1st Semester

1 Core Introduction to issues on Architecture, Space DSBI501 3 45’ 13 39 7.5
and Identity
2 Core Architecture as Communication Device: ‘The DSBI502 3 45’ 13 39 7.5

Medium is the message’

3 Core Entrepreneurship and Innovation DMBA584 3 45’ 13 39 7.5

4 Core Research Methods DIS509 3 45’ 13 39 7.5

2nd Semester

5. Core Holistic Approach to Branded Spaces DSBI503 3 45’ 13 39 7.5
6. Core Architecture & Human Behaviour DSBI504 3 45’ 13 39 7.5
7. Core Marketing Management & Business DMBA561 3 45’ 13 39 7.5

Communication

8 Elective | Leadership & Organizational Behaviour DMBA580 3 45’ 13 39 7.5
9. Elective [ Digital Communication and Social Media DM505 3 45’ 13 39 7.5
Strategies

3rd Semester

10. Core Dissertation DSBI510 30
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A’ Eaunvo
1. | YToxpewTiko Etoaywyn o€ Oépata APXLTEKTOVIKAG KAt DSBI501 3 45’ 13 39 7,5
Tavtétntag
2. | YToxpewTtiko XWpog we emkovwviakd Méoo: To péco sivar | DSBIS02 3 45’ 13 39 7,5
TO HAVL A
3. | YmoxpewTikd EmixeipnuatikdtnTta kol Kaivotopia DMBA584 3 45’ 13 39 7,5
4., | YTToXpewTIKO MeBodoAoyieg ‘Epeuvag DIS509 3 45’ 13 39 7,5
B’ E§aunvo
1. YTTOXPEWTIKO Branded Spaces: Mo 0ALoTIKH TIPOGEyyLon DSBI503 3 45 13 39 7,5
2. YTTOXPEWTIKO ApPXLTEKTOVIKA Kot AvBpwrvn Tupmepipopd DSBI504 3 45’ 13 39 7,5
3. YTTOXPEWTIKO Aloiknon MdpkeTivyk & ETTixeipnoiakn DMBA561 3 45’ 13 39 7,5
Emkoivwvia
4. EmAoyng Hyeoia kai Opyavwaiak ZupTrepipopd DMBA580 3 45’ 13 39 7,5
5 EmAoyng Wneolakn ETkovwyvia Kal ZTpaTtnyIikég DM505 3 45’ 13 39 7,5
Kolvwvikwyv AIKTOwyv
" E§aunvo
1. | YTTOXpewTIKO AirAwpoTikf Epyaoia DSBI510 - - - - 30




