COLLEGE OF BUSINESS STUDIES

ATtravtnon otnv £€kBeon e§wTePIKAG agloAdynong Tou Popéa AlaoPaAiong Kai
MoTotroinong Tng MoidtnTag Tng AvwTtepng Ektraideuong

BANKING TECHNOLOGIST

To KoAAéylo ekppdadel Tnv suyvwpoouvn Tou oTtnv EmiTpot agloAdynong yia Tig
TIPOOTIABEIEG TNG KAl XQIPETICEl TA ETTOIKOOOMPNTIKA OXOAMIA TNG OXETIKA ME TO
TTPOypauua TTou uTtoBAROnke. H EmTpoti agloAdynong TTpoEPn O OPICHEVES
TTOPATNPEAOCEIG KAl CUCTAOEIG OXETIKA PE TNV UTTOBOAN MOG. AUTEG, MOCi ME TIG OXETIKEG
QATTAVTAOEIG HAG, OTTOU ATTAITEITAI, KABOPICOVTAl KATWTEPW:

EYPHMATA:
1. ANOTEAEZMATIKOTHTA AIAAKTIKOY EPIroY - AIAGEzIMOI NOPOI

To 8I16aKTIKO €pyo €ival ETTAPKWS OxXEOIQOUEVO OTTWS Kal n O1daockalAia, n orroia 6a
ViVETQI UE OTTTIKOQKOUOTIKA éoq, lIE OUYXPOVEC EBOOOUC Kal LE IKAVOTTOINTIKEC
UTTOO0UES. TO OIOAKTIKO TTPOOWITIKO KPIVETAI KATAAANAO, UE QPKETA KAAEC OTTOUBES KAl
emrayyeAuarikn eutreipia. To lNpoypauua, 61abéter 18 MEAN ekTTaideUTIKOU TTPOOWTTIKOU
(EI) ek Twv omroiwv 8 karéxouv 610akTopIkd OimAwua. H avaAoyia full time- part time
givar apkerd kaAn ue 6éka uéAn Er va givar mAnpoug¢ amacx6Anong.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

20upwva ue 1a €yypa@a mmou ag 0606nkav Kai lE TIS OXETIKES O1aBeBAITEISC TwWV
uTTEUBUVWYV TOU 16pULATOC, JIATTIOTWOAUE OTI UTTAPXEI KATAYEYPAUUEVOS ECWTEPIKOS
Kavoviouog Asitoupyiag kai dlac@aAions moiotnrag. lNapdAAnAa, 1o KoAAéyio éxel
EEKIVIIOEI TIC OXETIKEC EVEPYEIEC yIa OlaapaAion troioTnTac kard ISO9001.

To ouykekpiuévo TTpoypauua Tou KoAAgyiou gival TpooavatoAiouévo Tpog tnv ayopd
TAPOXNS TPATTECIKWY UTTNPETIWY. 2€ QUTO TO TTAQICIO, UTTAPXEI EYKEKPIUEVN BIEOVAS
ouvepyaoia e Tov Auepikavikd 2uvoeouo Tpameditwv (ABA), Tou oroiou 10
EVOEDEIYUEVO  TTPOYpAUUa OTToudwv amoreAei ™ Baon  diaudpewaons  Tou
OUYKEKPIUEVOU TTPOYPAUUATOS Kal arroTeAsi évav amd T1ouS Lacikous TTUAWVES
olaoQpaAiong ToIoTNTAS TwWV TTPOYPAUUATWY COTTOUOWYV. 2UVETTWS, N d1ac@alion
ToIOTNTAS TWV TTPOYPAUUATWY OTTOUdWYV, KPIVETAI WS ETTAPKNS, TOOO uE Baon T
EOWTEPIKEC OO0 Kal TIC EEWTEPIKEC OIAdIKATIES KAl TTIGTOTTOINOEIS.

AMNANTHZH

ZUP@WVOUME. Aev XPEIAZETAI OTTOIONBATTOTE EVEPYEIQ.



Mia mporaon tng¢ Emirporng eivar mwg meavws Evag 1o 1aiplacTog TiTAOS yia 10
mpoypauua orroudwy Ba nrav "Banking Technologist” r) "Banking Specialist”, piag kai
Bpiokouue om o "Banking Technician” evdéxerar va evéxel uia 1o un eEEIBIKEUUEVN
XPEIG oav TiTAOG.

AMNANTHZH

Zup@wvoupe. O TiTAOG TOU TTpOoypdupaTOG Ba yivel amrd TwpPa Kol OTO £§AG
Banking Technologist.

2. MPOrPAMMA 2MOYAQN KAI TITAOI ZNOYAQN

O okorré¢ Kal 1a uabnoiaka amoteAéouara gival ETapkwe Kabopiouéva OTTwS Kai ol
TTIOTWTIKES JIOVAOES TOU TTPOYPAUUATOC.

AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASNTTOTE EVEPYEIQ.

H doun tou mpoypduuarog &ivalr apkeTa KaAn aAAa mdoxel, kard 1 yvwun g
emTPOTTNG arro éva ueiovéktnua. OAa ta pabnuara rou mpoypauuaros Kal ota 0Uo £1n
OTTOUdWV &ival UTTOXPEWTIKA, XwpPIic duvarotnTa EMIAOYNS KATToIou Labhuarog armro
TOUS QOoITNTES. Oa TTPOoTEIVauE va TTPooTeBOUV uabhuara TIAOYAG, 10QVIKG O0TO 2° €T0C
OTTOUOWYV, WAOTE va OIEUPUVBEI TOOO N yvwon TwV QoITNTWV 000 Kal VA EUTTAOUTIOTEI TO
TPOYPAUUA TTPOS OPEAOS TWV QPOITHTWV.

AMNANTHZH

Zup@wvouue. 'Exouv peTagpepBei Ta padiuara ACC200 Intermediate Accounting
Kai ACC216 Corporate Law oammd TOV KATAAOYO UTTOXPEWTIKWV HABNUATWYV
deuTépou xpovou oTov KatdAoyo padnudarwy emiAoyng (Mapdptnua A). Etriong,
éXouv pooTedei oTOV KATAAOYO MOABNuATWY €mMIAOYAG Ta paBipara MGT205
Industrial Relations (Mapdptnua B), HIST201 History of Modern Europe
(Mapdaprnua IN), MAR201 Consumer Behaviour (Mapdptnua A).

EmimAéov, maparnpnoaue OT1i OTOUSC KaBnyntég éxer yivel avdBeon pabnudrwv
ouvaQwy 1pog TO AVTIKEIUEVO TOUC.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

H moiotnta dlac@alieral €MApKwWS HECA ATTO TOV ECOWTEPIKO KAVOVIOUO TOU
ITPOYPAUNATOS, THV EEWTEPIKN dIAOUVOEDN Kal T OUVNTIKY TTICTOTToINCh/avayvwpion



arro OIEOVEIC QOPEIC, VW UTTAPXEl TTPOTEIVOUEVOS NXavIoUOS aéloAdynons twv
KaBnyntwyv arré Toug QoITNTEC.

AMNANTHZH

ZUP@WVOUlE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

H éiaxeipion rou lNMpoypduuarog duvnTiKa @aiveral ETTAPKNS Kal Bswpouue OT11 Ba givai
ETTITUXNG.

AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASATIOTE EVEPYEIQ.

To lNMpoypauua ameuBuveral oe KUTTpIougS @QoITNTES aAAd Kal o€ aAAodaTToUC VW TO
16puua ndn éxel cuvepyaoia Kai TPOTEIVOUEVN TTIOTOTTOINON amrd To American Bankers'
Association, g 6poug mrapoxngs mapdiiniou Diploma.

AMNANTHZH

ZUP@WVOUlE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

To mpoypauua civar oxedlaouévo WOTE va TTPOETOINAOEI TOUS ATTOQYOITOUS yId ThV
ayopd epyaociag 1600 OToV IBIWTIKO 000 Kal oTov Onuocio touéa. H mporaon tng
Emrporic €ivar 6m1 og autd Ba Bonbnoel mepaitépw n uloBETNON NS TTPAKTIKAS
doknong wg¢ pabnuarog emAoyng.

AMNANTHZH

ZUJQWVOUMNE OTI N TTPOKTIKA doknon 6a Bondiocel Toug @oitnTéS. 'Exovrag
UTTOYn 1O UQPICTANEVO gpyaciakd TTEPIBAAAOV oTig KuTrplakég TPATTECEG KAl TN
oxéon Tou KoAAgyiou pe Tov Tpatreiké Topéa Adyw IBS (IlvoTitouto TpamelikAg
Emipépewong) 0a pecoAaBroouE WOTE O POITNTEG HAG va £XOUV TNV EUKAIPia
yia mTpakTIKl doknon (internship) Toug KaAokaipivoug HAVEG TWV SIAKOTTWYV
(TouAdyioTov dUo £SONADEG).

3. EPEYNHTIKO EPIrO KAI 2YNEPIEIA ME TH AIAAZKAAIA

To mpoypauua éxel TPWTIOTWS OIOAKTIKO XapakThpa. Ao T1a Lioypa@ikd Twv
OIOAOKOVTWV TTOU €idaue Kai TIC OUCNTNOEIS TTOU TTPAYUATOTTOINOQUE UE UEAN TOU
akadnuaikou Kai OI0AKTIKOU TTPOCWITIKOU dIATTIOTWOAUE OTI UTTAPXOUV QPKETOI KATOXOI
OIOAKTOPIKOU TITAOU, £V OAOI 01 DIOACKOVTES EXOUV TITAO UETATITUXIAKWY OTTOUOWYV Kal
TAOUCIO OXETIKN ETTAYYEAUQTIKY EUTTEIRIA, KABWC Kal OIOAKTIKY ETTAPKEIA. MepIKG uéAn
TOU TTPOOWITIKOU AOX0A0OUVTAI EVEPYQA LE THV aKadnuaikn épeuva. H miTporr ouvioTd
Tn dIEUPUVON TNS TTPOCTTIABEIAS yIa TH CUVEPYEIa EpEUVAS Kal OI0AOKaAIaS, akoua Kai
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yia emayyeAuanik@-mpooavaroAiouéva mpoypauuara. MeoompdBsoua, n ouvépyeia
aury Ba mpémrel va kaBodnyeitar amd 1dia €peuva TwV UEAWV ToU akadnuaikou
TTPOOWITIKOU.

AMNANTHZH

ZUHQWVOUNE. YITApXOouVv N8N apKeTA PEAN TOU AKASNHUATKOU TTPOCWITIKOU TTou
£XOUV BNUOOCIEUOEIG OE EYKPITO ETTICTNMOVIKA TTEPIOSIKA, 6TTWG 0 XpIoTOOOUAOG
Xpi1otodoUAou, Avdpéag Zappa Xarinéevopwvtog, MixdAng Kapudag, MavwAng
Alakoupdkng kai T¢wpTdia Maptra, evw oxedov Aol o1 51I8AoKOVTEG £XOUV TiTAO
METATTITUXIOKWY OTTOUdWYV Kal TTAOUCIA OXETIKN ETTAYYEAMATIKN KOl OKASNMAIKA
gptreIpia. Avapéveral atrd Toug dIBACKOVTEG va aoX0AnBouUv pe TV épEuva Kal
va dnUooielouy ApBpa o€ EYKPITA ETTICTNHMOVIKA — EPEUVNTIKA TTEPIOBIKA. Ol
1I510KTATEG TOU KOoAAgyiou éxouv \dn deopeutei 0TI To 20% ammd Ta KEPDN TOU
KoAgyiou Ba Trapayxwpeital otTnv épguva.

4. YNHPEZIEZ AIOIKHZHZ, ®OITHTIKHZ MEPIMNAZ KAI YNOZTHPIZHZ TOY
AIAAKTIKOY EPIroy

O1 d10IKNTIKOI unxaviouoi givail IKavoTTOINTIKOI, N UTTOdOUN Eival QpKETA KaAn yia va
eéuttnpernoel TouAdyiorov ta 40 droua ta orroia euEATTIOTOUV O11 Ba gioaxBouv Tov
epxouevo ZemrréuBpio. H BiBAI0BNHKN gival og KAAO xwpiko anueio d1abétel apketa BiBAia
EVW OI QPOITNTEC EXOUV NAEKTPOVIKN TTPOCBAcn o€ nAekTpovika BiBAia kai epiodika. To
Tpoypauua avauéverai va givai Biwoiuo ue Baon ta didakTpa 1mou Exouv TeBei, EI0IKA
Kard n OIAPKEIQ TOU TTPWTOU ETOUC AgIToupyiac Tou TPOoyPAauUUaTos OTTou ol TTopol Ba
eivar repiopiouévol. EmmimmAéov, éxouv €ac@alioTei o1 avaykaiol TTOPOI yia TNV EMITUXN
évapén Aciroupyiag tou KoAAeyiou. To idpuua O1aB€Tel IKQVOTTOINTIKN EUTTEIRIA OTN
OIaXEIPION TWV OIKOVOUIKWY TOU.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.



SYMNEPAZMATA KAl EIZHMHZEIZ THZ EMITPOMNH: E=ZQTEPIKHZ
AZIOAOMHZH

H mapoluoca kardoTtacn Tou I10pUHATOG, KOAEG TTPOAKTIKEG, AOUVOUIEG TTou
gvrotmiodOnkav katd tn Sladikacia Tng 15pUMATIKNG afloAdynong ammd Tnv
Emitporrl ESwTepikiig A§loAdynong, eionynoeig yia BeAtiwon.

ApvnTIKA gToIXEia ToU [TpoypAuuaToC

e 270 Mpoypauua mporeiveral va mpooTebouv uabnuara emAoyng.

ATMANTHZH

Zup@wvoupe. '‘Exouv petagepBei Ta padiupara ACC200 Intermediate
Accounting ka1 ACC216 Corporate Law a1ré To KATAAOYO UTTOXPEWTIKWV
HaBnuaTwyv Oegutépou XpOvou OTO KATAAOYyO MABNpATWYV €TTIAOYNG
(Mapaptnua A). Etriong éxouv mpooTtedei oTOo KATAAOYyOo HABNUATWYV
emIAoyng Ta padnuara MGT205 Industrial Relations (Mapdaptnua B),
HIST201 History of Modern Europe (Mapdptnupa IN), MAR201 Consumer
Behaviour (Mapdptnua A).

o [lpémrer va auénBei o apiBuog O16A0KOVIWY TTARPOUS Kai AITTOKAEIOTIKNG
amracyxoAnong ol orroiol OTn TTAgIoWn@ia Toug¢ Ba TTPETTEI va Eival KATOXOI
O10aKTOPIKOU BITTAWUATOC. 2TOUS KaBnynTéS TANPOUS arracx0Anong 6a mpéTrel
va Tapéxovral Kivntpa yia TNV evacxoAncn toug e tnv AKadnuaikn épeuva.

AMANTHZH

Zup@wvouue. ‘Exoupe AN Tpofei otnv utroypa®n TTPOCUHPWVWV HE
MEAN TOU AKABNMUAIKOU TTPOCWTTIKOU TTou gival KAToxol 3100KTOpPIKOU
OiImAwparog kal é€xouv oTaAei OGN oto Popéa Alaoc@dAiong Kai
MoTtotoinong Tng Moiétntag Tng AvwTepng Exktraideuong. Na onueiwoOei
o611 o1 1510kTATEG TOu KOAAgyiou éxouv deopeutei OTTWG T0 20% TWV
KeEPOWV Ba KAaTafAAAETAI VIO OKOTTOUG £PEUVAG.

o H BiBAI0BhHKN Ba mpétTel va emdIWEEl ouveEPYaaiss uE TIC AAAES BIBAIOBNKES TTOU
Agiroupyouv ora Kparikd 1dpuuara tne Kummpou (kupiws ue 1n BiBAI0BNRkn tou
lNavemoTtnuiou NG Kumrpou), kai va éacealioTtei n mpdoLacn Twv QoItnTwyv
ToU KoAAgyiou o€ aurég.

AMANTHZH
2710 TTAPOV OTASIO UTTAPXEI EUMECT OUVEPYOOTIa PE TA KPATIKA 1IGpUMATA
NG Kumrpou péow tou KEBEIN (Kutrpiaki ‘Evwon BipAioBnkovépuwv
Emiotnpuévwy MNMAnpopopnong). MeAAOVTIKA ME TRV AQISN @OITNTWV OTO
KoAAéylo, Ba emdiwgoupe dueon ouvepyaaoia pe TiIG BIBAIOOAKES KPATIKWV
ISpUHATWV.



MeoompdBsoua Ba mpérrel va karafAnbei mpoordBsia worte va eEA0QAAIOTEI
ouvOEan WE TIEPIOOOTEPEC NAEKTPOVIKES BIBAIOBNKES yia THv  KaAUTEPN
TPoOoLacn @oItNTWwV Kai dIOACKOVTWY O NAEKTPOVIKES BAoeic dedouévwy, o€
NAekTpOVIKG BIBAIa KAl NAEKTPOVIKWYV ETTICTNUOVIKWY TTEPIOBIKWV.

AMANTHZH

H BiIBAI0BAKN BiaxeipieTal amrd apuodia e§e1dikeupévn BiBAIoOnkovopo.
‘Exe1l dokipaoTikp ouvdpounl otn Bdaon BiBAloypa@iag Kal TTEPIOdIKWYV
ProQuest, n otroia gvéxel IKAvoTToINTIKA KAAuywn akadnuaikou uAikou. H
ouvdpoun Ba 10x0o€el Kavovika armé Tov ZXemTéufBplo 2018. ‘Exel
IKOVOTTOINTIKOUG TOpOUG BIBAiwv yia TOoVv TTPOCOOKWHEVO apiBud
poiItnTwv Tou TpwTou é€toug. H PiBAloBOnkovopog digpeuvd yia
NAEKTPOVIKEG PBaoelg OedOMEVWV TTOU v KOAUTITOUV TIG OVAYKEG
TMEPICOOTEPWV POITNTWV Kal S1IGACKOVTWYV Yia HEAAOVTIKA Xpron.

Ta avaAuTikd paBnoiakd oTToTEAECPATA TTOU  TTEPIYPAPOVTAI OTOV 0dnyo
TTPOYPAUUATOG OTTOUBWYV KOl OTIG QVOAUTIKEG TTEPIYPAPEG TWV PABNUATWY
TPETTEl VA TTANPOUV Ta akdAouBa TTPOTUTTA:
1. Na Tovi(ouv TO TTPOTEIVOUEVO ETTAYYEAUATIKO TTEPIEXOUEVO, OE OXEOT ME
TO BewpnTIKO, 10IaiTEPA €AV TO TEAEUTaio Oev ATTOTEAEI TO KUpiapxo
OTOIXEIO
2. va akoAouBouv TIGC apxés SMART pe 10iaitepn €ugacn oTn
METPNON/agioAdynon Twv JabnoIoKWY ATTOTEAECUATWV.
3. Na xpnoigotroloUv pAPATA €VEPYNTIKNG QWVAG OTN TTEPIYPOPN TwV
QATTOTEAECUATWV.

AMNANTHZH

Zuppwvoupe. ‘Exer  yiver emavegEtaon Twv  paOnoiakwyv
ATTOTEAEONATWY YIa OAd Ta HOOAMATA KOl EKEi TTOU XpEIddeTal £yivav
aAAayég pe Baon T o TAvw €ionynon. (BAéme MapaprAipara
B,l,A,E)

[MpOOKANGN EMICKETTTWY KABNYyNTWV E AVAYVWPICUEVA IOXUPA EPEUVNTIKA
TPOOOVTA.

AMNANTHZH

ZUHQPWVOUHE. ZTOXEUOUME OTO VA OUVEPYOOTOUUE ME agioAoya ISpupaTa
TpitoBdBuIag Ekmraideuong Kai eipaocTe AdN O€ EMKOIVWVIA ME KABNYNTEG
O01eBvoug avayvwpiong o6mwg civar o Kabnyntig Adkng Kaouvidng
(AiguBuvtiig Mpoypdapparog MSc Project Management, Royal Holloway
University London) ka1 o KaBnyntig Xpnortog Nképtoog (KatrodioTpiakd
MavemoTnuio ABnvwy, €mICKETTTNG KAONYNTAG oTOo Europa-institut Tou
MavemoTnuiou Saarland (MFeppavia) kal €peuvnTiIKOG OUVEPYATNG OTO
University Research Priority Program (URPP): Financial Market



Regulation Tou MavemioTnpiou Tng Zupixng). Avayvwpifoupe 0TI TETOIOU
€idoug KaBnynTtég Ba aveBdaoouv To emitredo evog véou KoAAegyiou.

e H mpakTikhp aoknon ocv ugioTaral wg uabnua mAoyngs (UE TIOTWTIKES JOVADES)
kal evoegikvutal va BewpnBei w¢ EMmAoyr, waTe O QOITNTEG va ATTOKT)OOUV
EPYAOIAKN EUTTEIRIA QV EV EXOUV.

AMNANTHZH

ZUHQWVOUE OTI N TTPAKTIKA doknon Ba BonBnoel Toug poiTnTég. Exovrag
uTTOYn 10 UQPIOTAUEVO epyaoiakd TTepIBAAAov oTig Kutrplakég Tpdtredeg
Kal Tn oxéon Tou KoAAgyiou pe Tov Tpatrediké Topéa Adyw IBS (lvoTiTouto
Tpamedikig Emipopewong) 0a HeoOAABAOOUNE WOTE Ol POITNTEG MAG VA
£XOUV TNV gUKaIpia yia TTPAKTIKA doknon (internship) Toug kaAokaipivoug
MAVES TWV SI0KOTTWYV (TOUAAYXIOTOV BUO £BOONADEG).

1. A[IOTEAEZMATIKOTHTA AIAAKTIKOY EPIOY-AIAGEZIMOI [10POI
1.1.3.2,1.1.3.3;1.1.5-1.1.12:

To KoAAéyio kair to mpoypauua omoudwyv givalr o€ diadikaoia aitnong 1mpog adeid
Agiroupyiag. 2av amotéAeoua n 1I0To0eAida Kai 01 OXETIKOI UNXAVIOLOI EVRUEPWONS Kal
emKoIvwviac Ogv gival akoua evepyorroinuévol. Kard tnv emiokewn, 1a uéAn tng
EMITPOTTNG €idaV TTPOETTIOKOTTNON THS OAIdAs Kal TwV OXETIKWV unxaviouwyv tng. Ol
utreuBuvol Tou 1dpuuarog diaBefaiwoav yia tn mpobeon Kai TpoAnwn avagopika e
Oco0BETNON TWV CXETIKWV UNXAVIOUWV. 2XETIKEC AVAPOPES YivovTal Kal OTO UAIKG TTOU
aTToOTAABNKE OTNV ETTITPOTTN KAl KPIVOVTAl WS IKAVOTTOINTIKES.

AMNANTHZH

ZUP@WVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

O 1mPO0dOKWUEVOS apIBUOC QOITNTWYV KATA TO TTPWTO £T0¢ Asitoupyiag givai 20-40, ue
70 ué€yioTo apiBud @oitnTtwv kard tunua va eivar oroug 20-30. O picoi @oItnNTéC
avapéveral va givar amoé tnv Kompo kai tnv EAAGda evw o1 utmroAoirror @oitnTéG
avauéveral va givar aldodarroi, pe xwpes mpoéAcuong tnv Ivdia, tnv Oukpavia, 1
Pwoaia, kai nv Kiva, ueraéu aGAAwv.

AMNANTHZH

ZUP@WVOUME. Aev XPEIAZETAI OTTOIONBATTOTE EVEPYEIQ.



1.2.3-1.2.4:

To KoAAéyio givar akéua utro 16puuarikhy aéloAdynon kai oev Exouv akoua TeBei o€
EQapuoyn Ta ouoTnuara avarpo@odornons Twv QoItnTwy Kai aloAoynong. lNapdAa
autd, n emTpotrh éAaBe ociyua epwrnuaroAoyiou aéloAdynong.

1.2.2,1.2.6:

To mpoypauua givar TPOCAPUOCUEVO OTA TTPOTUTTA THS ETTAYYEAUQTIKNG EKTTAIOEUCNS
evnAikwv. Kard tv emiokewn €yive emideién  €I0IKAC TTAQTQOPUAS TTOU  EXEI
KQTaOKeUaoTEl €IOIKA yIa va UTTOOTNPIéEl UAIKOTEXVIKG TO akadnuaiko Kai OI0IKNTIKO
£PYO TOU TTPOYPAUUATOS KAl TOU 1I0pULATOS, OE ouvepyaaia ue Aoyiouiko thg Microsoft.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

1.3.2.2,1.3.1,1.3.7:

H mpoorrTikh Tapaywyns EMIOTHUOVIKWY ONUOCIEUCEWY ATTO T UEAN TOU akadnuaikou
TTPOOWITIKOU XPEIAZeTal UTTOKIVNON, UutToaTnpIén Kai vioxuon UEcOTTpOBsoua armrd 1o
idpuua. MNapdAinAa, or idiol o1 diI6GokovTeS Ba TTPETTEI va OpyavwoouV TO XPOVO TOUS
Kal va aogxoAnBouv cuoTnuartikd ue tnv akadnuaikn épeuva.

AMNANTHZH

Zupg@ewvoupe. Ma Tnv avéAi§n Kol TNV UTTOOTAPIEN TOU OKABNUAIKOU
MPOOWTTIKOU, TN 81€0v TTpoOANR T600 TwvV KABNYNTWY 600 Kal Tou KoAAgyiou
00 EMKEVIPWOOUUE OTNV EPEUVNTIKN dSpaocTnpidoTnTa. XTOXOG HOG E€ival n
dnuocicuon apBpwv oe emionua E€MIOTNUOVIKA TEPIOSIKA KaTnyopiag 3 Kai
avw. OTTwg Trpoava@épape ol 1I810KTATEG Tou KoAAgyiou éxouv On deopeuTEi OTI
T0 20% a1rd Ta KEPSN TOU KoAgyiou Ba Trapayxwpeital otnv épguva. To KoAAéyio
00 TTPOTPETTEI TRV EVAOXOANON TOU UQPICTAMEVOU OKASNHUATKOU TTPOCWTITIKOU ME
TNV €PEUVA HEOW EAKUOTIKWYV TTAKETWYV £pyodoTnong 1rou 0a trepiAappdavouv
KAAuyn gpeuvnNTIKWYV £§68wvV, algnon pioBodoaciag Kal ETTiISONA CUMHMETOXNG O€
ouvédpla pe oKoTro TnV épeuva. EmirAéov, To KoAAéyio Ba utroBdaAel aiITAOEIG
yia e§WTEPIKA XPNHATOBOTNON TnG £PEUVAG, KUPIWG MEOW TOU EUPWTTAIKOU
gpeuvnTiKoU TTpoypduparog Opiovrag 2020.

2. MIPOrPAMMA 2T10YAQON KAI TITAOI 2[1I0YAON
2.1.1,2.1.2:

O 1pd1TO¢ TTapouUTiacnS TwV UABNOIaKWY AaTTOTEAEOUATWY Xpelaleral BeATiwon wg
mpo¢ Tnv mapouaiacn. [lpoTeiveral n xpnon &vepynTIKWY pnUATwWY, n ouyypaen



ouupwva ue 1Ic apxés SMART, kai n KaAUTEPN QVTATTOKPION OTO TTEPICOOTEPO
TTPAKTIKO Kail AlyoTepo Bewpntiké utréBabpo.

AMNANTHZH

‘Exel yivel avamrpooapuoyl TwWV HABNCIOKWY ATTOTEAECHATWY Yia OAa Ta
paBnuarta. (BAémre MAPAPTHMATA B,IM,AE)

2.1.3:

To mpoypauua civar TANPWS EVAPUOVICUEVO UE TIS UTTAYOPEUTEIS KAl TTPOTOOKIES
EMAYyEAUQTIKWY Owudrwy, omws 1o ABA (American Bankers' Association) kai 1o
ACCA (Association of Chartered Certified Accountants).

AMNANTHZH

ZUP@WVOUlE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

2.3.4:

To KoAAéyio eivar og diadikaaia idpuong Kai mIoTOTToiNoNS. 2av armoréAsoua, o€ auth
H QAocn TTPOETOIUATIAS, N IOPUTIKN) OUAda ExEl EVIOXUUEVO pOAo. Avauéverar OTi
uecotTpoBeoua, ol BsouIKoi POAOI ECWTEPIKOU eAEyxOU Ba LoIPACTOUV O€ EUPUTEPO
mAQioio, OTTw¢ TTPOLAETTETAI OTO OpYyavoypPauUa.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

24.2,24.3:

H emimporry Kpivelr o1 1a avauevoueva abnoiakd amoreAéouara mmou éAaBe givai
ypauuéva giIA6doéa kai iowg OxI O& arTOAUTN avTioTolxia UE TOUSC TTPOCOOKWUEVOUS Kal
EQIKTOUS OTOXOUS TOU TTpoypauuarog. [porTeiveral n xpRon eVvepynTIKWY phuaTwy, n
ouyypapn ouuewva ue Tic apxés SMART, kai n KaAUOtepn avramokpion OTo
TTEPICTOTEPO TTPAKTIKO Kail AlyoTepo Bewpntiko utréabpo.

AMNANTHZH

‘Exel yivel avamrpoodapuoy] TWV MHOONOIOKWY OTTOTEAECUATWY yia OAda T
padnuara. (BAére MAPAPTHMATA B,IM,A,E).

245-247:

To KoAAéylo eival aképa og diauopPwaon avauévovTag Tnv €gETaon TG aitnong
AEIToUpYiIag. TNV ETTPOTIH ETMOLIXTNKAV DEIYUATA OXETIKA PE TOV TPOTTO dNUOCIiEuoNg
Kal avapTNoNG TWV OXETIKWY TTANPOQPOPIWY, T OTTOIa ATAV IKAVOTTOINTIKA.



AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

2.5.1-2.5.2:

To KoAAéyio civar akoua o€ diauoppwon avauévovrag tnv g€€raocn e aitnong
Agitoupyiag.  2Ttnv  €mTpoTTy  Ogv  EMIOEIXTNKAV  ETTAPKN  O&iyUara  UTTApPXOVTOS
oxedlaouou yia OIEBveic ouvepyaoiag e akadnuaika 16puuara Kai akadnuaikoug
EYVWOUEVOU KUPOUG.

AMNANTHZH

ZUPNQPWVOUME. XZTOXEUOUHUE OTO VO OUVEPYOOTOUME HE agidAoya Idpupara
TpitoBdBuiag Exktraideuong kai €ipaote AON Og emMIKOIVWVIA HE KABNynTég
01e0voug avayvwpiong 6TTwg gival o Kabnyntig Adkng Kaouvidng (Aigubuvtig
Mpoypdpparog MSc Project Management, Royal Holloway University London)
Kal o Kalbnyntig Xpnortog Nképroog (Katrodiotpiakd Mavemornuio ABnvwy,
EMIOKETTNG KABNynTg oTto Europa-Institut Tou [avemornuiou Saarland
(Feppavia) kal gpeuvnTIKOG oOuvePYdTng oTto University Research Priority
Program (URPP): Financial Market Regulation Tou NMavemoTnuiou Tng Zupixng).
Avayvwpiloupe OTI TéTOIOU €idoug KaBNynTég Ba aveBdoouv 1o £mmiredo £vog
véou KoAAgyiou.

lNapdr 10 OIETEC TTPOYPAUUA Egival I0IQITELO KAl TTPOCAPLOCUEVO OTA OcO0OUEvVA TNG
Kurmpou Kpiveral w¢ BETIKG OUYKPITILUO Kal avTaywVIOTIKO UE avTioTolxa mpoypduuara
oTnv KUTTpo Kai 10 EEWTEPIKO.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

2.6.1-2.6.3:

To KoAAéyio civar akoua oe diauopewaon avauévoviag tnv eEETaocn TS aitnong
Agitoupyiac Tou. H emtpotry avauével ETAPKN ammoppo@naon Twv oTToudaocTwy oTn
OXETIKI) dyopQ Epyaaiag Kal IKAVOTTOINTIKN) OUVOEDN UE TNV KOIVWViIQ.

AMNANTHZH

ZUP@WVOUME. Aev XPEIAZETAI OTTOIONBATTOTE EVEPYEIQ.

3. EPEYNHTIKO EPI'O KAl H 2YNEPI'EIA ME TH AIAAZKAAIA

To mpdypauua givar kaBapa d16AKTIKOU XapaKTNEa 1mPo¢ 10 Tapov. To KoAAéyio civai
AKOUa o€ OIaUOPPWON avauévovrac tnv EETAcn TnNG aitnong Asitoupyiag rou. Kard tn
OIdpKeIa TNC ouvavrnong, ol utreuBuvol Tou 16puuaro¢ diaBeLaiwoav 1a uéEAn 1nNg
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Emtporri¢ om éva IkavorroinTIKe uépog Twv kepdwv (20%) Ba diatiBerar yia
XPNUATOOOTNON TWV EPEUVNTIKWY OpACTNPIOTATWY TWV UEAWV TOU akadnuaikou
TPOOWTTIKOU. H emiTporr) Bewpei 011 autd Ba arToTeAETEl pia KaAn TTPAKTIKN yid T
OUVOEDN TNS EPEUVAC LIE TNV JIOAKTIKN 0pACTNPIOTNTA OTA TTAQICIQ TOU TTPOYPAUUATOG.
Bpiokel emmiong o1 1 MPOPIA TwV AKAONUAIKWY LUEAWV TOU 10pUUATOS xpEIadovTal
EvBAappuvon Kai EVioxuon 600V apopd TNV EPEUVNTIKI TouS dpaaTnpIoTnTa.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

4. YNHPEZIE> AIOIKHIHZ, ®OITHTIKHZ MEPIMNAZ KAI YINOITHPIZH: TOY
AIAAKTIKOY EPIOY

O OXETIKOS OXE0IQ0OC, OTTWCS TTAPOUCIAOTNKE KAl avaAuBnKe ota UéAn TS EmMITPOTTNG
aéloAdynong, KpiveTal wg ETAPKNS yia TNV mapovoa @dorn.

AMNANTHZH

ZUP@WVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

To KoAAéyio civar akoua oe diauoppwon avauévovrag tnv €€ETacn TS aQitnong
Agiroupyiag tou. H nAekTpovikn TAQTQOpud TTOU ETTIOEIXTNKE OTNV ETTITPOTTN Eival TTOAU
KaAn kai utroatnpider tn OI0QKTIKN TTPOCTTABEIR TwWV OI0QTKOVTIWYV Kal TWV QOITHTWYV, O
TOAU gydAo Babud.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

Me Baon ta aroixeia mou 666nkav Kai EAEyxOnkav, 1o mpoypauua Kpiveral ws BIWaIuo,
UE VEKPO onueio Tous 40 @oITNTEC TOV TTPWTO XPOVO.

AMNANTHZH

ZUup@wvoupe. Aegv xpelddeTal OTroIadNTTOTE EVEPYEIQ.
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KATAAHKTIKA 3XOAIA - EIZHIHIEIZ

OeTika aroixeia Tou lNpoypauuarog

» To lpoypauua civar kKAAG dounuévo e g€aipean TIC AQOUVAUIES TTOU ETTICNUAVAUE
Taparravw oTnv evotnTa 2.

* To lpoypauua emriong givar dounuévo wWOTe va CUVOEETAI QUETQ KAl VA KAAUTITEI TIC
QVAYKES THG ayopds epyaociag, Xxwpic waToo0 va TTAPEXEl TTPAKTIKH AOKNOn OTOUS
poitntéc. « To idpuua éxel KaAn opyavwaon kKai Bswpouue Ot Ba amodwaoel Ta
TPOOOOKWEVA arToteAéouara. To emiTedo Twv OIOAOKOVTWYV &gival KAAO.

 20vdeEon Kal OTeVH ouvepyaaoia ue 1o American Bankers Association. Q¢ ammoréAsoua
autng NS ouvepyaaoiag diacpalilsral o€ ueydAo Babud n moidTNTA TOU TTPOYPAUUATOC.

* 270 OIOQKTIKO TTPOCWITIKO UTTAPXEl HEAOS TN Evwaon KUutTpiakwv ToatredwyV 0 OTT0iog
Kal Ba petTaAautradelel OTOUS QOITNTES OAEC TIS £€EAiéeic aTov TPATTECIKO KAQDO * KTipio
UE OAEC TIC KATAAANAES UTTOOOUES TTOU XPEIGleTal Eva EKTTAIOEUTIKO idpuud.

» 2Uyxpovesc pEOBodOI eKTTAIdEUONS E KATAAAnAo nAekrpovikd eéommAioud Kai
NAEKTPOVIKN TTAQTQOPUA YId va XPNOIUOTTOIOUV Of QOITNTES KAl O OIOACKOVTES.

» O1 aiBouoeg gival apiota eEOTTAICUEVES UE TTPOBOAIKG Kail UTTapxEl duvarotnta yia €
aTTOOTACEWS EKTTAIOEUTN e xpron ue HY, evw givalr kataAAnAa diauoppwuéves wore
va eEUTTNPETHOOUV ETTAPKWS TOV APIBUO TWV AVAUEVOUEVWY QOITNTWV.

» Auvardrnra diauoviS QoITNTWYV OE QOITNTIKN £0Tia n orroia Bpiokeral akpiBws diTAa
arrd 10 KoAAéyio. lMepairépw o1 uabnréc tou KoAAsyiou Ba éxouv mpooBacn oro
yupvaarTnpio tNS QoITNTIKNG E0TIAC.

* EvBouoiaouog Twv EUTTAEKOUEVWY UTTAAARAWY va TTPOOQEPOUV TIC KAAUTEPES
OUVATEG UTTNPETIES O€ KATI VEO TTOU ONUIOUpPYEITAl.

» A1GBeon eTeVOUTWYV OTO va CUVEITQPEPOUV OTN APTIA AEITOUPYEIQ TOU TTPOYPAUUATOC.

» AtmroteAei BeTikG aTolxeio N TPoBeon dlopyAvwaong CEUIVAPIWY yia TOUS arTOQOITOUS
ToU KoAAgyiou woTe va midIwxOei TTEpAITEPW EKTTAIOEUTN TOUS Kai va diatnpnbei éva
I0XUPO OIKTUO ETTIKOIVWVIAS UETAEU TwWV.

Apvnrika aroixeia tou lNpoypauuarog
e 270 lMpoypauua mporeiveral va mpooTebouv yabnuara mioyng.
AMNANTHZH

Zup@wvouue. ‘Exouv petagpepBei Ta padiuara ACC200 Intermediate Accounting
Kai ACC216 Corporate Law oamd TOV KATAAOYO UTTOXPEWTIKWYV HAONUATWV
deuTépou Xpovou oTov KatdAoyo padnudarwy emiAoyng (Mapdaptnua A). Etriong,
£Xouv pooTedei oTOV KATAAOYO paBnudTwyV €mmIAOYAG Ta paBRuara MGT205
Industrial Relations (Mapdptnua B), HIST201 History of Modern Europe
(MapdapTtnua '), MAR201 Consumer Behaviour (Mapdptnua A).
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[Mpoémer va auénBei o aplBuog OI0ACKOVIWY TTANPOUS Kal  QTTOKAEIOTIKNG
amracxoAnong oi ormoiol oTn mAslowngia Touc Ba mPérrel va Eivar KAToxol
010aKTOPIKOU OITTAWMATOS. 2TOUS KaBnyntéS TANPoUC arraox0Anong Ba mpétel va
Tapéxovral Kivnrpa yia Tnv evacxoAnaon 1oug ue tnv AKadnuaikn épeuva.
AMANTHZH

Zup@wvoupe. ‘Exoupe RN Tpofei oTnv utTOypa®r TTPOCUNPWVWYV ME HEAN
TOU aKOONUAIKOU TTPOCWITIKOU TTOU £ival KATOXO! SIOAKTOPIKOU SITTAWMNATOG
Kai éxouv oTaAei Adn oto Popéa Alaoc@dAiong kai MoTotmoinong Tng
MoiétnTag Tng AvwTtepng EKtraideuong. MNa tnv avéAign kail Tnv uTTooTAPISN
TOU aKadnuaikoUu TTPoowTrikoU, Tn 81Evil TTpooAR TOOO TWV KABNynTWYV
600 Kal Tou KoAAgyiou Ba eTTIKEVIPWOOUNE OTNV EPEUVNTIKH dpacTnPIOTNTA.
ZTOXO0G MG gival n dnuocisuon dpBpwyv o€ ETIONMA ETTICTNHOVIKA TTEPIOSIKA
Karnyopiag 3 kal dvw. Omrwg mTpoava@épape ol 1610KTATEG Tou KoAAgyiou
é€xouv Ndn deopeuTei 611 To 20% a1rd Ta KEPSN Tou KoAgyiou Ba Trapayxwpeital
otnV épeuva. To KoAAéyio Ba TTPOTPETTElI TRV EVAOXOANCH TOU UQIOTAEVOU
AKAONUAIKOU TTPOCOWTTIKOU ME TNV EPEUVA HECW EAKUOTIKWYV TTOKETWV
epyodoTnong mou Ba epIAauBavouv KAAUYN £PEUVNTIKWY £§608wV, alinon
MI080800iag Kal £TiOOUA CUMHETOXNG O€ OUVESPIA JE OKOTTO TNV £pEuva.
EmimrAéov, To KOoAAéyio Ba utroBAAEl AITAOEIG VIO EEWTEPIKN XPNUATOdOTNON
TNG €PEUVOG, KUPIWG MEOW TOU EUPWTTAIKOU EPEUVNTIKOU TTPOYPANMATOG
OpidovTag 2020.

H BiBAioBrkn mpémer va emodiwéel ouvepyaoie e 1 AAAes BiBAIOBRKeS TTOU
Agiroupyouv ora Kpartik@ 1dpuuara 1n¢ Kumpou (Kupiwg e 1 BiBAI0BHAKN TOU
lNavemoTtnuiou tn¢ Kutmmpou), kai va €acealioTei n mpdoLacn Twv @oITNTWYV Tou
KoAAgyiou o€ aurég.

AMNANTHZH

210 TTaAPOV OTASIO UTTAPXEI EUMEDCT) CUVEPYATIO ME TA KPATIKA ISpUMATA TNG
KOmpou péow Tou KEBEN (Kumpiakl ‘Evwon BiAioOnkovopwyv
Emiotnuévwy MAnpo@oépnong). MeAAovtikd pE TRV AQIEN @OITNTWV OTO
KoAAéylo, Ba emidiwgoupe dueon ouvepyaoia pe TIG BIBAIOBAKES KPATIKWYV
ISPUNATWYV.

MeoomrpoBsoua Ba mpémel va KaraBAnbei mpoomabeia wote va eEaoealioTei
ouvOoEean lE TTEPIOTOTERESC NAEKTPOVIKES BIBAIOBNKES yia Tnv KaAUuTtepn mpooBaaon
QOITNTWV Kal OIOAOKOVIWVY O NAEKTPOVIKEC BAOEIC OEOOUEVWY, OE NAEKTPOVIKA
BiBAia Kai NAEKTPOVIKWV ETTICTNIOVIKWYV TTEPIOOIKWV.

AMANTHZH

H BiBAI00RKN diaxeipideTal ard apuddia ege1dikeupévn BiIBAIoBnkovopo. Exel
dokipaoTik ouvdpoun otn Bdon BiIBAloypagiag kal TTEPIOdIKwWY ProQuest,
N oTroia €VEXEI IKAVOTTOINTIKA KAAuwn akadnuaikoU uAikou. H ocuvdpopun Ba
I0X00€lI KaVoVIKa atrd Tov ZemTéuppio 2018. 'Exel IKavotroinTikoug TOHOUG
BIBAiwV yia TOV TTPOOOOKWHEVO APIBUS @OITNTWV TOU TTPpWTOU £Toug. H
BiBAI0BnKOVOpOG BlEpeuvdA yia NAEKTpoVIKEG BdAoelg dedopévwyv TTOU va

13



KOAUTITOUV TIG OVAYKEG TTEPICOCOTEPWY @POITNTWV Kal OIBACKOVTWY yid
MEAAOVTIKA XpAON.

e Ta avaAutrikG pabnoiakd@ aroreAéouara Tou  TTEPIYpd@ovral  otov  odnyo
TPOYPAUUATOC TITOUOWVY KAl OTIC AVAAUTIKES TTEQIYPAQPES TWV UABNUATWY TTRETTEI
va TAnpouv ta akéAouBa mporurra:

1) Na rovifouv 1O TTPOTEIVOUEVO ETTAYYEALQTIKO TTEPIEXOUEVO, OE OXEON |IE TO
BewpnTiKO, I1IB1AITELA EQV TO TEAEUTAIO OEV QTTOTEAEI TO KUPIQPXO OTOIXEIO

2) va akoAouBouv 1ic apxéc SMART (Specific, Measurable, Attainable Realistic,
rimely) ue 10iaitepn éupacn orn  uérpnon/aéloAdynon Ttwv uabnoiakwyv
QATTOTEAEOUATWV.

3) Na xpnoiuotrroloUv pnuara  EVvepynTIKNG QwVNS OTn  TIEPIYPAPN  TWV
ATTOTEAEOUATWV.

AMNANTHZH

Zup@wvVoupE. ‘Exel yivel eTravegETaon TwV HOBNOCIOKWY ATTOTEAECHATWY Yia OAa
Ta paOAMOTA KOl EKEi TTOU XpeldadeTal éyivav aAAayég pe BAon Tn o TTAvw
gionynon. (BAérre Napaptipata B,IN,AE)

o [lpOOKANON EMOKETTTWY KABnyntwv UE avayvwpIouéva IOXUPA EPEUVNTIKA
TPOOOVTa.

AMNANTHZH

ZUPNQPWVOUNE. XTOXEUOUUE OTO VA OUVEPYOOTOUME HE agidAoya Idpupara
TpitoBdBuiag Exktraideuong kai €ipaote AON oOg emKOIVWvia HE KABNynTég
01e0voug avayvwpiong 6TTwg gival o Kabnyntig Adkng Kaouvidng (Aigubuvtig
Mpoypdpparog MSc Project Management, Royal Holloway University London)
kKal o Kalbnyntig Xpnortog Nképroog (Katrodiotpiakd Mavemornuio ABnvwy,
EMIOKETTNG KABNynTtg oTto Europa-Institut Tou Mavemornuiou Saarland
(Feppavia) ka1 gpeuvnTIKOG ouvepydTng oto University Research Priority
Program (URPP): Financial Market Regulation Tou NMavemoTnuiou Tng Zupixng).
Avayvwpiloupe OTI TéETOIOU €idoug KaONyNnNTéG Ba aveBdoouv 1o £miredo £vog
véou KoAAgyiou.

e H mpakrikn Gdoknon Oev ugioTaral w¢ Uabnua emAoynNgS (UE TTIOTWTIKES IOVADES) Kai
evoeikvutal va BewpnBei wg ETTIAOY, WOTE 01 YOITNTEC VA ATTOKTHOOUV EQPYACIAKN
EuTTEIRIa AV OEV EXOUV.

AMNANTHZH

ZUP@WVOUME OTI N TTPAKTIKH doknon 8a Bondrnoel Toug @oiTnTéG. 'Exovrag
UTTOYn TO UQPIOTAMEVO £pYaOIaKO TrePIBAAAoV oTig KuTrplakég TPATTE(ES Kal
TN oxéon Tou KoAAgyiou pe Tov Tpamredikd Topéa Adyw IBS (lvotitouto
Tpamedikig Empdéppwong) 6a peocoAdBOOUME WOTE OI POITNTEG HAG va
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£XOUV TNV guKaipia yia TTPAKTIKA doknon (internship) Toug KaAokaipivoug
MAVES TWV S10KOTTWYV (TOUAdYXIOTOV BUO £SONADEG).

o H d1ebvng diaoTaon Tou TTPOYPAUUATOS UTTOPEI va eVIOXUBE ue TNV TTPOcBeon
Habnudrwyv emAoyng mou agopouv o€ Tparrelikd ouatnuara GAAwv xwpwv Kai
101QiTELA AQUTWV ATTO TOUS OTTOIEC QVAEVETAI VA TTPOEPXOVTAI Of QPOITNTEC.

AMNANTHZH

ZUHQPWVOUHE UE TO OKETTTIKO TNG EI0YNONG KAl yia auTo Tov Adyo n éugaocn
ota didgopa padiuara Tpatredikng gival oto AyyAooadoviké ocuoTnua. X&
ouvlUaouO Kal JE TN oxéon HE To ApgpIKavikO IvoTiTouto TpatrediTwy, Kal
ME Bdon TTAnpo@opieg TTou épxovral amrd 1o v Adyw lvoTiTouTo, T600 Ol
Kotrpiol 600 kai o1 d1efveig @oiTnTéG pag Ba TpoTigouv va di1IdaxTouv autd
TO OUCTNUA TPATTECIKAG.

Please do not hesitate to contact us with any further queries
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NAPAPTHMA A

AOMH NMPOrPAMMATOZ ZMOYAQN

Atraitioeig NMpoypduparog Zmroudwv

ECTS

YTtroxpewTikd Mabruara

108

MaBrjuara EmAoyng
(a) EidikéTNTOG
(B) MNevikAg Exktraideuong / EAeUBepng ETTIAOYNAG

2uvolo ECTS

120

KATAAOIOZ YNOXPEQTIKQN MAOHMATQN

Code

Course Title

@)
S
D
Q
=5
n

CTS

ACC100

General Accounting

BAN101

Principles of Banking

BAN202

Commercial Lending

BAN203

Consumer Lending

BUS101

Introduction to Business

CSC100

Computer Fundamentals and Applications

BUS251

Business Ethics and Social Responsibility in the
Banking industry

ECO100

Principles of Economics

ECO205

Money and Banking

FIN101

Introduction to Financial Analysis

FIN201

Managerial Finance

LAW201

Introduction to Business Law

ENG100

English Instruction | Expository Writing

MAT101

Introduction to Business Mathematics

MAR101

Introduction to Marketing in the banking industry

MAT201

Business Statistics

EB202

Electronic Business in the Banking Industry

WWWWWWWWW W W  Wwww|w|w

DO DO |OO DO O OO0 ||| M

KATAAOIOz MAGHMATQN ENIAOIMHz

Code

Course Title

Credits

CTS

ACC200

Intermediate Accounting

ACC216

Corporate Law

MGT205

Industrial Relations

HIST201

History of Modern Europe

MAR201

Consumer Behaviour

WWWw|w

OO0 |0 |O|MmM

16



NAPAPTHMA B

Course Title Industrial Relations

Course Code MGT205

Course Type Elective

Level Undergraduate

Year / Semester

Teacher’'s Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

The aim of this course is to familiarize students with the basic concepts
of Industrial Relations. It offers an overview and introduction to
management/employee relations. Topics will include the collective
bargaining process, private and public-sector legislation, negotiation
strategies, tactics, strikes, and grievances. The role of Trade unions,
employees and the Government for the prevention and settlement of
industrial disputes is also examined.

Learning
Outcomes

On successful completion of the course, students will be able to:
1. understand the relevance of Industrial Relations to the
achievement of an organization’s goals

2. explain the relevance and impact of contemporary Industrial

Relations/Employee Relations theory

identify the causes of conflict in an organization

develop a range of effective communication skills

contribute to effective negotiation

research Industrial and Employee relations trends

apply theoretical concepts to practical

Relations/Employee Relations situations

seek amicable resolutions to disputes

Noohkow

Industrial

o

Prerequisites

None Required None

Course Content

The course covers the following main topics:

INTRODUCTION/PERSPECTIVES: The Employment Relationship;
The Historical Evolution of British IR; The Structure of the Economy
and Labour Market.

THE PARTICIPANTS: Management: Structure and Strategy;
Management: Collective Bargaining and Pay Determination; Trade
Unions: Growth, Structure and Policy; Trade Unions: Shop Stewards
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and the Workplace; The State: Economic Management and Incomes
Policy; The State: Labour Law; The State: The Public Sector.

PROCESSES: Individualism in Employment Relations; Work
Practices: the Structure of Work; Industrial Relations and Productivity;
Industrial Conflict; Discrimination and Equal Opportunities;
Privatization; Training; Low Pay, the Unorganized and Secondary
Labour Markets; Industrial Relations and Small Firms.

Recent developments and contemporary issues pertaining to the
subject-matter of the course.

Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

6. Use of the internet for research projects

agrwnE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Examples and case studies draw from a variety of industries, both
manufacturing and service sector. Country profiles reflect the diversity
of approaches and institutions around the world.

Class Time 42 Hours
Consultations :15 Hours
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Types of Assignments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography (Indicative)

Bibliography
Core Text(s)
Trevor Colling and Mike Terry, 2010, Industrial Relations: Theory and
Practice, 3rd Edition, John Wiley and Sons Ltd
Paul Edwards, 2002, Industrial Relations: Theory and Practice
(Industrial Relations in Context)
Recommended Reading
Brian Towers and Mike Terry, 2002, European Industrial Relations:
Annual Review 2000/2001, 4th Edition, Wiley-Blackwell
Bennett-Alexander and Hartman, Employment Law for Business, 5"
Ed., McGraw-Hill Irwin, 2007
Carrell and Heavrin, Labor Relations and Collecting Bargaining, g"
Edition, Pearson / Prentice Hall, 2007
e — LEARNING OUTCOMES
1/2|3|4|5|6|7 |8
Final examination 40% |V |+ MEEE
Course Assignment 30% MEEEEE \
Class attendance & [10% [V [V[~ [V [V[V[V [+
participation
TOTAL 100%
Language English
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NAPAPTHMA I

Course Title History of Modern Europe

Course Code HIST201

Course Type Elective

Level Undergraduate

Year / Semester

Teacher's Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

The course is designed to educate students on the historical events in
Europe in the twentieth century. It involves historical events in a
political and social perspective of the first world war, the second world
war and the cold war.

The purpose of this course is to enable students to engage in the
craftsmanship of the historian - research and writing. This will be
accomplished through an investigation of central issues in the history
of modern Europe. These central issues will provide the raw material
for the students’ own research projects to produce an essay on some
of the aspects covered in class.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. understand the major concepts of social history and use them to
explain the evolution of European society between the 18th and
20th centuries

read and analyze data

express and support their ideas in writing

gain a better understanding for the influence of the past on the
present

Hwn

Prerequisites

None Required None

Course Content

The course covers the following topics:

Rapid Industrialization and Its Challenges, 1870-1914: The Second
Industrial Revolution; Social Change; Cultural Changes: Education and
Religion; The Consumer Explosion.

Political and Cultural Responses to a Rapidly Changing World:
State Social Reform; Cultural Ferment.

20




The Age of Europe an Imperialism: From Colonialism to Imperialism;
The “New Imperialism” and the Scramble for Africa; The Europe an
Powers in Asia; Domination of Indigenous Peoples; Assessing the
Goals of Europe an Imperialism.

The Great War: Entangling Alliances; The Europe of Two Armed
Camps, 1905-1914; The Final Crisis; The Outbreak of War; The
Changing Nature of War; The War Rages On; The Final Stages of the
War; The Impact of the War.

Revolutionary Russia and the Soviet Union: War and Revolution;
The October Revolution; Civil War; The Soviet Union.

The Elusive Search for Stability in the 1920s: The End of the War;
National and Ethnic Challenges; Economic and Social Instability;
Political Instability; Artists and Intellectuals in the Waste Land.

The Europe of Economic Depression and Dictatorship: Economies
in Crisis; The Dynamics of Fascism; The Third Reich; The Soviet Union
under Stalin; The Spanish Civil War.

World War II: The Coming of World War II; The War in Europe Begins;
A Global War; Hitler's Europe; The Tide Turns; Allied Victory

Rebuilding Divided Europe: In the Wake of Devastation; Economic
Recovery and Prosperity, the Welfare State, and European Economic
Cooperation; Politics in the West in the Post-War Era; Political
Realignments; Changing Contours of Life.

The Cold War and the End of European Empires: Cold War;
Decolonization.

Transitions to Democracy and the Collapse of Communism:
Politics in a Changing Western World; Religious and Ethnic Conflicts;
The Fall of Communism.

Global Challenges: “Fortress Europe,” European Cooperation, and
the Uncertainties of a New Age: Immigration to Europe; European
Community, European Union; Opposition to Globalization; The Threat
of Terrorism.

Recent Developments: The Council of Europe; European Coal and
Steel Community; Formation of EEC, 1957 / The Treaty of Rome /
EFTA; The Cold War and Europe; Enlargement, Association and
Integration / Regionalism; Post Maastricht development / EU
architecture / EMS
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Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

6. Use of the internet for research projects

agrwnE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Class Time : 42 Hours
Consultations : 15 Hours

Types of Assighments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Students taking this class must complete a final paper (approx. 10-12
pages). The final paper will be on a topic chosen freely from the topics
covered in class.

Bibliography

Bibliography (Indicative)
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Core Text(s)

Merriman, John, (2009), A History of Modern Europe: From the
Renaissance to the Present, 3™ ed. New York: W. W. Norton &
Company

Recommended Reading

R. P. Palmer/Joel Colton, (1995), A History of the Modern World since
th
1815, McGraw-Hill, 8 ed.

Martin Kitchen, (1988), Europe between the Wars. A Political History,
London - New York

Asa Briggs/Patricia Clavin, (2003), Modern Europe 1789 — present
(Second Edition), London: Longman

LEARNING
Assessment OUTCOMES
1 2 3 4
Final examination 40% | N R
Mid-Term examination 30% | N R
Course Assignment 20% |+ \ \
Class  attendance and |10% |V N R
participation
TOTAL 100%
Language English
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NAPAPTHMA A

Course Title Consumer Behaviour

Course Code MAR201

Course Type Elective

Level Undergraduate

Year / Semester

Teacher’'s Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

The aim of this course is to provide students with a comprehensive
presentation of the concepts and principles involved in the study of
buyer behavior. It also aims at giving the student the ability to
understand and evaluate the importance of consumer behavior in a
strong competitive environment, and how this behavior affects all
consumers decisions. Emphasis will be given to the application of these
concepts to marketing.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Display an in-depth understanding of from a
psychological and sociological perspective.

2. Rationalize the individual subjects day by day behaviour which is
related to consumption.

3. Differentiate and analyse various methods and sources of obtaining
consumer data via an empirical approach.

4. Comprehend as to how the roles of personality, motivation,
perception, culture, and attitude effect and guide the development
of marketing activity.

marketing

Prerequisites

None Required None

Course Content

The course covers the following topics:

Consumer behaviour and marketing action: the marketing concept
and implications for consumer behaviour; strategic applications of
consumer behaviour.

Complex decision making: the use of a consumer model, its
importance and limitations; a model of complex decision making; need
arousal; consumer information processing; brand evaluation; purchase
and post purchase evaluation.
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Habit, learning and decision making: a model of habitual purchasing
behavior; habit and information seeking; the functions of habit; strategic
implications of habit and consumer learning; classical conditioning;
instrumental conditioning; cognitive learning.

Brand loyalty: the behavioural and cognitive approaches; brand
loyalty and product involvement.

Low involvement decision making: involvement and the hierarchy of
effects; the low involvement hierarchy; Krugman's theory of passive
learning; strategic issues in low involvement decision making.

Consumer perceptions and information processing: selective
perception; perceptual organization; an information processing model;
marketing stimuli and consumer perceptions; stimulus discrimination
and stimulus generalization; individual differences in stimulus
perception.

Consumer perceptions and marketing strategy: combatting
selective perception; perceptual organization and marketing strategy;
perceived risk in the purchasing process.

Consumer attitudes and needs: the nature of attitudes and needs;
attitudes and needs in the development of marketing strategy;
functions of attitudes; attitude development; attitude components; the
relationships of attitudes to behavior; multi-attribute models of
consumer attitudes.

Attitude change strategies: attitudes and needs in adaptive
strategies; changing attitudes and needs.

Reference group influences: types of reference groups; the nature of
reference groups; reference group influences on the consumer.

Family decision making: the nature of family decision making;
husband-wife influences, parent-child influences; family decision
making and marketing strategies.

Communication within groups: word-of-mouth communication; the
two-step flow of communication; a multi-step flow of communication;
negative word-of-mouth influence; opinion leadership; methods to
identify opinion leaders; strategic applications of opinion leadership.

Communication across groups: the diffusion process; innovations
and the diffusion process; strategic applications of diffusion theory.

Situational determinants of consumer behaviour: the nature of
situational variables; situational influences on consumer decisions; the
use of situational variables in marketing strategy.
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Demographic and psycho graphic variables: cultural and cross-
cultural influences; subcultural influences; social class influences.

Organizational buyer behaviour: the nature of organizational buyer
behaviour; similarities with and differences from consumer behaviour;
the role of the buying centre.

Recent developments and contemporary issues pertaining to the
subject-matter of the course.

Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

6. Use of the internet for research projects

abrwnE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Class Time : 42 Hours
Consultations : 15 Hours

Types of Assighments

1. Students must complete assignments from the text and other
sources
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2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography

Bibliography (Indicative)
Core Text(s)

Michael, R, Solomon, 2006, 7t edition or latest edition, Consumer
Behavior, Pearson Prentice Hall

Recommended Reading

Assael, H., CONSUMER BEHAVIOR AND MARKETING ACTION,
Kent

Schiffman/Kanuk, CONSUMER BEHAVIOR Prentice Hall
Chisnoll, P., CONSUMER BEHAVIOR, McGraw Hill

Schiffman/Kanuk, CONSUMER BEHAVIOR, Latest Edition, Prentice
Hall

Selected articles from periodicals

Assessment

LEARNING OUTCOMES
4
\/

\/

Final examination 60%
Course Assignment 30%
Class attendance & | 10%
participation
TOTAL 100
%

2221
<12 1=21N
2212w

Language

English

27




NAPAPTHMA E

Course Title

General Accounting

Course Code

ACC100

Course Type Core/Required

Level Undergraduate

Year / Semester

Teacher's Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

This course provides an introduction to the field of accounting and to
the use of accounting information as a basis for business decisions. It
provides students with a better understanding of the environment in
which accounting information is developed and used. More emphasis
is placed on interpretation and use as opposed to the preparation of
accounting information. Topics in analysing source documents,
recording business transactions in a journal and posting entries in a
ledger. How to prepare a trial balance, gather adjustment data and
complete a worksheet are covered, as well as how to prepare financial
statements and post-closing entries.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Describe the basic accounting cycle and define the basic
elements used such as asset, liability, owner's equity, revenue,
and expense accounts and posting debits and credits

2. Post to the general journal and general ledger, and prepare
adjusting entries

3. Listthe steps in the accounting cycle; prepare a post-closing trial
balance and interim statements and the statement of owner’s
equity

4. Prepare a classified income statement and balance sheet,
compute working capital and current ratio and journalize closing
entries for a business

5. ldentify and perform functions relative to bank accounts and
cash funds

Prerequisites

None Required None

Course Content

The course covers the following topics:
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Accounting for Decision Making: Accounting information,
accounting systems, financial accounting information, managerial
accounting information, integrity of accounting information

Basic Financial Statements: Introduction to financial statements,
statement of financial position; assets, liabilities, owners equity, the
accounting equation, etc, income statement, statement of cash flow,
relationships among financial statements, the use of financial
statements by outsiders

The Accounting Cycle: Capturing Economics Events: The
accounting cycle, the ledger, the use of accounts, recording
transactions in ledger accounts, journal, net income, dividends, trial
balance,

Liabilities: Current liabilities, long-term liabilities, special types of
liabilities; bonds payable, tax advantage of bond financing, etc,
evaluating the safety of creditors’ claims, financial analysis, estimated
liabilities, loss contingencies and commitments

Management Accounting: A Business Partner: Basic framework of
managerial accounting, accounting for manufacturing operations

Accounting Systems for Measuring Costs: Cost accounting
systems, job order costing, process costing, activity based costing
(ABC), the trend to more informative costing

Costing and the Value Chain: The value chain, activity based
management, the target costing process, just-in-time inventory
procedures, total quality management (TQM) and the value chain,
managing across the value chain

Cost-Volume-Profit Analysis: Cost-Volume relationships, cost
behavior and operating income

Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

arwnE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three-hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
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and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Class Time :42 Hours
Consultations :15 Hours

Types of Assighments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography

Bibliography (Indicative)
Core Text(s)

J. Williams, Bettner M, and Carcello J., (2008), Financial and
Managerial Accounting: The Basis for Business Decisions, 14" ed.,
McGraw Hill.

Recommended Reading

Wood, F and Sangster, A. (2005), Business Accounting 1, 10th Ed.,
Pearsons Education Ltd London

Benedict, A. and Elliott, B., (2008), Financial Accounting: An
Introduction, FT Prentice Hall.

Britton, A. and Waterston, C., (2006), Financial Accounting, FT
Prentice Hall

D. Alexander and C. Nobes, (2004) Financial Accounting: An
International Introduction, 2nd edition, FT Prentice Hall

Arnold J., Hope T., Southworth A. and Kirkham L. (1994), Financial
Accounting, (second edition), FT Prentice Hall
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Atrill, P. and McLaney, E. (2004) Accounting and Finance for Non-
Specialists, (fourth edition), FT Prentice Hall.

Relevant teaching material from the following organizations:

ACCA

http://www.accaglobal.com/students/acca/exams/f3/

BPP

http://www.bpp.com/acca/papers/f3/

Kaplan

http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa

ges/default.aspx

AEEEEETTE LEARNING OUTCOMES
Assessment 1 2 3 |4 5
weight

Final examination 60% X X X | X X
Mid Term examination | 30% X X X

Class attendance & |10% X X X | X X
participation

Language English
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http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f3/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Principles of Banking

Course Code

BAN101

Course Type Core/Required

Level Undergraduate

Year /| Semester

Teacher’s Name

ECTS 6 Lectures / week | 3 Laboratories /| N/A

week

Course Purpose
and Objectives

To develop your knowledge of the functions and services performed by
banking and other financial institutions; To introduce you to the legal
basis of the bankers/customer relationship; To become aware of the
scale of competitions within the financial services market.

Students will be able to do a comprehensive review of banking services
offered by domestic banks, and how these services evolve over time.

Learning
Outcomes

On successful completion of the course, students will:

1. Have acquired adequate general knowledge in order to work in a
banking environment.

2. Be in a position to market a number of products which the financial
services industry sells to personal and business customers.

3. Distinguish between banks and other financial institutions and be in
position to understand the need for a competitive financial
environment.

4. Have understood the banker-customer relationships and to apply
cross-selling.

5. Be able to implement changes in regulation in the financial services
environment

Prerequisites

None Required None

Course Content

The course covers the following topics:

e Money: Barter and its problems, the characteristics of money.
modern money, legal tender, money and near money notes and
coins, cheque and cheque cards, plastic money, deposits.

e The Financial Market-Place: Type, purpose and function, Bank
of England, retail banks, building societies. Reference to the
Banking system of Cyprus.

32




Banker/Customer Relationship: Definition of bank and
customer. The relationship: debtor/creditor, principal/agent,
bailor/bailee, mortgagor/mortgagee  special relationship,
Bankers' rights and duties.

Bank Customers: Personal - adults, minors, joint.

Business: sole trader, partnership, company

Opening accounts

Cheques and clearing system: Definition constituents, crossings
endorsements. Role of collection and paying banker. Clearing
system - credit and debit, CHAPS, town BACS, town, BACS,

other methods.

Bank Functions and Services: Deposit advances, money
transmissions and other services.

An outline of services rendered to personal customers, including
the various savings and investment accounts; Other personal
services. The retail Bank's balance sheet.

Reasons for saving and the principles of lending.

Plastic and Electronic Banking: Telephone and home banking,
EFTPOS, bank systems.

Types of plastic card - credit, debit, charge, store, smatrt.

Competition: Main services and customer benefits of: building
societies, insurance companies, National Saving Bank,
Girobank, National Savings, finance houses, unit trusts,
investment trust, credit unions, friendly societies, retail stores.

Recent developments and contemporary issues pertaining to
the subject-matter of the course.

Teaching
Methodology

HO®ONO

0.

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.
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Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Class Time 42 Hours
Consultations :15 Hours

Types of Assighments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography

Bibliography (Indicative)
Core Text(s)
Moorad Choudhry (2012), The Principles of Banking, Wiley

Shelagh Heffernan, 2005, Modern Banking in Theory and Practice,
John Wiley and Sons

Recommended Reading

C. Jay Francis & Susan Siegel, Principles of Banking: An Overview of
the Financial Services Industry, Latest Edition, American Bankers
Association

Keith Pond and Geoff Lipscombe, The Business of Banking: An
introduction to the modern financial service industry, Latest Edition,
Financial World Publishing

Wright, D. and Valentine, W., Business of Banking, Northcote House
Publishers
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Barbara Allman (2005), Banking (How economics works)

Theodore A Platz Jr and Thomas Fitch (2001), Business Banking

Principles of Banking, 11" Edition, American Bankers Association

Assessment
3 4
Final examination 50 X X
%
Mid term examination 25 X
%
Coursework 20 X
%
Class attendance 5% X X
Language English
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TitAog

Aavelod6Tnon Emixeipioswyv

MaBrjuatog

Kwoikag BAN202

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 2 / E¢aunvo 1

goitnong

Ovopa

AiddokovTa

ECTS 6 AloAEEEIG / Epyaotipia /

eBdOouGda eBooudGda

ST6YO! O oko1rég ToU HABAPATOG €ival VO HETAPEPEI TIG AVAYKAIEG YVWOEIG KAl

MaBAuaToc 0e€IOTNTEGC OTOUG @OITNTEG VIO VO UTTOPOUV VA  €VEPYOUV WG
ATTOTEAEOUATIKOI AEITOUPYOi daveIOdOTNONG ETTIXEIPHOEWY. To PaBnua
EXEI opyavwoei pe Baon TIG TTEVTE @AoeIg dladikaoiag davelouou. Auto
TTPOOCPEPEI Eva CUOTNUATIKO TTAQICIO agloAdynong TNG KAataAAnAGANnTag
Kal d1ooAdynong Tou daveiou, KABWCG £TTiIONG KAl AVATITUENG MIAS YEPNS
avTiAnyng Trepi daveiwv TTAvw oTnv otroia Ba avoikodounBei uia
OTEPEQ EPTTOPIKN Kal ETTIXEIPNMATIKY) oXéon. Ooov agopd Tn diadikacia
ETTIXEIPNMATIKOU OQVEIOUOU TO MABNUa aKOAOUBEi pia TTPOCEYYION
kaBapd emxeipnuartikr]. O1 oITnTEG Ba £QodIaaTOUV UE TIG ATTAPAITATES
0e€IOTNTEG KAl Kpion yIa va UTTOPOUV Va agloAoyouUV Kal av XPEIOOTE va
EYKpivouv €va dAvelo.

MaBnaiakd M’s 1\ (.E'ITITUXT'] OAOKAApwWON TOu PaBAPATOG, oI QoITNTES Ba cival o€

) B8éon va:
ATroTeAéEOPATA

1. Egpapudlouv 1a didgopa otadia TngG diadikaoiag Xoprnynong €vog
ETTIXEIPNMATIKOU dAVEIioU;

2. AIEEAyEl CUVEVTEULEIG KAl EPEUVEG YIa DAVEIQ;

3. AvoAuel TIG avAykeg XpnuUaTtoddTnoNng yia TO OUYKEKPIPEVO €id0G
ETTIXEIPNONG KAl va gionyeiTal Tnv doun Tou daveiou;

4. AtrapiBurioouv apiBud onuUavTikKwy eyypdewv daveioddtnaong Kai
va TTEPIYPAYOUV TNV Xpron Toug;

5. EvrotriCouv mrpoeidotroinTikd onudadia TTPoBANPATIKWY davEiwv Kal
va glonyouvTal TPOTTOUG ATTOPUYNG TETOIWV dAVEIWV.

MpoaTtraitoupeva

BAN100,
ACC102

ACC101, 2 UvVaTTaITOUPEVA
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To padnua epiIAapBavel Ta akdAouBa Bépara:

Mepiexdpevo
sgieloemeg e Hodiadikaoia etmixeipnUATIKOU OAVEITUOU KOl KAAETHA VIO ApPXIKK
ETTIXEIPNMATIKY aVATITUEN.
e ’‘Epeuva moTwTtikoU KIvOUVoU Kal avaAuon KivOUvou ayopdg Kal
dloiknong
o Aladikaacieg Kal TTONITIKEG daveIOdOTNONG TTEPIAAUBAVOUEVWY KOl
agloAoynoewv TMOTWTIKOU KIVOUVOU.
e Aavelokd TTakETa Kal ToTwTIKAG Write-Ups
e AOuNON ETTIXEIPNUATIKWY dAVEIWV
e Evromopég Biwoiywy OeUTEPOYEVI] KAl TPITOYEVH TINYWV
ATTOTTANPWUNAG.
e 2NUavTIKG £yypa@a, OAVEIOKEG CUPPWVIES Kal DIOBRKES
e Alamrpayudreuon Kai TIJoAGynon daveiou
e [lpoBAnuaTtikd ddvelia
MeBodoAoyia ébogx’s&ag .
A1daokaAiag fmon o Tagn

ATOMIKEG Kal OUOADBIKEG EPYATIES
Xpnon BIBAIOBAKNG yia epeuvnTIKA TTpOYPAPATA
Xpron OTITIKOAKOUOTIKWY YECowV(videos, Taivieg, d1apAaveieg)

arwnE

AlaAégelg: O©a KaAUTTTOVTAlI BEPATA ATTO TO OXETIKO £yXEIPIBIO KAl aTTd
AAAeG eEwTEPIKES TTNYES. EVBappUvovTal oulnTroEIg aTrd TOUG QOITNTEG
Kal KOAUTITETOI OXETIKO UANIKO aTTO €EWTEPIKEC TINYEC. Oa yivovTal
Tpiwpeg OlaAéCEIC KABe efdopada Tou Ba  TrepIAaPBAavouv  Kal
EMOKOTINON  epyaciwyv. EmmpdoBeta Ba  yivovial  ATOMPIKA
@POVTIOTAPIA YIa VA BoNBrOOoUV TOUG QOITNTEG JE TIG EPYATIES TOUG.

AladpaoTikKOTRTA OTNn TAgN: O QoITNTEG Ba €XOuv Eukalpieg va
UTTOBGAOUV EPWTACEIS , EKPPACOUV OTTOWEIG KOl YEVIKOTEPA VA
oudntouv BEépaTa TTou eyeipovTal 0TO HABNUA e ToV KaBnynTrA Kal TNV
uttéAhoitrn TaEN. O1 @oitnTég Ba €xouv €TTioNG TNV €ukaipia va
ETOINACOUV Kal va TTapouaiadouv dIapopa CUYKEKPIPEVA BEPATA.

Epvyacigg: MNpoBARuata, PeAETEG UTTOBECEWY, €£PYOOieg Kal ypaTTd
Keipeva Ba avaBéTovral TTePIOdIKA OTOUC QPOITNTEC WG ETMITTPOCOETA
BonBruata oto UNIKG Tou gyxelpidiou. AUTEC Ol avaBEoelg UTTopEi va
XPEIQOTOUV TNV Xprion d1a@OpwV AOYICUIKWY TTAKETWY ) UTTOAOYIOTWV.
©a AuvovTtal €TTioNg AOKAOEIG EVIOG TNG TAENG VIO va eVOUVOUWOED N
BeparoAoyia Tou yabruaTog.

Alaywviopara: Katd diaotiuara Ba yivovTai €iTe TTpoypaupaTi{OpeEva
N ampépfAeTiTa diaywviopatra yia va BonBiouvral oI QoITNTEG va
TTAPAUEVOUV EVANEPOI YIa Ta BépaTta TTou TTepIAapBavovTal oTnVv UAn.

Egerdoseig: O e€etdoeig ptropei va TrepIAauBdavouv pwTnOEIC TOU
TUTTOU 0PBG/AGB0G, TTOANATTANG €TIAOYNAG, avdAAuon TTPoBARPATOG,
OUVTOHUWV Il KOVOVIKWY EKOECEWV.
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42 Hours
15 Hours

Xpbvog di1daokaAiag oTn TagN:
2 UMPBOUAEUTIKOG XpOVOG

Eidn epyaociwv

1. ©a avaTtiBevral OTOUG POITNTEG EPYATIEG ATTO TO EYXEIPIDIO KAl
AAAEG TTNYEG.

2. O1 goITNTéG Ba PTTOPOUV va JIEKTTEPAILVOUV TIG EPYATIEG TOUG
xpnoigotoiwvtag 1N BIBAI0BAKN, TO O10diKTUO KAl  GAAa
EPEUVNTIKG PEOQ.

Baoikda Eyxeipidia

BipAloypagia
2NMEIOEIC KaBNynTn
Mr Arnold Ziegel and Dr Ronna Ziegel (2015), Fundamentals of Credit
and Credit Analysis: Corporate Credit Analysis, CreateSpace
Independent Publishing Platform
ZuvioTauevn Avdyvwon
Chris Nochols and Ed Kofman (2017), The Successful Lender's Field
Guide: Commercial Lending Strategies That Maximize Value For Both
Bank and Borrower (Banking Guides), Independently published
Commercial Lending: Decision Tree Approach, Part 2, 7" Edition,
American Bankers Association
Kioxog Mérpog (2012), XpAua Miotn Tpdmeleg, Ekddoeig : EAENH
KIOXOY
AyyeAakng MixdAng (2005), TpatreiKEG XpNUOTOOOTHOEIG EUTTAOKES
AméoToAog . XpiotdtrouAog kail lwavvng . N1ékag (2012), @éuata
TPOTTECIKAG KAl XpNHaToolkovouIKAg Bewpiag, Ekdboeig: KPITIKH
) MAOHZIAKA ANTOTEAEZMATA
ACI0A
SloAoynon 1 2 13 |4 |5
TeNiknA 60 |X X | X X
e€étaon
Evdidueon 20 | X X | X
e€étaon
Opadikn 15 X X
gpyaaoia
2UMMETOXN 5 X X [ X [ X |X
oTn T4¢N
MNwooa EANvIkA kol AyyAiki
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http://www.aristotelisbooks.gr/search.asp?author=%CE%9A%CE%B9%CF%8C%CF%87%CE%BF%CF%82+%CE%A0%CE%AD%CF%84%CF%81%CE%BF%CF%82
http://www.aristotelisbooks.gr/search.asp?company=ΕΛΕΝΗ%20ΚΙΟΧΟΥ
http://www.aristotelisbooks.gr/search.asp?company=ΕΛΕΝΗ%20ΚΙΟΧΟΥ

TiTAog

Aavei0d6Tnon IdiIwTwyv

MaBrjuatog

Kwdikdg BAN203
MaBrjuatog

TUTTOG HaBnpaTog | ETAoynig
ETritredo MpoTrTuxIakd

‘Eto¢ / E&aunvo
@oitnong

‘ETog 2 / E¢Aunvo 2

Ovoua
AIddoKovTa

Xp1oTakng NeokAéoug

ECTS

6 AlaAEEEIC /
eBoopada

Epyacmpia /
eBoopada

2T10XO0I
MaBrjuatog

2KOTTOG TOU HABAUATOG €ival va TTPOOEPEPEI OTOUG QOITATEG MIA
OAOKANPWHEVN EIKOVA VIO TOV TOPED TWV KATAVAAWTIKWY daveiwy. Ol
@oITNTEG Ba pdBouv yia Ta dAvEIa KAEIOTOU TUTTOU, £UpETa dAvea Kal
OXETICOPEVA TTIOTWTIKA TTPOIOVTA KAl TTIOTWTIKA TTPOIOVTA AVOIKTOU
TUTTOU. ETrioNng avixveuouv Tnv diadikacia avaTmTuéng Kai atrodoxng
aIrocwyv daveiwv PEXPI Kal TNV €ioTTpagn Kai TTARPEN aTToTTANPWWI.
H 1rpocéyyion Oa eival TTpocavaTOMIOUEVN O€ TIPAKTIKEG KAl
Oladikaoieg Tou Topéa TNG KaTavaAwTikAG TTioTng. O1 @oitnTég Ba
QTTOKTAOOUV TIG ATTapaiTNTEG OECIOTNTES KAl Kpion yia va agloAoyouv
KAl av XPEIAZeTal, va eyKPIivOUV Eva KATAVAAWTIKO dAVEIO.

MaBnoiakda
AtTroTeAéOUOTO

Me Tnv emTuxr) oAoKApwaon Tou paBriuaTtog, ol eoITNTES Ba gival o€
Béon va:

1. Tvwpifouv Ta XOpaKTNPIOTIKA, OQPEAN KAl PEIOVEKTAUATA TOU
dueoou daveiopou, EUUECcOU OAVEIOUOU, KAl AavOIKTOU TUTTOU
TOTWTIKWY TTPOIOVTWY,;

2. EmeEnyolv TTwG TO OTTOTEAECUATIKO WAPKETIVYK MUTTOPEI va
au¢noel Ta dAvVEIA Kal TOV apIBPO AITHOEWVY;

3. Mtropouv va éxouv TTpdoacn OTIG TTNYESG TTANPOPOPNONG Yia
KATaVaOAWTIKA Odvela Kal va e@apudlouv Tnv dladikaaoia
TMOTWTIKAG ETTAARBEUONG;

4. Xpnoigotrolouv Ta Trévre C’s NG TTOTNG YIA TNV TTIOTWTIKA
agloAdynaon Kal TEAIKH) atTo@acn €yKpiong.

MpoaTtrairoupeva

BAN101, ACC100 2 UVATTAITOUUEVA

Mepiexdpevo
MaBrjuatog

To ydbnua tepiAauBavel Ta akdAouba BEuara:

o Eilcaywyn otn daveioddtnon 101WTwv
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e H diadikaoia TTapoxng KATAVAOAWTIKWY dAVEIWV
e NOpoI Kal Kavoviopoi TTou €TTNPEEAlOUV TA ETTITOKIA OTA
KATaVaAWTIKA ddvela

e AITAOEIG yIO KATAVOAWTIKA dAVEIQ
o Avadoxn daveiwv
o Alao@dAion e¢ao@aliccwv
o EToipacia eyypdewv kal oAokAfpworn diadikaoiag daveiou
o ECutnpétnon daveiwv
o Eiompagn daveiwyv Kal TITWYXEUON KATAVOAWTWV.
, 1. AloAégeig
I\AA.%%%%AA?Z? 2. 2uf¢ntnon otn Taén
3. ATOMIKEG Kal OUODIKEG EpYATiES
4. Xpnon BIBAI0BRAKNG yia epeuvnTIKA TTPOYPAN AT
5. Xpron omTIKOAKOUCTIKWYV JEowV(videos, Taivieg, dIaQAveIEg)
BIBAIOypaoia Baoikd Eyxeipidia
Kiéxog lMétpog (2012), Xpnua lMiotn Tpdmeleg, Ekdooeig : EAENH
KIOXOY
Thomas A. Durkin and Gregory Elliehausen (2012), 1%t ed., Edited
by Allen N. Berger, Philip Molyneux, and John O. S. Wilson, The
Oxford Handbook of Banking.
2NMEIWOEIC KaBnynTn
ZUVIOTWHMEVN Avayvwon
AyyeAakng MixaAng (2005), Tpatrelikég XpnuaTtodoTroelg EUTTAOKES
AtréoToAog M. XpiotétrouAog kai lwdvvng I'. Ntokag (2012), @éuarta
TPATTECIKNAG KAl XPNMATOOIKOVOUIKNAG Bswpiag, Ekdooeig: KPITIKH
Mavayiwtng X. AyyeAOTTOUAOG(2010), Tparmredeg Kal
XPNUATOTTIOTWTIKO oUOTAPA, 2TapouAn A.E.
Mr Arnold Ziegel and Dr Ronna Ziegel (2015), Fundamentals of
Credit and Credit Analysis: Corporate Credit Analysis, CreateSpace
Independent Publishing Platform
Consumer Lending, 7" Edition, American Bankers Association
AloAdynon
MAGHZIAKA
ANMOTEAEZMATA
1 2 3 4
TeAIKA &€Taon 60% | X X X X
Evdidueon e€étaon 20% | X X X
Opadikn epyacia 15% X X X
2 UUJMETOXN OTN TAEN 5% X X X X
Mwooa EANVIKA kal AyyAIKA
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http://www.aristotelisbooks.gr/search.asp?author=%CE%9A%CE%B9%CF%8C%CF%87%CE%BF%CF%82+%CE%A0%CE%AD%CF%84%CF%81%CE%BF%CF%82
http://www.aristotelisbooks.gr/search.asp?company=ΕΛΕΝΗ%20ΚΙΟΧΟΥ
http://www.aristotelisbooks.gr/search.asp?company=ΕΛΕΝΗ%20ΚΙΟΧΟΥ
https://www.skroutz.gr/books/a.42871.agelopoulos-panagiotis-ch.html
https://www.skroutz.gr/s/280502/%CE%A4%CF%81%CE%AC%CF%80%CE%B5%CE%B6%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CF%87%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%BF%CF%80%CE%B9%CF%83%CF%84%CF%89%CF%84%CE%B9%CE%BA%CF%8C-%CF%83%CF%8D%CF%83%CF%84%CE%B7%CE%BC%CE%B1.html
https://www.skroutz.gr/s/280502/%CE%A4%CF%81%CE%AC%CF%80%CE%B5%CE%B6%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CF%87%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%BF%CF%80%CE%B9%CF%83%CF%84%CF%89%CF%84%CE%B9%CE%BA%CF%8C-%CF%83%CF%8D%CF%83%CF%84%CE%B7%CE%BC%CE%B1.html
https://www.skroutz.gr/books/p.6333.stamouli-a-e.html

Eicaywyn otn Aloiknon Emixeiposwyv

Tithog

MaBrjuatog

Kwoikog BUS101

MaBrjuatog

TUT0G padnuatog | Koppou / ATraitoUuevo
Eitredo MpoTtrTuxiokd

‘Eto¢ / E&aunvo

‘ETo¢ 1/ E€¢aunvo 2

PoitTnong
Ovoua
Aiddokovta
ECTS 6 AIaAEEEIS / Epyaomipia /
eBdoudda eBoopada
S TGYO! To pdébnua €xel wg OTOXO OI @OITNTEC va avTIAn@Bouv Kal va
M é( KATOVONOOUV OUVOAIKA TIG OIAQPOPEG TITUXEG TOU ETTIXEIPNMATIKOU
aBNHATOS TePIBAAAOVTOG. KaAUTITEl BEpata OTTWG  ETTIXEIPNUATIKEG  TACEIG,
TTAYKOOMIOTTOINON, OIO@OPETIKOTNTA, MIKPEG ETTIXEIPACEIG, OI0IKNON
ETTIXEIPNOEWY, HAPKETIVYK, KAl DIAXEIPION OIKOVOUIKWY TTOPWV.
MaBnaiakd g/lésom\)/afemwxn OAOKAApWON TOu PaBripatog ol oItnNTéS Ba gival o€
ATtroTeAéEOPATA v
1. katavorjoouv TIC POOCIKEG APXEC TNG  ETTIXEIPNMATIKAG
opyavwaong, 1010KTNOIag Kal EAEyXOU.
2. yVwpiCouv TIG DIAPOPES HOPYPES ETTIXEIPAOEWVY KAl va ETTIAEyOUV
TN KaTaAANASTEPN, avAAOya TWV TTEPIOTACEWV.
3. avaAuouv 1o TTWG TTEPIBAAAOVTIKOI TTAPAYOVTEG £TTNPEACOUV TNV
dleCaywyn ETTIXEIPNUATIKAS dpacTnEIOTNTAG.
4. yvwpifouv Kal avoAUOUV Ta TTAEOVEKTANOTA KAl PEIOVEKTAUATA
OUYKEKPIMEVWYV  HOPPWYV  ETTIXEIPNUATIKAG  OpyAvwong  Kai
dpacTtnpPIdTNTAG UTTO BIAQPOPETIKEG OUVOAKEG Kal va EveEPyoUV
avaloya.
Mpoatrairoupeva 2 UVaTTaIToupEvVa

MepiexOuevo
Ma6rpaTog

To paBnua KaAuTrTEl Ta akOAouBa BEuaTa:

Baoikég ApXEG TNG EIXEIPNHATIKOTNTAG: APXEC TWV OIKOVOUIKWV
KAl TwV ETTIXEIPACEWY; TO oUaTNUA 1I8IWTIKAG TTPWTOROUAIAC; TpEXovTa
TTPOPBAANATO  OTO  ETTIXEIPNUATIKO ouoTnua; To  emMIXEIPNUATIKO
TTEPIBAAANOV; ETTIXEIPNOEIG KAI KOIVWVIKI €UBUVN; OIKOVOUIKEG OUVAMEIG
TTOU ETTNPEACOUV TNV ETTIXEIPNUATIKOTNTA KAl TOV POAO TNG KUBEPVNONG.
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ToTmrol emyxeIpRoEwV: Mop@EG ETTIXEIPNUATIKAG 1I810KTNOIAG; N ATOUIKA
ETTIXEIPNON;  OUVETAIPIOMOI;  KOIvVOTTpagieg;  etaipeieg;  Mikpég
eTTIXEIPNOEIG; dikaidxpnaon (franchising); ZuyxXwveUuoeIg Kal EEAYOPEG.

AigBveig emixeipnoeig: To emXeIpnUATIKO TTEPIBAAAOV; TA OIKOVOUIKA
Tou OIEBVOUG eUTTOPIOU Kal €TTEVOUCEWYV; TO 100CUYIO TWV dIEBVWV
ETTIXEIPAOEWY; XPNUaTodoTnon dIEBvwy ETTIXEIPHOEWY; Kavoviouoi Kal
EUTTODIA OTO BIEBVEG EUTTOPIO.

OcepéAia dl10iknNoNg EMIXEIPAOEWV: [€VIKA OlOiKNON ETTIXEIPHOEWY;
I0TOPIKG UTTORaBPO B10iKNOoNG; OXOAES Bloiknong HECW TNG BIOIKNTIKAG
dladikaoiag kal poAog; Or Aeitoupyieg TnG dioiknong; Afwn dI0IKNTIKWYV
ATTOPACEWV.

Opydvwon emixegipnong: OpPICPOS opydvwong; ETTionuol  Kal
QVETTIONKOI OPYQAVIOUOIi; HOPPES OPYAVIOUWY KOl OpyavoypaUPaTa.

Mapaywyn ayabwv kKol utrnpeciwyv: Aiadikaoia TTapaywyng;
TTapaAywyIlkoTNTa OTn Blouynxavia; €peuva Kal avamTuén; €AeyxXog
EMTTOPEUNATWY; 'EAEYXOG TTOIOTATAG KAl TTAPAYWYNG Kal OXEDIAOUOG
ouoTNUATWY TTapaywyng; AlelBuvon TTapaywyns Kai AEITOUPYIWV.

AvOpwTriveg oxéoeig Kal dlaxeipion avlpwirivou SuvapiKou:
Alaxeipion avOpwtrivou OUVAMIKOU; €UBUVEG Kal UTTOXPEWOEIS TOU
TMAMATOG TTPOCWTTIKOU; €TTaAvOpwon; Ekmaideuon kai avamrTuén;
avOPWTTIVEG OXEOEIG KAl Ol CUVONKES EpyodOTNONG.

2xéoelg ouvteXviag/epyodoTtn: oxéoelig  UTTAANAAwV/EpyodoTWY;
OUVTEXVIEG KAl N 10TOPIO  TWV  CUVTEXVIWV;  OUAAOYIKEG
dIaTTPAYUATEUCEIG KAl ETTIAUCH OIAQOPWV.

MdpkeTivyk; TigoAoyiakn TTOAITIKA; Alavoun Kail mpowénon: H
O100IKaCia HAPKETIVYK; O KATAVOAWTAG KAl N ayopd; ol AEITOUPYiEG TOU
MAPKETIVYK; 0 POAOG TNG Ol0iknong oTo HAPKETIVYK; ‘Epeuva ayopdg; 10
TTPOIOV; TIMEG KAl OTOXOI TIHWV; €idn TTpowbnong; KavaAia Tpowdnong
Kal u€Bodol TIpoAdynong.

MAnpogopikl kal  HAekTpovikoi YtroAoyioTég:  Alaxeipion
TTANPOPOPIWV KAl NAEKTPOVIKOI UTTOAOYIOTEG; eTTEEEpYaaia OEOONEVWY;
NoyiouikéG TTpoypduuaTta, eEOTTAICHOG KAl ETTIXEIPNMOTIKEG EQAPUOYES
NAEKTPOVIKWY UTTOAOYIOTWV.

NoyioTiki: H NAoyioTiki ECicwaon; AoyioTikéG diadikaaieg kal pEBodoI;
OIKOVOMIKEG KATAOTACEIG KAl N XPON TWV TTPOUTTOAOYICHWV.

XpNHUOTOOIKOVOUIKA: BOOIKEG €VvOIEC XPNMATOOIKOVOUIKWY; TTAYIEG
eTTEVOUCEIC; XpNUaTIoTAPIA Kal GAAEC ayopEég agloypdewy; ETevduoeig
o€ METOXEG Kal aglioypaga
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Mpdogateg egeAiCeic kal ouyxpova Béuara  evila@EPOVTOS OTaA
ETTIXEIPNMUATIKA.

MeBodoAoyia
AidaokaAiag

6. AIOAECEIS

7. 2ud¢ntnon otn Taén

8. ATOMIKEG Kal OPOdIKEG EPYATiEg

9. Xpnon BIBAIOBAKNG yia epeuvnTIKA TTPOYPAN AT

10. XpAon OTITIKOOKOUOTIKWY PEowV(videos, TaIvieg, dIaQAVEIES)

AlaAégelg: Oa KaAUTTTOVTAl BEPATA ATTO TO OXETIKO £yXEIPIBIO KAl aTTd
AAAeG EwTEPIKES TTNYES. EVBappUvovTal oulnTroEIg aTTd TOUG QOITNTEG
Kal KOAUTITETOI OXETIKO UANIKO aTTO €EWTEPIKES TINYEC. Oa yivovTal
TPpiwpeg OIOAECEIC KABe efdouada Tou Ba  TrepIAauBAvouy  Kal
EMOKOTINON  epyaciwy. EmmpdéoBeta  Ba  yivovial  aTOMIKA
@POVTIOTAPIA YIa VA BoNBroOoUV TOUG QOITNTEG JE TIG EPYATIES TOUG.

AladpaoTiIkKOTRTA OTNn TAgN: O QoITNTEG Ba €XOuv EuKalpieg va
UTTOBGAOUV EPWTACEIS , EKPPACOUV OTTOWEIG KOl YEVIKOTEPA VA
oudntouv BEPaTa TTou eyeipovTal 0TO HABNUA PE ToV KaBnynTrA Kal TNV
uttéAhoitrn TéEN. O1 @oitnTég Ba €xouv €TTioNG TNV €ukaipia va
ETOINACOUV Kal VA TTapOouaIafouv dIAPopa CUYKEKPIPEVA BEPATA.

Epvyacigg: MNpoBAfuata, PeAETEG UTTOBECEWY, €£PYOOieg Kal ypaTTd
Keipeva Ba avaBéTovtal TTEPIOdIKA OTOUC QPOITNTEC WG ETITTPOCOETA
BonBruata oto UNIKO Tou gyxelpidiou. AUTEG Ol avaBEoelIg UTTopPEi va
XPEIQOTOUV TNV XPrion d1a@opwV AOYIOUIKWY TTOKETWY i UTTOAOYIOTWV.
©a Auvovrtal €Tmiong aoKAOEIG evIOG TNG TALNG VIO VA eVOUVOUWOEI N
BeparoAoyia Tou yabruaTog.

Ailaywviopara: Katd diaotiuara Ba yivovTai €iTe TTpoypaupaTi{OpeEva
N ampdBAeTTTa diaywviopata yia va BonBiouvral ol QoITnNTéEG va
TTAPAPEVOUV EVIUEPOI YIa Ta BEpaTa TTou TTEPIAaUBAvovTal oTnV UAnN.

Eerdoseig: O e€etdoeic ptropei va trepihapBdvouv pwTrOEIC TOU
TUTTOU 0pPBG/AGB0G, TTOANATTANG €mIAOYAG, avdaAuon TTPOBARPATOG,
OUVTONWV I KAVOVIKWYV EKBETEWV.

Xpoévog didaokaAiag otn Tédén: 42 Hours
2UMBOUAeUTIKOG XpOVOG 15 Hours

Eidn epyaociwv

1. ©a avaTtiBevral OTOUG POITNTEC EPYATies ATTO TO €yXEIPIOIO Kal
GAAEG TTNYEG.

2. O1 goItnTéC Ba PTTOPOUV va SIEKTTEPAILVOUV TIC EPYACTIEC TOUG
xpnoigotoiwvtag ™ BIBAI0BRAKN, TO OI0diKTUO Kal  GAAQ
EPEUVNTIKG PEOQ.
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BiBAloypagia

Baoika Eyxeipidia
Eyxeipidio kabnynth

William, G, Nickels, James, M, McHugh and Susan, M, McHugh,
Understanding Business, 2015 (11% Edition), McGraw-Hill Education

Stephen P. Robbins, David A. De Cenzo, Mary Coulter (2017),
Aloiknon Emixeipriocwv: ApxEg Kal epapuoyEg, ekdooeig KPITIKH

BonOnTikda Eyxeipidia

Gerry Johnson, Kevan Scholes, Richard Whittington kai dAAoi (2016),
BaoIKEG apxEG oTPATNYIKNAG TWV ETTIXEIPAOEWY, kOO0l KPITIKH

R. Dan Reid, Nada R. Sanders (2016), Aioiknon €TIXEIPNOIOKWYV
Aeiroupyiwyv, ekdooeig KPITIKH

Gary Dessler (2015), Aioiknon avBpwTrivou Ouvauikou: Baoikég
€VVOIEG KAl OUYXPOVEG TAOEIS - 2n £€kdoon, ekdooelg KPITIKH.

Robert W. Hamilton and Richard A Booth (2006), Business Basics for
Law Students: Essential Concepts and Applications

Linda Pinson (2004), Keeping the Books: Basic Record keeping and
accounting for the successful small business (keeping the books)

Louis Boone/David Kurtz, Contemporary Business, Latest Edition

Nickels, McHugh, McHugh, Understanding Business, Latest Edition,
McGraw Hill

A&loAéynon

MAGOHZIAKA
AMNOTEAEZMATA

TeAIKN e€éTaon 60%

EvOidueon e€étaon 20%

Ouadikn epyaaia 15%

X|X|X|X|=
XX X[ XN
XX X|X|w
XX X|X| &

2UppeTOXN 01N TAEN 5%

MAwooa

EAANVIKA kal AyyAIKn
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http://kritiki.gr/book_author/robbins-stephen-p/
http://kritiki.gr/book_author/decenzo-david-a/
http://kritiki.gr/book_author/coulter-mary/
http://kritiki.gr/book_author/johnson-gerry/
http://kritiki.gr/book_author/scholes-kevan/
http://kritiki.gr/book_author/whittington-richard/
http://kritiki.gr/book_author/reid-r-dan/
http://kritiki.gr/book_author/sanders-nada-r/
http://kritiki.gr/book_author/dessler-gary/

TitAog Baoikég EQapuoyég HAekTpoviKwy YTTOAOYIOTWYV
MaBrjuatog

Kwoikag CSC100

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo

ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 1/ Egaunvo 1

goitnong
Ovopa
Aidaokovta
ECTS 6 AloAEEEIG / Epyaotipia /
€Bdouada eBdopada
ST6YO! To puabnua £xel ETOINOOTE JE TPOTTO TTOU VA dIAc@AAilel OTI O1 QOITNTES
MoBALGTO Ba OTTOKTOUV BACIKEG YVWOEIS VIO TIC €QAPHUOYEC NAEKTPOVIKWV
fHATOS uttoAoyioTwv TTEpIAapBavouévwy NG word, excel, PowerPoint, faon
mAnpo@opiwv, LAN, e-mail, kai xprijon Tou di1adiKTUou.
2KOTTOC TOU MaBApaTOC €ival n  avamtuén Twv  OeCloTATWY
TTANPOPOPIKNG TWV QOITATWYV Ol OTTOIEG OXETICOVTAI PE ETTIXEIPNUATIKEG
0paoTNPIOTNTEG Kal aTrdéKTNoN TOou dITTAWMATOG. ETriong avamtuooel
TNV aviiAnyn Twv @oITNTWV YIad Tov POA0 Twv OCUCTNUATWY
TTANPOYOPIKNG OTIG ETTIXEIPATEIG.
MaBnoiakd Me Tnv emiTuxy OAoKApwaon Tou JaBAUaTOC, o1 PoITNTEG Ba:
AtroTeAéopaTa

1. cival o€ Béon va XpNOoIUOTIOIOUV Ta GUCTHKATA TTANPOPOPIKNG
w¢ Bonénua otn AQYnN ETTIXEIPNPOTIKWY ATTOPACEWV.

2. Tpocodiopifouv Ta dIdQopa PEPN €VOG TUTTIKOU OUCTANATOG
MIKPOUTTOAOYIOTH.

3. €&VTOTTICOUV Kal TTEPIYPAPOUV TIG TTIO EUPEWGS YVWOTEG EQAPUOYES
AOYIOUIKWY TTPOYPAPUATWY, TRV dla@opd HETAEU AOYIOUIKOU
EQPAPPOYNG KAl AOYIOUIKOU CUCTAMOTOG KAl VO KOTAVOOUV TOV
POAO TOU AOYIOUIKOU AEITOUPYIKOU CUCTHUATOG.

4. atrokTAoouV Kal Ba eival €1 Béon va e@apudlouv yVWaEIS yia
TOV €EOTTAIOUO Kal yia TA AOYIOMIKA CUOTAPOTA NAEKTPOVIKWV
uttoAoyioTwv TrepIAapBavopévwy TToAupéowy (multimedia) kai
€TTiong Ba yivouv yVWOTES VOUIKWY Kal NBIKWY BeudTwy Kabwg
€TTIONG Kal BEPATWY TTPOCTACIAC TTPOCWTTIKWY OEOONEVWV TTOU
EXOUV OXEON ME Tn XPron NAEKTPOVIKWY UTTOAOYIOTWV OE €va
ETTIXEIPNMATIKO TTEPIBAAAOV.

5. €goIkeIwBoUV e BiKTUO UTTOAOYIOTWYV KAl BACIKWY CUVTEAECOTWV
OUCTNUATWY ETTIKOIVWVIAG  TTEPIAAUPBAVOPEVWV  NAEKTPOVIKOU
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Tayxudpopeiou, dlaocuvdean XPAOTN UTTOAOYIOTH, ETTIKOIVWVIWV
Kal O1adIKTUOU.

MpoaTtraitoupeva

2UvVaTTaITOUPEVA

Mepiexduevo
MaBrjuatog

To padnua epiAaupBavel Ta akdéAouBba BEuara:

O KOZMOZ TQN MIKPOYMNMOAOTIIZTQN: >ucTtruara TTANPoQopIKNAG,
HAekTpoVvIKOi YTTOAOYIOTEG O€ GUOTAPATA TTANPOPOPIKNAG, TO HEAAOV O€
éva KOOPO TIPOYPAPUATWY, N KoUpoa TngG TeEXVOAoyiag, n apxIkn
avaTtuén, xprion H.Y. oto oTriTi, TNV €TTIXEIPNON, TNV EKTTAIOEUON KATT.

BAZIKEX TAHPO®OPIEZ TIA H.Y.: Aedopéva kar Ouadikn
avatrapdoTacn, kwdikoi H.Y. e¢otrAIoudg, o Kevtplkdg ETregepyaoTng,
ouvdeon, ¢€EOoTTAIONOG  eloaywyng  Oedopévwy, dIadpacTIK  Kal
atreuBeiag eicaywyr dedopévwy, PEBodOI eEaywyng dedopévwv Kal
EMQAVION TOUG TIX O€E EKTUTTWTEG, PWVNTIKEG  OUOKEUEG,
QTTOBNKEUTIKOUG XWpPOoUG Oedopévwy, HayvnTikoug diokoug kal CD
ROM’s.

AOTIZMIKA E®APMOIQN: Tlevikd XOopaKTNEIOTIKA AOYIOHIKWY
EQapPoywyv, ouoTnua emeEepyaaoiag word, l0aywyr Kal eTTeEepyaaia
KeINEvou, BonbnpaTta ypagng, €TTeCEpyaoia eKTUTTWONG, €TTECAYNON
UTTOAOYIOTIKWY QUAAWYV Kal TA YEVIKA XOPAKTNPIOTIKA TOUG.

AOTIZMIKO: Aciroupyik@ AOYIOUIKA GUOTHPATA, €i0N TTPOYPAUNATWY,
IKOVOTNTEG AEITOUPYIKWY OUCTNUATWY, ETTIKOIVWVIOKA PEOO HETAEU
xpnotn kai H.Y., avattuén AoOyIOUIKWVY TTPOYPAUMATWY, AEITOUPYIKA
OUOCTAMOTA JIKPO-UTTOAOYIOTWV.

2YNAEZIMOTHTA A NMPOZQMIKOYX YMNOAOrIIZTEL:
TnAemikolvwvieg,  Kavahia  €mKoIVwviag,  OiKTUQ,  €QPOPUOYEG
TNAETTIKOIVWVIWV.

ENINPOZOETEZ E®APMOIEZ: nAekTpovikég dnuooisuoelg (Desktop
publishing), evowpaTwpévo AoyiopIKO Kal oouiTeg (integrated software
and suites), Trapoucidoelg ye TToAupéca, CAD/CAM, e&eidikeupéva
OUCTAMATA, EIKOVIKA TTPAYMATIKOTNTA.

2YFXPONEZ MPOKAHZEIX: EykAnpoTIKEG evEpyeleg Kal  nOIKN,

TTPOCTACIA TTPOCWTTIKWY OEOOUEVWV.

MeBodoAoyia
AidaokaAiag

AloAEECEIG

2ulATnon oTn TAgN

ATOMIKEG KOl OJOABIKEG EPYATIES

Xpnon BiIBAI0BNAKNG yia epeuvnTIKG TTPOYPANPATO

Xpron OTITIKOAKOUOTIKWY JECwV(videos, Taivieg, dIaPAveIES)

arwnE
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AlaAégelg: Oa KaAUTITOVTAlI BEPOTA ATTO TO OXETIKO €YXEIPIOIO KAl ATTO
AAAeG eEwTEPIKES TTNYES. EVBappUvovTal oulnTroElg atrd TOUG QOITNTEG
KAl KOAUTITETOI OXETIKO UANIKO aTTO €EWTEPIKEG TINYEG. Oa yivovTal
Tpiwpeg OlaAéCelc KABe efdopdada Tou Ba  TrepIAaPBAvouv  Kal
emoKOTTNON  epyaciwyv. Emmpdobeta  Ba  yivovial  aTopIKA
@POVTIOTHPIA YIa VA BoNBrCOUV TOUG QOITNTEG UE TIG EPYATIES TOUG.

AladpaoTikOTRTA OTNn TAgN: O1 QoITNTEG Ba €XOuv Eukalpieg va
UTTOBGAOUV EPWTACEIS , EKPPACOUV OTTOYEIC Kal YEVIKOTEPA Va
oudntouv BEpaTa TTou eyEipovTal 0TO HABNUA PE TOV KABNyNnTrA Kal TNV
uttéAhoitrn TéEN. O1 @oitnTég Ba €xouv €TTioONG TNV €ukaipia va
ETOINACOUV Kal VA TTapOouaIafouv dIApopa CUYKEKPIPEVA BEPATA.

Epvyacigg: MNpoBAfuata, PeAETEG UTTOBECEWY, €£PYyaOieg Kal ypaTTd
Keipeva Ba avaBéTovtal TTePIOdIKA OTOUG QPOITNTEC WG ETITTPOCOETA
BonBruata oto UNIKO Tou gyxelpidiou. AUTEG Ol avabBEoelIg UTTopPEi va
XPEIQOTOUV TNV XPrion d1a@OpwV AOYICUIKWY TTAKETWY ) UTTOAOYIOTWV.
©a AuvovTtal €TTioONG QOKAOEIG EVIOG TNG TALNG VIO VA eVOUVOUWOED N
BeparoAoyia Tou yabruaTog.

Alaywviopara: Katd diaotiuara Ba yivovTai €iTe TTpoypaupaTi(OpeEva
N ampdBAeTITa diaywviopata yia va BonBiouvral ol QoITnNTéEG va
TTOPAPEVOUV EVIIUEPOI VIO Ta BEuATa TTou TTEPIAaUBAvovTal oTnV UAnN.

Eerdoseig: O e€etdoeig ptropei va trepiAapBdvouv pwTrOEIC TOU
TUTTOU 0PBG/AGB0G, TTOANQTTANG €TIAOYAG, avdaAuon TTPoBARPATOG,
OUVTONWVY I KAVOVIKWVY EKBETEWV.

Xpovog didaokaAiag oTn TA¢N: 42 Hours
2UMPBOUAEUTIKOG XpOVOG 15 Hours

Eidn epyaociwv

1. ©a avaTtiBevral OTOUG POITNTEG EPYATIEG ATTO TO EYXEIPIDIO Kal
AAAEG TTNYEG.

2. O1 goITnTég Ba PTTOPOUV va BIEKTTEPAIVOUV TIG EPYACIEG TOUG
xpnoiyotroiwvtag TN BIBAIOBAKN, TO dI1adiKTUO Kal  GAAC
EPEUVNTIKG pEOQ.

BiBAloypagia

Baoika Eyxeipidia
Eyxeipidio kabnyntnA

A suitable text for Microsoft Office Professional (texts under constant
review)

ZuvioTwuéVN Avayvwon

47




Jean M. Gallier (2011), Geometric Methods and Applications, 2"
Edition, Springer-Verlag New York

A&I0AOYNON MAGHZIAKA ANMOTEAEZMATA
1 2 3 4 5
TeAIKN e€€Taon 60% | X | X | X [ X |X
EvdiGueon e¢étaon 20 | X | X | X X
Epyaoieg 15% X [ X | X | X
[Mapouacia/cupheToxn 0Tn TA¢N 56 (X | X [ X | X |X
MA\wooa EAANVIKA kol AyyAIKn
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Tithog Emixeipnuarikp AgovroAoyia kai  Koivwvikp EuBuvn otov
MaBAuarog Tpamrediké KAddo

Kwoikog BUS251

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo

ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 2 / E¢aunvo 2

goitnong

Ovopa Avdpéacg X. Zappa

AiddokovTa

ECTS 6 AloAEEEIG / Epyaotipia /

eBdOouGda eBdOouGda

ST6XOI To pd@bnua avoAlel 1O TIWG Ol ETMIXEIPACEIS KAl N KOIVWVia

MaBrparoc aAnAoouvdéovtal  PEOW TNG  MEAETNG  TOU  KATAVOAWTIOPOU,
TEXVOAOYIOG, KAl OEOVTOAOYIKWYV KAl NOIKWV apyXwyV. ATTOTEAEI €TTioNG
€1I0aywYr OTIG £VVOIEG TNG ETTIXEIPNMATIKAG deovToAoyiag, It is also an
introduction to the concept of business ethics, pia emokéTNON TWV
KUPIOTEPWYV OEOVTOAOYIKWYV {NTAPATWY TTOU QVTILMETWTTICOUV OAUEPA Ol
ETTIXEIPNOEIG KAl QINOCOPIKA culATnoN yia TNV NBIKN HEow OUYXPOVWV
Bewpeiwv deovroAoyiag. E¢etddovTal eTTiong deovToAoyikd BEpaTa TToU
QVTIMETWTTICOUV O1 ETTIXEIPAOEIG CUPTTEPIAAUBAVOUEVWY ATTODOEKTOU
PiIOKOU, TIVEUUATIKR 1810KTNCIA, TA OIKAIWHATA TwV €PYACOUEVWY,
KatayyeAieg (whistle-blowing), utrepyoAaieg outsourcing, kal B€uarta
OEOVTOAOYIOG OTO JAPKETIVYK.

MaBnaiakd Me tnv emiTuxy OAoKANpwaoN Tou JaBAPATOG o1 poITNTEG Oa:

AtroTeAéopaTa

1. Eivar og B8éon va xpnOIPMOTTOIOUV TEXVIKEG OCUAAOYIOUOU KOl
ETTIXEIPNMATOAOYIOG TTOU aTtraiTouvTal yia TV avadAuon Twv
NBIKWV ¢NTNUATWY OTIG ETTIXEIPATEIG.

2. AvoAuUouvV TIG ETTIXEIPNMATIKES NOIKES TTPOUTTOBECEIG.

3. Mtropouv va agloAoyoUuv OTOMIKEG EVEPYEIEG OE OIKOVOMIKEG Kal
ETTIXEIPNUATIKEC OUVOAAQYEC €V PEOW  dIaQOpwV  NBIKWV
TTAQICiWV.

4. E@apuOlouV YEVIKEC apXEC OEOVTOAOYIOG O OUYKEKPIMEVEG
TTEPITITWOEIG ETTIXEIPNMATIKAG TTPOKTIKNAG.

5. AgIoAoyoUv Tnv OUYKPITIKA nNOIKA d1a@épwV  OIKOVOUIKWYV
OUCTNUATWV.

6. Mtopouv va diaxwpifouv Kal  €vTOTTiCOUV  AIETTAIVEG N
KaTadIKaoTEEG NOIKEG TTPALEIC €iTE aTTO TTAEUPAG ATOUWV N
ETAIPEILV.
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7. Katavoouv onuavtika Tpéxovia nOIKG TTpofARuaTa  OTIG
ETTIXEIPNOEIG, ATTO TA OIKAIWMPATA UTTOAARAWY PEXPI KAl TNG
atrodeKTNG Xprong H.Y. OTIG ETTIXEIPAOEIG.

8. 2ulnTouv Ta OEOVTOAOYIKA (nTAMATA TTOU E€ival €yyevry OTIG
TaX€EiEG OANQYEG OTIG ETTIXEIPNOEIG, CUUTTEPIAAUBAVOPEVWV TNG
TEXVOAOYIKNG TTANpo®épnonG Kal Tng utoRdduiong Tou
TEPIBAANOVTOG.

9. EvromiCouv = mBavda TTpoBARUaTa deovToAoyiag o€
ETTIXEIPNMATIKO TTAQiCIO0.

10. Katavoouv kai Ba gival o€ Béon va cupueTéxouv oTo didAoyo yia
OPKETA  Bépara  deovioAoyiag TTOU  QVTIMETWTTICOUV Ol
ETTIXEIPNOEIG KAl OI ETTIXEIPNUATIEG OTOV ONUEPIVO KOOUO.

Mpoatrairoupeva

BUS101 2 UVOTTAITOUPEVA

Mepiexduevo
MaBrjuatog

To padnua repiAaupBavel Ta akéAouba BEuara:

Atropdoeig  deovroAoyiag:  OPICPOG  TNG  ETTIXEIPNMOTIKAG
deovToAoyiag, KOIVWVIKN €uBuvn Kal ETTIXEIPNUATIKI) dgovToAoyia, n
QvaTiTuén TG emiXelpnUATIKAG  OgovTioAoyiag, Adyol  PEAETNG
ETTIXEIPNMATIKAG dEOVTOAOYIAG.

Oépyata Odeovroloyiag otnv emixeipnon: [paydaTIKEG QITiES
OEOVTOAOYIKWY CUYKPOUCEWYV, TAEIVOUNOTN OEOVTOAOYIKWY BeudTwy,
OcovToAoyIKA BEpaTa  TTOU  AQOopPoUV  JIAPOPES  ETTIXEIPNMUATIKEG
0pacTnPIOTNTEG, avayvwpion VO BEOVTOAOYIKOU BEUATOC.

E@appoynn @IAoco@iwv TreEPi NOIKAG OTNV  EMIXEIPNMATIKA
deovroloyia: opiopdg @IAoco@iag Tepi NBIKNAG,  TTPOOTITIKEG TNG
@INoco@iag TP NBIKNG.

MAaicia deovroAoyikwyv atmro@doewyv: 10 poviéAo Kohlberg yia Tnv
YVWOTIKA NOIKA avaTrTuén.

O avTiKTUTTOG TOU E€TIXEIPNUATIKOU TrEPIBAAAOVTOS oTnV AQWnN
degovroloyikwyv amro@doewv: H oikovouikry didotaon. H vouikn
diadoTtaon. H AvraywvioTiki Aidotaon. H texvoAoyikry diadoTtaon. H
KOIVWVIKN dIdoTaon.

O avTiKTUTTOG TnG OPYAVWTIKAG OOMAG KOl TOU TrOAITIOHOU:
OpyavwrTikA doun Kal eTTIXelpnuaTiky dsovroAoyia. O avTiKTUTTIOG Tou
OPYOVWTIKOU oxedlaopou oTn deovioloyia. O pdAoOg TG €TAIPIKAG
KOUATOUPQG oTnV BEOVTOAOYIKN AWN aTTOQACEWV.

H emidpaon onpavrikwv T1piTwV MHEOCA OTOV OPYAVIOHO:
OIOTTPOCWTTIKEG OXEOEIG, OPYAVWTIKEG TTIECEIC KAl ONUAVTIKOI AAAOL.
Hyeoia, onuavtikoi AGAol  kal  OEOVTOAOYIKY  ETTIXEIPNPATIKA
OUUTTEPIPOPA.
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O poAog TG eukaipiag Kol TnG avTimapddeong: eukaipia,
avTiIrrapddeon.

‘EAeyxog emIXEIPNMATIKAG OgovToAoyiag Tou oOpyaviouou:
TTPOOTTABEIO  yIa  TTEPICCOTEPO  OEOVTOAOYIKH CUMTTEQIPOPA KAl
EQapuoyN ETTIXEIPNUATIKAG OEOVTOAOYIaG. EAEyX0G TTPOCWTTIKNAG NOIKAG
EVIOC TOU OpPYaVIOUOU, €EAEYXOG ETAIPIKNG KOUATOUPAG, £AEYXOG
O€OVTOAOYIKNG ANWNG OTTOPACEWV.

Agovroloyia oe OBi1eBvhy Bdaon: KouAtoUupa Kal ETIXEIPNPATIKA
deovTtoAoyia, Bépata deovroAoyiag o€ diebvr) Bdon.

MeBodoAoyia
AidaokaAiag

1. AloAECeIg

2. 2ud¢ntnon otn Taén

3. ATOMIKEG Kal OMODIKEG EPYATiES

4. Xpnon BIBAI0BRAKNG yia epeuvnTIKA TTPOYPANUATO

5. Xpron omTIKOAKOUOTIKWV PEowV(videos, Taivieg, S1aQAveIeg)

BipAloypagia

Baoikda Eyxeipidia

B. ApupTtréta kai ©. Aacapidn (2011), etaipikr} dlakuBEpvnon, EKOOOEIG:
2o0@ia A.E.

Ferrell, O.C., Fraedrich, John, and Ferrell, Linda (2008). Business
Ethics, Ethical Decision Making & Cases, Seventh Edition. Boston, MA:
Prentice Hall.

ZNUEIWOEIG KaBNyNTA

ZuvioTwpevn Avdyvwon

Oavotrouhog  N.Mdvvng (2009), Emixeipnuatiky HOIkR  kai
Acovrtoloyia, EkdotTng: NIKHTOMOYAOX: E & Z2IA EE
EKA.INTERBOOKS

Case Studies in Business Ethics, edited by Al Gini and Alexei M.
Marcoux, (2008), Prentice Hall and Pearson Education

A&loAéynon

MAGHZIAKA ATTOTEAEZMATA
112 (3|4 |51]6 |7(8|9]|1
0
TeNikA €g€taon 40 [ X [ X [ X[ X | X | X | X[ X]|X]|X
%
Evdidueon 20 | X | X | X|X X X
e€étaon %
Epyaoia 30 [ X [ X |X X | X XX
%
2upupetoxn ot |10 [ X [ X [ X[ X [ X [ X [ X| X[ XX
TAEN %
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FAwooa

EAANvIKN kai AyyAIKn

TitAog Apxég Oikovouikng ETioTANNG
MaBrjuatog

Kwoikog ECO100

MaBrjuatog

TUT0G paBnuatog | Kopuou / ATraitoupevo

ETitredo MpoTrTuxIoKO

‘Etog / E&aunvo
poitnong

‘Eto¢ 1/ E€aunvo 1

Ovopa
AIddoKovTa

2wKpATtng MNMaoxalidng

ECTS

6 AIaAEEEIS /
eBooudda

Epyaompia /
epBoopada

2T10XOI
MaBrjuatog

O oko1rég TOU HaBRUATOG €ival N EI0AYWYN TWV QOITNTWVY OTIG BOACIKES
QPXEG TNG MOKPOOIKOVOUIKAG KAl MUIKPOOIKOVOUIKAG ME E€TIBIWEN va
MTTOPOUV VO KATAVOOUV OIKOVOMIKA YEYOVOTA KAl TNV CUMPTTEPIPOPT
O10POPWYV EUTTAEKOPEVWY OIKOVOUIKWYV TTAPAYOVTWY, VO avaAUuouv Thv
ETTIOPACN TOUG OTIC AYOPEG KAl va €10NYyoUvVTal OXETIKA METPA. [a
ETTITEUEN aQUTOU TOU OTOXOU, OI POITNTEC Ba TTPETTEl va udbouv va
XPNOIMOTTOIoUV €pyaAgia OIKOVOMIKNAG avdAAuong yia va diegayouv
avaAuon avtaywviopou eTaIPEIV Kal Blognxaviag kal 8a TTpétmel va
KATAVOOUV KAl XPNOIKOTTOIOUV TOUG BIAPOPOUG OEIKTEG.

To pdabnua xwpidetal JeTagu TNG SIBACKAAIOG VIO HIKPOOIKOVOUIKA TTOU
Q@OPOUV TNV OIKOVOMIKI] CUPTTEPIPOPA TTPOCWTTWY, KATAVOAWTWY KAl
ETTIXEIPNOEWV Kal dIOAOKAAIAS VIO UAKPOOIKOVOWIKA TTOU aoXOoAouvTal
ME EPWTAMATA TTOU QQPOPOUV TNV OIKOVOMiIa OTO OUVOAO TnG TI.X.
EMTOKIA KAl KUBeEPVNTIKEG daTTdveg. Oa avaTrTuxBouv OIKOVOUIKG
epyaAcia pe Ta otmoia Ba avaAuBouv kai aglohoynBouv dnPOoIEG
TTONITIKEG, PTWXEIN KAl Eunuepia Kal GAAa B€uara.

MaBnaoiakd
AtroTeAéopaTa

Me Tnv €mTUX) OAOKAApWON Tou PaBnuaTog, ol @oITnNTéS Ba gival o€
Béon va:
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1. karavorjoouv TOvV TPOTTO  AgIToupyiag Tou  Paoikou

OIKOVOUIKOU  PNXOVIOUOU  A€ITOUPYiOG TOU  OIKOVOMIKOU

OUCTAPATOG, TTEPIAANPBAVOPEVWY  BIAPOPES TTPOCEYYIOEIG

EvavTl TNG Opyavwong TTapaywyrng Kal KATavoung Twv

OIKOVOMIKWV TTOPWV.

KATavonoouV TIG apXES TNG CATNONG KAl TTPOCPOPAG.

MTTOpOUV — va  TTEPIYPAYWOUV  POOCIKEG  apxéG  TTOU

XPNOIUOTTOIOUVTAI TNV OIKOVOUIKH avaAuon.

4. cival og B€0n va €TTECNYNOOUV TTWG AEITOUPYOUV Ol AyOpPEG
Kal TTwg KaBopidovTal o1 TINES KAl Ol TTOOOTNTEG.

5. UTTOpOUV va TIEPIYPAPOUV TOV TPOTIO KATAYPAPAG TOU

Tpayuatikou AEN, Ta etmitreda TIHWV KAl TNG AVEPYIAG.

OUYKPIVOUV TIG ONUAVTIKEG BEWPIEG HOKPOOIKOVOUIKWV.

oulntoouv BEuarta TTou agopouv Ta cuoTApaTa KevipikAg

Tparredag.

TTEPIYPAPOUV TNV dNPOCIOVOUIKI KOl VOUIOUATIKA TTONITIK.

MTTOPOUV va agloAoyioouv Tnv Xprion OnuOCIOVOUIKAG Kal

VOUIOMQTIKAG TTONITIKAG ME OKOTIO Tnv OoTaBepoTroinon Tng

OIKOVOUIaG.

10.oulnmoouv ToVv TPOTTO AEITOUPYIOG Twv ayopwv EEVwv
ouvaAAayudaTwy.

11.avayvwpifouv TPEXOVTA OIKOVOUIKA TTPoBAfuaTa o€ €0VIKO
KAl TTAOYKOOMIO ETTITTEDO.

W

N o

©®

MpoatraiToupeva

Kavéva 2 UvaTraiToupeva

MepiexOpevo
MaBrjuatog

To padnua epiIAapBavel Ta akdAouBa Bépara:

Oikovouiky  peBodoloyia; Baoikd TTpoBAAUOTA  OIKOVOMIKNG
opyavwaong; N ayopd Twv OIKOVOUIKWY E10p0WV-£KpowV; O vouog
TNG avettapkeiag; Opia TTapaywyIikKwy dUvVAToTATWV.

2TOIXEia TTPOOPOPAG Kal {ATNONG, O MNXAVIOPOG Tng ayopdg;
AvaAuon mTpoo@opds kal ¢ATnong; Ti TTETUXaAivEl N avaAuon Tng
¢NTNONG Kal TTPOCPOPAg; IMeviki 1IcoppoTTia; TEAEIOG AvTaywVIOUOG.
MoodTtnTeG Kal TIUEG OTTWG KabBopilovtal atrd TIGC OUVAMEIS TNG
¢NTNoNg Kal Tpooopds; EAacTikOTNTA {ATNONG KAl TTPOCQOPAG;
BpaxutrpdBeoun Kal JakpoTTPOBECUN VOUIOUATIKI) ICOPPOTTIA.
Eicodniuata kai mapaywyn; ZuvreAeoTtéc AEIM; OvopaoTikeG Kal
TTPAYMATIKEG METABANTEG.

ATK; NMAnBwpioudg: AiTieg Kal KOOTN.

KukAIkr) por eicodruaTtog; Eicédnua, Mapaywyn kol AaTTAveg.
Mapaywyikdtnta; Oikovouik Avatrtugn kai KuBepvntik MNMoAITikn.
Opiopoi kai €idn avepyiag; MNwc yeTpiETal N avepyia; AITIEG avepyiag:
KUKAIKA Kal UOIOAOYIKN avepyia ;

XpnuaTooikovouikoi opyaviopoi; KataBéoeig kal ETrevouoeig.
Xpnpa. Kevrpikiq Tpdtreda kal o1 EUTTOPIKES TPATTECEGS; H TTpOC@QOPda
Xpnpatog; H ayopd xpriparog.
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e Ponfl AyoBwv kai kepaAaiou; To loolUyio TAnpwuwv Kal o
Tpexoupevog Aoyaploopog; =éva ouvaAAdyuarta; looduvapia
AyopaoTikn¢ Auvaung (Purchasing Power Parity) (PPP).

e 2 UVOAIKN TTpoo@opd Kai {ATnan: looppoTria aTnv ayopd XpHHaTog;
KaTtaBéoeig kal eTTevOUOEIS; ZUVOAIKN ¢TNON Kal TTPOC@POPd.

e Anpoaciovopikr TTONITIKA; NOPIOUATIKI TTONITIKA.

e Avepyia kal TTANBwpIoPog; H kaptruAn Phillips; O pdAog Twv
TTPo0dOoKIWY; KOOTOG peiwong Tou TTANBwpIouoU.

1. AloAECeIg

MeBodoAoyia . .
A1daokaAiag 2. zugnmon ot Tagn
3. ATOMIKEG Kal OMODIKEG EpYATiES
4. Xpnon BIBAI0BRAKNG yia epeuvnTIKA TTPOYPANUATO
5. Xpnon omTIKOAKOUOTIKWYV PEowV(videos, Taivieg, S1a@AveIeg)
BiBAIoypagia Baoikd Eyxeipidia
Samuelson, P.A. and Nordhaus, W., Economics, McGraw Hill, Latest
Edition (EAANVIKA peTG@pAOn)
ZuvIoTWHEVN Avdyvwon
N. Gregory Mankiw (2009), Apxéc Oikovoulkng (EAANvIKN petdgpaon)
Case, K. and Fair, R., PRINCIPLES OF Economics, Prentice Hall,
Latest Edition
Baumol,W.J./Blinder,A.S., Economics: Principles and Policy, Dryden,
Latest Edition
McEachern, W.A., Economics: A Contemporary lintroduction, Latest
Edition
Taylor, J.B., Economics, Houghton Mifflin
ApBpa atrd didgopa TTePIODIKA YIa OIKOVOUIKG BEpaTa.
A&I0AOYNON MAOHZIAKA ANMOTEAEZMATA
1123 (4 |56 |7 (8 |9 |1 |1
0 |1
TeAIKn e€éTtaon 60 X[ X [ X [ X | X[|X|X
%
Evdidueon 30 [ X|X|X | X
e€étaon %
2uppetoxq ot |10 [ X[ XX [ X [ X [ X [ X [ X [ X | X | X
TAEN %
MAwooa EAANVIKA kal AyyAIKn
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TitAog

XpAua kai Tpatrediki

MaBnuartog

Kwdikog EC0205

MaBnuaTog

TOmmog padnpatog | Kopuou / ATTaitouuevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 1/ Egaunvo 2

poitTnong

Ovopa Xp. XpiotodoUAou

Aiddokovta

ECTS 6 AlaAEEEIS / Epyaomipia /

eBdOouGda eBdOouGda

ST6YO! To paBnua atroTeAei elcaywyiko pabnua otnv Tpatredikr) AIOIKNTIKA Kal

MaBrparoc OUVOETIKO KPIKO METOEU TwV PABNUATWY TNG  MOKPOOIKOVOUIKNAG,
MIKPOOIKOVOUIKAG  Kal  XPpNUOTOOIKOVOUIKAG  AloiknTIKAG.  AideTal
1I010iTEPN EMPACN OTO XPNUOTOTTIOTWTIKO CUCTANA KAl TOV POAO TwV
XPNUATOOIKOVOMUIKWY  Ayopwv Kol  TWV  TPATTECIKWY  IOPUPATWV.
AvaAuovtal n évvoia TOU XPAMOTOG OTNV OIKOVOUIQ, O OOMEG TWV
ayopwy, Ta didpopa agIdypa@a TTou gival avTIKEIMEVA ayopaTTwAnaiag,
KaBwg Kal 0 pOAOG Kal N OTToudaIdTNTA TWV ETTITOKIWY OTNV OIKOVOUIKI)
opacTtnpidéTnTa. ETriong, mepiypdeetal To EupwouoTnua Kal N Koivh
VOUIoPATIKR TTONITIKA oTnv Eupwlwvn.

MaBnaiakd g/l’s mv .smTuxr'] oAokArjpwaon Tou palripatog, ol goItnTég Ba eival o

AmoteAéopata gon va:

1. Tepiypdyouv TIC POCIKEC E€VVOIEG TTOU XPNOIYOTTOIoUVTAl
OTNV OIKOVOUIKN avaAuon.

2. KATOAVOOUV TIG OIKOVOUIKEG APXEG TTOU BIETTOUV TN AEITOUpyia
TWV EVOIANETWY XPNUOTOTTIOTWTIKWY OPYAVICHWV.

3. Katavoouv Tov TpOTToU A0KNONG TNG VOUIOMOTIKAG TTOAITIKNAG
aTTO TIG KEVTPIKES TPATTECES

4. XpNOIYOTTOIoUV MovTEAQ
MOKPOOIKOVOUIKWY CNTNHATWV.

5. die€dyouv BewpnTik ) avAAucn TTPAYMATIKWY BeudTwy Kal
PAIVOUEVWV.

6. karavoouv Tnv diIapBpwaon Kal Tov Babud avegaptnaoiag Twv
KEVTPIKWYV TPaATTE(WV KAl TNG AOKNONG TNG VOMICHOTIKAG
TTONITIKNG.

7. kaTadelkvUouv yvwaon TnG Bewpiag Kal TG TTPOKTIKAG TNG
puBUIoONG TOU XPNUATOTTIOTWTIKOU OCUOCTANOTOG KAl TNG
TPOTTECIKAG EIBIKOTEPA.

VOUIOUATIKWV Kal
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8. kartavoouv Tov poOAo Twv Tpatefwyv oTnv TTPOKANON NG
TTAYKOOMIAG XPNHUATOTTIOTWTIKAG KPIONG KAI TTWG Ol KEVTPIKES
TPATTECEC AVTATTIOKPIONKAV OTNV Kpion.

MpoaTtrairoupeva

ECO100 2UvVaTTaITOUPEVA

Mepiexouevo

To padnua epiAaupBavel Ta akdéAouBa BEuara:

MaBnuarog e To XpnuatomoTtwTikd Z0oTnua kai n Oikovopia. XpAPG Kal
TAnpwués. Mapovuca aia. H didpBpwon Twv  ETTITOKIWV.
MpayuaTika emToKIA; MeTOXEG KOl GANQ TTEPIOUCIOKA OTOIXEIQ.
e [lwg Asitoupyouv ol Tparmeleg; O poOAog TNG KuBEépvnong oTov
TPATTECIKO TOMEQ.
e OiKovopIKA avAatrTuén Kal ETTIXEIPNUOTIKOI KUKAOI. MovTteAoTroinon
Xpruatog. To povréAo ZuvoAikAG ZRTnong / ZuvoAikng MNMpoo@opdc.
2UyXpova HOKPOOIKOVOUIKA JovTéAa. OIKovopikr) aAAnAecapTnon.
e To 2uoTtnua KevtpikAg Tpatredikng. NOoUIoPATIKOG EAEYXOG.
e O PoAog mng KevrpikAg TpatreCag. H lMpoogopd Xprjuartog. H
Zntnon Xpnuarog. O KaBopiopdg Tou ETTiTOKIOU.
o Nopiopartikr MoNITIKA: 2TOX0! Kal ZUVOAANAYEG;
e Kavoveg VOUIOPATIKAG TTONITIKAG.
o [lpbéogarteg e€eAiCelc Kal ouyxpova {NTAMOTA TTOU OXETICOVTAI JE TO
QVTIKEIMEVO TOU PaBUATOC.
. 1. AloAECEI
oot | 2 sugmon om ey
3. ATOUIKEG Kal OPODIKEG EPYOTIES
4. Xpnon BIBAIOBRAKNG yia epeuvnTIKA TTPOYPANUATO
5. Xpnon omTIKOAKOUOTIKWYV YEOowV(videos, TaIvieg, SIaQAVEIEG)
BiBAIoypagia Baoikd Eyxeipidia
NOMIZMATIKH OEQPIA & MOAITIKH, KOPAIPAZ MANAIQTHZ
ZuvioTwEVN Avdyvwon
Xpnua, miotn, Tpatreles. Mia eupwTraikr) TTpooéyyion, Howells Peter,
Bain Keith
N. Gregory Mankiw (2013), Apxég MakpooikovoulknG (EAANvIKNA
HETAPPacoN)
ApBpa atrd didgopa TTEPIOBIKA YIa OIKOVOUIKA BEpaTa.
. MAGOHZIAKA ANOTEAEZMATA
ACI0A
SloAoynon 112 [3 |4 |5 |6 |7 |8
TeNIKA €€€Taon 60% | X | X [X X [ X | X | X | X
Evdidueon e¢étaon | 30% | X | X | X X | X
JuppeToxnotntagn | 10% | X [ X | X X [ X | X | X | X
Nwooa EAANvIKA kai AyyAIKn
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Tithog

Eicaywyn otn Xpnuatooikovouikr) AvaAuon

MaBrjuatog

Kwdikdg

MoBriaToc FIN101

TUT0G padnuatog | Kopuou / ATraitoupevo
Eitredo MpoTtrTuxiokd

‘Etog / E&aunvo

‘Etoc 1/ EEaunvo 2

goitnong

Ovoua Xp. XpioTod0oUAOU

Aiddokovta

ECTS 6 AIaAEEEIS / Epyaomipia /

eBdoudda epoopada

ST6XOI To pddnua sicayayel oTIG DIAPOPES EVVOIESG TTOU ETTIKPATOUV OTO XWPO

MaBruaToc TWV XPNMOTOOIKOVOUIKWY. =€KIVA PE TIG BACIKES €vvoleg, €0TIACOVTAG
OTO OIKOVOMIKO TTEPIBAAAOV (TTEPIAANBAVOUEVWY XPNUATOOIKOVOUIKWY
ayopwv), aTo Kivduvo Kal oTiG d1adIKaaieg ATToTiNoNG Kal akoAoUBwg
OEIXVEI TTWG OUYKEKPIPEVEG TEXVIKEG KA KAVOVES ATTOPACEWV UTTOPOUV
va XpnoigotroinBolv  yia  va  JEYIOTOTTOINOOUV ThV agia  JIag
ETTIXEIPNONG.
O1 @oItnTég Ba d1dayTOoUV CUYXPOVEG PEBODOUG XPNUATOOIKOVOUIKAG
avaAuong dNUOCiwyV ETAIPEIWV.

MaBnaiakd g/l’s mv .amTuxr'] oAokArjpwaon Tou palripatog, ol goItnTég Ba eival o€

ATroTeAéEOPATA gon va:

6. Eival e€oIKEIWPEVOI UE TOV TOPEQ TWV XPNUOTOOIKOVOUIKWY Kal
TNV XPNUATOOIKOVOMIKY d10iknon, Tov poAo Tou OIKOVOUIKOU
O1euBuvTn Kai To TTPORANUG TOU AVTITIPOCWTIOU.

7. AGloAoyouUvV eTTEVOUTIKEG TTPOTACEIG XPNOIKMOTTOIWVTAG HEBOBOUG
OTTwG TTapouca afia PEAAOVTIKWY TAMIOKWY pPowv, Kabapn
TTapouca agia kKal GAAa eTTEVOUTIKA KPITHPIA.

8. ATTOTIUOUV KOIVEG JETOXEG KAI VO KATAVOOUV TIG £VVOIEG KivOUVOG
Kal atrodoorn.

9. Katavoouv Tn oxéon YETatU agloAdynong eevOUCewy TTayiou
Ke@aAaiou Kal UYPog KIvOUVOuU.

10.AUvouv QOKNOEIG XPNOIUOTTOIVTAG
XPNMATOOIKOVOUIKG dedopéva.

apIBuNTIKA
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MpoaTtrairoupeva

ECO100, ACC100, | ZuvatraiToupheva
MAT101, BUS101

To padnua epiAaupBavel Ta akdéAouBba BEuara:

Mepiexduevo
MaBrjpatog Eicaywyl 0T XPNMOATOOIKOVOMIKA Sloiknon: Emokémnon Tng
XPNUATOOIKOVOMIKNG d10iknong; AvVAAUCH OIKOVOUIKWY KATOOTACEWYV;
To xpnUaATOOIKOVOMIKO TTEPIBAANOV: AyOopEG, opyavioMOoi, ETTITOKIA Kal
Popol.
Baoikég évvoleg 0TV XpNHATOOIKOVOUIKE d1oiknon: Kivouvog kai
Too0O0TO amodoong, H oxéon MeTagu KivOUVOU Kal TTOCOOTOU
ammodoong; Xpovikp Agia Tou xpAdaTtog; OudAoya kal ATroTiunon
METOXWV.
Oikovopikég TTPoRAéYelg, oxedlaouOg Kal EAeyXoG: OIKOVOUIKES
TTpoBAEWeIg; H nEB0OOG Tou avapevouevou 1I00AoyIouoU; OIKOVOUIKOG
oXedIaoPOG Kal €Aeyxog; AvaAuon KOOTOUG TTo00TNTOG KEPOOUG;
MoxAeuon epyaciwy.
Alaxeipion ke@aAaiou Kivioewg: MOANITIK ¢ Béuara kKe@aAaiou
Kivnong; Alaxeipion PETPNTWY KAl  EUTTOPEUCIHWY  HPETOXWV  Kal
OMOAOYWV;  Alaxeipion  ToTwTwy;  AlOXEIPION  EUTTOPEUPATWY;
BpaxutrpdBeoun xpnuatodoTnon.
Mpéo@areg e&eAifelg ka1l Tpéxovra OEépyara oOTO TOPEA TWV
XPNMATOOIKOVOMIKWV
. 1. AloAECeI
oot | 2 sugimon om ey
3. ATOUIKEG Kal OPODIKEG EPYOTIES
4. Xpnon BIBAI0BRAKNG yia epeuvnTIKA TTPOYPANUATO
5. Xpnon oTmTIKOAKOUOTIKWYV YEowV(videos, Talvieg, SIaQAVEIEG)
BiBAIoypaia Baoikd Eyxeipidia

Brealey, Myers, AAAev (2016), Apx€G XpPnUATOOIKOVOMIKNAG TWV
Emyxeipriocwy, Ekddoeig Utopia

ZuvioTwpevn Avdyvwon

AnunTpIog BaaoiAgiou Kall NikOAaog Hpeiwtng (2008),
Xpnuatooikovoulk Aloiknon, @cwpia kal MNpakTikry, EkdoTikdg Oikog
Rosili

Apdkou A.  Avaoortacia, KapaBavdong — [ewpyiog — (2017),
Xpnparooikovouik Aloiknon Twv Emmixeiprioswy, ekdooeig E. Mtrévou

MoAupévng Baoidng (2013), Eicaywyry oOTn  XPNUATOOIKOVOMIKA
avaAuon, ZOPIA AE EKAOZEIX
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http://www.stamoulis.gr/ΔΡΑΚΟΥ-Α-ΑΝΑΣΤΑΣΙΑ_au-769889.aspx
http://www.stamoulis.gr/ΚΑΡΑΘΑΝΑΣΗΣ-ΓΕΩΡΓΙΟΣ_au-748327.aspx

AEI0AGYNON MAOHZIAKA ANMOTEAEZMATA
1 2 3 4 5
TeAIKN e€€Taon 60% | X X X X X
Evdidueon e¢étaon 30% | X X X
2UppETOXN 01N TAEN 10% | X X X X X
MAwooa EAANVIKA kal AyyAIKn
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TitAog

XpnuaTooikovouIKi Aloiknon

MaBnuartog

Kwdikdg

MaBnuaTog FIN201

TOmmog padnuatog | Kopuou / ATTaitouuevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 2 / E¢aunvo 2

goitnong

Ovopa Avdpéacg X. Zappa

AiddokovTa

ECTS 6 AloAEEEIG / Epyaotipia /

eBdOouGda eBdOouGda

ST6YO! 2KOTTOGC Tou pabnuatog eivalr va 6o00ei atov @oitnth n duvartotnTa

MaBrparoc OUVOAIKAG avAAuong Tng OIapBpwong Twv TIO0  CUPQPEPOTEPWV
ATTOQPACEWYV O€ OXEON ME TOUG AEITOUPYIKOUG TOMEIG TWV ETAIPIKWV
XPNUATOOIKOVOUIKWY aTToQAcEwV. OI EQAPUOYEG, OI TTEPIOPICHOI TwV
MOVTEAWV AAYNG OTTOPACEWY QTTOTEAOUV [ia aTTO TIG ONUAVTIKOTEPEG
TITUXEG aQUTOU TOU YaBrPaToG.

MaBnaiakd g/l’s NV .smTuxr'] OAOKAApwWON TOu PaBAPaTog, ol QoITNTES Ba gival o€

ATtroTeAEOPATA gon va.

1. aglotrololv TIGC £vvOIEC TTOU OUVOEOVTAl PE TNV ATTOTEAECHATIKN
uttoBeon Tng ayopdg (efficient market hypothesis) kai va Tig
EQAPPOCOUV OTIC ATTOPACEIG TTOU OXETICOVTAI UE TA CUN@EPOVTA
TWV ETTEVOUTWV

2. €QAPPOlOUV OIKOVOMUIKEG BOewpiec OXETIKA PE TO KOOTOG
Ke@aAaiou, TNV Ke@aAaiak O1apbpwaon Kal TN MEPICUATIKNA
TTONITIKY), OTO TTAQICIO ETTEVOUTIKWY ATTOQPACEWV KAl avaAuong
TWV OIKOVOUIKWYV ETTIOOCEWV

3. va T1poodiopicouv  KIVOUVOUG  Adyw  XPNUOTOOOTIKWYV
QVOIYMATWY KOl va €QAPUOCOUV OTPATNYIKEG KAl TEXVIKEG
dlaxEipIong KIvOUVOU YIa VA PEIWOOUV OTO PEYIOTO TOV AVTIKTUTTO
atoé Ta v Adyw avoiyuara.

4. va TpoOdIOPICOUV TA OIKOVOUIKA TTAEOVEKTHUATA KAl T
MEIOVEKTAMOTA TTOU CUVOEoVTal PE DIAPOPES HOPPEG ETAIPIKAG
avadiapBpwong Kal avadiopyAvwong Kal TIG ETTITITWOEIG TOUG
oTnV agia Twv JETOXWV.

5. va avaAuouv Kal va agloAoyouv TO OIKOVOUIKA Kal ETTEVOUTIKA
TTPORAAUATA ATTOPACEWY O€ ETTITTEDO ETTIXEIPNONG

6. va TTAPEXOUV QITIOAOYNUEVEG OUUPBOUAEG BAoel avaAuong Kai
agloAOyNoNG TWV TTOCOTIKWYV Kal TTOIOTIKWYV O£O0PEVWV OE OXEON
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ME TA XPNMATOOIKOVOUIKG Kal ETTEVOUTIKA {NTAMATA, YyIa AfRyn
ATTOPACEWY O€ ETTITTEDO ETTIXEIPNONG.

MpoaTtraitoupeva

FIN101 2UvVaTTaITOUPEVA

Mepiexduevo
MaBrjuatog

To pddnua trepiAaupavel Ta akdAouBa BEuara:

Aiaxeipion KepaAaiou Kivnong: MNoAITIKES yia diaxeipion Ke@aAaiou
Kivnong, dlaxeipion WETPNTWY KAl EUTTOPEUCINWY TITAwY, dlaxeipion
TMOTWOEWYV, dlaxeipion EMTTOPEUNATWY, BpaxuTrpOBeCES
XPNHATODOTHOEIG.

MokpoTrpOBecuEG OTPATNYIKEG ETTEVOUTIKEG QATTOPACEIG: TEXVIKEG
TTPOUTTOAOYIOHOU €TTEVOUCEWY, TAMUIOKEG POEG KAl KivOUVOG, KOOTOG
Ke@aAaiou, ke@aAaiouxiky OI1apBpwaon Kal POXAEUOn, MEPICHATIKN
TTOAITIKI).

Makpo1mrp6Beopueg OTPATNYIKEG XPNMOATODOTIKEG OTTOPACEIG:
Kolvég MEeTOXEG Kal n  dladikaoia TnNG €ETTEVOUTIKANG  TPATTECIKNAG,
MakpotpdBeopog daveiopdg, HPBPIBIKEG POPPES XpNHATOdOTNONG:
TTPOVOMIOUXEG METOXEG, EVOIKIAYOPEG KAl DIKAIWUATA AYOPAS UETOXWY,
MNTPIKES eTaipeieg, LBOS, TTOAUEBVIKY XpNUATOOIKOVOUIKA dloiknaon.

Mpéo@areg e&eAifelg ka1 Tpéxovra OEpara OTO TOPEA TWV
XPNMATOOIKOVOMIKWV

MeBodoAoyia
AidaokaAiag

AlaAEEEIS

2ulATnon oTn TAgN

ATOUIKEG Kal OPADIKEG EPYOTIES

Xpnon BIBAIOBAKNG yia epeuvnTIKA TTPOYPAUMATA

5. Xpnon omTIKOAKOUOTIKWYV YEowV(videos, Taivieg, SIapAvEIEG)

N

BipAloypagia

Baoikd Eyxeipidia

Brealey, Myers, AAAev (2016), Apx€G XpPnUATOOIKOVOMIKNAG TWwV
Emyxeipriocwy, Ekddoeig Utopia

NikOAaog HpeiwTng, AnunTpioc BaaiAgiou (2008), XpnuaTOOIKOVOIKN
dloiknon, Ekdooeig: Rosili

2NMEILOEIC KABNyNnT
ZuvioTwuevn Avdyvwon

AnunTpIog BaaoiAgiou Kall NikOAaog Hpeiwtng (2008),
Xpnuatooikovoulkf Aioiknon, @cwpia kal MNpakTikry, EkdoTikdg Oikog
Rosili

Apdkou A. Avaortacia, KapaBavaong — Tewpyiog — (2017),
XpnuaTtoolkovouikr Aloiknon Twv Emixelpfocwy, ekdoéoeig E. MtTévou
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https://www.skroutz.gr/books/a.51751.ireiotis-nikolaos.html
https://www.skroutz.gr/books/a.68408.vasileiou-dimitrios.html
http://www.stamoulis.gr/ΔΡΑΚΟΥ-Α-ΑΝΑΣΤΑΣΙΑ_au-769889.aspx
http://www.stamoulis.gr/ΚΑΡΑΘΑΝΑΣΗΣ-ΓΕΩΡΓΙΟΣ_au-748327.aspx

AnuniTpiog BaolAgiou (2008), Xpnuatoolkovopikr) dioiknon, EkdOOEIC:

Rosili
AloAdynon

MAGHZIAKA ANOTEAEZMATA

1 2 3 4 5 6
TeAIKN €€€Taon 60% | X X X X X X
Evdidueon 30% | X X X X
e€étaon
2uppetoxn otn | 10% | X X X X X X
TagN

Awooa EAANvIKN kai AyyAIKn)
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TitAog

Eicaywyn oto Emixeipnuatiké Aikaio

MaBrjuatog

Kwoikag LAW201

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 1/ Egaunvo 2

goitnong
Ovopa Mewpyia Mapta
AiddokovTa
ECTS 6 AloAEEEIG / Epyaotipia /
eBdOouGda eBooudGda
ST6XOI To pddnua eival yevikr €il0aywyr] 0TO VOUIKO TTAQiCIO TTou eTTNPEACEl
MaBrparoc QUOIKA TTPOOWTIA, ETTIXEIPACEIG KOl ETTIXEIPNUATIKEG OUVOAAQYEG.
2TOXEUEI OTO VA TTPOCPEPEI OTOV POITNTA TIG YVWOEIG TTOU XPEIAZETAI VIO
va KOTAvONOoEl TNV 10Topid, BeOPOUG KOl ONPOVTIKEG ApXEG NG
VopP0Beaiag KaBwg €TTioNG Kal TNG OIKAOTIKNAG £E0UTIAG KAl TWV YEVIKWV
apxwv TrEPi vopoBeoiag oupPBoAQiwv  TTOU  €ival  OXETIKA  ME
ETTIXEIPNMATIKA KOl ETTAYYEANOATIKG paBruara.
MaBnoiakd M’s TNV ETTITUXI OAOKANPWON TOU PABruaTog, ol goITNTEC Ba eival o€
ATroTeAéOpAT Beon va:
1. KartaAdBouv Tnv VouIKr opoAoyia Kal OXETIKEG EVVOIEG.
2. A%loAoyoUv onuavTiKG VOUIKA Béuarta TrTou oxeTiCovral HE
ETTIXEIPNMATIKEG OUVOAAQYEG.
3. E@apudlouv VvOUIKN ETTIXEIPNUATOAOYIO KOl KATOAYOUV O€
VOUIKA CUUTTEPACHATA.
4. Zuykpivouv Kal EQapuOlouv d1GQpopES VOMIKEG
Bewpieg/eTTeENYAOEIG OE TTPAYHOTIKEG KATOOTACEIG.
5. MeTtpouv Kal avaAuouv KIvOUVOUG Kal ATTOKTAOOUV £va aioBnua
Aveong Kal OIKEIOTATAG PE TO VOUIKO oUOTNHA.
lMpoatraitoupeva | Kavéva 2 UVaTTaIToupEvVa

MepiexOuevo
MaBrjuatog

e To pdBnua epiAapBavel Ta akdAouBa Bépara:

e @uon kai lotopia Tou AyyAikoU Aikaiou — TTONITIKO Kal TTOIVIKO
dikaio.
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Koivé dikaio kal dikaloouvn; €AAEiYeIG TOU KoIvou dIKaiou;
oupBOoAn TG dikaloouvng.

O1 kUpieg T1Nyéc Tou AyyAikoUu Aikaiou: NopoBétnon kai
vopoBetiuata — @Puon Kal oTToTEAEOPa — 1N VOMOBETIKA
dladikaoia; NopoBetriuara kar dIKaoTIKr) epunveia; Koivo Aikalo
Kal AIKOOTIKO TTPONYOUUEVO - AVATITUEN — TTPONYOUUEVO OAMEPT
— [MAgovekTAPaTa Kal pelovekTipata — NopikéG ekBEoelg; Nopol
NG EupwTtraikng Koivétntag — H Eupwtrdikry Koivotnra —
KolvoTikoi @gopoi kai o1 Asitoupyieg Toug — MNnyég EupwTraikou
Aikaiou a1tdé Ta KPATN PEAN Kal KUpiwg atmd Tnv Bpetavia — n
€TTi®PaCN TOU KOIVOTIKOU BIKaiou TTavw oTo €BVIKO dikalo.

AMNAeg deutepevlouoeg TnyéS: ‘EBipa, 'HOBN, eutmopikd dikaio,
VOUIKG gyxelpidia.

Movikd dikaoTtApia:  Alopiopudg  OikaoTwy,  AladIKACIEG,
AikaoThpia avnAikwy Kal olkoyevelaka diIkaoThpla, E@eTeia

Moivikad dikaoTtpla: Katwtepa dikaoTtipia: 1. ETTapxiakda
OIKaoTAPIO — oUvBeon Kal eTKPATEIa 2. AvWTaTo SIKAOTRPIO-
ouvBeon Kal eMKPATeIa; E@éoeig otn TTEPITITWON TTONITIKWV
UTTOBEOEWV.

AAAa DIKAOTRAPIO KOl EQETEIA: ZUYXPOova Kal €10IKA DIKACTrAPIA KAl
eQETEIA, AGyol yIa TNV dnuioupyia Toug, dIoIKNTIKA dIKAOTAPIA.

AlapuecoAdpBnon — TTAEOVEKTANATA KAl JEIOVEKTAMATA.

NOWIKI OvVTOTNTA: QUOIKA KA VOUIKA TTPOCWTTA; 1ID1OTNTA VOUIKAG
TpoowTrKOTNTAG; ETaipeieg:  Tpdtmor  dnuioupyiag  Toug,
EEXWPIOT  VOMIKA  OvTOTNTA,  XOAPAKTNPEIOTIKA  TEXVNTAG
TIPOCOWTTIKOTNTAG, APON TOU £TAIPIKOU TTETTAOU; Mn YEYPANMEVES
EVWOEIG; OUVETQIPIOMOI: onuioupyia, oxéoeig METAEU
OUVETAIpWY Kal TPITWV Kol OXEOEIG METAEU TWwV CUVETAipWY,
OIGAUCT) CUVETAIPICKOU, CUVETAIPIOUOI TTEPIOPICHUEVNG EUBUVNG.
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levikés Apxég TOou oupBoAaioypa@ikou Oikaiou: Oploudg
oupBoAaiou; Baoikd otoixeia ocupBoAaiwv; TNpooc@opd Kai
atrodoxn: MNMpoo@opd Kal TTPOCKANON yia BepaTreia, ETTIKOIVWVIQ
NG TTPOCPOPAG, DIAPKEIQ TNG TTPOOYPOPAS. TPOTTOG ATTOOOXNG,
ETMIKOIVWVia, eEQIPETEIC; AVTITTAPOXH: €EKTEAEOTA KAl TTPWNV
AVTITIAPOXN; KAVOVEG TTOU a@OopouUV TNV avTiTTapoxr: Aegv
TPETTEL va gival TTPWNV, €EAIPECEIG, TTPETTEI v aQopd Tnv
uUTTOOXEDN, OEV XPEIACETAl va E€ival OPKETH, TTPETTEI va Egival
aAnBivr], n UTTOOXEDN EVOG TTPOCWTTOU VA EKTEAETEI UQIOTANEVN
uttoxpéwaon Oev atroteAei avtiTrapoxn; Mpdbeon dnuioupyiag
VOUIKNG OXEONG:  €0WTEPIKEG KAl KOIVWVIKEG OIEUBETAOEIG,
OleuBeTACEIC  PETAEU  OUuCUYywv, EUTTOPIKEG  CUNQWVIEG,
OUANOYIKEG  OUupPQwvieg; 1016TNTA:  avAAika TTaidid | Ppéen,
dlavonTikd diatapayuéva TTpoowTtra i yebuopévol, ETtaipeieg;
MapatrAavnTiIKEG dNAWOCEIG: OPICHOG, OOAIEG TTAPATTAAVNTIKEG
onAwaoelg, TTapatrAavnTIKEG dnAwoeIg Adyw apéAglng, aBweg
TTapatmAavnTikEG ONAWOCEIG; [igon Kal UTTEPPETPOG ETTNPEACHOG;
NGB — koivd AAGOn, apoifaio AdBog, povouepr] AGBOG;
Mapdvopa cupBoAaia: TTapavoua AOyw  KATACTATIKOU,
TTapdavoua Adyw Koivou dIKaiou, ETTITITWOEIG TTAPAVOUIag; dkupa
oupBoOAala — CUPPBACEIG EUTTODIO OTO €AEUBEPO  €UTTOPIO;
ExTéAeon oupBdocwv: ekTéAeon Ola TNG TTPAELNG, EKTEAEDN dia
OuUp@WViIag, eKTEAEON Bl AKUPWONG A METETTEITA aduvaliag va
ekTeAEOTEl ) AOyw TTapaBiaong; amolnuiwoeig — Bepatreia —
OUYKEKPIPEVN EKTEAEDN - atTayopeuon - Quantum Meruit.
NOpog yia TIG TTWAACEIG: YTTOXPEWOEIG TTWANTH Kal 01 BEpaTTEieg
Tou ayopaoTr]; implied conditions and warranties in every sale
of goods; uTTOXPEWOEIC TOU AyopaoTH Kal BEPATTEIES yIa TwWV
TTwANTA; PeTapifaon repiouaiag HETAEU TTWANTA Kal ayopaoTh;
MeETARiBaon  OUYKEKPIMEVWY  ayabwv; MeTapifaon N
OUYKEKPINEVWY ayaBwyv; MetaBiBaon kivduvou; petaifaon
TiTAOU QTTO PN 1IB1I0KTATN.

Alatrpayparteloiya Eyypaga: n évvola ™G
dlaTpayuaTeuciudTnTag; ouvaAAayuatikés;,  MeTaBifaon Kai
OlaTTpayuATEUON OCUVOAAQYUOTIKWY; T OIKAIWUATA TOU KOMIOTH;
QVEKTTANPWTEG OUVAAAQYUATIKEG Kal BepaTtreieg; BEuara TTou
a@opOoUV Ta OIKAIWUATA TOU KOMIOTH; EMTAYEG; ZTaupwud
ETTITAYWYV; TTPOOTACIA TPATTECITWV.

Aoc@dAcia: Eicaywyry; ac@aAoTEO CUPEPEPOV, UTTOKATAOTOON,
UTTOXPEWON VIO ATTOKAAUWN, OUVEICPOPA OTn dnuioupyia
TONITIKAG; Kabrikovra ac@alilopévwy; Kabikovia ac@alioTr).
AvTiTtpoowTria:  Anuioupyia  Kal - TEPUATIONOG; eCouaieg
QvTITTIPOOWTTOU; EUuBUVEG avTITTPOCWTTOU TTPOG AUTOV TTOU TOV
OI0pIOE Kal EvavTl TPITWV.
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. 1. AloAECEIG
MEGOéOA(?VIG 2. 2uCATnon oTn TG¢N
AidaokaAiag . . .
3. ATOMIKEG Kal OpadIKEG EPYATiES
4. Xpnon BIBAIOBRAKNG yia epeuvnTIKA TTPOYPANUATO
5. Xpron oTITIKOAKOUOTIKWV YEowV(videos, Taivieg, OIapAVEIEG)
BiBAIoypagia Baoikd Eyxeipidia
Eyxelpidio kabnyntn
N. Xar¢nuixanA (2017), Baoikf Kutrpiakry vopobBeoia, NopikA
BiBAI06nrKnN
ZuvioTwpevn Avayvwon
Marsh & Soulsby, OUTLINES OF ENGLISH LAW, 3" Edition 2005
Treitel, OUTLINES OF THE LAW OF CONTRACT, 2002
G Williams, LEARNING THE LAW, 2003
A&loAéynon
MAGHZIAKA ANOTEAEZMATA
1 2 3 4 5
TeAIKN e€€Taon 60% | X X X X X
Evdidueon e¢étaon 30% | X X X
2UMpETOXN 01N TAEN 10% | X X X X X
Nwooa EAANVIKA ka1 AyyAIKn)
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Course Title

English Instruction in Expository Writing

Course Code

ENG100

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 1

Teacher's Name

Kyproula Kyprianou

ECTS

6 Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The course is designed to help students gain knowledge on basic
writing skills. Aspects in Expository writing such as essay writing, the
writing process, steps in essay writing, patterns of essay development
and special skills are covered.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Use a structured, process-approach to composition.

2. Understand that writing involves the writer’s conscious decisions

about subjects, tones, purposes, and audiences.

Recognize and explore different strategies for developing topics.

Understand the purposes of different expository modes and be

able to recognize differences between them.

Develop a limited topic in a manner consistent with its purpose.

Support generalizations concretely with examples and details.

Connect ideas between sentences and paragraphs.

Write with economy and precision, avoiding major errors in

grammar and spelling.

9. Revise papers, producing finished essays which are unified and
free of major mechanical errors.

10. Read critically and respond to readings in journals.

P ow

© N o v

Prerequisites

None Required

Course Content

The course covers the following topics:

ESSAY WRITING: An Introduction to Writing, Point and Support,
Structure of the Traditional Essay, Benefits of Writing and Traditional
Essay, Writing as a Skill, Writing as a Process of Discovery, Writing a
Journal, Using a Computer, Review Activities, Using This Text.

THE WRITING PROCESS: Prewriting, Writing a First Draft, Revision,
Editing, Review Activities.
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THE FIRST AND SECOND STEPS IN ESSAY WRITING: Begin with a
Point, or Thesis, Support the Thesis with Specific Evidence, Practice in
Advancing and Supporting a Thesis.

THE THIRD STEP IN ESSAY WRITING: Organize and Connect the
Specific Evidence, Introductions, Conclusions, and Titles, Practice in
Organizing and Connecting Specific Evidence.

THE FOURTH STEP IN ESSAY WRITING: Revising Sentences,
Editing Sentences, Practice in Revising Sentences.

FOUR BASES FOR REVISING ESSAYS: Unity, Support, Coherence,
Sentence Skills.

PATTERNS OF ESSAY DEVELOPMENT: Introduction to Essay
Development, Description, Narration, Examples, process, Cause and
Effect, Comparison and Contrast, Definition, Division and
Classification, Argumentation.

SPECIAL SKILLS: Taking Essay Exams, Writing a Summary, Writing
a Report, Writing a résumé and Job Application Letter, Using the
Library and the Internet, Writing a Research Paper.

- 1. Lecture
Lz?ﬁgggo 2. Class discussion
gy 3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films,
transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
John, Langan (2013), College Writing Skills, 9" Edition, McGraw Hill
Companies Inc.
Recommended Reading
Elizabeth McMahan, Susan Day and Robert Funk (2006), Literature
and Writing Process, (8" Edition)
Stephen King (2002), On Writing, Pocket
Assessment
LEARNING OUTCOMES
112 |3 |4 |5|6 |7 |8 9|10
Final exam 50% | X | X | X |[X |X |X | X |[X |X|X
Mid Term exam 20% | X [X |[X |[X |[X |X |X
Assignment 20% X X | X [ X]|X
Class patrticipation | 10% | X |X | X | X |X |[X |X |X |[X|X
Language English
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TitAog

Eicaywyn ota Emyxeipnuartikd Madnuartika

MaBrjuatog

Kwdikdg MAT101

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 1/ Egaunvo 1

goitnong

Ovopa Mapia Tro@iTdikn

AiddokovTa

ECTS 6 AloAEEEIG / Epyaotipia /

eBdOouGda eBooudGda

ST6XOI O oko1ré¢ ToU PHaBRAUATOG Eival va TIPOCPEPEI OTOUG QPOITNTES MIA KOAN

MaBrparoc Baon oTa PABNUOTIKA APKETA IKAVOTTOINTIKA YIO TOUG OKOTTOUG TOU
TTPOYPAUMATOG. TO PABNUa KAAUTITEN Ta BACIKG OTAV apIOUNTIKA Kal
AAyeBpa yia va KATADEIXTEI N EPAPPOYI TWV YEVIKWYV JABNUATIKWY O€
éva emmayyeAuaTikd TrepIBAANov. ‘Exel oxedlaotei pe OKoTtd  va
€QOOIACEl  TOUG OITNTEG HE  TEXVIKEG yIA  €TTIAUCN  TUTTIKWV
ETTIXEIPNMATIKWY JABNUATIKWY AOKNOTEWV.

MaBnoiakd g/l’s 14\ .amTuxr'] oAOKAApwWON TOu PaBAPaTog, ol QoITNTES Ba gival o€

ATtroTeAEOPATA gon va:

1. uTtroAoyiCouv TOKOUG UE | XWPIG avaTOKIOKO O€ Pia TTEVOUON.

2. va XPNOIYOTIOIOUV TETPAYWVIKEG £EICWOEIG YIA VA UTTOAOYiI(ouv
€0000a, vekpd onueia kal kEPON.

3. va emeEnyouv  Kal  va  aTrelkovifouv o€ ypaenua
ekBeTIKEG(exponential) Kal AoyapIBUIKES EEICWOEIG.
4. xpnolyoTrolouv  €KOeTIKEG  (exponential)  €glowoelig  yia

UTTOAOYIOHUO TOKOU JE QVATOKIGHO.

5. €mAUouUV €TTEVOUTIKA TTPORAAUOTA XPNOIMOTTOIVTAG EKOETIKEG
Kal AOYapIBUIKEG EEI0WOEIG.

6. uttoAoyifouv TNV HEAAOVTIKI] Kl TTOPOUCA a&ia TOKOXPEOAUTIWV.

7. €mAUouv TTPOBARuaTa Pe dUO Kal TPEIG BIOUNXAVIKEG EIOPOEG-
EKPOEG XPNOIKOTTOIVTAG TTPAEEIC OE TTIVAKA.

8. XpnOIJOTTOIoUV  YPOUMIKEG QavVIOOTNTEG
ETTIXEIPNUATIKWY  TTPORANUATWY  OTTWG
TTWANCEWV KOl KEPOWV.

9. xpnoigoTtrololv oxedlaypduuara Venn yia va OTTEIKOVIOOUV
OUCXETIONOUG TTOU APOPOUV EVWOEIG, TOPEG KAl CUUTTANPWHATO
OUVOAWV.

etmiAuon
UTTOAOYIONO

yla
TOV
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10.xpno1yoTrolouV TTOAVOTNTEG YIA TTOIOTIKO £AEYXO Kal UTTO OPOUG
MOAVOTNTEG VIO AOPAAr £pEuval.

MpoaTtraitoupeva

2 UvaTTaITOUPEVa

Mepiexduevo
MaBrjuatog

To pddnua epiAaupBavel Ta akdAouBa BEuara:

"PaQIKES TTOPACTACEIG, YPOAUMES Kal aKOAOUBIES

IMOAUWVUUIKES Kal 0pBOAOYIKES EEICWOEIG

EKOETIKEG KAl AOYOPIBUIKES EEICWOEIG

ATTAOG €TTITOKIO KQI QVATIKIOPOG

Mapouoa kar MeANOVTIKN aia

Mpaupikég eClowoelg Kal e¢dAeiyn Gauss-Jordan

Mivakeg kal avaAuon €l0powv — ekpowv Leontief

"POUMIKEG ECIOWOEIG KAl YPAPUIKOG TTPOYPAUMOTIONOG

ApxEC pETpNong, petabéoeig(permutations) and ocuvduacpoug
Aciypata  xwpou(Sample  spaces), mmOavotnteg  and
deopeupéveg MOavoTnTeg  (conditional probability)

XpAon AOYIOUIKWY TTPOYPAUMATWY YIa KAAUWN TwV TTIO TTAVW
BeuATWV.

MeBodoAoyia
AidaokaAiag

AloAEEEIg

2ulATnon oTn TAgN

ATOUIKEG Kal OPADIKEG EPYOTIES

Xpnon BIBAIOBAKNG yia epeuvnTIKA TTPOYPAUMATA

5. Xpnon omTIKOAKOUOTIKWYV HEowV(videos, Taivieg, SIaQAvEIEG)

PwpNPR

BiBAioypagia

Baoikda Eyxeipidia

Raymond A. Barnett, Michael R. Ziegler, and Karl E. Byleen, (2008),
Finite Mathematics for Business, Economics, Life Sciences, and Social
Science, 12th Edition, Pearson Prentice Hall

Stanley Thornes Ltd, 2003, Mathematics for the Foundation Course in
Science (MAFS), Open University S101, 2001, Polymaths, Preliminary
Course in Mathematics,

Raymond A. Barnett, Michael R. Ziegler, and Karl E. Byleen, Finite
Mathematics for Business, Economics, Life Sciences, and Social
Science

ZuvioTwuevn Avayvwon

Pure Mathematics volumes 1 & 2, Bostock L and Chandler S, STP,
2000.

Further Pure Mathematics volumes 1 & 2, Bostock L and Chandler S,
STP, 2004
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Business Mathematics (10™ Edition) by 2005 Charles D Miller, Stanley
A Salzman and Gary.

Raymond A Barnett, Michael R Ziegler and Karl E Byleen (2002),
Applied Mathematics for Business (8™ Edition),

T. Bradley & Paul Patton, Essential Mathematics for Economics and
Business, WILEY

AloAdynon
MAGOHZIAKA ANOTEAEZMATA
112 |3 |4 |5|6 |7 8|9 |1
0
TeNIKA €€€Taon X I XX [ X[ XX [X[X[X][X
EvdiGueon e¢étaon X [ X [ X [ X | X |X
2UMUETOXN oTn X[ X [ X[ XX | X|X|X[X[X
TagNn
wooa EAANvIKN kai AyyAIKn
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TitAog

Eicaywyn oto MdapkeTivyk otov Tpatre{iko KAado

MaBrjuatog

Kwoikog MAR101

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 2 / E¢aunvo 1

poitTnong
Ovopa Mavayiwtng Kupidkou
AiddokovTa
ECTS 6 AloAEEEIG / Epyaotipia /
eBdOouGda eBooudGda
ST6XOI ZII(O'ITOQ ToU paer']pmo’g gival va £|0(lﬁ(y£| TOUG cponmég oToV Topéa TOU
MaBraTog HAPKETIVYK, va avaTtrTugel n KOTavoNan TWv QOITNTWY eepoﬁwv’ TTOU
aQOPOUV TO JAPKETIVYK KOI VO EKTIMACOUV TNV ChPacia Twv dlo@opwv
AEITOUPYIWV OTO JAPKETIVYK, TNV DIOXEIPION AUTWYV TWV AEITOUPYIWYV KAl
TTWG N KABe Asitoupyia eTTNPEAEl GAAEG AsITOUPYiEG HECA OTO XWPO TOU
MApKeTIVYK. O1 KUpPIEG AsiToupyieg gival n dlaxeipion Tou PAPKETIVYK,
£pPEUVA OTO PAPKETIVYK, OXEDIOOWOG TTPOIOVTWY, KavAaAia dlavoung,
TIuOAGynoNn kKal TTpowBnon. Oa JdideTal €u@acn oTnv MEAETN TOU
OUVOUAOMOU TWV TEXVIKWY TOU WAPKETIVYK KABWG €TTiONG KAl OTOUG
€CWTEPIKOUG  TTOPAYOVTEG TOU  ETTIXEIPNUATIKOU  TTEPIBAAAOVTOG.
EmmpdoBeta, kaAutrtel B€uata OTTwg TN QUON Kal OKOTToUug TOu
MAPKETIVYK, EVTOTTIONOG Kal €TTIAOYN) Qyopwv Kal Olaxeipion Tou
MAPKETIVYK VIO va €TTITEUXOEI 0 0TOXOG.
MaBnaiakd M's TNV ETTITUXI OAOKANPWON TOU PaBruaTog, ol goItnTéG Ba eival o€
AtroTeAéopaTa Béon va:
1. avniAauBavovtal Tn XprRon Bacikwy evvoiwy, apxEg Kal Bewpieg
TOU UAPKETIVYK.
2. E@apudlouv autéc TIC €vvoleg, QpPXEC Kal Bewpieg TOU
MAPKETIVYK.
3. Karavoouv tnv diadikacia oxedlaouou Kal va EQapuolouy auTh
TN d1adIKACia YIO CUYKEKPIMEVOUG ETTIXEIPNHATIKOUG OKOTTOUG.
4. ¥ulntouv Kal avaAUouv Béuata MAPKETIVYK e OlEUBUVTIKG
OTEAEXN.
lMpoatrairoupeva | Kavéva 2 UVaTTaIToupEvVa
MeplexOUEVO To paBnua epiAapBavel Ta akdAouba Bépara:
Ma6ruaTog
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O Topéag TOU HAPKETIVYK: OPIOPOG TOU PAPKETIVYK; N Onuacia Tou
MAPKETIVYK OTn onuepIvh €mToxn; H évvoia Tou HApKETIVYK; Alaxeipion
Kal €EENIEN TOU PAPKETIVYK; avaTITUCOOVTAG TNV £€VVOIA TOU HAPKETIVYK.

To TrepIBAAAOV TOU MAPKETIVYK: €EWTEPIKO HAKPOTTEPIBAAAOY;
eCwTepIKG MIKPOTTEPIBAAAOV; To eowTePIKO TTEPIBAANOV; To piyua
MAPKETIVYK (marketing mix).

ZuoTAHATA TTANPOPOPIKNG KAl EPEUVA YIO HAPKETIVYK: OPICUOG TOU
TTANPOPOPIAKOU CUCTAMATOG MAPKETIVYK; OXEON METAEU OUCTHUATOG
TTANPOPOPIKNAG KAl £PEUVAG VIO HAPKETIVYK; TTEQI0  €PEUVNTIKWV
OpPaCTNPIOTATWY PAPKETIVYK; EpeuvnTikr d100IKACIA OTO HAPKETIVYK.

Anpoypa@ikd oToIXEia TNG Ayopdg Kal TG AyopaoTIKAG SUvVAuNG:
TANBuoudG: Katavour kal ouvbeon; Eioddnua KatavoAwTwy Kail n
KATAVOWI) TOU;

KolvwVIKEG Opadeg Kal YUXOAOYIKEG ETTIPPOEG OTH CUHTTEPIPOPA
TWV KOATAVOAWTWYV: TTONITIOTIKEG ETTIPPOEG; ETTIPPOEG ATTO DIAPOPES
KOIVWVIKEG  OMAdEG;,  WUXOAOYIKOI  TTAPAYOVTEG  AYOPAOTIKAG
OUUTTEPIPOPAG; Aladikaaia dIaUOPPWaONS AyOoPaCTTIKWY ATTOPACEWV.

H emxeipnuatikp ayopd: @uUOn Kal  OoTroudaidtnta  TNG
ETTIXEIPNMATIKAG  AyOopdAs;  XAPOKTNPIOTIKA KAl TTPOCOIOPIOTIKOI
TTapPAyovTeS TNG CATNONG.

Tunparotroinon ayopdg: TUNUATOTTOINCON ayopdg Vs ouadoTroinon
ayopd. @uUOn TnNG TUnUaTOTIOiNONG TNG ayopds. Baoeig yia Tnv
TMNUOTOTTOINON TG ayopdg.

2xed100uOG Kal avartrTugn TTPOoIOGVTOG: N onuacia Tou TTPOIOVTOG;
Tagivounon Twv TpoidvTwy; dladikacieg uloBEéTnong, avdatrTugng Kai
d1axuong vEwv TTPoIovTwy; AGyol yia TNV €TTITUXia i atmoTuXia VEwv
TTPOIOVTWV.

ZTPATNYIKEG CUVOUAOMOU TTPOIOVTWYV: OUVOUQCHOG TTPOIOVTWY Kal
YKAPO  TTPOIOVTWY; PBACIKEG OTPATNYIKEG OUVOUACOHOU TTPOIOVTWY;
€vvoIa TOU KUKAOU (WG TOU TTPpoiovToG; MNpoypauhaTIoNOGS Yia aAAayYEG
oTn uo6da; Bewpieg uloBETNONG PGdAC.

Eptropikn emwvupia, ouokeuaoia Kal GAAA XOpaKTNPICTIKA TOU
TPOIOVTOG: EUTTOPIKEC ETTWVUMIEG; N ONUACia PIAg KAARG ETTWVUNIAG
OUOKeUaoieg; onuavoelg; AAQ XOpaKTNPIOTIKA TOU TTPOIOVTOG.

KaBopiopdg TIpwvV: €vvolia TIUAG, onuacia TIMAG OTnV OIKOVOIQ;
TIMOAOYIOKOI OTOXOI; TTAPAYOVTEG TTOU ETTNPEACOUV TO KOBOPIOHO TIUNAG;
2TPATNYIKEG KAl TTOMITIKEG TIMOAOYNONG.

ZuoTAuaTa diavoung; KavaAia QUOIKAG SIAVOUAG TTPOIOVTWV.
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MpowBnon; é£vvoia kal onuacia Tng TpPowdnong; diadikacia
ETTIKOIVWVIAG;,  KABOPIOWOG ouvdbuaouou  MPETPWY  TTpowBnong;
KaBopiopdg ouvoAIknG datravng yia rpowonon.

Alaxeipion TPOOWTIKWY TTWANCEWYV; N oTpaTnyik Oladikaoia
TIPOCWTTIKAG TTWANONG.

Alaxeipion Slapnuicewy, mpowonon TWAACEWV  Kal
onupooiétnTa; @uon dloeAuIoNg, Tpowlnon  TTWAACEWV  Kal
onuooIoTNTa;  OoKoTroi  dia@Auiong;  AvATITugn  dIA@NUICTIKAG
EKOTPATEIOG; agloAdynaon NG dIaPNUICTIKAG TTPOCTTIABEING.

Mpdo@aTteg e€eAIEIC Kl TIPOKARCEIG TOU GUYXPOVOU PAPKETIVYK.

. 1. AloAECeI
Mseoéo)\c?wa 2. 2uCATnon oTn TG¢N
AidaokaAiag . . .
3. ATOUIKEG Kal OUadIKEG EPYATiES
4. Xpnon BIBAIOBRAKNG yia epeuvnTIKA TTPOYPANUATO
5. Xpron oTTIKOAKOUOTIKWV YECowV(videos, TaIvieg, DIaPAVEIEG)
BiBAIoypagia Baoika Eyxeipidia

KwvaoTavTivog AUpPTTEPOTTOUAOG (2006), MApPKETIVYK
xpnuatomoTwTikwy utnpeoiwyv, NIKHTOMNOYAOZ E & ZIA OE EKA.
INTERBOOKS

Gary Armstrong and Philip Kotler (2014), Marketing: An Introduction,
12t Edition, Pearson Education

2NMUEIWOEIG HaBAPATOG

ZuvioTwpEvVN Avdyvwon

MaAAiaprig Tétpog (2012), Elcaywyry OTO MPAPKETIVYK, €KOOOEIG
2TAMOUAN

Michael, J, Etzel, Bruce, J, Walker and William, J, Stanton, 2004,
Marketing, (13" Edition), McGraw Hill/Irwin

Susan J Kann and Stephen Dann (2003), Introduction to Marketing
M.J. Etzel, B.J. Walker, and W.J. Stanton, MARKETING, McGraw Hill

Kotler, P. and Armstrong K., PRINCIPLES OF MARKETING, Prentice
Hall

Selected articles from periodicals

74




A&loAdynon

MAGHZIAKA

AMNOTEAEZMATA

1 2 3 4
TeAIKN €€€Taon 40 X X X X
Evdidueon e¢étaon 20 X X X X
Epyacia 30 X X X X
2UMJMETOXN 01N TAEN 10 X X X X

MAwooa

EAANVIKA kol AyyAIKn)
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TitAog

ZTaTIoOTIKN EMXeipRoswyv

MaBrjuatog

Kwoikog MAT201

MaBrjuatog

Tutog padnuarog | Kopuou / ATraitoupevo
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 2 / E¢aunvo 2

goitnong
Ovopa Xp. XpiotodouAou
Aidaokovta
ECTS 6 AloAEEEIG / Epyaotipia /
eBdOouGda eBooudGda
ST6YO! O BaoIkOG 0TOXOG TOU HOBARUATOC €ival N EKTTAIOEUCT TWV POITNTWV OE
MaBrjuaToc BAOIKEG OTATIOTIKEG TEXVIKEG KAl TNV EQAPUOYN TETOIWV TEXVIKWYV OTN
OI0iKNON ETTIXEIPOEWV.
MaBnaiakd g/l’s 14\ .amTuxr’] OAOKAApwWON TOu PaBAPATOG, oI YoITNTES Ba gival o€
ATroTeAéEOPATA gon va:
1. €xouv aTTOKTAOEI BACIKEG YVWOEIG OTN OTATIOTIKI TTOU Ba TOUg
EMTPEYEI va TTapakoAouBrioouv GAAa pabnuarta oTtn dioiknon
ETTIXEIPNOEWV.
2. ATTOKTAOOUV KOAEG E€TIOECIOTNTEC OE OTATIOTIKEG TEXVIKEG TTOU
gival XpAOIMEG OTNV avAAUCH TWV ETTIXEIPAOEWV.
3. MTTOpoUV €UKOAOTEPO va XeIPiCOVTAl OTATIOTIKEG €VVOIEG TTOU
QQOPOUV ETTIXEIPNMATIKA TTPOBAAMATA.
4. Ouykpivouv apIBuNTIKEG ATTOOOOEIS CUYKEKPIMEVNG ETAIPEIOG UE
AVOUEVOEVES ATTOOOOEIG.
5. Xpnoiyotrolouv oTamIOTIKA  avAdAuon vyia va TTpoBAETTOUV
MEANOVTIKA €TQIPIKA dpaOTNEIOTNTA.
Mpoatrairoupeva 2 UVaTTaIToupEvVa

MepiexOuevo
MaBrjuatog

To paBnua epiIAapBavel Ta akdAouBa Bépara:

TpoTrol TTEPIANTITIKAG TTapouaiacng 0EOOPEVWV
Karavopég ouxvotnTag
2TOTIOTIKEG TTEPIYPAPES
2TATIOTIKA ouvdpTnon
AlWVUPIKA KaTavoun
YTTEPYEWMETPIKI KATAVOUN
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Katavopr Poisson

Kavovikr Katavopr)

Katavoun t-kai chi-square

AgiygatoAnyia kal karavoury katavour OEIYMOTOANWIag Tou
péoou

Al0OTAPOTA EUTTIOTOOUVNG YIa TOV apIiOunTIKO JEoO TTANBuCouOoU,
TUTTIKI) ATTOKAION KAl TTOO00TO.

MeBodoAoyia
AidaokaAiag

AloAEEEIC

2ulnTnon oTn TAgN

ATOMIKEG Kal OUADIKEG EPYATIES

Xpnon BIBANIOBAKNG yIa EpeuvNTIKA TTPOYPAUMOTA

5. Xpron omTIKOaKOUOTIKWV PHEowv(videos, Taivieg, d1aQAveIeg)

PwpnPE

BipAloypagia

Baoika Eyxeipidia

XaAikia I lwavvng (2017), Zrtamortiki. MéEBodor AvaAuong vyia
Emyxeipnuatikéc Atropaoeig, ROSILI EMIMOPIKH-EKAOTIKH M. ENE

Doane, D. and Seward, L. (2015), Applied Statistics in Business and
Economics, 5™ edition, McGraw-Hill Education

ZuvioTWHEVN Avdyvwon

lwavvng  2mnAiwtng, ewpyioc  KokoAdakng (2010), Oewpia
TOAVOTATWY KAl OTATIOTIKI JE EQAPHOYEG, EKOOTEIG ZUUEWV.

Zageipotrouhog Kwaotag, Eicaywyr) otn Z1atioTikn Kai TIg MeavoTtnTteg
2n ‘Ekdoon, EkdATNG KpITIKN

Linda Herkenhoff and John Fogli (2013), Applied Statistics for Business
and Management using Microsoft Excel, 2013 Edition, Springer

A&loAdynon

MAGHZIAKA
AMNOTEAEZMATA

TeAIKN e€€Taon 60%
EvOidueon e¢étaon 30%
2uppeToxn otn 1één | 10%

X|X|X| &
X|X|X|o

X|X|X|w

X|X [ X[~
XXX

MAwooa

EAANvIKN kai AyyAIKn
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https://www.skroutz.gr/books/a.93681.spiliotis-ioannis-kathigitis-e-m-p.html
https://www.skroutz.gr/books/a.93682.kokolakis-georgios.html

Course Title

Electronic Business in the Banking Industry

Course Code

EB202

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 /| Semester 2

Teacher's Name

Dinos loannides

ECTS

6

Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The purpose of the course is to give an understanding of E-Business
to students and to introduce them to new initiatives in e-business, the
extent of promotion of e-business ventures through all media, and the
concern of Governments about the potential impact of the internet in
society, mobile, technologies etc.

Learning
Outcomes

On successful completion of the course, students will be able to:

1.

10.

Define ecommerce and describe how it differs from traditional
commerce.

Compare and contrast the advantages and disadvantages of
implementing ecommerce activities.

Describe the computer hardware needed to implement
ecommerce activities.

Examine the software protocols and utilities used by online
businesses.

Discuss the security issues facing banks and businesses that
engage in ecommerce.

Examine the safeguards that can be implemented to protect
electronic commerce assets and intellectual property.
Differentiate between the various electronic payment systems in
use today.

Explain how online businesses use the Web to create online
identities, reach potential customers, and promote their
business.

Describe the techniques used by online banks and businesses
to identify and interact with their suppliers.

Discuss the international, legal, ethical, and taxation issues that
faced by banks engaging in ecommerce activities.

Prerequisites

BUS101 Required

Course Content

The course covers the following topics:

FRAMEWORKS FOR E-BUSINESS: Stages of e-commerce service
development, Stage 4 of e-commerce service development: integration
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of internet capability, content, communication, commerce and
community on a business website, Features of e-commerce,
Comparing organizational and consumer markets, Web business
benefits.

TECHNOLOGIES: Matching technologies to segments, Internet
protocols, The contents of a typical web page, Criteria for evaluating
an ISP, Hotmail screen, Making it work — connecting and hosting,
comparing early kiosks with the latest developments.

WEBSITE DESIGN AND SEARCHING: Audiences for an
organizational website, Checklist of typical contents of a website, An
example of search help: Buyers Index, Using color, Web addresses of
some Premiership websites, Stages in website development, Search
engine output, Information architecture: part of the hierarchical
organization of the BBC website, Quick tips for successful Web
searching.

CREATING AN E-PRESENCE: Important Internet characteristics that
impact on marketing communications, Comparing online advertising
with advertising in traditional mass media, Two-way marketing
communications, Checklist for successful banner ads, Checklist of
factors that affect site listing and ranking by search engines, Website
and e-business performance metrics.

SERVING CUSTOMERS: Roles for IT in service delivery in retailing,
The stages in Internet shopping, Comparing a bricks-and-mortar store
with an online store, The consumer decision-making experience,
Checklist for using e-mail to talk to customers, Questions to inform
effective online customer service, Dimensions of customization, A
personalized website.

ONLINE COMMUNITIES: The Well, Categories of loyalty, Stages in
the relationship lifecycle, A Code of Behavior, Building exposure and
relationships.

THE E-BUSINESS ENTERPRISE: Organizing for the Web — impact
areas, Processes for e-commerce, The database marketing process,
Enterprise resource planning systems and business system control,
Shipping options for CDs, Comparing shipping costs.

E-BUSINESS STRATEGY: Strategic development of e-business, The
stages in strategy formulation and implementation, Checklist for
examining competitor’s websites, To spin off or to integrate? Absoff’s
matrix, Integrating marketing communications — some planning
considerations, Sections in an e-business plan, The e-business value
chain.

PROTECTING ONLINE COMMUNITIES AND SOCIETIES: Terms
and conditions, Most-visited e-commerce sites, Revenue-generating
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business models, Chat rooms from 100hot.com, Business function —
based business models.

- 1. Lecture
-I\r/leeat‘ﬁgglc?lo 2. Class discussion
gy 3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Jennifer Rowley, 2004, E-Business Principles and Practice
Paul Phillips McGraw Hill, 2003, E-Business Strategy, Text & Cases
Recommended Reading
Tom Antion (2005), The ultimate Guide to electronic marketing for small
business: low-cost/high return tools And Techniques that really work
Simon Hakim and Erwin A Balckstone (2006), Securing Home and
Business: A Guide to the Electronic Security Industry Richard D. Irwin,
2004
Ball / Mc Culloch, J., International Business: Introduction and
Essentials, Richard D. Irwin, 2002
Rugman, International Business: Firm and Environment, McGraw-Hill,
2001
Assessment
LEARNING OUTCOMES
112 (3|4 |5|6 |7 8|9 |1
0
Final exam 60 [ X [ X | X | X [ X [ X | X [X X |X
%
Course 30 X[ X | X | X [ X |X
assignment %
Class participation | 10 | X [ X [ X [ X [ X | X | X | X [ X [X
%
Language Greek and English
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Course Title

Intermediate Accounting

Course Code

ACC200

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 2

Teacher's Name

Georgios Papagavriel

ECTS

6 Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The aims of the course are to:

e to comprehend the objectives, functions, regulatory frameworks,
and practices of financial reporting

e to learn and apply the techniques and methods in the
preparation and presentation of financial accounting reports in
accordance with prescribed regulations

e to attain knowledge of the theories, techniques, and methods of
financial statement analysis in order to assess the financial
performance and position of business entities

Learning
Outcomes

On successful completion of the course, students will be able to:

9. appreciate the need for and the importance of the conceptual
framework as it relates to financial reporting and be aware of the
assumptions, implementation principles and constraints
underlying the generally accepted accounting principles.

10. perform the accounting cycle steps leading to the preparation of
the financial statements.

11.identify and account for extraordinary items, discontinued
operations and changes in accounting estimates or principles.

12.understand the composition of the statement of retained
earnings, including prior period adjustments and calculation of
earnings per share.

13.identify and account for subsequent events and write notes to
the accounts to communicate accurate information about a
company's financial position.

14.prepare a bank reconciliation

15.report trade and notes receivable, including the adjustments
related to them, and show how these accounts can be used by
a company to raise cash.

16.know the components of inventory cost, apply the perpetual and
periodic inventory systems and use various methods to value
inventories and cost of goods sold
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17.understand the valuation of plant assets at acquisition and know
how to account for the purchase, depreciation and disposal or
trade-in of plant assets.

18.understand the definition of "provision”, “contingent liability” and
‘contingent asset" and identify and illustrate the different
methods of accounting for provisions, contingent liabilities and
contingent assets.

Prerequisites

ACC101 Required None

Course Content

The course covers the following topics:

e Accounting principles and professional practice. The
environment of accounting. Conceptual framework for financial
accounting and reporting. Generally accepted accounting
principles. Cash flows and income measurement.

e Information processing and the accounting cycle. Recording
business transactions and events. Adjusting entries. Closing
procedures. Reversing entries. Worksheet.

e Revenue and expense recognition. Income measurement and
reporting; Recognition of revenue. Recognition of expenses.
Income measurement and reporting.

e Financial statements and additional disclosures. Income
statement. Statement of retained earnings. Balance sheet.
Statement of stockholders equity. Cash flow statement.
Additional disclosures.

e Cash and short term investments.

e Receivables. Trade accounts receivable. Measuring trade
accounts receivable. Use of receivables as a source of cash.
Notes receivables.

e Inventories: cost and cost flow assumptions. Cost and quantity
accumulation. Inventory valuation at lower of cost or market.
Special valuation methods: retail, gross profit, replacement
costs. Accounting for construction-type contracts.

e Current liabilities and contingencies. Definitely measurable
liabilities. Liabilities depending on operating results.
Contingencies.

e Plant assets: acquisition and disposal. Cost of plant assets.
Retirements, disposal and exchanges. Depreciation and
deletion. Depreciation for income tax purposes. Depreciation
methods and management decisions. Depletion of natural
resources.

e Recent developments and contemporary issues pertaining to
the subject-matter of the course.

Teaching
Methodology

agrpODE

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films, transparencies)
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Bibliography (Indicative)

Bibliography
Core Text(s)
Kieso, D.E., Weyandt, J.J., & Warfield, T.D. (2008) Intermediate
Accounting, 12th edition. New York: John Wiley & Sons.
Recommended Reading
Thomas, R, Dyckman, Charles, J, Davis, and Roland, E, Dukes, 2001,
Intermediate Accounting, McGraw-Hill, USA (5™ Edition)
Dyckman T., Davis C. & Dukes R., Intermediate Accounting, Latest
Edition, McGraw Hill, International Edition
Spiceland, J. David, James F. Sepe, and Lawrence A. Tomassini.
Intermediate Accounting, Volume I, 4th Edition. Boston: McGraw Hill /
Irwin, 2007
Wood, F & Sangster, A. 2005, Business Accounting Il, 10th Ed.,
Pearsons Education Ltd London
BPP notes for F3 —ACCA
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f3/
BPP
http://www.bpp.com/acca/papers/f3/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx
LEARNING OUTCOMES
Assessment
112 |3 |4 |5 |6 |7 |89 |1 |1
0 |1
Final exam 60 | X[ X [ X [ X [ X [ X [ X [ X [ X |[X |X

%
Midterm exam 30 | X| X X I X | X | X
%
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http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f3/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Class
participation

10
%

Language

English
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Course Title

Corporate Law

Course Code

ACC216

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 1

Teacher's Name

Georgia Parpa

ECTS

6 Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The aims of the module are to familiarize students with the principles
of corporate law, enable them to understand the practical application
of these principles, and to develop student’s critical and legal thinking
skills.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Explain and analyse the importance of contract law and be
aware of the requirements for the formation of a contract, of the
remedies for breach of contract and of the main principles of
contract law.

2. Explain the different types of partnerships in Cyprus Law and to

compare partnerships with companies and sole traders.

Explain the various types of companies in Cyprus law.

Distinguish between the role of the board and the role of the

shareholder.

Compare between shares and debentures.

Apply the procedure to register and liquidate a company.

Explain the importance of corporate governance.

Identify and explain the main employment legislation.

9. ldentify the various types of torts

P ow

© N o v

Prerequisites

ACC101, ACC102 Required

Course Content

The course covers the following topics:

e Contract law: Formation; Remedies for breach.

e Partnership Law

e Company Law: Registration of a company; Types of companies;
Board/shareholders; Shares /debentures; Liquidation.

e Corporate Governance

e Employment Law

e Law of Torts
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. 1. Lecture
LZ?ES:;‘(?IO 2. Class discussion
gy 3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Recommended Reading
Brenda Hannigan, (2003), Company Law, OUP
Henry Cheeseman, (2012), Business Law, 8™ Edition, Pearson.
Reinier Kraakman, (2004), Anatomy of Corporate Law: Comparative
and Functional Approach, Oxford University Press.
Robert Clark, (1986), Corporate Law, Little, Brown and Company
Lecturer Notes
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f4/
BPP
http://www.bpp.com/acca/papers/f4/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx
Assessment
LEARNING OUTCOMES
1 |2 |3 |4 |5|6 |7 |8 |9
Final exam 60 [ X [ X [ X | X | X | X | X [X |X
%
Midterm exam 30 | X [ X [ X [ X | X |X
%
Class participation |10 | X | X [ X | X | X [ X | X [ X [|X
%
Language English

86



http://www.accaglobal.com/students/acca/exams/f4/
http://www.bpp.com/acca/papers/f4/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

TitAog

ZupTtrepipopd KaravaAwTh

MaBnuartog

Kwoikog MAR201
MaBnuaTog

ToOmmog padnuatog | EtmAoyng
ETiTredo MpoTrTuxIoKO

‘Etog / E&aunvo

‘Etog 2 / E¢aunvo 2

poitTnong

Ovopa NTivog lwavvidng

AiddokovTa

ECTS 6 AloAEEEIG / Epyaotipia /

eBdOouGda eBdOouGda

ST6XOI 2TOXOG TOU MABAPATOG E€ival va TTapEXEl OTOUG  @OITNTEC MIa

MaBrparoc OAOKANPWWUEVN TTAPOUCIOCN TWV €VVOIWV Kal TWV apXWwV TTou
EMTTAEKOVTAI OTN MEAETN TNG CUPTTEPIPOPAS TWV AYOPOOTWYV. ZTOXEUEI
€Tmiong va dwaoel oTov oTToudaoTr) TN dUVATOTNTA VO KATAVONOEl KAl vV
agloAoynoel TN onPacia TNG CUPTTEPIPOPAS TWV KATAVAAWTWY OE €va
IOXUPO avTAYyWwVIOTIKO TTEPIBAAAOV KOl TTWG AUTH N CUPTTEPIPOPG
ETTNPEACEl OAEC TIC ATTOQACEIS TWV KATAVOAWTWY. Oa doBei Eugpaon
OTNV £EQAPUOYN AUTWYV TWV EVVOIWYV OTO JAPKETIVYK.

MaBnaiakd g/l’s 14\ .smTuxr'] OAOKAApwWON TOU PaBAPaATOG, oI YoITNTEG Ba gival o€

ATtroTeAEOPATA gon va:

1. €xouv pia €16 BaBog katavonon Tou HAPKETIVYK ATTO WUXOAOYIKN
Kl KOIVWVIOAOYIKA ATTown.

2. emme¢nyolv opBOAOYIOTIKA TNV KABNUEPIVA] CUUTTEPIPOPA TWV
ATOMWYV O€ OXEoN ME TNV KaTavaAwon

3. dlagopoTrololv Kal avaAuouv dIAQopes PEBODOUG Kal TTNYEG
QTTOKTNONG OTOIXEIWV KOl OEDOUEVWV VIO TOUG KATAVOAWTEG
MEOW EPTTEIPIKAG TTPOOEYYIONG.

4. KATavoouv TTWG N TTPOCWTTIKOTNTA, TA KivnTpa, n avtiAnyn, n
KOUATOUPO KOl N OTAon, €mmnpeddouv Kal kabodnyouv Tnv
AvATITUEN TNG dPACTNPIOTATAG TOU NAPKETIVYK.

MpoaTtraitoupeva

MAR101 2 UvVaTTaITOUPEVA

Mepiexouevo
MaBnuaTog

To paBnua epiIAapBavel Ta akdAouBa Bépara:

ZUPTTEPIPOPA  KATAVOAWTWYV KOl  HAPKETIVYK: N €vvoia  TOu
MAPKETIVYK KAl Ol ETTITITWOEIG OTN CUMTTEPIPOPA TWV KATAVAAWTWV,
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OTPOTNYIKEG EQPAPUOYEG OE OXEON ME TNV CUPTTIEPIQPOPA  TWV
KATAVAAWTWV.

MoAutrAokn AQYN ammo@ACEWV: n XpHon &vog KATAVOAWTIKOU
MOVTEAOU, N onuacia Kal ol TTEPIOPICHOI TOou, €va POVTEAO OUVOETNG
AYNG atro@acewy, avaykn dIEyEPONG, ETTECEPYATia TTANPOPOPIWYV VIO
TOUG KOTavaAwTEG, agloAoynon Tou brand, agloAdynon Trpiv Kai PeTA
TNV ayopa.

2uviBeia, padnon kali AQYnNn aro@Acewyv: £éva TTPOTUTTO oUVHBoUg
QyopPaOTIKAG CUPTTEPIPOPAG, ouvABEIa Kal avalriTnon TTANPOPOPIWY, Ol
A€ITOoUpYieg TNG oUVNBEIAg, OTPATNYIKESG ETITITWOEIG TNG CUVABEIOG Kal
TNG KATAVOAWTIKAG MABNONG, KAACIKA TIPOETOINACIQ, OUVIOTWOO
YVWOTIKA Jadnon.

Brand loyalty: o1 cupTtTEPIQOPEG KAl YVWOIOKEG TTpooeyyioelg, brand
loyalty Kol GUUMETOXT TOU TTPOIOGVTOG.

AQyn atro@docewyv XapnARg ENTTAOKAG: EUTTAOKA Kal IEpAPXNON TWV
atroTeAeopdTWY, IEpapXia XapunAng epTTAokAG. H Bewpia TG TaBnTIKAS
MAaBnong Tou Krugman, otpartnyikd {nTApoTa otn AQyn amo@acewy
XAUNANG GUPPETOXNAG.

AVTIAQYEIG KATAVOAWTWYV KOl  €TTESEPYATia  TTANPOPOPIWV:
ETMAEKTIKY)  avTiAnwn, avTIANTITIKA ~ opydvwon, €va  POVTEAO
emegepyaciag TANPOPoOPIWY, Ta €peBiopaTa TOU WAPKETIVYK Kal Ol
QVTIANYEIG TWV KATAVOAWTWY, OTOMIKEG OIAQOPESG OTNV AvTIAnWn TTEPI
d1€yepong.

AVTIANQQEIG  KATOVOAWTWY KOl OTPATNYIKA  HAPKETIVYK:
KATatroAEUNON TNG ETTIAEKTIKAG AVTIANWNG, Opyavwaon Kal OTPATNYIKA
MAPKETIVYK, avTIANTITOG Kivouvo KaTtd Tn diadikaoia ayopdg.

2TAON KOl OVAYKEG TWV KATAVOAWTWV: N QUON TWV AVOYKWYV Kal
OTACEWYV, O POAOG TWV OTACEWV KAl AVOYKWY OTNV avdartTugn Tng
OTPATNYIKAG MAPKETIVYK. AEITOUPYIEG OTACEWYV,: AVATITUEN OTACEWYV,
OTOIXEIA CUPTTEPIPOPAG, OXETEIG OTACEWV KAl CUUTTEPIPOPAG, HOVTEAQ
TTOAQTTAWYV XOPAKTNPIOTIKWY TNG CUUTTEPIPOPAS TWV KATAVAAWTWV.

ZTpaTnYIKEG yia aAAay] OTACEwWV: OTACEIS KAl QVAYKEG OTIG
OTPATNYIKES TTPOCAPUOYAG, METABAAAOUEVES OTAOEIG KAl AVAYKEG.

Emippoég TG opdadag ava@opdg: TUTTOI ONAdwY avagpopdg, Tn euon
TWV OMAdWV avoQopdg, ETIPPOEC TNG OMAdAG ava@opdg OTov
KATavaAwTh.

Oikoyevelakn) AN aTro@AcEWV: N UON TNG AWNS aTToPACEWY YIa
TNV oikoyévela. O1 ePPoES Tou culUyou-oulUuyou, Ol ETTIPPOEG YOoVEQ-
TTa1d1oU. Oikoyevelak AfWn aTToQACEWY KAl OTPATNYIKEG HAPKETIVYK.
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Emikolvwvia eviog opddwy: eTTIKOIVWVIa atré oToua o€ atoua. H pon
ETTIKOIVWVIAG 0€ dUO OTAdIA, N PON ETTIKOIVWVIAG O€ TTOAAATTAG OTAdIQ,
apPVNTIKN ETTIPPON ETTIKOIVWVIAG ATTO OTOPA O€ OTOUA, NYETIKA ATTOWN,
MEBODBOI yla TOV €EVTIOTIOMO TWV nNYETWV dATTOYNG, OTPATNYIKES
EQAPUOYEG TNG NYETIKAG ATTOWNG.

Emikoivwvia peTagy TwV opdadwv: n  diadikacia  didxuong,
KalvoTodieg n Oladikaoia Olaxuong, OTPATNYIKEG EQAPUOYEG TNG
Bewpiag didxuong.

KaBopIoTIKOI TTEPITITWOIAKOI TTAPAYOVTEG OTN CUMTTEPIPOPA TWV
KOTOVOAWTWYV: N @UON Twv TIEPITITWOIOKWY  METARANTWY,
TIEPITITWOIOKEG ETTIOPACEIS OTIG ATTOPACEIG TWV KATAVOAWTWY, XPrion
TTEPITITWOIOKWY PETARANTWY OTN OTPATNYIKI HAPKETIVYK.

Anpoypa@ikoi kal WuyxoAoyikoi METABANTEG: TTONITIOUIKEG KOl
OIATTONITIOMIKEG ETTIPPOEGS. YTTOKOUATOUPEG KAl KOIVWVIKES TAEEIG.

ZUPTTEPIPOPA OPYAVIOHOU-AYOPOOTH: N QUON TNG CUUTTEPIPOPAS
TOU OpPYavIOUOU-QyOpaOTr), OMOIOTNTEG KAl OIAQOopPEG aTTO TN
OUNTTEPIPOPA TWV KATAVAOAWTWY, 0 POAOG TOU QyOPACTIKOU KEVTPOU.

Mpdo@aTteg eCeAIEEIC Kal TIPOKAROEIG TOU GUYXPOVOU PAPKETIVYK.

MeBodoAoyia
AidaokaAiag

1. AlaAégeig

2. 2ulntnon otn Taén

3. ATOUIKEG Kal OPODIKEG EPYOTIES

4. Xpnon BIBAIOBRAKNG yia epeuvnTIKA TTPOYPANUATO

5. Xpnon oTmTIKOAKOUOTIKWYV YEowV(videos, TaIvieg, SIaQAvEIEG)

BiBAloypagia

Baoikda Eyxeipidia

21WPKOG ewpyiog (2011), ZupTtrepipopd KatavaAwTrh Kal 2TPATnYIKN
MapkeTivyk, EKAOZEIZ X TAMOYAH
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