MOPEAS AIASMANEZHE KAl NIZTONOIHIHE THI NOIOTHTAL THZ ANQTEPHZ EKMAIAEYZHZ
AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

Ap. ®ak.: 07.14.087.002
Ap. TnA.: 22 809500
Ap. ®at: 22 800645

26 louAiou 2017
EMEITON:
AlguBuvtn

IBIWTIKAS ZXoAS TpimopdBuiag Exmaideuang
CTL Eurocollege

OEMA: TEAIKH EKOEZH POPEA AIAZPAANZIHE KAI THZTOMCIHIHE THE MNOIOTHTAZ
THZ ANQTEPHZ EKMAIAEYZHE

AZIOAOIHZH - MIZETOMOIHZH
TOY NMPOrPAMMATOZ ZMOYAQN ME THN ENQNYMIA

«Marketing and Public Relations (2 Years/120 ECTS, plus an Optional Foundation
Year, Diploma)»

TOY IAPYMATOZ ANQTEPHZ EKMAIAEYZHZ «CTL Eurocollege»

Exw odnyieg va co¢ diafiBdow v o mdavw avagepduevn TeAiki EkBeon
ESwrepikrig AZioAdynang tou Popea.

EipaoTe otn IGO0 0ag yia TUXOV ETTITTPOCBETES TTANPOPOPIES f/Kal DIEUKPIVITEIC,

. (EpatwA dvvouiﬂydm)
“ yia Mpoéedpo TupBouhiou Popéa AlaopaAiong
kai MaTotoinong Tng Moiétnrag

¢ AvwTepng Exmaideuang

Kowv: Ytroupyé Maideiag kai MoAImigpol PE 1O GUVNUEVO
Avriypago: 05.06.008 pe 1o cuvnupévo
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TEANIKH EKOEZH ®OPEA AIAZOAAIZHE KAI MIETOMNOIHEHE THE MOIOTHTAL THE
ANQTEPHY EKMNAIAEYZHE

AZIOAOIMHEIH - MIETOMNOIHZH
TOY MPOrPAMMATOZ ZNMOYAQN ME THN EMQNYMIA

«Marketing and Public Relations (2 Years/120 ECTS, plus an Optional
Foundation Year, Diploma)»

TOY IAPYMATOZ ANQTEPHZ EKMAIAEYIHZ «CTL Eurocollege»

H mrapouoa Tehikf] ExBeon eraiudotnke otn Bdan tou ApBpou (20)(2) (oT) (i) Twv «TTEP] TNG
Naocpdahiong kal Migretroinang tng Moadétntag Tng Avwrepng Exmraideuanc kal Tng 1dpuang
®opta yia Zuvaer @tpara Nopwv» Tou 2015 kar 2016 [N. 136(1)/2015 kai N.47(1)/20186).

H AIAAIKAZIA:

zng 23 AekeuPpiou 2016, o kard Nopo YmevBuvog Tou 18pUpatog «CTL Eurocollege»
umeBaAe aitnan (Eviumo ap. 200.1), ye Bdaon 1o ApBpo (17) Twv «mepi Tng Alagpdhong Kai
Matotroinong Tng Moidtnrag 1ng Avwrepng Ekmraideuong kal Tng 18puang ®optéa yia Zuvagr
Otpara Noépwvy Tou 2015 kar 2016, yvia agloAdynon-mioTormoinon Tou TTPoypAaupaTog
gTToudWwY e TNV ETTWVUIQ:

«Marketing and Public Relations (2 Years/120 ECTS, plus an Optional
Foundation Year, Diploma)»

H aitnon aut eival Kataxwpliopévn atov @dkero: 07.14,087.002

270 TAQIOI0 TwY apHodloTiTWY TToU Tou TrapExovral ama T oXeTikrp NopoBegia, 10
ZuuBoUAio Tou Popéa Katdprioe Emrpot) EEwrepikfic AZlohdynong (EEA) n otrola, ageu
ApXIKG MEAETNOE TNV AiTnon Tou 1IBpUPATOS YIA AEIoAGYNON-TTIOTOTTOINCN TOU TTPOYPANHOTOC
aTroudwyv, TTRAYUATATTOINCE EMITOTTOU ETTIOKEWN OTO dpupa aTig 29 Mdiou 2017,

H EEA ouvavtiBnke pe Toug ETIKEQAAAG Tou 18pUUQATOG, TOV ETTIKEQOANG TOU OXETIKOU
TUAUATog, Tov  ZuvTovigrr] Tou [lpoypdpparog  Zmoudwyv, PEAN Tou  dkadnuaikol
TTPOCWTTIKCU, MEAN Tou BlolknTikoU TTPOCWTTIKOU, @OITNTEG /KAl TOUG EKTTPOCWITTOUG TOUG Kdal
Tnv Emrpotrr] Ecwrepikng MoldtnTag.

EmmpooBeta, egérace, TIG eykataoTdoelg Tou 18pUuatog  (BIBMoBRKkn, epyaaThpla
UTTOAOYIOTWY, UTTODOMES EPEUVAS KATT., idgopa £yypaea TToU Tng TTApOUCIACTNKAY H/Kal
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¢rTnoav, To opyavoypapua TG axoAfdg Kal Tng £viagng Tou TPOYPAUHATOS OF auTé, Ta
Bloypapikd Twv BIGACTKOVIWY OTO TTPOYPOHHA Kal TNG OXEONG TOUC WE To [Bpupa wg
OIBOOKOVTWY OE CUVAPTNON KAl e Ta TuxOov GAAa kaBrikovia oTo dpupa f/kal o GAAa

TpoypAppara).

H EEA Tekpunpiwoe Ta euprjuara kai Tig eilonyroelg TnG Kal ouvérage Tnv ‘EkBson E€wrepikAg
Aglohoynang oto ‘Evrurro ye ap. 300.1.1.

Atropacn ZupfBouhiou Tou Popéa

To ZupBouNio Tou Popéa Alacpdhiong kal MaTtotmoinong tng ModTTag TNG AVTEPNCS
Exmaideuang, kard v 21" Zivodo Tou aTig 24 kar 25 louAiou 2017, atn Bdon Tou ApBpou
20 (2)(o7)(i) Twv Tepi TG «Alacedhiang kai Migtomoinong tng Maidrnrag Tng AVTEPNS
Exmaideuong kai ng 18puang opéa yia Zuvapr Oépara» Nopwv Tou 2015 kar 2016 [N,
136(1)/2015 kai N.47(1)/2016] kai pe Bdon Tg elonyioeg g EmiTpomAg E€wrepiknig
AgIoAdYNaNg Kal Twv Traparnpricewy Tou 1I5pUpards oag, amopdaioe OTTWG TO TTPOYPUHKO
mioTorroInBei. MAnpoi Ta Kpitfpia oiétntag atoug Topelg aflohdynang, Atol MoldTnTa Kal
AtroteAeopaTIKOTNTA AIBUKTIKOU Epyou, AiBagkaAia Kal AIBAKTIKG TTPooWTTIKG, Mpoypappa
2TToudWy Kat Alaxeipiaf Tou, EpeuvnTiké £pyo Kal ouvépyela pe Th Didackahia, YTnpeoieg Kal
Emdpkeia mopuv.

Qg évapgn Tng Tapoloag TmaToTToinong Bewpeltal N évapén Tou Xelpepivol E€apnvou Tou
akadnpaikou étoug 2017 — 2018.

ZTn Bdon tou ApBpou (4) Tng oxemkrg NopoBeaiag, emaonuaiverar T «n we dvw
MioTotroinon IoxVel yia To TTPoBAETTOHEVO OTTO TIG BIATAEEIS ToU NOPOU XPOVIKG didoTnUa Kal
emavaAapBavetar kGBe evTe (5) £1n kal o1 n dladikaolia apxilel PETE amd aitnon Tou
I0PUHATOG TTOU TTPETTEI VA UTTORGAAETAI TOUAGYIOTOV BEKAEE) (16) HNVEG TTPIV ATTO TNV EKTTVON
NG 10X00G TN TTPoNyoUHEVNS TIIGTOTTOINGNG».

Emmpéobera, om Bdon Tou ApBpou (17) (3)(Q) «Katd T Bidpkeia TG TepIdBoU g IoxUog
G BeTIkAg amoépacng MaTomoinong, 1o Zupfoldhio Tou Popéa autemdyyeAta fj UoTEPA ATTO
glafynan Tou YmoupyoU, B0vaTtal va e§eTdlel Katd TOCO TA KpiTApia MigToTroinong
egakoAouBolv va IkavoTToloUvTal Kal edv autd Sev IkavoTroloUvTal, TOTE To ZUPBOUAO TOU
Popéa avakahel TNV améeaan MioToTroinaong Kal eviuepwvel auéowg To UTTo eééTaon iSpupa
Kal Tov YTToupyo».

(KaB. Maipn lwavvidou-KoutoeAivn)
Mpoedpog ZupPouliou Popéa AlaapaNiong
kal Marotroinong tng Moiétnrag
™ng AvWrepng Extraideuong

Huepopnvia: 26 louAiou 2017
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