COLLEGE OF BUSINESS STUDIES

ATTavtnon otnv €kBeon e¢wTEPIKAG agloAdynong Tou dopéa Alao@aAiong Kal
MoToTtroinong Tng MoidtnTag TNG AvwTepng Ektraideuong

ACCOUNTING TECHNOLOGIST

To KoAAEylo ek@padel TNV euyvwuhoouvn Tou oTnv EmTpoTtr agioAdynong yia Tig
TIPOOTIABEIEG TNG KAl XAIPETICEl TA ETTOIKOOOUNTIKA OXOAMIA TNG OXETIKA ME TO
TTPOypauua 1ou utroBAnGnke. H Emrtpot) agloAdynong TpoERn O€ OPIOUEVEG
TTOPATNPEAOEIG KAl CUCTACEIG OXETIKA PE TNV UTTOROAR HaG. AUTEG, HACi JE TIG OXETIKEG
QTTAVTHAOEIG HAG, OTTOU aTTaITEITAl, KABOoPICoVTal KATWTEPW:

EYPHMATA:
1. ANOTEAEZMATIKOTHTA AIAAKTIKOY EPIroy - AIAGEZIMOI NMOPOI

To 3I16aKTIKO £pYyo gival ETTAPKWS OXEQIAONEVO OTTWS Kal n d1dackaAia, n oroia 6a
VIVETQI LIE OTTTIKOQKOUGOTIKA UETQ, UE TUYXPOVES UEBOOOUC KAl LIE ETTAPKEIC UTTOOOLEC.
To SIOAKTIKO TTPOOWITIKO KPIVETAI WS ETTAPKES UE APKETA KAAEG OTTOUOES KAl TTPAKTIKN
eutreipia. To Tlpoypauua, o1abérer 18 MéAn AEl ek twv omoiwv 8 Karéxouv
010aKTOPIKO diTAwa. H avaAoyia full time- part time eivar apkera KaAn pe 6éka uéAn
AETT va eivai full time.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOINBATTOTE EVEPYEIQ.

Me Baon ri¢ diaBeBaiwaoeic Twv umeuBuvwy Ba epapudlovrar 6a diaopalilovral Ta
ouoTiuara d1acedAions 1oIoTNTAg ToU arraitouvral. 20uQwva e Ta £yypaga mou
pac 606nkav kai e TISC OXETIKEC OIaBeRAIWTEIC TwWV UTTEUBUVWY Tou 16pULATOG,
OIQTTIOTWOAE OTI UTTAPXElI KATAYEYPAUEVOS EOCWTEPIKOS KAVOVIOUOS AEIToupyiag Kai
olacpadiong moidtnTag. To KoAAEyio éxel EekIvAOEl TIC OXETIKES OIAOIKATIES yia
olacpadion moidtnta¢ karad I1SO9001. To mpdypauua Ttou KoAAegyiou eivai
TPOCAvaToAIgUEVO TTPOS TNV AYOopPQ TTAPOXNS AOYIOTIKWY Kal TPATTECIKWY UTTNPETIWV.
2€ aQutd ta mmAqiola, UTTApxEl EYKEKPIUEVN OIEBVAC ouvepyaaia ue Tov AUEPIKAVIKO
20vdeauo Tparmelitwy, TOU OTTOIOU TO EVOEDEIYUEVO TTPOYPAULA  OTTOUOWYV
akoAou6eital Kal arroTeAEl évav amro Toug Baoikoug TTUAWVES O1ao@aAiong ToloTnTag
TWV TTPoYypauuaTwy ammoudwyv. Ermiong, ra mpoypauuara armoudwy aviiKaTorTpifouv
QPKETEC evOTNTES (ATTO & €wg 9) TOU eKTTAIdEUTIKOU UAIKOU TS Evwong OpkwTwv
EAeyktwv Noyiotwv (ACCA) Kai avauéveral va eVEXOUV TIC OXETIKES ammaAAayéc
eéeTaoewy auroU Tou EWTEPIKOU Qopéa. ZUVETTWS, N OIa0PAAIon TToIdTNTAS TWV
ITPOYPAUUATWY OTTOUOWYV, KPIVETAI WS ETTAPKNG, TOOO UE BAON TIC ECWTEPIKEC OO Kal
1I¢ e€WTEPIKES OIAdIKATIES Kal TTIOTOTTOINOEIS.



AMNANTHZH

ZUHQWVOUNE. Agv XpeIddeTal OTTOIABNTTOTE EVEPYEIQ.

Mia mpdraon tn¢ Emrporng eival mwg¢ mlavws £vag 1o TaipidoToS TiTAoS yia 10
mpoypauua ormoudwv Ba nrav "Accounting Technologist” 7 "Accounting Specialist”,
uiag kai Bpiokouue o1 to "Banking Technician” evdéxerar va evéxer pia 1o un
eEEIBIKEUEVN XPEIG oaV TITAOG.

AMNANTHZH

Zup@wvoupe. O TiTAOG TOU TTpOoypduMaTOS Ba yivel ard Twpa Kal oTo €§AG
Accounting Technologist.

2. MPOrPAMMA 2MOYAQN KAI TITAOI ZNOYAQN

O oko1To¢ Kal Ta uabnoiaka armroreAéouara givai ETapKwS KaBopiouéva OTTwS Kai ol
TTIOTWTIKES IOVAOES TOU TTPOYPAUUATOC.

AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASATIOTE EVEPYEIQ.

H doun tou mpoypduuarog ivar apkeTa KaAn aAAG maoxel, kar@ tn yvwun tng
EMTPOTTNG atro éva ueiovékTnua. OAa ta uaBiuara rou mpoypauuaros kal ata OUo £Tn
OTTOUdWV Eival UTTOXPEWTIKA, XwpPIic duvardtnta €mAoyns Karmolou uabnuarog amo
TOUC QoITNTES. Oa mporTeivaue va mpoaTeBouv yabnuara emAoyng, 16avikd aTo 2° £T0¢
OTTouUdwWV, WATE va OIEUPUVOET TOOO N yvwon Twv QoITNTWV 000 Kal VA EUTTAOUTIOTEI
TO TTPOYPAUUA TTPOS OPEAOS TWV QPOITHTWV.

AMNANTHZH

Zup@wvoupe. 'Exouv peta@epBei Ta padquara ENG201 Business writing kai
MAT201 Business Statistics amdé Tov KATAAOYO UTTOXPEWTIKWV HAONUATWYV
deuTépou xpovou oTov KatdAoyo padnudrwy emAoyng (Mapdaptnua A). Etriong
éxouv TpooTeDEi oTOV KATAAOYyo HadnuaTwy £mAoyng Ta padiuatra MGT205
Industrial Relations (Mapdptnua B), HIST201 History of Modern Europe
(Mapaptnua IN), MAR201 Consumer Behaviour, FIN 201 Managerial Finance,
MAR2101 Introduction to Marketing (MapdapTnua A).

EmimAéov, maparnpioaue 011 OTOUS KaBnyntéC éxel yivel avdBson uabnuarwv
ouvaQpwy 1pog TO AVTIKEIEVO TOUC.

AMNANTHZH

ZUPQPWVOUNE. Agv XpelddeTal OTTOINBNTTOTE EVEPYEIQ.



H moidtnra diaopalifsral emapKws pECa amo TOV EOWTEPIKO KAVOVIOLUO TOU
TPOYPAUUATOS, TNV EEWTEPIKN OIQCUVOEDN Kal QUVNTIKN TTIOTOTToINCh/avayvwpion
arro OIEOVEIC POPEIS, VW UTTAPXEl TTPOTEIVOUEVOS LNXaviouos aéloAdynong twv
KaBnyntwyv arré Toug QoITNTEC.

AMNANTHZH

ZUP@WVOUlE. Agv XpelddeTal OTTOINBATTOTE EVEPYEIQ.

H diaxeipion tou lNpoypduuarog duvnTiKa @aiveral ETAPKAS Kal Bewpouue Ot Ba givai
ETTITUXNG.

AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

To lpdypauua ameuBuveral o€ KUTpIioug @oItnTEC aAAa kal o€ aAAodarrous evw To
10puua ndn éxel ouvepyaoia Kal TTPOTEIVOUEVN TTIOTOTTOINCN A1T0 TO American
Bankers' Association, o 6pou¢ mapoxns mapdAAnAou Diploma, kaBwc¢ kai mlavn
avayvwpion evotnTwy ue tov Association of Chartered Certified Accountants (ACCA)
ola uéoou dAAou TTpoypPAuUATOS OTTOUBWV.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOINBATTOTE EVEPYEIQ.

To mpoypauua givar oxedIAOUEVO WOTE VA TTPOETOINACEI TOUC ATTOPOITOUS YId TNV
ayopd gpyaciag 1000 oToV 10IWTIKO 000 Kal 0ToV ONuooio Touéd. 2€ autod Ba Bonbnoei
TEPAITELW N UIOBETNON TNS TTPAKTIKAS AOKNONS WS aBnuarog emAoync.

AMNANTHZH

ZUPQWVOUNE OTI N TTPAKTIKA doknon Ba BonbRoel Toug @oitnTég. 'Exovrag
UTTOWN TO UQPIOTAMEVO £PYACIOKO TTEPIBAAAOV 0TI KUTTplakéG TPATTESEG Kl TN
oxéon Tou KoAAgyiou pe Ttov TpamrelikO Topéa Adyw Tou IBS (lvoTiTouTto
TpamredikAg ETipépewong) 8a pecoAaBROOUHNE WOTE OI POITNTEG HOG VA £XOUV
TNV EUKaIPia yia TTPAKTIKN doknon (internship) Toug KaAokaipivoug MAVEG TWV
SlakoTTwV (TouAdyioTov dUo £RBONADEG).

3. EPEYNHTIKO EPI'O KAI 2YNEPIEIA ME TH AIAAZKAAIA

To mpoypauua éxel TpwTioTwS SIOAKTIKO XapakTpa. Amo 1a BIoypa@ika Tou gidaue
Kal TIS oulnNTNOEIS TTOU TTPQAYUATOTTOINOAUE UE HEAN TOU akadnuaikou Kai OIOAKTIKOU
TTPOCWTITIKOU OIATTIOTWOAUE OTI UTTAPXOUV QPKETOI KATOXOI OIOAKTOPIKOU TiTAOU, £VW
OAol o1 OIOAOKOVTES E€XOUV TITAO UETATITUXIAKWY OTTOUOWY Kal TTAOUCIA OXETIKN
ETAYYEALQTIKY EUTTEIRIA, KABWCS Kal OIOQKTIKN ETTAPKEIQ. MepIKG uEAN TOU TTPOOWTTIKOU



EXOUV gvepyd egpeuvnTika evolagépovia. H emmporri ouviotd 1  OleUpuvon
TPOOTIABEIAC yIa Tn OUVEPYEIQ EpEuvag Kal O10A0KaAIQg, akOua Kai yid TTpwTioTwS
emayyeAuanik@-mpooavaroAiouéva mpoypauuara. MeoompoBsoua, n ouvépyeia autn
Oa mpémrel va kaBodnyeital armrd 16ia Epeuva TwV UEAWVY TOU akadnuaikou TPoCwWITIKOU.

AMNANTHZH

ZUHQPWVOUUE. YITAPXOUV RON APKETA PEAN TOU OKABNMATKOU TTPOCWTITIKOU TToU
éXouv OnUooIElOEIG OF EYKPITA EMICTNMOVIKA TTEPIOBIKA, OTTWG O
Xp1o1660UANOG XpioTOodoUAOU, Avdpéag Zdappa Xaringevoewvrtog, MixdAng
Kappdg, MavwAng Ailakoupdkng kai Twpetlia Mdptra, evw oxedov 6Aol ol
OI0AOKOVTEG €XOUV TITAO METATTTUXIOKWY OTToudwv Kal TTAoUoIa OXETIKA
EMAYYEAMATIKA KAl aKAdNMAIKA epTTEIpia. AvapéveTal atrd Toug S1I0ACKOVTEG va
aoxoAnBouv pe TNV €peuva Kal va Onuooielouv dpBpa oe  EyKpITa
ETMICTNMOVIKA — EPEUVNTIKA TTEPIOBIKA. O1 1810KTHTEG TOU KOAAgyiou €xouv RdN
Oeopeutei OTI TO 20% amd Ta KEPDN ToUu KoAgyiou Ba Trapaxwpeital otnv
épeuva.

4. YOHPEZIEZ AIOIKHZHZ, ®OITHTIKHZ MEPIMNAZ KAI YMOZTHPIZHZ TOY
AIAAKTIKOY EPIroy

O1 dI0IKNTIKOI unxaviouoi ival IKavoTToINTIKOI, N utTodoun &ival QpPKETA KaAn yia va
eéurrnpernoel 1a 40 droua ta orroia eueAtmioTouv 01 Ba gioaxBouv Tov EpXOUEVO
2emréuPpio. H BiBAI0BnKn gival o€ KaAd anueio d1abéter apketa BiBAia evw o1 oITNTéES
Exouv nAekTpovikn mpdoLacn o€ nAekTpovikd BiBAia kai mepiodika. To mpoypauua 6a
givar Biwaoiuo ue ta didakTpa mou Exouv 1Ol €IOIKG LUETA TRV TTAPOAO TOU TTPWTOU
ETOUG OTTOUOWYV OTTOU OI TTOPOI Ba gival TTepiopiouévol. EmiAéov, Exouv eéaocealioTei
ol avaykaiol Topol yia tnv emrTuxn évapén Asiroupyiag tou KoAAegyiou. To idpuua
OIaBETEl IKQVOTTOINTIKN EUTTEIPIA OTN OIAXEIDION TWV OIKOVOUIKWYV TOU.

AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.



SYMNEPAZMATA KAl EIZHMHZEIZ THZ ENITPONH:Z E=ZQTEPIKHZ
AZIOAOMHZH

H tmrapouca kardotaon Tou 18pUHATOG, KOAEG TTPAKTIKEG, OOUVAMIEG TTOU
gvrotmriodOnkav karda tn Siadikacia Tng 1I9pUPATIKAG a§ioAdynong amd Tnv
Emitpotrl ESwTepikiig A§lIoAdynong, ei1onyRoeig yia BeAtiwon.

ApvnTIKA gToIXEia ToU [TpoypAuuaToC

e 270 Mpoypauua mporeiveral va mpooTebouv uabnuara emAoyng.

ATMANTHZH

Zup@wvoupe. ‘Exouv petagepBei Ta padiuara ENG201 Business writing
Kai MAT201 Business Statistics amd Tov KATAAOYO UTTOXPEWTIKWV
HOBNUATWY OeUTEPOU XPOVOU OTOV KATAAOYO MHABNpATWYV E€TTIAOYRG
(Mapaptnua A). Etriong éxouv TpooTedei oTOV KATAAOYO HABNUATWYV
emiAoyng Ta padipata MGT205 Industrial Relations (Mapdptnua B),
HIST201 History of Modern Europe (Mapdaptnua IN), MAR201 Consumer
Behaviour, FIN 201 Managerial Finance, MAR101 Introduction to
Marketing (Mapdptnua A).

o [loémrer va auénBei o apiBudc OIGAOKOVTWY TTARPOUC Kal QTTOKAEIOTIKAG
amracyxoAnong ol orroiol TNV TTAEIOWN@ia Tous Ba TTPETTEI va &ival KATOXOI
010aKTOPIKOU OITTAWMATOS. 2TOUC KaBnynTéC TTANPOUS armracx0Anong 6a mpérrel
va Tapéxovral Kivntpa yia TNV evacxoAncn toug e tnv AKadnuaikn épeuva.

AMNANTHZH

ZUupwvouue. ‘Exoupe N mpofei oTnv utroypa@n TTPOCUNPWVWY HE
MEAN TOU OKABNMAIKOU TTPOCWTTIKOU TTOU €ival KATOXOI S18AKTOPIKOU
OiImAwparog kKol €xouv oTaAei Adn oto Popéa Alac@daAiong Kai
MoTtotoinong tng Moiétnrag Tng Avwtepng Ektraideuong. Na onueiwOei
ot o1 1610kTATEG TOoUu KOoAAgyiou éxouv deopeutei 6TTwG 1O 20% TWV
KeEPOWV Ba KAaTaBAAAETAI VIO OKOTTOUG £PEUVAG.

e H BiBAI0BNKn Ba Tpétrel va emidiwéel CUVEPYQATIES LE TIC AAAEC BIBAIOBAKES TTOU
Agitoupyouv ora Kpartikd idpuuara tng Kutmpou (Kupiwg ue 1 BiBAIo6BAkn Tou
lNavemoTtnuiou tnG Kutrpou), kai va €€ac@alioTei n mpooLacn Twv QoITnTwyv
ToU KoAAgyiou o€ aurég.

AMNMANTHZH

210 TTaAPOV OTASIO UTTAPXEI EMPEC CUVEPYAOTIa ME TA KPATIKA IGpUpATA
NG Kutmrpou péow tou KEBEN (Kumrpiakil ‘Evwon BiAioBnkovopwyv
Emiotnuévwy MNMAnpo@oépnong). MeAAOVTIKA ME TRV AQISN QOITNTWYV OTO
KoAAéylo, 0a emdiwoupe dupeon ouvepyaoia pe TIG BiBAI0OAKEG
KPATIKWYV ISPUHATWV.



MeoommpbBsoua Ba mpétrel va KaraBAnBei mpoomabeia waote va €acalioTei
oUvOEan |E TTEPICOOTEPES NAEKTPOVIKEC PIBAIOBNKES yia TNV KAaAUTEPN
TPOOLACH POITNTWYV KAl OIOAOKOVTIWY O NAEKTPOVIKES BATEIC dEdOUEVWY, TE
NAEKTPOVIKG BIBAIa KAl NAEKTPOVIKWYV ETTIOTNOVIKWY TTEPIOOIKWV.

AMNANTHZH

H BiBAI00AKN SiaxelpideTal atrd apuodia ege1dikeupévn BiBAIoOnKovouo.
‘Exe1 dokipaoTikp ouvdpoun otn Bdon BiBAloypa@iag Kal TTEPIOSIKWY
ProQuest, n oTtroia evéxel IKAVOTTOINTIKN KAAUWN akadnuaikou uAikou. H
ouvdpourn 0a 1oxUoel Kavovikd amd Tov ZemTéufpio 2018. 'Exel
IKOVOTTOINTIKOUG TOpOUG BIBAiwv yia TOV TTPOOCOOKWHEVO apIOuo
oiTnTwv Tou TpwTou €toug. H BiIBAIoBnkovopog digpeguva yia
NAEKTPOVIKEG PBdaoelg OeOOPEVWV TTOU VA KOAUTITOUV TIG OVAYKEG
TMEPICOOTEPWV POITNTWV Kal S1ISACKOVTWYV yia HEAAOVTIKA XpAon.

Ta avaAutikG@ pabnoiaka arroreAéouara Tmou Teplypdeovral aTov odnyo
TPOYPAUUATOC OTTOUOWYV Kal OTIC QVAAUTIKEC TTEQIYPAPEC TwWV Hadnuarwyv
mpétel va mAnpouv 1a akbAouBa mporurra: 1) Na rovifouv 10 TTPOTEIVOLEVO
ETTAYYEAUQTIKO TTEPIEXOLEVO, OE OXEON ME TO BewpnTiko, 10IaiTEPA €GV TO
TeEAcuTaio Oev arroTeAsl TO Kupiapxo aroixeio 2) va akoAouBouve TIC apxéS
SMART ue 1diaitepn €upacn orn uétpnon/aéloAdynon twv uabnoiakwyv
amroreAcoudrwy. 3) Na xpnoiuorroloUve evepya pRuara orn 1TePlypaen
ATTOTEAEOUATWV.

AMNANTHZH

Zup@wvoupe. ‘Exel yivel eTTaveéTaon Twv JaONCI0KWY ATTOTEAECHATWYV
yia 6Aa Ta padipata Kai eKei TrTou XpeladeTal Eyivav aAAayég pe Baon TRV
mio Tavw gionynon. (BAétre NMapapthpara B,IMAE)

[MpOOKANGN EMICKETTTWV KABNynTwv UE QVAYVWPIONEVA ITXUPA EPEUVNTIKA
TPOOOVITQ.

AMNMANTHZH

ZUPQPWVOUHE. ZTOXEUOUME OTO VO OUVEPYAOTOUHE HE adidAoya ISpupara
TpitoBdBuiag Ektraideuong kol gipaote AN Og e€mMIKOIVWVIA ME
KaOnyntég OSieBvoug avayvwpiong omwg givalr o Kabnyntig Adkng
Kaouvidng (AieubuvTtig Mpoypduparog MSc Project Management, Royal
Holloway University London) kai o Ka@nyntig Xprnotog NképToog
(KatrodioTtpiakd MMavemioTnuio ABnvwy, €MIOKETTTNG KAONYNTAG OTO
Europa-Institut Tou NavemioTnuiou Saarland (MCeppavia) Kal EPEUVNTIKOG
ouvepydrng oto University Research Priority Program (URPP): Financial
Market Regulation Tou MavemioTnuiou TNG Zupixng). Avayvwpifoupe OTi
TéTOlIOU €idoug KaBnyntég Ba aveBdoouv TO eTriTredo €vOog VEOu
KoAAeyiou.



o  EAeiyn mpoowrTikwyv ypageiwv Twv Kabnyntwy mépa amo TNV akadnuaikn
OIEVBUVTPIA KAl EVOS XWPOU LE Tpia ypageia.

AMNANTHZH

Ta ypageia Tou akadnuaikoUu TTpoowTrikoU gival dUo. 'Eva oto mTpwTo
6po@o eupadou 21.3 T1.4. KAl OaKOpa €va idlo oTOV TPITO OpOoPO
XwpenTtikétTnTag 12 kabnyntwv. Emriong ol kabnyntég ptropouv va
XPNOIMOTTOIOUV TNV aiBouca OCUVESPIACEWV YIO TUXOV TTPOCWITIKEG
OUVAVTHOEIG HE TOUG POITNTEG.

e H mpakrikn Aaoknon Oev ugioraral w¢ uabnua emAoyns (UE TTIOTWTIKES
povadeg) kai evoeikvural va BewpnBei w¢ ETMIAOYH, WOTE 01 QOITNTEC va
QATTOKTHOOUV EQYATIAKN EUTTEIQIAQ AV OEV EXOUV.

ATANTHZH

ZUPNQWVOUNE OTI N TIPAKTIKA doknon 0a Bondnocel Toug @oITNTEG.
‘Exovtag utroyn 1O UQIOTANEVO £pYACIOKO TTEPIBAAAOV oTIG KuTrplakég
TpATredeg Kal T ox€on Tou KoAAgyiou pe Tov Tpatredikd Topéa Adyw IBS
(lvoTitouto Tpamelikng Empoépewong) 8a pecoAaBriooupe woTe ol
POITNTEG HOAG VA £XOUV TNV EUKAIPia yia TTPAKTIKA doknon (internship)
TOUG KOAOKAIPIVOUG HAVEG TWV SIAKOTTWYV (TOUAdXIOTOV BUO £BSONADEG).

1. A[IOTEAEZMATIKOTHTA AIAAKTIKOY EPIrOY-AIAGEZIMOI [T1OPOI
1.1.3.2,1.1.3.3;1.1.5-1.1.12:

To KoAAéyio kai o mpoypauua ormoudwy &ival o€ diadikaoia aitnong mpog adeia
Agiroupyiag. 2av amotéAcoua n 1I0TOTEAIOT KAl Ol GXETIKOI UINXQVIOUOI EVNUELPWONS
Kal TIKoIVwViag Oev gival akoua evepyoTToinuéVvol. Kard tnv emiokewn, 1a UEAN NS
EMITPOTTNG EIdAV TTPOETTIOKOTTNAN TNS OEAIdAC KAl TWV OXETIKWV UNXAVIOUWVY THG.
Or1 urrevBuvor Tou 16pUUaTog dlaBefaiwoay IKAVOTTOINTIKA yia Tn TTPOBEon Kai
mPOANWnN ava@opikG ue 1N BeouoBETNON TWV OXETIKWV UNXAVIOUWVY. ZXETIKEC
avapopEg yivovrail Kal aTo UAIKG TTOU atToOTAABNKE aTnv EMITPOTTH KAl KpivovTal w¢
IKQVOTTOINTIKEC.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

O mPoCOOKWEEVOS apIBLIGS POoITNTWYV KATA TO TTPWTO £T0C Acitoupyiac givar 20-40,
UE TO PEyioTo apIBud @oItnTwy Kara tunua va givar orous 40. O1 uiooi QoITnTéS



avauéveral va givar Kampiol kai EAAnveg kai o1 uttdAortror goitntéS aAAodarroi, ue
xwpec mpoéAeuang tnv Ivdia, tnv Oukpavia, Tn Pwaia, tnv Kiva, uetaélu dGAAwv.

AMNANTHZH

ZUPQWVOUNE. Agv XpelddeTal OTTOINBATTOTE EVEPYEIQ.

1.2.3-1.2.4:

To KoAAéyio givar akoua utrd 10puuartikn afloAdynon Kai dsv EXouv akoua 1e6¢ei o€
EQapuoyn 1@ OoUCTAUATA QvaTpo@oOoOTNONS TwV @OITNTWV Kal aéloAdynong.
lNapdAa aura, n emrporry éAaBe deiyua epwrnuaroAoyiou aéioAdynong.

1.2.2,1.2.6:

To mpoypauua egivar TPOOAPUOONEVO OTA TTPOTUTTA TNG  ETTAYYEAUQTIKNG
eKTTaideUONS evnAikwv. Kard tnv emiokewn Eyive emideién 10IKNS TTAQTQOpUAS TTOU
EXEI KQTAOKEUAOTE €I0IKA yIa va UTTOOTNPIEEl UAIKOTEXVIKG TO akadnuaiko Kai
OI0IKNTIKO £PYO TOU TTPOYPAUUATOS KAl TOU I0PUUATOC, O CUVEPYAOId IE AOYIOUIKO
Tn¢ Microsoft.

AMNANTHZH

ZUP@WVOUlE. Agv XpelddeTal OTTOINBATIOTE EVEPYEIQ.

1.3.2.2,1.3.1,1.3.7:

H mruxn twv ouvaewyv akadnuaikwyv dnNUooIEUoEWY aTTo 1a UEAN Tou akadnuaikou
TTPOOWITIKOU xpEIadeTal UTTOOTHPIEN Kal gvioxuon peocomTpobsoua, 1000 ammd TO
idpuua 600 Kai amrd TNV OPYyAvwWan TOU XPOVOU KAl QTTOKAEIOTIKY EvaoxoAnon twv
idlwv Twv akadnuaikwv.

AMNANTHZH

Zupewvoupe. NMa Tnv avéAiEn kal Tnv UTTOoOoTAPIEN TOu aKadnuaikou
MPOOWTTIKOU, Tn 810V} TTPpoBOAN T600 TWV KABnynTwyv 600 Kai Tou KoAAgyiou
0a EMIKEVIPWOOUPE OTNV EPEUVNTIKA SpaocTnpeidTnTa. XTOXOG MOG Eival n
dnupocicuon ApOlpwv o€ EMTiONMA ETICTNMOVIKA TTEPIOBIKA KaTnyopiag 3 Kai
avw. OTTwg Tpoavapépape ol 1I810KTATEG TOUu KoAAgyiou €xouv N8N deopeuTEi
oT1 10 20% amdé Ta kéPdn Tou KoAeyiou Ba trapaxwpsitar otnv épeguva. To
KoAAéylo Ba Trpotpémrel TV evaoXOAnon TOU UQICTAMEVOU aKASNUAIKOU
TMPOOWTTIKOU HE TNV £PEUVA HECW EAKUCTIKWYV TTOKETWYV £pyodOTNONG TTOU O
mwepIAauBdvouv KAAuywn epeuvnTiIKwWY £§O6dwyv, aiinon HicOodooiag Kai
emidoya OUPMETOXAG Ot OUuvéDdpIa peE OKOTTO Tnv épeuva. EmimmAéov, 1O
KoAAéylo 8a utroBdAel aITAOEIG YIa £SWTEPIKA XPNHATOBOTNON TNG €PEUVAG,
KUPiWg HECW TOU EUPWTTAIKOU EPEUVNTIKOU TTpoypduparog Opifovrag 2020.



2. MIPOrPAMMA 2T10YAON KAI TITAOI 2T10YAQON
2.1.1,2.1.2:

O 1poT1TO¢ TTApPOUCIacnS TwWV UABNOIAKWY QTTOTEAECUATWY XpEIaleTal BeATiwWon w¢
mpo¢ TNV mapouciacn. lNporteiveral n XpHRon EVEPYNTIKWY PHUATWY, N ouyypaen
ouupwva pe 1Ic apxéc SMART, kai n KaAUTepn avrammokpion OTO TTEPICTOTELO
TTPAKTIKO Kail AlyoTepo Bewpntiké utréBabpo.

AMNANTHZH

‘Exel yivel avamrpocOappoy] TWV HOBNOIOKWY ATTOTEAECHATWYV Yyid OAa Ta
padnpara. (BAétre MAPAPTHMATA B,IM,AE)

2.1.3:

To mpoypauua civar TANPWS EVAPUOVIOUEVO UE TIC UTTAYyOPEUTEIS KAl TTPOOOOKIES
EMAyyeAUQTIKWY owuaTtwy, omws 10 ABA (American Bankers' Association) kai 10
ACCA (Association of Chartered Certified Accountants).

AMNANTHZH

ZUHQWVOUUE. Agv XpeIddeTal OTTOIAONTTOTE EVEPYEIQ.

2.3.4:

To KoAAéyio givar o€ diadikaaia idpuong Kai moToTToinong. 2av ammoTéAsoua, o€ auth
n @ACnN TTPOETOILACIAS, N IOPUTIKN) OuAda EXEl EVIOXUUEVO pOAo. Avauéveral Ot
uecommpoBeoua, o1 Bsauikoi pOAOI eOWTEPIKOU EAEyxOU Ba poipacTouv OE eUPUTELO
mAQioio, OTTw¢ TTPOLAETTETAI OTO OpyavoypPauLa.

AMNANTHZH

ZUN@WVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.

2.4.2,2.4.3:

H emitporrr) kpiver 011 ta avauevoueva uabnoiakd amoreAéouara mou éAafBe eivai
yeauuéva @IA600éa Kal iowg OxI o€ armOAUTN avTioToIXia UE TOUS TTPOOOOKWEVOUS
Kal EQIKTOUC aTOX0US TOU TTpoypauuarog. [poTeiveral n Xpnon EVEPYNTIKWY pNUATwWY,
n ouyypaen ouuewva ue T apxés SMART, kai n KaAUtepn avrarmrokpion OTo
TTEPICTOTEPO TTPAKTIKO Kai AlyoTepo Bewpntiko utréabpo.

AMNANTHZH

‘Exel yivel avampocappoyl TwWV HABNOCIOKWY OTTOTEAEOHATWYV Yia OAa Ta
padnuara. (BAére MAPAPTHMATA B,IM,A,E)



245-24.7:

To KoAAéyio civar akéua o€ dlaudpewaon avauévovrag tnv g€€racn tnS aitnong
AgiToupyiag. 2Tnv eMTPOTTN EMIOLIXTNKAV OEIYUATA OXETIKA LIE TOV TPOTTO ONIOTIEUONS
Kal ava@pTtnong Twv CXETIKWV TTANPOQOPIWY, Ta OTTOId NTAV IKAVOTTOINTIKA.

AMNANTHZH

ZUPQPWVOUNE. Agv XpeIGCeTAl OTTOIABNTTOTE EVEPYEIQ.

2.5.1-2.5.2:

To KoAAéyio civar akéua o€ diaudpewaon avauévovrag tnv g€ETacn 1nS aitnong
Agitoupyiag. 2tnv  emTpoTT) O&v  EMIOEIXTNKAV  ETTAPKN OEiyUaTd  UTTAPXOVTOC
oxedlaouou yia Oiebveic ouvepyaaiag e akadnuaikd 16puuara Kali akadnuaikoug
EYVWOUEVOU KUPOUG.

AMNANTHZH

ZUJNQPWVOUME. ZTOXEUOUME OTO VO OUVEPYOOTOUME ME aidAoya 16pUpaTa
TpitoBdBuiag Ektraideuong kail €ipaote AdN O€ €mMIKOIVWVIA ME KAONYNTEG
01e0voug avayvwpiong 6TTwg gival o Kadnyntng Adkng Kaouvidng (AieuBuvtig
Mpoypdpparog MSc Project Management, Royal Holloway University London)
Kal o Kafnyntg Xpriotog Nképtoog (KatrodioTpiako Maverriotnpio ABnvwy,
EMIOKETTNG KABNynTAG oto Europa-institut tou MavemoTtnuiou Saarland
(Feppavia) ka1 gpeuvnTikOG ouvepydTng oto University Research Priority
Program (URPP): Financial Market Regulation Ttou T[lavemoTnpiou TnNG
Zupixng). Avayvwpifoupe OTI TETOIOU €idoug KaBnyntég Ba aveBdoouv TO
emimedo evog véou KoAAegyiou.

lNapdrti 1o OIETEC TPOYPauua gival IOIAITEPO KAl TTPOTAPUOOUEVO OTA OEO0UEVA TNE
Kurpou kpiverar w¢ BeTIKG OUYKPIOIUO Kal avTaywVIOTIKO UE avTioToixa Tpoypduuara
ornv KUtrpo Kai 10 EEWTEPIKO.

AMNANTHZH
ZUP@WVOUME. Agv XPEIAZETAI OTTOIOBATTOTE EVEPYEIQ.
2.6.1-2.6.3:

To KoAAéyio civar akéua o€ dlaudpewaon avauévovrag tnv €€raocn tng aitnong
Agitoupyiag Tou. H emTporr) avauével ETApKN ammoppo@non Twv ormoudaoTwy OTh
OXETIKH) Ayopa Epyaciac Kal IKAVOTTOINTIKN OUVOEDN LIE THV KOIVWVid.

AMNANTHZH

ZUNQPWVOUNE. Agv XpelddeTal OTTOIABNTTOTE EVEPYEIQ.
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3. EPEYNHTIKO EPI'O KAl H 2YNEPI'EIA ME TH AIAAZKAAIA

To mpoypauua givar kaBapd 610aKTIKOU XapakTnpa mpog 1o mapdv. To KoAAéyio sivai
akoua o€ dlaudpewaon avauévovrag tnv eEETaon ¢ aitnong Asiroupyiac tou. Kara
n o1apkeia TN ouvavrinong, Or utreuBuvol Tou 16puuarog diaBeBaiwoav ta uéAn tng
Emitporric o1 éva IKavotToinTIKO HEPOS TwV KEPOWV (20%) Oa diatiberal yia Tn
XPNUATOOOTNON TWV EPEUVNTIKWY OPACTNPIOTHTWY TWV UEAWV TOU akadnuaikou
TPOOWITIKOU. H emitporrn) Bswpei 011 autd Ba ammoTeAéoel uia KaAn TPAKTIKA yia h
ouvOoEDN TG Epeuvag UE TNV BIOAKTIKY OpaCTNPIOTNTA OTA TTAQITIA TOU TTPOYPAUUATOC.
Bpiokel erriong o1 ta mPOQIA Twv akadnuaikwy PEAwWV Tou 10pUuuaTog xpelalovral
EvBAappuvon Kail EVioxuon 600V apopd TNV EPEUVNTIKI TOuS dpaaTnpIoTnTa.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOIASATTOTE EVEPYEIQ.

4. YNHPEZIES AIOIKHZHS, @OITHTIKHS MEPIMNAZ KAl YINOXTHPI=HY TOY
AIAAKTIKOY EPIOY

O oxeTIKOS OxXE0Ia0UOC, OTTWS TTAPOUCIACTNKE KAl avaAUBnKe ota uéAn TN EMTPOTTAS
aéloAdynaong, Kpiverar wg EMAPKAS yia TV Tapouoa eaocn.

AMNANTHZH

ZUHQWVOUNE. Agv XpelddeTal OTTOIASATIOTE EVEPYEIQ.

To KoAAéyio civar akéua o€ diaudpewan avauévovras tnv e€ETacn 1nNs aitnong
Agiroupyiag Tou. H nAeKTPOVIKR TTAQTQOPLA TTOU ETTIOEIXTNKE OTNV ETTITPOTTH Eival TTOAU
KaAn kai utrootnpiler 1n SIOAKTIKY TTPOOTIAOEIa Twv OI0ACKOVTIWV Kal TWV QOITNTWYV,
o€ TTOAU ueyaAo Babuod.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOINBATTOTE EVEPYEIQ.

Me Baon rta oroixeia mou d06nKav Kai eAEyxOnkav, 1O TEOYPAUUA KPIVETAI WS
Blwaoiuo, ue vekpo onueio toug 40 QoITNTES TOV TTPWTO XPOVO.

AMNANTHZH

ZUNQWVOUNE. Agv XpelddeTal OTTOINBATTOTE EVEPYEIQ.
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KATAAHKTIKA 3XOAIA - EIZHIHIEIZ

Oa embBuuovoaue va €lonynbouuse va mpooTeBouv uabhuara  €mAOYA¢ OTo
TPOYyPauuA.

AMANTHZH

Zup@wvoupe. ‘Exouv petapepBei Ta padipara ENG201 Business writing kai
MAT201 Business Statistics ammd TO KATAAOYO UTTOXPEWTIKWV HABNUATWV
deuTtépou xpoévou oTo katdAoyo pabnuartwy emmiAoyng (Mapdptnua A). Etriong
€Xouv TpooTedEi 0TO KaTAAoyo paBnuatwyv €mAOyng Ta pabipara MGT205
Industrial Relations (Mapdaptnua B), HIST201 History of Modern Europe
(Mapaptnua '), MAR201 Consumer Behaviour, FIN 201 Managerial Finance,
MAR101 Introduction to Marketing (MapdapTnua A).

lMpootrdBeia mpémel va karafBAnBei woTte va auénbBei o apiBuos d16ATKOVTWY TTANPOUS
Kal arroKAEIOTIKNG arracxoAncong ol o1roiol otn mmAsiowngia toug Ba mpétel va eivai
Karoxol O10aKTOpPIKOU OITTAWNATOS. 2TOUS KaBnyntéc mAnpous amacyxoAnong 6a
TTPETTEI VA TTAPEXOVTAI KiVNTPA YIA TNV EVACXOANCH TOUS E TNV AKadnuaikn épeuva.

AMNANTHZH

Zupwvouue. 'Exoupe RN Tpofei otnv utroypa@n TPOCUNPWVWYV HE MEAN
TOU OKASNMATKOU TTPOCWTTIKOU TToU €ival KATOXO!I S160KTOPIKOU SITTAWHATOG
Kal £€xouv oTaAei RN oto Popéa Alaoc@dAiong kai Mototroinong Tng Moiétnrag
NG AvwTtepng Ekmaideuong. Ma tnv avéAi§n kair tnv ummooThpi{n Tou
aKadnUaAikoU TTPOooWITIKOU, TN d1€0vi) TTpoBOAR TOOO TWV KABNYyNTWYV OG0 Kali
TOoU KoAAgyiou Ba emiKeEVIpwOOUNE OTNV £PEUVNTIKA SpacTnpIoTNTA. ZTOXOG
Mag €ival n dnupocicuon dplpwv O€ E€mioONUA EMIOCTNHUOVIKA TrEPIOSIKA
Karnyopiag 3 kai dvw. O1Twg rpoava@épape ol 1I810KTATEG Tou KoAAgyiou éxouv
Non deopeutei 611 TO 20% amd Ta KEPSN Tou KoAeyiou Ba Trapayxwpeital oTnv
épeuva. To KoAAéyio Ba TrpoTpérrel TNV €vaoxO6Anon Tou  UQICTAUEVOU
aKAONUAIKOU TTPOCWITTIKOU ME TNV £peuva HECW EAKUCTIKWY TTOKETWV
gpyodoTnong mou Ba mrepIAappdavouv KAAuWn £peuvnTIKWV £§00wyv, aunon
MIoB080Ciag kal emidopa CUMMETOXNG O& OUVESPIA HJE OKOTO TNV £peuva.
EmimrAéov, To KoAAéyio Ba utrofdAel aITAOEIG Yia €EWTEPIKN XPNMATOdOTNON
TNG £PEUVAG, KUPIWG HECW TOU EUPWTTAIKOU EPEUVNTIKOU TTPOYPAUMATOG
OpiCovtag 2020.

[MpoBAcwn Ba mpémel va umdpéel woTe va £xouv 10 OIKO TOUS HOUXO XWPEO Kal va
OIEVEPYOUV ATTPOOKOTITA THV EPEUVA TOUG.

AMNANTHZH

Ta ypageia Tou akadnuaikoU TpoowTrikouU gival dUo. 'Eva oT1o TpwTo 6po@o
gupBadou 21.3 1.4. Kal aKOpa €va idl0 OTOV TPITO 6pOoPO XWPNTIKOTNTAG 12
KaOnyntwyv. Emiong o1 kabnynTtég pimropouv va XpnoigoTTrolouv Tnv aibouoca
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OUVESPIACEWYV YIO TUXOV TTPOCWITIKEG CUVAVTHOEIG HE TOUG QOITNTES. Me Thv
avgnon Twv QOoITNTWV TTEPAV TWV ONUEPIVWV SUVATOTATWY TOU KTipiou Oa
EMEKTOOOUE KOl O€ VEA KTipla.

Oa mporeivaue o KaBnyntég va diavéUouv aTouS QOITNTES TTPOo@aTa dpbpa armo 1a
O1E6vC avayvwpiouéva TIaTnUoVIKA TTePIodIKA, Journal of Accounting Research kai
Journal of Accounting and Economics waTe 01 QOITNTES VA QTTOXTOUV OQQIPIKN YVWOT).

AMNANTHZH

Zuppwvoupe. Ooov agopd Tov TpoTro d1dacKaAiag, AdN cupTtrepIAauBAveETal N
XPAON ETTICTNHOVIKWY APpOPpwWV a1rd TOUG aKAdNUAIKOUG Kal Ba evTiAoupue oTO
O10aKTIKO pag UAIKG dpBpa atmrd ta dieBvwg avayvwpiouéva ETTICTNHOVIKA
meP1odika Journal of Accounting Research kai Journal of Accounting and
Economics, 6TTw¢ Jag TTPoTEiveTE.

lépa arrd 1y pabnoiakn eupaBuvon otnv Taén CUVICTOUUE TAXTIKES ETTIOKEWEIS TWV
QOITNTWV O€ ETTIXEIPROEIS TNS KUTTPOoU waTe va BAETTOUV TV KaBnuepivh Asiroupyia
EVOC XWPOU gpyaciag aTov orroio 6a KAnBouv va utTnPETHOOUV.

AMNANTHZH
ZUP@WVOUNE Kal Ba Yivel.

2upuetoxy @oitntwv o€ Oigbveic  dlaywviouous (business games) woTe va
géolkelwBouv o1 @oItTNTéEC OTO dIEBVN avraywviouo Kai va e€aoealioTtei n d1EBvn¢
mpofoAn Tou KoAAgyiou.

AMNANTHZH

ZUP@WVOUNE. To B10IKNTIKS TTpocwTTIKO Tou KoAAgyiou Ba gival evAEPO Yia TA
01e0vn ogpivapia, ouvédpia, SlaywVvIoHOUS Kal NueEPideg TTou Ba dig§dyovTal
KABe XpoOvo Kal pE T o€Ipd TOUu Ba evnuepwvel Ta PEAN TOU AKASNMAIKOU
TTPOOWTTIKOU KOl TOUG POITNTEG, O1 OTToiol 6 SNAWVOUV TH CUMMETOXH TOUG Yia
egoikeiwon orto Oi1gdvry avraywviopd kai TpofoAnl Tou KoAAsyiou oTO
e§wTepIkS. Ta £§oda ouppeToXNG Ba KaAutrTovTal atrd To KoAAéyio.

H BiBAioBhkn mpémer va emdiwéel ouvepyaoiec ue TIC GAAec BiIBAIOBRKeS TTOU
AgiTroupyoUv oTa KPAtikG TavemoTiuia Kai va €EaoealioTei n mpooLaocn Twv
poitnTwy Tou KoAAgyiou o€ auTég.

AMANTHZH

210 TAPOV OTASIO UTTAPXElI EMHUECT) OUVEPYAOTIa ME TO KPATIKA 1I8pUHATA TNG
Komrpou péowv Tou KEBEN (Kutmrpioki ‘Evwon BiAioOnkovopwyv
Emotnuévwyv MNAnpopoépnong). MeAlovtikd pe TRV AQISN @OITNTWV OTO
KoAAéylo, 8a emidiwioupe dueon ocuvepyaoia pe TIG BIBAIOOAKES KPATIKWYV
ISpUHATWYV.
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EmBaAAerai va yivovrar avd takTd d1aoTAuara mpOOKANGN ETTIOKETTTWYV KaBnyntwv e
aQvayvwpIoUEVA ICXUPA EPEUVNTIKA TTPOOOVTA wWOTE va ouufdlouv otnv Gvodo Ttou
EMITTEQOU TNG EPEUVACS TWV EKTTAIOEUTIKWYV TOU I0PUUATOC.

ATANTHZH

ZUUNQPWVOUME. ZTOXEUOUME OTO VO OUVEPYOOTOUME ME aidAoya IdpUpaTa
TpitoBdaBuiag EkTtraideuong kail €ipaote AdN o€ €MIKOIVWVIA ME KAONYNTEG
01e8voug avayvwpiong 6TTwg gival o Kadnyntrng Adkng Kaouvidng (AieuBuvtig
Mpoypdpparog MSc Project Management, Royal Holloway University London)
Kal o Kafnyntrg Xpriotog Nképroog (KatrodioTpiako Mavemriotnpio ABnvwy,
EMICKETTNG KABNynTg oto Europa-Institut tou [MavemoTnuiou Saarland
(Feppavia) ka1 gpeuvnTikKOG ouvepydTng oto University Research Priority
Program (URPP): Financial Market Regulation Ttou T[lavemoTnpiou TNG
Zupixng). Avayvwpifoupe OTI TETOIOU €idoug KaBnyntég Ba aveBdaoouv TO
emimedo evog véou KoAAegyiou.

Please do not hesitate to contact us with any further queries
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NAPAPTHMA A

AOMH NMPOrPAMMATOZ ZMOYAQN

Atraitioeig NMpoypduparog Zmroudwv ECTS
YTtroxpewTikd Mabruara 108
MaBrjuara EmAoyng
(a) EidikéTNTOG 6
(B) MNevikAg Exktraideuong / EAeUBepng ETTIAOYNAG 6
20volo ECTS 120
Sl Number of | Total
i . .
A/A | Module Type | Module Title Module per Perloq weeks/ . PeHOdS/. ECTS
Code Week Duration | Academic | Academic
Semester | Semester
15t Semester
. . . 42
1. Principles of Economics ECO100 | 3 50 min 15 6
Compulsory
2. English Instruction in Expository | ENG100 | 3 50 min 15 42 6
Compulsory | Writing
i 42
3. Computer ~ Fundamentals  and | CSC100 | 3 >0 min 15 6
Compulsory | Applications
. . . . i 42
4. Introduction to Financial Accounting | ACC101 | 3 >0 min 15 6
Compulsory
5. Introduction to Financial Analysis FIN101 3 50 min 15 42 6
Compulsory
2nd Semester
1. i
Introduction to Managerial | ACC102 | 3 >0 min 15 42 6
Compulsory | Accounting
2. . . i 42
Intermediate Accounting ACC200 |3 >0 min 15 6
Compulsory
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3. i
Introduction to Business | MAT101 50 min 15 42
Compulsory Mathematics
4. Introduction to Business BUS101 50 min 15 42
Compulsory
5. i
Introduction Business Law LAW201 50 min 15 42
Compulsory
34 Semester
1. . . . ACC201 50 min 42
Financial Reporting 15
Compulsory
2. 50 min 42
Compulsory Advanced Managerial Accounting ACC211 15
3. S i
Audit Principles 50 min 15 42
Compulsory ACC215
4. 50 min 42
Compulsory Corporate Law ACC216 15
5. 50 min 42
. . 15
Elective Elective
4th Semester
1. . . 50 mi 42
Compulsory Accounting Information Systems ACC205 min 15
2. 50 min 42
Compulsory 15
Business Taxation ACC210
3. . . . . 50 mi 42
Compulsory Financial Analysis and Business | ACC202 min 15
Valuation
4. i
Compulsory Corporate Governance and | ACC213 50 min 15 42
Business Ethics
5. . . i 42
Elective Elective 50 min 15
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KATAAOIOZ YNOXPEQTIKQN MAOHMATQN

Code

Course Title

Credits

CTS

ECO100

Principles of Economics

ENG100

English Instruction | Expository Writing

CSC100

Computer Fundamentals and Applications

ACC101

Introduction to Financial Accounting

FIN101

Introduction to Financial Analysis

ACC102

Introduction to Managerial Accounting

ACC200

Intermediate Accounting

MAT101

Introduction to Business Mathematics

BUS101

Introduction to Business

LAW201

Introduction to Business Law

ACC201

Financial Reporting

ACC211

Advanced Managerial Accounting

ACC215

Audit Principles

ACC216

Corporate Law

ACC205

Accounting Information Systems

ACC210

Business Taxation

ACC202

Financial Analysis and Business valuation

ACC213

Corporate Governance and Business Ethics

WWWWWWWWWWWwwwwww|iw|w
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KATAAOIOZ MAGHMATQN EMIAOIHZ

Code

Course Title

Credits

CTS

MAT201

Business Statistics

ENG201

Business writing

FIN201

Managerial Finance

MGT205

Industrial Relations

HIST201

History of Modern Europe

MAR201

Consumer Behaviour

MAR101

Introduction to Marketing

WWWwWwwww
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NAPAPTHMA B

Course Title Industrial Relations

Course Code MGT205

Course Type Elective

Level Undergraduate

Year / Semester

Teacher's Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

The aim of this course is to familiarize students with the basic concepts
of Industrial Relations. It offers an overview and introduction to
management/employee relations. Topics will include the collective
bargaining process, private and public-sector legislation, negotiation
strategies, tactics, strikes, and grievances. The role of Trade unions,
employees and the Government for the prevention and settlement of
industrial disputes is also examined.

Learning
Outcomes

On successful completion of the course, students will be able to:
1. understand the relevance of Industrial Relations to the
achievement of an organization’s goals

2. explain the relevance and impact of contemporary Industrial

Relations/Employee Relations theory

identify the causes of conflict in an organization

develop a range of effective communication skills

contribute to effective negotiation

research Industrial and Employee relations trends

apply  theoretical concepts to  practical

Relations/Employee Relations situations

seek amicable resolutions to disputes

Nookow

Industrial

o

Prerequisites

None Required None

Course Content

The course covers the following main topics:

INTRODUCTION/PERSPECTIVES: The Employment Relationship;
The Historical Evolution of British IR; The Structure of the Economy
and Labour Market.

THE PARTICIPANTS: Management: Structure and Strategy;
Management: Collective Bargaining and Pay Determination; Trade
Unions: Growth, Structure and Policy; Trade Unions: Shop Stewards
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and the Workplace; The State: Economic Management and Incomes
Policy; The State: Labour Law; The State: The Public Sector.

PROCESSES: Individualism in Employment Relations; Work
Practices: the Structure of Work; Industrial Relations and Productivity;
Industrial Conflict; Discrimination and Equal Opportunities;
Privatization; Training; Low Pay, the Unorganized and Secondary
Labour Markets; Industrial Relations and Small Firms.

Recent developments and contemporary issues pertaining to the
subject-matter of the course.

Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

6. Use of the internet for research projects

agkrwnhPE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
questions.

Examples and case studies draw from a variety of industries, both
manufacturing and service sector. Country profiles reflect the diversity
of approaches and institutions around the world.

Class Time :42 Hours
Consultations :15 Hours
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Types of Assignments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography (Indicative)

Bibliography
Core Text(s)
Trevor Colling and Mike Terry, 2010, Industrial Relations: Theory and
Practice, 3rd Edition, John Wiley and Sons Ltd
Paul Edwards, 2002, Industrial Relations: Theory and Practice
(Industrial Relations in Context)
Recommended Reading
Brian Towers and Mike Terry, 2002, European Industrial Relations:
Annual Review 2000/2001, 4th Edition, Wiley-Blackwell
Bennett-Alexander and Hartman, Employment Law for Business, 5"
Ed., McGraw-Hill Irwin, 2007
Carrell and Heavrin, Labor Relations and Collecting Bargaining, g"
Edition, Pearson / Prentice Hall, 2007

N —— LEARNING OUTCOMES

1 /2|3 |4 |5|/6|7 |8

Final examination 40% |V |+ VIV A
Course Assignment 30% VIV [V ] \
Class & participation 10% [N [NV [N [NV [V
TOTAL 100%

Language English
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NAPAPTHMA I

Course Title History of Modern Europe

Course Code HIST201

Course Type Elective

Level Undergraduate

Year / Semester

Teacher's Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

The course is designed to educate students on the historical events in
Europe in the twentieth century. It involves historical events in a
political and social perspective of the first world war, the second world
war and the cold war.

The purpose of this course is to enable students to engage in the
craftsmanship of the historian - research and writing. This will be
accomplished through an investigation of central issues in the history
of modern Europe. These central issues will provide the raw material
for the students’ own research projects to produce an essay on some
of the aspects covered in class.

Learning
Outcomes

On successful completion of the course, students will be able to:
1. understand the major concepts of social history and use them to

explain the evolution of European society between the 18th and

20th centuries

read and analyze data

express and support their ideas in writing

gain a better understanding for the influence of the past on the

present

B wn

Prerequisites

None Required None

Course Content

The course covers the following topics:

Rapid Industrialization and Its Challenges, 1870-1914: The Second
Industrial Revolution; Social Change; Cultural Changes: Education and
Religion; The Consumer Explosion.

Political and Cultural Responses to a Rapidly Changing World:
State Social Reform; Cultural Ferment.
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The Age of Europe an Imperialism: From Colonialism to Imperialism;
The “New Imperialism” and the Scramble for Africa; The Europe an
Powers in Asia; Domination of Indigenous Peoples; Assessing the
Goals of Europe an Imperialism.

The Great War: Entangling Alliances; The Europe of Two Armed
Camps, 1905-1914; The Final Crisis; The Outbreak of War; The
Changing Nature of War; The War Rages On; The Final Stages of the
War; The Impact of the War.

Revolutionary Russia and the Soviet Union: War and Revolution;
The October Revolution; Civil War; The Soviet Union.

The Elusive Search for Stability in the 1920s: The End of the Warr;
National and Ethnic Challenges; Economic and Social Instability;
Political Instability; Artists and Intellectuals in the Waste Land.

The Europe of Economic Depression and Dictatorship: Economies
in Crisis; The Dynamics of Fascism; The Third Reich; The Soviet Union
under Stalin; The Spanish Civil War.

World War II: The Coming of World War Il; The War in Europe Begins;
A Global War; Hitler's Europe; The Tide Turns; Allied Victory

Rebuilding Divided Europe: In the Wake of Devastation; Economic
Recovery and Prosperity, the Welfare State, and European Economic
Cooperation; Politics in the West in the Post-War Era; Political
Realignments; Changing Contours of Life.

The Cold War and the End of European Empires: Cold War;
Decolonization.

Transitions to Democracy and the Collapse of Communism:
Politics in a Changing Western World; Religious and Ethnic Conflicts;
The Fall of Communism.

Global Challenges: “Fortress Europe,” European Cooperation, and
the Uncertainties of a New Age: Immigration to Europe; European
Community, European Union; Opposition to Globalization; The Threat
of Terrorism.

Recent Developments: The Council of Europe; European Coal and
Steel Community; Formation of EEC, 1957 / The Treaty of Rome /
EFTA; The Cold War and Europe; Enlargement, Association and
Integration / Regionalism; Post Maastricht development / EU
architecture / EMS
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Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

6. Use of the internet for research projects

agrwbE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
questions.

Class Time : 42 Hours
Consultations : 15 Hours

Types of Assighments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Students taking this class must complete a final paper (approx. 10-12
pages). The final paper will be on a topic chosen freely from the topics
covered in class.

Bibliography

Bibliography (Indicative)
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Core Text(s)

Merriman, John, (2009), A History of Modern Europe: From the
Renaissance to the Present, 3 ed. New York: W. W. Norton &
Company

Recommended Reading

R. P. Palmer/Joel Colton, (1995), A History of the Modern World since
th
1815, McGraw-Hill, 8 ed.

Martin Kitchen, (1988), Europe between the Wars. A Political History,
London - New York

Asa Briggs/Patricia Clavin, (2003), Modern Europe 1789 — present
(Second Edition), London: Longman

LEARNING
Assessment OUTCOMES
1 2 3 4
Final examination 40% | \ R
Mid-Term examination 30% |+ \ R
Course Assignment 20% |+ \ \
Class participation 10% |+ \ R
TOTAL 100%
Language English
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NAPAPTHMA A

Course Title Consumer Behaviour

Course Code MAR201

Course Type Elective

Level Undergraduate

Year / Semester

Teacher’'s Name

ECTS 6 Lectures / week |3 Laboratories /| N/A

week

Course Purpose
and Objectives

The aim of this course is to provide students with a comprehensive
presentation of the concepts and principles involved in the study of
buyer behavior. It also aims at giving the student the ability to
understand and evaluate the importance of consumer behavior in a
strong competitive environment, and how this behavior affects all
consumers decisions. Emphasis will be given to the application of these
concepts to marketing.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Display an in-depth understanding of marketing from a
psychological and sociological perspective.

2. Rationalize the individual subjects day by day behaviour which is
related to consumption.

3. Differentiate and analyse various methods and sources of obtaining
consumer data via an empirical approach.

4. Comprehend as to how the roles of personality, motivation,
perception, culture, and attitude effect and guide the development
of marketing activity.

Prerequisites

MAR101 Required None

Course Content

The course covers the following topics:

Consumer behaviour and marketing action: the marketing concept
and implications for consumer behaviour; strategic applications of
consumer behaviour.

Complex decision making: the use of a consumer model, its
importance and limitations; a model of complex decision making; need
arousal; consumer information processing; brand evaluation; purchase
and post purchase evaluation.
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Habit, learning and decision making: a model of habitual purchasing
behavior; habit and information seeking; the functions of habit; strategic
implications of habit and consumer learning; classical conditioning;
instrumental conditioning; cognitive learning.

Brand loyalty: the behavioural and cognitive approaches; brand
loyalty and product involvement.

Low involvement decision making: involvement and the hierarchy of
effects; the low involvement hierarchy; Krugman's theory of passive
learning; strategic issues in low involvement decision making.

Consumer perceptions and information processing: selective
perception; perceptual organization; an information processing model,
marketing stimuli and consumer perceptions; stimulus discrimination
and stimulus generalization; individual differences in stimulus
perception.

Consumer perceptions and marketing strategy: combatting
selective perception; perceptual organization and marketing strategy;
perceived risk in the purchasing process.

Consumer attitudes and needs: the nature of attitudes and needs;
attitudes and needs in the development of marketing strategy;
functions of attitudes; attitude development; attitude components; the
relationships of attitudes to behavior; multi-attribute models of
consumer attitudes.

Attitude change strategies: attitudes and needs in adaptive
strategies; changing attitudes and needs.

Reference group influences: types of reference groups; the nature of
reference groups; reference group influences on the consumer.

Family decision making: the nature of family decision making;
husband-wife influences, parent-child influences; family decision
making and marketing strategies.

Communication within groups: word-of-mouth communication; the
two-step flow of communication; a multi-step flow of communication;
negative word-of-mouth influence; opinion leadership; methods to
identify opinion leaders; strategic applications of opinion leadership.

Communication across groups: the diffusion process; innovations
and the diffusion process; strategic applications of diffusion theory.

Situational determinants of consumer behaviour: the nature of
situational variables; situational influences on consumer decisions; the
use of situational variables in marketing strategy.
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Demographic and psycho graphic variables: cultural and cross-
cultural influences; subcultural influences; social class influences.

Organizational buyer behaviour: the nature of organizational buyer
behaviour; similarities with and differences from consumer behaviour;
the role of the buying centre.

Recent developments and contemporary issues pertaining to the
subject-matter of the course.

Teaching
Methodology

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films,
transparencies)

6. Use of the internet for research projects

arnE

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Class Time : 42 Hours
Consultations : 15 Hours

Types of Assignments

1. Students must complete assignments from the text and other
sources
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2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography (Indicative)

Bibliography
Core Text(s)
Michael, R, Solomon, 2006, 7t edition or latest edition, Consumer
Behavior, Pearson Prentice Hall
Recommended Reading
Assael, H., CONSUMER BEHAVIOR AND MARKETING ACTION,
Kent
Schiffman/Kanuk, CONSUMER BEHAVIOR Prentice Hall
Chisnoll, P., CONSUMER BEHAVIOR, McGraw Hill
Schiffman/Kanuk, CONSUMER BEHAVIOR, Latest Edition, Prentice
Hall
Selected articles from periodicals
Assessment LEARNING OUTCOMES
1 2 3 4
Final examination 60% |V N N N
Course Assignment 30% |+ \ \
Class participation 10% | \ \ \
TOTAL 100
%
Language English
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Course Title Introduction to Marketing
Course Code MAR101

Course Type Elective

Level Undergraduate

Year / Semester

Year 2 / Semester 1

Teacher's Name

Panayiotis Kyriakou

ECTS

Laboratories / | N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

The aim of this course is to introduce students in the field of marketing,
to develop the student’s understanding of marketing and to appreciate
the importance of the separate marketing functions, the management
of these functions, and how each function affects other functions within
the marketing domain. The major functions are marketing
management, marketing research, product planning, distribution
channels, pricing and promotion. Emphasis is placed on the study of
the marketing mix ingredients, as well as on the external factors of the
business environment. In addition, it covers areas such as the nature
and scope of marketing, identifying and selecting markets, and
managing the marketing effort to achieve the marketing concept.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Explain the use of core marketing concepts, principles, and
theory.

2. Apply these concepts, principles, and theories to make sound
marketing decisions.

3. Explain the marketing planning process and apply this process
to a specific business case.

4. Discuss marketing issues and concepts with managers.

Prerequisites

None Required

Course Content

The course covers the following topics:

The field of marketing: definition of marketing; present-day
importance of marketing; the marketing concept; marketing
management and its evolution; broadening the marketing concept.
The marketing environment: external macroenvironment; external
microenvironment; the internal environment; the marketing mix.
Marketing information systems and marketing research: definition
of a marketing information system and of marketing research;
relationship between marketing information systems and marketing
research; scope of marketing research activities; procedure in
marketing research.
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Market demographics and buying power: population: its distribution
and composition; consumer income and its distribution; consumer
expenditure patterns.

Social group and psychological influences on buyer behaviour:
cultural  influences;  social-group influences;  psychological
determinants of buyer behaviour; decision-making process in buying.
The business market: nature and importance of the business market;
characteristics and determinants of business market demand.

Market segmentation: market segmentation vs market aggregation;
nature of market segmentation; bases for market segmentation.
Product planning and development: the meaning of product;
classification of products; importance of product innovation;
development of new products; new product adoption and diffusion
processes; reasons for the success or failure of new products.
Product mix strategies: product mix and product line; major product-
mix strategies; concept of the product life cycle; planned obsolescence
and fashion; theories of fashion adoption.

Brands, packaging and other product features: brand names; the
importance of a good brand name; generic brands; packaging;
labelling; other product features.

Price determination: meaning of price; price importance in the
economy; pricing objectives; factors influencing price determination;
Pricing strategies and policies.

Distribution; channels of physical distribution.

Promotion; meaning and importance of promotion; the communication
process; determination of promotional mix; determination of total
promotional expenditures.

Management of personal selling; the strategic personal selling process.
Management of advertising, sales promotion and publicity; nature
of advertising, sales promotion and publicity; objectives of advertising;
developing an advertising campaign; evaluating the advertising effort.

1. Lecture

;\r/liatlﬁgg]cﬁogy 2. Class discussion

3. Individual, paired, and small-group exercises

4. Use of library for research projects

5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)
Gary Armstrong and Philip Kotler (2014), Marketing: An Introduction,
12t Edition, Pearson Education

Recommended Reading

Michael, J, Etzel, Bruce, J, Walker and William, J, Stanton, 2004,

Marketing, (13" Edition), McGraw Hill/lrwin

Susan J Kann and Stephen Dann (2003), Introduction to Marketing

M.J. Etzel, B.J. Walker, and W.J. Stanton, MARKETING, McGraw Hill

Kotler, P. and Armstrong K., PRINCIPLES OF MARKETING, Prentice
Hall

Selected articles from periodicals
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Learning Outcomes

Assessment 1 5 3 4
Final Exam 40 X X X X
Mid Term Exam 20 X X X X
Assessment 30 X X X X
Class Participation 10 X X X X

Language English

Course Title Managerial Finance

Course Code FIN201

Course Type Core/Required

Level Undergraduate

Year / Semester | Year 2 / Semester 2

Teacher's Name | Andreas Savva

ECTS 6 Lectures / week | 3 Laboratories / | N/A

week

Course Purpose
and Objectives

This course aims at giving the student the ability of comprehensive
analysis of the structure of the most advantageous decisions relative
to the functional areas of corporate decision making in finance.
Applications, limitations of decision-making models are one of the
major aspects of this course.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. utlise the concepts associated with the efficient market
hypothesis and apply them to decisions related investor
relations

2. demonstrate applications of financial theories about cost of
capital, capital structure and dividend policy and in the context
of investment decisions and the analysis of financial
performance

3. identify financial risk exposures and apply risk management
strategies and techniques to improve the impact of such
exposures

4. identify the financial advantages and disadvantages associated
with various forms of corporate re-structuring and re-
organisations and their impacts on shareholder value

5. analyse and evaluate financial and investment decision-
problems at the firm level.
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6. offer reasoned advice, based on an assessment and evaluation
of quantitative and qualitative information, in relation to decision-
based financial and investment issues at the firm level.

Prerequisites

FIN101 Required

Course Content

The course covers the following topics:

1. Working Capital Management: Working Capital Policy; Cash
and Marketable Securities Management; Credit Management;
Inventory Management; Short Term Financing.

2. Strategic Long-Term Investment Decisions: Capital
Budgeting Techniques; Project Cash Flows and Risks; The Cost
of Capital; Capital Structure and Leverage; Dividend Policy.

3. Strategic Long-Term Financing Decisions: Common Stock
and the Investment Banking Process; Long Term Debt; Hybrid
financing: Preferred Stock, Leasing and Option Securities;
Mergers, Divestitures, Holding Companies, and LBOs;
Multinational Managerial Finance.

4. Recent developments and contemporary issues pertaining to
the subject-matter of the course.

Lecture

- 1
;\rﬂiatlﬁgg]caogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Richard, A, Brealey and Stewart, C, Myers, Principles of Corporate
Finance, (latest edition), Irwin McGraw Hill
Recommended Reading
Steven M Bragg (2006), Financial Analysis: A Controller’s Guide (2"
Edition)
Stephen Penman (2003), Financial Statement Analysis and Security
Valuation
Assessment
Learning Outcomes
1 2 3 4 5 6
Final Exam 60% | X X X X X X
Mid Term Exam | 30% | X X X X
Class 10% | X X X X X X
Participation
Language English
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NAPAPTHMA E

Course Title

Principles of Economics

Course Code

ECO100

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 1

Teacher's Name

Andri Kyrizi

ECTS

6 Lectures / week | 3 Laboratories / | N/A
week

Course Purpose and
Objectives

The purpose of this course is to introduce students to the basic
principles of macroeconomics and microeconomics so that they can
understand economic events and the behaviour of the various
economic agents involved, analyse their impact on markets and
propose appropriate courses of action. To do this, the student should
be able to utilise the tools of economic analysis to perform company
and industry competitive analysis and should understand and be
conversant with the various economic indicators used.

The course is split between the study of microeconomics, which
focuses on the decision making of individual consumers and firms and
macroeconomics with focuses on aggregate level economic questions
such as interest rates, government spending, among others. In this
course we will develop economic tools to analyse and evaluate public
policies, poverty and welfare questions, and other applied topics.

Learning Outcomes

On successful completion of the course, students will be able to:

1. demonstrate knowledge of the basic mechanism by which
the economic system works, including various approaches
to the organization of production and the allocation of
resources;

2. demonstrate knowledge of the Model and Supply and

Demand;

describe the basic concepts used in economic analysis.

explain how markets work to determine prices and output

levels.

describe how real GDP, the price level, and the

unemployment rate are measured.

compare and contrast major theories of macroeconomics.

discuss Central Banking and Banking systems.

describe fiscal and monetary policy.

critically evaluate the use of fiscal and monetary policies for

economic stabilization purposes.

> w

o
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10.discuss how foreign exchange markets work.
11.recognize current economic issues at national and global
levels.

Prerequisites

None Required

Course Content

The course covers the following topics:

The Methodology of Economics; Basic Problems of Economic
Organization; Inputs-Outputs Market; Law of Scarcity; Society’s
Production Possibilities Frontier.

The Bare Elements of Supply and Demand; the Market Mechanism;
Analysis of Supply and Demand; What Supply and Demand
Accomplishes; General Equilibrium; the Role of Perfect
Competition.

Output and Price as Determined by Supply and Demand; Elasticity
of Demand and Supply; Momentary, Short-Run and Long-Run
Equilibrium; Applications of Supply and Demand.

Income and Production; Components of the GDP; Nominal and
Real Variables.

e The CPI; Inflation: Causes and Costs

e The circular flow of income; Income, Production and Expenditure.

e Growth; Productivity; Economic Growth and Public Policy.

e Definition and types of unemployment;, How unemployment is
measured; Causes of Unemployment: Cyclical and Natural;, The
Natural Rate of unemployment .

e Financial Institutions; Savings and Investment.

e What is Money? The Central Bank and commercial Banks; The
creation of the supply of Money; The Money Market.

¢ Flows of Goods and Capital; The Balance of Payments and the
Current Account; Exchange Rates; Purchasing Power Parity
(PPP).

e Aggregate Supply and Demand: Equilibrium in the Money Market;
Savings and Investment; Aggregate Demand and Supli.

e Fiscal Policy; Monetary Policy.

e Unemployment and Inflation; The Phillips Curve; The role of
Expectations; Costs to reduce Inflation.

. 1. Lecture
-II\;Ieeatlﬁ(r)]::rllcg)ylogy 2. Cla_s§ discus;ion _

3. Individual, paired, and small-group exercises

4. Use of library for research projects

5. Use of audio-visual media resources (videos, films, transparencies)

Bibliography Bibliography (Indicative)

Core Text(s)

N.

Gregory Mankiw (2017), Principles of Economics, 8" edition,

Cengage Learning
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Recommended Reading
Samuelson, P.A. and Nordhaus, W., Economics, McGraw Hill, Latest
Edition

McConnel, C.R. and Brue, S.L., Economics, McGraw Hill, Latest
Edition

Case, K. and Fair, R., PRINCIPLES OF Economics, Prentice Hall,

Latest Edition

Baumol,W.J./Blinder,A.S., Economics: Principles and Policy, Dryden,

Latest Edition

McEachern, W.A., Economics: A Contemporary lintroduction, Latest

Edition

Taylor, J.B., Economics, Houghton Mifflin

McKenzie, R.B., Economics, Houghton Mifflin

Wonnacott, P. and Wonnacott, R., ECONOMICS, Latest Edition,

McGraw Hill

Begg, D.,Fischer, S., and Dornbusch, R., Economics , McGraw Hill

David Hyman, N., MICROECONOMICS, Irwin

Selected articles from periodicals.

A
ssessment LEARNING OUTCOMES
112 |3 4 5/ 6 7/8 |9 |10 |1
1
Final exam 6 X X XX | X | X | X
0
%
Midterm 3IX|X | X | X
exam 0
%
Class 1 (XX | X | X [ XX XX | X | X | X
participation | O
%
Language Greek & English
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Course Title

English Instruction in Expository Writing

Course Code

ENG100

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 /| Semester 1

Teacher's Name

Kyproula Kyprianou

ECTS

6 Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The course is designed to help students gain knowledge on basic
writing skills. Aspects in Expository writing such as essay writing, the
writing process, steps in essay writing, patterns of essay development
and special skills are covered.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Use a structured, process-approach to composition.

2. Understand that writing involves the writer’s conscious decisions

about subjects, tones, purposes, and audiences.

Recognize and explore different strategies for developing topics.

Understand the purposes of different expository modes and be

able to recognize differences between them.

Develop a limited topic in a manner consistent with its purpose.

Support generalizations concretely with examples and details.

Connect ideas between sentences and paragraphs.

Write with economy and precision, avoiding major errors in

grammar and spelling.

9. Revise papers, producing finished essays which are unified and
free of major mechanical errors.

10. Read critically and respond to readings in journals.

Hw

© No O

Prerequisites

None Required

Course Content

The course covers the following topics:

ESSAY WRITING: An Introduction to Writing, Point and Support,
Structure of the Traditional Essay, Benefits of Writing and Traditional
Essay, Writing as a Skill, Writing as a Process of Discovery, Writing a
Journal, Using a Computer, Review Activities, Using This Text.

THE WRITING PROCESS: Prewriting, Writing a First Draft, Revision,
Editing, Review Activities.
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THE FIRST AND SECOND STEPS IN ESSAY WRITING: Begin with a
Point, or Thesis, Support the Thesis with Specific Evidence, Practice in
Advancing and Supporting a Thesis.

THE THIRD STEP IN ESSAY WRITING: Organize and Connect the
Specific Evidence, Introductions, Conclusions, and Titles, Practice in
Organizing and Connecting Specific Evidence.

THE FOURTH STEP IN ESSAY WRITING: Revising Sentences,
Editing Sentences, Practice in Revising Sentences.

FOUR BASES FOR REVISING ESSAYS: Unity, Support, Coherence,
Sentence Skills.

PATTERNS OF ESSAY DEVELOPMENT: Introduction to Essay
Development, Description, Narration, Examples, process, Cause and
Effect, Comparison and Contrast, Definition, Division and
Classification, Argumentation.

SPECIAL SKILLS: Taking Essay Exams, Writing a Summary, Writing
a Report, Writing a résumé and Job Application Letter, Using the
Library and the Internet, Writing a Research Paper.

. 1. Lecture
Li?ﬁgg‘cﬂo 2. Class discussion
gy 3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films,
transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
John, Langan (2013), College Writing Skills, 9t Edition, McGraw Hill
Companies Inc.
Recommended Reading
Elizabeth McMahan, Susan Day and Robert Funk (2006), Literature
and Writing Process, (8™ Edition)
Stephen King (2002), On Writing, Pocket
Assessment
LEARNING OUTCOMES
1|2 (3 |4 |5 |6 |7 |8]9]|10
Final exam 50% | X | X | X | X [X |[X |X |X [X]|X
Mid Term exam 20% | X | X |[X |X | X |[X |X
Assignment 20% X X | X | X]|X
Class participation | 10% | X | X | X |X |[X |X |[X | X |[X|X
Language English
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Course Title

Computer Fundamentals and Applications

Course Code

CSC100

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 1

Teacher's Name

TBA

ECTS

Laboratories / | N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

A course designed to assure a basic level of computer applications literacy
to include word processing, spreadsheet, presentation software, database,
LAN, e-mail, and Internet utilization.

The course aims to develop the students Information Technology skills,
which are relevant to business activities and to studying for the degree. It
also develops the students understanding of the role of Information
Technology in Business.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. use information technology aids business decision making.

2. identify the components of a typical microcomputer system.

3. identify and describe the most widely used general microcomputer
software applications, the difference between application software
and system software and understand the role of operating system
software.

4. demonstrate and apply knowledge of computer hardware and
software, including “multimedia” and be familiar with the legal,
ethical, and privacy issues relating to the use of hardware and
software in a business environment.

5. be familiar with computer networks and know the basic components
of communications system to include e-mail, user interfaces,
communications and the Internet.

Prerequisites

None Required

Course Content

The course covers the following topics:

THE WORLD OF MICROCOMPUTERS: Information systems, computers
in an information system, the future in a programmable world, the
technology race, early development, using computers; in the home,
business, education, etc.
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COMPUTER FUNDAMENTALS: Data and binary representation, computer
codes, the CPU , connecting up , input hardware, interactive and direct
input, output methods; display outputs, printers for document outputs and
voice outputs, storage; magnetic discs and CD ROM’s.

APPLICATION SOFTWARE: General features of application software,
word processing, entering and editing text, writing aids, print formatting,
spreadsheets explained and general features of spreadsheets

SYSTEM SOFTWARE: Operating systems, types of system programs,
capabilities of operating systems, user interfaces, microcomputer operating
systems and shells, software development.

CONNECTIVITY FOR PERSONAL COMPUTERS: Telecommunications,
communication channels, networks, telecommunication applications.
POWER APPLICATIONS: Desktop publishing, integrated software and
suites, multimedia presentation, CAD/CAM, expert systems, virtual reality.
CONTEMPORARY CONCERNS: Criminal conduct and ethics, privacy.

1. Lecture

Teaching . .
Methodology 2. CIag_s dISCUS§I0n _
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
A suitable text for Microsoft Office Professional (texts under constant
review)
Recommended Reading
Jean M. Gallier (2011), Geometric Methods and Applications, 2" Edition,
Springer-Verlag New York
Assessment LEARNING OUTCOMES
1 2 3 4 5
Final exam 60% X X X X X
Mid term exam 20% X X X X
Coursework 15% X X X X
Class participation 5% X X X X X
Language Greek & English
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Course Title

Introduction to Financial Accounting

Course Code

ACC101

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 1

Teacher's Name

Marios Mortis

ECTS

Laboratories / | N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

This course provides an introduction to the field of accounting and to
the use of accounting information as a basis for business decisions. It
provides students with a better understanding of the environment in
which accounting information is developed and used. More emphasis
is placed on interpretation and use as opposed to the preparation of
accounting information.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Understand and explain the nature and purpose of financial
accounting

2. Read and interpret data in financial statements

3. Outline the legal and regulatory framework relating to financial

reporting

4. Record and process financial data in an entity’s accounting
system

5. Prepare financial statements for single entities

Prerequisites

None Required None

Course Content

The course covers the following topics:

Accounting for Decision Making: Accounting information,
accounting systems, financial accounting information, managerial
accounting information, integrity of accounting information

Basic Financial Statements: Introduction to financial statements,
statement of financial position; assets, liabilities, owners equity, the
accounting equation, etc, income statement, statement of cash flow,
relationships among financial statements, the use of financial
statements by outsiders

The Accounting Cycle: Capturing Economics Events: The
accounting cycle, the ledger, the use of accounts, recording
transactions in ledger accounts, journal, net income, dividends, trial
balance,
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The Accounting Cycle: Accruals and Deferrals: Adjusting entries,
and accounting principles

The Accounting Cycle: Reporting Financial Results: Preparing
financial statements, relationship among the financial statements,
closing the temporary equity accounts, after-closing trial balance,
financial analysis

Accounting for Merchandising Activities:  Merchandising
companies, perpetual inventory systems, periodic inventory systems,
modifying an accounting system, transactions relating to purchases,
transactions relating to sales, evaluating the performance of a
merchandising company

Financial Assets: Cash, short-term investments, accounts receivable,
financial analysis, notes receivable and interest revenue

Inventories and the Cost of Goods Sold: Inventory defined, the flow
of inventory costs, taking a physical inventory, financial analysis, LIFO,
FIFO reserves

Plant Assets and Depreciation: Acquisitions of plant assets,
depreciation, disposal of plant and equipment, intangible assets,
financial analysis, natural resources, plant transactions and cash flows,
other depreciation methods.

Liabilities: Current liabilities, long-term liabilities, special types of
liabilities; bonds payable, tax advantage of bond financing, etc,
evaluating the safety of creditors’ claims, financial analysis, estimated
liabilities, loss contingencies and commitments

Stockholders’ Equity: Paid-in Capital: Corporations, formation of a
corporation, paid-in-capital of a corporation, market value

1. Lecture

-,\r/gﬁgggogy 2. Class discussion

3. Individual, paired, and small-group exercises

4. Use of library for research projects

5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)

J. Williams, Bettner M, and Carcello J., (2014), Financial and
Managerial Accounting: The Basis for Business Decisions, 17" ed.,
McGraw-Hill Education

Recommended Reading

Larry M. Walther (2012), Financial Accounting, Principles of
Accounting.com, 2012 edition.

Thomas, A. & Ward A., M. (2009), An Introduction to Financial
Accounting, 6th Revised Edition, McGraw Hill.

Benedict, A. and Elliott, B., (2008), Financial Accounting: An
Introduction, FT Prentice Hall.

Williams J., Bettner M, and Carcello J., (2008), Financial and
Managerial Accounting: The Basis for Business Decisions, 14" ed.,
McGraw Hill.
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Britton, A. and Waterston, C., (2006), Financial Accounting, FT
Prentice Hall

Wood, F and Sangster, A. (2005), Business Accounting 1, 10th Ed.,
Pearsons Education Ltd London

Britton, A. and Waterston, C., (2006), Financial Accounting, FT
Prentice Hall

Relevant teaching material from the following organizations:

ACCA
http://www.accaglobal.com/students/acca/exams/f3/

BPP
http://www.bpp.com/acca/papers/f3/

Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx

Assessment LEARNING OUTCOMES
1 2 3 4 5
Final exam 60% X X X X X
Mid term exam 30% X X X
Class participation 10% X X X X X
Language English
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http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f3/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Introduction to Financial Analysis

Course Code

FIN101

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 /| Semester 2

Teacher's Name

C. Christodoulou

ECTS

6

Lectures / week | 3 Laboratories / | N/A
week

Course Purpose
and Objectives

This course offers an introductory comprehensive analysis of the main
concepts prevailing in the area of Finance. The course begins with
basic concepts, focusing on the economic environment (including
financial markets), risk and the valuation process, and it then shows
how specific techniqgues and decision rules can be used to help
maximize the value of the firm.

Students will be exposed to modern methods of performing financial
analysis of public companies.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Be familiar with the scope of finance and financial management,
the role of the financial manager, and the Agency Problem

2. Perform investment appraisal using the concepts Present Value,
Opportunity Cost of Capital, Net Present Value and other
Investment Criteria

3. Perform Valuation of Common Stocks and comprehend the
concepts Risk and Return

4. Articulate the relationship between Capital Budgeting and Risk

5. Solve problems, including the ability to manipulate financial and
other numerical data

Prerequisites

ECO101, ACC100,
MAT100, BUS101

Required

Course Content

The course covers the following topics:

Introduction to Managerial Finance: An overview of Managerial
Finance; Analysis of Financial Statements; The Financial
Environment; The Financial Environment: Markets, Institutions,
Interest rates and Taxes.

Essential Concepts in Managerial Finance: Risk and Rates of
Return; The Relationship Between Risk and Rates of Return; Time
Value of Money; Bonds and Stock Valuation.
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e Financial Forecasting, Planning and Control: Financial
Forecasting; The Projected Balance Sheet Method; Financial
Planning and Control; Cost Volume Profit Analysis; Operating
Leverage.

e Working Capital Management: Working Capital Policy; Cash and

Marketable Securites Management; Credit Management;

Inventory Management; Short Term Financing.

Recent developments and contemporary issues pertaining to the

subject-matter of the course.

. Lecture

- 1
I/Ii?ﬁgg]cﬁogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Richard, A, Brealey and Stewart, C, Myers, Principles of Corporate
Finance, (latest edition), Irwin McGraw Hill
Recommended Reading
Steven M Bragg (2006), Financial Analysis: A Controller’s Guide (2"
Edition)
Stephen Penman (2003), Financial Statement Analysis and Security
Valuation
A
ssessment LEARNING OUTCOMES
1 2 3 4 5
Final exam 60% X X X X X
Midterm 30% X X X
exam
Class 10% X X X X X
participation
Language English
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Course Title

Introduction to Managerial Accounting

Course Code

ACC102

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 2

Teacher's Name

Marios Mortis

ECTS

Laboratories / | N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

This course is designed to assist students in obtaining an understanding
of the nature of cost accounting, and the flow of costs in an accounting
system. They learn how managerial accounting is used as a basis of
decision making and provides students with comprehension on how
managerial accounting assists in controlling, planning and performance
evaluation.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. describe the purpose of accounting in an organisation and its
different uses for internal as well as external purposes and
compare the various ‘branches' of accounting, namely cost
accounting, management accounting and financing accounting.

2. illustrate the changing circumstances that have affected
organisations and the role of cost and management accounting.

3. explain and classify the various cost items by element, by
function and by behaviour.

4. explicate the uses of, and calculate, overhead absorption rates
in the context of absorption costs.

5. describe the differences and uses of absorption costs vs. those

of marginal costing.

illustrate and apply cost-volume-profit techniques.

explain and apply relevant cost techniques and the contribution

concept in selected decision-making scenarios.

N o

Prerequisites

ACC101 Required

Course Content

The course covers the following topics:

Global Business and Accounting: Globalization, environmental forces
shaping globalization, foreign currencies and exchange rates, global
sourcing

Management Accounting: A Business Partner: Basic framework of
managerial accounting, accounting for manufacturing operations
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Accounting Systems for Measuring Costs: Cost accounting systems,
job order costing, process costing, activity based costing (ABC), the trend
to more informative costing

Costing and the Value Chain: The value chain, activity based
management, the target costing process, just-in-time inventory procedures,
total quality management (TQM) and the value chain, managing across the
value chain

Cost-Volume-Profit Analysis: Cost-Volume relationships, cost behavior
and operating income

Incremental Analysis: The challenge of changing markets, the concept of
relevant cost information, incremental analysis in common business
decisions

Responsibility Accounting and Transfer Pricing: Responsibility
centers, responsibility accounting systems, responsibility center reporting
in financial statements, variable costing

1. Lecture

;\rﬂiatlﬁgg]caogy 2. Class discussion

3. Individual, paired, and small-group exercises

4. Use of library for research projects

5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)

J. Williams, Bettner M, and Carcello J., (2014), Financial and Managerial
Accounting: The Basis for Business Decisions, 17" ed., McGraw-Hill
Education

Recommended Reading

Atrill, P & McLaney, E. (2005) Management Accounting for Decision
Makers Financial Times, Prentice Hall.

Drury, C. (2006) Cost and Management Accounting, Thomson.

Larry M. Walther (2012), Managerial Accounting, Principles of
Accounting.com, 2012 ed.

Lucey, T. (2002) Costing, Thomson.

Weetman, P. (2006) Management Accounting, Financial Times Prentice
Hall

Relevant teaching material from the following organizations

ACCA
http://www.accaglobal.com/students/acca/exams/f2/

BPP
http://www.bpp.com/acca/papers/f2/

Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/

default.aspx
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http://www.accaglobal.com/students/acca/exams/f2/
http://www.bpp.com/acca/papers/f2/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Assessment

LEARNING OUTCOMES

2 3 4 5 6 7
Final exam 60% X X X X X | X
Mid term 30% X X X
exam
Class 10% X X X X X | X

participation

Language

English
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Course Title

Intermediate Accounting

Course Code

ACC200

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1 / Semester 2

Teacher's Name

Georgios Papagauvriel

ECTS

6 Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The aims of the course are to:

e to comprehend the objectives, functions, regulatory frameworks,
and practices of financial reporting

e to learn and apply the techniques and methods in the
preparation and presentation of financial accounting reports in
accordance with prescribed regulations

e to attain knowledge of the theories, techniques, and methods of
financial statement analysis in order to assess the financial
performance and position of business entities

Learning
Outcomes

On successful completion of the course, students will be able to:

9. appreciate the need for and the importance of the conceptual
framework as it relates to financial reporting and be aware of the
assumptions, implementation principles and constraints
underlying the generally accepted accounting principles.

10. perform the accounting cycle steps leading to the preparation of
the financial statements.

11.identify and account for extraordinary items, discontinued
operations and changes in accounting estimates or principles.

12.understand the composition of the statement of retained
earnings, including prior period adjustments and calculation of
earnings per share.

13.identify and account for subsequent events and write notes to
the accounts to communicate accurate information about a
company's financial position.

14.prepare a bank reconciliation

15.report trade and notes receivable, including the adjustments
related to them, and show how these accounts can be used by
a company to raise cash.

16.know the components of inventory cost, apply the perpetual and
periodic inventory systems and use various methods to value
inventories and cost of goods sold
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17.understand the valuation of plant assets at acquisition and know
how to account for the purchase, depreciation and disposal or
trade-in of plant assets.

18.understand the definition of "provision”, “contingent liability” and
‘contingent asset" and identify and illustrate the different
methods of accounting for provisions, contingent liabilities and
contingent assets.

Prerequisites

ACC101 Required None

Course Content

The course covers the following topics:

e Accounting principles and professional practice. The
environment of accounting. Conceptual framework for financial
accounting and reporting. Generally accepted accounting
principles. Cash flows and income measurement.

¢ Information processing and the accounting cycle. Recording
business transactions and events. Adjusting entries. Closing
procedures. Reversing entries. Worksheet.

e Revenue and expense recognition. Income measurement and
reporting; Recognition of revenue. Recognition of expenses.
Income measurement and reporting.

e Financial statements and additional disclosures. Income
statement. Statement of retained earnings. Balance sheet.
Statement of stockholders equity. Cash flow statement.
Additional disclosures.

e (Cash and short term investments.

e Receivables. Trade accounts receivable. Measuring trade
accounts receivable. Use of receivables as a source of cash.
Notes receivables.

e Inventories: cost and cost flow assumptions. Cost and quantity
accumulation. Inventory valuation at lower of cost or market.
Special valuation methods: retail, gross profit, replacement
costs. Accounting for construction-type contracts.

e Current liabilities and contingencies. Definitely measurable
liabilities. Liabilities depending on operating results.
Contingencies.

e Plant assets: acquisition and disposal. Cost of plant assets.
Retirements, disposal and exchanges. Depreciation and
deletion. Depreciation for income tax purposes. Depreciation
methods and management decisions. Depletion of natural
resources.

e Recent developments and contemporary issues pertaining to
the subject-matter of the course.

Teaching
Methodology

aorwnE

Lecture

Class discussion

Individual, paired, and small-group exercises

Use of library for research projects

Use of audio-visual media resources (videos, films, transparencies)
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Bibliography (Indicative)

Bibliography
Core Text(s)
Kieso, D.E., Weyandt, J.J., & Warfield, T.D. (2008) Intermediate
Accounting, 12th edition. New York: John Wiley & Sons.
Recommended Reading
Thomas, R, Dyckman, Charles, J, Davis, and Roland, E, Dukes, 2001,
Intermediate Accounting, McGraw-Hill, USA (5" Edition)
Dyckman T., Davis C. & Dukes R., Intermediate Accounting, Latest
Edition, McGraw Hill, International Edition
Spiceland, J. David, James F. Sepe, and Lawrence A. Tomassini.
Intermediate Accounting, Volume I, 4th Edition. Boston: McGraw Hill /
Irwin, 2007
Wood, F & Sangster, A. 2005, Business Accounting I, 10th Ed.,
Pearsons Education Ltd London
BPP notes for F3 —ACCA
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f3/
BPP
http://www.bpp.com/accal/papers/f3/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx
AEEEeETET LEARNING OUTCOMES
1(2 (3|4 |5 |6 |7 (8|9 |1 |1
0 |1
Final exam 60 [ XX [ X [ X [ X [ X [ X | X | X |X |X
%
Midtermexam |30 | X| X X | X | X |X
%
Class 10 (XX [ X [ X [ X [ X [ X [ X | X | X |X
participation %
Language English
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http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f3/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Introduction to Business Mathematics

Course Code

MAT101

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 2

Teacher's Name

TBA

ECTS

6

Lectures / week | 3 Laboratories / | N/A
week

Course Purpose
and Objectives

The aim of the course is to give the student a solid foundation in
mathematics sufficient for the study a degree level. This course reviews the
fundamentals in arithmetic and basic algebra to demonstrate the
applicability of general mathematics in a professional setting. It is designed
to provide the student with techniques in the use of basic mathematical
calculations for the solution of typical business problems.

On successful completion of the course, students will be able to:

Learning
Outcomes . . : : :
1. Use acquired knowledge in other areas of their business studies
2. Use statistical analysis for business studies purposes
3. Use statistical tools to solve business problems
4. Compare actual performance to expected or projected performance
5. Use statistical analysis to predict future business operations
None

Prerequisites

Required

Course Content

The course covers the following topics:

Graphs, lines, and sequences

Polynomial and rational functions

Exponential and logarithmic functions

Simple and compound interest

Present and future value

Linear equations and Gauss-Jordan elimination
Matrices and Leontief input-output analysis

Linear inequalities and linear programming
Counting principles, permutations and combinations
Sample spaces, probability and conditional probability
Use of computer programs relevant to topics above.
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. Lecture

. 1
-Il\;lza,:ﬁg:jngogy 2. CIa_s_s discuss_ion _
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Raymond A. Barnett, Michael R. Ziegler, and Karl E. Byleen, (2008), Finite
Mathematics for Business, Economics, Life Sciences, and Social Science,
12th Edition, Pearson Prentice Hall
Stanley Thornes Ltd, 2003, Mathematics for the Foundation Course in
Science (MAFS), Open University S101, 2001, Polymaths, Preliminary
Course in Mathematics,
Raymond A. Barnett, Michael R. Ziegler, and Karl E. Byleen, Finite
Mathematics for Business, Economics, Life Sciences, and Social Science
Recommended Reading
Pure Mathematics volumes 1 & 2, Bostock L and Chandler S, STP, 2000.
Further Pure Mathematics volumes 1 & 2, Bostock L and Chandler S, STP,
2004
Business Mathematics (10" Edition) by 2005 Charles D Miller, Stanley A
Salzman and Gary.
Raymond A Barnett, Michael R Ziegler and Karl E Byleen (2002), Applied
Mathematics for Business (8™ Edition),
T. Bradley & Paul Patton, Essential Mathematics for Economics and
Business, WILEY
Assessment LEARNING OUTCOMES
1 2 3 4 5
Final exam 60% X X X X X
Mid term exam 30% X X X X X
Class participation | 10% X X X X X
Language English
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Course Title

Introduction to Business

Course Code

BUS101

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 2

Teacher's Name

ECTS

Laboratories / | N/A
week

6 Lectures / week | 3

Course Purpose
and Objectives

The course aims at giving the student an overall understanding of the
business environment. It covers areas such as business trends, global
environments, business’ diversity, small businesses, business
management and marketing and managing financial resources for
businesses.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Understand the fundamental principles of business organisation,
ownership and control.

2. Know the forms of business enterprises and choose the most
appropriate under the existing circumstances.

3. Critically analyse the influence of the environmental factors on
doing business.

4. Know and analyse the advantages and disadvantages of the
particular forms of doing business in various situations.

Prerequisites

None Required

Course Content

The course covers the following topics:

Fundamental Principles of Business: Principles of business and
economics; the private enterprise system; current problems in the
business system; the business environment; business and social
responsibility; economic forces affecting business and the role of the
government.

Forms of Business Enterprise: Business ownership forms; the sole
proprietorship; the partnership; joint ventures; corporations; small
business; franchising; merges and acquisitions.

International Business: The business environment; economics of
international trade and investment; the balance of international business;
financing international business; regulations and barriers to world trade.
Foundations of Management: General business Management;
historical background of management; schools of management through
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the management process and role; the functions of Management;
managerial decision making.

Business Organization: Defining Organization; formal and informal
organizations; organizational forms and organizational charts.
Production of Goods and Services: The manufacturing process;
productivity in industry; research and development; inventory control;
quality and production control and design of production systems;
Production and operations Management.

Human Relations and Human Resource Management: Human
resource management; duties and responsibilities of the personnel
department; staffing; training and development; human relations and the
employment status.

Union/Management Relations: Labour/management relations; unions
and the history of unions; collective bargaining and dispute resolutions
Marketing; Pricing; Distribution and Promotion: The marketing
process; the consumer and the market; the marketing functions;
management's role in marketing; market research; the product; price and
pricing objectives; types of promotion; channels of distribution and
methods of pricing

Information Technology and Computers: Information management
and computers; data processing; computer hardware and software and
business applications for computers.

Accounting: The accounting function; accounting procedures and
methods; financial statements and the use of budgeting

Finance: Basic concepts in finance; capital investments; stock
exchanges and securities markets; security investments

1. Lecture

-Il\;leea':ﬁgggogy 2. Class discussion

3. Individual, paired, and small-group exercises

4. Use of library for research projects

5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)

Understanding Business, William, G, Nickels, James, M, McHugh and
Susan, M, McHugh, Understanding Business, 2015 (11t Edition),
McGraw-Hill Education

Recommended Reading

Robert W. Hamilton and Richard A Booth (2006), Business Basics for
Law Students: Essential Concepts and Applications

Linda Pinson (2004), Keeping the Books: Basic Record keeping and
accounting for the successful small business (keeping the books)

Louis Boone/David Kurtz, Contemporary Business, Latest Edition
Nickels, McHugh, McHugh, Understanding Business, Latest Edition,
McGraw Hill
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Assessment

LEARNING OUTCOMES

1 2 3 4
Final exam 60% X X X X
Midterm exam 20% X X X X
Coursework 15% X X X X
Class 5% X X X X
participation

Language

English
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Course Title

Business Law

Course Code

LAW201

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1/ Semester 2

Teacher's Name

Georgia Parpa

ECTS

Laboratories / | N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

This course is meant to provide a general introduction to the legal
environment that affects individuals, businesses, and business
transactions. In addition to providing a general introduction to the English
legal system. The aim of the course is to provide the student with an
understanding of legal history, legal institutions and the most important
principles and rules of the court procedure and evidence as well as the
general principles of the law of contract which are relevant to business and
professional courses

Learning
Outcomes

On successful completion of the course, students will be able to:

understand basic legal terminology and concepts.

evaluate issues of legal significance in business transactions.
Apply legal reasoning to situations and form legal conclusions.
compare and apply various legal theories/interpretations to factual
situations.

5. issue spot, weigh, and analyze risks, and gain a sense of comfort
and familiarity with the legal system.

R

Prerequisites

None Required

Course Content

The course covers the following topics:

e Nature and history of English law - civil and criminal law.

e Common Law and Equity: Deficiencies of the Common
contribution made by equity.

e The main sources of English Law: Legislation or Statute Law - Nature
and effect - the legislative process; Statute Law and judicial
interpretation; Case Law or Judicial Precedent - Development -
Precedent today-Advantages and disadvantages-Law reporting;
European Community Law - The European Communities - Community
Institutions and their working and functions - Sources of Community
law by the member states and the UK in particular - effect of community
law on national law.

e Other subsidiary sources - Custom - Law Merchant - Legal Textbooks.

law;
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The Criminal Courts Magistrates’ Court - Justices of the Peace -
Stipendiary Magistrates - Appointment of Justices - Jurisdiction -
Committal Procedure - Juvenile Courts - Appeals - The Crown Court -
Composition and Jurisdiction - Appeals.

The Civil Courts: Inferior Courts: 1. County Courts — Composition
Jurisdiction Territorial limitations. 2. Magistrates’ Court — Composition
and Jurisdiction; The High Court: Queen’s Bench Division, Chancery
Division, Family Division: Their Composition and Jurisdiction; Appeals
in Civil Cases; Divisional Courts, Court of appeal, House of Lords.
Other Courts and Tribunals: Modern special courts and tribunals,
reasons for their creation, Administrative  Tribunals.

Arbitration - advantages and disadvantages.

Legal Personality: Natural and Legal Persons; legal personality
capacity; Corporations: Methods of creation, doctrine of separate legal
personality, features of artificial personality, lifting the “veil” of
incorporation; Unincorporated associations; Partnerships: Formation,
relation between partners and outsiders relation of partners to each
other, dissolution of a partnership, limited partnerships.

The general principles of the law of contract: Definition of Contract;
Essential Elements of a contract; Offer and Acceptance: Offer and
invitation to treat, communication of offer, duration of offer. Manner of
Acceptance, communication, exceptions; Consideration: Executory
and Executed consideration; Rules as to consideration: It must not be
past, exceptions, it must move from the promise, it need not be
adequate, it must be real, a promise by a person to perform an existing
duty is no consideration, equitable or promissory estoppel; Intention to
create legal relations: Domestic and social arrangements,
arrangements between husband and wife, Commercial Agreements,
Collective agreements; Capacity: Minors or Infants, Mentally
disordered or drunken persons, Corporations; Misrepresentations:
Definition, fraudulent misrepresentation, negligent misrepresentation,
innocent misrepresentation; Duress and Undue influence; Mistake -
Common mistake, Mutual Mistake, Unilateral mistake; lllegal
Contracts: Contracts illegal by statute, contracts illegal at common law,
Consequences of illegality; Void contracts — Contracts in restraint of
trade; Discharge of Contracts: Discharge by performance, discharge
by agreement, discharge by frustration or subsequent impossibility,
discharge by breach; Remedies — Damages — Specific performance -
Injunction - Quantum Meruit.

Law of Sales: Obligation of the seller and the buyer’s remedies; implied
conditions and warranties in every sale of goods; obligations of the
buyer and the sellers remedies; transfer of property between seller and
buyer; passing of property in specific goods; passing of property in
unascertained goods; passing of risk; transfer of title by a non-owner.
Negotiable Instruments: The concept of negotiability; Bills of
Exchange; transfer and negotiation of bills of exchange; the rights of
a holder; dishonour of bills and rights of recourse; matters affecting a
holder’s rights; discharge of bills of exchange; cheques; crossing on
cheques; crossings on cheques; protection of paying and collecting
bankers.
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Insurance: Introduction; insurable interest, subrogation, duty to
disclose, contribution formation of policies; duties of insured; duties of
insurer.

Agency: Creation and termination of Agency; authority of agent; duties
of agent to principal and agent and third parties.

" 1. Lecture
;\r/lee?ﬁgggogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Recommended Reading
Marsh & Soulsby, OUTLINES OF ENGLISH LAW, 3" Edition 2005
Treitel, OUTLINES OF THE LAW OF CONTRACT, 2002
G Williams, LEARNING THE LAW, 2003
Assessment
LEARNING OUTCOMES
1 2 3 4 5
Final exam 60% X X X X X
Midterm exam 30% X X X
Class participation 10% X X X X X
Language English
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Course Title

Financial Reporting

Course Code

ACC201

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 1

Teacher's Name

Georgios Papagauvriel

ECTS

6

Laboratories / | N/A

week

Lectures / week | 3

Course Purpose
and Objectives

The aim of this module is to introduce students to the international financial
reporting standards and to make them familiar with the financial reporting
principles and practices in a range of business contexts and situations. The
syllabus builds on ACC101 and ACC102 and examines the context in which
the accountant operates in greater depth by studying the reporting
requirements of various types of entities, or group of companies.

Learning
Outcomes

On successful completion of the course, students will be able to:

1.
2.
3.

5.

Explain the nature and purpose of financial accounting

Read and interpret data in financial statements

Outline the legal and regulatory framework relating to financial
reporting

Display a thorough understanding of the recording, processing and
recording of financial data in an entity's accounting system

Prepare financial statements for single entities

Prerequisites

ACC101, ACC102

Required

Course Content

The course covers the following topics:

The financial reporting framework

Reporting the financial performance of entities

Financial statements of groups of companies

Specialised entities

Financial performance appraisal

Recent developments and contemporary issues pertaining to the
subject-matter of the course.

. 1. Lecture
;\r/leea':ﬁgg]oglogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
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Core Text(s)

Abbas, Ali Mirza, Graham J Holt, Magnus Orrel (2008), International
Financial Reporting Standards-Workbook and Guide, Wiley.

Ernst and Young (2009), International GAAP 2009, LexisNexis.

Recommended Reading

Dyckman T., Davis C. & Dukes R., Intermediate Accounting, Latest Edition,
McGraw Hill, International Edition

Spiceland, J. David, James F. Sepe, and Lawrence A. Tomassini (2007),
Intermediate Accounting, Volume I, 4th Edition. Boston: McGraw Hill / Irwin
Wood, F & Sangster, A. 2005, Business Accounting Il, 10th Ed., Pearsons
Education Ltd London

BPP notes for F3 -ACCA

Relevant teaching material from the following organizations:

ACCA
http://www.accaglobal.com/students/acca/exams/f3/

BPP
http://www.bpp.com/acca/papers/f3/

Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/
default.aspx

Assessment
1 2 3 4 5
Final exam 60% X X X X X
Midterm exam 30% X X X
Class 10% X X X X X
participation
Language English
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http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f3/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Advanced Managerial Accounting

Course Code

ACC211

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 3/ Semester 2

Teacher's Name

ECTS

Laboratories /| N/A

week

Lectures / week | 3

Course Purpose
and Objectives

The aim of this course is to enhance students understanding of cost
accounting in relation to its systems and analysis of its data so as to assist
students in their future careers to meet their duties and responsibilities. It
would cover cost management topics to ensure full comprehension of basic
concepts such as cost accounting systems, cost management systems,
profit management systems, and investment management systems. These
concepts will provide an in-depth understanding of the array of timely and
relevant information provided by management accounting necessary for
the survival and success of organizations in today's dynamic environment.

Learning
Outcomes

On successful completion of the course, students will be able to:

1.

oo

calculate how much products, processes and services cost and
explain why they need costing systems

2. apply the budgeting process in organisations.
3.

evaluate budgetary systems such as fixed and flexible, zero based
and incremental, periodic, continuous and activity based.

. develop, implement and coordinate budgeting systems: functional,

subsidiary and master budgets (including cash budgeting).

apply the principles of standard costing.

identify and calculate variances for sales, materials, labour, variable
overheads and fixed overheads; absorption and marginal
approaches.

Prerequisites

ACC101, ACC102

Required

Course Content

The course covers the following topics:

e COST TERMS, CONCEPTS AND CLASSIFICATION: General cost
classification, product costs versus period costs, cost classifications on
financial statements, cost classifications for predicting cost behavior,

cost classifications for

assigning costs to cost objects, cost

classification for decision making

e SYSTEMS DESIGN: JOB-ORDER COSTING AND PROCESS
COSTING: Process and job-order costing , the flow of costs, problems
of overhead applications, job-order costing in service companies,
comparison of job-order costing and process costing, a perspective of
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process cost flows, equivalent units of production, production report;
weighted average method

ANALYSIS AND USE OF COST BEHAVIOR: Types of cost behavior
patterns, the analysis of mixed costs, contribution format
COST-VOLUME-PROFIT RELATIONSHIPS: CVP analysis, break-
even analysis, CVP considerations in choosing a cost structure,
structuring sales commissions, concept of the sales mix, assumptions
of CVP analysis

VARIABLE COSTING AS A TOOL FOR MANAGEMENT AND
ACTIVITY BASED COSTING AS A TOOL TO AID DECISION
MAKING: Absorption and variable costing, income comparison of
absorption and variable costing, extended comparison of income data,
effect of changes in production on net operating income, choosing a
cost method, how costs are treated under activity based costing,
designing an (ABC) activity based costing system, the mechanics of
ABC, comparison of traditional and ABC product costs, targeting
process improvements, ABC and external reports, the limitations of
ABC

PROFIT PLANNING: Framework of budgeting, preparing the master
budget, the budgeted income statement, international aspects of
budgeting

FLEXIBLE BUDGETS AND OVERHEAD ANALYSIS: Flexible budgets,
variable overhead variances, overhead rates and fixed overhead
analysis

SEGMENT REPORTING AND DECENTRALIZATION:
Decentralization in organizations, segment reporting and profitability
analysis, hindrances to proper cost assignment, rate of return for
measuring managerial performance, controlling the rate of return,
residual income

RELEVANT COSTS FOR DECISION MAKING: Cost concepts for
decision making, adding and dropping product lines and other
segments, the make or buy decision, special orders, utilization of a
constrained resource, joint product costs and the contribution approach
CAPITAL BUDGETING DECISIONS: Planning investments,
discounted cash flows, the net present value method, the internal rate
of return method, expanding the net present value method, preference
decisions, the ranking of investment projects, other approaches to
capital budgeting decisions, post audit of investment projects
SERVICE DEPARTMENT COSTING: Allocations using the direct and
step method, allocating costs by behavior, effect of allocations on
operating departments, cautions in allocating service department costs

. 1. Lecture
;\r/leea':ﬁgg]oglogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)
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O'Regan, Philip (2015), Financial Information Analysis: The role of
accounting information in modern society, (ebook), Chichester, Taylor and
Francis

Walsh, Ciaran (2008), Key Management Ratios, 4th edition, Financial
Times/ Prentice Hall

Recommended Reading

Walsh, Ciaran (2008), Key Management Ratios, 4th edition, Financial
Times/ Prentice Hall

Atrill and McLaney (2006), Financial Management for Decision makers, FT
Prentice Hall.

Richard G. Schroeder (2007), Financial Accounting Theory and Analysis:
Text Readings and Cases, John Wiley & Sons, Limited, 2007.

Ray H Garrison, Eric Noreen and Peter C Brewer (2004), Managerial
Accounting (11" Edition)

Drury, C. (2006), Cost and Management Accounting, Thomson.

Ray, H, Garrison and Eric, W, Noreen, 2003, Managerial Accounting,
McGraw-Hill, USA (10" Edition)

Meigts, Williams, Haka And Bettner, Financial and Managerial Accounting:
The Basis for Business Decisions, 12/e, McGraw Hill.

Relevant teaching material from the following organizations:
ACCA

http://www.accaglobal.com/students/acca/exams/f3/

BPP

http://www.bpp.com/acca/papers/f2/
http://www.bpp.com/acca/papers/fs/

Kaplan

http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/
default.aspx

Assessment LEARNING OUTCOMES
1 2 3 4 5 6
Final exam 60% | X X X X X X
Midterm exam 30% | X X X X
Class participation | 10% | X X X X X X
Language English
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http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f2/
http://www.bpp.com/acca/papers/f5/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Audit Principles

Course Code

ACC215

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 1

Teacher's Name

Andreas Savva

ECTS

Laboratories /| N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

The aim of this module is to introduce students to the theory and
practices of auditing including professional standards, and to describe
the modern auditing process (internal control, evidence gathering,
fraud, statistical sampling).

The module will examine the nature of audit risk and its component
parts and evaluate a company's internal control systems and
environment.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Understand the purpose, benefits and limitations of auditing.

2. ldentify relevant audit regulation and standards.

3. Assess the importance of ethics in auditing and
independence of the auditor.

4. Outline the main steps in the audit process.

5. Demonstrate the importance of audit planning and factors
impacting on it.

6. Evaluate and assess audit risk and its constituent components.

7. Evaluate control procedures in an internal control system.

8. Critically assess current issues facing the auditing profession.

the

Prerequisites

ACC101, ACC102 Required

Course Content

The course covers the following topics:

Nature, Purpose and Scope of an External Audit

Audit Regulation

Ethics and Independence in auditions

The Audit Process

Planning an Audit

Audit risk

Internal Controls

Internal Audit, Environmental Audit, Value-for-Money Audit.
Current Issues in auditing
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. Lecture

. 1
-Il\;leea':ﬁ(r)]:jncﬂogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Cosserat, Graham W. and Neil Rodda (2009), Modern Auditing. 3™
edition, John Wiley.
Recommended Reading
Gray, lain & Stuart Manson (2008), The Audit Process, 4th edition,
Thomson Learning.
Porter, B, Simon, J., and Hatherly, D. (2008), Principles of External
Auditing, 3rd edition, Wiley.
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f8/
BPP
http://www.bpp.com/accal/papers/f8/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx
A
ssessment LEARNING OUTCOMES
1 2 |3 4 |5 |6 |7 |8
Final exam 60% | X X | X X | X |[X [X |X
Midterm exam 30% | X X |X X |X
Class participation | 10% | X X |X X | X |[x |[Xx |X
Language English
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http://www.accaglobal.com/students/acca/exams/f8/
http://www.bpp.com/acca/papers/f8/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Corporate Law

Course Code

ACC216

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 /| Semester 1

Teacher's Name

Georgia Parpa

ECTS

Laboratories /| N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

The aims of the module are to familiarize students with the
principles of corporate law, enable them to understand the
practical application of these principles, and to develop student’s
critical and legal thinking skills.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Explain and analyse the importance of contract law and be
aware of the requirements for the formation of a contract,
of the remedies for breach of contract and of the main
principles of contract law.

2. Explain the different types of partnerships in Cyprus Law

and to compare partnerships with companies and sole

traders.

Explain the various types of companies in Cyprus law.

Distinguish between the role of the board and the role of

the shareholder.

Compare between shares and debentures.

Apply the procedure to register and liquidate a company.

Explain the importance of corporate governance.

Identify and explain the main employment legislation.

9. ldentify the various types of torts

P~ w

© No O

Prerequisites

ACC101, ACC102 | Required

Course Content

The course covers the following topics:

e Contract law: Formation; Remedies for breach.

e Partnership Law

e Company Law: Registration of a company; Types of
companies; Board/shareholders; Shares /debentures;
Liquidation.

e Corporate Governance

e Employment Law

e Law of Torts
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. 1. Lecture
-II\-/Ieeatlr?g:jnc?lo 2. Class discussion
gy 3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films,
transparencies)
Bibliography Bibliography (Indicative)
Recommended Reading
Brenda Hannigan, (2003), Company Law, OUP
Henry Cheeseman, (2012), Business Law, 8™ Edition, Pearson.
Reinier Kraakman, (2004), Anatomy of Corporate Law:
Comparative and Functional Approach, Oxford University Press.
Robert Clark, (1986), Corporate Law, Little, Brown and Company
Lecturer Notes
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f4/
BPP
http://www.bpp.com/accal/papers/f4/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACC
A/Pages/default.aspx
Assessment
LEARNING OUTCOMES
1 |2 |3 |4 |5 1|6 |7 |8 |9
Final exam 60 [ X [ X [ X [ X [ X | X | X | X |[X
%
Midterm exam 30 [ X | X [ X | X [X |X
%
Class participation |10 | X | X [ X | X [ X | X [ X | X [[X
%
Language English
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http://www.accaglobal.com/students/acca/exams/f4/
http://www.bpp.com/acca/papers/f4/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Accounting Information Systems

Course Code

ACC205

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 /| Semester 2

Teacher's Name

Marios Athanasiou

ECTS

Laboratories /| N/A

week

6 Lectures / week | 3

Course Purpose
and Objectives

The aim of the module is to expose students into the area of accounting
information systems focusing on E-Business, databases, data
modeling and design, systems development, information systems
controls and security, computer fraud, general ledger and reporting
systems. The course also covers the accounting cycles in an
information systems environment. Students will have the opportunity to
use accounting software packages to apply their accounting knowledge
to real life situations.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. effectively use information systems and information Systems
resources in an organization.

2. Record the main types of commercial transactions accurately
and in appropriate form.

3. Identify and apply methods of organizing and accounting for
Information systems delivery and information systems projects.

4. Interpret and input data to a computerized accounting system in
order to produce final accounts and other reports.

5. Participate in the definition and specification of user and system
requirements.

6. Apply techniques used
information systems.

7. Participate in the implementation, monitoring and maintenance
of an Information systems solution.

8. Participate in the quality assurance of an information systems
project

to prevent fraud in accounting

Prerequisites

ACC101, ACC102 Required

Course Content

The course covers the following topics:

¢ Introduction to Information Systems and Accounting Information
Systems.
e Use of the accounting software
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e Creation of new customer and supplier accounts.

Input data into the system.

Create, edit, and delete Nominal Accounts.

Prepare reports and financial statements.

Stock control.

Bank receipts and payments. Prepare Bank Reconciliation

Statements.

AT reports.

e Recent developments and contemporary issues pertaining to
the subject-matter of the course.

. Lecture

. 1
-Il\;leea':ﬁgg]cﬂogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)

Mark G. Simkin, Carolyn S. Norman, Jacob M. Rose (2014), Core
Concepts of Accounting Information Systems, 13™" Edition, John Wiley
& Sons

Recommended Reading

George H. Bodnar, Willam S. Hopwood, Accounting Information
Systems (International Edition), McGraw Hill

Foulks Lynch, Paper 2.1 — Information Systems, ACCA

Foulks Lynch, Paper 3.4 — Business Information Management, ACCA
Hartman B., Harper R., Knoblett J., and Reckers P., Intermediate
Accounting, Latest Edition, South Western College Publishing.

Relevant teaching material from the following organizations:
ACCA

http://www.accaglobal.com/students/acca/exams/f2/
http://www.accaglobal.com/students/acca/exams/f3/

BPP
http://www.bpp.com/acca/papers/f2/
http://www.bpp.com/acca/papers/f3/

Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx

The Financial Training Company

www.acca-ftc.com
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http://www.accaglobal.com/students/acca/exams/f2/
http://www.accaglobal.com/students/acca/exams/f3/
http://www.bpp.com/acca/papers/f2/
http://www.bpp.com/acca/papers/f3/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://www.acca-ftc.com/

Assessment

LEARNING OUTCOMES

1 |2 |3 |4 5 7 |8
Final exam 60% | X X | X [|X X X | X
Midterm exam 30% | X | X | X |X X
Class 10% | X | X | X | X X X | X
participation

Language

English
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Course Title

Business Taxation

Course Code

ACC210

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 2

Teacher's Name

ECTS

Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The aim of this module is to provide an overview of the role of taxation
in a market economy. Although the various issues will be covered with
reference to the Cyprus tax system, the treatment will emphasise
general principles and issues such as the incentive to work and save,
equity and economic efficiency are covered, in the context of personal,
corporate and capital taxes. Policy implications of taxation are
reviewed. Thee module provides a foundation in the core areas of tax,
so as to provide a reliable basis to enhance advance study in the
subject.

Learning
Outcomes

On successful completion of the course, students will be able to:

1.

Understand the rationale for the various tax systems used in
modern economies;

Understand and explain the scope of the Cyprus tax system.
Understand the incentive structure of a taxation system and the
conceptual issues surrounding these applications of taxation;
Understand the role of taxation in achieving desired policy
outcomes.

Calculate personal income, corporate, capital gains and value
added tax liabilities.

Calculate tax reliefs available to individuals and corporate
bodies.

Understand the importance of tax planning.

Apply the appropriate tax laws to different case studies and
scenarios to produce tax returns (that includes the tax
calculations, the taxable amount and tax payable).

Prerequisites

ACC101, ACC102 Required

Course Content

The course covers the following topics:

The place of taxation in the economy;

The balance between equity and efficiency;

Income tax and incentives to work and save;

Income from Trade/Professions/Vocation; Schedule D Case |
and ll;
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The role of capital taxation;

The bases of taxation and investment incentives;

Reform of the tax system;

Tax as a policy tool;

The calculation of personal, corporate, capital gains and value
added tax liabilities;

Tax planning;

Income from Property-Schedule A;

Income from Employment-Schedule E;

Corporation tax;

Capital Gains Tax;

Recent developments and contemporary issues pertaining to
the subject-matter of the course.

: 1. Lecture
I/Ii?ﬁgg]cﬁogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
- Bibliography (Indicative
Bibliography Core _lgexf(sgl ( )
Astbury, K. (2011), Basic Concepts in Business Taxation, 14" ed.,
Edward Arnold.
Recommended Reading
Melville, A. (2004), Taxation, 15" ed., FT Prentice Hall.
Hancock, D., Introduction to Taxation, Routledge, Chapman & Hall.
Institute of Chartered Accountants in Enland and Wales, (2010),
Principles of Taxation.
BPP Learning Media, (2010), Textbook for UK Variant Paper F6.
ACCA Paper 6 CYP.
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f6/
BPP
http://www.bpp.com/acca/papers/i6/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx
A t
SSeSSMeEn LEARNING OUTCOMES
12 |3 4 5 |6 |7 |8
Final exam 60% | X | X | X X X [ X [ X [X
Midterm exam 30% | X | X [ X X X
Class participation | 10% | X | X | X X X [ X [ X [X
Language English
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http://www.accaglobal.com/students/acca/exams/f6/
http://www.bpp.com/acca/papers/f6/
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pages/default.aspx

Course Title

Financial Analysis and Business Valuation

Course Code

ACC202

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 2

Teacher's Name

Andreas Savva

ECTS

6 Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The aim of this course is to provide students an understanding and
construal of the accounting environment within a business beyond the
mere preparation of financial accounts and statements.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. Account for cash dividends and stock dividends, and explain the
effects of these transactions on a company's financial
statements.

2. Describe and prepare a statement of retained earnings and
prepare a statement of stockholders’ equity.

3. Explain why net income differs from net cash flows from
operating activities.

4. Discuss the quality of a company's earnings, assets, and
working capital.

5. Compute the ratios widely used in financial statement analysis
and explain the significance of each.

6. Analyze financial statements from the viewpoints of common
stockholders, creditors, and others.

7. Compute gains or losses on receivable or payables that are
stated in a foreign currency when exchange rates fluctuate.

8. Describe several techniques for “hedging™ against losses from
fluctuations in exchange rates.

9. Use the Dupont system to evaluate business performance.

10. Explain the nature of capital investment decisions.

11. Identify nonfinancial factors in capital investment decisions.

12. Explain the behavioral issues involved in capital budgeting and
identify how companies try to control the capital budgeting
process.

Prerequisites

ACC101, ACC102 Required
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Course Content

The course covers the following topics:

e INCOME AND CHANGES IN RETAINED EARNINGS: Reporting
the results of operations, financial analysis, other transaction
affecting retained earnings

e STATEMENT OF CASH FLOWS: Statement of cash flows,
preparing a statement of cash flow, financial analysis, managing
cash flows, the indirect method

e FINANCIAL STATEMENT ANALYSIS: Tools of analysis,
measures of liquidity and credit risk, measures of profitability,
comprehensive illustration

e OPERATIONAL BUDGETING: Profit rich yet cash poor, the basis
of planning and controlling

e STANDARD COST SYSTEMS: Standard cost systems; direct
material standards, direct labor standards, manufacturing
overhead standards, standard costs and variance analysis, etc

e REWARDING BUSINESS PERFORMANCE: Motivation and
aligning goals and objectives, accounting information and feedback
about goal achievement, rewarding goal achievement, the DuPont
system, return on investment, the components of return on
investment, return on sales, capital turnover, criticisms of ROI,
residual income and economic value added, the financial and
businesses and customer perspective of the balanced scorecard,
the learning and growth perspectives of the balanced scorecard,
difficulties with the balanced scorecard, components of
management compensation, design choices for management
compensation

e CAPITAL BUDGETING: Capital investments decisions; financial
and non-financial considerations, evaluating capital investment
proposals, payback period, return on average investment,
discounting future cash flows, replacing assets

. 1. Lecture
-Il\;leea':ﬁgg]oglogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)

Core Text(s)

Jan, R, Williams, Susan, F, Haka, Mark, S, Bettner, and Robert, F,
Meigs, 2001, Financial and Managerial Accounting: The Basis for
Business Decisions, McGraw-Hill, USA (12t Edition)

Recommended Reading

Charles T Horngren series in Accounting by Charles T Horngren
Drikant M Datar and George M Foster (2005), Cost Accounting (12
Edition)

Jerry J Weygandt, Donald E and Paul D (2004), Accounting Principles
(7! Edition) with pepsi Co Annual Report
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Assessment

Final exam 60%
Midterm exam 30%
Class 10%

participation

Language

English




Course Title

Corporate Governance and Business Ethics

Course Code

ACC213

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 2 / Semester 2

Teacher's Name

Andreas H. Savva

ECTS

6

Lectures / week | 3 Laboratories /| N/A
week

Course Purpose
and Objectives

The module aims to help students

1.

5.

develop a critical understanding of the nature, behaviour and
outcomes associated with the social, economic, political and
legal systems that govern the modern corporation;

understand the key roles and relationships through which
corporate governance is realised,;

examine similarities and differences across national corporate
governance systems;

recognize key pressures for reform in national corporate
governance systems;

appreciate some of the ethical issues which arise in relation to
corporate activity.

Learning
Outcomes

On successful completion of the course, students will be able to:

5.

6.

knowledge and understanding of the operation of systems of
corporate governance at various levels of analysis;

knowledge and understanding of the shared and competing
social, economic and political principles and values upon which
behaviour and outcomes in the corporate governance system
are based;

knowledge and understanding of the pressures associated with
tendencies towards and away from convergence in corporate
governance systems at various levels of analysis.

Prerequisites

ACC210 Required

Course Content

The course covers the following topics:

Ownership, control and accountability of companies.

interests of directors, shareholders, employees and other
stakeholders

national corporate governance systems

corporate governance economic performance and sustainability
Business ethics
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. Lecture

. 1
-Il\;leea':ﬁ(r)]:jncﬂogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Solomon, J. and Solomon, A. (2011), Corporate Governance and
Accountability, 3 ed., Wiley.
Recommended Reading
Monks R. and Minow N. (2011), Corporate Governance, fifth ed.,
Oxford: Basil Blackwell.
DuPlessis, J., McConvill, J., and Bagaric, M. (2007), Principles of
Contemporary Corporate Governance, Wiley.
H. Kent Baker, Ronald Anderson (2010), Corporate Governance: A
Synthesis of Theory, Research, and Practice, John Wiley & Sons.
Relevant teaching material from the following organizations:
ACCA
http://www.accaglobal.com/students/acca/exams/f1/
BPP
http://www.bpp.com/acca/papers/fl/
Kaplan
http://financial.kaplan.co.uk/TrainingandQuals/Accountancy/ACCA/Pa
ges/default.aspx
Assessment
1 2 3 4 5
Final exam 60% | X X X X X
Midterm exam 30% | X X X X
Class participation 10% | x X X X X
Language English
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Course Title

Business Statistics

Course Code

MAT201

Course Type

Core/Required

Level

Undergraduate

Year / Semester

Year 1 / Semester 2

Teacher's Name

C. Christodoulou

ECTS

6

Laboratories / | N/A

week

Lectures / week | 3

Course Purpose
and Objectives

The aim of the course is to familiarise students with basic statistical
techniques and their application to problems for business.

Learning
Outcomes

On successful completion of the course, students will be able to:

1.

Have acquired basic statistics knowledge that will enable them
to follow other courses in Business Administration

Acquire good skills in statistical tools that are useful in business
analysis

Be more proficient and confident in dealing with statistical
concepts suitable for business problems

4. Use statistical tools to analyse and compare company
performance
5. Use statistical tools to make predictions about future
performance
Prerequisites None Required

Course Content

The course covers the following topics:

Methods for summarizing data

Frequency distributions

Statistical descriptions

Distribution functions

Binomial distribution

Hypergeometric distribution

Poisson distribution

Normal distribution

t-and chi-square distributions

Sampling and sampling distribution of the mean
Confidence intervals for the population mean, standard
deviation and proportion
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. Lecture

. 1
-I,\;leea,:ﬁgggogy 2. Class discussion
3. Individual, paired, and small-group exercises
4. Use of library for research projects
5. Use of audio-visual media resources (videos, films, transparencies)
Bibliography Bibliography (Indicative)
Core Text(s)
Doane, D. and Seward, L. (2015), Applied Statistics in Business and
Economics, 5™ edition, McGraw-Hill Education
Recommended Reading
Linda Herkenhoff and John Fogli (2013), Applied Statistics for Business
and Management using Microsoft Excel, 2013 Edition, Springer
Assessment
1 2 3 4 5
Final exam 60% | X X X X X
Midterm exam | 30% | X X X X X
Class 10% | x X X X X
participation
Language English
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Business Writing

Course Title

Course Code ENG201

Course Type Elective

Level Undergraduate

Year / Semester

Teacher’'s Name

ECTS 6 Lectures / week | 3 Laboratories /| N/A

week

Course Purpose
and Objectives

This course is designed to develop the effective and appropriate use of
English for the purpose of communicating information in both oral and
written forms in a business environment. Writing styles are covered so
as to assist students in using appropriate styles according to situations.

Learning
Outcomes

On successful completion of the course, students will be able to:

1. compose and write effective styles of business correspondence.

2. Apply emerging technologies in business communication.

3. Demonstrate an understanding of resume, application letter,
and follow-up letter writing.

4. write a business report.

5. Develop interpersonal and group communication skills.

6. Properly use grammar, spelling, and punctuation as applied in
business communications.

Prerequisites

ENG100 Required None

Course Content

The course covers the following main topics:

FUNDAMENTALS OF BUSINESS WRITING: Adaptation and the
selection of words, construction of clear sentences and paragraphs,
writing for effect.

BASIC PATTERNS OF BUSINESS MESSAGE: Introduction to
messages and the writing processes, directness in good news and
neutral messages, indirectness in bad news messages, indirectness in
persuasion and sales messages, strategies in the job search process.

FUNDAMENTALS IN REPORT WRITING: Basic report writing, report
structure; the short forms, long and formal reports.
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Teaching
Methodology

1. Lecture

2. Class discussion

3. Individual, paired, and small-group exercises

4. Use of library for research projects

5. Use of audio-visual media resources (videos, films, transparencies)
6. Use of the internet for research projects

Lectures: Important material from the text and outside sources will be
covered in class. Discussion is encouraged as is student-procured,
outside material relevant to topics being covered. Three hour lectures
per week to include coursework and review of set work — individual
tutorials to help with assignments.

Classroom Interaction: Students have opportunities to ask questions,
express opinions and generally discuss the materials with the instructor
and the rest of the class. Students will be given time to make
presentations of selected subjects.

Assignments: Problems, case studies, projects and readings will be
periodically assigned to help support and supplement material found in
the text. These assignments may require the application of various
software packages or the use of a business calculator. In-class
exercises will be given to reinforce the subject material.

Quizzes: Occasional scheduled or unscheduled quizzes may be given
to help ensure students stay abreast with assigned material.

Exams: The exams may consist of True-False questions, multiple
choice, problem analysis, short essay questions and/or essay
guestions.

Class Time : 42 Hours
Consultations : 15 Hours

Types of Assignments

1. Students must complete assignments from the text and other
sources

2. Students must be able to research and complete the
assignments, which will include library, Internet, and other
media research.

Bibliography

Bibliography (Indicative)
Core Text(s)

Raymond, V, Lesikar, Marie, E, Flatley, 2002, Basic Business
Communication, (9" Edition), McGraw-Hill

Sheldon, R H. and Peter Andrew, 2005, Business Communications, 2nd
Edition,
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Recommended Reading

Susan Reid (2005), Legal Writing for International Students

Alan Bond (2005), 300+ successful business letters for all occasions,

2nd edition

AEsEaE T LEARNING OUTCOMES

1 2 3 4 5 6

Final exam 60% | X X X X X X
Midterm exam 30% | x X X X X X
Class 10% | x X X X X X
participation

Language English
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