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The present document has been prepared within the framework of the authority and 

competencies of the Cyprus Agency of Quality Assurance and Accreditation in Higher 

Education, according to the provisions of the “Quality Assurance and Accreditation of Higher 

Education and the Establishment and Operation of an Agency on Related Matters Laws” of 

2015 to 2021 [L.136(Ι)/2015 – L.132(Ι)/2021]. 
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Guidelines on content and structure of the report 

 

 The Higher Education Institution (HEI) based on the External Evaluation Committee’s (EEC’s) 

evaluation report (Doc.300.1.1 or 300.1.1/1 or 300.1.1/2 or 300.1.1/3 or 300.1.1/4) must justify 

whether actions have been taken in improving the quality of the programme of study in each 

assessment area. The answers’ documentation should be brief and accurate and supported by the 

relevant documentation. Referral to annexes should be made only when necessary. 

 

 In particular, under each assessment area and by using the 2nd column of each table, the HEI 

must respond on the following:  

- the areas of improvement and recommendations of the EEC  

- the conclusions and final remarks noted by the EEC 

 

 The institution should respond to the EEC comments, in the designated area next each comment. 

The comments of the EEC should be copied from the EEC report without any interference in the 

content. 

 

 In case of annexes, those should be attached and sent on separate document(s). Each document 

should be in *.pdf format and named as annex1, annex2, etc.
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1. Study programme and study programme’s design and development  

(ESG 1.1, 1.2, 1.7, 1.8, 1.9) 

 

Areas of improvement and 

recommendations by EEC 
Actions Taken by the Institution 

1.1. Recruit additional 

teaching staff with a 

background in media and 

communication studies, to 

cover theories as well as 

contemporary concepts 

and frameworks of 

analysis, fostering critical 

thinking. 

In direct response to the recommendation of the External 

Evaluation Committee (EEC), the institution has appointed 

Mr. Demetrios C. Melides as an adjunct lecturer in the MA 

in Media and Communication Management program. 

Mr. Melides holds an MA in Communications and is 

completing a PhD in Communication at the University of 

Nicosia, with a dissertation titled "Framing Consent: A 

Multimodal Analysis of Media Influence in the Migration 

Crisis of Cyprus and Greece." His academic and professional 

background fully aligns with the scientific domain of Media 

and Communication Studies. 

To directly address the theoretical component recommended 

by the EEC, Mr. Melides has designed and will be delivering 

the course MCM 603 – Theoretical Foundations of 

Strategic Communication which will substitute the course 

Strategic Communication and Media Management 

(MCM603). The updated course offers rigorous engagement 

with classical and contemporary media theories and employs 

critical frameworks in semiotics, discourse analysis, and 

ideological critique, thereby fulfilling the recommendation to 

foster critical thinking and deepen students’ understanding of 

communication theories and models. 

In addition to his academic credentials, Mr. Melides is 

actively involved in research projects funded by Erasmus+, 

contributes to academic conferences in the media field, and 

serves as an academic consultant and syllabus author, further 

demonstrating his capacity to contribute to the theoretical and 

analytical goals of the program. 

The recruitment and integration of Mr. Melides into the 

faculty ensure the program meets the expectations outlined in 

Recommendation 1.1.  

 

Please find attached the CV of Mr. Demetrios Melides in 

Annex 1 and the new course outline for MCM 603 – 

Theoretical Foundations of Strategic Communication (English 

and Greek languages) in Annex 2.  
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1.2. Recalibrate the 

number of compulsory 

courses in accordance with 

recalibration of ECTS 

credits for these courses. 

We acknowledge the importance of balancing the structure 

and credit distribution of the program. However, we propose 

to retain the current ECTS allocation for the compulsory 

courses, as several of them (namely Research Methods, 

Organizational Behavior and Leadership, and Business Ethics 

and CSR) are shared with the MBA structure.  

This alignment ensures consistency across our postgraduate 

offerings, facilitates academic coherence, and supports 

resource optimization without compromising learning 

outcomes or academic rigor. Moreover, these courses have 

been designed to reflect appropriate depth and workload 

expected at the Master level. 

 

1.3. Revise the students’ 

options for the topics of 

their theses, as the limited 

capacity of the supervising 

staff might not be able to 

accommodate all 

suggested topics. Here, 

depth of competence is 

more important than the 

width of the topics. 

We would like to thank the external evaluation committee for 

their thoughtful and constructive feedback, particularly 

regarding the need to revise the scope of thesis topics in 

relation to the supervisory capacity of our faculty. We fully 

acknowledge the importance of ensuring that students receive 

high-quality, expert guidance during their thesis process and 

agree that the depth of academic supervision should take 

precedence over a broad range of thesis topics. 

 

In direct response to this recommendation, we have updated 

our Master Thesis Guidelines to explicitly address this issue. 

Under the section “Selection of the Thesis Topic”, we now 

clearly state that: “It is essential that the topic is both feasible 

for in-depth research and analysis within the available time 

frame, addresses a real-life organizational issue, and is 

closely related to a faculty member’s research interests and 

expertise. This alignment facilitates better academic guidance 

and increases the relevance and quality of the thesis work.” 

 

Furthermore, we have strengthened the thesis preparation 

process by enhancing the Master Thesis Orientation Day. 

During this session, all faculty members present their research 

interests, areas of expertise, and suggested topics for thesis. 

This gives students the opportunity to better understand the 

available supervisory expertise and to align their interests with 

those of the faculty at an early stage. This approach not only 

improves the relevance and feasibility of the proposed topics 

but also ensures more manageable and effective supervision 

workloads across the department. 



 
 

 
5 

The revised Master Thesis Guidelines are available in Annex 

3.  

1.4. Consider including the 

whole media industry in 

the teaching program as 

advertising and user 

financed media are still the 

revenue backbones of the 

media business and are 

likely to remain that way 

for a number of years. 

We appreciate the committee’s recommendation and agree 

that the program should reflect a comprehensive view of the 

entire media industry, rather than focusing on selected 

companies or limited case collaborations. While we intend to 

engage with two media organizations for applied learning and 

industry insights, the curriculum itself is designed to provide 

students with a broad and inclusive understanding of the 

media sector, covering areas such as broadcasting, publishing, 

digital platforms, entertainment, and news media. 

Furthermore, we recognize the continued relevance of 

traditional revenue models, namely advertising and user-

financed systems, as enduring pillars of the media economy. 

These business models will be thoroughly covered in core and 

elective courses such as Advanced Digital Marketing 

Strategies, Content Creation, and Theoretical Foundations of 

Strategic Communication. These topics will be integrated 

through theoretical frameworks, industry case studies, and 

practical assignments to ensure students grasp both legacy and 

emerging monetization strategies within the media field. 

 

1.5. Reconsider the nature 

of the program as MSc or 

MA. It would be more 

appropriate for this 

program to be called MA, 

as there are too few 

scientific training 

opportunities. 

We accept the committee’s recommendation and will proceed 

with renaming the program to Master of Arts (MA) in 

Media and Communication Management. Given the 

program’s focus on communication strategy, media practice, 

and applied management, rather than intensive scientific or 

technical research training, the MA designation aligns more 

accurately with the curriculum’s academic orientation and 

intended learning outcomes. 

 

1.6. Consider extending 

the industry network to 

companies in the emerging 

digital and diverse media 

sector, beyond the 

classical market dominant 

media companies. This 

would add to the future-

proofing of the program. 

We appreciate the suggestion and fully agree with the 

importance of including partners that represent both 

traditional and emerging media practices. The two media 

organizations we are currently collaborating with already 

operate across a broad spectrum of media formats—including 

TV, radio, digital platforms, web content, and podcasts—

demonstrating strong engagement with both established and 

modern media channels. In addition, we remain open and 

actively welcoming to collaborations with new and innovative 

media companies to further enhance the industry relevance of 

the program. 
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Their integration of multichannel content strategies and active 

presence in digital media ensures that students are exposed to 

a diverse and forward-looking industry environment. These 

collaborations strengthen the applied dimension of the 

program and support its future-readiness without limiting the 

scope to legacy media models. 

 

1.7. Put efforts in linking 

up media and 

communication research 

projects with the MCM 

teaching. Partnering with 

other institutions in 

Cyprus offering media and 

communication studies 

might be a viable option. 

We recognize the value of integrating research more closely 

with teaching, and this is being addressed through thesis 

orientation practices, where students are encouraged to select 

topics aligned with current academic and industry research 

trends in media and communication. Faculty members will 

supervise students’ theses based on their own research 

expertise and evolving sectoral themes. 

 

Moreover, assessment methods across individual courses are 

designed to encourage research-informed learning through 

applied projects, case analysis, and critical reflection. While 

formal institutional partnerships are not currently in place, we 

remain open to future collaborations with other media and 

communication departments in Cyprus to further enrich 

academic exchange and research alignment. 

 

1.8. Consider reducing the 

number of annual intakes 

to one, in order to create 

an environment for 

students to become a 

community, rather than an 

assembly of individual 

students. More and more 

regular extra-curricular 

activities would foster this 

endeavour. 

We appreciate the committee’s suggestion and as discussed, 

the program will start with a single annual intake. We 

understand the benefits of a single annual intake in 

encouraging stronger cohort identity, yet it is important that 

the structure of the program allows for flexibility based on 

demand. When there is sufficient interest and enrolment, a 

second intake will be opened to accommodate students who 

may have missed the primary cycle or who are seeking mid-

year entry. In such cases, we are committed to allocating the 

necessary resources to ensure high-quality delivery and 

academic support for all cohorts. 

To ensure community-building regardless of intake timing, we 

place strong emphasis on extracurricular and co-curricular 

activities throughout the academic year. These include 

industry-led workshops, networking events, interdisciplinary 

projects, and media labs. Such activities promote student 

interaction across intakes and help build a cohesive learning 

environment. 
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For a detailed overview of the extracurricular activities per 

course, please refer to Annex 4.  

 

1.9. Develop a detailed 

plan for marketing and 

promoting the new MCM 

programme in relevant 

circles, in particular within 

the media industry, but 

also on relevant digital 

platform such as LinkedIn 

and others. 

We acknowledge the importance of a structured promotional 

strategy in ensuring both the visibility and industry relevance 

of the MA in Media and Communication Management. A 

targeted marketing plan is currently being developed and will 

be implemented upon program approval. It includes the 

following components: 

1. Digital Promotion: 

o Scheduled campaigns on LinkedIn, Instagram, 

and Facebook targeting professionals in media, 

communication, and business. 

o Use of content such as short videos, 

testimonials, and faculty highlights. 

o Promotion on our college website and 

academic directories (e.g., FindAMasters). 

2. Industry Engagement: 

o Direct outreach to media organizations and 

professionals in Cyprus through email 

campaigns and personal visits. 

o Collaboration with existing media partners for 

visibility through their channels. 

3. Events & Networking: 

o Participation in career fairs, academic expos, 

and media-related events. 

o Hosting of open days, webinars, and info 

sessions targeting prospective students and 

working professionals. 

4. Referral and Word of Mouth: 

o Leveraging alumni, faculty, and industry 

contacts for peer-to-peer recommendations. 

The marketing strategy is designed to be cost-effective and 

adaptable, in line with the operational scale of our institution. 

A modest marketing budget is in place, with a focus on 

maximizing impact through targeted digital content and 

industry engagement. 

 

1.10. Check for potential 

conflicts of interest created 

by the ownership structure 

of the CBS and the 

We appreciate the committee’s observation regarding the 

potential for conflicts of interest arising from the ownership 

structure of the College, particularly the fact that one of the 

shareholders is a media company. 
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advisory structure of the 

MCM program. 

We wish to clarify that the academic governance of the 

College is fully aligned with the standards and guidelines set 

by the Cyprus Agency of Quality Assurance and 

Accreditation in Higher Education (CYQAA).  

 

The institutional framework ensures a clear separation 

between ownership interests and academic decision-making. 

Specifically: 

 Academic autonomy is fully safeguarded through the 

college’s internal governance mechanisms, in 

accordance with CYQAA’s Standards and Guidelines 

for Quality Assurance and Accreditation of Programs 

of Study. These include clear policies on institutional 

independence, conflict of interest, and academic 

integrity. 

 The External Advisory Board serves exclusively as a 

consultative role, offering insights into current 

industry trends to help ensure curricular relevance. It 

has no authority or influence over academic content 

design, faculty appointments, student assessments, or 

internal evaluations. 

 The External Advisory Board is composed of 

professionals from a broad range of media and 

communications organizations, not limited to the 

shareholder entity. This diversity of representation 

strengthens the board’s input and ensures that no 

single media company or stakeholder exerts 

disproportionate influence over the program’s 

direction. 

The College is firmly committed to the principles of academic 

independence, transparency, and excellence in quality 

assurance. We welcome the committee’s feedback and will 

continue to monitor and strengthen our internal policies in full 

alignment with CYQAA’s regulations and guidelines. 
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2. Student – centred learning, teaching and assessment  

(ESG 1.3) 

 

Areas of improvement and 

recommendations by EEC 
Actions Taken by the Institution 

2.1. Provide a clear policy 

on AI usage for 

assignments and the 

master thesis. 

We acknowledge the importance of providing clear guidance 

on the use of AI in academic work. In response, we have 

updated both the Master Thesis Guidelines and the Academic 

Integrity Policy to include a dedicated section on Artificial 

Intelligence (AI) Usage. In addition, oral assignments and 

thesis examinations will continue to play a key role in 

verifying the authenticity of student work and evaluating their 

critical understanding, particularly in cases where AI use is 

suspected or content originality is in question. 

This policy applies to all course assignments and the Master 

Thesis. It outlines acceptable and unacceptable uses of AI 

tools, with concrete examples, and emphasizes the need for 

transparency, ethical use, and alignment with academic 

standards. It also details the required disclosure procedures for 

any AI-assisted work and clearly states the consequences of 

misuse. These measures ensure responsible AI integration 

while upholding the integrity and quality of student work. 

 

Please find attached the Master Thesis Guidelines in Annex 3 

and the Academic Integrity Policy in Annex 5.  

2.2. The program 

committee might consider 

including oral exams for 

some of the courses, as 

this allows students to 

show their critical thinking 

skills at Master level, 

while also addressing 

some of the AI concerns. 

We appreciate the suggestion to incorporate oral exams to 

enhance the assessment of students’ critical thinking skills and 

address AI-related concerns. 

 

We would like to highlight that all courses, including the 

Master Thesis, already include an oral presentation as part of 

the evaluation, typically accounting for 10–20% of the overall 

grade. These presentations provide an opportunity for students 

to demonstrate their analytical abilities, defend their ideas, 

and engage in academic dialogue. 

 

Details of these assessment components are outlined in the 

course descriptors included in Annex 6. 

2.3. Implement a peer 

evaluation system for 

group work if this is not 

yet in place. 

We acknowledge the value of peer evaluation in promoting 

fairness and accountability in group work. 

We would like to note that most courses already include an 

intra-group evaluation system, where students assess their 
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peers’ contributions. This component typically accounts for 

5–10% of the overall course grade, helping ensure that 

individual efforts are fairly recognized within group 

assignments. This evaluation is confidential and submitted 

directly to the instructor, who is the only person with access to 

the responses. 

 

The template of the “Intra-Group Evaluation Form” and 

“The Intra-Group Evaluation Guidelines” are included in 

Annex 7.  
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3. Teaching staff 

(ESG 1.5) 

 

Areas of improvement and 

recommendations by EEC 
Actions Taken by the Institution 

3.1. Most importantly, the 

members of the EEC 

highlight the lack of any 

teaching staff with 

academic qualifications in 

media and 

communications. Taking 

that the degree is titled a 

Master’s in Media and 

Communications 

Management, this should 

be addressed before the 

launch of the program. 

Otherwise, we are 

concerned that students 

will expect access to 

expertise, which is 

currently not provided. 

See comment 1.1 

3.2. At least one teaching 

member from media and 

communications would 

also support the necessary 

link between research and 

teaching in the field that 

the Master’s addresses. 

See comment 1.1 

 

 

 

 

 

 

 

 

 

 



 
 

 
12 

4. Student admission, progression, recognition and certification  

(ESG 1.4) 

 

Areas of improvement and 

recommendations by EEC 
Actions Taken by the Institution 

4.1. Student certification 

would lead to a Master of 

Science. The committee 

recommends looking into 

the option of an MA 

certification, as this is 

more appropriate for the 

type of teaching that is on 

offer. 

See comment 1.5 

4.2. Consider having only 

one admission moment per 

year, to improve cohesion 

between the group of 

students. 

See comment 1.8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
13 

5. Learning resources and student support 

(ESG 1.6) 

 

Areas of improvement and 

recommendations by EEC 
Actions Taken by the Institution 

5.1. In the long run, 

student housing would be 

an asset for MCM students 

(and other CBS programs). 

We fully agree that dedicated student housing would 

significantly enhance the student experience, particularly for 

international and out-of-town students. At present, the 

surrounding area of the College is a campus-friendly 

environment, home to two private universities and three 

colleges. The local housing market is expanding significantly, 

providing a variety of accommodation options for students. 

Nicosia, being a relatively small city, offers students 

convenient access to housing within a manageable distance 

from the college. Additionally, given the current size and 

scale of the College, the provision of on-campus housing 

facilities is not yet feasible. However, the College is 

committed to supporting students in securing suitable 

accommodation and actively assists those who request help 

through our student services team, leveraging partnerships 

with local housing providers. 

 

5.2. As other HEIs the IT 

infrastructure of 

CBS/MCM strongly 

depends on Microsoft. 

Some open access 

software solutions in 

addition to the MS 

backbone might be 

considered. 

We appreciate the committee’s observation regarding our 

reliance on Microsoft technologies within the college IT 

infrastructure. Our decision to adopt a Microsoft-based 

ecosystem is driven by its seamless integration, high 

reliability, strong security, and alignment with industry 

standards, all of which support a consistent and professional 

learning environment.  

 

Familiarity with Microsoft tools also enhances students' 

digital literacy and employability. Nonetheless, we remain 

open to incorporating targeted open-access or discipline-

specific tools where they offer clear pedagogical benefits, and 

we continue to evaluate new technologies based on their 

usability, compatibility, and educational value. 
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6. Additional for doctoral programs  

(ALL ESG) 

 

Not Applicable 
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7. Eligibility (Joint program) 

(ALL ESG) 

 

Not Applicable 
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A. Conclusions and final remarks 

 

Conclusions and final 

remarks by EEC 
Actions Taken by the Institution 

The members of the EEC 

also want to highlight that 

media specific scientific 

literature needs to be 

incorporated into the 

syllabus of the MCM. 

 

In response to this recommendation, we have revised the 

course syllabi to ensure the integration of relevant and up-to-

date academic sources specific to media and communication 

studies. 

The updated syllabi now include a broader and more focused 

selection of peer-reviewed journals and contemporary 

research within the field. These enhancements aim to 

strengthen the theoretical and empirical framework of the 

program and better support the development of critical and 

analytical skills among students. 

In addition to the core readings listed in each syllabus, 

instructors are also encouraged to provide supplementary 

recommended readings tailored to their course topics and 

emerging developments in the field. This ensures both 

consistency in academic rigor and flexibility to incorporate 

new perspectives and current debates. 

 

The revised course outlines and updated bibliographies are 

provided in Annex 6. 

 

Finally, it is advised that 

during the two or three 

semesters students might 

need more guidance with 

regard to writing their 

thesis, and choosing their 

topic in relation to the 

competencies of the 

supervising staff. 

We appreciate the committee’s advice regarding the need for 

ongoing guidance in thesis writing and topic selection. To 

address this, we have already implemented several structured 

support measures: 

1. Before the start of studies, students receive the Master 

Thesis Guidelines, a comprehensive document outlining 

the purpose, objectives, learning outcomes, key dates, 

supervisor/student responsibilities, and detailed guidance 

on proposal writing, thesis development, presentation, 

evaluation, and academic integrity policies. The Master 

Thesis Guidelines are available in Annex 3. 

2. Early in the first semester, we host a Master Thesis 

Orientation Day, where the Program Director introduces 

the thesis process. Faculty members present their research 

areas and proposed topics, helping students align their 

interests with available supervision. Additionally, a 

library representative shares past thesis examples and 

research resources. 
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3. In addition to the existing Research Methods course, we 

will introduce a required seminar titled Academic Writing 

and Thesis Development (please see Annex 8), to be 

offered in the second semester. This seminar will focus 

on: 

 Structuring a master’s thesis 

 Academic writing conventions in media and 

communication 

 Formulating research questions and arguments 

 Integrating theory and methodology 

 Ethical considerations and citation practices 

These initiatives aim to provide continuous and structured 

support throughout the thesis journey, from topic selection to 

final presentation. 
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B. Higher Education Institution academic representatives 

 

Name Position Signature 

Kholoud Fadel  

Master in Media and 

Communication Management -  

Program Coordinator 

 

 

Date: 14/07/2025   

 

 

 



 

 

 

 

 


