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Course Purpose
and Objectives

The primary objective of this course is to introduce students to basic
knowledge of contemporary concepts and techniques of Public Relations
(PR), as well as to train them to evaluate case studies based on the
functions of PR.

Learning
Outcomes

e Define the basic principles of Communication and Public Relations

e Explain the importance and functions of Public Relations in
contemporary times.

e Use media as a means of practicing Public Relations and employ
techniques of publicity in order to contribute to the organization,
application and appraisal of Public Relations programs.

e Distinguish Public Relations from other functions of communication
and to define factors which supplement the meaning of Public
Relations.

e Evaluate case studies based on the functions of Public Relations,
mass media and techniques of publicity.

o Propose techniques of communication and publicity in the planning
and development of Public Relations programs.

Prerequisites

None Required

Course Content

Defining public relations

¢ Introduction to the principles of public relations
e Communication -Goals of Communication
e Types of communication and basic principles of public relations

Types of publics and the Public Opinion
e What are attitudes and how are they influenced?
e Factors of formulating public opinion.

Management

e The public relations plan

e Evaluating the campaign

e Crisis Management
Integrated Marketing Communications-Comparison between
relations and other functions of communication

Public relations vs. marketing vs. advertising

Product publicity, third-party endorsements

public




Public relations advertising

Community Relations
Community social responsibility
Community relations objectives
Non-profit public relations
Media relations

Media Relations/Print & Broadcast
Print
Electronic media - Dealing with the media —
Attracting publicity, value of publicity —
Pitching publicity, online publicity, handling media interviews

Public Relations and Social Media
Websites, email
Email newsletters, instant messaging, texting, blogs
Social networking sites, twitter, photo/video sharing

Teaching
Methodology

The taught part of this course is delivered to students by the means of thought
3 hour lectures per week with the help of power point presentations. Video and
other visual material is also used to demonstrate the application of the course’s
content in real life situations. In addition to the lectures, students are
encouraged to participate in active discussions, questions and answer and
debates. In-class group work involving brainstorming and cooperative learning
is an important part of this course’s teaching methodology. Students are often
requested to work on small tasks/challenges or short case studies in order to
consolidate the theoretical concepts taught.
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Suggested Journals

Public Relations Review

Journal of Public Relations Research
Public Relations Journal

Useful Links
Chartered Institute of Public Relations https://www.cipr.co.uk/

Global Alliance for Public Relations and Communication Management
https://www.globalalliancepr.org/

Institute for Public Relations https://instituteforpr.org/global-public-
relations/

Assessment

Methods: Students are assessed with coursework that involves homework
assignments and class participation, a midterm and a final exam. Students
are assessed continuously and their knowledge is checked through tests with
their assessment weight, date and time being set at the beginning of the
semester via the course syllabus.

Students are prepared for final exam, by revision on the matter taught and
are trained to be able to deal with time constraints and revision timetable.

The final assessment of the students is formative and cumulative and is
assured to comply with the subject’s expected learning outcomes and the
quality of the course.

Students are assessed on the following:
Knowledge and understanding - 30%

In — depth knowledge and understanding towards the relevant topics of
interest.

Research and Analytical Skills - 40%

Competence in research methods and ability of evaluating the results. The
possibility of using them in different ways.

Presentation and Communication - 30%

Able to explain and defend the solutions given by them in a way to transmit
the knowledge achieved beforehand.

Assessment criteria are available in each written assignment, midterm or in
the final exam.

Weights:
Final Exam 50 %

Mid-term 25 %
Take home assignment and participation 25 %

Language

Greek
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