl
TTPOCOVTOUX0UG AsIToupyoug (BU0 PovIhol AeIToupyoi ue MSc otnv AvAaTTugn
MpoypauuAaTWY) KAl JE TNV eVEPYO EUTTAOKN TOU ZUVTOVIOTH KAl TWV PHEAWY TOU
OI0AKTIKOU TTPOCWTTIKOU Tou Npoypduuarog.
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8.1

8.2

AITIOAOINHZEIZ APIOMHTIKQN A=ZIOAOIMHZEQN
(BAétTeTe O€hidec 16 uéxpr 28 tn¢ EkBeanc)

(1) ANOTEAEZMATIKOTHTA AIAAKTIKOY EPIrOoY- AIAOGEZIMOI NMOPOI
(1.1) Opydvwon 815aKTIKOU £épyou.

The college library subscribes to the EBSCO e-book database; nonetheless, learning
resources such as electronic subscriptions to academic and professional travel and
tourism journal databases are rather poor and the proportion of books related to travel
and tourism is low. The IT facilities are satisfactory. The library opening hours and days
are somewhat limited but the library premises are attractive

Evépyeieg KES College

Omwg avagépbnke apxikd otnv Tapdypago 2.3 Mo TAvw, Katd Tnv TpExouaoa
ETTIKAIPOTTOINCN TWV AVOAUTIKWY TTPOYPOHMUATWY Twy pabnudtwy Tou lMpoypdupaTog
£xouv ayopaoTei 91 véa BIBAia TTpdo@aTwy eKOOCEWV OXETIKA UE Tov Todéa Travel and
Tourism, 6TTwWG AUTA TTAPOoUCIAZovTal OTA AVOAUTIKG TTPOYPAUMOTA TWV HABNUATWY OTO
Mapdaptnua “3”. "Exel etmiong e€ao@alioTei ouvdpour o€ éva emTTPOOBETO TTEPIODIKO
(Journal of Tourism and Hospitality Management — ekd61ng American Research Institute
for Policy Development) kaBwg kai Trpdoacn o€ 15 eAelBepa online TepIOdIKA Kal 28
KATAAANAEG 10TOOEAIDEG.

(1.2) AidaokaAia.

The curriculum is outdated and does not address contemporary challenges in the travel
and tourism sectors. Modules such as “Communication Skills” and “Computer Basics I’,
“Quality Customer Service”, “IT Web Page Design” and “Business Communication” are
almost entirely practical skills related are less relevant than other essential subject
areas. There is a serious lack of contemporary travel and tourism consumer related
topics. There are many modules that are generic and/or not contextualized. Typically,
textbooks are outdated and there is a lack of journal articles. In fact, more recent
textbooks and journal articles in travel and tourism should be used to provide currency
and intellectual stimulation. All the above mentioned may deter students from engaging
in plagiarism practices.

Evépyeieg KES College

Omtwg éxel avagepBei oTig TTapaypdeoug 2.1 kai 2.4.(y) o Tévw, Ta Pabruata

“Communication Skills” and “Computer Basics I”, “Quality Customer Service”, “IT Web
Page Design” kal “Business Communication” éxouv katapyn8ei Kai avrikataoTdonkayv

ME paBruata Tou Topéa Travel and Tourism.

Mepaitépw, Ta yabAuaTa Ta otroia TrpaypaTteUovTal Béuarta Travel and Tourism éxouv
auénBei amd 16 oe 25 pe EKOUYXPOVIOUEVO TTEPIEXOMEVO, OTTWG AVOQEPETAl OTIG
Tapaypdeoug 2.1 kai 2.4(B).

O1wg €xel AdN avagpepbei oTIg TTapaypdeous 2.2 kal 2.4(a), o apiBPOG TwV YEVIKAG
QUOEWG MABNPATWY  €xel HEIWBE, e&vw TAUTOXPOVA TO TIEPIEXOUEVO TOUG EXEl
EUTTAOUTIOTEI KATAAANAQ WE TTIO 0@ TTPooEyyion oTo avTikeiyevo Travel and Tourism.
Auté ptropei va diammoTtwOei atrd TN dour Tou Mpoypdupatog oto Mapdptnua “1” kai
aTTo TO TTEPIEXOPEVO TWV AVOAUTIKWY TTPOYPaNPATWY oTo Mapdptnua “3”.
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8.3

8.4

Otmtwg €xel NdN avagepOei oTig TTapaypdeoug 2.3, 7.1 kai 8.1 o Tévw, Ta BIBAia £€xouv
avavewBei pe Tnv ayopd 91 véwv BiBAiwy. Exel etriong e€ac@alioTei cuvdpoun o€ éva
emmTPooBeTo TTEPIOdIKG (Journal of Tourism and Hospitality Management — ekd4Tng
American Research Institute for Policy Development) kaBwg kal TTpéofacn oe 15
eAelBepa online TTepIodikd Kal 28 KATAAANAEG 1I0TOOEAIDEG.

(1.3) A1dakTIK6 MNMpoocwTTikd

The EEC was concerned about the fact that few members of KES College are engaged
in research activities with modest publication or other related outputs. Two (2) out of
twenty-four (24) members of the teaching team in KES College hold a PhD; nonetheless
only one PhD holder is employed there as full-time members of staff.

There is no research on journal articles in the module descriptors and teaching staff
seem, unfortunately, unaware of recent research on their subject areas. Existing staff
should be supported to develop their travel and tourism-related expertise (staff
development) and to commence their research journey.

Evépyeieg KES College
MapakaAw BAETTETE ATTAVTNON PAG OTNV TTAPAYpa@o 3.1 TTIo TTavw.

(2) NIPOrPAMMA ZMOYAQN KAI TITAOI ZNMOYAQN

(2.1) Zkomdg Kai padnoiakd atmoteAéopara Tou MNMpoypduparog Zroudwyv

The EEC was concerned about the non-specialist modules being dominated by
languages (eight modules) and practical skills (five modules) especially because they
seem to lack specialization in the context of travel and tourism.

Evépyeieg KES College

Ta 8 yAwoaoiké pabruaTa TTpoo@EPoVTal WG ETTIAEYOUEVA OTA CUVEXOUEVA EEAUNVA 2 Kal
3. g KGO éva ammd Ta dUo aunva TTpoc@épovtal 4 YAwooIKa pabriuata (MoAAIKd,
Pwoikd, Mepupavikd kai EAANvIKG yia §Evoug @oitnTég, atmd Ta oTroia KABE @oITnTrG
emAEyel éva pddnua. AnAadn, kA eoITnNTAG eTTIAéyEl CUVOAIKA 2 aTTd Ta 8 pabrjpara
oTn OIAPKEIA TWV OTTOUDWY TOU.

Ta avaAuTIKA padAuata Twv YAWOOIKWY PNaBNUATWY EXOUV ETTIKAIPOTTOINGEI o€ TTOAU
MeyGAo BaBuod (Trepiexdpevo, peBodoloyia didaokaAiag, BIBAIoypagia), WoTe va €xouv
oaQn TTPocavaToAIgud TTpog Tov Topéa Travel and Tourism.

Ooov agopd Ta évte pabrpara, Ta otroia n Emrpot EEA xapaktnpilel wg pabiuara
TIPOKTIKWY OEEIOTATWY, aUTA £Xouv apaipedei atrd To MNPOYypPAPUa Kal AvTIKOTAOTABEN UE
GAAa Tng €1dIkOTNTOG Travel and Tourism, OTTWG £xEl RO avaepBei oTIC TTApaypAPous
2.1, 2.4(y) kai 8.2.
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8.5

8.6

8.7

(2.2) Aopn kai TrepIEXOUEVO TOU MpoypdupaTog Zroudwyv

The EEC considers that the proportion of travel and tourism related modules should be
higher to better meet the proposed objectives of the Higher Diploma programme. In this
context, the number of non-specialist modules currently dominated by languages (8
modules) and practical skills (5 modules) should be reduced or alternatively become
specialized in the context of hospitality and tourism

Evépyeieg KES College

Omtwg éxel NdN avagepBei oTig TTapaypdeoug 2.1 kai 2.4(B) kai 8.2, Ta padriuara Ta
oTroia avrikouv oTtnv €BIKOTNTA Travel and Tourism €xouv augnBei ammd 16 og 25, kal
auTé atroTteAei onpavTikh BeATiwon yia KaAuTepn avtatrékpion Tou MNMpoypdupaTog oTov
OKOTTO Kal TNV KATAKTNON OTO TOUG @OITNTEC TWV OVAMEVOUEVWY WaBNCIaKwY
OTTOTEAECUATWV.

Tautdypova, Ta 5 yabrjpara Ta oTroia XapaktnpifovTal atré Tnv EmMTpoTi w¢ padniuarta
TIPOKTIKWVY OEEIOTATWYV £XOUV KaTapynOei (BAETTETE yia TTapddelyua Tnv TTapdypago 8.4
Mo TTavw), EVW Ta PaBAPaTa YEVIKNAG QUOEWS £XOUV ETTIKAIPOTTOINOEI KATAAANAG WOTE
va gival TTePIcoOTEPO TTpooavatoAiopéva TTpog v €1dIkétnTa Travel and Tourism
(BAETTETE TTX. TNV TTAPAYPAPO 9.7).

(2.3) Alac@dalAion MoiéTnTag Tou NMpoypdppaTog ZIToudwyv
Aev uttdpyouv oTroladnTroTe oXOAIa ek pépoug NG Emitpotc EEA..

(2.4) Alaxeipion Tou MNpoypduuATOG ZTTOUSWYV

The EEC was satisfied that effective management of the program of study was applied.
The EEC would like to commend KES College for introducing two, thirteen-week periods
of placement (internship) into the Higher Diploma programme. Moreover, the EEC would
also like to stress that further to the discussion with the students, it seems that these
placements were of added value to their studies. Nonetheless, these placements are
not ECTS credit bearing despite students being required to keep a detailed logbook and
submit a report; this may have negative repercussions for the incentivisation of students
to excel in their placement and thus should be rectified.

Evépyeieg KES College

2710 OeUTEPO Kal TETAPTO eEAUNVa £xouv TTPooTEBEl dUO véa padruara, €0IKA yia TNV
TPOKTIKA €£AoKNON Twv @QOITNTWY, KABe éva amd Ta otroia ToTwveTal e 5 ECTS.
Mpdkerral yia Ta padrjuata “PRCT104 Practical Training I” o1o d€UTepO €€AUNVO Kal
“PRCT212 Practical Training II” ato T€TapTto €€&unvo.

Ta mo mavw padnuarta @aivovtal otn doun Tou MNpoypduuartog ato Mapdptnua “1”, evw
TA QVOAUTIKA TOug TTpoypduuata Trapoucidlovral oto lMapdptnua “3” pe avgovteg
apIBpoug 14 kai 34 avrtioToixa.

(2.5) Aigbvng AiaoTaon Tou MpoypdupaTog ZIToudwyv
Aev umrapyouv orroladnmrore oxoAia ek pépous tne Emrporrn¢ EEA r1a omoia
OUVETTAyovTal OTTOIECONTTOTE EVEPYEIES EK UEPOUS LIAG.
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8.8

8.9

(2.6) ZOvdeon pe Tnv Ayopd Epyaciag kai Tnv Koivwyvia

Insufficient information was provided in the feasibility study in terms of student
employability.

Evépyeieg KES College

H ammaoxoAnciyoétnta Kutrpiwv @oitntwy o1 oT1roiol Ba eviia@epBouv yia va QoITAooUV
oTo lNpoypapua civar dedopévn, Adyw Twv TTOAAWY CUVAPWYV ETTIXEIPIOEWVY Ol OTTOIEG
AeIToupyouv oTnv KuTrpo, n otroia gival évag JeyaAog TOUPIOTIKOG TTPOOPIoHAG.

Ooov agopd Toug aAA0dATTOUG QOITNTEG, UTTHPXAV OPJOAOYOUNEVWG KATTOIEG DUOKOAIEG
ylo TNV atmmacxoAnor toug otnv Kitrpo, oTa TTAQiola TnNG UTTOXPEWTIKAG TTPOKTIKAG
aoknong. O1 BuokoAieg auTég £xouv EeTTEPAOTEI PE EVEPYEIES TOU YTTOUpYyEiou Epyaaiag,
KAl N atTaoX0Anon aAAOSATTIWV QOITNTWY O€ BECEIGC OXETIKEG JE TO QVTIKEINEVO OTTOUDWV
ToUug gival Twpa duvath. PETog KaTd TRV KaAoKaipIvA TTEPI0dO, O YOITNTEG PAG gixav Tnv
gukaipia va atracxoAnBouv otn Eevodoxelakn Piounxavia ota TAGioIa TNG TTPAKTIKAG
TOUug AoKNONG.

(3) EPEYNHTIKO EPIo KAI H ZYNEPTEIA ME TH AIAAZKAAIA
(3.1) Zuvépyeia ‘Epguvag kai Aidaokalioag

The EEC felt there is insufficient awareness among members of academic staff
regarding the importance of current research in travel and tourism and how this should
be related to curriculum currency and innovation in teaching. Few members of KES
College are engaged in research activities with modest publication or other related
outputs in travel and tourism. There was some interest to undertake research and/or
consultancy collaboration with the local hospitality and tourism industry also as a result
of the recent introduction of the KES Research Centre, where, among others, a research
project is currently implemented in the field of Food, Hotel and Tourism entitled Wage
differentiation between men and women in the food sector of Cyprus.

Evépyeieg kai Béoeig KES College

2tnv mapdypago 3.1, yivetal avagopd ot TomoBétnon Tng EEA, pe v otroia
diatmoTwvovTal ol evEpyeleg Tou KoAAgyiou yia TrpowBnon NG Egapuoopévng ‘Epeuvag
o€ BEPaTa OXETIKA PE TA TTPOYPAUUATA OTTOUdWY, OTTWG ETTIONG KaI O€ KivnTpa Ta OTToia
TTpowBei To KoAAEyI0 TTPOG TO DIBAKTIKG TTPOCWTTIKO.

2710 TENOG O€ TOU aTTOOTIACPATOG aTTd TNV €KBeon Tng EEA oTtnv TTapouca mmapdypa®o
8.9, diamoTwveTal OTI UTTAPXEI KATTOIO EVOIAPEPOV VIO avAANWN £€PEUVAG O€ oUvVEPYaaia
ME TNV TOTTIKN Brounxavia PiAoeviag kar ToupiopgoU wg amoTéAeoua TnG dnuioupyiag
Tou Epeuvnrikou Kévrpou Tou KES College. Mepamépw, 6T €xel O apxioel amd 1o
Epeuvntikd Kévtpo Tou KES College n uhotroinon epeuvnTikoU €pyou OTOV TOUEA TWV
EmOoImoTikwy, =evodoxelakwy Kal Toupiopou, TO OTToio OXeTiCeTal Apeca To utrd
agloAéynon Mpdypapua Zmmoudwv.

TNV aTmmavinor Pag €1miong oTnv Tapaypa@o 3.2 TTapoucidoape deiyuara EpEUVNTIKAG
OpacTNPEIOTNTAG WEAWV TOu SIBAKTIKOU TTPOCWTTIKOU Tou lMpoypdupatog. Mepaitépw,

ToviCeTtal n TTpéoAnwn g Ap MixanAidou Pwédavag pe mpoodvrta oto Béua Travel and
Tourism pe TTAPN atracxoAnon.

To KES College, €xel avayvwpioel Tn onpocia NG €peuvag Kal EUTTPAKTA PE TN
onuioupyia Tou EpeuvnTikoUu Tou Kévipou atrd Tig apxéc Tou 2018. MpowBoulvral
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8.10

8.11

EPEUVNTIKEG OpaaTNEIOTNTEG METAEU Twv PEAWV TOU OIBAKTIKOU TTPOCWTTIKOU WE TNV
EUTTAOKNA KAl TWV QOITNTWV.

(4) YNMHPEZIEZ AIOIKHZHZ, ®OITHTIKHZ MEPIMNAZ KAl YINOZTHPIZHZ
AIAAKTIKOY EPIOY

(4.1) AloiknTikoi Mnxaviopoi

Ymapyxel BeTikr) diammiotwon tng EmTpotAg EEwTepikAg AfloAdynong avagopikd
ME TOV TPOTTO HE TOV OTTOIO TUYXAVOUV XEIPIOKOU TTPORAAUOTA TWV POITNTWV.
(4.2) Ymodopég / YTooTnpign
Support is required in investing on more library resources; moreover, staff development
initiatives need to be undertaken to better utilize the available resources. The curriculum
is outdated and does not address contemporary challenges in the travel and tourism

sectors. There are many modules that are generic and/or not contextualized. The
student welfare facilities are modern and student-friendly

Evépyeieg KES College

‘Exouv ayopaoTei 91 BIBAia TpdopaTtwy ekdOOEWY, EXEl ECACPANOTEI CUVOPOWN O€ £va

emmTpPooBeTo TTEPIOdIKG (Journal of Tourism and Hospitality Management — ek®4Tng
American Research Institute for Policy Development) kaBw¢ kal TTpdéofacn oe 15
eAelBepa online TTepIodikd Kal 28 KATAAANAEG 1I0TOOEAIDEC.

H doun tou MpoypduPaTog €XEl ETTIKAIPOTTOINGEI Ye TNV alg¢non Tou apiBuou Twv
HaBnudtwy Tou Topéa Travel and Tourism atré 16 o€ 25 (BAétreTe MapapTipara “1” kai
“2” kai TrTapaypa@o 2.1), evw TO TTEPIEXOMEVO TTAEIOTWY HABNUATWY EXEI ETTIKAIPOTTOINOEI
Kal  €utrAouTIoTEl  pE  TTpocavaToAiopd  oTtov  Topéa  Travel and  Tourism,
TepINAPBavoPévy  TWV  HABNPATWY  YEVIKNG QUOEWS (BAETTETE yia  TTAPABEIYUO
Tapaypdeoug 2.2, 2.4 kai 7.1). Tautdxpova, €xel PMewBei o apIBPog Twy pabnudtwy
YEVIKNG QUOEWG UTTEP TwV paBnudatwy Tou Topéa Travel and Tourism.

(4.3) Oikovopikoi NMoépol

The feasibility study could have been more detailed explicitly providing data on the future
cash flow and viability of the Higher Diploma programme.

Evépyeieg KES College

MNa va civar Biwaipo 1o Mpdypaupa, dnAadn va KaAUTITel Ta AeiToupyikd Tou £€0da, va
utTooTNpEICel épeuva Kal va oUPBAAAEl, cUP@wva Pe To YePIBIO TTOU TOU avaloyei, oTa
yevikd €€oda Tou KoAAeyiou, xpeidletal Toulhdyiotov 8 @oitntéG. TO OIKOVOUIKO Onpeio
IooppoTriag (break-even point) Bpioketal otoug 7 @oitntég. Metd, 600 augdvetal o
apIBUAG Twv @oITNTWY, TOoOo aufdvetal n Kepdoopia, aAAd eTTiong onuavTikd gival OTi
Ba uttdpyouv TTEPICOOTEPA DIABETINA KOVOUAIO yia €peuva, ayopd €COTTAIOUOU, yia
oX£01a TTApOXNAS KIVATPWY YIO QOITATEG KAl VIO UTTOTPOWIEG.

ZUPpwva PeE Ta OToIxEio Ta oTroia TrapaBétoupe oTnv Trapdypago 4.1 1o Tavw
QvVa@OPIKA PE TOV apIBud Twv @oItnTwy oTo Mpdypauua, atd To TPEXOV AKAdNUAIKO
é€ro¢ 2018 - 2019 710 [MMpdypapua eEaoc@aAiel IKavoTToINTIKOUG TTOPOUG Kal gival
QUTOOUVTAPNTO.
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(5) EZ ANMOZTAZEQZ NMPOrPAMMATA
Aev e@apudleTal.
(6) AIAAKTOPIKA NMPOrPAMMATA ZINMOYAQN

Agv e@apuoleTal.
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9.1

9.2

TEAIKEZ NAPATHPHZEIZX - EIZHMHZEIZX
(BAétTeTe o€hidec 32 uéxpi 35 tn¢ EkBeonc)

AIAAKTIKO MPOZQMMIKO

Academic staff need to further engage in research and knowledge creation in travel and
tourism related areas

Evépyeieg KES College

>tnv Tapdypa@o 3.1 Mo mavw avagépape 611, To uTtd afloAdynon Mpdypaupa gival
TpieTég, €mTTEdOU AvWTEPOU AITTAWMOTOG Kal €XEl ETTAYYEAUATIKO XOPOKTPA KAl €K
TOUTOU, N onuaagia Tnv otroia £Xel N £€peuva € TETOIO TTPOYPAUMA dEV UTTOPEI va gival N
idla 0TTWG o€ £va TTpdypauua emiédou MrTuyiou.

Mepaitépw, ava@épape 0TI TTAPA TO yeEyYovog auTd, To KOAAEYIO £xEl TTPOXWPNOCEl OTIG
apxég Tou 2018 otn dnuioupyia Tou Epeuvnrikol Kévipou “KES College Research
Centre” To OTT0i0 AOXOAEITAI NE EQAPUOTHEVN £PEUVA OXETIKA PE OAQ T TTPOYPAMMATA
OTTOUBWY Ta OTToia TTPOCPEPOVTal 0TO KOAAEYIO Kal BIa@AavnKay o JEYAAES TTPOOTITIKEG
yia avaTtuén Tng épeuvag oto KoAAgyio.

Mepairépw, otnv Tapdypago 3.2 TTapabiécaue deiyaTa €peuvnTIKWY OpacTNPIOTATWY
MEAWYV TOU DISOAKTIKOU TTPOCWTTIKOU Tou [MpoypduhaTog, To oTToio, Ba ptropolce va
XOpaKTNEIoTEl WG agidAoyo, Aaupavopévou uttéwn Tou emTédou Tou MpoypduuaTog
(AvwTepo AiTTAwua).

ETttiong, oto T€Aog TnG MNapaypdeou 3.2, ava@Epape OTI TO AKAdNUAITKO TTPOCWTTIKO TOU
TPOYPAPUATOG ATTO TNV TPEXOUCO OKAdNMAIKN XPEOVIA, evIOXUETAl PE TTPOCANWN UE
TAAPN atTacXoAnon, Wiag eTTTAEoV KATOXOU OIDAKTOPIKOU TiTAOU aTTOUdWY, TnG Ap.
MixanAidou Pwéavag. H Ap. MixanAidou S108£Tel peydAn guTTEIpia OoTOV TOUEQ TOU
International Hospitality Management kai TTapdAAnAa onuavTikéG duvatoTNTEG VO
evioxuoel tTnv gpeuvnTik dpacTtnpidtnta Tou KES College kal 1Tpog autiv Tnv
KateuBuvaon.

2Tn OUVEXEIQ, OTNV OTTAVTNOT PJOg aTnyv TTapdypago 8.9, avagépape OTI 0To TEAOG TOU
aTTO0TTACPaTOG aTo TNV €kBeon Tng EEA oTtnv mapdypago 8.9, diamoTwveTal OTI
uUTTdpxel KATToI0 evlIo@Eépov yia avaAnyn €peuvag o€ ouvepyaoia Pe TNV TOTTIKA
Biounxavia ®iAogeviag kal ToupiopoU wg atroTéEAETUa TNG dnuioupyiag Tou EpguvnTikoU
Kévtpou Tou KES College. Mepaitépw, 6t diamoTwveral amd Tnv EEA 61 éxel AdN
apyioel ammd 10 Epeuvnrikd Kévipo Tou KES College n uAotroinon gpeuvnTikou €pyou
OTOV TOUEX TWV TPOYidwy, =eVOdOXEIAKWY Kal ToupIGHOoU, TO OTT0I0 OXETICETAI AUETA TO
utTo agloAdynon MNpdypapua ZTToudwv.

‘Exoupe Tnv atroyn 611, Ta TTIO TTAVW OToIXEia atmodeikvuouv OTI ol uttodeiteic Tng EEA
oTnV TTapouca TTapAypaPo yia PEYOAUTEPN EUTTAOKN TOU BIOOKTIKOU TTPOCWTTIKOU O€
epeuvnTIKEG dpaoTnEIdTNTEG AdN UAoTToloUvTal, evwd n Asimoupyia Tou EpeuvnTikol
Kévtpou Tou KES College Tpoo@épel atrepiopioTeg duvaTOTNTEG KAl TTPOOTITIKEG OTNV
kateubuvon auTr).

A minimum of one more permanent (i.e. not adjunct) member of staff specialized in travel
and/or tourism at PhD level is required to be able to run the programme at an acceptable
level subject to adequate student numbers
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9.3

Evépyeieg KES College

Omtwg éxel avagepBei oTo TEAOG TNG TTapaypd@ou 3.2 Mo TTAavw, EXEl TTPOCANPOEi e
TARPN atraoxoAnon n Ap MixanAidou Pwéava. H Ap MixanAidou €ival dtopo 1o 0TT0io
aoxoAcital evepyd otov Topéa Travel and Tourism Kal £xel TEPAOTIA DIDAKTIKI EUTTEIRIA
otn O&idackaAia Bepdtwv Tou Topéa Travel and Tourism oe oxoAég TpiIToB&OuIag
ekTTaideuong.

Eival k&droxog Twv akdAouBwv akadnPaikwv TTPOCOVTWV:

o di1dakTopIkd TiTAO 0TO B€pa “Educational Leadership for Teaching and Learning”,
Berkeley University

e petarmTuyiako TiTho MA oto B€pa “International Hospitality Management, Quality
Services”, Suffield University

e TITUXiO BA o010 Bfua "International Hospitality Management”, College of
Cambridge

o Diploma oto 6¢ua “International Tourism & Travel Consultant”, “Tourism
Academy Muenster”

¢ Diploma in German Language, University Timisoara

H Ap. MixanAidou gival agloAoyhtpia Twv MNpocwTTikwy Kal ETrayyeApatikwy AggIoTATWY
oto Tpoypauua Pihoeviag kai Toupiopou otnv Apxy AvAtTuéng AvBpwIrivou
Auvapikou. Eivar ouppBouiog Piroeviag (Hospitality Consultant) oto Cyprus Centre for
Training of Human Resources, kai gival géAog Tng EkdoTikAg EmirpoTmg Tou Kozmenko
Science Publishing for Tourism and Travelling.

Emiong eivai péhog tng EmoTtnuovikig Emtpotig tou World Cultural Tourism
Association. 'Exel pakpdxpovn eumeipia w¢ kabnynTpia oe 1dpuuata TpitoBaduiag
Extraideuong oe 6éuarta Travel and Tourism

Mapadeiypata TpdoeaTtou epeuvnTIKoU £pyou TNG Ap MixanAidou Pwédvag avagépovTal
oTnv TTapdypaqgo 3.2.

To Bioypa@ikd Znueiwpa Kal avTiypa@a Twv KATaANKTIKWY TiITAwv Tng Ap MixanAidou
Pwéavag emouvattovral wg Mapdptnua “4”.

These staff as well as existing staff need to be research active and publish in
international academic journals as indicated in the Association Business Schools (ABS)
list, for example. Publications by members of academic staff in the areas of travel and
tourism should be actively encouraged by KES College

Evépyeieg KES College

O1 evépyeieg oTig otroieg €xel TTpofei To KES College yia TpowBnon NG €peuvnTikAG
OpaoTNPIOTNTOG METOEU TWV MEAWV TOU OIOAKTIKOU TTPOCWTTIKOU £XOUV TTAPOUCIOOTEI
ETTAPKWG OTIG TTapaypdapous 3.2, 8.9 kai 9.1 1o TTavw.
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9.4 Existing staff should be developed to understand the requirements of the travel and

9.5

tourism industry and contextualise their teaching accordingly

Evépyeieg KES College

210 KoAAéylo Trpoypappatifovral Kal UAOTTOIOUVTAl JIAQPOPESG dPaOCTNPIOTNTEG TWV
TTPOYPANKATWY OTTOUdWYV, Ol OTTOIEG KATAaXWPEOUVTAl OTO NUEPOAOYIO dPACTNPIOTATWY
Tou KGOt TpoypduupaTog. To nueEPOAdyIo SpacTnpPIoTATWY aPopd  eEWOIOAKTIKES
dpaCTNPIOTNTEG TOU TTPOYPANPATOG OTIG OTTOIEG CUMUMETEXOUV KAl UEAN TOU DIBAKTIKOU
TIPOCWTTIKOU. TO NUEPOAGYIO yia To TTPOYpappa Travel and Tourism €TICUVATITETAI WG
MapdapTtnua “5”.

Omtwg ptmopei eUKoAa va SiaTmoTwOEel, 0To MO TTAvW NPEPOASYIO UTTAPXOUV TTOAAEG
ETTINOPPWTIKEG dPACTNPIOTNTEG Ol OTTOIEG UAOTTOIOUV Thv utrodeign g EEA otnv
TTapouoa Trapdypa@o, OAAG Kal YEVIKA ETTIHOPPWVOUV OAOKANPO TO OIOAKTIKO
TTIPOCWTTIKG Tou MpoypduuaTod.

MNa mapddeyua, 1o eMPOPPWTIKO OepIvapio aTig 23 OkTwRpiou 2018: 210 oepivdaplo, Ba
TTapouciaoTouv a) To Béua “Contemporary Issues of the Travel and Tourism Industry”
amdé TN Ap MixanAidou Pwédva kair B) 1o Béua “Néa dour, véa paBiparta Kal
TpoTroTroINUéVA avaAuTiKG TTpoypduuata Tou MNpoypduuartog Travel and Tourism ”. To
Béua Ba TTapoucidcel 0 ZuvtovioTAG Tou [lpoypduuartog kuplog [MavayiwTtng
Xar¢noupeou.

EkT6g a1mé TO TTIO0 TTAVW OEPIVAPIO, PTTOPOUV VA KATAUETPNOOUV OTO NUEPOABYIO TOU
MpoypduuaTog AAAa TOUAGXIOTO 5 CEUIVAPIO TTOU Eival AUECO OXETIKA YE TO BEua Travel
and Tourism, kKaBwg¢ kal AAeg dUO OpacTnpIdTNTEG-CUVAvVTAoElC “round table
discussions”, petagu Popéwv Tou Toupiopol atnv KUTTpo, ouykekpipéva Tou Kutrplakou
Opyaviopou Toupliopou, Tou Zuvdéopuou TagidiwTIKWwyY MNPakTépwy Kal Tou ZUvOECOoU
TouploTikwyv Emixeipriccwyv KOTTpou HPE TNV CUMMETOXN TwV MEAWV TOU OIDAKTIKOU
TTPOCWTTIKOU TOU TTpoypdupaTtog pag oTig 15 lavouapiou kai 20 AtrpiAiou 2019. OAeg ol
mo Tédvw OpacTtnpidtnteg, Ba Bonbrioouv avapeioBATNTa TOoug OIOBACKOVTEG VO
guTTAOUTIOOUV TN SIBACKAAIG TOUG.

Business/Management/Social Science generalists need to be trained to understand in
finer details the travel and tourism phenomenon with its global challenges, and
incorporate them into their teaching

Evépyeieg KES College

Ta eMPOPPWTIKA CEMIVAPIO TA OTToia avag@épovtal aTnv TTapdypago 9.4 o Tmavw,
a@OpPOoUV 0AGkANpo 1o TuAua Kal QUOIKA OAa Ta PHEAN Tou SIBAKTIKOU TTPOCWTTIKOU. Oa
Bonbroouv oTTwadnTTOTE KAl Ta PMEAN TOU SIOAKTIKOU TTPOCWTTIKOU Ta oTToia 810GCKOoUV
YEVIKAG QUOEWG PHABANATA, WOTE VA TTPOCAPHOCOUY KAAUTEPa Tn dIdaoKaAia Toug oTO
QVTIKEIPEVO TOU MpoypAappaTOoG.
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9.6

9.7

9.8

A clear human resources management strategy is required to ensure that sufficient and
relevant resources are allocated and recruited to address any possible mismatches
between the lecturers’ expertise and modules taught

Evépyeieg KES College

H mpoocAnwn g Ap MixanAidou Pwédavag pe mAApN atmracyxoAnon eutTAouTtilel 1o
Mpdéypaupa o€ peyadAo Babud Adyw Twv TTpocdVTwY Kail TNG TEPACTIAS EUTTEIPIAC TG OTA
Béuata Travel and Tourism kal autd Ba €xel BETIKN eTTiIdpAcn oTa UTTOAOITTA PEAN TOU
OIOAKTIKOU TTPOCWTTIKOU ava@opPIKA PE TOV EUTTAOUTIONO TWV EUTTEIPILV TOUG WOTE vd
gival og kaAUTepn Béon va d1ddEouv Ta BEPATA TOUG. .

Tautdypova, TPog Tnv idla KateuBuvon €mOPOUV KAl Ol CUVEXEIG ETTIMOPPWTIKES
dpaCTNPIOTNTEG 01 OTTOIEG dlopyavwvovTal aTrd To MNpdypaupa ZTToudwyv, OTTWGS PAiveTal
oT1o Mapdptnua “5” kai ol eukaipieg TTou divovTal oTa PEAN Tou BIDAKTIKOU TTPOCWITTIKOU
yla aueon emmagn pe Popeig Tou Toupiopou otnv KUTrpo.

AOMH TOY NMPOIrPAMMATOZ

Generic management modules (such as those related to the Business Management
series) should be enriched with travel and tourism-related content and context

Evépyeieg KES College

Ta yevikng QUoEwWg padbruaTa dIoiknong £XOUv EUTTAOUTIOTEI PE TTEPIEXOUEVO aTTO TOV
Touéa Travel and Tourism. T[MapakaAw PBAErere oT1o [Mapdptnua  “3” O1TOU
TTapoucIAZovTal T AVAAUTIKA TTPOYPANKATA TwY JaBnudtwy, Ta Hadiuarta pe aléovteg
apIBuoug:

- 5 (MGMT107 Definitions, Concepts and Principles of Business Management)

- 20 (MGMT207 Organizational Behaviour)

- 31 (MGMT208 Small Business Management)
- 37 (MGMT302 Business Strategy and Policy)

Generic social sciences modules (such as Introduction to Social Science, Geography
and Anthropology of Tourism) should be furthered focused and crystallised in their
message. Currently, Introduction to Social Science (Sociology and Psychology) should
focus on only one of these two vast disciplines, and on key concepts e.g. travel
motivation, tourist behaviour and such like. Similarly, Geography and Anthropology of
Tourism should focus on only one of these two vast disciplines, and on key concepts
e.g. place identity in tourism, spatial scale in tourism, destination image, and such like.

While the module “Introduction to Social Science (Sociology and Psychology)” is generic
with no contextualised follow-up module in tourism, the “Geography and Anthropology
of Tourism” module has no generic predecessor. This apparent inconsistency should be
rectified, as explained above. Choosing a single discipline (e.g. only Sociology instead
of Psychology or only Geography instead of Anthropology) is imperative to focus on
depth rather than width of provided knowledge.
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9.10

9.11

Evépyeieg KES College

Ava@opd yia TIG OXETIKEG EVEPYEIEG OTIC OTToieG £xel TTPoPei To KOAAEYIO yia Ta apyIKG
paBnuata “Introduction to Social Science (Sociology and Psychology)” kai “Geography
and Anthropology of Tourism”, €xel yivel OTIGC ATTAVTACEIG HAG, OTIC  TTNO TTAVW
TTapaypapoug 2.2 Kai 1diaitepa otnv 7.1.

Otrwg éxel ndn avagepBei, To KABE éva atmd Ta YeVIKNAG QUOtwG pabriuata “Geography
and Anthropology of Tourism” kai “Introduction to Social Science (Sociology and
Psychology)”, éxel Trepiopiotei pévo o€ éva amd T1a OUo apxik& Bféuata (dnAadn
Mewypagia yia 1o TPWTo PABnua kal KoivwvioAoyia yia 1o deUTEPO HABNUA), WOTE Va
TTEPIOPIOTEI TO €UPOG TOUG Kal va Yivel gupdBuvon oto Bépa TTou ETTIAEYNKE, JE
TpocavatoAioud oTov Topéa Travel and Tourism. Ta paBAuoTa €X0UV METOVOUAOTEN O€
“Geography of Tourism and Travel” kai “Introduction to Sociology of Tourism”
avTioTOIXA.

H tpotrotroinuévn véa doun tou MNpoypduuartog @aiveralr oto Mapdptnua “1”, evw Ta
QAVOAUTIKA TTPOYPAUMOTA OAWY TwV JaBnudaTwy @aivovtal oTto MNMapdptnua “3”, 010 OTT0I0
Ta U0 TTI0 TTAVW PABANaTAa PEPOUV augovTeg aplBuoug 1 kai 8.

All modules should modernize content, update reading lists and include travel and
tourism journal articles

Evépyeieg KES College

AkoAhouBAcape TIG uTrodeitelc TnG utrodeicelic Tng EEA Kkal ekouyxpovicaue TO
Mpdéypauua o€ peydho Babud. ZuvoTmikd, oTnv TTapdypa@o 2.1 o TTAvw avagEépPETal
OTI Ta padnuata Ta otoia eival e€eidikeupéva oe BEparta Travel and Tourism €xouv
augnBei atmd 16 o€ 25, e TNV TTPOCHBNKN VEWV EKOUYXPOVIOHEVWY Habnudatwy. ‘Exel
ETTIKAIPOTTOINBEI TO TTEPIEXOMUEVO TTAEIOTWY PABNUATWY YE TTPOCBNKN TTEPIEXOMEVOU Kl
TTpocéyyiong Tou Touéa Travel and Tourism, 6TTwg yia TTapddelyua oTa PHabiuaTa Ta
oTToia avagEpovTal oTnv TTapdypa@o 9.7 kal 0TTwg Ba avagepOei o KATw, o€ OAa Ta
YAWOOIKG padnuata (e augovteg apiBuoug 15-18 kai 25-28 oto Mapdptnua “3”) kai
GAAQ.

Ooov agopd atn BiBAIoypagia, autr £xel eTTKaipoTroinNBei ae 6Aa Ta padnuara. ‘Exouv
ayopaaoTei 91 BiBAia TTpdéopatwy ekdOCEWYV, €xel e€a0@PaAICTEl ouvdpouny Ot €va
emmmpooBeTo TTEPIOdIKG (Journal of Tourism and Hospitality Management — ekd6Tng
American Research Institute for Policy Development) kaBwg kal TTpéofacn og 15
eAelBepa online TTEPIOBIKA Kal 28 KATAAANAEG 10TOOEAIBEG, oTa didpopa avaAuTiKd
TTpoypdapuaTa, 6TTwg TTapouaiadovtal ato Mapdptnua “3”

The modules “Communication Skills” and “Computer Basics I”, “Quality Customer
Service”, “IT Web Page Design” and “Business Communication” offer almost entirely
practical skills. Therefore, they should be either eliminated, merged or delivered in
workshop, non-ECTS credit-bearing mode. Further to the proposed shakeup, the freed-
up module slots can be filled by new modules explicitly contextualised in travel and
tourism, such as “or “Travel and Tourism Management” or “Tourism Marketing”
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9.12

9.13

Evépyeieg KES College

Ta padnuarta “Communication Skills”, “Computer Basics I”, “Quality Customer Service”,
“IT Web Page Design” ka1 “Business Communication” éxouv atmooupBei atd 10
Mpdypauua, kal Edwaoav Tn B€on Toug o€ véa PaBruaTta, cUPQWVA WE TIG EI0NYACEIS TNG
EEA.

‘Eva amé 1a véa pabnuarta Ta oTroia mpooTédnkav oto lMpdypauua, gival 10 padnua

“TOUR201 Travel and Tourism Management”, ye augovta apiBud 19 oto MapdpTtnua
“3”, oUpewva e TNV UTTedEIEN TG EEA oTnv TTapouca Trapdypago.

It is suggested that “Health, Safety and Security” is renamed to “Food Health, Safety
and Security” to better reflect the module content. Moreover, this module should not be
compulsory on a Travel and Tourism Management Higher Diploma programme (and
certainly not in semester one) but may be offered as an elective in a subsequent
semester

Evépyeieg KES College

To pdbnua petovopdoTnke oe “HSSF200 Food Health, Safety and Security” kai givai
eMAeYyOUEVO pdBnua Tou 4°° ggaurvou, OTTwG UTTopEi va diatmioTwBei atrd Tn véa don
Tou [Mpoypduuatog oto Mapdptnua “1”. To avaAuTiké TTPOYPAPUA TOU PaBARuaTog
Bpioketal o1o Mapdptnua “3” pe avovra apiBud 36.

It is suggested that “Introduction to Economics I” is renamed to “Principles of
Microeconomics in Tourism” and be contextualised accordingly. Another module on
“Principles of Macroeconomics in Tourism” may be added in the programme to provide
an integrated approach of economics

Evépyeieg KES College

To apxiké uaBnua “Introduction to Economics |’ petovoudotnke oe “ECON107
Principles of Microeconomics in Tourism ” Kal €ival UTTOXPEWTIKO PABnua tou 1%V
e€apnvou, OTTwWG uTTopei va diamoTwdei amd 1N véa douny Tou MNpoypduuaTog OTO
MapdapTtnua “1”. To avaAuTiké TTPOYPAPa TOU JaBruatog Bpioketal oto MNapdptnua “3”
ME augovta apiBuo 4, Kal €xel ETTIKAIPOTTOINGEI KATAAANAQ pE TTPOCOAKN TTEPIEXOUEVOU
Kal TTpoo€yylong Tou Topéa Travel and Tourism.

Emiong, éxel TrpooTeBei 01O deUTEPO €EAUNVO TO vEo padnua “ECON108 Principles of
Macroeconomics in Tourism”, 6TTwg pTTopei va diamoTwOei atmd 1o MNapdptnua “1”. To
QVAAUTIKO TTPOYPANPa Tou paBruatog Bpioketal oto MNapdptnua “3” e augovra apiOud
11, Kal TO TTEPIEXOMEVO Kal N TTPOCEYYIOH TOU AVTATTOKPIVOVTAI OTOV TiTAO TOU.
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9.14

9.15

9.16

It is suggested that the missing “Business Management II” module (at present there is
progression from Business Management | to Business Management Ill) should be
introduced in the curriculum. Alternatively, it is suggested that the “Business
Management’title series is abandoned, and proper, content specific titles are infroduced
currently appearing only within parentheses, e.g. “Organisational Behaviour”.

Evépyeieg KES College
Tutmkd, @aivetal 611 atmd TNV TTOAIG dopr atroucialse  KATTOI0 PABNUa PETAtu Twv
HaBnudtwy Business Management | kai [ll. Opwg oTnv TpaydaTikOTATA ETTPOKEITO YIA

o@AaAPa apibunong.

Ta paBnuarta Business Management éxouv PETOVOUAOTEI GUPQWVA PE TNV TTIO TTAVW
uttodeign Tng EEA. Mpokeital yia 1a yabiuara “MGMT107 Definitions, Concepts and
Principles of Business Management”, oto 1° g¢dunvo, “MGMT207 Organisational
Behaviour” oo 3° e€dunvo, “MGMT208 Small Business Management” o1o 4° e€&unvo
kal “MGMT302 Business Strategy and Policy”, 6mwg¢ @aivovtal ato MNapdptnua “1”.

It is suggested that “Applied Principles of Tourism” becomes “Principles of Destination
Management” with the module contents focusing accordingly

Evépyeieg KES College
To paénua “Applied Principles of Tourism” petovopdotnke og “TOUR103 Principles of
Destination Management” Kal TO aVvaAUTIKO TOU TTPOYPANKA TPOTTOTTOINONKE KATAAANAQ.
To pdBnua Bpioketal oto 1° e¢dunvo, 6TTwg @aivetal otn doun Tou MNpoypduuaTog oTo
MapdapTtnua “1”, evw 10 avaAuTiké TTPOYpANMa Tou paBriuatog Bpioketal ato MNapdptnua
“3”, M€ aufovTta apIBuo 2.

Language modules should be offered in consecutive semesters for pedagogical
reasons. Moreover, languages training delivery should be specialized in travel and
tourism oral communication and interaction.

Evépyeieg KES College

Ta yAwoolkd padriuata Tpoo@Epovtal TTAéov oTa BIadoXIKA €¢Aunva 2 kal 3, OTTwG
@aivetal atrdé TNV TPOTTOTTOINKEVN doun TOou TTPoYPAPuaTog oTto MNapdptnua “17.

O1wg éxel ndn avagepbei otnv ammadvrnon pag otnv Tapdypago 8.4 mo TTavw, Ta
QVOAUTIKA HaBApOTa TWV YAWOCIKWY PaBnudtwy €xouv €TMKaIPOTIOINOei O TTOAU
MeyGAo BaBuo (Trepiexdpevo, ueBodoloyia didackaliag, BIBAIoypagia), WoTe va éxouv
oaQn TTPocavaToAiopNd TTpog Tov Touéa Travel and Tourism. Autd @aivetal OTO
Mapdptnua “3”, O6mou Ta AVOAUTIKA TIPOYPAMMATA TwV YAWOGIKWY HaBnudtwy
TTapoucialovTal he augovTeg apibuoug 15-18 kai 25-28.
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9.17

9.18

9.19

9.20

It is suggested that the “European Community Economics” module is deleted from the
curriculum as the module content is outdated and/or presupposes extensive knowledge
of economics (i.e. advanced trade theory, monetary integration) that is not part of the
programme and possibly of limited interest to the students of a travel and tourism
programme.

Evépyeieg KES College
To paénua diaypdenke, OTTwG PITTOPE va dIaTToTwOEl atrd Tn véa, TPOTTOTTOINUEVN OO
Tou Mpoypduuarog oto Mapdptnua “1”.

It is suggested that a module related to cruise industry is added to complement the
“Introduction to the Airline Industry” module from a travel management perspective.
Moreover, the “Introduction to the Airline Industry” can be renamed “Introduction to the
Air Transport Industry” to incorporate developments in the airport and ground handling
sectors

Evépyeieg KES College

‘Eyivav o1 akéAoubeg evépyeEg:

(a) AnuioupynBnke 10 V€O PABnua “MGMT304 Cruise Line Management” 10 oTT0i0
Bpioketal oTto 5° €€dunvo, 6TTWG PTTopei ha dilatmoTweei amd 1o Mapdptnua “1”7. To
QVAAUTIKO TTPOYPANMa Tou paBruaTtog Bpioketal oto MNapdoTtnua “3” e augovra aplBud
39.

B) To pdbnua “Introduction to the Airline Industry” petovopdotnke oe “TOUR202
Introduction to the Air Transport Industry”. To pdBnua Bpioketal oto 3° €EAUNVO Kai
@aiveral atn dopr Tou Mpoypdupatog ato Mapdptnua “1”. To avaAuTIKO TTPOYPANKG TOU
MaBnuartog Bpioketal oTto Mapdptnua “3” e augovra aplbusd 23.

It is suggested that the “Air Travel Fares and Ticketing” module is enriched with
principles of revenue management to move beyond the purely vocational aspects
currently taught.

Evépyeieg KES College
To TpoTToTToINUEVO, CUMPWVA WE TIG uTTodEiEelc TNG EEA, avaAuTiké TTpdypappa Tou
padruartog @aivetal oto MNapdpTnua “3” pe avgovra apiBud 33.

It is suggested that “Sustainable and Alternative Tourism” is renamed into “Special
Interest Tourism” given that neither all forms of alternative tourism are sustainable, nor
all forms of mass tourism are unsustainable. Moreover, the special interest tourism
embeds alternative tourism to a major degree. “Special Interest Tourism” should then
become a compulsory module, whereas “Rural Tourism” can become an elective one
and not all students are expected to show an interest in this.

Evépyeieg KES College

‘Eyivav o1 akOAOUBEG eVEPYEIEG:

(a) To pd&BNua petovopdotnke oe “TOUR203 Special Interest Tourism” kai
TTEPIANOUBAVETAI WG UTTOXPEWTIKOG OTa PabrpaTa Tou 3% €€aurvou, OTTWG UTTOPE va
olamoTwOEl atrd TN véa TpoTToTToIinuévn dopur Tou Mpoypdupatog oto MapdpTtnua “1”.
(B) To péOBnua “TOUR308 Rural Tourism” cuptrepIAauBAvETal OTA ETTIAEYOUEVA
paBrpata Tou 5% e€aprvou, OTTWG UTTOPE va SIATTIOTWOEI atrd TN VEQ TPOTTOTTOINUEVN
ooun Tou Mpoypduuatog oto Mapdptnua “1”.
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9.21

9.22

9.23

It is suggested that the college develops new interdisciplinary, creative and innovative
modules such as Wellness Tourism and Tourism & Journalism to capitalise on its
existing infrastructure currently used by other programmes of study. Such modules could
improve the academic offering of KES College thus shaping a competitive advantage in
the marketplace

Evépyeieg KES College

AkohouBwvtag Tnv €icAynon Tng EEA, dnuioupyRcaue TO UTTOXPEWTIKO HABNUa
‘MGMT317 Spa and Wellness Management” w¢ UTTOXPEWTIKO HaBnua oT1o 6° £¢dunvo,
OTTWG PTTopEi va diammoTwei atmd Tn véa TpotToTToinuévn dour Tou MpoypdupaTog GTo
MapdpTtnua “1”. To avaAuTIKO TTPOYPAKG TOU TTIO TTAVW VEOU JaBriuaTog TTapoucidleTal
oTo Mapdaptnua “3” ye augovra apiBuo 45.

Finally, it is suggested that the module “Introduction to Nutrition and Diet” is shifted to
an earlier semester (still as an elective) as it makes little pedagogical sense to offer
introductory modules in the last semester of the Higher Diploma

Evépyeieg KES College

To pédnua “NUTR104 Introduction to Nutrition and Diet” éxel peTag@epBei wg TTIAEYSPEVO
o1o 1° e€dunvo, 6TTw¢ JTTopEl va dIamoTwoel atTd TN véa TpoTroTToiNuévn dour Tou
Mpoypauuatog oTo Mapdptnua “1”.

EMMAOKH THZ BIOMHXANIAZ KAI EMATTEAMATIKH MPAKTIKH

A comprehensive programme of guest speakers, industrial visits, practice and
placements should be explicitly developed

Evépyeieg KES College
21NV Tapdypa@o 9.4 1o TTAvVwW TTAPOUCIACTNKE AVAAUTIKA TO NUEPOAGYIO £EWAIBAKTIKWV
OpacTnPIOTATWY Yia To UTTOd afloAdynaon Mpdypaupa “Travel and Tourism” 10 oTTOIO
mapouaialetar oto  [Mapdptnua  “5”. To nuepoAdyio  dpacTnpIoTATWY  aPopd
€EWAIBAKTIKEG BPaOTNPEIOTNTEG TOU TTPOYPAPUATOS OTIG OTTOIEG CUUMETEXOUV WEAN TOU
OI10AKTIKOU TTPOCWTTIKOU.

O1rwg ptmopei eUKoAa va dIaToTwOEl, OTO MO TTAVW NUEPOASYIO UTTAPXOUV TTOAAEG
ETMUOPPWTIKEG dPACTNPIOTNTEG Ol OTTOIEG UAOTTOIOUV Tnv uTmodeiEn tng EEA otnv
TTapouca Trapdypago, OaAAG Kal YEVIKG ETTIHOPPWVOUV OAOKANPOo TO OIOAKTIKO
TTPOCWTTIKG Tou MpoypduuaTod.

O1wg avoAuetal otnv TTapdypa®o 9.4 Mo Tavw, UTTAPYXOUV TTOAAG ETTIHOPPWTIKA
oeMIvVapIa yia To SIBAKTIKO TTPOOWTTIKO Tou Npoypduuarog Travel and Tourism, yeTagu
TWV OTTOoiWV Kal cuvavtAcelg kal oulntnon pe Popeic Tou Toupiopou otnv KuTtpo,
ouykekpipéva Tou Kutrpiakou Opyaviopou Toupiouou, Tou Zuvdéapou TagidiwTIKwy
MpakTépwv Kal Tou Zuvdéapou ToupioTIKwy Emixeipiocwy Kutrpou, oT1ig 15 lavouapiou
kal 20 Atrpidiou 2019.

EkT6¢ a1é 116 M0 TTéviw dpacTnpIdTnTEG, Ba opyavwBouv Kal ETTIOKEWEIS TOU TUANOTOG
o€ anpavTikoug Popeic Tou Toupiopou otnv KuTrpo.

NPOZEAKYZH ®OITHTQN
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9.24 A comprehensive feasibility study and a solid recruitment strategy are required
Evépyeieg KES College
a) MeAétn Biwoiudtntag
AvoQOpPIKA JE TN HEAETN BIWOINOTNTAG, £YIVE Ava@Opd OTIG AKOAOUBES TTaPaYPAPOUG TTIO
TAvW:

2tnv mmapdaypago 4.1, n EEA umédeige 61 n TTANPo@OpPNCN TTOU UTTAPXEI OTN MEAETN
BlwoIudTNTAG AVOQOPIKA ME TIG HMEANOVTIKEG TAPEIOKEG POEC AVOQPOPIKA HPE TO UTTO
agloAoynon MNpoypapua gival aveTrapkAg, Kal 0Tl To MNpdypaupa gixe Tapa TOAU Aiyoug
QOITNTEG, ME QTTOTEAECHA VA PNV Eival OIKOVOMIKA BILoIPo Kal 0TI Opwg To KoAAEyio
eCéppadle aioiodogia yia auénon Tou apiBuoU Twv QOITNTWV.

2TnNv amavinon Jag, €gnynoaue OTI TO TTPOYPANKO TTPOCEAKUEI KUPIWG aAAOdATTOUG
@oITNTEG DIOTI TTPOCPEPETAl OTNV AYYAIKA YAwooa Kal OTI n Peiwon Tou apiBuou Toug
OQEIAETAI OTNV OIKOVOWIKN Kpian kal 6Tl Adn, oTo TTapodv véo akadnuaikéd €tog 2018 —
2019 €xoupe eyyeypaupévoug 14 véoug @oItnTEG (GUVOAO 18), pe TTOAU KOAEG TTPOOTITIKEG
yIO TTEPETAIPW aUNon Tou aplBPoU oTo £TTOUEVO dIGOTNA.

2tnv mapdypago 8.8, n EEA utrédeite OTI oTn PEAETN PBIWCINOTNTAG, O TTANPOPOPIES
AVAQOPIKA PE TNV ATTACXOANCINOTNTA TWV QOITNTWYV OEV Eival APKETEG.

TNV amavinon pag, eEnyrnoaue 611, 6oov agopd Toug KUtrpioug @oitnTég, dev UTTAPXEI
OTTOI0dNTTOTE TTPOBANUA PE TV ATTAXOANCINOTNTE TOUG, OUWGS UTTAPXAV TTPORAANATA HE
TNV TTPOCANWN TWV GAAOSATTWV QOITATWY YIA VA EKTEAETOUV TNV TTPAKTIKA TOUG doKNon,
Kal 011 Ta TTpoBAARuaTa autd €xouv eTTepaaTei Ue evépyeleg Tou YTToupyeiou Epyaaoiac.

2tnv TTapaypago 8.11, n EEA utrédeife 011 N HeAETN BIWOINOTNTAG UTTOPOUCE va gival
TTEPIOTOTEPO AETITOUEPNG KAI VO TTOPEXEI OTOIXEIN YIA TIG MEAAOVTIKEG TAPEIOKES POEG KAl
N BIWOIPOTNTA ToUu MNpoypdupaTog.

21NV amdvTnon Jag, dWOoauE OTOIXEIa yIa TOV EAAXIOTO ATTAITOUNEVO APIBUO QPOITNTWY O
oTroiog atraiteitar woTe 10 MNMpdypauua va KaAUTITel Ta £€00A Tou. KataARfaue aTo
oupTTépacpua, AauBdvoviag umown Tov OnNUEPIVO apiBud @oItnTwy aAAG Kal TIG
EKTIMAOEIG YIA VEOUG POITNTEG TTOAU CUVTOUA, OTTWG TTapoucIAleTal oTnyv TTapdypago 4.1,
om amd 10 TOPOV okadnuaikd €rog 2018 — 2019, 10 [Mpdypappa egao@aAilel
IKAVOTTOINTIKOUG TTOPOUG Kal £ival AUTOCUVTHPNTO

Oewpoupe OTI Ta OTOIXEIO T OTTOIO AVAPEPOVTAI OTIG OTTAVTACEIG HAG OTIG TTIO TTAVW
TTaPAYPAPOUG ATTAVTOUV IKAVOTTOINTIKA TNV UTTEdEIEN TNG TTapoUcag TTapaypd@ou.

B) ZTpaTNyYIKA YIa TNV TTPOCEAKUCT QOITNTWV:

To TTpOYpapMa TTPOC@EPETAl TNV AYYAIKN) YAWOOO Kal AuTO OTTOTEAEI PJEIOVEKTANA VIO
TNV TTPOCEAKUCN KUTTPIWV @OITNTWY, Ol OTToiol TTPOTIMOUV va OTTouddlouv o€
eEAANVOPWVA TTPOYPANUATO OTTOUDWV.

Ooov agopd Tnv Tpowbnaon Tou lMpoypdupatog o€ TpiTeG XWPEG, ATTO TIG OTTOIEG
TIPOEPXETAI N TTAEIOVOTNTA TWV @OITNTWV Tou [lpoypduuatog, auth yivetal PEow
aKadNUaikwy  avrimpoowTiwyv  Tou  KoAAeyiou. A&iwpatouxor Tou  KoAAgyiou
ETTIOKETTTOVTAI €I TOTTOU TOUG QKA®NUAIKOUG QVTITIPOCWTIOUG yia va Owoouv
TANPoOYopPieg ava@opikd pe 1O Tpdypauua, TIG TIPOOTITIKEG ATTACXOANONG TWV
QTTOPOITWYV KAl TA XAPOKTNPIOTIKA TNG @oiTNoNG oTo KoAAEyIO.
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9.24 The profile of academic staff needs to be better considered from a sectoral (i.e. travel
and tourism) point of view.

Evépyeieg kai 0éocig KES College

‘Exoupe TNV dtmmoywn 611, META TRV TTPSO@ATn TTPOCcANYWN PE TTARPN ammaoXoAnon, evog

eMTTPO0BETOU PEAOUG TOU DIBAKTIKOU TTPOCWTTIKOU E TTPOCOvVTa oTov Touéa Travel and

Tourism emmirédou di1dakTopikoU (Ap MixanAidou PwEdava), n katdotaon 0To onueio autd

£XEl BEATIWOEI:

To Mpdypapua £xel cUVOAIKA 92 TTEPIOdOUG, ATTO TIG OTTOIEG OI 80 APOPOUV UTTOXPEWTIKA

MaBnuata. Ao TiIc 80 TePIGOOUG TWV UTTOXPEWTIKWY Habnudatwy, ol 36 agopolv

MaBruata g €1I0IKOTNTAG. ZTOV TTivaka 0 oTroiog TrapoucidleTtal oto MNMapdptnua “6”

QAiVETAI N KATAVOUA TWV HOBNUATWY PETAEU TWwV JEAWV TOU DISAKTIKOU TTPOCWTTIKOU.

O1 o mévw 36 trepiodol, didaokovTal atd Ta akOAouba TTEVTE ATOUA PE TTPOCOVTA KAl

eutTeipieg ammd Tov Topéa Travel and Tourism. Metall Twv aTtOUWY  QAUTWY,

mepiAapBaveral kai n Ap MixanAidou Pwéava e mmpoocdvra oTtov Touéa Travel and

Tourism n oTroia £xel TTPOCANPOEI pe TTANPN atracxoAnan TTpoa@aATA:

o AyabBayyéhou Ayyelog: O Kupiog AyaBayyélou gival Aéktopag oto KES College. Eival
katoxos AmmAwpatog oto Marketing Management kair Advanced Diploma oTo
Business Administration a6 1o CIM. EpydoTnke yia 24 xpovia oto Eutropikd Tunua
Twv Kutrpliokwyv Aegpoypaupwy. Mo ouykekpiuyéva, epydotnke otn Alaxeipion
Eocbdwv — Reservations Management (Kpatroe€ig, Ymoothpign kai Avamtuén, CRC,
Group Desk, Schedules and Capacity Control), Aiagruion kai Anuooiétnra. Ta
TEAEUTAIO TTEVTE XPOVIO EPYAOCTNKE WG ETTIKEPAAAG TOU ThAEpwvVIKoU Kévtpou, Tou
2uoTiuatog YtootApiEng kai AvamTuéng Kpatnoewv HAekTpovikoU YTTOAOYIOTH
(Computer Reservations System Support and Development), Tou Schedules and
Capacity Control kai AieuBuvTAg Twv ypageiwv Eioimnpiwv o Acukwaoia kal Adpvaka.
‘Hrav etriong o emke@aAng Tou Sabre Official, ekTraideuTAC yia TIC KpaTAoelg Sabre,
yla vauAa, TIHOAGYNON Kal NAeKTpoVIKE TIHOAGYnaon (e-ticketing CRS).

e Zd4BBag KwvoTtavtiviong: O kUpiog KwvoTavTividng cival KATOX0G HETATITUXIAKOU
dimAwparog oto Marketing Advertising and Public Relations kai TrTuxiou oto Tourism
Management. A6 10 2011 péxpl ouepa doUAEWE O€ pIa EEVODOXEIAKN HovAda OTTOU
TTHPE XPNOIUN EPYACIAKN EUTTEIpia 0TO TTEdIO TNG €IBIKATNTAG ToU. ‘EXEl CUPUETATXE!
o€ TTOANG oEIVAPIa OXETIKA PE TO ETTAYYEAPA TOU, EUMTTAOUTICOVTAG TN YVWON TOU Kal
TIG O€EIOTNTEG TOU.

o Ap. MixanAidou Pwéava (N€o péAog Tou BIBaKTIKOU TTpocwTTikou): H Ap. MixanAidou
gival kadroxog didakTopikou otnv ExkmaideuTik Hyeoia yia AidaokaAia kar Madnon
(PhD Educational Leadership for Teaching and Learning), petamTuxiokou - MA
International Hospitality Management, Quality of Services, rTuxio oto International
Hospitality Management kai &immAwpatog  ‘International Tourism and Travel
Consultant’. H Ap. MixanAidou civar agiohoyitpia Twv [MPOCWTTIKWY  Kal
EmayyeApamikwyv Ag€lothtwy oto pdypauua PiAogeviag kai Toupiopol otnv Apxn
Avarmrugng AvBpwtrivou Auvapikou. Eival oupBoulog Pihogeviag (Hospitality
Consultant) oto Cyprus Centre for Training of Human Resources, kai givalr péAog TnNg
Exdortikig EmTpoTtig Tou Kozmenko Science Publishing for Tourism and Travelling.
Emiong eivar péhog tng Emotnuovikhg Emtpotm¢ tou World Cultural Tourism
Association. ‘Exel pakpoypovn eutreipia wg KabnyATpia o€ 1dpupata TpItoRaduiag
Ekmaideuong o€ Bépata Travel and Tourism.
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9.25

9.26

e Xat¢noTuAAn Avtpia: H Kupia Xat¢noTtuAAf gival Aéktopag oto KES College atréd 10

2017 otov kAado Food, Hotel and Tourism. Eival KATOX0G METATITUXIAKOU
dimAwparog otn  Alaxeipion Emixeipicewy  kai  ArmmAwpatog oto  Hospitality
Management a6 1o European University. Eival kdtoxog AviwTepou AITTAWPATOG OTO
Hotel and Food Management até tnv Avwtepn =Zevodoxelakr) ZxoAr Kutrpou. Kartda
TN d1dpKeIa Twv OTTOUdWY TNG Kal PETG OoUAewe o€ diagpopeg Béoeig aTtov KAddo-
Biounxavia ®iAoeviag. Ao 10 2015, €xel Tn OIKN TNG ETTIXEIPNON OXETIKA ME
Marketing kai Social Media Marketing. 'Exel agioAoyn eKTTAIDEUTIKY EUTTEIPIA WG
Kabnyntpia o€ padnuarta oxetikd pe Travel/Hotel o€ TpitopdBuia 18pupata. H Kupia
XatlnoTuAAf gival AidakTopiky @oitiTpia o1o Eupwtraikd MavemoTtAuio (Aloiknon
Emixeipfiocwyv — =evodoxeIakd).

Xat¢noupeou MMavayiwTtng: O KuUplog XardnoupeoU €ival O OUVTOVIOTHG TOU
TTpoypdupaTtog EmaoimoTikwy Zmoudwyv Kal AvwTtepog AékTopag oto KES College
ato 1o 2007. Eivar kdtoxog peramruxiakou dimAwpuatog MA in Hotel Management
and Culinary Arts kai TrTuxiou (BSc) oto Hotel Management. ‘Exel eupeia
ETTAYYEAMQTIKN ePTTEIPIO HECQ aTTO BIAPOpPES BEOEIC epyaaiag OoTo TTapeABOv. Eival
MEANOG o€ TTOAAOUG OpyavIOUOUG TTOU OXETICOVTAI JE TO ETTAYYEAUA TOU Kal €ival ETTIONG

TTPOEdPOG Kal 1I0pUTIKG pNéAOG Tou Eurotoques-Cyprus.

MNOoPOI

More resources are required in the library

Evépyeieg kai 0éocig KES College

H BiBAioypagia Twv pabnudtwy €xel avavewdei ye Tnv TTPocOnkKn véwv BIRAiwv
TTPOCOATWY eKOGCEWV. OTTWG €xel avagepBei e TTOAAEG TTaPAYPAPOUG TTIO TTAVW,
mx. 2.3, 7.1, 8.1 K.4., £x0Uv ayopaoTEi yia To UTTO agloAéynon TTpoypauua 91 véa
BiBAia kai To ocuvdpounTikG TTEPIOdIKG Journal of Tourism and Hospitality
Management, evw €xel €gac@alioTei kal TTpooBacn oe 15 €AelBepa online
TTEPIOBIKA Kal 28 KATAAANAEG I0TOCENIDES

Staff should be developed to access sector-specific resources

Evépyeieg kai 0éocig KES College

Omtwg €xel avagepbei ot TTapaypdeoug 9.4 kal 9.23 1o Tavw, T0 KoAAEyIo
@épvel o€ eTa@n Toug d1IdAoKovTeS pe T Blopnxavia PiAoeviag kal Toupiouou pe
TNV dlopydvwaon o0To KOAAEYIO ETTIHOPPWTIKWV TEPIVAPIWY KOl CUVAVTIIOEWY UE
®opeig kar Gropa Ta otroia €xouv TEXvoyvwaoia otov Topéa. Tautdxpova, TO
KoAAéylo evBappuUvel Kal OIEUKOAUVEI GUUMETOXN Twv HEAWV Tou OISAKTIKOU
TIPOCWTTIKOU Tou MNpoypduuatog o€ ekdnNAwoeig/dpactnpidTnTeg Tou Touéa Travel
and Tourism.

ToviCoupe TEAOG OTI, GTA AvaBeWPNUEVA AVOAUTIKA TTPOYPAUUATA TWV HABNUATWY
Tou lMpoypduuaTog, £Xxouv CUPTTEPIANPOE 28 OUVOAIKG KATAAANAEG 10TOOENIDEG,
15 eAelBepa TTEPIOBIKA KAl €XEl ETTIONG AyopaoTEi OUVOPOUN VIO €va OXETIKO
TEPIOBIKO, OTTWG avagEépeTal o TTAvw, Ta otroia B8a Bondriocouv 1o SIBAKTIKO
TIPOCWTTIKO va avatTUgel TIG YVWOEIG TOU OTIG TEAeuTaieg eEEAiCeEIS OTOV TOpED
Travel and Tourism.
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A comprehensive pedagogic strategy is required to take advantage of modern
methodologies to transfer knowledge

Evépyeieg KES College

To KES College utrepneaveueTail 6T TTPWTOTTOPEI GTNV £QAPHOY OAOKANPWHEVNG
TTaidaywyikng oTpatnyikng. ESw kai pepikd xpovia, epyodoTtei Tdvw o€ PovIUN
Bdon, TTpooovTouxo EKTTaideuTikd Acitoupyod pe dIBAKTOPIKA TTPOCOVTA, N OTToia
gival uTTeEUBUVN yIa TN cuoTNPATIKY dIOPYAVWAN ETTIHOPPWTIKWY CEPIVAPIWY O€
Béuara ExtraideuTiking TexvoAoyiag.

Tautéypova, n Ekmmaideutikh Acitoupydg TTapakoAouBei Ta péEAN Tou BIOAKTIKOU
TIPOCWTTIKOU KaTA TN dIdackaAia Kal Toug divel KATAAANAN avaTpopoddtnon o€
KAt 18iav CUVAVTAOEIG OTO YPAYEIO TNG.

Ta TteAeutaia etmiong xpovia, 170 KoAAéyio €xel epapudoel otn Oladikacia
o1daokaliag — padnong, Tn xperon Tng HAekTpovikAg MAatedépuag Mdabnong
Moodle, alotroiwvtag TTAAPWGS TA TTAEOVEKTAHATA TWV VEWV TEXVOAOYIWYV. ATTO
TNV TTapouca akadnuaik xpovid, n XPeAon Tng TAatedppag Moodle £xel
TIPOYPAMMATIOTEl va €TTEKTAOEl Kal oTov Topéa Tng agioAdynong, ME Tnv
NAEKTPOVIKI) UTTOBOAN TwV epyaaiwy, Tn die€aywyn TeOT ovAdIv KTA.

The opportunity to use real industry engagement as part of assessment should
be actively explored

Evépyeieg KES College

Mpog 10 TTapdv, n Blounxavia euTTAEKETAI OTNV ACIOAGYNON TWV QOITNTWV WE TNV
TTapakoAoUBnaon Kal agloAdynon TG TTPAKTIKAG GOKNONG n oTroia dievepyeital o€
KATAAANAEG €TTIXEIPNOEIG WE TNV £yKpion Tou KoAAgyiou.

To KoAAéyio Ba egetdoel Tn duvatdTnTa TTEPAITEPW EUTTAOKNG TNG Blopnxaviag
oTnv agloAdynaon Twv QoITNTwV.

Plagiarism detection software should become core to the assessment and severe
penalties should be introduced and closely regulated

H AoyokAotri atrayopeuetal pntd amd Tov Ecwtepikd Kavovioud Tou KoAAgyiou
Kal ol TrapaBdreg Tipwpouvtal. O1 gpyacieg Tapadivovial o€ NAEKTPOVIKN Kal
EVTUTTN MOP®N Kal eEAEyxovTal atrd To €10IKO AOYIOHIKO .
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Semester 1
1 Compulsory | Geography of Tourism and Travel | TOUR102 2 | 5% 14 28 4
2 Compulsory | Frinciples of Destination TOUR103 | 2 |55 | 14 28 | 4
Management
3 Compulsory | Structure of Travel Industry TRAV101 2 55’ 14 28 4
4 Compulsory Prlnqlples of Microeconomics in ECON107 2 | 55 14 28 4
Tourism
Definitions, Concepts and
5 Compulsory | Principles of Business MGMT107 3 | 5% 14 42 6
Management
6 Compulsory | Introduction to Travel, Tourism | ppavq90 | 2 | 550 | 14 28 | 4
and Hospitality Industry
One of the following Electives
7 Elective Introduction to Nutrition and Diet NUTR104 2 55’ 14 28 4
7 Elective | \Ntroduction to Sociology of PSOC106 | 2 |55 | 14 28 | 4
Tourism
Semester 2
Introduction to Statistics '
1 Compulsory (Descriptive Statistics) STAT102 2 55 14 28 4
2 Compulsory | Global Tourism & Leisure TOUR104 2 | 5% 14 28 4
3 Compulsory Prlnc_lples of Macroeconomics in ECON108 2 55 14 o8 4
Tourism
4 Compulsory | Introduction to Marketing MRKT107 2 | 5% 14 28 4
Compulsory | The Hospitality Business HOTL104 3 55’ 14 42
6 Compulsory | Practical Training | PRCT104 2 | 5% 14 28 5
One of the following Electives
7 Elective French Language | FREN107 2 | 5% 14 28 4
7 Elective Russian Language | RUSS105 2 55’ 14 28 4
7 Elective German Language | GERM104 2 | 55 14 28 4
. Greek Language for Foreign ,
7 Elective Students | GREK118 2 | 55 14 28 4

There is obligatory practical training of 13 weeks in suitable Travel and Tourism Organizations after
Semester 2 (1%t June — 315 of August).
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No Semester 3
1 Compulsory | Travel and Tourism Management | TOUR201 55’ 14 28 4
2 Compulsory | Organisational Behaviour MGMT207 2 55’ 14 28 4
3 Compulsory | Aceounting I (Principles of ACCT204 | 2 |55 | 14 28 | 4

Accounting)
4 Compulsory | Human Resource Management HRMG203 2 55’ 14 28 4
5 Compulsory Introduction to the Air Transport TOUR202 3 55 14 42 6
Industry
6 Compulsory | Special Interest Tourism TOUR203 2 | 5% 14 28 4
One of the following Electives
7 Elective French Language Il FREN200 2 |55 | 14 28 4
7 Elective Russian Language Il RUSS200 2 |55 | 14 28 4
7 Elective | ®€rman Language i GERM200 | 2 |55 | 14 28 | 4
] Greek Language for Foreign
7 Elective Students Il GREK200 2 | 5% 14 28 4
Semester 4
1 Compulsory | Consumer Behaviour MRKT211 2 55’ 14 28 4
2 Compulsory | Culture and Heritage Tourism TOUR204 2 | 5% 14 28 4
3 Compulsory | Small Business Management MGMT208 2 55’ 14 28 4
4 Compulsory | Air Travel Law and Regulation LAWS201 2 55’ 14 28 4
5 Compulsory | Air Travel Fares & Ticketing TRAV203 3 55’ 14 42 5
6 Compulsory | Practical Training Il PRCT212 2 | 5% 14 28 5
One of the following Electives

7 Elective Introduction to Finance FINA201 2 55’ 14 28 4
7 Elective Food Health, Safety and Security | HSSF200 2 | 5% 14 28 4

There is obligatory practical training of 13 weeks in suitable Travel and Tourism Organizations
after Semester 4 (15t June — 315 of August).
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No Semester 5
1 Compulsory | Business Strategy and Policy MGMT302 2 | 5% 14 28 4
2 Compulsory Quality Assessment Control and BUSS301 > | 55 14 o8 4
Management
3 Compulsory | Cruise Line Management MGMT304 2 | 5% 14 28 4
4 Compulsory | Home & Retail Travel Agency TRAV301 2 55’ 14 28 4
5 Compulsory | Conferences & Event MGMT305 | 2 |55 | 14 28 | 4
Management
6 Compulsory | Final Project | PROJ302 4 | 5% 14 56 6
One of the following Electives
7 Elective Rural Tourism TOUR308 2 55’ 14 28 4
7 Elective | SYPrus Society, History and CYPR102 | 2 |55 | 14 28 | 4
Culture
Semester 6
1 Compulsory | Spa and Wellness Management MGMT317 2 | 5% 14 28 4
2 Compulsory | Public Relations PURE311 2 | 5% 14 28 4
3 Compulsory | Business Ethics MGMT318 2 55’ 14 28 4
4 Compulsory | Final Project Il PROJ303 4 | 5% 14 56 6
5 Compulsory | E-Commerce BUSS303 2 | 5% 14 28 4
6 Compulsory | Entrepreneurship ENTR301 2 55’ 14 28 4
One of the following Electives
7 Elective Tourism Legislation LAWS305 2 55’ 14 28 4
7 Elective EU Formation & Structure EURO202 2 | 5% 14 28 4
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Semester 1
1 Compulsory | Health, Safety and Security HSSF101 2 | 5% 14 42 4
2 Compulsory | Communication Skills COMM101 55’ 14 42
Computer Basics | (Op systems. ,
3 Compulsory Office, Internet) COMP101 2 | 55 14 42 4
4 Compulsory | Introduction to Economics | ECON106 | 2 |55 | 14 42 | 4
P y (Microeconomics)
Business Management | (Defi- ,
S Compulsory nitions, Concepts andPrinciples) MGMT106 3% 14 42 6
6 Compulsory | Introduction to Travel, Tourism | ypay1gg | 2 |55 | 14 2 | 4
and Hospitality Industry
One of the following Electives
7 Elective gﬁﬁ[ﬁ Society, History and CYPRIOO | 2 |55 | 14 42 | 4
. Introduction to Social Science ,
7 Elective (Sociology and Psychology) PSOC100 2 | 55 14 42 4
Semester 2
Introduction to Statistics '

1 Compulsory (Descriptive Statistics) STAT102 2 55 14 42 4
2 Compulsory ﬁgggﬂzi:gg; (Principles of ACCT102 2 |55 | 14 42 4
Compulsory | Applied Principles of Tourism TOUR100 2 55’ 14 42

4 Compulsory | Quality Customer Service BUSS103 2 | 5% 14 42

5 Compulsory ?gfﬁg;"hy and Anthropology of | _ /o000 2 |55 | 14 42 4
6 Compulsory | The Hospitality Business HOTL403 3 55’ 14 42 6

One of the following Electives

7 Elective French | FREN105 2 55’ 14 42 4
7 Elective Russian Language | RUSS102 2 | 5% 14 42 4
7 Elective German Language | GERM102 2 | 5% 14 42 4
7 Elective Greek for Foreign Students | GREK110 2 | 5% 14 42 4
7 Elective European Community Economics | ECON200 2 55’ 14 42 4

There is obligatory practical training of 13 weeks in suitable Travel and Tourism Organizations after
Semester 2 (1 June — 31%t of August).

39
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No Semester 3
1 Compulsory Introduction to Marketing MRKT?210 55 14 42 4
Business Management llI ,
2 Compulsory (Organisational Behaviour) MGMT201 3 55 14 42 4
3 Compulsory | Accounting II (Financial ACCT200 | 2 |55 | 14 42 4
Accounting)
4 Compulsory | Structure of Travel Industry TRAV200 2 55’ 14 42 4
5 Compulsory | Introduction to the Airline Industry | TOUR200 3 | 5% 14 42 6
6 Compulsory | IT Web Page Design COMP205 55’ 14 42 4
One of the following Electives
7 Elective Introduction to Finance FINA201 2 55’ 14 42 4
7 Elective | SYPrus Society, History and CYPRI100 | 2 |55 | 14 42 | 4
Culture
7 Elective EU Formation and Structure EURO200 2 | 5% 14 42 4
7 Elective Introductlon to Social Science PSOC100 > | 55 14 42 4
(Sociology and Psychology)
Semester 4
1 Compulsory | Statistics and Quantitative STAT200 2 |55 | 14 42 4
Analysis
2 Compulsory | Consumer Behaviour MRKT211 2 55’ 14 42 4
3 Compulsory | Human Resource Management HRMG200 3 55’ 14 42 4
4 Compulsory | Business Management IV.(Small |\ ~virogy | 3 | 55 | 14 42 4
Business Mgt)

5 Compulsory | Air Travel Law and Regulation LAWS201 2 55’ 14 42 4
6 Compulsory | Air Travel Fares and Ticketing TRAV202 3 55’ 14 42 6
One of the following Electives
7 Elective French Il FREN106 2 | 5% 14 42 4
7 Elective Russian Language |l RUSS103 2 | 5% 14 42 4
7 Elective German Language | GERM103 2 | 5% 14 42 4
7 Elective Greek for Foreign Students |l GREK111 2 | 5% 14 42 4
7 Elective European Community Economics | ECON200 2 | 5% 14 42 4
7 Elective Tourism Legislation LAWS405 2 55’ 14 42 4

There is obligatory practical training of 13 weeks in suitable Travel and Tourism Organizations
after Semester 4 (15t June — 315 of August).
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No Semester 5
Business Management V ,
1 Compulsory (Business Strategy and Policy) MGMT301 2 55 14 42 4
5 Compulsory Quality Assessment Control and BUSS301 > | 55 14 42 4
Management
3 Compulsory | Global Tourism & Leisure TOUR307 2 | 5% 14 42 4
4 Compulsory | Home & Retail Travel Agency TRAV301 2 | 5% 14 42 4
5 Compulsory | Conference & Events MGMT305 | 2 |55 | 14 42 4
Management
6 Compulsory | Final Project | PROJ302 4 | 5% 14 42 6
One of the following Electives
7 Elective Sustainable & Alternative Tourism | TOUR305 2 | 5% 14 42 4
7 Elective Business Communication COMM200 2 55’ 14 42 4
Semester 6
1 Compulsory | Rural Tourism TOUR308 2 | 5% 14 42 4
2 Compulsory | Public Relations PURE307 2 55’ 14 42 4
Business Management VII ,
3 Compulsory (Business Ethics) MGMT303 2 | 55 14 42 4
4 Compulsory | Final Project Il PROJ303 4 | 5% 14 42 6
5 Compulsory | E-Commerce BUSS303 2 55’ 14 42 4
6 Compulsory | Entrepreneurship ENTR301 2 | 5% 14 42 4
One of the following Electives
7 Elective European Community Economics | ECON200 2 | 5% 14 42 4
7 Elective Introduction to Nutrition and Diet | HOTL300 2 | 5% 14 42 4
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NMAPAPTHMA “3”

KardAoyog AvaAuTikwy Mpoypappdrwy Madnudrwyv

ala Mﬁ?ﬁ?&ﬁ?gg Ovopa Madiuartog 2eAida
Semester 1
1 | TOUR102 Geography of Tourism and Travel 45
2 | TOUR103 Principles of Destination Management 48
3 | TRAV101 Structure of Travel Industry 50
4 | ECON107 Principles of Microeconomics in Tourism 52
5 | MGMT107 Definitions, Concepts and Principles of Business Management 54
6 | TRAV100 Introduction to Travel, Tourism and Hospitality Industry 56
Electives
7 | NUTR104 Introduction to Nutrition and Diet 58
8 | PSOC106 Introduction to Sociology of Tourism 60
Semester 2
9 | STAT102 Introduction to Statistics (Descriptive Statistics) 62
10 | TOUR104 Global Tourism & Leisure 64
11 | ECON108 Principles of Macroeconomics in Tourism 68
12 | MRKT107 Introduction to Marketing 70
13 | HOTL104 The Hospitality Business 72
14 | PRCT104 Practical Training | 74
Electives
15 | FREN107 French Language | 76
16 | RUSS105 Russian Language | 78
17 | GERM104 German Language | 80
18 | GREK118 Greek Language for Foreign Students | 82
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KatdAoyog AvaAuTikwyv Mpoypappdtwv Madnudrtwyv (ocuvéxeia)

ala Mlz(:r’?::’;gg Ovopa Madiuartog 2eAida
Semester 3
19 | TOUR201 Travel and Tourism Management 84
20 | MGMT207 Organisational Behaviour 87
21 | ACCT204 Accounting | (Principles of Accounting) 89
22 | HRMG203 Human Resource Management 91
23 | TOUR202 Introduction to the Air Transport Industry 93
24 | TOUR203 Special Interest Tourism 95
Electives
25 | FREN200 French Language Il 97
26 | RUSS200 Russian Language Il 100
27 | GERM200 German Language Il 102
28 | GREK200 Greek Language for Foreign Students |l 104
Semester 4
29 | MRKT211 Consumer Behaviour 106
30 | TOUR204 Culture and Heritage Tourism 108
31 | MGMT208 Small Business Management 111
32 | LAWS201 Air Travel Law and Regulation 113
33 | TRAV203 Air Travel Fares and Ticketing 115
34 | PRCT212 Practical Training Il 118
Electives
35 | FINA201 Introduction to Finance 120
36 | HSSF200 Food Health, Safety and Security 122
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KatdAoyog AvaAuTikwyv Mpoypappdtwv Madnudrtwyv (ocuvéxeia)

ala Mlz(:r’?::’;gg Ovopa Madiuartog 2eAida
Semester 5
37 | MGMT302 Business Strategy and Policy 124
38 | BUSS301 Quality Assessment Control and Management 126
39 | MGMT304 Cruise Line Management 128
40 | TRAV301 Home & Retail Travel Agency 131
41 | MGMT305 Conference & Events Management 133
42 | PROJ302 Final Project | 134
Electives
43 | TOUR308 Rural Tourism 136
44 | CYPR102 Cyprus Society, History and Culture 138
Semester 6
45 | MGMT317 Spa and Wellness Management 140
46 | PURE311 Public Relations 144
47 | MGMT318 Business Ethics 146
48 | PROJ303 Final Project Il 148
49 | BUSS303 E-Commerce 150
50 | ENTR301 Entrepreneurship 152
Electives
51 | LAWS305 Tourism Legislation 154
52 | EURO202 EU Formation and Structure 156
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B) AvaAuTikd Mpoypduparta Madnudrwyv

No 1
Course Title Geography of Tourism and Travel
Course Code TOUR102
Course Type Lecture
Level Higher Diploma

Year /| Semester

1stYear / 18t Semester

Teacher's Name

Dr Michaelidou Roxana

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

Tourism as a significant spatial activity demands tourism professionals to be
well qualified in geographical knowledge of world, continental regional
destinations and attractions, regions, areas and tourism centers.

This course is designed to examine Tourism as a global, national and local
phenomenon, with economic, social, cultural, political, and environmental
impacts.

This course aims to explore the inter-relationship between geography and
tourism. The module will provide a basic overview of the world regions and
provide an insight about the geographical character that comprises the
setting for tourism

The objectives of this course are:

e To provide a basic geographic overview of the world and each major
geographic regions of the world; etc.

¢ Shall emphasize on various destinations of the world including a
detailed stud y about their airports, attractions, cultural
characteristics and culture etc of various countries;

e To give an extra edge to the students in designing the itineraries for
the travelers, suggesting them various destinations to the clients for
their travel etc.

Learning
Outcomes

On completing this course the students will be able to:

e Apply and challenge geographical theories used to understand
tourism and travel industry,

e To improve the understanding of core geographic concepts: climate,
vegetation, landforms, place, development and identity cultural
characteristics of the world’s regions,

e To understanding of world travel patterns, including the origin,
characteristics, numbers, and seasonality of travel to a particular
region,

e To explain the interrelationships between geography and tourism in
all regions of the world,

o To describe the all regions from the tourist’s view and enhance the
knowledge about each regions and sub-regions
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¢ To engage students with the tourism geography literature that build on
these core concepts,
To describe and assess the importance of geographical
characteristics in the tourism decision-making process.

Prerequisites

Required

Course Content

What is Geography?

Branches of Geography: human geography and physical geography
History of Geography:

Who invented geography?

Who created geography?

From the “father “of Geography to our days.

Planet Earth:
v" Information, facts and news
v" Continents and oceans
v" Regions

The elements of Geography:
v Location: latitude/longitude Time zones
v" Themes of Geography: place and space
v Description of object, center and tourism region

Characteristics of center, region and macro region.
Economic geography

Political geographies (territory and borders)
Physical characteristics of Geography:

v" World’s climates

v' World’s vegetation and climates

v World’s landforms
Human and cultural characteristics of Geography

v' Geographic aspects of culture, including the past and present social,
political and economic factors that are related to human perception,
organization and use of the environment.

Europe: countries, capitals, population and attractions
Middle East: countries, capitals, population and attractions
Africa: countries, capitals, population and attractions
The Americas -countries, capitals, population and attractions:
v"Anglo North America,
v' Latin North America,
v South America
Asia and Oceania:
v' South Asia
v Southeast Asia
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v East Asia

v Oceania: Australia New Zealand, the Pacific Islands and Antarctica

Teaching
Methodology

The expected course outcomes will be realized through a variety of
instructional strategies to complement the students’ life experiences.

Those strategies include, but are not limited to the following: lecture,
discussion, group activities (including the use of structured controversy), and
inquiry.

The lecture will integrate appropriate multi-media technology for the purpose
of enriching the students’ total experience:

PowerPoint presentation, relevant audio-visual documentary material,
excursions/trips.

Bibliography

» Brian Boniface, Robyn Cooper, Chris Cooper (2016), Worldwide
Destinations: The geography of travel and tourism, 7" ed.,
Routledge, ISBN: 978-1138901810.

Free access Journals/Articles:
» The Journal of Transport Geography-Elsevier
https://www.journals.elsevier.com/journal-of-transport-qgeography
= European Journal of Geography -The journal of the European
Association of Geographers http://www.eurogeographyjournal.eu/

Useful Websites:
» Tourism Geography—Oxford Bibliographies
http://www.oxfordbibliographies.com

Assessment

= Class Patrticipation: 10%
= Written assignments (group

or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language

English

47



https://www.journals.elsevier.com/journal-of-transport-geography
http://www.eurogeographyjournal.eu/
http://www.oxfordbibliographies.com/

No 2

Course Title Principles of Destination Management
Course Code TOUR103

Course Type Lecture

Level Higher Diploma

Year /| Semester

1stYear / 1t Semester

Teacher's Name

Dr Michaelidou Roxana

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To focus on tourism and to examine its principles structures, functions and
rationale.

Learning
Outcomes

By the end of the course, students are expected to:

= Define and critically examine the destination tourism product

= Be proficient with tourism terminology

= Understand role and function of Local, regional and Global Tourism
Organizations

= Understand the principles, applications and strategies of developing
Destination Tourism

= Be able to critically analyse promotional efforts and marketing for
destinations

= Understand the impact of tourism on the affected local communities
and around

= Discuss and analyse factors that influence tourism development

= Appreciate the benefits of destination tourism

= Understand the process and application of tourism planning within a
sustainable development context
Identify and predict trends of Destination Tourism

Prerequisites

None | Required |

Course Content

The course is divided into several teaching units:

Definitions and Concepts of tourist destination, services and industry
The nature of Tourism Products & Attractions

Development of Destination Tourism & Branding

Destination Marketing

Policies and Planning

Supporting areas and services

Tourism Organizations, alliances and world partnerships

The course is delivered in lectures with PowerPoint presentations.

-II\;Ieeétlrfgldnogiogy Class diS(;ussions are encourages and assisted with in-class handouts,
case studies and videos.
= Pike Steven (2015), Destination Marketing: Essentials, 2nd Edition,
Routledge, ISBN: 978-1138912908.
= Alastair M. Morrison (2013), Marketing and Managing Tourism
Bibliography Destinations, Routledge, ISBN: 978-0415672504.
= J. R. Brent Ritchie Charles R. Goeldner (2016), Tourism: Principles,
Practices, Philosophies, 12th Edition, Wiley, ISBN: 978-8126563715.
= Mancini, M. (2014), Access Introduction to Travel and Tourism,
Cengage India, 2nd edition, ISBN: 978-8131525043.
= Class Participation: 10%
= Written assignments (group
Al or personal) / tests: 20%
= Midterm Exam: 20%
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= Final Exam:

50%

Language

English
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No 3

Course Title Structure of Travel Industry
Course Code TRAV101

Course Type Lecture

Level Higher Diploma

Year /| Semester

18t Year / 1%t Semester

Teacher's Name

Dr Michaelidou Roxana

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce, present, discuss and expound he travel industry and its
particulars.

By the end of the course, students are expected to:
= |dentify, define, and classify the different aspects of the industry

S(EEIIE = Be able to apply knowledge on industry to practical travel situations
Outcomes . o .
= Be able to effectively recruit industry resources to practical travel
ends
Prerequisites None | Required |

Course Content

The course is divided into several teaching units:
Types of Travel
= Sea Travel:
= Rail Travel:
= Road Travel:
= Air Travel:
Intermediaries and Facilitators
= Distributors and Regulators:
= Public Sector Organisations:
= Other Industry Players:
Service Providers
= Passenger Service
Reservation Sales
Travel Agent
Tour Operator
Cabin Crews
Overseas Rep
Attraction operators
Accommodation and Catering personell
= Tourist information and guiding services
Organizations
= WTO, IATA, PATA, ASTA, UFTAA, ICAO.

Teaching
Methodology

The course is delivered in lectures with PowerPoint presentations.
Class discussions are encourages and assisted with in-class handouts.

Bibliography

= J. R. Brent Ritchie Charles R. Goeldner (2016), Tourism: Principles,
Practices, Philosophies, 12th Edition, Wiley, ISBN: 978-
8126563715.

= Mancini, M. (2014), Access Introduction to Travel and Tourism,
Cengage India, 2nd edition, ISBN: 978-8131525043.

Useful Websites:
= www.traveldailynews.com
= www.evyefortravel.com
=  www.world-tourism.org
= Www.witc.org
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http://www.traveldailynews.com/
http://www.eyefortravel.com/
http://www.world-tourism.org/
http://www.wttc.org/

= Www.unwto.org
= www.caterer.com
= Hotels www.hotelsmag.com

= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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http://www.unwto.org/
http://www.caterer.com/
http://www.hotelsmag.com/

No 4

Course Title Principles of Microeconomics in Tourism
Course Code ECON107
Course Type Lecture with Exercises
Level Higher Diploma
Year /| Semester 1%'Year / 1% Semester
Teacher’'s Name Zachariadou Mara
ECTS 4 Lectures / week 2 HEISEIEOES |
week

This module aims to develop students understanding of the tourism
Course Purpose economics from a microeconomic point of view. It also aims to enhance their
and Objectives skills in analyzing the tourism business environment and in taking decisions

on tourism business.

Upon successful completion of this course, the student should be able to:

e explain and calculate the concept of opportunity cost

o explain what influences demand and supply curves in markets for
goods and services in general and with applications in tourism

o explain and apply the elasticity concept

e explain the basis for consumer demand on tourism: utility theory and
indifference curves

o derive and graphically construct cost curves for a firm active in the

Learning )
tourism market
Outcomes . . .

o derive and graphically construct demand and marginal revenue
curves for firms active in the tourism market in perfect competition
and monopoly

o explain how game theory can be used in the microeconomic analysis
of tourism

e make simple analyses of imperfect markets, incomplete competition,
external factors, and imperfect information within tourism

o derive and graphically construct the demand curve for tourism labour

Prerequisites None | Required |

e Scarcity and trade-offs.

e Opportunity cost and the implications of trade and specialization.

¢ Principles and methodology used in microeconomic analyses of
tourism.

e Demand and Supply Curves — analysis of the tourism market

e Consumer and producer behavior - how these theories can be used

Course Content for efficiency and welfare analyses of tourism and other activities.

e Imperfect markets - how microeconomic theory can be used to
explain and analyse the effects of market failures related to tourism
and other markets.

e The role of the state and the effects of regulations

e Game theory - how it can be used in microeconomic analysis

e The basics of labour market theory related to tourism.

_ Teaching is made by means of lectures and class discussions. Students will
Teaching hand-in home exercises which will be discussed in class. Student
Methodology participation is part of the course.
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= Stephen L. Slavin (2011), Microeconomics, 10th Edition, ISBN:
9780077317188.

= G. Candela, P. Figini, (2012) The Economics of Tourism
Destinations, Springer, ISBN: 978-3642208737.

Bibliography = Tribe, J. (2015), The Economics of Recreation, Leisure and Tourism,

5th ed., Elsevier Ltd., ISBN: 978-1138782310.

Supplementary Text
= (Class handouts

= Class Participation: 10%
= Written assignments (group
Assessment or personal)/ tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 5

Course Title Definitions, Concepts & Principles of Business Management
Course Code MGMT107

Course Type Lectures

Level Higher Diploma

Year /| Semester

1st Year / 1%t Semester

Teacher's Name

Karayiannis Achilleas

ECTS

6

Lectures / week 3 Laboratories / week

Course Purpose
and Objectives

This course provides a detailed examination of the tourism product and its

impact

and the nature of the tourist. Moreover, the course provides the

students with an understanding of management from an industry standpoint
on a global level, showing particular attention to the different and often diverse
sectors of the tourism industry.

Learning
Outcomes

After successful completion of the course, the students will have an
understanding of the:

Core concepts and key terminologies of the business system and the
ways that these are applied in the travel and tourism industry.
Entrepreneurship and small businesses, with a focus in the travel and
tourism industry.

Global context of business and how it affected the travel and tourism
industry in specific contexts and regions.

Key concepts of ethics, morals and corporate social responsibility and
the ways that these are applied in the travel and tourism industry.
Definitions of leadership and management on a general business
level, fine tuning their meaning and implications within the travel and
tourism industry

Role of human resources and labour relations within the travel and
tourism industry.

Importance of marketing, accounting money, banking and other
business operations and departments especially for a company in the
travel and tourism industry.

Prerequisites

Required

Course Content

Part One - Defining and analysing tourism and its impacts

An introduction to tourism

The development and growth of tourism up to the mid-twentieth
century

The era of popular tourism: 1950 to the twenty-first century

The demand for tourism

The economic impacts of tourism

The socio-cultural impacts of tourism

The environmental impacts of tourism

Part Two - The travel and tourism product
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- The structure and organisation of the travel and tourism industry

- Tourist destinations

- Tourist attractions

- Business tourism

- The hospitality sector: accommodation and catering services

- Tourist transport by air

- Tourist transport by water

- Tourist transport on land

e Part Three - Intermediaries in the provision of travel and tourism
services

- The management of visitors

- The structure and role of the public sector in tourism

- Tour operating

- Selling and distributing travel and tourism

- Ancillary tourism services

Teaching The course is delivered in lectures with presentations, discussions and case
Methodology presentations.
= Holloway, C. and Humphreys, C. (2016), The Business of Tourism,
10th ed., Pearson, ISBN: 1292063246
= Inkson, C. and Minnaert, L. (2018), Tourism Management: An
Introduction, 2nd ed., Sage Publications Ltd, ISBN: 1526423898
- Required Reading
Bibliography = Evans, N. (2015), Strategic Management for Tourism, Hospitality
and Events, 2nd ed., Routledge, ISBN: 0415837248
Free access Journals/Articles:
=  Journal of Hotel and Business Management
https://www.omicsonline.org/hotel-business-management.php
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 6

Course Title

Introduction to Travel, Tourism & the Hospitality Industry

Course Code

TRAV100

Course Type

Lecture

Level

Higher Diploma

Year /| Semester

1stYear / 15t Semester

Teacher's Name

Dr Michaelidou Roxana

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce students to the fundamentals of Tourism, travel and hospitality.

Learning
Outcomes

By the end of the course, students are expected to:

= Be able to define and critically examine the nature of tourism in
contemporary societies.

= Understand concepts and practices of local and international travel
and tourism.

= Analyse impacts of international tourism on the economic, social,
political and physical environment.

= Analyse public and private sector tourism policy.

= Discuss and analyse factors influencing tourism development.

= Evaluate the concept of sustainable tourism and its effects on the
planning and development process of tourism.

= Understand the process and application of tourism planning within a
sustainable development context.

Prerequisites

None | Required |

Course Content

The course is divided into 2 sections: Tourism and Hospitality:
Tourism

Intro to Tourism — Definitions and scope

History of Tourism - Recreation/Tourism

The Ecology, Anthropology, Sociology and psychology of tourism
Tourism economics

Tourism Marketing

Trends and Future of Tourism, Discussion

Hospitality

= |ntro to Hospitality — Definitions, scope and relation with tourism
= History of hospitality
Types of hospitality establishments
= Sociology of Hospitality
Hospitality economics and Marketing
Future Trends in Hospitality

Teaching
Methodology

The course is delivered in lectures with PowerPoint presentations.
Class discussions are encourages and assisted with in-class hand-outs.
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Bibliography

J. R. Brent Ritchie Charles R. Goeldner (2016), Tourism:

Principles, Practices, Philosophies, 12th Edition, Wiley, ISBN:

978-8126563715.

Mancini, M. (2014), Access Introduction to Travel and
Tourism, Cengage India, 2nd edition, ISBN: 978-
8131525043.

Free access Journals/Articles:

Journal of Tourism & Hospitality
https://www.omicsonline.org/tourism-hospitality.php

Useful Websites:

www.traveldailynews.com
www.eyefortravel.com
www.world-tourism.org
Www.wttc.org
WWW.unwto.org
www.caterer.com

Hotels www.hotelsmag.com

Assessment

= Class Participation: 10%
= Written assignments (group

or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language

English
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https://www.omicsonline.org/tourism-hospitality.php
http://www.traveldailynews.com/
http://www.eyefortravel.com/
http://www.world-tourism.org/
http://www.wttc.org/
http://www.unwto.org/
http://www.caterer.com/
http://www.hotelsmag.com/

No 7

Course Title Introduction to Nutrition and Diet
Course Code NUTR104

Course Type Lecture / Elective

Level Higher Diploma

Year /| Semester

1%t Year / 1% Semester {Elective)

Teacher's Name

Constantinou Eve

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce the science of nutrition and diet, its principles and methods and
its uses and applications in hospitality.

Learning
Outcomes

By the end of the course, students are expected to:

Understand basic concepts on human nutrition

Be able to define the main nutritional constituents

Understand food labels

Understand nutritional requirements in the phases of life

Know how nutrition affects health and disease

Be able to design a menu based on correct nutritional principles
Be able to use references to design meals for nutritionally
challenged people

Prerequisites

| Required |

Course Content

The course covers the following materials:

Introduction

Food choices: Nutrients and Nourishment
Carbohydrates: Simple Sugars and Complex Chains
Lipids

Proteins and Amino Acids

Energy Balance and Weight Management, Metabolism
Vitamins: Vital Keys to Health

Alcohol

Water and Minerals:

Life Cycle: Maternal and Infant Nutrition

From Childhood through Adulthood

Nutrition Guidelines: Tools for a Healthful Diet
Functional Foods and Dietary Supplements

Eating Disorders/Psychology of Eating

Teaching The course is delivered in lectures with PowerPaint presentations, and
Methodology handouts.
= Whitney, Ellie (2013), Understanding Nutrition,
Cengage/Wadsworth, ISBN: 978-1-133-58752-1.
= Frazier, Karen (2015), Nutrition facts, Rockridge Press, ISBN:
9781623156114,
Bibliography Supplementary Materials
= The class will receive hand-outs and copies of articles and nutritional
tables
Useful Websites
= http://www.nutrition.org/
Assessment = Class Participation: 10%
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http://www.nutrition.org/

=  Written assignments (group

or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language

English
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No 8

Course Title

Introduction to Sociology of Tourism

Course Code

PSOC106

Course Type

Lecture, Class Discussion & Exercise / Elective

Level

Higher Diploma

Year /| Semester

1%t Year / 1% Semester (Elective)

Teacher's Name

Michaelidou Roxana

ECTS

Laboratories /

Lectures / week 2
week

Course Purpose
and Objectives

The purpose of this course is to provide the students with a comprehensive
understanding of contemporary tourists, their interests and challenges and
relations between tourism and societies at large.

The objectives of his module:

v To get to know the relationship between tourism and sociology e.g.
why people travel, how they travel, what they are doing during
traveling, travel habits, tourist vs. local people, quality of life.

v To introduce students to key sociological concepts and theories
which are relevant in tourism. Tourism emerges from social
constructions and it is importance for student to gain knowledge in
this discipline so as to be able to think critically about tourism.

Learning
Outcomes

After the course the students will have in-depth knowledge of central aspects
of conceptual and empirical tourism within contemporary sociological
discourses. The course will provide topics for critical reflections.

At the end of the course students should be able to:

v' Competently discuss sociological tourism theories and concepts and
their relevance to the tourism sector and society at large.

v Critically interpret and evaluate various types of sociological research
Exercise their sociological imagination and apply multiple theoretical
perspectives to sociological questions and issues/problems related to
tourism industry.

v' Formulate sociological research questions and initiate tourism
research based on sociological and related social science
perspectives.

Prerequisites

Required

Course Content

1.

Introduction to sociology of tourism

2. Theories and approaches within sociology of tourism

3.

Tourisms place within the discipline of sociology

4. Interaction between sociology, tourism and travel (identity, social class,
age, youth culture, sexuality, globalization and environment)
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5. Typologies of tourists in tourism planning
6. Tourist experiences

7. Globalization, global culture and the development of global tourism from a
sociological point of view.

8. Social divisions within tourism, interdependence of tourism and social
institutions

9. Tourist vs. local people

10. The growth of tourism and the tourist experience- local and global
impacts and its intersection with identities and everyday worlds.

Teaching
Methodology

The course will be offered with lectures, student presentations, discussions,
Ppt, short films, case studies and articles.

Bibliography

» Garth Lean, Russell Staiff, Emma Waterton (2014), Travel and
transformation, Routledge, ISBN: 978-1138270176.

= Peter Tarlow (2014), Tourism Security: Strategies for Effectively
Managing Travel Risk and Safety, Butterworth-Heinemann, ISBN:
978-0124115705.

Free access Journals/Articles:
= Beck, Ulrich (2000) The cosmopolitan perspective: sociology of the
second age of modernity. British Journal of Sociology 51(1):79-105.
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1468-
4446.2000.00079.x

Assessment

= Class Participation: 10%
= Written assignments (group

or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language

English
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https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1468-4446.2000.00079.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1468-4446.2000.00079.x

No 9

Course Title

Introduction to Statistics (Descriptive Statistics)

Course Code

STAT102

Course Type

Lecture & Exercise

Level

Higher

Diploma

Year /| Semester

18t Year / 2" Semester

Teacher's Name

Sozos Evangelos

ECTS

4

Lectures / week 2 Laboratories / week

Course Purpose
and Objectives

To introduce participants to the basics of statistics and its applications and

uses.

Learning
Outcomes

Knowledge of statistics is necessary to make sense of the deluge of
information and data of professional life. Upon completion of course
students will be able to:

®  To understand the methods for organizing and describing sets of data.

®  To understand the fundamentals of data distribution

®  To gain familiarity with the calculation of central and distribution
parameters.

Prerequisites

None

Required

Course Content

Overview, nature of data, uses and abuses of statistics
Summarizing data, pictures of data

The 2 dimensional grid

The concept of distribution

The Normal Distribution

Measures of centrality

Percentiles

Measures of Variation

Measures of Position

Exploratory data analysis

Histograms and graphic presentation

Teaching
Methodology

Classes are held in class and computer lab and use live presentations,
computer and network exercises to train students in on-hands statistics
understanding.
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= Kieth A. Carlson (2017), An Introduction to Statistics: An Active
Learning Approach, Second Edition, SAGE Publications, Inc,
ISBN: 978-1483378732.

Useful Websites:

= http://www.statsoft.com/textbook/basic-
statistics/#Descriptive%20statisticsa

= http://www.a-levelmathstutor.com/index3.php

=  http://www2.unwto.org/content/data NEW

= https://www.e-unwto.org/loi/unwtotfb NEW

= http://www.cystat.gov.cy/mof/cystat/statistics.nsf/services 71main_en/ser
vices 71main_en?0penForm&sub=1&sel=1&print NEW

Bibliography

= Class Participation: 10%
= Written assignments (group

Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language English
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http://www.statsoft.com/textbook/basic-statistics/#Descriptive%20statisticsa
http://www.statsoft.com/textbook/basic-statistics/#Descriptive%20statisticsa
http://www.a-levelmathstutor.com/index3.php
http://www2.unwto.org/content/data
https://www.e-unwto.org/loi/unwtotfb
http://www.cystat.gov.cy/mof/cystat/statistics.nsf/services_71main_en/services_71main_en?OpenForm&sub=1&sel=1&print
http://www.cystat.gov.cy/mof/cystat/statistics.nsf/services_71main_en/services_71main_en?OpenForm&sub=1&sel=1&print

No 10

Course Title Global Tourism & Leisure
Course Code TOUR104

Course Type Lecture and Seminar

Level Higher Diploma

Year /| Semester

1t Year /2™ Semester

Teacher's Name

Constantinides Savvas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To provide an introduction to Global trends in tourism and leisure and
highlight their major constituents.

Learning
Outcomes

Upon successful completion of the course, the student will be able to:

= Understand principles, scope and cultural significance of global
tourism.

= Have usable knowledge about global tourism resources.

= Understand potential benefits and risks of global tourism
developments.

= Understand demand and supply for urban and rural tourism.

= Understand ways to apply marketing concept to global tourism.

= Understand ways to apply barriers and boundaries to contain global
tourism.

= Understand planning and management processes for global tourism.

= Be able to apply concepts of sustainable tourism.

Prerequisites

None | Required |

Course Content

The course will discuss the following topics:

Introduction to the Study of Tourism and Globalization

Resources of World Tourism Organization

Globalization and the Political Economy of Leisure

The Globalization of Tourism

The "Touristification” of the Globe

Tourism Research

Sites and Sights of Tourist-Local Interaction: Authenticity and

Commoditization

= Presenting and Representing Culture and Heritage in a Global
Context
(Film: Cannibal Tours: UNESCO World Heritage Convention)

= Representing History: Historical Sites and Theme Parks Around the
World

= Cultural Ownership in a Global World

= Global-Local Dynamics: Strategies of Opportunity

Responsibility, Fairness and Voice in Global Tourism

Teaching
Methodology

Course instruction is comprised of lectures and class discussions. Several
videos will be shown.
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http://www.world-tourism.org/
http://whc.unesco.org/pg.cfm?cid=160

Sarah M. Lyon (2012), Global Tourism: Cultural Heritage and
Economic Encounters, AltaMira Press, ISBN: 978-0759120914.

Bibliography = Sharon Bohn Gmelch, ed., (2018), Tourists and Tourism: A Reader,
Waveland Press, ISBN: 978-1478636229.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 11

Course Title

Principles of Macroeconomics in Tourism

Course Code

ECON108

Course Type

Lecture and Seminar

Level

Higher Diploma

Year /| Semester

1t Year /2™ Semester

Teacher's Name

Zachariadou Mara

ECTS

Laboratories /

Lectures / week 2
week

Course Purpose
and Objectives

The course of Principles of Macroeconomics provides an essential approach
to the tourism sector from a macroeconomic point of view. This module aims
to develop students understanding of the tourism economics in
macroeconomic perspectives; to enhance their skills in taking decisions on
tourism business and in analyzing tourism business environment.

The objectives of this course are:

To study the economic impact and contribution of tourism at local,
national and international level;

To understand the functioning of aggregate markets and how
different economic circumstances affect the tourism sector;

To enhance students' skills to analyze and take decisions in the
tourism business environment.

To understand how to evaluate macroeconomic conditions such as
unemployment, inflation and growth;

To understand how monetary policy and fiscal policy can be used to
influence short-run macroeconomic conditions;

Learning
Outcomes

After completing this course, students should be able to:

Understand the functioning of current mixed economies,

To be familiar with the most relevant statistics, to compare theoretical
results with empirical evidence, to evaluate critically the relationship
between tourism specialization and economic growth,

To undertake empirical research in tourism economics. Upon
successful completion of the course, the students should be
Understand how interest rates are determined and the role of interest
rates in personal and corporate decision-making

Critically apply economic concepts when participating as a citizen in a
democratic society.

Prerequisites

Required

Course Content

Topic 1:
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Main macroeconomic variables and issues
I. Introduction and objectives of macroeconomics

Il. Essential issues: economic cycles and growth, prices and
unemployment

lll. Basic concepts: nominal and real figures; aggregate production,
labor force, employment and unemployment, public budget, balance
of payments

Topic 2:
Real Economy: Aggregate Production, National Accounts and Economic
Growth

I.  Economic aggregates: production and income, the circular flow of
income and expenditures

[I.  Components and methods for calculating GDP and national income

lll. Theories and stylized facts of economic growth: Tourism, growth and
development

Topic 3.

Money and Financial Systems
I. Creating and controlling money supply: monetary multiplier
II. Interest rate and money demand

lll. Fiscal and Monetary policy and the European financial system-the
two big weapons macroeconomic policy

IV. Multilateral Organizations: International Monetary Fund and the
World Bank

Topic 4.

Prices and Inflation
I. The general price level: concepts and measures
II. Competitiveness and prices in the tourism sector
IV.Effects of tourism on price level in destinations
IV.Types and effects of inflation

V. What happened during the Great Recession — the 2007 housing and
banking global financial crisis?

Topic 5.

Labour market and unemployment
I. The labor market: supply and demand for labor
II. Unemployment: theories and policy

lll.Labor market in the tourism sector: Profile of employment
(temporality, seasonality, wage differentials) and unemployment

Topic 6.
The Public Sector
|. The economic role of the state.
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II. Public income and expenditures: budget deficit and the fiscal
multiplier

[ll. Macroeconomic policy: effects and dilemmas

IV.Government intervention in the tourism sector

Topic 7.

International Trade and Balance of Payments

I. International trade and the European Union.

Il. The Balance of Payments and the tourism sector

[ll.Currency markets and exchange rates.

IV.Tourist flows: Competitiveness and real and effective exchange rates.

Teaching
Methodology

The course is organized in lectures, discussions, case studies and guided
activities, with a balance between theory and practice.

Guided activities are designed to internalize and understand the
mechanisms described by the models. Some of these activities require
reading tourism-related case studies and visiting the websites of the leading
producers of tourism statistics and reports on economic performance, so
that students will be able to relate the acquired knowledge with the current
macroeconomic context.

Bibliography

Paul Krugman, Robin Wells, (2014), Macroeconomics in Modules,
Worth Publishers, 3" Edition, ISBN: 978-1464139055 .

Tribe, J. (2015), The Economics of Recreation, Leisure and Tourism,
5th ed., Elsevier Ltd., ISBN: 978-1138782310.

Ward, D., & Begg, D. (2016), Economics for business, McGraw-Hill,
ISBN: 978-0077175283 .

McConnell, Campbell R. (2010), Macroeconomics, McGraw - Hill /
Irwin, ISBN: 978-0-07-723097-5.

Mankiw, N. G., & Taylor, M. P. (2017), Macroeconomics, Cengage
Learning, ISBN: 978-1473725362.

UNWTO (2013), Economic Crisis, International Tourism Decline and
its Impact on the Poor, World Tourism Organization (UNWTO) and
International Labour Organization (ILO), ISBN: 978-9284414437.

Free access Journals/Articles:

Angela Besana, Anna Maria Bagnasco: Rethinking Tourism in
Macroeconomics; Procedia Economics and Finance, Volume 14,
2014, Pages 58-67, Elsevier.
https://doi.org/10.1016/S2212-5671(14)00686-8

International Journal of Economics and financial studies, :
International demand and macroeconomic factors; Authors: Sarod
Khandaker, Silvia Zia Islam, Vol 7, No5, 2017
https://www.econjournals.com/index.php/ijefi/article/download/5596/p
df

International Journal of Economics and Management 7(1): 67 — 83
(2013): Tourism, Selected Macroeconomics Variables and Economic
Growth: An Econometrics of Long Run and Short Run Relationship;
Authors: Cheam Chai Lia, Rosli Mahmood, Hussin Abdullah, Ong
Soon Chuan.
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https://doi.org/10.1016/S2212-5671(14)00686-8
https://www.econjournals.com/index.php/ijefi/article/download/5596/pdf
https://www.econjournals.com/index.php/ijefi/article/download/5596/pdf

http://econ.upm.edu.my/ijem/

Useful Websites:
Macroeconomics: CBS/Centraal Bureau voor de Statistiek (NL)

https://www.cbs.nl/en-gb/economy/macroeconomics

= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 12

Course Title Introduction to Marketing
Course Code MRKT107
Course Type Lecture, Discussions & Exercises
Level Higher Diploma
Year / Semester 1t Year / 2" Semester
Teacher's Name Kyriakidou Stella
ECTS 4 Lectures / week 3 el
week
Course Purpose To introduce students to the science of Marketing Management and its
and Objectives applications in business and organizations.

Students will be able:

=  To apply marketing theory and concepts to what marketers do in "the
Learning real WOI’|d"

Outcomes " To use marketing concepts to make business decisions

®  To improve familiarity with current challenges and issues in
marketing

Prerequisites None Required

® |ntroduction to Marketing

= Qverview of Marketing Management

®  Customer Satisfaction & Strategic Planning
= Market Research & The Market Environment
= Consumer Behaviour principles

®  Business Buying Behaviour

= Competition

Course Content ®  Segmentation, Targeting and Positioning

= NPD & Global Marketing

®  Products, Brands & Services

= Pricing

= Marketing Channels,

= Retailing & Wholesaling

®  Advertising, Sales Promotion & PR

= Direct Marketing &
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®  Online Marketing

The class involves lectures, videos, guest speakers, small group exercises,

VE2Emie case analyses and discussions. Student contributions are an important part
Methodology
of the course.

= David Jobber (2016), Principles and Practice of Marketing, McGraw-
Bibliography Hill Inc, ISBN: 978-0077174149.

= Kotler, Philip (2012), Principles of marketing, Pearson Prentice Hall,

14" ed., Pearson Prentice Hall, ISBN: 9780132167123.

= Class Participation: 10%

= Written assignments (group
Assessment or personal) / tests: 20%

= Midterm Exam: 20%

= Final Exam: 50%
Language English
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No 13

Course Title The Hospitality Business
Course Code HOTL104

Course Type Lecture

Level Higher Diploma

Year /| Semester

18t Year / 2" Semester

Teacher's Name

Hadjistylli Andria

ECTS

Laboratories /

6 Lectures / week 3
week

Course Purpose
and Objectives

To introduce hospitality students to the hospitality industry, which has
emerged as the largest global industry of present times.

Learning
Outcomes

Upon completion of this course, students will be able to:
= Be able to define, classify and differentiate the Hotel Industry
= Understand the Hospitality Business Environment
= View Hotels as Businesses
= Understand the scope of lodging operations
= Be familiar with operation of functional departments in lodging
organizations.
Be able to analyze the Hospitality Consumer
Understand hospitality Target Markets

Be able to draw hotel missions and organization charts

Discuss the profit centers of hotels in economic and financial terms

Prerequisites

None | Required |

Course Content

Introduction to the Hotel Industry

the origins of Lodging Industry,

The Hospitality Business Environment

Hotels as Businesses

The Hospitality Consumer

Differentiation and classification of different types of hotels

& Affiliations

Target Markets

Intangibility of service and potential of hotels
hotel missions and organization charts
Hotel functional areas

general role of the Functional Areas in Hospitality Operations,
the growth and development of the Food Service Industry,
Profit making Food Production Operations and Management
Food Service Operations and Management

= Business Monitoring and Control

= factors and developments that are likely to affect the Hospitality

Industry in the year to come

Advantages & Disadvantages of different types of Hotel Ownerships

The different profit centers of Hotels: Food, Lodging, activity centers

Teaching
Methodology

The course is delivered in lectures, case studies, class exercises and
discussions.
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= Roy A. Cook (2017), Tourism: The Business of Hospitality and

Travel (6th Edition) (What's New in Culinary & Hospitality), Pearson,

Bibliography 6th edition, ISBN: 978-0134484488.
= Class Participation: 10%
= Written assignments (group

Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language English
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No 14

Course Title Practical Training |
Course Code PRCT104

Course Type Practical

Level Higher Diploma

Year /| Semester

18t Year / 2" Semester

Teacher's Name

Hadjisymeou Panayiotis

ECTS

Laboratories /
week

5 Lectures / week 2

Course Purpose
and Objectives

The main aim of this course, is to give to the students the opportunity to
acquire practical experiences, on top of the knowledge acquired during the
entire program of study and within a professional environment.

Learning
Outcomes

Upon successful completion of the course, the students will be in a position
to:

e Apply in practice all of the knowledge that he or she has been taught
during the program of study

e Acquire, through relative experiences, the necessary knowledge and
skills for the best possible practice of the profession in the present and
the future

o Design and develop new methods and techniques which relate to
Travel and Tourism Management.

e Use all of the related professional tools and equipment

e Work in workplaces related to Travel and Tourism industry.

Prerequisites

All the core modules Required

Course Content

The Practical Training | is taking place during the second semester and
necessitates the in-depth engagement of the student for 13 weeks between
June and September.

The student is obliged to become acquainted and involved with real working
conditions in hotels, travel agents, airports, airlines, shipping companies,
event organisers etc.

Through this experience, the students are to widen their knowledge and skills
with the ultimate scope of using them for their future professional lives.

The Practical Training | course, has an educational character and has to be
in alignment with the subject of Travel and Tourism Management, focusing
on the practical application of the knowledge that has been acquired through
the entire duration of the program of study and the specialisation and
development of skills in relation to the area of the practical training.

During the Practical Training I, the employer is in close cooperation with the
appropriate educational supervisor who is allocated by the College. The
supervisor visits the company’s facilities of the trainee and becomes aware of
the tasks and responsibilities that the trainee is undertaking. The supervisor
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examines that practical training handbook on a weekly basis and makes
comments.

The employer/company person responsible for the trainee, fills in the
available space which related to the qualitative assessment by answering
guestions which relate to the trainee and the educational supervisor.

Teaching Practical training, presentations, discussions, seminars

Methodology

Bibliography
The Practical Training book of the Travel and Tourism Management

Assessment Regular assessment by the program coordinator within the company’s
facilities and always in alignment and cooperation with the employers. A final
evaluation takes place at the end of the training.

Language English
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No 15

Course Title

French Language |

Course Code

FREN107

Course Type Lecture and Exercise / Elective
Level Higher Diploma
Semester 15t Year / 2" Semester (Elective)

Teacher's Name

Moutafi Eleanna

ECTS

4 Lectures / week 2 Laboratories / 0
week

Course Purpose
and Objectives

This is an introductory course to French. The program is designed to enable
all students to develop basic communication skills using the listening,
speaking viewing, reading and writing modes. This level aims to acquiring
basic knowledge of the language in reading and listening comprehension,
as well as speaking and listening. The culture and the language is
presented through stories, music and current events. Students can develop
cultural understanding and demonstrate practices appropriate to the
culture(s) in which the language is used. The vocabulary and the speech will
be including relevant subjects to the area of Travel and Tourism. The aim of
the course is to give students the proper starting points so they can build up
their specific knowledge in FREN200 course.

Learning
Outcomes

On completion of the course, students should be able to:

= Form and use simple phrases and sentences related Travel and
Tourism industry.

» Recognize familiar words and basic phrases, ask and answer simple
guestions in case of emergency or similar areas.

= Understand and respond client’s to simple statements and questions

= Exchange personal information

Prerequisites

None Required

Course Content

Vocabulaire (Vocabulary)

- Saluer et présenter/ Demander et dire le nom et prénom (Present myself)
- Identifier une personne (Discribe another person)

- Demander 'age, I'adresse, le numéro de téléphone (Ask about the age,
the address and the telephone number)

- Parler de ses gouts (Talk about what do you like)

- Nommer des objets (Naming objects)

- Exprimer la possession/ indiquer les couleurs (Positions and colors)

- Demander et indiquer le prix (Ask for the price)

- se situer sur un lieu géographique, Situer un lieu sur un plan/ s’informer
sur un lieu (Locate a place on a map)

- Indiquer la direction/ les moyens de transport (Find the direction / means of
transport)

- Demander et donner I'heure/ indiquer une date (Ask and say the time and
the date)
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- Demander la profession de quelqu’un/ demander des informations (Ask
someone's profession / ask for information)

- S’informer pour une activité actuelle et habituelle (Describe a usual
activity)

- Demander et exprimer des besoins (Express your needs)

- Exprimer une opinion (express an opinion)

These will be adjusted in relation to Travel and Tourism working
environment and case studies (for example communication with customers.

Grammaire (Grammar)

- Les verbes du premier groupe, deuxieme groupe et troisieme groupe
(verbs)

- Masculine et féminine/ interrogation avec qui (Masculine and féminine /
questioning with who)

- Les articles /les pronoms / I'adjectif interrogative (Articles, Pronouns)

- Présent et Passé Composé (Present and Past tense)

- Faire de questions (Make questions)

- La forme négative (Negative form)

The course will be delivered with lectures, student presentations,

VEARTINE discussions, case studies, real-word scenarios
Methodology : ! '
= Véronique M Kizirian (2013), ALTER EGO + 1 : Livre de I'éléve +
CD-ROM + Projets (French Edition), Hachette FLE, ISBN: 978-
2011558107.
Additional resources:
Bibliography Vocabulary and competences
= https://www.lepointdufle.net/p/francais-sur-objectifs-
specifigues.htm#tour
= http://fle-sitographie.pagesperso-orange.fr/fos/services.htm
= http://www.tourisme.fr
= http://www.commanderie.fr/
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language French and English
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No 16

Course Title Russian Language |

Course Code RUSS105

Course Type Lecture and Exercise / Elective

Level Bachelor

Year / Semester 15 Year / 2" Semester (Elective)

Teacher's Name Tsiali Inessa

ECTS 4 Lectures / week 2 HEISEIEOES |
week

Course Purpose
and Objectives

The course aims to teach students the basic structures and vocabulary of the
Russian language, with emphasis on Travel and Tourism, to understand and
to use common expressions related to their working environment.

Learning
Outcomes

On completion of the course, students should be able to:
» Form simple conversations related to Travel and Tourism

environment.

» Use appropriate vocabulary (for example use greeting forms and
everyday expressions) to communicate in their work environment.

e Recognize familiar words and basic phrases, ask and answer
simple questions in case of emergency or similar areas.

o Form and use simple phrases and sentences related to Travel and
Tourism.

Prerequisites

None | Required |

Course Content

Vocabulary
Introduction

Greetings

Profile/ short paragraph about yourself
Personal details, jobs

Family

Alphabet

Numbers 1-100

Name basic countries and islands
Colours

Materials and shapes

Specific vocabulary related to Travel and Tourism industry and
management:

Arrival of the guests

Registered guests received.

Welcoming guests. Questions and inquiries.

Accept registrations.

Completion of customer’s personal details

Welcoming guest to the room

Room and Hotel Facilities

Room services

Welcome unannounced guests. Room rates. Room viewing.
Room categories, luggage storage.

Orders

How to accept an order

How to order a breakfast.

Vocabulary food and drink
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Correspondence and telephone service

Answer telephone reservation. To give recommendations.
Specify the time. Call opening hours.

Provide directions

Specify places in the hotel surroundings.

Provide with information about location and directions.
Grammar

-Basic structures of the Russian language.

-Verbs, adjectives

-Gender, number and declension of nouns

-Present and past tense of verbs

-Numerals

-Word order

-Noun and adjective agreement

Teaching The course will be delivered with lectures, student presentations, discussions,
Methodology case studies, real-word scenarios..
Bibliography = V. E. Antonova, M. M. Nakhabina, M. V. Safronova (2001), Textbook
1 (Russian Edition) (Russian), Zlatoust, ISBN: 978-5865474692.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language Russian and English
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No 17

Course Title German Language |

Course Code GERM104

Course Type Lecture and Exercise / Elective

Level Higher Diploma

Year / Semester 1%t Year / 2" Semester (Elective)

Teacher’'s Name Spiridaki loulia

ECTS 4 Lectures / week 2 HEISEIEOES |
week

Course Purpose
and Objectives

The course objective is to enable students to develop their communicative
competence in listening, speaking, reading and writing in German Language
directly related to their studies and their working environment in Travel and
Tourism industry.

Learning
Outcomes

On completion of the course, students should be able to:

* Formulate conversations related to Travel and Tourism environment.

» Utilize vocabulary (for example use greeting forms and everyday
expressions) to communicate in their work environment.

¢ Recognize familiar words and basic phrases, ask and answer simple
guestions in case of emergency or similar areas.

o Create simple phrases and sentences related to Travel and Tourism.

¢ Understand words and very simple sentences

Prerequisites

None | Required |

Course Content

Vocabulary
Introduction

Greetings.

Profile/ short paragraph about yourself
Personal details, proffesions

Family

Alphabet

Numbers 1-100

Countries

Colours

Materials and shapes

Specific vocabulary related to Travel and Tourism industry and
management:

Arrival of the guests

Registered guests received.

Welcoming guests. Questions and inquiries.

Accept registrations.

Completion of customer’s personal details

Welcoming guest to the room

Room and Hotel Facilities

Room services

Welcome unannounced guests. Room rates. Room viewing.
Room categories, luggage storage.

Orders

How to accept an order

How to order a breakfast.

Vocabulary food and drink

Correspondence and telephone service
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Answer telephone reservation. To give recommendations.
Specify the time. Call opening hours.

Provide directions

Specify places in the hotel surroundings.

Provide with information about location and directions.

Grammar

-Verbkonjugation Singular
-Verkonjukation Singular and Plural
-Negation mit dich

Wortbildung-in

-Ja/Nein-Fragen,ja-nein-doch/ Yes/no questions
-Possesivartikel mein/dein
Verben mit Vokalwechsel/ Verbs with vowel changes

-Definiter Artikel der/das/die / Definite Article (THE)
Personalpronomen er/es/sie / Personal Pronouns

-Indefinite Artikel ein/ein/eine / Indefinite Article (A, AN)
Negativartikel Kein/Kein/Keine

-Singular-Plural
Akkusativ / Accusative case

Teaching The course will be delivered with lectures, student presentations, discussions,
Methodology case studies, real-word scenarios.
= Jane Cadwallader (2016), Schritte International neu: Kurs- und
Arbeitsbuch Al.1 mit CD zum Arbeitsbuch, Max Hueber Verlag,
_ ISBN: 978-3193010827.
Bibliography = Langenscheidt (2018), Langenscheidt Standard Dictionary
German (Langenscheidt Standard Dictionaries),
Langenscheidt, 5th edition, ISBN: 978-3468980428.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Greek Language for Foreign Students |
Course Code GREK118

Course Type Lecture and Exercise / Elective

Level Higher Diploma

Year /| Semester

15 Year / 2" Semester (Elective)

Teacher's Name

Georgiou Nikoletta

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

This introductory course on Modern Greek is designed specifically for
students with no previous knowledge of the language to provide them with
knowledge, skills and confidence to read, write, and speak in a basic level in
Modern Greek. It seeks to provide the foundational oral and writing skills of
the language, with a concentration on the oral comprehension and
conversation of Modern Greek. The course also aims to contribute to new
international students’ enculturation in Cypriot society. Finally, the course
aims to provide students with some basic vocabulary of the travel and tourism
industry.

Learning
Outcomes

On completion of the course, students should be able to:

e Acquire Greek alphabet and the rules of pronunciation of vowels,
consonants and diphthongs & monotonic system rules

e Exchanged greetings depending on the time of the day and the
ceremonial (plural polite / friendly approach)

¢ Make small introductory dialogues. Ask and give information about
region, residence, address and phone, profession, marital status and
family tree.

¢ Know and use the Type A, B1 verbs and the verb “be” in the present
tense

¢ Refusing and accepting offers in everyday situations

e Count and use numbers 0-1000

Prerequisites

None | Required |

Course Content

Grammar

o Greek alphabet

Introducing myself

Greetings

Recommendation of a person to another

Personal Pronouns (nominative)

The verb be in present tense

Declension of verbs (type A and B) in the present tense
Negative particle "not".

Definite articles (nominative and accusative in singular)
Declension of nouns (nominative and accusative in singular)
Neutral ending in —I (nominative and accusative in singular and plural)
Use the accusative after intentions "from", "to", "with"
Possessive my, your, his / her / its, our, your, their.

Local adverb "how".

Vocabulary and Communication

e Ask and give information about:
» Region or origin city or country
» General interests “How are you?"
» Residence.
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Address and phone
Profession
Languages

Marital status
Family tree

VVVYY

Numbers 0-1000

Countries, professions

communication in a cafeteria (menus, orders, products and other related
vocabulary)

communication in a supermarket & in a bank

communication in a travel and tourism agency/office (tickets, bookings,
transportation and other related vocabulary)

food and drinks vocabulary / communication in a tavern (menus, orders,
products and other related vocabulary)

directions / public services and shops

vocabulary regarding the travel and tourism industry and basic
definitions and concepts in Greek

sectors and companies of the travel and tourism industry (vocabulary
and an overview of how Cyprus is a business travel and tourism
destination)

nationalities, countries and geographical vocabulary about places,
towns, cities, countries etc

descriptions of buildings, places and monuments and related vocabulary

Teaching The course will be delivered with lectures, student presentations, discussions,
Methodology case studies, real-word scenarios.
= Arvanitakis K., Arvanitakis F. (2015), Communicate in Greek 1
[EmkoivwvrioTe EAAnviké 1], Deltos Publishing, ISBN:
Bibliography 9789608464131. . .
= Arvanitakis K., Arvanitakis F. (2015), Communicate in Greek —
Workbook 1a [ETmikoivwvriote EAANVIKG — BIBAio aokioswy 1d],
ISBN: 9789608464117.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 19

Course Title Travel And Tourism Management
Course Code TOUR201

Course Type Lecture

Level Higher Diploma

Year /| Semester

2" Year / 3" Semester

Teacher's Name

Michaelides Roxana

ECTS

5 Laboratories /

4 Lectures / week
week

Course Purpose
and Objectives

The course is designed to make students conceptually clear about Tourism
Industry and management so as to understand different facets and
dimensions and its relationship with other subjects, tools and techniques.

The objective of the course is that the students will get acquainted with
travel and tourism as a global, multi-form industry: be familiar with basic
definitions and with the travel and tourism field, being able to paraphrase the
roles of the sectors of travel and tourism industry.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Recognize the complexity of tourism both as an industry and a field of
study,

2. identify and describe the roles of public, private, and third sector entities
involved in the global and national tourism industry,

3. Develop an understanding and appreciation of how to evaluate the
potential of a tourism and travel business and destination competitiveness;

4. Gain a comprehensive understanding of the general principles and
practices of management and their application to the development of a
tourism and travel business;

5. Define consumer travel behavior and types of travel experiences

6.Categorize the economics of tourism (supply, demand, measuring,
forecasting, economic impact);

7. Describe the changing nature of tourism and travel and identifying the
needs of the future tourist,

8. Research, plan, and produce written work that meets academic standards.

Prerequisites

None Required

Course Content
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Module 1: Introduction and Overview of the Travel and Tourism Industry

e The Power and Potential of Tourism and Travel
e The Value of Tourism from Multiple Jurisdictions

Module 2: The structure of tourism and travel industry

e Business ownership
e Organizations and their influence on travel and tourism industry
e Destination Marketing Organizations

Module 3: Sectors of Travel and Tourism industry

e Passenger transportation

e Accommodation and catering

e Tourists/visitors attractions

e Tour operators and Travel agencies
e Ancillary service provision

Module 4: Quality of services in Tourism and Travel industry

e Type of customers
¢ Needs and demands
e Impacts of quality customer service

Module 5: Market research and analysis

o Market segmentation
e Tourists profile
¢ Product positioning

Module 6: Defining the International Tourism market

¢ Building a destination brand: characteristics
e Implementation of destination brand
e Challenges in branding destination

Module 7: Understanding Tourism's Role in Contemporary Society

e Analyzing Macro Environmental Forces
e Responding to Macro Environmental Forces

Module 8: Factors affecting tourism and their impact:

Economic factors,

Social and cultural impacts of tourism and travel,
Political factors

Technological factors

Ecological factors
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Module 9: Tourism Policy, Planning & the Environment
Module 10: The Future of the Tourism and Travel Industry:
e The Futurists

e Future Trends in Travel and Tourism
e Careers in the Tourism & Travel Industry

The expected course outcomes will be realized through a variety of
instructional strategies to complement the students’ life experiences: lecture,
discussion, group activities (including the use of structured controversy),

Teaching written assignments, and inquiry.

Methodology The lecturer will integrate appropriate multi-media technology for the purpose
of enriching the students’ total experience: PowerPoint presentation, other
relevant audio-visual material.

= Camillieri, Mark Anthony (2018), Travel Marketing, Tourism
Economics and the Airline Product: An Introduction to Theory and
Practice, Springer, ISBN: 978-3319498485.
» J. R. Brent Ritchie Charles R. Goeldner (2016), Tourism: Principles,
Practices, Philosophies, 12th Edition, Wiley, ISBN: 978-8126563715.
= Clare Inkson, Lynn Minnaert (2018), Tourism Management: An
Introduction, SAGE Publications Ltd; 2" edition, ISBN: 978-
1526423894.
. = Stephen Page, (2015), Tourism Management, Routledge Publisher,
Bibliography ISBN: 978-1138784567.
Free access Journals/Articles:
» |nternational Journal of Tourism Research
o https://onlinelibrary.wiley.com/I0i/15221970
» Tourism Management https://www.journals.elsevier.com/tourism-
management
» Tourism Recreation Research https://www.tandfonline.com/loi/rtrr20
= Class Patrticipation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 20

Course Title Organisational Behaviour

Course Code MGMT207

Course Type Lectures

Level Higher Diploma

Year /| Semester 2" Year / 3" Semester

Teacher's Name Kalatha Andria

ECTS 4 Lectures / week 2 Ll §
week

Course Purpose
and Objectives

This course provides an understanding of general management theory and
principles and their application to hospitality organisations with a particular
focus on the travel and tourism sectors. Organisational behaviour is examined
as a cornerstone of general management theory, offering an understanding
of how people as individuals and teams can provide for one of the most
important competitive advantages of organisations in the travel and tourism
sectors.

Learning
Outcomes

After successful completion of the course, the students will have an
understanding of the:

o Different organisational elements

¢ Main macro organisational and micro organisational aspects

¢ Organisational structures

o Different types of behaviour

Prerequisites

MGMT107 Definitions,
Concepts, and Principles
of Business Management

Required

Course Content

Nature and scope of the hospitality industry
Understanding the nature of the workforce
Diversity management

Organisational goals and structure

Defining management

Nature of leadership

Workforce motivation and involvement
Managing through groups and teams
Managing challenging situations

Managing the changing environment

Teaching The course is delivered in lectures with presentations, discussions and case
Methodology presentations.
Essential Reading
= Berger, F. (2013), Organisational Behaviour for the Hospitality
Industry, Pearson, ISBN: 1292040262
= Mullins, L. (2013), Hospitality Management and Organisational
_— Behaviour, 5th ed., Pearson, ISBN: 0273758373
Bibliography .
Required Reading
= Jordhus-Lier, D. and Underthun, A. (2017), A Hospitable World?
Organising Work and Workers in Hotel and Tourist Resorts,
Routledge, ISBN: 978-1138083271
¢ Class Participation: 10%
= Written assignments(group
Assessment e or personal) / tests: 20%
e Midterm Exam: 20%
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Final Exam:

50%

Language

English
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No 21

Course Title

Accounting I (Principles of Accounting)

Course Code

ACCT204

Course Type

Lecture & Exercise

Level

Higher Diploma

Year /| Semester

2" Year / 3@ Semester

Teacher's Name

Demetriou Demetris

ECTS

Laboratories /

4 Lectures / week 2 week

Course Purpose
and Objectives

The course introduces students to the basic principles of accounting, its
uses, perspectives and applications.

Learning
Outcomes

Upon Successful completion of course students will be able to:

= Understand and apply the accounting equation to accounting
transactions.

= Open accounting records, record business transactions, post to the
journal, prepare a trial balance.

= Make adjusting and closing entries using the accounting worksheet.

= Prepare and understand financial statements for determining
profitability.

= Enter transactions for merchandising operations, calculate cost of
goods sold, and prepare financial statements.

= Record business transactions in a merchandising operation.

Prerequisites

None Required

Course Content

= Sole traders accounting

= Partnership accounting

= Accounting for limited liability companies

= Accounting for Non-profits Entities (notes)

= Valuing Merchandise Inventories

= Cash Control

= Accounting for Assets, Liabilities and Capital

= Corporations: Paid in Capital

= Retained earnings, stock dividends, and stock splits
= Treasury Stock

= Profitability, solvency/liquidity, asset utilisation
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= Cost ascertainment
- Classify direct and indirect costs
- Prepare an indirect overhead allocation summary

- Calculate overhead recovery rates by a variety of techniques and to
apply these for the purpose of cost compilation

- Explain the difference between fixed and variable costs

- Calculate break-even points of activity and prepare break-even
charts

- Appreciate and explain the limitations of break-even analysis

UEEEIg Lectures with class and lab exercises
Methodology
- = Sheila Robison (2017), LCCI Bookkeeping Level 1, ISBN: 978-1-
Slelle 78447-663-2.
= Class Patrticipation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 22

Course Title Human Resource Management

Course Code HRMG203

Course Type Lecture & Discussion

Level Higher Diploma

Year /| Semester 2" Year / 3" Semester

Teacher's Name Kalatha Andria

ECTS 4 Lectures / week 3 HEISEIEOES |
week

Course Purpose
and Objectives

To introduce the basics and principles of human resource management in
organizations.

Learning
Outcomes

By the end of this course, you should be able to:

Understand human resource management from a systemic, strategic
perspective.

Describe the field of "human resource management" and understand
its relevance to managers and employees in work organizations.
Describe fundamental employment laws in the U.S.

Conduct a basic job analysis and apply this understanding of job
requirements to other human resource management systems such
as selection, performance appraisal, and compensation.

Recognize basic human resource management tools such as
performance appraisal forms, and understand some of the technical
details of human resource management practices.

Apply relevant theories to the management of people in
organizations.

Analyse business challenges involving human resource systems.
Critically assess and evaluate human resource policies and
practices.

Use SAP/R3 to extract and analyse basic human resource
information.

Prerequisites

None

| Required |

Course Content

Course covers:

Fundamentals of HR Management

The Legal Context of HR

Employee Rights & Sexual Harassment
Recruiting & Selection

Socialization, Orientation, and Development
Benefits & Rewards

Evaluating Performance

Ethics in HRM & Labour Relations

Safety & Health

Global View of Human Resources

Teaching
Methodology

The class involves lectures, videos, readings and small group exercises,
case analyses and discussions. Student contributions are an important part
of the course.
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= Armstrong, Michael (2017), Armstrong's handbook of human
resource management practice, Kogan Page, ISBN:

Bibliography 9780749474119.
= Raymond Andrew Noe (2017), Fundamentals of Human Resource
Management, 7th Edition, cGraw-Hill Education, ISBN: 978-
1259686702.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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No 23

Course Title Introduction to the Air Transport Industry
Course Code TOUR202

Course Type Lectures

Level Higher Diploma

Year /| Semester

2" Year / 3" Semester

Teacher's Name

Hadjistylli Andria

ECTS

Laboratories /

6 Lectures / week 3 week

Course Purpose
and Objectives

To introduce students to the characteristics and operations of the airline
industry.

Learning
Outcomes

Upon completion of course, Students will gain useful workable
understanding of:

= History of the Airline Industry

= The Airline Industry Today

= Airline Organizational Structure and Personnel
= Airline Business Model

= Airline Safety and Security

= Airport Functions

= Airline Fleet structure

= Airline Manufacturers and Vendors

= Government and Industry Agencies

Prerequisites

Required

Course Content

Course highlights include:
= |ntroduction' definitions and History
= Evolution of Air travel and the Airline Industry
= Constituents of the Industry: Passenger Travel; Air Cargo;

= Economic and Social Impacts of air travel

= Regulation of air travel: Regulatory Bodies, Standards, Deregulation

= Business Measures of the Industry, Performance Indicators,

Passenger/Kilometer, Yield, Seat/Kilometer, Unit Costs, Load Factor,

= Industry Profitability
= Industry Characteristics
= Airports
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= Airplanes
= Air Safety and Security
= Future of the Industry

Teaching The course is based on employs lectures with presentations and PowerPoint
Methodology demonstrations.
= Lucy Budd (2016), Air Transport Management: An international
perspective, Routledge, ISBN: 978-1472451064.
= Kofi Sonokpon (2017), Airlines for Business , Temeris Aviation
Publications, ISBN: 978-1927773161.
= Peter Belobaba (2015), The Global Airline Industry (Aerospace
Bibliography Series), 2nd Edition, Wiley, ISBN: 978-1118881170.
Free access Journals/Articles:
= Transport and Tourism
https://onlinelibrary.wiley.com/doi/10.1002/9780470752272.ch12
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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https://onlinelibrary.wiley.com/doi/10.1002/9780470752272.ch12
https://onlinelibrary.wiley.com/doi/10.1002/9780470752272.ch12
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Course Title Special Interest Tourism
Course Code TOUR203

Course Type Lecture

Level Higher Diploma

Year /| Semester

2" Year / 3" Semester

Teacher's Name

Constantinides Savvas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

The course aims to critically analyse environmental, social and economic
costs and benefits of sustainable tourism, including related laws and
policies, community involvement, and future trends. By the end of the
course, students are expected to understand these concepts and be able to
appreciate their relevance to specific tourism situations.

Learning
Outcomes

Students will:

o Develop knowledge and appreciation of environmentally related
issues in tourism

¢ Understand the basic principles of sustainable tourism and its
policies

e APPENDIX 2: Syllabi of the Courses

e Conceptualize tourism so

e Conceptualize tourism solutions with low negative visitor impact in
specific situations

e Develop knowledge and understanding of resources, products, best
management practices,

e and opportunities in the ecotourism sub-sector

e Incorporate the guiding principles of ecotourism into the other sub-
sectors of the travel

e Industry

Prerequisites

e None | Required \

Course Content

Theory/ Practices of Tourism

e Ecotourism Resources
Sustainable Tourism
Advantages & disadvantages of Ecotourism
Community
Social Benefits
Benefit to Environment
Preservation of Culture and Heritage
Codes of conduct for tourists and locals
Waste Management
Staff training and Involvement
Adventure Tourism:-
Legal issues and Certification
Development of an ecotourism product
Ecotourism in the global context
Convention on Diversity

Teaching
Methodology

The course will be taught by means of classroom lectures and group
discussion, supported by readings from the course text, additional
suggested resources and material supplied by the instructor. Opportunities
for applying the materials will be provided through field trips.
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David A. Fennell (2014), Ecotourism, 4th Edition, Routledge, ISBN:
978-0415829656.

SllegEiy = Stephen Wearing (2018), Ecotourism: Transitioning to the 22nd
Century, 3rd Edition, Routledge, ISBN: 978-1138202108.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title

French Language Il

Course Code

FREN200

Course Type Lecture, Exercise, Practice / Elective
Level Higher Diploma
Semester 2" Year / 3" Semester (Elective)

Teacher's Name

Moutafi Eleanna

ECTS

4 Lectures / week 2 Laboratories / 0
week

Course Purpose
and Objectives

This level focuses on non-general French and more specifically French
specialty in the field of hospitality and tourism. Students will continue their
study of French by further expanding their knowledge of key vocabulary topics
and grammar. They will also begin to comprehend listening and reading
exercises more easily, and they will start to express themselves more
meaningfully in both speaking and writing. Each unit enclose a new
vocabulary theme and grammar acquisition will be reinforced with reading,
listening, speaking and writing activities, multimedia cultural presentations
and interactive practices.

Learning
Outcomes

On completion of the course, students should be able to:

= Acquire more advanced vocabulary specifically in tourism and
hospitality

» Gain a deeper understanding of grammar patterns

= Participate in conversations and respond appropriately to a variety of
conversational themes specifically applied in real life situations in
Travel and Tourism industry.

= Communicate with better confidence with customers and personnel.

Prerequisites

FREN105 Required

Course Content

Vocabulaire (Vocabulary)

- Tourism professionals (the personnel necessary for proper
organisation of a tourism establishment)

- Tourism establishments (the characteristics of a hotel and the
services provided)

- Reservations (online, telephone, restaurant reservation. As well as
confirmation, change and cancellation of reservation)

- Receive and host customers in a hotel or a restaurant (groups,
individual guests, show the clients to their rooms, tables, welcoming
routines)

- Services provided by a hotel (present the services, take orders,
inform clients about points of interest, describe a plate, take an
order)
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Competences linguistiques (linguistic competences)

- Presentations (present the hotel personnel, the main characteristics
of their job, and those of the hotel)

- Fill in a form (reservation forms,)

- Inform clients (about schedules

- Reception tasks (take note of a reservation, understand an e-mail,
write a simple business letter, contact a customer, take leave,
contact the group leader)

- Welcoming tasks (make sure the customer is satisfied, understand
and write letters of welcome, welcome by telephone, introduce
themselves, make a client wait, ask for the name)

- Service tasks (take note of an order, indicate an itinerary, name the
different categories of foods, help the customer to choose from a
menu, inquire about their tastes, give advice on a dish take note of
an order, write a purchase order)

- Grammaire (Grammar)

- Le passe compose (Past tenses)

- Le passé recent (The recent past)

- Linfinitif (The infinitive)

- Le futur simple (Futur tense)

- L’impératif (imperative)

- Limparfait

- Le verbe pouvaoir, vouloir, connaitre, offrir (The verb to be able, want,
know, offer)
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Teaching The course will be delivered with lectures, student presentations,
Methodology discussions, case studies, real-word scenarios.
= Corbeau, Sophie (2013), Hotellerie-Restauration.Com - 2eme
Edition: Livre De L'Eleve + DVD-Rom (French Edition), French and
European Publications Inc, ISBN: 978-2090380460.
Additional resources:
Vocabulary and competences
= https://www.lepointdufle.net/p/francais-sur-objectifs-
Biblioaranh specifigues.htm#tour
grapny = http://fle-sitographie.pagesperso-orange.fr/fos/services.htm
= http://www.tourisme.fr/
=  http://www.commanderie.fr/
Grammar
= https://www.lepointdufle.net/p/grammaire.htm
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language French and English
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https://www.lepointdufle.net/p/francais-sur-objectifs-specifiques.htm#tour
https://www.lepointdufle.net/p/francais-sur-objectifs-specifiques.htm#tour
http://fle-sitographie.pagesperso-orange.fr/fos/services.htm
http://www.tourisme.fr/
http://www.commanderie.fr/
https://www.lepointdufle.net/p/grammaire.htm
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Course Title Russian Language Il

Course Code RUSS200

Course Type Lecture, Exercise, Practice / Elective

Level Higher Diploma

Year / Semester 2" Year / 3" Semester (Elective)

Teacher’'s Name Tsiali Inessa

ECTS 4 Lectures / week 2 SEBEUETNES |
week

Course Purpose
and Objectives

The course aims to expand students knowledge of grammatical structures,
vocabulary and the overall ability to communicate in the Russian language
with emphasis on Travel and Tourism and specific professional aspects.

Learning
Outcomes

On completion of the course, students should be able to:

e Use grammar and lexical skills to formulate statements related to their
professional needs.
Initiate and maintain a dialogue in standard situations.
Read simple texts related to Travel and Tourism and write a short
letter, a note, a memo, etc.

e Communicate with better confidence in the Russian language in their
working environment.

Prerequisites

RUSS102 | Required |

Course Content

Vocabulary and Communication

Customer service

Respond to requests and complaints.
Accommodating the guests.

Dealing with wishes and complaints

Explain offers in the hotel

Recommend holiday destinations in the city. Sightseeing.
Explain responsibilities in the hotel

Customer communication

Information and message (Phone, email, fax etc)
Information for hotel guests.

Receive and submit messages.

Taking and passing on messages.

Sales at different shops and restaurants in the hotel
Recommending Leisure and Sport activities
Excursion programs offer. Weather. Excursions.
Directions. Giving directions.

Grammar

Adjectives and adverbs

Verb conjugation

Verb tenses

Noun declension (continued)

Modal verbs

Personal, possessive, demonstrative and interrogative pronouns
Numerals (continued)

Teaching
Methodology

The course will be delivered with lectures, student presentations, discussions,
case studies, real-word scenarios.
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Bibliography = V. E. Antonova, M. M. Nakhabina, M. V. Safronova (2001), Textbook
2 (Russian Edition) (Russian), Zlatoust, ISBN: 978-5865474005.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language Russian and English
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Course Title German Language Il

Course Code GERM200

Course Type Lecture, Exercise, Practice / Elective

Level Higher Diploma

Year / Semester 2" Year / 3" Semester (Elective)

Teacher’'s Name Spiridaki loulia

ECTS 4 Lectures / week 2 HEISEIEOES |
week

Course Purpose
and Objectives

Students will continue their study of German language by further expanding
their knowledge of key vocabulary topics related to Travel and Tourism
industry and level 2 grammar. They will also develop their communicative
competence in a more advanced level.

Learning
Outcomes

On completion of the course, students should be able to:
= Elaborate their study of vocabulary topics related to Travel and
Tourism industry Management.
= Develop a deeper understanding of grammar patterns.
= Participate in conversations and respond appropriately to a variety of
conversational themes in Travel and Tourism working environment.
= QOrally communicate in the German Language with customers.

Prerequisites

GERM102 | Required |

Course Content

Vocabulary and Communication

Customer service

Respond to requests and complaints.
Accommodating the guests.

Dealing with wishes and complaints

Explain offers in the hotel

Recommend holiday destinations in the city. Sightseeing.
Explain responsibilities in the hotel

Customer communication

Information and message (Phone, email, fax etc)
Information for hotel guests.

Receive and submit messages.

Taking and passing on messages.

Sales at different shops and restaurants in the hotel
Recommending Leisure and Sport activities
Excursion programs offer. Weather. Excursions.
Directions. Giving directions.

Grammar
-Modalverben koennen / Modal verb
Satzklammer

-Verbposition im Satz / Object position
Temporale Praepositionen am,um

-Konjugation moegen, moechte / conjugation

Wortbildung Nomen+ Nomen
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-Trennbare Verben

-Perfekt mit haben
Temporal Praepositionen von...bis,ab

Teaching The course will be delivered with lectures, student presentations, discussions,
Methodology case studies, real-word scenarios.
= Jane Cadwallader (2016), Schritte International neu: Kurs- und
Arbeitsbuch Al.1 mit CD zum Arbeitsbuch, Max Hueber Verlag,
Bibliography ISBN: 978-3_193010827. _ o
= Langenscheidt (2018), Langenscheidt Standard Dictionary German
(Langenscheidt Standard Dictionaries), Langenscheidt, 5th edition,
ISBN: 978-3468980428.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language German and English
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Course Title Greek Language for Foreign Students Il

Course Code GREK200

Course Type Lecture, Exercise and Practice / Elective for non-Greek native speakers
Level Higher Diploma

Year /| Semester

2"9Year / 3" Semester (Elective)

Teacher's Name

Georgiou Nikoletta

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

This course on Modern Greek is the continuation of the course Greek I. It is
designed to enhance the knowledge, skills and confidence to read, write, and
speak in Modern Greek, reaching a more advanced level than the first one. It
seeks to provide the foundational oral and writing skills of the language, with
emphasis on oral comprehension and conversation of Modern Greek. This
level also aims to provide students with some more advanced knowledge and
vocabulary of the travel and tourism industry and give emphasis on definitions
and concepts concerning the travel and tourism business.

Learning
Outcomes

On completion of the course, students should be able to:

Acquire basic vocabulary on greeting, apologizing, and thanking

Learn more advance vocabulary concepts and definitions on Travel

and Tourism industry

Provide brief descriptions of a person

Solve communication problems: “what does that mean?”

Ask for and telling the time

Understand and interpret public signs, traffic instructions, and

directions

e Ask for information and directions such settings as public services and
shops

¢ Know and use the Type B2, C1, C2 verbs and irregular verbs (go, say,
eat, hear) in the present tense

¢ Conjugate several of nouns, adjective and pronouns.

¢ Formulate dialogues about simple issues of working environment.

e Ask and give information about days, nationality, prices, places, and

way.
e Count and use numbers
Prerequisites GREK118 | Required |
Grammar
¢ Nouns

Course Content

¢ Pronouns (demonstrative, interrogative)

¢ Adjectives (nominative and accusative singular)

e Numerical adjectives

e Declension of verbs (type B2, C1, C2) in the present tense
e Irregular verbs (go, say, eat, hear)

e Adverbs

e Articles

Vocabulary and Communication
e Numbers 2 000 - 999 000 000
e Days
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e Descriptions (person, picture)
e Ask and give information about:
Price
Age
Time
Place
Way
o Express opinions and feelings
¢ Dialogues about simple issues of everyday life
o travelling (agendas, activities, sightseeing and other related
vocabulary)
e communication in a hotel and related vocabulary
e nationalities, countries and geographical vocabulary about places,
towns, cities, countries etc — more advanced study than GREK 118
e descriptions of buildings, places and monuments and related
vocabulary — more advanced study than GREK 118
¢ holiday vocabulary / business and other trips
e communication in an airport and / or bus / train station
e description of maps

VVVYY

Teaching The course will be delivered with lectures, student presentations, discussions,
Methodology case studies, real-word scenarios.
= Arvanitakis K., Arvanitakis F. (2015), Communicate in Greek 1
[EmkoivwvrioTe EAAnviké 1], Deltos Publishing, ISBN:
. 9789608464131.
Bibliography = Arvanitakis K., Arvanitakis F. (2015), Communicate in Greek —
Workbook 1a [ETTikoivwvriote EAANVIKG — BIBAio aokioswy 1d],
ISBN: 9789608464117.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Consumer Behaviour

Course Code MRKT 211

Course Type Lecture with Discussions & Exercises
Level Higher Diploma

Year /| Semester

2" Year / 4" Semester

Teacher's Name

Kyriakidou Stella

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce students to consumer behaviour and its various aspects, uses
and applications.

Learning
Outcomes

The course aims to:
®  To develop an understanding of consumer behaviour from a variety
of perspectives (multicultural, interdisciplinary, etc.).
®  To develop and appreciation for and understanding of how marketing
research, marketing strategy, and basic research on intra- and
interpersonal processes play multiple roles in the discipline of
marketing.
To develop an understanding of peoples' consumption-related
behaviours and to develop and evaluate marketing strategies intended
to influence those behaviours.

Prerequisites

| Required |

Course Content

INTRODUCTION TO CONSUMER BEHAVIOR

e Overview of Consumer Behaviour
Consumerism, Public Policy, and Ethics

2: INTRINSIC INFLUENCES

Consumer Information Processing

Cognitive Learning and Memory

Behavioural Learning

Social Influence and Compliance Techniques
Motivation and Affect

Personality and Psychographics

Tripartite Model and Attitude Measurement
Beliefs, Attitudes, and Behaviour Change: the Fishbein Model
Persuasion

ELM: Involvement, Knowledge, and Persuasion
Consumer Decision Processes

3 EXTRINSIC INFLUENCES

Environmental and Situational Influences
Group Influences

Households and Families

Cultural and International Issues
Subculture

Teaching
Methodology

The class involves lectures and presentations. Every lecture will be
augmented by students’ discussions. Student contributions are an important
part of the course.
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= Solomon, Michael R. (2016), Consumer Behavior: A European
perspective, 6th ed., Pearson, ISBN: 9781292116723.
= Solomon, Michael R. (2012), Consumer Behavior: Buying,

Bibliography having, and being, 10th ed., Prentice Hall, ISBN:
9780132671842.
= Schiffman, Leon G. (2010), Consumer Behavior, 10th ed.,
Pearson / Prentice Hall, ISBN: 0137006705.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title

Culture and Heritage Tourism

Course Code

TOUR204

Course Type

Lecture and Presentations

Level

Higher Diploma

Year /| Semester

2" Year / 4" Semester

Teacher's Name

Michaelidou Roxana

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

The course Culture and Heritage Tourism exposes students to scientific
artistic, aesthetic, historic and conservationist points of views and values
about culture and heritage in different places and culture. This enables them
to know how to promote cultural and natural heritage as important tourist
aspects

The course objectives:

e Understand different types of cultural and heritage resources

e To examine the characteristics of cultural and heritage tourism.

e Legal systems governing development of cultural and heritage
tourism.

e To investigate the management of culture and heritage resources for
tourism.

¢ To examine strategic planning and conservation issues for cultural
and heritage attractions or sites.

Learning
Outcomes

After successful completion of this course e paper students will be able to:
1. Demonstrate an understanding of:

a. the relationship between Culture and Tourism,

b. concepts and theories of cultural tourism,

c. how cultural tourism affects and is affected by stakeholders,

2. Understand the definitions, terminology of cultural heritage,

3. Understand heritage tourism supply by examining different categories of
heritage attractions, and the contexts within which heritage exists and
additional perspectives on scale from the supply perspective

4. Learn to perform under constraints and demonstrate an ability to work in a
group through collaboration and cooperation.

5. Demonstrate an ability to apply knowledge, collect data, extract and
synthesize information, and present research findings and solutions.
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6. Explain the significance of heritage marketing and the transformation
process of cultural heritage assets into heritage tourism products both
individual organization and regional perspectives.

7. Build an awareness of the interpretation approaches of major cultural
heritage sites available to visitors.

Prerequisites

Required

Course Content

Introduction to a conceptual partnership between cultural heritage
and tourism.

e Heritage tourism supply-type of heritage attractions

e Characteristics and definitions of heritage tourism
World Heritage Sites, Heritage conservation

¢ Impacts of heritage tourism
Planning and development for culture and heritage tourism
Managing heritage tourism-ownership and economics
Managing heritage tourism:

¢ Visitor management, legal aspects and zoning

¢ World Heritage Convention
Heritage marketing

¢ Heritage visitor characteristics and motivations
Managing heritage sites for sustainable tourism

e Technigues for projecting visitor impact

e Strategies for preserving and protecting sites and resources
The Political Economy of Heritage Development
Heritage tourism product development

Teaching
Methodology

Lectures, Case studies, Discussion, Audio-visual material, Assignments,
Quizzes, Field trips and Guest Lecturers.

Bibliography

Dallen J. Timothy, D. J. (2011), Cultural Heritage and Tourism: An
Introduction, Channel View Publications, ISBN: 978-1845411770.
UNESCO, (2018), World Heritage Sites: A Complete Guide to 1073
UNESCO World Heritage Sites, Firefly Books, 8th edition, ISBN:
978-0228101352.

Cheryl M. Hargrove (2017), Cultural Heritage Tourism: Five Steps
for Success and Sustainability (American Association for State and
Local History), Rowman & Littlefield Publishers, ISBN: 978-
1442278837.

Free access Journals/Articles:

International Journal of culture, tourism and hospitality research,
Emerald Insight https://www.emeraldinsight.com/journal/ijcthr

Useful Websites:
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https://www.emeraldinsight.com/journal/ijcthr

= UNESCO World Heritage Center: Papers and Brochures

https://whc.unesco.org/

= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Small Business Management
Course Code MGMT208

Course Type Lectures

Level Higher Diploma

Year /| Semester

2" Year / 4" Semester

Teacher's Name

Karayiannis Achilleas

ECTS

Laboratories /

4 Lectures / week 3
week

Course Purpose
and Objectives

This course provides an understanding of what constitutes small business
management and the reasons that small businesses form the backbone of
the tourism and hospitality industry. The course also provides an
understanding of entrepreneurship generally as a business concept and its
application within the tourism and hospitality industry in particular.

Learning
Outcomes

After successful completion of the course, the students will have an
understanding of the:

o Entrepreneurial opportunities
Factors that make the family business unique
Business plan
Factors affecting choice of a business location
Impact of social responsibilities on small businesses
Distinctive features of small firm management
Importance of computer technology for small businesses
Basic requirements for an accounting system
e Working-capital cycle of a small business

Prerequisites

MGMT207

Organizational Behaviour Required

Course Content

o Context, Theoretical Perspectives and Definitions

Indigenous and Ethnic Entrepreneurship: A Cultural Perspective
Entrepreneurs and Small Firm Ownership

Creativity and Entrepreneurship

Innovation, Opportunity and Protection

The Feasibility Analysis and the Family Business

Hospitality, Commercial Homes and Entrepreneurship
Preparing a Business Plan

Leadership and the Entrepreneur

Teaching
Methodology

The course is delivered in lectures with presentations, discussions and case
presentations.

Bibliography

Essential Reading
= Pechlaner, H. and Innerhofer, E. (2016), Competence-Based
Innovation in Hospitality and Tourism, Routledge, ISBN:
147246396X
Required Reading
= Cheer, J. and Lew, A. (2017), Tourism, Resilience and Sustainability:
Adapting to Social, Political and Economic Change, Routledge,
ISBN: 1138206784
= Vallen, G. and Vallen, J. (2009), Check-In Check-Out: Managing Hotel
Operations, Pearson, ISBN: 978-0-13-205967-1.

Assessment

¢ Class Participation: 10%
= Written assignments /(group

or personal) tests: 20%
e Midterm Exam: 20%
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Final Exam:

50%

Language

English
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Course Title Air Travel Law and Regulation

Course Code LAWS201

Course Type Lecture

Level Higher Diploma

Year /| Semester 2"4Year / 4" Semester

Teacher's Name Aroti Elena

ECTS 4 Lectures / week 2 Ll §
week

Course Purpose
and Objectives

To make students familiar with the basics of the Air Travel Laws and
Regulations and the responsibilities of the partners and the organisations
concerned

Learning
Outcomes

Upon successful completion of the course, the student will:

= Understand The significance of Air Travel laws to the travel industry

= Be familiar with the basics of international air law

= Understand the functions of the International Civil Aviation
Organization (ICAO)

= Understand air carrier liability

Understand Code share agreements

Understand international aviation security issues

Understand Third party surface liability

Understand aviation insurance

Understand Aviation law in the European Union

Understand the functions and role of IATA and airline agreements

Prerequisites

None | Required |

Course Content

The course covers the following topics:

= Introduction to international air travel law

= [nternational Civil Aviation Organization (ICAQ) and the Chicago
Convention

Air carrier liability

Bilateral air traffic rights

Legal liability - the Warsaw / Montreal regime

Environmental regulation

EU liberalization

Consumer protection

The impact of economic deregulation on EU airlines

Airport slots regulation

Airline Mergers and Alliances: Regulatory Issues

Competition regulation

Implementing environmental controls

ETS and Copenhagen from an international airline perspective

= Airport regulation

= EU-US bilateral

= Air traffic rights — The path to multi-literalism
= Air Users’ Concerns

= Air Safety’s Criminal Investigation

Teaching
Methodology

Lectures
Discussions
Hand-outs

WN -
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John Milligan (2017),European Union Competition Law in the Airline

Sl ey Industry, Wolters Kiuwer, ISBN: 978-9041166180.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Air Travel Fares and Ticketing
Course Code TRAV203

Course Type Lectures and Exercises

Level Higher Diploma

Year /| Semester

2"dYear / 39 Semester

Teacher's Name

Agathangelou Angelos

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

e To develop general knowledge of the air travel fares and ticketing
transportation industry, to include the regulators and associations;

e Learn the fundamentals for pricing journeys, how to interpret
constructed fares, and how to decode electronic ticket data so the
students can provide later customers with the best service possible.

e Explain basic airline operations and demonstrate an understanding of
the regulations under which they operate;

e Learn how proration can be a useful tool in maximizing the revenue of
an airline, through proper pricing policy and fare structuring.

Upon successful completion of the course, students will understand:

= Principles of air travel fares and ticketing;

= Gain essential strategies to ensure that the customer’s level of satisfaction
will influence a purchase or repurchase decision by ensuring that your
front-line contact with the customer is remarkable;

Learnin . . I
earmning = Apply IATA resolutions to your travel business and activities;

Outcomes o d : .
= Construct complex itineraries and manage changes to ticketed journeys;
= |Improve their knowledge of basic passenger fare construction;
= |dentify the fare break point in proration calculations;
= Plan efficient and accurate travel itineraries.

Prerequisites None | Required |

Course Content

Topic 1: International Aviation
v Sovereignty of Airspace
v'International air law
v"International growth

Topic 2: Airline organisations, conventions and agreements
IATA, IATA Traffic Conference areas and sub-areas
UFTAA,ICAO,

Conventions - Chicago and Warsaw convention,
Freedoms of Air,

Bilateral agreements.

IATA Areas of the world,

IATA global Indicators,

Anatomy of Journey.

Concept of Pricing Unit.

A SN NE N N N N NN

Topic 3: Airline financing
v Sources of funds
v Uses of funds by airlines
v/ Cash management and financial planning
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Topic 4:Airline pricing and demand
v' Trends in passenger fares
v" Pricing and demand
v" Pricing process

Topic 5: Passenger types of journey
v" Round Trip, Circle Trip, The RT and CT Fare Construction Formula,,
v' Tax References, Children and Infant and Minor Passengers,
v' Unaccompanied passenger UM.

Topic 6: Prices and Fare calculation Rules

Fare construction terminology,

Fare Construction with IATA /UFTAA Formula

Normal fares,

Implement essential principles to price journeys as a single pricing
unit

Categorize pricing units such as one way, round, circle and open jaw
tips

ANENENEN

\

Topic 7: Building a PNR-supplementary Data
Optional Service Information

Special Service Request

Retrieving and Displaying a PNR
Cancelling PNR Elements

Modifying PNR elements

Changing Segment Status

Splitting a PNR.

AR

Topic 8: Passenger proration
Analyse proration details
Correct prorate value
Sector not travelled by air
Change of carrying airline

Excess baggage tickets
Examine provisos rules
What is a proviso
Presentation of a proviso

< S

ASANENENENEN

Topic 9: Repricing Exchanges and Reissues
v" Monetary ticketing entries
v Voluntary rerouting (totally unused tickets and partially used tickets)
v Exchange/Reissues: with ADC / No Additional Collection (ADC) /
with refundable balance

Topic 10: Traveller customers service

Customer Service in the Travel Industry
Communicating with Customers
Customer Service and Technology
Winning Customer Loyalty

Handling Difficult Customers

ANENENENEN
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v" Coping with Work Stress

Lectures with class and extensive computer lab exercises

Teaching Calculations and map plotting for fare construction
Methodology Quiz
Discussion
= Anne Graham (2018), Air Transport — A Tourism Perspective,
Elsevier, ISBN: 978-0128128572.
= John G. Wensveen (2015), Air Transportation: A Management
Perspective, 8th Edition, Routledge, ISBN: 978-1472436818.
Bibliography
Useful Websites
= https://www.travelpulse.com/articles/
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
English
Language
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Course Title Practical Training Il
Course Code PRCT212

Course Type Practical

Level Higher Diploma

Year /| Semester

2nd Year/ 4rth Semester

Teacher's Name

Hadjisymeou Panayiotis

ECTS

Laboratories /

5 Lectures / week 2
week

Course Purpose
and Objectives

Practical Exercise Il offers students the opportunity to gain practical
experience in addition to the knowledge and skills acquired during their
studies in a real professional environment.

Learning
Outcomes

By the end of the course, students are expected to be in a position to:

e Apply in a real professional environment all the knowledge and skills
acquired during his / her studies.

e Acquire through the experience to be gained the necessary
knowledge and skills required for exercising the profession.

e Design and develop new methods and technigues related to Travel and
Tourism Management.
e Use all professional tools and related equipment.

e  Work in workplaces related to Travel and Tourism industry

Prerequisites

Required

Course Content

Practical Training Il takes place during the fourth semester of their studies
and requires the students to spend thirteen 13 weeks of training .between
June to September

The student is required to become familiar with the real working conditions in
hotels, travel agents, airports, airlines, shipping companies, event organisers
etc.

Practical Training Il should be of an educational nature. Its application will
play a key role and go hand in hand with the discipline of Travel and
Tourism industry. It will aim primarily in applying the knowledge gained
during the students’ studies and in their further training / specialization as
well as in the development of the skills needed in this discipline.

During the practical training, the employer is in cooperation with the
assigned supervisor of the respective program. The supervisor visits the
company where the practical training takes place and is informed about the
kind of tasks and responsibilities that the student undertakes. The
supervisor checks on a weekly basis the Practical Training Handbook that
the student has and makes comments about the work that he or she
undertakes. The supervisor fills in the available spaces in the Practical
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Training Handbook which relate to the qualitative assessment of the
practical training.

Teaching . - . . . .
Practical training, demonstration, discussion, seminar courses
Methodology
Bibliography The Practical Training book of the Travel and Tourism Management
Periodic and overall evaluation by the Program Coordinator in the company
Assessment where the practical training takes place in consultation with employers. A
final evaluation takes place at the end of the training.
Language English
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Course Title Introduction to Finance

Course Code FINA201

Course Type Lecture with Exercises & Presentations / Elective
Level Higher Diploma

Year /| Semester

2" Year / 4" Semester (Elective)

Teacher's Name

Efstathiou Emilios

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce students to principles and practices of finance and
investments.

Learning
Outcomes

Upon successful completion of this course, the student should be able to:

= Analyse economic theory including introductory basic principles of
economics, National Income Accounting, aggregate demand and
supply, price fluctuations, employment, federal government fiscal
and monetary policy, and international trade

= Demonstrate knowledge of role of money in society and relate it to
banking system

= Compare and contrast current macroeconomic issues for
significance on the overall U.S. economy, and its impact on the
student's life, present and future

= Understand historical evolution of the concepts of economics from
the classical school through the post- Keynesian era;

Prerequisites

| Required |

Course Content

A. Introduction to Financial Management

= An Overview of Financial Management

Financial Statements, Cash Flow, and Taxes

Analysis of Financial Statements

Financial Planning and Forecasting

The Financial Environment: Markets, Institutions, and Interest
Rates

B. Fundamental Concepts in Financial Management

= Risk and Rates of Return
= Time Value of Money

C. Financial Analysis

= Bonds and Their Valuation
= Stocks and Their Valuation

D. Investing in Long-Term Assets: Capital Budgeting

= The Cost of Capital

= The Basics of Capital Budgeting

= Cash Flow Estimation and Risk Analysis
= Other Topics in Capital Budgeting

E. Capital Structure and Dividend Policy

= Capital Structure and Leverage
= Distribution to Shareholders: Dividends and Share Repurchases
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F. Working Capital Management

= Managing Current Assets
= Financing Current Assets

Teaching is made by means of lectures and class discussions. Students will

Teaching hand-in home exercises which will be discussed in class. Student
Methodology participation is part of the course.
= Besley, Scott (2012), Principles of finance, South - Western
Cengage Learning, ISBN: 9781111527365.
= Brealey, Richard A. (2013), Fundamentals of corporate finance, Mc
Graw Hill, ISBN: 9781259071898.
Bibliography Supplementary Text
Extensive Class hand-outs
Regular reading of financial news in publications such as The Wall Street
Journal, The Financial Times or the Business pages of The New York
Times is strongly recommended.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Food Health, Safety and Security
Course Code HSSF200

Course Type Lecture & Exercise

Level Higher Diploma

Year /| Semester

2" Year / 4" Semester {Elective)

Teacher's Name

Hadjisymeou Panayiotis

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce and train in food industry related sanitation and safety issues
and practices involved in food preparation.

Learning
Outcomes

Upon completion, students will be able to:

Explain the importance of maintaining health, safety and security

Identify common health, safety and security hazards by carrying out a
risk assessment

Identify realistic control measures, which would improve health, safety
and security

Describe the relationship between personal hygiene and the spread of
disease in a food service organization

Trace flow of food from delivery, storage and preparation for the
customer

Explain nature of various microorganisms and conditions for their growth
in food

Identify safe cooking procedures, critical control points, and practices
utilizing the HACCP system

Describe the various regulatory agencies and their specific
responsibilities to the assurance of safe food handling practices

Explain the safe use of cleaning agents, Material Safety Data Sheets
(MSDS) sheets and how to safely store cleaning agents in a food
production facility

Present health, safety and security procedures for dealing with minor
incidents.

Prerequisites

None | Required |

Course Content

Maintaining health, safety and security

Health and safety: purpose, role, measures, e.g. obligatory including risk
assessment, voluntary, legislation, regulations, guidance documents,
codes of practice

Security: stock, e.g. teaspoons, linen, staff, customers, building,
personal effects including internal/external customers, IT equipment,
small and large equipment

Key legislation and regulations: EU directives, Cyprus

Legislation and regulations in the hospitality industry. The following will
be included:
= Data Protection
= Fire Precautions
= Food Safety related legislation and regulation
= Health and Safety at Work
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= Health and Safety (First Aid)

= Manual Handling Operations

= Personal Protective Equipment at Work

= Provision and Use of Work Equipment

= Reporting of Injuries, Diseases and Dangerous Occurrences

;\I'Aeachlng The class involves lectures, videos, guest speakers and discussions.
ethodology
= Jeffrey T. Barach (2017), FSMA and Food Safety Systems:
Understanding and Implementing the Rules, Wiley, ISBN: 978-
Bibliography 1119258070.
= |an C. Shaw (2018), Food Safety: The Science of Keeping Food Safe,
2nd Edition, Wiley-Blackwell, ISBN: 978-1119133667.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Business Strategy & Policy
Course Code MGMT302

Course Type Lectures

Level Higher Diploma

Year /| Semester

3 Year / 5" Semester

Teacher's Name

Karayiannis Achilleas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

This course provides a link between strategic thinking on a theoretical basis
with action in the management of tourism. Moreover, it provides an analytical
evaluation of the most important global trends in the industry and a review of
the major factors affecting international tourism management especially from
a strategic standpoint.

Learning
Outcomes

After successful completion of the course, the students will have an
understanding of the:
o Business, its position and competitive advantage, and ways to
implement its best strategy.
e Building up of skills to conduct strategic analysis in a variety of
industries and competitive environments.
¢ Competitive challenge of global markets.
e Managerial tasks needed for the implementation and execution of
company strategies.
e Ethical principles, personal and company values, and socially
responsible management practices.
o Effective communication and analysis of individual and company
performance.

Prerequisites

MGMT207

Organizational Behaviour | ~cdulred

Course Content

e Part I: Tourism Environment, Economic Development, Forecasting
and Trends

- The new business environment and trends in tourism

- Futurecast applied to tourism

- Future economic development in tourism

- Tourism demand modelling and forecasting

e Part Il: Integrated Management in Tourism

- Consumer behaviour in tourism

- Strategic creativity in tourism business

- Strategic innovation in tourism business

- Empowerment human resource management in tourism

- Financial management in tourism

- Technology management in tourism

e Part lll: Strategic Vision and Management in Tourism

- Strategic thinking in tourism

- Towards a new strategic paradigm

- New performance measurements

- Process-based management in tourism

- International strategies in tourism

- Crisis management and strategic implications

e Part IV: New Business Ecosystems and Stakeholder-driven Strategy

- Stakeholder engagement in tourism

- Tourism authenticity
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- Tourism resources and sustainability
- New strategic developments in tourism

Teaching The course is delivered in lectures with presentations, discussions and case
Methodology presentations.
Essential Reading
= Moutinho, L. and Vargas-Sanchez, A. (2018), Strategic Management
in Tourism, 3rd ed., CABI Publishing, ISBN: 1786390248
Required Reading
=  Glowik, M. (2017), Global Strategy in the Service Industries:
Dynamics, Analysis, Growth, Routledge, ISBN: 1138927937
= Pechlaner, H. and Smeral, E. (2014), Tourism and Leisure: Current
Bibliography Issues and Perspectives of Development, Springer Gabler, ISBN:
3658066598
Useful Websites
= https://www.omicsonline.org/free-journals.php
= https://doaj.org/
= https://tandfonline.com/topic/4279?target=topic
= https://onlinelibrary.wiley.com/
o Class Participation: 10%
= Written assignments (group
Assessment or personal)/ tests: 20%
e Midterm Exam: 20%
e Final Exam: 50%
Language English
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Course Title Quality Assessment Control and Management
Course Code BUSS301

Course Type Lecture & Exercise

Level Higher Diploma

Year /| Semester

39Year / 5" Semester

Teacher's Name

Constantinou Eve

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce and discuss the relevance of quality control to modern
business conduct and operation.

Learning
Outcomes

Students will:

= Be provided with the fundamental concepts and strategies of
statistical process control, total quality management, and the
application of these methods and philosophies and to businesses of
all kinds.

= Be sensitized to the complexities of statistical analysis and
interpretation.

= Understand and be able to apply skills to diagnose and analyze
quality variation in manufacture and service.

= Have a basic understanding of common quality analysis tools and
techniques

= Be aware to quality management ability to solve problems.

Prerequisites

None | Required |

Course Content

The course discusses very many concepts, some in detail some in
highlights only. Topics that are covered include the following:

Introduction to Quality Control and Management
= Quality basics, theory and history
= Quality maintenance and improvement
Total Quality Management Ideas:
= Deming, Juran, Crosby
= Quality Management
Quality Improvement Methods and Techniques
= Pareto Diagrams
= Cause-Effect Diagrams
= Scatter Diagrams
= Run Charts
= Cause and Effect Diagrams
Recapitulation of Statistical Concepts
= Definitions, Measures of Central Tendency, Dispersion, Sampling,
Normal Curves
= Fundamentals of Probability,
Control Charts for Variables
= Variation: Common vs. Special Causes
= Control Chart Techniques
= X-bar and R chart Correlation
= X-bar and S charts
Control Chart Interpretation and Analysis
= Using Charts to Pinpoint Problems
= Process Capability
Other Variable Control Charts
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= |ndividuals and Moving Range Charts
= Moving Average and Moving Range Charts
= Charts for Individuals
= Median and Range Charts
Reliability
= Product Life Cycle
= Measures of Reliability
Quiality Cost Measurement
= Utilizing Quality Costs for Decision-Making

Course topics are presented by a variety of teaching approaches including

Teaching . . . .
Methodology lectures, (_axer0|ses, multlmedla cases_, homewor'k case analysis and class
presentations and discussions of assigned readings.
= Summers, D.S. (2010), Quality, 5th ed., Prentice-Hall, ISBN:
9780131592490.
Bibliography = James R. Evans and William M. Lindsay (2016), Managing for
Quality and Performance ExcellenceJan, South-Western College
Pub, 10 edition, ISBN: 978-1305662544.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title

Cruise Line Management

Course Code

MGMT304

Course Type

Lecture & Exercise

Level

Higher Diploma

Year /| Semester

39Year / 5" Semester

Teacher's Name

Michaelides Roxana

ECTS

Laboratories /

Lectures / week 2
week

Course Purpose
and Objectives

This course is designed to help students understand the cruise line industry
as a uniqgue tourism product. Examining the major aspects of cruise
operations and management including history, global cruise market,
economic significance, geography of cruising, itinerary design, anatomy of a
cruise ship, operations, sales and marketing procedures, passenger
services, event planning and management and career opportunities.

On successful completion of the course, students will be able to:

a. Examine cruise line history, products and career opportunities.
b. Explore the typical organizational structure of cruise lines.
c. ldentify the diversity of cruise products and destinations.
d. Comprehend market segmentation and industry positioning.
e. Explain the interrationship of the cruise industry to travel agencies.
, f. Gain an appreciation of ship’s crew and their daily service or
Learning - ;
administrative roles.
Outcomes
g. Identify nautical terms and their meaning
h. Discuss the importance of learning and using cruise line terminology
correctly in relation to the security, safety and experience of passengers
and crew.
i. Come to value the challenges and benefits of operating a cruise ship and
its impact on ports-of-call (destinations).
j-  Explore how the cruise line industry affects local destinations’ economy,
and impacts its residents and the environment
Prerequisites None Required
1. INDUSTY OVERVIEW & TRENDS

Course Content

Description and history of Cruise Lines

The growth of Cruise Line industries

Overview and foundation of modern cruise industry
Growth and diversification of demand
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e World’s cruise ship destinations
o World’s Greatest Shipping Companies

2. GEOGRAPHY & PERSPECTIVE
o Differences in Areas that Promote Cruises
e Planning for Cruisers
e Cruises as Unique Meeting Locations
e Theme Cruises

3. MARKETING OF CRUISE LINE INDUSTRY
e Marketing, Positioning, Differentiation of Cruise Lines
e Budgeting and financing a cruise ship

4. SELLING CRUISES

o Selling Cruises and Cruise Products
o Role of travel agents and intermediaries
o Sales techniques/customer service

5. CRUISE OPERATIONS AND SERVICE
e Cruise operations — Captain & Chief Engineer; Purser Staff; Cruise
staff
¢ Managing Cruise Terminals during embarkation & disembarkation
e Customer Service & cruise terminology
6. SHORESIDE OPERATIONS
e Maritime Labor Landscape & HR — “The Crew”
¢ Role of the port authority
e Shoreside Operations

7. ENVIRONMENT/SAFETY
e The shipboard culture / cultural diversity onboard
e Safety, Security, and Environmental Issues in Cruise Lines
e Security and security on-board

8. DEVELOPING SKILLS AND ABILITIES FOR CRUISE LINE
o Employment
e Portfolio
e Interview Skills and CV writing for Cruise Line Employment
¢ Joining Ships and Master Rules

. Lecturers briefing
. Group work on weekly readings

Teaching . PowerPoint Presentations, Student Presentations and discussions.

1
2
3. Review of weekly assignments
4
Methodology 5

. Role Play/ Case Studies

6. Group and Individual Study home works: the home works assigned will be
based upon the readings provided in the lecture notes.

7. Assignments: In-class assignments, case Studies and video sessions.
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8. Video Films and clips
9. Guest Speakers
10. Field Trips/ Term Project:

Students in groups will develop a cruise experience program. Their group
package will include:

Itinerary — Ports of Call

Cruise dates — embarkation and disembarkation with pre and/or post
packages

Marketing plan for your affinity or non-affinity groups
On board shore excursion tours to offer

On board entertainment plan — cocktail parties, meetings, events, etc.

» Philip Gibson, Richard Parkman (2018), Cruise Operations
Management: Hospitality Perspectives, Routledge, 3th edition, ISBN:
978-1138505179.

= Steven B. Stern (2017), Stern's guide to the cruise vacation,
XLIBRIS, ISBN: 978-1543431452.

Free access Journals/Articles:
» Travel & Cruise Magazine- the official magazine of the global cruise

HlelegEp industry https://www.cruising.org/about-the-industry/travel-cruise
= Porthole Cruise Magazine https://www.porthole.com/stores/
Useful Websites:
=  World Cruise Industry Review
http://www.worldcruiseindustryreview.com/
» Cruise International http://www.cruise-international.com/
= Class Participation: 10%
=  Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Home & Retail Travel Agency
Course Code TRAV301

Course Type Lecture & Exercise

Level Higher Diploma

Year /| Semester

39Year / 5" Semester

Teacher's Name

Constantinides Savvas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To outline and detail functions of self-employed and employed travel agents.

Learning
Outcomes

Students who choose the Home Travel Agency options will be able to:

= Understand functions of independent travel agent

= Be able to perform tests required to evaluated home travel agency

feasibility

= Apply professional criteria to derive decision to open home agency

= Be able to perform functions of independent travel agent

= Understand booking of Airlines, Hotels, Cars, Tours, Vacation
Packages and Cruises.
Learn how to find clients.
Be proficient in destination, special interest and niche markets
Learn how to find and sell to groups to make really big bucks
Know how to sell to the family market, the mature market and the
upscale client.

= How to do fund raising for charity groups.

= How to close the sale.

= How to follow up on sales to get repeat sales, year after year.

= Marketing ideas and techniques.
Students who opt for an agent in a retail travel agency will Know/be able to:

= Understand functions of a travel agent

= Be able to perform functions of travel agent

= Understand booking of Airlines, Hotels, Cars, Tours, Vacation

Packages and Cruises.

= Learn how to satisfy client needs.

= Be proficient in destination, special interest and niche markets

= Know how to serve different types of clients.

= How to close the sale.

= Agency marketing ideas and techniques.

Prerequisites

| Required |

Course Content

The course is divided into the following four sections:
Background

= The Travel Industry

= Domestic and International Travel

= The Home Travel Market

= The Retail Travel Market

= Understanding a Home Based Travel Business Including:
The Travel Agent

= Domestic and International Travel

= Ground Transportation and Accommodations

= Destination Research
The Travel Agency Business

= Establishing a Business Plan
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Legalities of a Home Based Agency

Marketing Your Home Based Agency Including:

Customer Service

Affiliating With a Host Agency vs. Going Strictly Independent

Retail Travel Agent Program

Ground Transportation and Accommodations
Cruises and Tours

Destination Geography and Internet Research
Making a Sale

The Travel Workplace

Job Hunt

Teaching
Methodology

Lectures
Exercises
Demonstrations
Discussions
Handouts

Bibliography

Main Course textbook

Ogg, . Tom and Ogg CTC (2013), How to Start a Home Based
Travel Agency, CreateSpace Independent Publishing Platform,
ISBN: 978-1482022605.

Assessment

Class Participation: 10%
Written assignments (group

or personal) / tests: 20%
Midterm Exam: 20%
Final Exam: 50%

Language

English
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Course Title Conference & Events Management
Course Code MGMT305

Course Type Lectures and Exercises

Level Higher Diploma

Year /| Semester

3 Year / 5" Semester

Teacher's Name

Pishilis George

ECTS

4 Lectures / week 2 Laborato_ries /

Course Purpose
and Objectives

To introduce students to Banquet, Gala and Conference events; planning and
management techniques.

Learning
Outcomes

Upon successful completion of the course, students will:

= Understand the meaning of events, special events, mega events, hallmark
and community events
Appreciate the importance and the impacts of events
Understand the relation between events and tourism
Introduce the event Strategy
Appreciate the planning process
Understand human resource management and events
Understand Strategic marketing of events

Prerequisites

CPBA217 | Required |

Course Content

The course covers the following topics:
= Principles of project/Event Management
From concept to reality

Preparing a proposal

Crisis Management plan

Seeking sponsors

Organizing the event

Marketing tools

Media tools

Promotional tools

Specialist areas

Staffing and compliance issues

Teaching
Methodology

Lectures, Demonstrations, Discussions

Bibliography

= Bodwin & Allen (2011), Events Management, Elsevier, ISBN: 978-
1856178181.

= Goldblatt, Joe (2011), Special Events, John Wiley & Sons, ISBN:
9780470449875.

= Tony Rogers and Rob Davidson (2016), Marketing Destinations and
Venues for Conferences, Conventions and Business Events (Events
Management), Routledge, ISBN: 978-1138852150.

Assessment

= Class Participation: 10%
= Written assignments (group

or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%

Language

English

133




No 42

Course Title Final Project |
Course Code PROJ302
Course Type Lecture

Level Higher Diploma

Year /| Semester

3" Year / 5" Semester

Teacher's Name

Yerocostas Costas

ECTS

Laboratories /

6 Lectures / week 4
week

Course Purpose
and Objectives

To coach students in the first stage of market research towards the building
of a realistic business plan

Learning
Outcomes

Upon successful completion of the course, the student will be able to:
= Determine date needs
= Collect, collate and analyze the relevant data
= Determine initial concept potential
= Determine target customer demand and interest
= Get expert opinion
= Do initial Customer Surveys
= Do initial market segmentation
= |dentify competitors
= |dentify barriers to entry?
= Define initial Product/Service features

Prerequisites

Required

Course Content

Course will cover:
= Data and data sources
= [Face to Face Research (F2F-R). See separate document for details
= Primary Research of Market and Industry
= Market analysis
= Competitive matrices
= Barriers to entry?
= |nitial Potential and feasibility
= Product/Service differentiation

The course combines lectures with self and group work. Lectures introduce

Li?ﬁg:jngo theory and practice which students then apply to their group projects. An
9y extensive use is made of handouts.
= Beall, Anne E. (2014), Strategic market research, iUniverse LLC,
ISBN: 9781936236169.
- = Abrams, Rhonda (2010), Successful Business Plan, Secrets &
Bibliography Strategies, The Planning Shop, ISBN: 9781933895147.
= Bell, Judith (2014), Doing your research project, McGraw Hill
Education, ISBN: 9780335264469.
Assessment The final grade will be based on the following criteria:
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Accuracy of the data collected

Principle and approach of the topic
Presentation and appearance of the topic
Introduction and methodology

The results/findings

= Bibliography

Language

English
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Course Title

Rural Tourism

Course Code

TOUR308

Course Type

Lecture & Discussion

Level

Higher Diploma

Year /| Semester

3" Year / 5" Semester (Elective)

Teacher's Name

Constantinides Savvas

ECTS

Laboratories /

4 Lectures / week 2 week

Course Purpose
and Objectives

To provide an introduction to rural tourism and survey issues that determine
successful rural tourism development and site management of
environmentally and culturally sensitive areas.

Learning
Outcomes

Upon successful completion of the course, the student will be able to:

= Understand principles, scope and cultural significance of rural
tourism.

= Have usable knowledge about the tourism resources of rural area.
= Understand benefits and costs of rural tourism development.

= Understand demand and supply for rural tourism.

= Understand ways to apply marketing concept to rural tourism.

= Understand planning and management processes for rural tourism.

= Be able to apply concepts of sustainable tourism to develop rural
tourism.

Prerequisites

Required

Course Content

The course will discuss the following topics:
= Introduction and outline of rural tourism
= The countryside as resource for tourism -Introduction
= The demand for rural tourism
= Rural tourism: measurement criteria
= The historical development of rural tourism
= The supply of rural tourism
= The total rural tourism product
= Marketing the countryside for tourism
= Planning and managing rural tourism

= Issues in rural tourism: Access, price, Housing
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Issues in rural tourism: Sustainability”
Partnerships in rural tourism development
The Rural Tourism in the Future

Teaching Course instruction is comprised of lectures and class discussions. Some
Methodology videos will be shown.
= Katar Singh (2016), Rural Development: Principles, Policies, and
Management, Fourth Edition, SAGE Publications, ISBN: 978-
9351509981.
Bibliography » Katherine Dashper (2014), Rural Tourism: An International
Perspective, Cambridge Scholars Publishing, ISBN: 978-
1443866774.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Cyprus Society, History and Culture
Course Code CYPR102

Course Type Lecture with Field Excursions / Elective
Level Higher Diploma

Year /| Semester

3" Year / 5" Semester (Elective)

Teacher's Name

Christodoulou Andri

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

Introduce Students to Cyprus, its culture, history and position in the East
Mediterranean.

Learning
Outcomes

Students who successfully fulfil the course requirements will be able to:

¢ Identify and discuss all the major periods of Cyprus history

e Recognize the role of events and persons that have shaped the
island’s history

¢ Have a basic understanding of the main explanations and theories
that have been proposed to explain historical events

e Appreciate continuities from the past to the present and offer
informed opinions about the island’s future

¢ Understand the historical roots of contemporary Cypriot culture and
recognize its manifestations in everyday activities, customs, and
rituals

¢ Understand the basic structure of Cypriot society, including
government, civic life, and education.

e Recognize the island’s political history and understand the
contemporary political situation and debates surrounding it.

The outcome of the course will be a wider and deeper understanding
of the island’s history, society, and culture. Participants in the course
will both enhance their knowledge and be able to formulate informed
and educated opinions about Cyprus.

Prerequisites

None | Required

Course Content

Introduction: The Significance of Geography
History: Prehistory of Cyprus
History: Ancient History
History: Byzantium and the Middle Ages
History: Modern History
Contemporary Cyprus: What Is ‘the Cyprus Problem’?
Society: Cyprus and the European Union
Society: Structures and Institutions
Culture and Religion
Culture and Education
Culture and Language

Living in Cyprus: Rituals, Ceremonies, Festivals

Teaching
Methodology

The course comprises primarily lectures, which will be followed by shorter
periods of discussion and/or group work. Classroom instruction will be
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complemented with a historical walking tour of Nicosia and visits to
archaeological sites.

= Uzo Marvin (2016), Cyprus History, and Ancient Period: The
Republic of Cyprus, Society, Ethnicity, Economy, Government,

Bibliography Politics, CreateSpace Independent Publishing Platform, ISBN: 978-
1530343591.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Spa and Wellness Management
Course Code MGMT317

Course Type Lecture

Level Higher Diploma

Year /| Semester

3 Year / 6" Semester

Teacher's Name

Michaelides Roxana

ECTS

Laboratories /

Lectures / week 2
week

Course Purpose
and Objectives

This course is designed to address today's market demand for creative,
highly skilled, and well-rounded Spa and Wellness managers, who have the
ability to educate and empower both their clients and staff.

The objectives of Spa and Wellness Management program are:

v
v

v

To understand this exciting part of the hospitality industry,

To prepare students for positions in experience and Wellness
businesses within the tourism, hospitality and leisure industry.

To provide students with the necessary theoretical knowledge,
professional skills and practical tools required for Spa &, Wellness
field.

Learning
Outcomes

At the completion of this course, students should be able to:

v

v

Identify and demonstrate content/discipline, proficiencies and skills
relevant to the operational areas of Spa and Wellness Management,

Develop practical application methods in Spa and Wellness
management field and evaluate the results of these application in the
light of total quality management in Wellness/Spa institutions,

To know and apply the realities of ethics and act according to social,
scientific and ethical values under any circumstances such as data
collection, evaluation, announcing and practicing,

Keep current with local and global trends in the wellness industry to
optimize products and services and respond to changing client needs,
industry standards and regulations.

Establish and promote professional etiquette guidelines as they apply
to a variety of circumstances and situations within the Wellness and
Spa industry.

Prerequisites

Required

Course Content

Modulel:
What is Spa?
History of Spas
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e The development of spas and wellness practices worldwide from
ancient times to the present.

o Different countries and the types of spa and wellness practices.
e The definition of Sanitas Per Aqua.
o Definitions of spa vocabulary.

e Important resorts with Natural mineral springs in the world and their
characteristics.

Module2:
What is Wellness?
¢ International sites of historical spas

o Different areas within a spa complex and the different activities
within the areas identified,

¢ Names of some individuals credited with the innovations of spa and
wellness practices.

o Different uses of modern wearable technology and companies
providing information on wellness.

Module3:Individuals and Wellness

e Customer Behavior: reasons why people go to spa and wellness
facilities

o How the guests benefit from the programs?

e Spa and Wellness Facilities

¢ Human Resource Management for Wellness and Spa
Module 4:
Explanation of Spa programs

e Spa and Wellness program:

e Pampering

¢ Relaxation

e Uniqueness

e Nutrition

e Exercise

e Success and/or cost of Spa and Wellness Programs
Module 5:
Business and Wellness |

e Strategic Management

e Service Design and Marketing

*  Wellness and Spa Service Quality Management
Module 6:
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Business and Wellness I
o Competitive Research and Analysis
e Accounting and Financial Management
e Placement
¢ Visual Communication Design
Module 7:
Tourism and Wellness/Spa
e Wellness and Health Tourism

¢ Wellness and Spa Service Quality Management
Module 8:

Spa and Wellness Trends and Service Offerings

¢ Current and emerging trends that influence the international Spa and
Wellness industry.

¢ Changes, challenges, and opportunities to increase profit and
maximize usage in the wellness field.

Teaching Presentations and student participation, PowerPoint presentation,
Methodology Handouts, Dvd’s, YouTube, Guest Lectures, site inspection.
= Janet D'Angelo (2010), Spa Business Strategies- A plan for success,
Milady Cengage Learning, ISBN: 978-1-4354-8209-8.
= Mary Wisnom, Lisa L. Capozio (2011), Spa Management: An
Introduction, Pearson, ISBN: 978-0135039441.
= Melanie Smith, Laszlo Puczko (2014), Health, Tourism and
Hospitality: Spas, Wellness and Medical Travel, Routledge, 2 edition,
ISBN: 978-0415638654.
= Raymond S Schmidgall, John Korpi (2011), Financial management
for spas, Amer Hotel & Motel Assn, ISBN: 978-0866123600.
o Journals/Magazines:
Slley ey » |nternational Journal of Spa and Wellness
http://www.spamanagement.com
= Wellness Magazine http://www.ewellnessmag.com/
=  World Spa & Wellness Magazine-The leading magazine for spa
business across the globe https://worldspawellness.com/site/Home
Useful Websites
» Spa business digital magazine http://www.spabusiness.com/
» Spa Executive-the magazine for leaders in the business of wellness
https://spaexecutive.com/
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Public Relations
Course Code PURE311
Course Type Lecture

Level Higher Diploma

Year /| Semester

3 Year / 6™ Semester

Teacher's Name

Constantinides Savvas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

The aim of the course is to introduce, describe, explain and analyse the
functions of Public Relations in contemporary society.

Learning
Outcomes

The Profession of Public Relations

The nature of Public Relations

The history of Public Relations

A theoretical base for Public Relations
Legislation and Ethics

The Process of Public Relations

Research: Understating public opinion
Strategical Planning for effective Public Relations
Action and Communication

Evaluating Public Relations effectiveness

o Practice and application of Public Relations

Prerequisites

None | Required |

Course Content

Upon completion of the course, students will acquire a theoretical

understanding of the various aspects of the Public Relations, its function

and its application sectors. Specifically, students will:

o Understand the nature and the functions of PR

° Familiarize with the history of PR

o Realize their theoretical base

o Estimate the rational and the process of PR

o Understand how are PR applied in the public and private sector

. Understand how are PR used in the marketing of products,
ideas and people

. Be able to describe how PR are used by Organizations, the

Government, non-governmental organizations, and politics.

Teaching In class lectures and surveys, using fixed texts as guidelines.
Methodology
=  Wilcox,D., Cameron, G. (2012), Public Relations: Strategies and
Tactics, 10th Edition, Allyn & Bacon, ISBN: 9780205099160.
= Lattimore, D., Baskin,O,. Hermann,S., Toth, E. (2012), Public
Relations: The Profession and the Practice, 4th Edition, McGraw-Hill,
Bibliography ISBN: 9780073512051.

= Tench, Ralph (2017), Exploring public relations, Pearson, ISBN:
9781292112183.

= Smith, Ron (2014), Public relations: The basics, Routledge, ISBN:

9780415675833.
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= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Business Ethics
Course Code MGMT318

Course Type Lesson & Exercise
Level Higher Diploma

Year /| Semester

3Year / 6" Semester

Teacher's Name

Karayiannis Achilleas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To introduce, expound and explain the essentials of business ethics in
modern settings.

Learning
Outcomes

Upon successful completion of course, students will be able:
= To examine and evaluate business actions from various
perspectives;
= To promote in-class and out of class philosophical discussion on
ethical issues;
To provide a foundation for individual lifelong search for what is good
and right.

Prerequisites

| Required |

Course Content

Topics include:
= Definitions of morality, moral philosophy and ethics
Historical theories of ethics
= Economics and ethics
= Business ethics
o Business ethics in a free society
o Ultilitarianism and business ethics
o frameworks for ethical decision making
o developing ethical business standards
Social responsibility
= Business’s environmental responsibility
= International business ethics
= Ethics in Organizations
o A Kantian approach to business ethics
Business ethics and virtue
Social contract approaches to business ethics
Employee rights

o O O O

Marketing ethics
o public relations ethics

= Personal ethics vs. Organization ethics
values, vision, leadership and ethics

Teaching . , o : . .

Methodology Course is delivered in discussions around case studies and presentations.
= O. C. Ferrell (2016), Business Ethics: Ethical Decision Making &

Bibliography Cases, 11th Edition, South-Western College Pub, ISBN: 978-

1305500846.
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Class Participation:
Written assignments (group

10%

Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Final Project Il
Course Code PROJ303
Course Type Lecture

Level

Higher Diploma

Year /| Semester

3 Year / 6™ Semester

Teacher's Name

Yerocostas Costas

ECTS

Laboratories /

6 Lectures / week 4
week

Course Purpose
and Objectives

To coach students in the final building of a realistic business plan.

Learning
Outcomes

Upon successful completion of the course, the student will be able to:

Determine ultimate concept potential
Determine target customer demand and supply
Get expert opinion

Use Customer Surveys for decision making
Gauge Potential Financial Performance
Identify potential market entry points

Do market segmentation

Identify competitors

Identify barriers to entry?

Test Profitability

Build revenue model.

Gauge financial comps.

Determine potential gross margins
Calculate operating leverages

Define final Product/Service features?

Prerequisites

| Required |

Course Content

Course will cover:
= Do Secondary analysis of Market and Industry Research.
Financial Performance
Performance analysis and report
Market analysis
Industry analysis
Competitive matrices.
Barriers to entry?
Profitability
Product/Service differentiation

The course combines lectures with self and group work. Lectures introduce

-Il\;le(e?r?g:jncﬁo theory and practice which students then apply to their group projects. An
9y extensive use is made of hand-outs.
= Beall, Anne E. (2014), Strategic market research, iUniverse LLC,
" ISBN: 9781936236169.
Bibliography

= Abrams, Rhonda (2010), Successful Business Plan, Secrets &
Strategies, The Planning Shop, ISBN: 9781933895147.
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= Bell, Judith (2014), Doing your research project, McGraw Hill
Education, ISBN: 9780335264469.

The final grade will be based on the following criteria:
= Accuracy of the data collected

= Principle and approach of the topic
Assessment = Presentation and appearance of the topic
= [ntroduction and methodology
= The results/findings
= Bibliography
Language English
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Course Title E-Commerce

Course Code BUSS303

Course Type Lecture & Class Exercise
Level Higher Diploma

Year /| Semester

3 Year / 6™ Semester

Teacher's Name

Georgiades Michael

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To develop students’ understanding and abilities in e-commerce and its
practical applications.

Learning
Outcomes

The goal of this course is to provide the student with an understanding of
the relationships between communications and computers and the
economics of our society.

To provide the student with:

®  Skills required to provide information via the WWW
= A working understanding of Internet Marketing
®  Skills to market people and organizations on the WWW.

= Ability to analyse strengths and weaknesses of the Internet vs.
commercial services.

= Ability to assess the commercial potential of Internet related
businesses.

= Understanding of the opportunities and leading edge practice in:
= Electronic publishing.

= Electronic shopping.

= Electronic distribution.

= Knowledge creation and dissemination.

= Understanding of the e-commerce problems: security & privacy.
®  Safeguarding intellectual property rights.

= Liability.

®  Trans border commerce

®  Understand financial accounting terminology, concepts & principles
= |dentify role of financial accounting in business & society.

® Develop ability to analyse and process accounting data & do an

acceptable form of a balance sheet, income statement, and a
statement of cash flows.

Prerequisites

| Required |

Course Content

The evolving options for local access
= Search engines, agents, and filters

=  Servers

= Electronic payment systems
= Privacy

= Disintermediation

= Brokers

= Auctions on the web

= |ntranets

= Internet advertising

= Direct marketing on the Internet
=  Security
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= Relationship marketing on the Internet
= Business to business marketing
= Pricing strategies for information goods
= Successful retailing models
= EDI on the web
= Measuring advertising exposure
= Publishing on the web
= Ad placement software
= Implications of the Web on international marketing
= Web based communities
= Desktop vs. Internet based applications
= Wall Street and the Internet
= Internet TV channel metaphor
= Censorship on the Web
= Net computer
= Electronic Commerce and Local Sales Tax
= Electronic Commerce in the public sector
= B2B Commerce
= P2P Commerce
-I\I;Iee?rfgzjngogy Class exercise in Computer Lab
= Laudon, Kenneth C. (2011), E-commerce 2011: Business,
Technology, Society, Pearson/Prentice Hall, ISBN: 9780136091196.
Bibliography = Bordansz, C. W. (2017), European Commerce, or Complete
Mercantile Guide to the Continent of Europe, Forgotten Books, ISBN:
9781527924604.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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Course Title Entrepreneurship

Course Code ENTR301

Course Type Lecture and Class discussion
Level Higher Diploma

Year /| Semester

4% Year / 61" Semester

Teacher's Name

Yerocostas Costas

ECTS

Laboratories /

4 Lectures / week 2
week

Course Purpose
and Objectives

To teach and train the fundamentals of business entrepreneurship.

Learning
Outcomes

The course has the following main learning objectives:

= Duild skills, framework and knowledge in entrepreneurship and new
venturing

= acquire knowledge for venturing

= set the context for entrepreneurship and understand the role of small
enterprises

= gain knowledge on characteristics of entrepreneurial process;

= understand the planning process

= |earn how to develop, write and present an effective business plan
for a new venture.

Prerequisites

| Required |

Course Content

The outline of the course follows:

= [ntroduction to Enterprise and entrepreneurship

= The Entrepreneurial culture

= Entrepreneurship and the person, nature, characteristics and
behaviour of entrepreneurs

= Getting into business: business ideas and opportunities, sequence of
business start-up

= New venture planning and creation. Introduction to business plan:
purpose and format,

= Market and marketing plan of new businesses

= Operations and Human Resources: production planning, Human
resources planning

= Financial planning, Forecasting inputs and outputs, Components of
financial plan,

= Financial tools for small business viability assessment, funding

= Strategic management for new ventures, launching new ventures,
market entry

Survival and growth of small businesses

Teaching The course is divided between lectures and discussions around case studies
Methodology and presentations.
= Mariotti, Steve (2013), Entrepreneurship: Starting and operating a
small business, Pearson/Prentice Hall, ISBN: 9780132784085.
= Scarborough, Norman M. (2011), Essentials of entrepreneurship and
Bibliography small business management, Pearson Education Limited, ISBN:

9780273756040.
= Bamford, Charles E. (2011), Entrepreneurship, McGraw — Hill, ISBN:
9780073403113.
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Class Participation:
Written assignments (group

10%

Assessment or personal) / tests: 20%
Midterm Exam: 20%
Final Exam: 50%
Language
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Course Title

Tourism Legislation

Course Code

LAWS305

Course Type

Lecture & Exercise

Level

Bachelor

Year /| Semester

3" Year / 6" Semester (Elective)

Teacher's Name

Aroti Elena

ECTS

Laboratories /

4 Lectures / week 2 week

Course Purpose
and Objectives

The aim of the course is to acquaint students with legal regulations nascent
in the tourist industry. Principally to take heed of contractual relations between
entrepreneurs and their consumers, explication of questions concerning the
protection of consumers and problems of dispute resolution.

Learning
Outcomes

Upon graduation students will be able to characterize the differences in the
regulation of relations emerging in the field of tourism. Will know the
difference regulation of relations between entrepreneurs and relations
between employers and service users (consumers), including public and
private protection.

Prerequisites

None Required

Course Content

The course covers the following topics:

= Legal aspects of the tourist industry -- concept, sources. Relation between
national and international regulation

= Entrepreneurs in the tourist industry

= Legal conditions of entrepreneurial activity

= Travel agencies

= Contracts between entrepreneurs in the tourist industry

= Contracts, entrepreneurs and customers in the tourist industry
= Customer protection in the tourist industry

= Dispute resolution

= Proceeding at law

= Arbitration procedure

= Alternative practice of dispute resolution

Teaching
Methodology

Lectures, class discussions and discussion of reading assignments
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= Paquin, Julie (2013), Legal Reform and Business Contracts in
Developing Economies, Routledge ISBN: 978-1409444886.
SHESEIE Class handouts, articles and case studies will be given to students and
discussed in class

= Class Participation: 10%

= Written assignments (group
Assessment or personal) / tests: 20%

= Midterm Exam: 20%

= Final Exam: 50%
Language English
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Course Title EU Formation and Structure

Course Code EURO202

Course Type Lecture & Exercise / Elective

Level Higher Diploma

Year /| Semester 3" Year / 4" Semester (Elective)

Teacher's Name Aroti Elena

ECTS 4 Lectures / week 2 HEISEIEOES |
week

Course Purpose
and Objectives

To introduce the European Community and its society, economics and
institutions.

Learning
Outcomes

Upon completion of the course, students should:

= be familiar with the key concepts of the EU structure;

= understand the historical and social framework of EU evolution;

= be familiar with the cultural and social underpinnings of the EU;

» understand the principles of the Euro and its applications

= understand the international complexities of EU inter-regional operation

Prerequisites

None | Required |

Course Content

The course content divided into several parts:

PART |
1. Geography & History of European Union (EU).
2. Demography and sociology of the European Community
3. EU institutions.
4, The European Commission
5. The Council of Ministers
6. The European Parliament
7. The European Court of Justice
8. The Treaties of Rome and Maastricht
PART |
9. cultural differences within the EU
10. Economic, political and social conditions in France
11. The changing membership of the EU
12. The EU and the World Trade Organization
13. Labour movement and immigration in the EU
14. The Schengen Agreement
PART Il
15. The Euro and the long road to monetary union
16. The European Central Bank
17. The future of the Euro
18. European protectionism and the Common Agricultural Policy
19. EU foreign policy
20. EU foreign aid
21. Environmental policies
22. The Mediterranean policy
23. The Constitutional treaty
PART IV
24. EU relations with the US
25. EU relations with Latin America
26. EU relations with Mediterranean countries
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27. EU relations with Russia

28. EU relations with Asia

29. Social and Employment policies
30. Competition and industrial policies
The future of EU enlargement

Teaching Course is divided between lectures and discussions around case studies and
Methodology presentations.
Bibliography = Miroslav Hroch , Karolina Graham (2015), European Nations:
Explaining Their Formation, Verso, ISBN: 978-1781688335.
= Class Participation: 10%
= Written assignments (group
Assessment or personal) / tests: 20%
= Midterm Exam: 20%
= Final Exam: 50%
Language English
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CURRICULUM VITAE

Phone Number: ++357-99804378

Email: roxmichaelides@gmail.com

Education

Post-Graduate
PhD Berkeley University (Intern.), Educational Leadership for Teaching and Learning.

Graduate
MA Suffield University, International Hospitality Management, Quality of services.

Undergraduate
BA College of Cambridge, International Hospitality Management,

Diploma, Tourism Academy Muenster, Germany, International Tourism & Travel Consultant,

Diploma in German Language, University of Timisoara, Romania.

Professional Positions
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o AnAD/Human Resource Development Authority of Cyprus: Evaluator's Professional
Skills in Hospitality and Tourism/ A€loAoynTrig ETTayyeAuatikwy MNpocdviwv

e Cyprus Centre for Training of Human Resources: Hospitality Consultant, Trainer,
Speaker
Member of Editorial Board, Kozmenko Science Publishing, Tourism and Travelling

e AnAD / Human Resource Development Authority of Cyprus: Certified Trainer and
instructor, (E 000429),

e Cyprus Hospitality Educational Institute-AHLEI: Hospitality Consultant and Trainer

Member of Scientific Committee World Cultural Tourism  Association

(www.kasct.co.kr/wta)

Senior Lecturer-Hospitality and Tourism Management, InterNapa College,

Research, Planning & Organizing of Seminars, KY.KE.M./Cyprus Research Center,

Lecturer/Head Department Tourism and Travel Management, Kimon College,

International Service Check Organization, Germany, Certified Mystery Shopper,

Holiday Representative, Touristic Guide, LTU/JANH Reisen/Salamis,

Holiday Representative, Touristic Guide, Unica Tours,

Mystery Shopper, Hospitality industry, Cyprus, ( for German market)

Holiday Representative, Lefkothea Travel & Tours,

Holiday Representative, Tamassos Tours,

Front Office Operations, Reservation, Asterias Beach Hotel.

Academic experience:

Larnaca College-Assistant Professor , Hospitality and Tourism Department

LP University, India, School of Hotel Management & Tourism: Guest Professor

InterNapa College-Hospitality Management:

Courses: Quality of Services in Tourism and Hospitality, Event Management, Customer
Satisfaction, Front Office Operations, Introduction to Tourism, Geography of Tourism and
Travel, Structure of Tourism, Sustainable Tourism, Cultural Tourism, Airlines Industry, Event
Planning and Management, Food and Beverage Services, Recreational Tourism, Heritage
Tourism, German for Hotel and Restaurant

Kimon College Courses-Tourism and Travel Management:
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Courses: Front Office Management, Introduction to Tourism, Introduction to Hospitality,
German for Hospitality, Quality of Services, Event Management, Customer Satisfaction, Food
and Beverage Services,

Geography for Tourism, Airline Industry, German Language for Tourism and Hospitality
Industry

Other Duties and Responsibilities:

InterNapa College: Internship Coordinator, Job Hunt Club President, Annual Job Fair free
Famagusta area Larnaca area

Unica Tours and Travel: Organizing of social and recreational activities: educational and
recreational trips in Cyprus and abroad,

Coordinator for recruitment students from Romania: “Study and Work in Cyprus”.

Conferences Presentations and Publications:

o Research in progress paper:” The relationships between the continuing education
of local community and tourist’'s experience”

e Scientific Journal for Tourism and travel: “Hospitality Industry and the Service Culture in
Europe”, (https://elibrary.ru/item.asp?id=34887753; https://businessperspectives.orq)

e World Cultural Tourism Conference Seoul, Conference: “The current role of continuous
education and training of human resources in the tourism sector in Cyprus”
(http://www.worldculturaltourismassociation.org/docu/15th%20Program(Final)-
3.pdf , page 29)

e Cyprus Tourism Conference , 2016: “Quality of services of cultural tourism- Influences on
guest’s satisfaction and the subsequent implications for cultural tourism in Cyprus”

e Financial Mirror Greece: “O onuepivog pOAOg TNG OUVEXOUG EKTTAIOEUONG KAl KATAPTIONG TOU
avBpwTTivou duvapikoU aTov Todéa Tou TouplopoU”: (http://www.laimitomos.com/)

o Newspapers: Politis, Simerini: “The History of the Congregation “St. Joseph of Apparition” -
170 years in Cyprus”
(http://www.sigmalive.com/simerini/analiseis/167033/to-tagma-tou-agiou-iosif-tis-
emfaniseos-170-xronia-parousias)

¢ Research InterNapa and CTO: “Quality of services of cultural tourism-

¢ Influences on guest’s satisfaction and the subsequent implications for cultural tourism in
Cyprus”,

e Planning development Project :

“Traditional Cyprus”, Vamos Tour Operator Catalogue, Germany ; “Walk-in
in Cyprus”, Wanderung Tour Operator Magazine, Austria and Germany

Seminars given:
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e Guest satisfaction and Quality of Services — New Standards for Personnel in Hospitality

Industry,

Professional Body Language and Behavior

Front Desk-Specific knowledge/AHLEI,

German for Hospitality,

How to Develop Food and Beverage Staff for Maximum Service and Profit: Quality of

services, Cyprus Research Center

Front Office - A Modern View, Cyprus Research Centre

¢ New Managers become Great Leaders, Cyprus Centre for Training of Human Resources
Communication skills and Handling guest’s complaint,

Training/ Seminars to the following companies/hotels:

Zorbas & Sons Ltd, Golden Bay, Lordos Beach, Sandy Beach, Crystal Springs, Orthodoxou Group
of Co., Varoshiotis, Kanika Hotels, Palm Beach, Nelia, Anonymous Hotel, Lordos Hotel, Le
Meridien Hotel, Anonymous Beach, Four Seasons, Achilleos City Hotel, Nestor, Kanika Hotels,

Elysium, Constantinou Brothers, Miramare, Melissi Hotel, Miramare/Pafos, Faros Hotel, Le
Meridien.

Consultancy

Cyprus Centre for Training of Human Resources,
Cyprus Hospitality Educational Institute/ AHLEI,
College of Tourism & Hotel Management, Dubai: Academic programs consultant.

Professional Memberships
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Languages knowledge and skills:

Member of Editorial Board Kozmenko Science Publishing, Tourism and Travelling,
Member of Scientific Committee World Cultural Tourism Association,
Tourism and Travel Research Association,
International Ecotourism Association,

Tourism Intelligence Association,
ISTA/International Sustainable Tourism Association.

LANGUAGES LISTENING SPEAKING READING WRITING
ENGLISH Proficient user C2 C2 C2 C2
GERMAN Proficient user C2 C2 C2 C2
GREEK Proficient user C2 C2 Cc2 C1
ROMANIAN Proficient user C2 C2 C2 C2
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International College

INTERNATIONAL HONOURS
GRADUATE DIPLOMA

ON

HOSPITALITY MANAGEMENT
awarded to

ROXANA MICHAELIDES

Honours Graduate No. 10918 AQ

on Graduation from the College
having fully met the requirements laid down and having satisfied

Witness our Hands and Seal
affixed on: 5th SEPTEMBER, 2003

at College House, Jersey JE3 2DB, Britain.

Principal w—

Vice Principal

Full Member of Approved and Accredited by
Cambridge International College is accredited by A S E T
Lean‘“ng Open & Distance Learning Quality Council, Britain. on & Training

b e g BLEL R L B Bt S LR R LG b

the College’s Examiners by Examination written under approved Invigilation. _
[_
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FernAkademie Touristik

Allensteiner Strafie 34 - D 48157 Miinster/Westf.

DIPLOMA /7

Mrs. Roxanna Michaelides born on: feb. 13.1962

residence: P.O. Box 47063 town: Xylofagou, Cyprus

has successfully finished the correspondence university education. number of admission: 606479
licenced by the National Central Office (ZFU). Mrs. Roxanna Michaelides finished the university
education for Travel Consultant

Internationale Touristische Ausbildung (ITA)

in september 2000 with her written final examination. Because of the results in the following
examination subjects the certificate is made:

travel and tourism industry/ single- touring / group-touring/ traffic / IATA und ICAO / sale and customer service in a
travel agency / travel programme/ marketing-instruments and promotion / fairs, conferences and conventions / travel
insurances / travel contracts / health requirements and vaccinations / cures and bath / public tourism / lodgings / hotels /
leisure parks / resorts / camping-tourism / tour guide / companion of train-trips, cruises, bus-trips and flight-trips /
car-hire / railway-guide/ flight schedules/ customs regulations / START und BTX / national and international tourist
geography

The correspondence university education is marked with the predicate

Gut (2)

Miinster/Westf., september 2000
'

T S 71\
< L2779 ;
y&e"/ @Z? D‘v DEUTSCHER REISEBURO UND

L lChae(S roder REISEVERANSTALTER VERBAND
Betriebswirt-Touristik
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Management

NMAPAPTHMA “5”

@IKESCOLLEGE

School of Culinary Arts, Hotel Management and Travel/Tourism

3-14
26

SEPTEMBER 2018

18
23

OCTOBER 2018

12-30

20
NOVEMBER 2018

22

27

3-7

DECEMBER 2018
11
21- 7

JAN
10

8-22
22-25
15

JANUARY 2019

Exam referrals

Orientation Day

Start of new semester
Seminar “"CYPRIOT CUISINE"” by Aristos Nicolaou

Seminar “"Contemporary Issues of Travel & Tourism Today”
by Dr Roxana Michaelides

Seminar "NOVEL FOOD" by Ivi Constantinou
Seminar "KOUMANDARIA WINE & FOOD"” by Demetris Pavlides
Midterm exams period

Seminar “IMPROVE YOUR CHARISMAS & CAPABILITIES” by S.
Constantinides & P. Hadjisymeou

Seminar * The All Inclusive System in the Hotel Industry” by
Andreas Markou Operations Manager Bella Napa Hotel

Seminar “Introduction to the Scotch Whiskey” by Savvas
Constantinides

“"BUILDING EVACUATION EXERCISE"” by Health & Safety
Committee

Philanthropic event “Arodafnousa Hospital” by KES College
Seminar “"Molecular Cuisine ” by George Theodosiou & Joseph
Hadjiantonis

Seminar “'Statistics and Tourism: The Art of Collecting
Information and Knowing How to Utilize it” by Vasiliki Moti

Christmas Break
End of semester
Semester Final Exams

External exams [Royal Society for the Promotion of Health]

Round Table Discussion “"Making the Tourist Feel Comfortable
and Desirous of Returning” Participation from organisations
CTO, STEK, CHA & ACTA

NOTE: all seminars will take place during afternoons [Time TBA] Prepared by: P. Hadjisymeou September 2018

Page 1 of 2
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HuepoAdylo Apaoctnplotitwv Extra Curricular Activities 2018- 2019

School of Culinary Arts, Hotel Management and Travel/Tourism Management

D

14
FEBRUARY 2019

21

22-24
22
1-3
12-29
13

19

20

21

MARCH 2019

APRIL 2019 20

19

20 -
5MAY

MAY 2019
8-9

10
13-24

JUNE 2019 28

Summer 2019 June-Sept.

Start of new semester
Seminar "The Hospitality Industry of 21st century in Cyprus

by Savvas Konstantinides

"

Seminar “"Tourism as a Community Player: Its Direct and
Indirect Benefits” by Dr Christos Sourouklis

Seminar “"CYPRUS WINES PAST & FUTURE” by Savvas
Konstantinides
Educational Fair

Seminar “FOOD LABELS"” by Ivi Constantinou

Second Pancyprian Students Culinary Competition

Midterm exams period

Student’s Career Day

Seminar * Digital Marketing” by Costas Yerocosta

Educational Trips

Seminar ' FIRE FIGHTING [Theory & Practice]” by Fire Brigade

Blind School philanthropic Bazaar[volunteer participation]

Round Table Discussion “Some Tools for Marketing Your
Products” Participation from organisations CTO, STEK, CHA & ACTA

“Tourism Product Development” by Andria Hadjistylli
“KES College Grand Prix"” by the best students
Spring Holidays

Seminar “Ethnic Tourism: How to Market it While Being
Sensitive to the Socio-Ecological Issues” by Dr Christos
Sourouklis

"Tourism’s Big Picture: Learning How All its Parts Fit and
Work Together” By Savvas Constantinides

External exams [Royal Society for the Promotion of Health]

Last Day of School
Semester Final Exams

Graduation Ceremony

All eligible students go out for summer practical training

NOTE: all seminars will take place during afternoons [Time TBA] Prepared by: P. Hadjisymeou September 2018

Page 2 of 2
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NMAPAPTHMA “6”
AIAAKTIKO MNMPOZQMIKO, MAOGHMATA KAI MNEPIOAOI AIAAZKAAIAZ ZTO

NMPOrPAMMA ZMNOYAQN
Mabnuara AidaockaAiag oo utrd afioAéynon
M'VwWoTIKO Mpéypappa Zmroudwyv Travel and Tourism
A/A | OVOMOTETTWVUHO AvTIKeipevol Management (3 Years, Higher Diploma)
EidikéTnTa i . Mepiod./
Kwdikég Ovoua £BBoy.
AyabayyéAou * Travel and Air Travel Fares and
1. |, Tourism TRAV203 ) . 2
Ayyehog Management Ticketing
LAWS201 Air Trav_el Law and 5
Regulation
2. | Apdtn ‘EAeva o Nopik& (LAWS305) | (Tourism Legislation) 2)
(EU Formation and
(EURO202) Structure) (2)
. ¢ Communications _
3, | Xp1oTOdOUACY and Journalism (cYPR102) | (GYPrus Society, @)
Avtpn History and Culture)
e Greek Language
TOUR104 GIQbal Tourism & 5
Leisure
Special Interest
Kwvoravriviong Management Home & Retail Travel
4. | TaBBag « Marketing TRAV30L | ) ooncy 2
¢ Public Relations _
(TOUR308) | (Rural Tourism) 2)
PURE311 Public Relations 2
(Introduction to
o, (NUTR104) Nutrition and Diet) (2)
5. | KwvoTavtivou HBn | Nytrition and Diet Quiality Assessment
BUSS301 Control and 2
Management
Anpnrpiou e Education Accountin inci
| g | (Principles
6. | Anprireng e Accounting ACCT204 1 of Accounting) 2
) B ¢ Accounting and Introduction t

Maritime Studies

Finance)

Znueiwon: O1 mapevBéoeig ( ) utrodnAwvouv padnua emAoyng
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AIAAKTIKO MPOZQMIKO, MAGHMATA KAI MEPIOAOI AIAAZKAAIAZ XTO
MPOrPAMMA ZMOYAQN (ouvéxeia)

Mabnuara AidaokaAiag oo utrd afioAéynon

M'VWOoTIKO Mpéypappa Zmroudwyv Travel and Tourism
A/A | OVOHATETTWVUHO AvTiKeipevo/ Management (3 Years, Higher Diploma)
E1dikéTnTA i ; Mepiod./
Kwdikég Ovoua £BBoy.
Hospitality HOTL104 The. Hospitality 3
g | XaTenoTuMA Management Business
| Avipia Business Introduction to the Air
Administration TOUR20Z 1 Transport Industry 3
PRCT104 Practical Training | 2
. Hospitality and
o | Xatinoupeos Cu”ﬁary At PRCT212 | Practical Training I 2
" | Navayiwt
ylwms Management (HSSF200) (Food Health, Safety ?)
and Security)
Information
FE0pYIGBNC Science
10. MixGANG International BUSS303 E-Commerce 2
Business
Management
(GREK118) Greek Language for @)
11. | Tewpyiou NikoAéTa Greek Language Foreign Students |
(GREK200) (Greek Language for @)
Foreign Students Il)
Human Resource MGMT207 Organisational 5
Management Behaviour
Business
12. | KaAabd Adpia Administration Human Resource
Communication HRMG203 Management 3
and Journalism 9
Mathematics
Definitions, Concepts &
MGMT107 | Principles of Business 3
Management
) Business Small Busi
Ap Kapayidvv . : mall Business
13. A;A)\é‘c)xgv ns Administration and | MGMT208 Management 3
Management MGMT302 | Business Strategy & 5
Policy
MGMT318 | Business Ethics 2

Znueiwon: O1 mapevBéoeig () urodnAwvouv pdadnua emAoyng
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MPOrPAMMA ZMOYAQN (ouvéxeia)

AIAAKTIKO MPOZQIMIKO, MAOHMATA KAI NMEPIOAOI AIAAZKAAIAZ £TO

Mabnuara Aidaockaliag oTo utrd afioAéynon

M'VWOoTIKO Mpéypappa Zmroudwyv Travel and Tourism
A/A | OVOHATETTWVUHO AvTiKeipevo/ Management (3 Years, Higher Diploma)
EidikéTnTa X . Mepiod./
Kwdikég Ovoua £BBoy.
Introduction to
: MRKT107 . 3
14. | Kupiakidou ZTéAAa : I\B/Iarknetlngst g Marketing
usiness studies MRKT 211 | Consumer Behaviour 2
(Introduction to
(PSOC106) Sociology of Tourism) (2)
TOUR201 Travel And Tourism >
Management
Culture and Heritage
TOUR204 Tourism 2
o Educatlonal MGMT304 MGMT304 Cruise Line 5
Leadership for Management
’ Teaching and MGMT317 Spa and
15 Ap MixanAidou Learning MGMT317 | \weliness Management 2
+ | Pwgava  Hotel Management Geography of Tourism
TOUR102 2
e Travel and and Travel
Tourism Principles of
Management TOUR103 Destination 2
Management
TRAV101 Structure of Travel 5
Industry
Introduction to Travel,
TRAV100 Tourism & the 2
Hospitality Industry
(FREN107) | (French Language |) 2)
16. | MouTtdpn EAcdva e French Language
(FREN200) | (French Language II) (2)
. . e Marketing Conference & Events
17. | TiomAng MNwpyog « Culinary Arts MGMT305 Management 2
e Mathematics Introduction to
18. | Twoc Eudyyehoc | e Statistics STAT102 | Statistics (Descriptive 2
« Management Statistics)
(GERM10) (German Language I) )
19. | Z1rup1dakn louAia e German Language
guag (GERMZO) (German Language ||) (2)
(RUSS105) | (Russian Language 1) 2)
20. | Towohn Ivéooa ¢ Russian Language
(RUSS200) | (Russian Language II) 2)

Znueiwon: O1 mapevBéoeig () urodnAwvouv pddnua emAoyng
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AIAAKTIKO MPOZQMIKO, MAGHMATA KAI MEPIOAOI AIAAZKAAIAZ XTO
MPOrPAMMA ZMOYAQN (ouvéxeia)

Mabnuara AidaokaAiag oo utrd afioAéynon

M'VWOoTIKO Mpéypappa Zmroudwyv Travel and Tourism
A/A | OVOHATETTWVUHO AvTiKeipevo/ Management (3 Years, Higher Diploma)
EidikéTnTa X . Mepiod./
Kwdikég Ovoua £BBoy.
Marketing PROJ302 Final PrOjeCt [ 4
o1, | FepokwoTag Management PROJ303 | Final Project Ii 4
KwoTtag Business -
Administration ENTR301 Entrepreneurship 2
Principles of
ECON107 | Microeconomics in 2
. . . Tourism
22. | Zaxapiadou Mdépa Economics Principles of
ECON108 Macroeconomics in 2

Tourism
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